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O6opoTHas ctopoHa TUTYJbHOTO Jucta PIT]]

1.  Pabouas nporpamma nepecMoTpeHa Ha 3aceaHuH
JlenapramenTa/kadenpsl/oTaeneHus (peaau3yroniero JUCIUIUIMHY) U YTBEPKICHA
Ha 3acefannu [lenapramenTa/kadenppl/oTaeaeHHs (BBITYCKAIOIIETO CTPYKTYPHOTO
nojipaszieneHus), npoTokoi oT «_»_20_r. Ne

2.  PabGouas nporpamma nepecMoTpeHa Ha 3aceaHuH
JlenapramenTa/kadenpsl/oTaeneHus (pealu3yroniero AUCIUIUIMHY) U YTBEPKICHA
Ha 3acenanuu JlemapramenTa/kadepsl/OTASICHHS (BBITYCKAIOIIETO CTPYKTYPHOTO
nojipasiesieHus ), MpoTokos oT «_»_20 1. Ne

3. PaGouas nmporpamma nepecMoTpeHa Ha 3aceIaHuH
HenapramenTa/kadeapsl/oTaeneHus (peaau3yonero JUCIUILUIMHY) U YTBEPKIeHa
Ha 3acenanuu JlemapramenTta/kadenpbl/OTAeICHHS (BBITYCKAIOIIETO CTPYKTYPHOTO
Mo/IpasiesieHus1), MPpOTOKOJI OT «_»_20 1. Ne

4, PaGouas nmporpamma nepecMoTpeHa Ha 3acelaHuH
JenapramenTa/kadenpsl/oTaeneHus (pealnu3yoniero AMCIUIUIMHY) U YTBEpKIeHa
Ha 3acenanuu Jlemapramenrta/kadepbl/OTAeICHHS (BBITYCKAIOIIETO CTPYKTYPHOTO
nojpasenieHust), NpoTokos ot «_»_20_ 1. Ne

S. Pabouas nmporpamMmma nepecMoTpeHa Ha 3acelaHuu
HenapramenTa/kadeapol/oTaenenus (pealu3yoero AMCUUILINHY) U yTBEPKACHA
Ha 3acenanuu JlemapramenTta/kadeapbl/OTAENICHHS (BBITYCKAIOMIETO CTPYKTYPHOIO
nojipasenieHust), MpoTokos oT «_»_20 1. Ne
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|. Ilenm u 3aa4m OCBOCHUS TUCIMITINHEI:

Llens:

[{enb 0cBOEHUS TUCIUIUIMHBI 3aKJIIOYAETCsl B (POPMUPOBAHUU MTPO(PECCHOHATBHBIX
KOMIIETEHIIMW, CBSA3aHHBIX C OpPraHM3allMe TYPUCTCKOW JEATEIBHOCTH B
TYPUCTCKUX KOMIIAHUSX, B TOM uucie B (OPMHUPOBAHMM KOMIUIEKCA 3HAHUU O
pa3HBIX JTallax OpraHMW3alUMyd W CONPOBOKJICHWM TYPUCTOB HA BBIC3AHBIX U
BBE3HBIX TYPUCTCKUX MapLIpyTaxX, KOTOPBIE JOJKEH OCBOUTH 00YYAIOIIUNCS.

3amaun:
. dbopMHupoBaHrE TPEACTABICHUS OO0 OCHOBHBIX D3JIEMEHTAaX W IPUHIIAIIAX
paboThl TYPUCTUUYECKON MHAYCTPUH,
. 03HAKOMJICHHE C PECYPCHBIM MOTEHIIMAJIOM 3aJaHHOT0 TYPUCTCKOTO PHIHKA,
KaK OCHOBBI ()OPMHUPOBAHUS TYPHUCTCKOTO IIPOIYKTa;
. pPaccMOTPEHHUE COBPEMEHHBIX TEXHOJIOTHUH W BO3MOXKHOCTEH MX MPUMEHEHHUS

JJI1 p33pa6OTKI/I I[MPUBJICKATCIBHOI'O TYPIPOAYKTA, C€r0 IIPOABMKCHHA U
pealn3alin, OKa3aHUA KaYCCTBCHHBIX TYPUCTCKUX YCIIYT,

. O3HAaKOMJIEHHE C TpeOOBaHUSIMU K COCTaBy YyCIyr B Pa3InYHBIX
CHEIUAIM3UPOBAHHBIX TYPUCTCKUX IPOrpaMMax;
. BBIpa0OTKA  YMEHHS  CaMOCTOATENbHOM  pa3pabOTKH  TypHpOAYKTa,

COCTABJICHHSI TMPOTPAMM TYPUCTCKOTO OOCIYyXKMBaHUs, PabOThl C TYpPHCTCKOU
JNOKYMEHTAIUEN.

Mecto nuctumuasl B ctpyktype OITOIT BO (B yueObHOM 11aHe):

HpO(I)eCCHOHaJII)HBIG KOMIICTCHIIMU CTYACHTOB, HHAWKATOPLI UX JOCTHIKCHMUA
H PC3YJIbTAThI 06y‘-IeHI/I$I 10 AMCHUIIIINHC

Tun 3agau Kon HanmenoBanue
MOKa3aTeNs
W HAMMCHOBAHUC Kon u naumenoBanue OIICHUBAHUS
npoeCcCUOHALHOM MHJIUKATOPA IOCTUKEHUS
KOMIETEHIUH KOMIICTEHIH (pe3ynbrarta o0y4YeHwus
MOIUCITUTIIINHE )
(pe3ynbTaT OCBOCHHS)
[ IpoeKxTHBII 3HaeT, Kak IPUMEHSTh

COBPEMEHHBIE TEXHOIOTUH
K -3.1

OO0ecnieunBaeT co3anue 0a3nl

I CO3aaHuA U

CTPYKTYpPUPOBAHHUS
JMAHHBIX I10 TypI/ICTCKI/IM C06paHHOﬁ I/IH(l)OpMa]_H/II/I
TK-3 [POAYKTAM 1 yCIyTaM. mpodeccruoHaILHOTO
xapakTepa.

