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OO0opoTHas cTopoHa THTYJILHOTO Jucta PITY /|

I. PaGouasi mporpaMMa nepecMoTpeHa Ha 3aceJaHHH Kadeapbl:

IIpoTokomn oT « » 20 1. Ne

3aBenyrontwii kKadeapoi

(moamucp) (1.0. ®amunms)

Il. Padouasi mporpaMma nmepecMoTpeHa Ha 3aceJaHHH Kadeapsl:

[IpoTokoi oT « » 20 1. Ne

3aBenyrouuii kadenpoi

(moamuce) (1.0. damunus)

I11. PaGouyas mporpaMma nepecMoTpeHa Ha 3aceJaHnu Kadeapbl:

IIpotokomn oT « » 20 1. Ne

3aBenyrontuii kKadeapoi

(moarmuce) (1.0. damumus)

V. PaGoyas mporpaMmMa nepecMoTpeHa Ha 3aceJaHUM Kaeapsbl:

[IpoTokoi oT « » 20 1. Ne

3aBenyrontwii kKadeapoi

(oamcp) (1.0. damumus)



l. L[GJII/I H 3aga44 OCBOCHUA JUCHUIIIIMHBI:

[lens ocBOEHUST TUCUUIUIMHBI 3aKII0YaeTcs B (hOPMUPOBAHUH TTPO(ECCHOHATBHBIX
KOMIIETEHIIMW, CBS3aHHBIX C OPraHM3alMEeN TYPUCTCKOM JEATEIIBHOCTH B
TYPUCTCKUX KOMIIAaHHUSAX, B TOM 4Hucie B (HOPMHUPOBAHHHM KOMIUIEKCA 3HAHHMNA O
pa3HBIX JTalax OpPraHU3alMd W CONPOBOXKICHUU TYpPHUCTOB HA BBIE3JHBIX U
BBE3/IHBIX TYPUCTCKUX MapIIPyTax, KOTOPBIE TOJKEH OCBOUTH OO yYArOIIHIACS.
3amaun aucuuruinHbl « Tour and travel management (Opranu3zanus u yrnpaBieHUE
MOE3IKAMH )»:

e (opmupoBaHHE MpPEACTAaBICHUS 00 OCHOBHBIX 3JIEMEHTaX U MPUHIUIAX
paboThl TYPUCTUUECKON UHTYCTPUU;

e O3HAKOMJICHHE C PpECYpPCHBIM TNOTEHLIHMAIOM 33JaHHOTO TYPHCTCKOIO
PBIHKA, KaK OCHOBBI () OPMHUPOBAHUS TYPUCTCKOTO MPOAYKTA;

e PacCMOTPEHHE COBPEMEHHBIX TEXHOJOTMH U  BO3MOXKHOCTEH  HX
pUMEHEHUS ISl pa3pabOTKH MPUBIIEKATEIBHOTO TYPHPOAYKTA, €r0 MPOIBHKECHHUS
Y peajn3alny, OKa3aHUsl KAU€CTBEHHBIX TYPUCTCKUX YCIIVT;

e O3HAKOMJICHHE C TpeOOBaHUSIMU K COCTaBy YCIYI B pa3IMYHBIX
CHEUaIN3UPOBAHHBIX TYPUCTCKUX MTPOrpaMmax;

e BBIpAaOOTKA yMEHHUS CaMOCTOSTEILHONW  pa3palOTKU  TYpPHPOIYKTa,
COCTABJICHHSI TPOTPAMM TYPUCTCKOTO OOCIYyXKMBaHUs, PabOThl C TYpPHCTCKOM
JIOKYMEHTAIUEH.

B pesynprare uW3yyeHUs JAHHOM JAUCHMUIUIMHBL Yy  OOyYaroIIMXCS
dbopmupyroTcs  crenayroume MnpodecCHOHAbHBIE  KOMMETEHIUH  (3JIEMEHTHI
KOMITIETCHIINMN ):

HpO(l)CCCI/IOHaHBHBIe KOMIICTCHIOMUKW BBITYCKHUKOB MW HHAWKATOPbI HX

JOCTHXKEHUS:
Tun 3agau Kon n nanmenoBanue
npodecCuoHATBHON Kona n HamMeHOBaHWE HHIUKATOPA
KOMIIETEHIIUHU JOCTHKEHHS] KOMIIETEHIIUU
(pe3ynpTaT OCBOCHUS)
CepBuCHBII [1K-4 IIK -4.1 Ob6ecnieunBaet coOIOAEHUE
CniocoOeH opraHn30BaTh | MPOIIECCOB OOCITYKUBAHUS
poriecc OOCIy)XKMBaHUS | MOTpeOUTeseH yeIyr opranu3anuit




Tum 3amay

Kona u HaumeHoBaHue
npodeccroHabHOM
KOMITETEHIINH
(pe3ynbTaT OCBOCHUS)

KOII U HAMMCHOBAHUC MHUKATOPpA
JOCTHIKXCHHA KOMIICTCHLIMH

norpedurenelt yciuyr
opraHu3zanuii chepbl
TOCTETIPUMMCTBA H
OOIIECTBEHHOT'O TTUTAHUS
Ha OCHOBE HOPMATUBHO-
MIPABOBBIX AKTOB, C
YUYETOM 3aIPOCOB
noTpeduTenei u
MPUMEHEHHEM
COBpPEMEHHBIX
KITMCHTOPUEHTUPOBAaHHBIX
TEXHOJIOTH.

cdepbl TOCTeNPUUMCTBA U
OOIIECTBEHHOTO MUTAaHHsI TPEOOBAHUSM,
JEHCTBYIOIIMX HOPMAaTUBHO- ITPABOBBIX
aKTOB.

[1K -4.2 OcymiecTBisieT KOMMYHUKAITUN
C MOTPEOUTENSIME YCIIYT OpraHu3aui
cdepbl TOCTENPUUMCTBA U
OOIIECTBEHHOTO TUTAHMS, aHATH3UPYET
YKAJIOOBI ¥ MPETEH3UU TOCTEH K Ka4eCTBY
CepBHCA, TIOJTOTABINBACT MPETIOKEHUS
IO MPEIBSABICHUIO TIPETCH3UN K
HANPABJISAIOLIECH CTOPOHE U

KOHTpAarc¢HTaM.

1K -4.3 ObecnieunBaeT MOHUTOPUHT
yJOBJIETBOPEHHOCTH MTOTpeOHTEINEH
yCIIyT OpraHu3auii cheps
TOCTEPUUMCTBA U OOILIECTBEHHOTO
IUTAHUS] KAYECTBOM OOCITY>)KUBAHMUSI.

[1K -4.4 TIpumeHsIeT COBpEMEHHbBIC
TEXHOJIOTHH 00CITy)KUBAaHUS TOCTEH.

KO[[ W HAUMCHOBAHUC MHUKATOpA
JOCTHIXXCHUA KOMIICTCHIIMHN

HanMmeHnoBanwue mmokasaress OleHUBaHUS
(pe3ynbrara 00yueHus 0 TUCIUILINHE)

[1K -4.1 OGecneunBaer
co0JII0/ICHHE ITPOLIECCOB
o0ciyXUBaHUS OTpeOuTenen
yCIIyT OpraHu3anui cepsl
rOCTENPUUMCTBA U OOLIECTBEHHOTO
HNUTaHUS TPEOOBAHMSIM,
JIEHCTBYIOINX HOPMATHBHO-
IIPABOBBIX aKTOB.

3HaeT TEOPETUUECKHUE OCHOBBI U OCOOCHHOCTHU
00CITy>)KUBaHHSI TOTPEOUTEIICH U TYPUCTOB B TYPUCTCKHUX
KOMITaHHAX U TYPUCTCKHUX MapuipyTax.

YMeeT KOHCYIbTUPOBaTh U HHHOPMUPOBATH KIUEHTOB O
COCTOSIHMM PBIHKA TYPUCTCKHUX YCIIYT OIPEAECICHHOTO
peruoHa.

[1K -4.2 OcymecTBiser
KOMMYHHKAIIMH C IIOTPEOUTEIIMU
YCIIYT OpraHu3anuii cepol
TOCTENPUMMCTBA M 0OLIIECTBEHHOTO
MUTaHUS, aHAJTU3UPYET Kajao0bl U
IIPETEH3UH FOCTEN K KaYECTBY
CepBHCa, IOJrOTABINBAECT
IPEUI0KEHUS 110 IPEABIBICHUIO
MIPETEH3HUH K HAPABIIAIOIIEH
CTOPOHE U KOHTPAreHTaM.