Cr1oco0€H K CO3JaHHIO0
'YMeeT NpuMeHsTh

COBpPEMEHHBIE
[TEXHOJIOTMH I CO3AAHUS

W peaan3au
TYPUCTCKOTO MPOJYKTa
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MP-/IBDVY-844-2023

Ha OCHOBE
COBPEMEHHBIX
MH)OPMAaIIIOHHO-
KOMMYHHKATHBHBIX
TEXHOJIOTHH

M CTPYKTYPHUPOBaHHUS
coOpaHHOH HHpOPMALIUT
Mpo¢eCCHOHATEHOTO
XapakTepa.

Brianeer HaBbIKaMU
MPUMEHEHUS
COBpEMEHHBIX
[TEXHOJIOTHH [T CO3JaHUS
M CTPYKTYpPHPOBAHUS
coOpaHHO# HHpOpMaITUH
MpoheCCHOHATBHOTO
xapakTepa.

IK -3.2
VYyacTtByeT B GOpMHUPOBAHUH
TYPUCTCKUX MPOTYKTOB.

3HaAeT, KaK
QHAIN3UPOBATH 3aIIPOCHI,
MOTPEOHOCTH M KITIOUEBbIC
[IEHHOCTH TOTpeOuTeneit
TYPUCTCKOTO MPOAYKTA.

'YMeeT aHaIu3upoBaTh
BaIrpocsl, MOTPEOHOCTH U
KJIFOYEBbIE IEHHOCTH
notpeduTenei
TYPUCTCKOTO MPOAYKTA.

BrageeT HaBRIKaMH
AHAIIM3a 3aIpPOCOB,
MOTpeOHOCTEH U
KITFOUEBBIX IIEHHOCTEH
moTpeduTenei
TYPUCTCKOTO IIPOAYKTA.

K -3.3
PaspabatbiBaeT TypuUCTCKHIA
MapupyT.

3HaeT COCTABIIAIONINE
TYPUCTCKOTO MPOJYKTa:
OCHOBHEIE,
JTOIIOJIHUTCIIBHBIC U
COIYTCTBYIOIINE
TYPUCTCKUE YCITYTH.

'YMeeT cocTaBIsATh
€IUHBIA TYPUCTCKUI
MPOAYKT U3 ETO
COCTaBJISIOIINX
OCHOBHBIX,
ITOTIOJTHUTENBHBIX U
COIYTCTBYIOILIUX
TYpPUCTCKUX YCITYT.

Brageet HaBbIKamMU
COCTABJICHHSI €IUHOTO
TYPUCTCKOTO IIPOAYKTA U3
€ro COCTABJISIOLINX:
OCHOBHBIX,
ITOTIOJIHUTENBHBIX U
COIYTCTBYIOILLIUX
TYPUCTCKUX YCIIYT.

[K -3.4
Opranusyer npogaxy
TYPUCTCKOTO MPOLYKTa U

3HAET OCHOBBI
OpraHusarus mporecca
00CITyKUBaHHUSI

notpedutenel u (Mim)
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OT/EIBbHBIX TYPUCTCKUX YCIAYT. [TYPHUCTOB, (POPMUPOBAHHE
B3aMMOOTHOIIICHUH C
rmoTpeOuTeIeM.

'YMeeT opraHu30BbIBATh
IpoIIecc 00CITyKUBaHUS
notpedurenei u (uim)
TypucTOB, (hOPMUPOBATH
B3aMMOOTHOIICHUS C
rmoTpeOuTeIeM.

Biiageer HaBbIKAMU
OpraHu3aliy Iporecca
00CITy>)KUBaHHS
rmoTpeOuTeneHt u (Mim)
TypHCTOB, (HOPMUPOBAHUS
B3aMMOOTHOLICHUIA C

TOTpeouTeIeM.
IIK -3.5 3HaeT, KaK HCIIOJIb30BaTh
Uzyuaet HOBBIC COBPCMCHHBIC
MHQOPMaIMOHHbBIE
MH()OPMAIMOHHBIE TEXHOJIOTUH
[TEXHOJIOTHH B chepe
IJTST MCTIONIB30BAHMUS TIPU TypH3Ma H

MPOABUIKXCHNHU U pEaIn3alliu COCTCIIPUUMCTBA

TYPUCTCKOTO MPOAYKTA.
'YMeeT ucroib30BaTh

COBPEMEHHBIC
MHQOPMaITMOHHBIE
[TEXHOJIOTHH B chepe
Typu3Ma u
COCTETPUUMCTBA.

Bitaneer HaBbIKaMU
MCTIOJIb30BaHUS
COBPEMEHHBIX
MHQOPMAaITMOHHBIX
TEXHOJIOTHH B chepe
Typu3Mma u
rOCTEPUHMCTBA.

Il. Tpyao€MKOCTh TUCHUTITUHBI
OOmiast TpyI0eMKOCTh JUCIHUIUIMHBI COCTABIISCT 2 3a4E€THBIC ¢AMHULIBI (72

aKaJeMHYECKHX Yaca).

I1l. CTpykTypa IUCHUILINHBI:
®dopma oOydeHUs — OUHAsL.
'HanmeHoBaHue pasaciia CCMCCTp KomnyecTBo yacoB no BUJaM q)OpMLI
ITUCIIUTUINHBI y4eOHBIX 3aHATHIA U pabOTHI IIPOMEXKYTOYHON
obOyyJaromerocs aTTecTanuu™**
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IKoHT
[POJIb

Jlex [JIab IIp (OK* |CP

**

Pazoen | 4 9 9 18 [[1IP-7 [[1P-1
Onpeodenenue u anaius YO-1
mypucmuyeckou I1P-11
OesamenbHOCMU U ee
erusnus / Defining and
analyzing tourism and its
impacts

1 |Tema I. Professional 4 2 2 4
etiquette of a hospitality
industry

2 |Tema 2. An introduction to 4 2 2 4
tourism and Tourism
impacts

3 |Tema 3. Tourism 4 5 5 10
mechanisms: operators and
agencies

Paszoen |l 4 9 9 18
Dopmuposanue
Mypucmu4eckozo
npooykma /

The Travel and Tourism
product

4 |Tema 4. Current situation 4 2 2 4
analysis: destinations and
tendencies

5 |Tema 5. Tourism logistics, 4 3 3 6
accommodation and F&B
sectors

6 |Tema 6. How to narrow 4 2 2 4
down your product

7  |Tema 7. Tour budgeting and 4 2 2 4
documenting

Hmozo: 18 18 36 3ayem
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IV. COJEPXXAHUE TEOPETUYECKOI YACTU KYPCA

JleknuonHnwplie 3ansaTus (18 yacon)
Paznen 1. OnpenesieHue M aHAJU3 TYPUCTHYECKON MeSATEJbHOCTH U ee

Bausinusi (9 yac.) / Defining and analyzing tourism and its impacts (9 hours)
Tema 1. Professional etiquette of a hospitality industry (2 gac.)
- Dress code and grooming
- Professional communication
- Intercultural communication
- Principles and differences of work and communication with partners and clients
from other countries
- Additional skills and knowledge for a tourism industry employee
- Workshops and fam-tours
Tema 2. An introduction to tourism and Tourism impacts (2 uac.)
- Why do we study tourism?
- Defining tourism
- The tourist product
- The nature of tourism
- The tourist destination
- National and international importance of tourism
- Economic, sociocultural, environmental impacts of tourism
Tema 3. Tourism mechanisms: operators and agencies (5 uac.)
- Main participants
- Types of tourism (internal, external, domestic, international)
- Types of companies and their basic structure
- Types of tourists
- Tour operating
- Selling and distributing travel and tourism
- Guest lecture (charter tours operator): Guest’s company presentation, discussion
session
Pazgea II. ®opmupoBanue TypucTudeckoro npoaykra (9 uac.)/
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The Travel and Tourism product (9 hours)

Tema 4. Current situation analysis: destinations and tendencies. (2 gac.)
- Tourist destinations
- What defines a destination?
- Categorizing destinations
- The media and their influence on tourist destinations
- Destinations of the future
- Brief analysis of tour market and its tendencies in the region, country and other
countries
- Main challenges and problems of the industry in the region

Tema 5. Tourism logistics, accommodation and F&B sectors (3 uac.)
- Types of transfers and transport
- Tourist transport by air
- Tourist transport by water
- Tourist transport on land
- Tourists on foot
- Extra transport services
- Excursions organizations
- The structure of the accommodation sector
- Classifying and grading accommodation
- The nature of demand for accommodation facilities
- The distribution of accommodation
- Famous hotel chains in the world
- Basic structure of a hotel management
- Duties and responsibilities in the hotel
- Check-in and check-out procedure
- Environmental issues
- Effects of diet trends
- Types of food services on a tour

- Types of food services in a hotel
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- Catering
Tema 6. How to narrow down your product (2 gac.)

- The structure and organization of the travel and tourism industry

- Integration in the tourism industry

- Tourist attractions: defining the attraction

- Cultural tourism

- Religious tourism

- Shopping

- Gastronomic tourism

- Other attractions

- Events

- Sports tourism

- The growth and promotion of dark tourism

- Business tourism

- Trends in business tourism

- The meetings industry

- Incentive travel

- Exhibitions and trade fairs

- Guest lecture (medical tourism): Guest’s company presentation, discussion session
Tema 7. Tour budgeting and documenting (2 gac.)

- Visa, insurance, necessary documentation and their varieties

- Logistics, accommodation and food

- Entertainment (excursions, events, etc.)

- Planning and calculation of the tour (costs, expenses, pricing, discounts, agents’

margin, etc.)

- Regulation and laws

- Complaints and dealing with them

- Ways of payment and its guarantee
V. COIAEPXAHUE [TIPAKTUYECKOU YACTU KYPCA
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IIpakTnyeckne 3aHATHA
Paspnen |. OnpenesieHue 1 aHAIU3 TYPUCTHYECKOMH 1eITEJIbHOCTH H ee