3HaeT aCCOPTUMEHT, XapaKTEPUCTUKHU U LIEHBI
MIpEAJIaraeMbIX TYPUCTCKUX MPOAYKTOB.

YMeeT aHanu3upoBaTh 3aMpoCkl, MOTPEOHOCTH U
KJIFOYEBBIC IIECHHOCTHU MTOTPEOUTENEH TYPUCTCKOTO

MIPOJYyKTa.

[1K -4.3 OGecnieunBaet
MOHHUTOPHHT YJIOBIIETBOPEHHOCTH
noTpeOuTeNe yCayr opraHu3ari

3HaeT OCHOBHBIE COCTABIIAOILINE TYPUCTCKOTO NMPOJYKTA,
BKJIIOYAIOLII OCHOBHBIE, I0NIOJHUTENBHBIE U
COITyTCTBYIOIIUE TYPUCTCKHUE YCIYTH.




Kozn n HanmeHoBaHME MHAMKATOpA HanmenoBanue rmokasaress OLEHUBAaHUS
JOCTHKCHHS] KOMIIETEHIIUU (pe3ynbTaTa 00y4eHus N0 JUCHUIUINHE)

cdepbl TOCTENPUUMCTBA U

TBCHHOI'O ITUTaHUA o
06H_I€C CHHOTO a VYmMmeer IMpOBOAWNTH aHAJIN3 HOTpe6HOCTeI/I 3aKa34yMKa.
Ka4CCTBOM 06CJ'Iy>KI/IBaHI/IH.

3HaeT Kak HaXOIWThb U OLCHHUBATb HOBBIC PHIHOYHBIC

BO3MOYKHOCTH C TIOMOIIBIO COBPEMEHHBIX TEXHOJIOTHIA.
TIK -4.4 IIpumeHsieT coBpeMeHHpie | Do M OKHOCTH € TIOMOILBIO COBPEME CXHOJIO

TE€XHOJIOIT'NH 06CJ'Iy}KI/IBaHI/I${

TOCTEH. YMeeT UCIIO0Ib30BaTh COBPCMCHHBIC TPOU3BOJACTBCHHELIC,

UHPOPMAIIMOHHBIE 1 KOMMYHHUKATHBHBIC TEXHOJIOTHH B
cdepe Typu3Ma U TOCTEIPUUMCTBA.

I. TpynoéMKOCTh TUCHMIUIMHBI U BUAOB YU€OHBIX 3aHATHI MO TUCIUILINHE

O6mast TpyI0eMKOCTh JUCHHUIUIMHBI cocTaBisieT 3 3aurHble eauuunbl (108 akamemuueckux

YJacoB).
(1 3aueTHas eqUHUIIA COOTBETCTBYET 36 aKaJeMUIECKUM Yacam)

Bunamu yueOHbIX 3aHATUN U paOOTHI 00YYaIOIIErocs 1Mo AUCHHUIUIMHE MOTYT
SABJIATHCS:

0O603HaueHne Buabl yuebHbIX 3aHATUI U paboTbl 0byyatoweroca

NeK Nekynn

Nab NabopaTtopHble paboThbl
Mp MpakTnyeckme 3aHATUA
OK OHnalH Kypc

CP CamocTosTenbHan paboTta obyyatowerocs B Nepmos TEOPETUHECKOTrO 0byYeHun

KoHTponb CamocrosTenbHas paboTta obyyarowerocs u I-(OHTaKTHaf-vaa6OTa obyyaroueroca ¢
npenozasaTtenem B NepUOA NPOMEKYTOYHOM aTTecTaumm

CtpykTypa AUCHUIIIUHBIL:
®dopma 00ydeHHS — OTIHAS.

KonndecTBo yacoB 1o BUAaM y4eOHBIX Dopmsl
& 3aHSATHIA U paboThI 00yUaroIerocs IIPOMEKyYTOUHOM
No HanmenoBanue pasnena 3 B aTTecTaluy,
- JUCIMIIIINHBI 5 55 Q© Iy “ A, é TEKYILIETO
© = = = o o z KOHTPOJIA
~ YCIIEBAEMOCTH
OrnpeneneHue 1 aHau3
TYPUCTHUYECKON
1 | mesTenbHOCTH U €€ BIUAHUA | 8 0 10 0
/ Defining and analyzing
tourism and its impacts 27 | 45 9K3aMeH
dopMupoBaHUE
o | TYpUCTHYECKOTO npo_z[yKTa/ 8 0 26 0
The Travel and Tourism
product
HUtoro: 36 72




I1l. CTPYKTYPA U COJIEP)KAHUE TEOPETUYECKOM YACTH
KYPCA

TeopeTtnueckas 4acTb He IPETyCMOTPEHA yUSOHBIM TIIAHOM.

IV. CTPYKTYPA U COJAEPKAHUE MPAKTUYECKOH YACTHU KYPCA
U CAMOCTOSTEJIBHOM PABOThHI

JlabopaTtopHble 3aHATHS

(36 gac., B ToM ynce 36 yac. ¢ HCIO0JIb30BAHHEM METO0B AKTHBHOI0 00y4YeHNs)

Paznen |. Onpenesienne ¥ aHAIU3 TYPUCTHYECKOH eATEIbHOCTH W ee
BJmsinuda (104gac.)
Defining and analyzing tourism and its impacts (10 hours)
Tema 1. Professional etiquette of a hospitality industry (2 gac.)
Memoo akmueno2o/ uHmepaKmueHo2o o00yueHus — Memoo OUCKYCCUU, MEmOO
M03206020 wimypma (2 uac.)
-Dress code and grooming
-Professional communication
-Intercultural communication
- Principles and differences of work and communication with partners and clients from
other countries
-Additional skills and knowledge for a tourism industry employee
-Workshops and fam-tours
Tema 2. An introduction to tourism (2 uac.)
Memoo axmueno2o/ uHmepaKmugHo2o 00y4eHus — Memoo OUCKYCCUU, MEmO0
M03206020 wimypma (2 uac.)
-Why do we study tourism?
-Defining tourism
-The tourist product

-The nature of tourism



-The tourist destination

Tema 3. Tourism impacts (2 gac.)
Memoo axmueno2o/ UHMEPAKMUBHO20 00yYeHUA — Memod OUCKYCCUU, Memoo
Komanonoii pabomot (2 uac.)
-National and international importance of tourism
-Economic, sociocultural, environmental impacts of tourism

Tema 4. Tourism mechanisms: operators and agencies (4 uac.)
Memoo axmueno2o/ UHMEPAKMUBHO20 00yYeHUA — Memod OUCKYCCUU, Memoo
napuoii pabomut (4 uac.)
-Main participants
-Types of tourism (internal, external, domestic, international)
-Types of companies and their basic structure
-Types of tourists
-Tour operating
-Selling and distributing travel and tourism

Paznen |1. @opMupoBanne TypucTHYECKOro mMpoaykra (26 vac.)/
The Travel and Tourism product (26 hours)

Tema 5. Current situation analysis (2 uac.)
Memoo axmuenozol unmepakxmuenozo o00yueHus — memoo OUCKyccuu, mMemoo
onuu-onpoca, memoo Keiic-3aoauu (2 uac.)
-Tourist destinations
-What defines a destination?
-Categorizing destinations
-The media and their influence on tourist destinations
-Destinations of the future
-Brief analysis of tour market and its tendencies in the region, country and other
countries
-Main challenges and problems of the industry in the region
-Case-study: brief analysis of a specific region

Tema 6. Tourism logistics (2 uac.)



Memoo axkmueno2o/ uHmepaKmugHo2o 00yuUeHus — Memoo OUCKYCCUU, MEm OO
onuy-onpoca, memoo mo3206020 wmypma (2 uac.)
-Types of transfers and transport
-Tourist transport by air
-Tourist transport by water
-Tourist transport on land
-Tourists on foot
-Extra transport services
-Excursions organizations
Tema 7. The hospitality sector: accommodation and catering services (4 uac.)
Memoo akmueno2o/ uHmMepaKmueHo2o 00y4eHus — Memoo OUCKYCCUU, MEmO0
onuu-onpoca, memoo Keiic-3aoauu (4 uac.)
-The structure of the accommodation sector
-Classifying and grading accommodation
-The nature of demand for accommodation facilities
-The distribution of accommodation
-Famous hotel chains in the world
-Basic structure of a hotel management
-Duties and responsibilities in the hotel
-Check-in and check-out procedure
-Environmental issues
-Effects of diet trends
-Types of food services on a tour
-Types of food services in a hotel
-Catering
-Case study: finding a hotel on a specific request
Tema 8. How to narrow down your product (4 uac.)
Memoo axmuenoz2o/ uHmMEPAKmMuUEHO20 00yYeHUs — Memod OUCKYCCUU, Memoo
onuy-onpoca, memoo mM03208020 wimypma (4 uac.)

-The structure and organization of the travel and tourism industry
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-Integration in the tourism industry
-Tourist attractions: defining the attraction
-Cultural tourism
-Religious tourism
-Shopping
-Gastronomic tourism
-Other attractions
-Events
-Sports tourism
-The growth and promotion of dark tourism
-Business tourism
-Trends in business tourism
-The meetings industry
-Incentive travel
-Exhibitions and trade fairs
Tema 9. Tour budgeting and documenting (2 uac.)
Memoo akmueno2o/ uHmMepaKmueHo20 00yuUeHUs — Memoo OUCKYCCUU, MEm OO
ouy-onpoca, memoo Keiic-3adauu (2 uac.)
-Visa, insurance, necessary documentation and their varieties
-Logistics, accommodation and food
-Entertainment (excursions, events, etc.)
-Planning and calculation of the tour (costs, expenses, pricing, discounts, agents’
margin, etc.)
-Regulation and laws
-Complaints and dealing with them
-Ways of payment and its guarantee
-Case-study: dealing with unhappy customers
Tema 10. Tools to promote your product (4 gac.)
Memoo akmueno2o/ uHmepaKmugHo2o 00y4UeHUs — Memoo OUCKYCCUU, MEmO0

onuy-onpoca, memoo Keiic-3aoaqu (4 uac.)
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-The demand for tourism
-The tourist’s needs and wants
-General and specific motivation
-Segmenting the tourism market
-Consumer processes
-Making the decision
-Fashion and taste
-The motivations of business travelers
-Motivators and facilitators
-Factors influencing changes in tourist demand
-PR and advertisement
-Partnership and networking
-Product placement
-Social media, direct mailing, contextual advertisement
-Case study: promoting the product
Tema 11. Final group projects (8 uac.)
Memoo akmueno2o/ uHmMepaKmueHo20 00yuUeHUs — Memoo OUCKYCCUU, MEm OO
KOMaHOHOU padbomul (8 uac.)

-Presentations of a tour

V. YYHEBHO-METOANYECKOE OBECIIEYEHHUE
CAMOCTOSTEJBHON PABOThI OBYYAIOIIUXCSI

VY4eOHO-MeTOINYECKOe oOecrieueHue CaMOCTOSTEJIbHON paboThI
oOyuaromuxcs no auctmmuimae «Tour and travel management (Opranuzamusi u
yIpAaBJICHHUE MOE3/IKaMu )» BKIIIOYAET B CEOSI:

— MIaH-TpaduK BBHIMOJIHEHUS CaMOCTOSTEIBHON palOoThl MO AWCIUILINHE, B
TOM YHUCJIE€ TPUMEPHBIE HOPMbI BPEMEHHU Ha BBIIIOJIHEHHUE 10 KaXKAOMY 3aaHHIO;

— XapaKTepUCTHKA 3aJIaHUM JJISI CAaMOCTOSITEIbHON pabOThl 00YyUaIOIIUXCS U

MCTOAUYCCKHEC PCKOMCHAAIWH 110 UX BBIIIOJITHCHHIO,
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— TpeOoBaHUS K  TPENCTaBICHUI0O W OQOPMIICHHIO  PE3yJbTaTOB
CaMOCTOATENBbHON padOTHI;
— KPUTEPHUHU OLICHKU BBIIIOJIHEHUSI CAMOCTOSITENIbHON pabOTHI.

Iinan-rpaduk BbINOJHEHHUSI CAMOCTOSITEILHON PadoThI N0 JTUCHUIJINHE

Bun IMpumepHbIe
Ne Hata / cpoku . HOPMBI
CaMoOCTOSITeIbHOM ®opma KOHTPOJIS
n/n BBINOJTHEHH S BpeMeHHU Ha
padoThI
BbINOJIHEHH E
4 nenens
S "Hepenst o .
1. N3yuenue keiic-3amaau 10 YcTHBIN onpoc
8 Henensa
16 nenens
17 Henens Iloaroroska
2. 10 3ammra nmpoeKTa
18 nenens MIPE3CHTALIMH TTPOECKTa
B Teuenue bauu-onpoc
3. Hamnmcanne koHCTIEKTa 7
ceMecTpa TectupoBanue
NTOI'O 27

PexomeHaanuu mo caMmoCToATEIbHOM padoTe CTYACHTOB

Oco0oe 3HaueHue MJiI OCBOEHUS TEOPETUYECKOro Marepuana H Ui
npuoOpeTeHus: U (HOPMUPOBAHMS YMEHHM M HABBIKOB HMMEET CaMOCTOSITEIbHAas
paboTa CTyJEHTOB.

CamocTtosiTenbHass pabora cTyaeHToB mo auciumimHe «Tour and travel
management (OpraHuzanusi u yIOpaBICHHE TOE€3[IKaMHU)» MpeAycMaTpPUBAET
W3YYEHHE PEKOMEHIYEMON OCHOBHOM U JIOIIOJHUTEIBHON JIMTEPATyPhl, HAITMCAHUE
KOHCIIEKTOB,  pEIIeHHe  Keiic-3ajja4, NOArOTOBKY K  Ojuu-ompocam, U
IIPOMEKYTOUHOM aTTECTALIMU — SK3aMEHY.

JI1st caMonpOBEpKH YCBOECHHMSI MaTepHalia, MOArOTOBKH K BBIMOJIHEHUIO padoT

H Ca4C 3K3aMCHA CTYACHTaM IIPCAIararoTCs BOIIPOCHI AJIsI CAaMOKOHTPOJIA.

Pexomenaanuu mo padore ¢ qureparypou
[Ipu camocTosTENbHON PabOTe C PEKOMEHIyeMOW JIUTepaTypol CTyJIEeHTam
HEO0OXOMMO TIPUACPKUBATHCS OMPEACIICHHON TTOCIE0BATEIIBHOCTH:
— MpU  BBIOOPE JIUTEPATYpHOTO HCTOYHHKA TEOPETHUECKOro MaTepuasa
JIy4Ille BCEro MCXOJUTh U3 OCHOBHBIX MOHSATUM M3ydaeMOW TeMbl Kypca, UYTOOBI

TOYHO 3HATb, YTO KOHKPCTHO MCKATh B TOM HUJIM NHOM H31aHUHU,
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— nst 6os1ee TIIyOOKOTO YCBOCHHUS WM TIOHMMAaHHS MaTepualia ClIeTyeT YUTaTh
HE TOJHKO WMEIOIIHMECS B TEKCTE OMNPEACIICHHsS] W TOHSATHSA, HO W KOHKPETHBIE
IPUMEPBL;

— YTOOBI TIONYYUTH Oo0Jieeé OOBEMHBIE W CHCTEMHBIC MPEICTaBICHHS II0
paccMaTpuBaeMoOil TeMe HEOOXOAMMO MPOCMOTPETh HECKOJBKO JIMTEpPaTyPHBIX
UCTOYHUKOB (BO3MOYKHO aJbTCPHATUBHBIX);

— HE CJIelyeT KOHCIIEKTUPOBATh BECh TEKCT MO pacCMaTpPHBAEMOW TeMe, TaK
KaK TaKoW MOAXOJ HE JaeT BO3MOXXHOCTH OCO3HaTh MaTepuai; HEoOXOAMMO
BBIJICTIUTh U 3aKOHCIEKTUPOBATh TOJHKO OCHOBHBIC TMOJIOXKCHHUS, OMPEICICHUs U
MOHSTHS, TIO3BOJISIIOIIUE BBHICTPOUTH JIOTUKY OTBETAa HAa U3y4aeMbI€ BOIPOCHI.