Bustaus (9 gac.) / Defining and analyzing tourism and its impacts (9 hours)
Tema 1. Professional etiquette of a hospitality industry (2 yac.)
- Dress code and grooming
- Professional communication
- Intercultural communication
- Principles and differences of work and communication with partners and clients
from other countries
- Additional skills and knowledge for a tourism industry employee
- Workshops and fam-tours
Tema 2. An introduction to tourism and Tourism impacts (2 4ac.)
- Why do we study tourism?
- Defining tourism
- The tourist product
- The nature of tourism
- The tourist destination
- National and international importance of tourism
- Economic, sociocultural, environmental impacts of tourism
Tema 3. Tourism mechanisms: operators and agencies (5 4ac.)
- Main participants
- Types of tourism (internal, external, domestic, international)
- Types of companies and their basic structure
- Types of tourists
- Tour operating
- Selling and distributing travel and tourism
Pazpnea |l. ®opmupoBanue TypucTudeckoro npoaykra (9 uac.)/
The Travel and Tourism product (9 hours)
Tema 4. Current situation analysis: destinations and tendencies (2 1ac.)
- Tourist destinations
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- What defines a destination?
- Categorizing destinations
- The media and their influence on tourist destinations
- Destinations of the future
- Brief analysis of tour market and its tendencies in the region, country and other
countries
- Main challenges and problems of the industry in the region
- Case-study: brief analysis of a specific region
Tema 5. Tourism logistics, accommodation and F&B sectors (3 4ac.)
- Types of transfers and transport
- Tourist transport by air
- Tourist transport by water
- Tourist transport on land
- Tourists on foot
- Extra transport services
- Excursions organizations
- The structure of the accommodation sector
- Classifying and grading accommaodation
- The nature of demand for accommaodation facilities
- The distribution of accommodation
- Famous hotel chains in the world
- Basic structure of a hotel management
- Duties and responsibilities in the hotel
- Check-in and check-out procedure
- Environmental issues
- Effects of diet trends
- Types of food services on a tour
- Types of food services in a hotel
- Catering

- Finding accommodation (specific request)
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Tema 6. How to narrow down your product (2 4ac.)
- The structure and organization of the travel and tourism industry
- Integration in the tourism industry
- Tourist attractions: defining the attraction
- Cultural tourism
- Religious tourism
- Shopping
- Gastronomic tourism
- Other attractions
- Events
- Sports tourism
- The growth and promotion of dark tourism
- Business tourism
- Trends in business tourism
- The meetings industry
- Incentive travel
- Exhibitions and trade fairs
Tema 7. Tour budgeting and documenting (2 yac.)
- Visa, insurance, necessary documentation and their varieties
- Logistics, accommodation and food
- Entertainment (excursions, events, etc.)
- Planning and calculation of the tour (costs, expenses, pricing, discounts, agents’
margin, etc.)
- Regulation and laws
- Complaints and dealing with them
- Ways of payment and its guarantee
- Case-study: dealing with unhappy customers

JlabopaTopHbie padoThI

JlaGopaTopHbie padoThl yueOHBIM IJIAHOM HE MPETyCMOTPEHBI.
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V1. KOHTPOJIb JOCTW)XXEHMS LIEJIEM KYPCA

Nen/m | Kontponupyemsbie Konun Pesynbrarsl OneHouHbIE CpPECTBA
paszensl / TeMbl | HAaUMEHOBaHHE o0yuyeHHs *
JUCIUATUTHHBI MH/IMKAaTOpa _
JOCTHKECHUS TeK YLK fipome
KOHTPOJIb | KYTOYH
ast
aTTecra
st
Onpenen | Tema Ne 1 [1IK-3.1 3HaeT, Kak I1P-7 I1P-1
crme  u | Professional OOecrnieunBaeT | IPUMCHSTH YO-1
etiquette of a co3manue 0a3pl | COBPEMEHHBIE Ip-11
aHaI3 hospitality industry | qanHBIX 11O TEXHOJIOTUH IS
TYPUCTHY TYPHUCTCKHUM CO3aHuA U
eCKOii ;T]M; tJ;r((_))dzuction IPOJYKTaM U CTp}/KTypI/ipOBaHI/IH ITP-1
] yciyram coOpaHHOMI
ACSTCIBH | t0 tm_msr_n and H(OpMAIHH
octu u ee | 10UNSM Impacts po¢eCCHOHAIIBHOTO
BIUAHNSA / [ Topa Ne 3 Xapakrtepa. IP-1
Defining Tourism YMmeer npuMeHSITh
and mechanisms: COBpPEMCHHBIC
. operators and TEXHOJIOTUH IS
analyzing | 5qencies
) CO3aHUS U
tourism CTPYKTYPHUPOBAHUS
and its COOpaHHOI
impacts uH(popManuu
npodeccuoHaIbHOTO
Xapakrepa.
@opmupo | Tema Ne 4 Buiajieer HaBbIkaMu - ["7p_7 I1P-1
— Current situation TpUMCHCHUA YO-1
analysis: COBPEMEHHBIX IP-11
TYPHCTHR | gestinations and TEXHOJIOTHH /13t
[1K-3.2
eckoro | tendencies Vuactsyer b CO3NAHH 1
CTPYKTYPHUPOBAHUS
IPOJYKTa $opmupoBanmm | GpanHoit
/ TYPUCTCKUX HH(OPMAITHH
The TIPOAYKTOB npodeccnoHanIbHOTO
Travel Toma No 5 Xapakrepa. P1
and ) Tourism logistics, 3HaeT, KaK
Tourism :
accommodation aHATH3UPOBATH
product and F&B sectors 3a1pOCH,
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Tema Ne 6
How to narrow
down your
product

Tema No 7
Tour budgeting
and documenting

I1K-3.3
Pa3zpabarreiBaer
TYPUCTCKUI

MapIpyT

[1K-3.4
Opranuzyer
IPOJAKY
TYPUCTCKOTO
MPOJYKTa U
OTJIEbHBIX
TYPUCTCKUX

yeyr

MOTPEOHOCTH U
KIIFOYECBBIC IICHHOCTU
norpedureneit
TYPUCTCKOTO

MPOJYKTA.

Ymeer
aHAJTN3UPOBATh
3aIpocHl,
MOTPEOHOCTH 1
KITIOYEBBIC IEHHOCTH
notpedurtenei
TYPUCTCKOTO
MPOYKTA.