MeToanueckue yKa3aHusi K BbINOJHEHUIO KOHCIIEKTA

Koncnekr (mat. conspectus — o00o03peHue, 0030p, O4YepK) — KpaTKoe
W3JIOKCHUE WM KpaTKas 3alich HW3y4aeMOro WJIM TPOHJICHHOTO MaTepHaia.
[{enssMy HaMTMCAHUS KOHCIICKTA SBJISIOTCSL:

— MpopaboTKa U 3aKPEIUICHUE U3y4aeMOro MaTepHaia;

— pa3BUTHE HABBIKOB KPATKOTO M3JI0KEHUS MaTepHaia C BBIJICICHUEM JIUIIhH
CaMBbIX CYIIECTBEHHBIX MOMEHTOB, HEOOXOAUMBIX ISl PACKPBITHS CYTH TTPOOJIEMBI,

— pa3BUTHE HABBIKOB aHAM3a M3YYEHHOIO0 Marepuaia u (hopMyIupOBaHUS
COOCTBEHHBIX BBIBOJIOB 10 BBIOpAaHHOMY BOINPOCY B MHCbMEHHOW (opme,
HAyYHBIM, TPAMOTHBIM SI3IKOM.

[Topsimok HamMcaHusi KOHCTIEKTA:

1. Cokpaiienust ciioB. PekomeHayeTcsl iefiaTh COKpalleHUs, HO TOJIBKO TakK,
YTOOBI TIOTOM MOXHO OBLIO pa3o0paTh, YTO HamMcaHo. B mpoTMBHOM ciyyae
opopMIICHE TIOAPOOHOTO  KOHCIEKTa CTAHOBHUTCS  OCCCMBICICHHBIM, a
BOCITOJIB30BAaThCA MM C IIEJbI0 KAa4eCTBEHHOW ITOATOTOBKH K MPEACTOSIIEMY
9K3aMEHY BPSIT HE TTOTYIUTCS.

2. HUcnonws3oBanue abOpeBHATYp IOMOTAaeT 3amucaTh OOJIbIIE TOJE3HOU
nH(OpPMAITUU B caMbIe KpaTUalIliie CPOKH C COXPAaHCHUEM CMBICIIA COJICPIKaHMS.
CoxkparaTh MOXHO HE TOJBKO CJIOBA, HO TAKXXE IEJIbIe CIIOBOCOUYETAHUS, KOTOPHIE

B UTOT'€ BCE PABHO OYyT TOCTYMHbI K IOHUMAHUIO.
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3. Odopmienne koHcrekta. [Ipw HamMcaHWM KOHCIEKTA JKEIaTeIbHO
coOMoAaTh OTCTYNBl a03aIeB, BBIACIATH BaXKHBIE MOMEHTBHI B COJEp’KaHUW,
OCTaBJISITh IYCThIE CTPOKHU ISl YCIIOBHOTO Pa3JIEICHUs TEM U JIETKOTO BOCIIPUATHS,
a TaK)Ke aKTUBHO MCIOJIb30BaTh [IUTATHI, CIUCKHU, TIEPEUHH, [1013aTOJIOBKH.

4. Baxxuple noMeTkH. Ha moisiX B KOHCIEKTE >KENaTeNIbHO JeaTh OMETKH,
MOKHO Tpa(UuecKk, HO TaK, YTOObl OHU ObUIM IMOHSATHBI CTYJIEHTY BO BpeMs
MOJITOTOBKU K SK3aMEHY.

5. Ilycteie mecta B KkoHcmekTe. JKenaTenbHO HE OCTaBIATh NMPOOEIOB B
TeTpaau U namsaTu. Eciu 94T0-TO He ycmenu 3anucarh, HeOOX0UMO CBOEBPEMEHHO
MIPOKOHCYJIBTHUPOBATHCS C MPEMOIaBATEIIEM.

IMopsigok ciauu KOHCIEKTOB U X OlleHUBAHHE

KoHCcniekT  BBIONMHSETCS  CTYACHTAaMH B  CPOKHM, YCTaHABIIMBAaEMBbIC
IpernojaBaTesieM [0 pealin3yeMOM JUCUUIUIMHE, M CHAeTcsl IPEernoaaBaTelio,
BEYLIEMY JUCIUILIUHY.

KoncnekT qomkeH ObITh COCTaBIEH MO BCEM MPOMICHHBIM TeMaM, BKIFOYast
IPONYILIEHHBIE, IO IPUYNHE OTCYTCTBUS HA 3aHSATUU.

Tak e KpaTKHil KOHCIIEKT J0JKEH ObITh COCTABIIEH U CBOEBPEMEHHO C/IaH I10
BCEM 3aJJaHUSIM CaMOCTOSTEIbHON paboThl CTYNEHTA, Iie TpeOyeTcsl MOArOTOBUTH
YCTHOE COOOIIIEeHNE.

[Ipu oleHKEe COCTaBIeHHWE KOHCIEKTa YUYUTHIBAETCSI €r0 COOTBETCTBHUE
NpONAEHHOMY MaTepHaiy, CIEKTp U IIyOMHA OXBaYEHHBIX TEM.

[To pe3ynbraTaMm IpOBEPKH KOHCIIEKTA M €T0 3aIIUTHI CTYICHTY BBICTABIISETCS
OTIpeIeTIEHHOE KOJIMYECTBO OallJIOB, KOTOPOE YUYUTHIBAECTCA TpPU OOIICH OIICHKE
IIPOMEKYTOUYHOU ATTECTALIUU.

Kpurepuu oieHKH KOHCIIEKTA

— 100-86 GamioB BBICTABISETCS CTYIEHTY, €CJIM CTYIEHT mpopadoTai u aan
IpaBUJIbHBIE OTBETHI HA BCE MOCTABJICHHBIC 3aJaHUsI U BOIPOCHI;

— 85-76 OamnoB — marepuan npopaboTaH, HO CTYAEHT 3aTPyAHSIETCS WU
CBOEBPEMEHHO HE TOTOB OTBETUTH Ha 2-3 BOMpOca/3aqaHusl M0 KOHCTIEKTY;

— 75-61 OGamn — wmartepuwan mpopabOTaH, HO CTYACHT 3aTPYIHSETCS WU
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CBOEBPEMEHHO HE TOTOB OTBETUTH HA 4-5 BOMPOCOB/3aJaHUI IO KOHCIIEKTY,
— 60 u meHee OalIOB — Marepuai nNpopaboTaH, HO CTYAEHT 3aTpyIHSETCS

HJIK CBOCBPCMCHHO HC I'OTOB OTBCTUTH HA BCC BOHpOCBI/ 3alaHUs 110 KOHCIICKTY.
TemMaTnKa KOHCIIEKTOB

Professional etiquette of a hospitality industry

Reasons of studying tourism

Tourism impacts

Tourism mechanisms: operators and agencies

Current situation analysis: destinations and tendencies

Tourism logistics

The hospitality sector: accommodation and catering services

How to narrow down your product

© 0o N o O kWD PE

Tour budgeting and documenting
10.Tools to promote your product
MeToanyeckue yKa3aHus K pelICHUIO Keic-3a1a4m

Keiic-3amaua — 3TO ONMCaHUE peEaNbHBIX SKOHOMUYECKUX, COLMAIBHBIX M
ousHec-cutyauuid. O0yyaronyecs 10JKHbBI UCCIEI0BaTh CUTYalUIO, pa3o0paTbCes
B CyTH Ipo0JeM, NPeJI0oKUTh BO3MOKHBIE PEIICHHUs W BbIOpATh JyYlllee U3 HUX.
Kelicbl OCHOBBIBaIOTCSI Ha pealbHOM (AKTUYECKOM MaTepuajie WM Ke
NPUOJIMAKEHBI K peabHOM CUTYallUU.

Keic-3amaun npenHazHadyeHbl I UCMOJIb30BaHUs CTYyIEHTAMU KOHKPETHBIX
OpPUEMOB M KOHLEMUUN NOpU MX BBINOJHEHUM JJs TOr0, YTOOBI MOJIYYHUTb
JIOCTATOYHBIM YPOBEHb 3HAHUM U YMEHUU JJISl IPUHATHUS PELIEHUN B aHAJOTUYHBIX
CUTyalusix Ha Oyaymed mnpodeccuoHaIbHOM NeATEeIbHOCTH, TEM CaMbIM
YMEHBIIAsT Pa3pblB  MEXAY TEOPETUYECKUMH 3HAHUAMM W NPAKTUYECKUMU
YMEHHUSIMU.

CTy#eHT [OJKEH yMEeTh MpaBUJIBHO HMHTEPIPETUPOBATh CHUTYALUIO, T.€.
NPaBUJIBHO OMNpENeisITh — Kakue (akTopbl SBISAIOTCS HaunOoJsiee BaKHbIMH B
JTAaHHOW CUTYalluU U KaKoe pelleHrne He00X0AUMO IPUHSATb.

IHopsinoxk cpavyu Keuc-3a1a4M U ee OlleHUBaHHUe
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Keiic-3amaua BBITIONHAETCS CTYJACHTAMH B CPOKH, YCTaHABIMBAaEMbIC
npenojaBarelieM MO pean3yeMoll JUCHUIUIMHE, W CHACTCS MPEerojiaBaTeto,
BENlyIIEMY JUCIUIUIMHY.

[Ipu omeHke pemeHus KeWc-3aadd YYUTBIBACTCS CTEMEHb HW3YYEHHOCTH
po0IeMBbl, COIEpKAHUE U apTyMEHTUPOBAHHOCTH OTBETA.

[To pe3ynbTaTaM NPOBEPKHU Keilc-3a7a4 U UX 3allUThI CTYJICHTY BBICTaBIISETCS
OTIPEJICTICHHOE KOJMYECTBO OaJIOB, KOTOPOE YYHTHIBACTCS MPH OOIIEH OICHKE
MIPOMEKYTOUHOM aTTeCTALUH.

Kpurepuu oueHKH Keiic-3a1a4u

- 100-86 0amioOB BBICTABIIAECTCS CTYIACHTY, ©CIU CTYICHT BBIPa3Wil CBOE
MHEHHE TI0 C(QOpPMYJIUPOBAHHON MpodiieMe, apryMEHTHUPOBAI €ro, TOYHO
OTPEJICIIUB €€ COJICPKAHUE U COCTABJISIOIINE;

— 85-76 OGamioB - paboTa XapaKTEpPHU3yeTCS CMBICIOBOM IIEIBHOCTHIO,
CBS3HOCTBIO U TOCIEAOBATEIILHOCTHIO U3JIOKEHHS; JOMYIIEHO 2-3 OIIMOKH IMpHU
OOBSICHEHUH CMBbICIa WU cojJiepkaHus TmpoOsembl. DakTUUEeCKUX OIIMOOK,
CBSI3aHHBIX C TOHUMAaHUEM MPOOJIEMBI, HET;

— 75-61 Gamn - CTYJAEHT NPOBOJUT JOCTATOUYHO CAMOCTOSITEIBHBIN aHaIU3
OCHOBHBIX JTallOB M CMBICIIOBBIX COCTABJISIOIINX MPOOJIEMBI; TOHUMAET 0a30BbIC
OCHOBBI U TEOPETUUECKOE 000CHOBAaHHE BBIOpaHHOU Tembl. JlomyiieHo He 6osee 5
OIMOOK B CMBICIIC UJTH COJICP KaHUH TPOOJICMEI;

— 60 u MeHee OalyIOB — eciM paboTa MPEACTaBIsAeT CO0O0M MOJHOCTHIO
MepenUCaHHbI MCXOJHBIM TEKCT, 0€3 KakuxX Obl TO HM OBLJIO KOMMEHTapHEB,
aHanu3a. He packpbiTa CTpyKTypa U TE€OpETHUECKasi COCTABIISIONIAS TEMBI.

BapuanTtsl Keiic-3a1a4
Brief analysis of a specific destination
Finding a hotel on a specific request

Dealing with unhappy customers

B W Do

Promoting the product

MeToan4yeckue peKOMeHAal UM I MOATOTOBKH 0KJIa1a, CO00meHnns/
npe3eHTanun
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JIns  TONrOTOBKM — YCTHBIX  COOOIICHMHA WM  MPE3CHTAIMil  JKeNaTesbHbI
WUTIOCTpaTuBHbIE ((DOTO- M BUAEO-) MaTepuajbl, CTATUCTHYECKUE AUArpaMMbl H
TAOJIALIBL.

OOmme TpeGoBaHMS K MPE3CHTALTUH:

- Ipe3eHTAaIIMs He I0JbKHA ObITh MeHblle 10 crnaiios;

- TICPBBIN CIIAl— 3TO TUTYJBHBINA CIIAi], Ha KOTOPOM OOSI3aTENIbHO JIOJDKHBI OBITH
MPE/ICTABJICHBI: HA3BAHKE MPOEKTA; (DAMILITHS, UMs1, OTYECTBO aBTOPA.

Jns odopmiieHust Tpe3eHTalMM  00s3aTeNIbHBIM — TPEOOBAHMEM  SBJISCTCS
UCTIOJTK30BaHNE (PUPMEHHOT'O CTWJISL YHUBEPCUTETA.

Kputepumn omneHku (yCTHOIO I0KJIa1a, COOOIIEHNsI, B TOM YHCJIE
BbINOJIHEHHBIX B (D)OpMe Mpe3eHTALNI)

100-86 GamtoB BBICTABISICTCS CTYACHTY, €CIIM CTYJCHT BBIPA3WII CBOE MHEHHE TI0
copMyImpoBaHHOM TIPOOIIEME, apIyMEHTUPOBA €r0, TOYHO OIPEJICIIUB €€ COAEpKAHUEe
u cocrapione. CTyIeHT 3HaeT U BIAJICET HABBIKOM  CaMOCTOSITEIHLHOM
WCCTIEIOBATEIbCKOM pabOThI TI0 TEME HCCIIEIOBAHMSI; METOJIaMU M TIPUEMaMHU aHAJI3a
TEOPETUUECKUX W/WIM TPAKTHYECKUX AacleKTOB H3y4daeMoil obsactu. DakThdecKux
OIIMOOK, CBS3aHHBIX C MOHMMAaHWEM IPOOJIEeMBbI, HET, Tpaduyecku pabota odopmiieHa
TPaBUJIHHO

85-76 - 6anmIoB - paboTa XapaKTepU3yeTCsi CMBICIIOBOM LIETBHOCTHIO, CBSI3HOCTHIO
TMOCJIECIOBATENILHOCTBIO M3JIOXKEHUST; JIOMYILEHO He Oosiee 1 OMmMOKM Mpy OOBSICHEHUH
CMBICTIa WM COAepKaHusl mpoOsiembl. JIisi aprymeHTarmy TPUBOISTCS PasiIMUYHbIC
JAHHBIE ~ OTEUYECTBEHHBIX M  3apyOeKHbIX  aBTOpOB.  [IpopeMOHCTpUpOBaHBI
WCCIICIOBATEIbCKIE yMEHHWS W HaBbIKM. (DaKTHYECKMX OIMMOOK, CBSA3aHHBIX C
MIOHMMAaHWeM MPo0sIeMbl, HeT. JlomyIieHb! ofjHa-Be OIMOKH B OOpMIICHUH pabOThI

75-61 Gay1 — CTyJIEHT MPOBOJIUT JOCTATOYHO CAMOCTOSITEIIbHBINA aHAIN3 OCHOBHBIX
ATAriOB M CMBICTIOBBIX COCTABJSIFOIIMX TPOOJIEMbI; TTOHMMAeT Oa30BbIE OCHOBBI H
TEOPETHYECKOE 0OOOCHOBAHME BBIOPAHHOU TeMbI. IIprBiiedeHbl OCHOBHBIC MCTOYHHUKH TTO
paccmarpuBaemoii Teme. JlomyiieHo He Oojiee 2 OIMMOOK B CMBICIIE WM COJCPIKaHUU

npo0OIieMbl, 0popmIIeHUH pabOTHI
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60 u MeHee Oa/OB - eciy pabOTa TMPENCTABISIET COOOM TMepecKa3aHHBIN WM
TIOJTHOCTBIO TIEPENMCAHHBIA MCXO/THBIN TEKCT 0€3 COOCTBEHHBIX KOMMEHTApPHEB, aHAITI3A.
He packpbiTa CTpyKTypa M TeOpeTHYECKasl COCTAaBILIOMAs TeMbl. JlomyIeHo Tpu wiu
Oonee Tpex OMIMOOK B CMBICTIOBOM CONEP)KaHHMM PAcKpbIBaeMOM IMPOOJeMbl, B

oopmteHNH PabOTHI.