Bnaneer HaBbikaMu
aHaJIM3a 3aMpocoB,
noTpeOHOCTEN U
KITFOUEBBIX
LEHHOCTEMN
noTpedurtenein
TYPUCTCKOTO

MMpoaYyKTa.

3HaeT
COCTaBJIAIOIIHE
TYPUCTCKOTO
MPOYKTA:
OCHOBHEIE,
JIOTIOJIHUTEIBHBIE U
COITYTCTBYIOIIIHE
TYPUCTCKHE yCITyTH.

YMeer coCcTaBisATh
€AVHBIA TYPUCTCKUI
IIPOJIYKT U3 €r0
COCTaBJIAIOLIUX:
OCHOBHBIX,
JIOTIOJTHUTEIIBHBIX U
COILyTCTBYIOIINX
TYPUCTCKUX YCIYT.

Brnaneer naBeikamMu
COCTaBJICHUS
€IMHOTO
TYPUCTCKOTO
MPOJYKTA U3 €ro

I1P-1

I1P-1
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[1K-3.5
N3yuvaer HOBBIE
uH(pOpMaITMOHH
bI€ TEXHOJIOTUU
UL
MCIIOJIb30BaHUs
npu
IPOJBUKEHUN U
peanu3auuu
TYPHUCTCKOTO

MMpoOAYKTa

COCTaBJISIFOLIUX
OCHOBHBIX,
JIOTIOJTHUTEIBbHBIX U
COMYTCTBYIOIINX
TYPUCTCKHUX YCIYT.

3HaeT OCHOBBI
OpraHu3aIus
nporecca
00CITy>)KMBaHUS
noTpeduTeneit u
(W) TYpUCTOB,
dbopMupoBaHue
B3aMMOOTHOILIEHHM C
oTpeduTeNEM.

Ymeer
OpPTraHU30BBIBATH
nporecc
00CITy>)KMBaHUS
noTpeduTeneit u
(unM) TYpUCTOB,
dhopMHUpOBaTH
B3aUMOOTHOIICHUS C
oTpeduTenEM.

Bnaneer naBbikamu
OpraHu3aIuu
nporecca
00CITy>)KMBaHUS
noTpeduTeneit u
(unM) TYpUCTOB,
dbopMupoBaHUs
B3aMMOOTHOIICHHI C
noTpeduTeneM.

3HaeT, Kak
HCITOJIB30BaTh
COBPEMEHHBIC
nH(pOpPMaIMOHHBIE
TEXHOJIOTHH B chepe
Typu3Ma u
TOCTEIIPUUMCTBA

VYMeeT
HCII0JIB30BaTh
COBPEMEHHBIE
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UH(POPMAIMOHHbIE
TEXHOJIOTUH B cepe
TypH3Ma
rOCTETIPUUMCTBA.

Bnaneer naBpIkaMu
HUCITIOJIB30BAHUS
COBPEMEHHBIX
nH(pOpPMaAITMOHHBIX
TEXHOJIOTHH B chepe
TypHu3Ma u
rOCTENPUHUMCTBA.

3ayer IIK-3.1; I1K-3.2; IIP-1
I[1K-3.3; IIK-3.4;
IIK-3.5

VILI. YYEBHO-METOIMYECKOE OBECIIEHEHUE
CAMOCTOSTEJIBHONPABOTHI OB YUAIOIUXCS

CamocrosTenpHas pa60Ta OIIPCACIACTCA KaK HWHIWUBHUAYAJIbHAA HWJIN
KOJIUICKTHUBHAas yt{e6Ha51 ACATCIIBHOCTDb, OCYIICCTBIIACMAA oe3 HCIIOCPCACTBCHHOI'O
PYKOBOACTBA IIcgarora, HO II0O C€ro 3alaHusiM MW II0J C€ro KOHTPOJICM.
CamocTosTenbHas pa60Ta — JTO IIO3HAaBaTCJIbHAA yqe6Ha51 ACATCIBHOCTD, KOrga
MMOCJICAOBATCIIBHOCTL MBIINIJICHUA CTYACHTA, €TI0 YMCTBCHHLIX H IIPAKTHYCCKHX

omnepaui U IeMCTBUM 3aBUCUT U OIIPENIEISETCS] CAMUM CTYJIEHTOM.

CamocrosiTennbHast ~ paboTa  CTYJEHTOB  CHOCOOCTBYET  pPa3BUTHIO
CaMOCTOATEJIBHOCTH, OTBETCTBEHHOCTM W  OPraHU30BaHHOCTH, TBOPYECKOTO
MOJIXO0/1a K PEHICHUIO Mpo0JeM yd4eOHOro U npoecCHuOHAIBHOIO YPOBHEH, YTO B
UTOr€ TMPUBOJUT K PA3BUTHUIO HABBIKA CAMOCTOSTENBHOTO IUIAHUPOBAHUSA U
peanu3aluu JesiTeIbHOCTH.

Ilenpt0o camocTOSATEIBLHOW pabOTBI CTYACHTOB SBJSIETCS  OBJAJACHHE
HEOOXOMMBIMH KOMITETCHIIUSIMUA 110 CBOEMY HaINpaBJICHUIO MOATOTOBKH, OMBITOM
TBOPUYECKOU U UCCIEN0BATENBCKOU NEATEIBHOCTH.