BOHpOCbI AJI CAMOKOHTPOJISA

BOHpOCBI 1 CAaMOKOHTPOJIA IIPECAHA3HAYCHBI OJIA CaAaMOIIPOBCPKU CTYACHTOM
YCBOCHUS MaATcpurajia, IOAIOTOBKH K BBIIIOJHCHHUIO M CEMCCTPOBLIX 3az[aHm71 nu
caadye OJOK3aMCHa. I[J'ISI y2[06CTBa I1I0JIb30BaHWs BOIIPOCHI IJII CAMOKOHTPOJIA
pa36I/ITI>I I10 pa3aciaM U TCMaM TGOpGTH‘{eCKOﬁ YaCTH KypCa JUCHUILIINHBI.

Tema 1. Professional etiquette of a hospitality industry
Dress code and grooming
Professional communication styles
Intercultural communication patterns
Principles and differences of work and communication with partners and clients from
other countries
Additional skills and knowledge for a tourism industry employee
Workshops and fam-tours types

Tema 2. An introduction to tourism
Reasons to study tourism
Definition of tourism
What is the tourist product?
The nature of tourism
Definition of a tourist destination

Tema 3. Tourism impacts
The economic impacts of tourism
The international tourist market
The value of economic data

The economic impacts of tourism
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Statistical measurement of tourism

The sociocultural impacts of tourism

Legislation and guidance protecting the tourist destination

The sociocultural effects of tourism

The hosts’ impacts on tourists

Cultural transgressions

The exploitation of indigenous populations

Managing the social impacts of tourism

Bringing economic benefits to locals

The impacts of travel on tourists’ health

Politicocultural impacts

The environmental impacts of tourism

The environmental effects of tourism

Public-sector planning for control and conservation

The public/private-sector interface in the development of sustainable tourism
Tema 4. Tourism mechanisms: operators and agencies

What are tourism main participants of a tourism industry?

Types of tourism (internal, external, domestic, international)

Types of companies and their basic structure

Types of tourists

The role of the tour operator

The role of air brokers

Economic forces in tour operating

The long-haul market

Seat only sales

Consumer complaints

The nature of tour operating

The role of the resort representative

Pricing the package tour

The tour brochure
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The reservations system
Operators selling direct
The scale of the retail sector
The power of the travel agency chains
The profitability of travel agents
The role of travel agents
Distribution trends
Setting up and running a travel agency
Travel agency skills and competences
Travel agency appointments
Tema 5. Current situation analysis
What defines a destination?
Categorizing destinations
Coastal tourism
Urban tourism
Rural tourism
Island tourism
Spa tourism
The successful destination
Design of the built and natural environment
The media and their influence on tourist destinations
Destinations of the future
Main challenges and problems of the industry in the region
Tema 6. Tourism logistics
Types of transfers and transport
Extra transport services
Excursions organizations
Tourist transport by air
The airline business

The organization of air transport
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Air transport regulation
The deregulation of air transport
The economics of airline operation
Environmental concerns
The marketing of air services
What is the future like for air transport?
Tourist transport by water
The ocean liners
Cruising
Ferry services
Coastal and inland waterways tourism
Seagoing pleasure craft
What does the future hold for passenger ships?
Tourist transport on land
The role of the railways in tourism
Coach travel
The private car
Cycling and tourism
Tourists on foot
Tema 7. The hospitality sector: accommodation and catering services
The structure of the accommaodation sector
Types of accommodation
Types of rooms
Types of services provided in different types of accommodation
The nature of demand for accommaodation facilities
Famous hotel chains in the world and their characteristics
The distribution of accommodation
Basic structure of a hotel management
Duties and responsibilities in the hotel

Check-in and check-out procedure
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Environmental issues
Effects of diet trends
Types of food services on a tour
Types of food services in a hotel
Catering
Tema 8. How to narrow down your product
The structure and organization of the travel and tourism industry
Integration in the tourism industry
Tourist attractions: defining the attraction
Types of tours and tourisms
Cultural tourism
Religious tourism
Shopping
Gastronomic tourism
Other attractions
Events
Sports tourism
Business tourism
Trends in business tourism
The meetings industry
Incentive travel
Exhibitions and trade fairs
Individual business travel
Tema 9. Tour budgeting and documenting
Visa, insurance, necessary documentation and their varieties
Logistics, accommodation and food
Entertainment (excursions, events, etc.)
Planning and calculation of the tour (costs, expenses, pricing, discounts, agents’ margin,
etc.)

Regulation and laws
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Complaints and dealing with them
Ways of payment and its guarantee
Tema 10. Tools to promote your product
The demand for tourism
The tourist’s needs and wants
General and specific motivation
Segmenting the tourism market
Consumer processes
Making the decision
Fashion and taste
The motivations of business travelers
Motivators and facilitators
Factors influencing changes in tourist demand
PR and advertisement
Partnership and networking
Product placement

Social media, direct mailing, contextual advertisement

VI. KOHTPOJIb JOCTUXEHUS HEJEN KYPCA

Ne | KonTposaupyemsbie Kon n Pe3yabTathl OueHovHbIe CpeacTBA
n/n pasgennl / TeMbl | HAHUMEHOBAHHE o0yueHust Texymuii NPOMeKYTOU
TUCIUTIIHHBI HHAMKATOpA KOHTPOJIb Hast
JOCTHKEHU A arTecTamus
1 |Pazpmenl [K -4.1 3Haer Koncmekr Tect (ITP-1)
Onpenenenue u ObecrieunBaeT | TeOpeTUUYECKHE (TIP-7)
aHajaus coOroienne OCHOBBI U CobecenoBan
TYpUCTUYECKOU MIPOLIECCOB 0COOEHHOCTHU ue (VO-1)
JNEUTeNbHOCTU U | 00CITyKUBaHUA | 00CTyKUBaHUS
€€ BIIUSHHUSA notpeduteneil | morpedureneit u
yCIIyr TYpHUCTOB B
Paszpgen 1II. OpraHu3anuil | TYPUCTCKUX
dopmupoBaHue cdepsl KOMITAHUSIX U
TYPUCTHYECKOTO | FOCTENPUUMCT | TYPUCTCKHUX
MPOJyKTa Ba U MapIpyrax.
00I1eCTBEHHOT | YMmeer Keiic-3amaun | Tecr (ITP-1)
O MUTAaHUS KoHcyabTHpoBath | ([TP-11)
TpeOOBaHUSM, | U ITpoekr (I1P-

22




neictByomux | uHGopMuposats | 9)
HOPMAaTUBHO- | KJIMEHTOB O
MIPaBOBBIX COCTOSIHUH PBIHKA
AKTOB. TYPUCTCKUX

yeayr

OTIPEICIIEHHOTO

peruoHa.
IIK -4.2 3HaeT KoHcmekr Tecr (ITP-1)
OcCyIIecTBISIET | aCCOPTHUMEHT, (TIP-7)
KOMMYHHKaIM | xapakrepuctuku | CobecenoBan
uc U IIEHBI ue (YO-1)
HOTPEOUTENSAM | MpeJIaraeMbIxX
U YCIIyT TYPUCTCKHUX
OopraHu3anui | NPOAYKTOB.
chepnr YwMmeer Keiic-3amaunn | Tect (ITP-1)
TOCTENPUUMCT | aHAIM3HPOBAThH (TTP-11)
Bau 3aIpOoCHlI, [Tpoext (ITP-
OOILECTBEHHOT | IIOTPEOHOCTH 1 9)
O MTUTAHUSA, KITIOYEBBIC
QHWIU3UPYET | IIEHHOCTHU
KaNoObI U norpedurenei
MIPETCH3UH TYPUCTCKOTO
rocTen K MPOIYKTA.
Ka4eCcTBY
cepBuca,
MOJIrOTAaBIINBA
eT
MPEUIOKEHUS
o
MIPEIbSBICHH
10 IIPETEH3HM K
HaIPaBJISIONIE
1 CTOPOHE U
KOHTpareHTaM.
I1K -4.3 3HaeT ocHOBHbIe | KoHcmekT Tecr (TIP-1)
ObecnieunBaeT | COCTaBIISIOIINE (TIP-7)
MOHHUTOPHUHT TYPHCTCKOTO CobecenoBan
YJIOBJIETBOPEH | MPOJYKTA, ue (YO-1)
HOCTHU BKJTFOUAIOIIU I
noTpeOuTenel | OCHOBHEIE,
ycayr JIOTIOTHUTEIbHBIC
OpraHu3arun u
cdepsl COITyTCTBYIOIME
TOCTEIIPUUMCT | TYPUCTCKHUE
Ba U YCITYTH.
obmecTBeHHOT | VMeer mpoBoauts | Kelic-3agaun | Tect (ITP-1)
0 MUTaHUs aHaIIn3 (TTP-11)
KaueCTBOM notpedHocTER [Tpoext (ITP-
00CITy’)KMBaHUS | 3aKa3dyMKa. 9)
IIK -4.4 3HaeT Kak Koncnekr Tecrt (ITP-1)
[Ipumenser HAXOJHTh U (ITP-7)

23




COBpPEMEHHBIC | OIleHnBaTh HOBBIE | CobecenoBaH

TEXHOJIOTU PBIHOYHBIE ue (YO-1)
00CTyXUBaHUS | BO3MOKHOCTH C
TOCTEN. TIOMOIIIBIO
COBpPEMEHHBIX
TEXHOJIOTHA.
Ymeer Keiic-3amaun | Tecrt (ITP-1)
HCIIOJIb30BaTh (TTP-11)
COBpPEMEHHbBIE ITpoexr (ITP-

NpPOM3BOACTBEHH | 9)
BIC,
MH(POPMAIIMOHHBI
eun
KOMMYHUKaTHBH
bI€ TEXHOJIOTHH B
cdepe Typusma u
rOCTENPUIMCTBA.