DopMBI CaMOCTOSITEIHHOU PaObOTHI CTYACHTOB:

- paboTa C OCHOBHOM M JIOMOJHUTEIBLHON JUTEPATYpOld, MHTEPHET-
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pecypcamu;

CaMOCTOATCIIBHOC O3HAKOMJICHHMC C JICKOHHMOHHBIM MaTCpUualioM,

MNpCaACTAaBJICHHBIM Ha 3JICKTPOHHBIX HOCUTCIIAX, B OnOIHMoTEKE 06p330BaTGHI>HOFO

YUPEXKICHUS;

MOJATOTOBKa pedepaTuBHBIX 0030pOB HMCTOYHUKOB MEPUOANYECKOM

IICYaTH,0IIOPHBIX KOHCIICKTOB, 3apaHCC OIIPCACIICHHBIX ITIPCIIOAAaBATCIICM,

IIOUCK I/IH(I)OpMaI_[I/II/I Mo TCMC C MOCICAYIOINNM €C IPCACTABIICHUCM B

ayIuTOpuu B popMe J0KIIa/1a, IPe3eHTAIUMI;

MOATOTOBKA K BBIIMOJHEHUIO ayTUTOPHBIX KOHTPOJBHBIX padoT;
BBITIOJTHEHUE JOMAITHUX KOHTPOJBHBIX paldoT;

BBINIOJIHEHHE TECTOBBIX 3aJJaHUM, pELICHUE 3a/1a4;

COCTaBJIEHHE KPOCCBOP/OB, CXEM;

MOJATOTOBKA COOOIIEHH K BBICTYIJIEHUIO HA CEMUHAPE, KOHPEPEHIINH;
3arnojiHeHue padoyeil TeTpaau;

HalMCcaHHe 3CCe, KypcoOBOI paboTHI;

MOATOTOBKA K JIEJIOBBIM U POJIEBBIM UTPaM;

COCTaBJICHUE PE3IOME;

MOJTOTOBKA K 3a4€TaM U IK3aMeHaM;

APYIruc BUAbI ACATCIbHOCTH, OPIraHU3yYCMBIC K OCYIIICCTBIIAICMEIC

00pa30oBaTeIbHBIM YUPEKIECHUEM U OpraHaMu CTYJEHYECKOTO CaMOYIIPaBIICHUS.

Ilnan-rpaduk BbINOJHEHUS CAMOCTOSATEIbLHON PadOThI MO0 TUCHUILIHHE

IIpumepHbie
Ne Buxn
Hara / cpokun . HOPMBI
CaMOCTOATEILHOM dopma KOHTPOJIA
/ BBINOJTHEHHUS BpeMeHH Ha
' padoThI
BBINIOJTHEHHE
10 Henens
1 14 Henens N3yuenue keic-3anau 12 YcerHbIi onpoc
18 Henmens
B Teuenune
2 Hanuncanune xoHcIiekTa 12 brui-onpoc
. ceMecTpa
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3 B reucnne [ToaroroBka k 3auery 12 TectupoBanue
. ceMecTpa
HUTOI'O 36
VIII. CIIMCOK JIUTEPATYPbBI U UTHOOPMALIMOHHO-

METOAMYECKOEOBECIIEYEHUE JUCHUITJIMHBI

OcHoBHas nuTEpaTypa

1. JIercakona, JI. A. Tourismus. Typusm: yueObnoe nocodue / JI. A. JIbicakona,
E. M. Kapmiosa, E. H. Jlecnas. — 3-e u3a., crep. — Mocksa: ®JIMHTA, 2020. —
145 c¢. - ISBN 978-5-9765-0816-3. - Tekct: oanexrponnbii. - URL:
https://znanium.com/catalog/product/1140557. — Pexwum qocTyma: mo HOIMHCKe.

2. Munbsp-benopyuesa, A. I1. English for Students in Tourism Management
= AHTJIMACKUY SI3BIK JIJI51 CTYJIEHTOB, U3y4YaIOIIUX TYPUCTHUECKUH OU3HEC: yueOHOe
nocooue / A.Il. Munbsip-benopyueBa, M.E. [TokpoBckas. — MockBa: ®OPYM:
NH®D®PA-M, 2023. — 302 c. — (Cpennee mpodeccuoHaibHOe 00pa3oBaHUE). -
ISBN 978-5-00091-533-2. - Tekcr: AIEKTPOHHBIMN. - URL:
https://znanium.com/catalog/product/1902854. — Peskum ocTyma: 1mo Mo mucKe.

3. I'y6una, I'. I'. KpaTkuii aHTJIO-pyCCKHUI CIIOBaph B OOJACTH TypU3Ma =
English-Russian Concise Dictionary in the Field of Tourism: cmosaps / I'. T.
['ybuna. - Mocksa; bepnun: dupexkt-Meana, 2020. - 52 c. - ISBN 978-5-4499-1620-
4. - Tekct: anektponnsiit. - URL: https://znanium.com/catalog/product/1873209. —
Pexxum noctymna: mo noAmnucke.

4. Panranosa, M. H. English for service and tourism industry = Axnrnuiickuit
s3bIK B cpepe oOCiykuBaHUS W Typusma: ydeObHoe mocobme mis CIIO / U. H.
Panranonra, K. I'. Yananna. — Caparos: I[Ipodobpazosanue, 2020. — 118 c. —
ISBN 978-5-4488-0681-0. — Texkct: 251eKTpOHHBIN // DIEKTpOHHO-OUOIMOTeUHAs
cucrema IPR BOOKS: [caiit]. — URL: http://www.iprbookshop.ru/91837.html —

PexxuMm noctyna: Juist aBTOpU3HP. MOJIb30BATENEH.
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JlononHurenbHasa qureparypa

1. 3axapos, B.b. Tourism as Business: Y4e0. moco0ue ajisi CTyICHTOB BY30B
/ B.b. 3axapog. - M.: OHUTU-IIAHA, 2017. - 207 c. - (Cepus «Special English for
universities, collegesy). - ISBN 978-5-238-00667-5. - Tekct: anekTponnsiid. - URL:
https://znanium.com/catalog/product/1028887 — Pexwum mocTyma: 1o MOAIMKCKE.

2. Xymunos, C. b. The Travel and Tourism Industry: yae6HOe mocobue s
CTYJICHTOB BY30B, 00ydYaromuxcs 1o crenraibHocTsM ceppuca 10000 u typuszma
10200 / C. b. XKXynunos. — Mocksa: JOHUTU-IIAHA, 2017. — 204 ¢c. — ISBN
978-5-238-01220-9. — Tekcr: dSNEKTPOHHBIA // DIeKTpOHHO-OMOIMOTEUHAs
cucrema IPR BOOKS: [caiiT]. — URL: http://www.iprbookshop.ru/71242.html—
PexxuMm noctyna: uist aBTOpU3HP. MOJIb30BATENEH.

3. Tourism and Leisure [Electronic resource] / Harald Pechlaner, Egon
Smeral. - Springer Fachmedien Wiesbaden, 2015. — 386p. — Available at:
https://link.springer.com/book/10.1007%2F978-3-658-06660-4

4. Cultural Tourism in a Digital Era [Electronic resource] / Vicky Katsoni. -

Springer International Publishing, 2015. — 417p. — Available at:
https://link.springer.com/book/10.1007%2F978-3-319-15859-4

5. Health and Wellness Tourism [Electronic resource] / Marta Peris-Ortiz,

José Alvarez-Garcia. - Springer International Publishing, 2015. — 183p. — Available
at: https://link.springer.com/book/10.1007%2F978-3-319-11490-3

6. MexxayHapoaHblid Typu3M. International Tourism: nmpakTudeckoe mocooue
10 aHTJIMKACKOMY A3bIKY JJia ctyaeHToB IV - V kypcoB otaenenus «CouuanbHo-
KyJIbTYPHBIM cepBUC U Typusm» / coctaButenu M. A. bonotuna [u np.]. —
Kanuuunrpan: Kanununrpaackuil rocyaapcTBeHHblid yauBepeuret, 2004. — 47 C.
— ISBN 2227-8397. — TekcT: 37eKTpOHHbIA // DIEKTPOHHO-OMOIMOTEUHAs
cucrtema IPR BOOKS : [caitr]. — URL.: http://www.iprbookshop.ru/23798.html—
PexxuMm noctyna: Juist aBTOpU3HP. MOJIb30BATENECH.

7. Worldwide destinations (6th edition): the geography of travel and tourism
/ Brian Boniface, Chris Cooper, Robyn Cooper. - Routledge, Tayler and Francis
Group, 2012. — 609p. — Available at:
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https://link.springer.com/book/10.1007%2F978-3-658-06660-4
https://link.springer.com/book/10.1007%2F978-3-319-15859-4
https://link.springer.com/book/10.1007%2F978-3-319-11490-3

https://books.google.ru/books?id=U9CzLp7n6mgC&printsec=frontcover&dag=Wor

Idwide+destinations+(5th+edition):+the+geography+of+travel+and-+tourism&hl=r
u&sa=X&ved=2ahUKEwjLtJ7HsoXVAhUhCRAIHYINASMQ6AEWAHOECAUQ
Ag#v=onepage&q=Worldwide%20destinations%20(5th%20edition)%3A%20the%
20geography%200f%20travel%20and%20tourism&f=false

[Tepedenn pecypcoB HHPOPMAITMOHHO-TEIEKOMMYHHUKAITMOHHON ceTh « HTepHeT»

1. Odbunmansabiii caliT BecemupHoil Typuctckoit opranuzanuu mpu OOH.
Pexxum mocrtyma: http://www2.unwto.org/

2. laTepHeT-CripaBOYHUK MPaKTHUECKOW MH(OpMAIUK IJsl TypUcToB. Pexum
nocryna: https://tonkosti.ru/

3. OunmansHenii caiit Accormarmu TyponepatopoB Poccun. Pesxum moctyma:
http://www.atorus.ru/

4. lnpopmarimoHHas rpymnmna TYPITPOM. Pexum JIOCTyIIA:
https://www.tourprom.ru/

5. Typucrckas opranuzanus peruoHoB Poccun. Pexxum gocrymna: tapp.pd
Odunmanbubiii  caiit  Poccuiickoro coro3a Typunmyctpuu. Pexum noctyma;
http://www.rostourunion.ru/

[Tepeuens MHPOPMAITMOHHBIX TEXHOJIOTHIA U TIPOTPAMMHOTO 00eCTICUCHHSI
1. Oneparmmonnas cucrema Windows 10 1 HoBee
2. bpayzep Mozilla Firefox/ Google Chrome

3. AutuBupycHas nporpamma (Kaspersky)

IX. METOAMNYECKUE YKA3AHMA 11O OCBOEHUIO JUCLIAIIJIMHBI

YcnenHoe OCBOCHHME AUCIHMILIMHBI TpPEIIoiaracT akTHBHYIO padoTy
CTYJACHTOB Ha BCEX 3aHATHAX ayJUTOPHON (OPMBI: JIEKIUAX M MPAKTHKAX,
BBITIOJTHCHHUE aTTECTAIMOHHBIX MEPOIIPHUATHI. B mporiecce n3ydeHus TUCIUTUIAHBI
CTYACHTY HEOOX0IMMO OPUEHTHUPOBATLCS HA MPOPAOOTKY JICKIIMOHHOTO MaTepHalia,
MIOJITOTOBKY K IPAKTHUSCKUM 3aHITHSIM, BBITIOJTHEHUE KOHTPOJIBHBIX M TBOPUCCKUX
pabor.