VIIl. CHUCOK YYEBHOM JIUTEPATYPbI U UHOOPMAIIUOHHO-
METOINYECKOE OBECIIEYEHHUE JUCHUIIVINHBI

OcHoBHas JuTepaTypa
(2/1eKmpoHHble U nevamuvle U30aHus1)

1. 3axapos, B.b. Tourism as Business: Yue6. mocodue mist crynaeHToB By30B / B.B.
3axapoB. - M. : FOHUTU-JIAHA, 2017. - 207 c. - (Cepus «Special English for
universities, colleges»). - ISBN 978-5-238-00667-5. - TekcT : 3J€KTPOHHBIN. -
URL: https://znanium.com/catalog/product/1028887 — Pexum goctyma: 110
MOITUCKE.

2. Kymunos, C. b. The Travel and Tourism Industry : y4ebHOE mocoOue s
CTYJIEHTOB BY30B, 00y4arolmuxcs 1o crneuranbHocTsM cepBuca 10000 u Typuszma
10200 / C. b. XKymunoB. — Mocksa : OHUTU-JTAHA, 2017. — 204 c. — ISBN
978-5-238-01220-9. — TekcT : BAEKTPOHHBINH // DIEKTPOHHO-OMONIHOTEYHAs
cucrema IPR BOOKS : [caitt]. — URL.: http://www.iprbookshop.ru/71242.html—
Pexxum noctyna: i1 aBTOpU3UP. MOJIb30BaTENCH.

3. Panrranoga, M. H. English for service and tourism industry = AHMIHIECKHE S3bIK
B chepe oOciyxuBaHus U Typusma : ydyeObHoe mocodue mius CIIO / W. H.
Panranoga, K. I'. Yananna. — Caparos : [Ipodobpazoanue, 2020. — 118 ¢. —
ISBN 978-5-4488-0681-0. — TekcT : aMeKTpOHHBIH // DIeKTpOHHO-OMOIMOTeUHAs
cucrema IPR BOOKS : [caiit]. — URL: http://www.iprbookshop.ru/91837.html
— PexxuM ntocryna: st aBTOpU3Up. MOJIb30BATENEH.
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Springer International Publishing, 2015. — 417p. — Available at:
https://link.springer.com/book/10.1007%2F978-3-319-15859-4
3. Health and Wellness Tourism [Electronic resource] / Marta Peris-Ortiz, José
Alvarez-Garcia. - Springer International Publishing, 2015. — 183p. — Available at:
https://link.springer.com/book/10.1007%2F978-3-319-11490-3
4. MexmyHapoaHblii Typu3M. International Tourism : mpaktudeckoe mocobue 1o

aHTIIMHACKOMY s3bIKY 11l cTyneHToB IV - V kxypcoB otraenenus «ColuanbHO-
KyJIbTYpPHBII cepBUC U Typusm» / coctaButenu M. A. bonoruna [u ngp.]. —
Kanuuunrpan : Kanuauarpaackuii rocyaapcTBeHHbIN yHUBEepcUTeT, 2004. — 47 C.
— ISBN 2227-8397. — TekcT : 3leKTPOHHBIN // DIEKTPOHHO-OMOIMOTEHHAS
cucrema IPR BOOKS : [caiit]. — URL.: http://www.iprbookshop.ru/23798.html—
Pexxum noctyma: ajist aBTOpU3Up. MOJIB30BATEIICH.

5. Worldwide destinations (6th edition): the geography of travel and tourism /
Brian Boniface, Chris Cooper, Robyn Cooper. - Routledge, Tayler and Francis
Group, 2012. — 609p. — Available at:
https://books.google.ru/books?id=U9CzL p7n6mgC&printsec=frontcover&dq=Wor
Idwide+destinations+(5th+edition):+the+geography+of+travel+and+tourism&hl=r
u&sa=X&ved=2ahUKEwjLtJ7HsoXVAhUhCRAIHYINA3MQ6AEWAHOECAUQ
Ag#v=onepage&q=Worldwide%20destinations%20(5th%20edition)%3A%20the%
20geography%200f%20travel%20and%20tourism&f=false

Ilepeyenn pecypcoB HH(POPMALMOHHO-TEJIEKOMMYHUKAIIUOHHOM CeTH
«AHTepHeT»

1. Odbunmansabiii caldiT BcemmpHoil Typuctckoi opranuzanuu mpu OOH.
Pexxum mocrtyma: http://www2.unwto.org/

2. IHTepHET-CIIpaBOYHUK MPAKTUIECKOW MH(POpPMAIH IJIs1 TypUCTOB. Pexum
nocryna: https://tonkosti.ru/

3. Opunmaneupiii  caiit  Accoumanuu TyponepatopoB Poccun. Pexum
nocryna: http://www.atorus.ru/

4. lnpopmarimoHHas rpynna TYPITPOM. Pexum JIOCTyTa:
https://www.tourprom.ru/

5. Typucrckas opranuzanus peruoHoB Poccun. Pexxum gocryma: tapp.pd
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6. Odunmansuseiii caiit Poccuiickoro coro3za Typunmayctpun. Pexum moctymabd
http://www.rostourunion.ru/

VIlI. METOJJMYECKHUE YKA3AHHUS IO OCBOEHUIO
JTUCHUATIIMHBI

Peanuzammst mucnmmmuael «Tour and travel management (Opranmsarnus u
yIpaBJICHHE TIOE3AKAMHU)» TPEAYCMATPUBAET CIEAYIOIINE BUIbI Y4eOHOU pabOThI:
MPAKTUYECKUE 3aHATHUS, CAMOCTOSITENIbHYIO pa0OTy CTYI€HTOB, TEKYIIUNA KOHTPOJIb
¥ TIPOMEKYTOUHYIO aTTECTAITHIO.

OcBoenue kypca aucuuiuinHbl «Tour and travel management (Opranuzarus
Y yIPABIICHHUE TTOE3IKaMH )» TPEI0IaraeT PEUTHHTOBYIO CUCTEMY OIICHKU 3HAHUH
CTYJIEHTOB U TIPEIyCMaTPUBACT CO CTOPOHBI MPETOIaBaTels TEKYIU KOHTPOJIb 3a
MOCEIICHUEM CTYJCHTaMHU MPAKTUYECKUX 3aHATHUM, MOATOTOBKON U BBIMOJHEHUEM
BCEX BUJIOB CAMOCTOSTEIHLHON paOOTHI.

[TpomesxyTouHo# aTTectanueit no nucuuriuHe « Tour and travel management
(Opranuzanusi W yhOpaBlIGHUE T[OE3JIKaMHU)» SBJISETCS OSK3aMEH, KOTOPbIN
MIPOBOJIUTCS B BHJIC UTOTOBOT'O TECTUPOBAHMUS.

B tedenue yueOHOTO cemecTpa oOyJarommumMcst HyKHO:

e rmocemiaTh 3ausaTus (18 6amios);

e YCIENIHO BBIMOJIHUTH ayJAuTOpHEIE 3ananus (10 6annon);

e CBOCBPEMEHHO U YCIMEIIHO BBHIMIOJHUTh BCE BHUABI CAMOCTOSITEIILHOMN
paboTsl (22 Oama);

e CBOCBPEMECHHO M YCICIIHO BBIMOJHUTH HTOroBoe TecTupoBanue (50
0aJIoB).