OcBocHHME JTUCIUIUIMHBI TPEANOJaracT PEUTHHIOBYIO CHUCTEMY OIICHKH
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https://books.google.ru/books?id=U9CzLp7n6mgC&printsec=frontcover&dq=Worldwide+destinations+(5th+edition):+the+geography+of+travel+and+tourism&hl=ru&sa=X&ved=2ahUKEwjLtJ7HsoXvAhUhCRAIHYInA3MQ6AEwAHoECAUQAg#v=onepage&q=Worldwide%20destinations%20(5th%20edition)%3A%20the%20geography%20of%20travel%20and%20tourism&f=false
https://books.google.ru/books?id=U9CzLp7n6mgC&printsec=frontcover&dq=Worldwide+destinations+(5th+edition):+the+geography+of+travel+and+tourism&hl=ru&sa=X&ved=2ahUKEwjLtJ7HsoXvAhUhCRAIHYInA3MQ6AEwAHoECAUQAg#v=onepage&q=Worldwide%20destinations%20(5th%20edition)%3A%20the%20geography%20of%20travel%20and%20tourism&f=false
https://books.google.ru/books?id=U9CzLp7n6mgC&printsec=frontcover&dq=Worldwide+destinations+(5th+edition):+the+geography+of+travel+and+tourism&hl=ru&sa=X&ved=2ahUKEwjLtJ7HsoXvAhUhCRAIHYInA3MQ6AEwAHoECAUQAg#v=onepage&q=Worldwide%20destinations%20(5th%20edition)%3A%20the%20geography%20of%20travel%20and%20tourism&f=false
https://books.google.ru/books?id=U9CzLp7n6mgC&printsec=frontcover&dq=Worldwide+destinations+(5th+edition):+the+geography+of+travel+and+tourism&hl=ru&sa=X&ved=2ahUKEwjLtJ7HsoXvAhUhCRAIHYInA3MQ6AEwAHoECAUQAg#v=onepage&q=Worldwide%20destinations%20(5th%20edition)%3A%20the%20geography%20of%20travel%20and%20tourism&f=false
https://books.google.ru/books?id=U9CzLp7n6mgC&printsec=frontcover&dq=Worldwide+destinations+(5th+edition):+the+geography+of+travel+and+tourism&hl=ru&sa=X&ved=2ahUKEwjLtJ7HsoXvAhUhCRAIHYInA3MQ6AEwAHoECAUQAg#v=onepage&q=Worldwide%20destinations%20(5th%20edition)%3A%20the%20geography%20of%20travel%20and%20tourism&f=false
http://www2.unwto.org/
https://tonkosti.ru/
http://www.atorus.ru/
https://www.tourprom.ru/
http://www.rostourunion.ru/

3HAHUU CTYJICHTOB M MPEAYCMATPUBAET CO CTOPOHBI MNPENOAABATENS TEKYILIHMI
KOHTPOJIb 32 MOCEIICHUEM CTYJCHTaMH JIEKIIUI, HOATOTOBKOM U BBIMIOJIHEHUEM BCEX
MPaKTUYECKUX 3aJJaHUM, BBITIOJTHEHUEM BCEX BUJIOB CAMOCTOATENLHON paOOTHI.

IIpoMexyTOUHOM aTTECTAMEN IO IUCLUIUIMHE SBIIETCS 3auem.

CryaeHT cuuTaeTcs arTecTOBAHHBIM 10 JUCHUIUIMHE IIPM  YCJIOBHHU
BBIMIOJIHEHHUSI BCEX BUJOB TEKYILIETO KOHTPOJISI U CaMOCTOSITENIbHOM padoThl,
PETYCMOTPEHHBIX YUEOHOU TPOTrPaMMOi.

[lkana onieHUBaHUS CPOPMUPOBAHHOCTH 0OPA30BATEIbHBIX PE3YIbTATOB I10

JTYCHUIUIMHE TpeicTaBieHa B poHe oreHouHbIX cpeacts (POC).

X. MATEPUAJIBHO-TEXHUYECKOE OBECIIEHEHUE
JNCHUITIMHBI
YueOHble 3aHATHS IO JUCHUTUIMHE TIPOBOASITCS B TOMEIIEHUSIX, OCHAIIIEHHBIX
COOTBETCTBYIOIINM 000PYI0BaHUEM U MPOTPAMMHBIM 00€CTICUCHUEM.
[lepeyenb MaTepUaTbHO-TEXHUUYECKOTO U MPOTPAMMHOIO OOECTeUeHHUs
JTUCHUTUIMHBI TIPUBEJICH B TAOJIHIIE.

MaTtepuaibHO-TEXHHUECKOE U TPOTPaMMHOE 00ECIICUCHHE TUCIIUTIITUHBI

HanmeHoBanue crienaibHBIX OcCHaIEHHOCTh IlepedeHs IUIIEH3NOHHOTO

MIOMENIECHUI U MOMEIIEHHA . porpaMMHOro oOecriedeHusl.
CIIEMAaJIbHBIX TOMEILIEHUN
PexBu3UTHI NOATBEPKAAIOLIETO

JUTSE CAMOCTOSITENTLHON paOOTHI 1 IIOMCIICHNH

. JIOKyMEHTa
11 CAMOCTOSITENIBHOM PaboThI

i . .
CHIHOHHAR ay ITOpHi ¢ Microsoft Office 365

Aymuropust G309 MYJIbTUME IUHHBIM Google Chrome

000pyI0BaHUEM

JlextnoRHast ay IMTOpHs ¢ Microsoft Office 365

Aynutopust G301 MYJIBTHMEIMHHEIM Google Chrome

00opyIOBaHUEM
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