CryneHT cuuTaercd arTecToOBaHHbIM To aucuumuinHe «Tour and travel
management (Opranuzanuss ©  yOpPaBICHUE TMOE3JAKAMH)» TIPU  YCIOBHUH
BBITIOJITHCHHUST BCEX BHJIOB TEKYIIETO KOHTPOJS W CaMOCTOSATEIBHON paboTHI,
MIPETYCMOTPEHHBIX YICOHOU MPOTrpamMMOii.

Kpurepun omnenku mo mucnmmmHe «Tour and travel management

(Opranuzanusi ¥ yHpaplieHUE T[O€3JKaMu)» Uil aTTeCTallid Ha HK3aMeHe
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cinenytonue: 86-100 6ammoB — «OTAUYHOY», 76-85 OaminoB — «xoporioy, 61-75
0aJI0B — «yJIOBJIETBOPUTENHHOY, 60 1 MeHee 06ANIOB — «HEYTOBIETBOPUTEIHHOY.
[lepecuer 6amuioB MO TEKyLIEeMY KOHTPOJIO M CaMOCTOSITENbHOW pabore

MIPOU3BOAUTCS MO (hopmyIie:

P(n) i[ 0 k‘*]
n)= max |
— Oi w

rae: W= Y, k' s Texymero peifTinra;

W= ", k' 11 UTOroBoro peiTHHra;
P(n) — pedTHHT cTyIEHTa,
M — o0111ee KOJIMYECTBO KOHTPOJIBHBIX MEPONIPUSITHH;
N — KOJINYECTBO NPOBEICHHBIX KOHTPOJIBHBIX MEPOIIPUATHUIH;
0; — 6aJ1, MOTyYEeHHBIN CTYJICHTOM Ha i-OM KOHTPOJIEHOM MEPOIPHUSTHH;
0;"** — MakCHMaJIbHO BO3MOXHBII Oa/l CTyJEHTa MO i-My KOHTPOJHEHOMY
MEpPOIPUSATHUIO;
k; — BecoBoii K03(ppuLIMEHT I-TO KOHTPOIBHOTO MEPOTIPUSTHS;

k' — BecoBOil KOI(GUIMEHT i-T0 KOHTPOJIBEHOTO MEPONPUSTHS, €CIU OHO

ABJIACTCA OCHOBHBIM, NJIN O, CCJIM OHO ABJLICTCA JOINOJIHUTCIBHBIM.

PexoMeHganum no JIaHUPOBAHMIO M OPraHU3ALMU BPEMEHH,
OTBEJACHHOI0 HA M3YYEeHHUE TUCHUIITTMHBI

OnTuManbHBIM BapUaHTOM I[UIAHUPOBAHUS W OpPraHu3ald  CTYJIEHTOM
BPEMEHH, HEOOXOAUMOTO Ul M3YyYEHUs IUCHUIUIMHBI, SIBISIETCS pPaBHOMEPHOE
pacnpezneneHue y4eOHOM Harpysku, T.€. CHCTEMaTHYECKOE O3HAKOMIIEHHE C
TEOPETUYECKUM MAaTepUalIOM Ha 3aHATUSIX M 3aKpEIUICHUE TOIYYEHHBIX 3HAaHUU
OpU TOATOTOBKE U BBIIOJHEHUH paboT W 3aJaHUM, NPETYyCMOTPEHHBIX IS
CaMOCTOATENbHON pabOThI CTYIEHTOB.

[TonroToBKy K BBIMOJIHEHHIO BCEX pabOT HEOOXOAMMO MPOBOAMTH 3apaHee,
yTOOBl OBbUIA BO3MOXKHOCTH IPOKOHCYJIBTUPOBATHCA C IMpEnojaBaTeieM IIo
BO3HUKAIOIIMM BompocaM. B ciydae mpomycka 3aHATHS, HEOOXOAMMO
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MPEAOCTaBUTh MUCbMEHHBIM KOHCIIEKT MPOIMYIIEHHON TEMBI.

CaMocTosTeNbHYI0O pPaboTy CIEAyeT BBHINIOJHATh COTJIACHO TpaduKy W

TpeOOBAHUSIM, MPEIIOKEHHBIM MPENOAaBaTEIEM.
AJITOPUTM HM3Y4YEeHUS TUCHUILINHBI

N3yyenue Kkypca AOHKHO BECTHCh CHUCTEMATHYECKU M COMPOBOXKIATHCS
COCTaBJICHHEM MOJPOOHOTO KOHCIEKTA. B KOHCIIEKT peKOMEHIyeTC sl BKIIIOUATh BCE
BUIBI YIEOHOU PAaOOTHI: TEOPETHUECKUI MaTepual, CaMOCTOSATEILHYIO MPOPabOTKY
PEKOMEHTyeMO OCHOBHOM M JIOMOJHUTEIBHOM JIUTEPATyphl, OTBETHI Ha BOIPOCHI
JUIE CAMOKOHTPOJIL U JIpyrue€ 3aJaHusi, IPeAyCMOTPEHHbBIC NI CAMOCTOSITEIILHOM
paboThI CTYJEHTOB.

OCHOBHBIM TNPOMEKYTOUHBIM [IOKA3aTE€IEM YCIECIIHOCTH CTYJEHTA B
MPOIIECCe U3YUCHUS AUCIUILINHBI SIBISIETCS €r0 TOTOBHOCTh K BBIIMOJHEHUIO KEiic-
3a/1a4 U MPOXOKJIECHUE TECTUPOBAHUS.

Kputeprem TOTOBHOCTM K Keilc-3afjayaM SBJISIETCA YMEHHE CTYAEHTa
OTBETUTH HA BCE KOHTPOJIbHBIE BOMPOCHI, PEKOMEHI0BAHHBIE MPETIO/IaBaATEIIEM.

3HaHUA, TOJYyYEHHBIE CTYJEHTAaMU B IIPOLIECCE H3YYEHHs IUCUUILIAHBI,
JIOJKHBI 3aKPEIUIATHCS HE TOBTOPEHUEM, a IPUMEHEHUEM MaTepuaia. DTOU LeNu
npu u3ydeHun auctuiiuHel «Tour and travel management (Opranuzarusi u
yIpaBJICHUE TTOE3]IKaMM)» CIy>KAaT aKTUBHbBIE (DOPMBI M METOJBI OOyUEHUSI, TAaKHUE
KaK METOJI JMCKYCCHHM, MO3TOBOr0 IITypMa, paOOThl B Mapax M KOMaHJax, Kewc-
3a/layd, KOTOpbIE JAar0T BO3MOXKHOCTH CTYACHTY OCBOUTH NPOGECCHOHATBHBIC
KOMIIETCHIIMM U TPOSBUTh UX B YCIOBUSIX, UMUTHUPYIOIIUX MNPO(EeCcCHOHATHLHYIO
NEATEIIbHOCTb.

Ocoboe 3HaueHue I OCBOEHHUS TEOPETUYECKOro Marepuaiga | I
npuoOpeTeHus: U (POPMUPOBAHUS YMEHUN W HABBIKOB MMEET CaMOCTOSITEIbHAs
pabora ctynentoB. CamocTosiTeIbHasi paboTa CTYJICHTOB 1O JTAaHHOW JAMCIIUILIMHE
MPEyCMATPUBAET H3YYEHUE PEKOMEHAYEMOW OCHOBHOM U JIOMOJHUTEIBHOU
JUTEpaTyphl, HAMMCAHUE KOHCIIEKTOB, MOJTOTOBKY K y4acTHE B JUCKYCCHSX Ha
3aHATHSX, OJIMI-OTpOcax, pEIICeHHe Keic-3a7ad, TOJATOTOBKY Tpe3eHTalluu

IMPOCKTa U MOATOTOBKY K HpOMeHCYTOqHOﬁ aTTeCTallii — 9K3aMCHY.
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Jns camompoBEpKM YCBOEHMS MaTepuana, IIOATOTOBKM K BBINOJHEHHIO
TEKYLIUX 33JJaHui U padoT, ¥ cavye IK3aMeHa CTYICHTAM IPEaaratoTcsi BOIPOCHI
JUIsL CAMOKOHTPOJISL.

PexomeHnaanum 1o MCIoJIb30BAHUI0 METOA0B AKTUBHOI'0 00yUYeHUs

Jia  noBbiueHuss  3¢Q@ekTUBHOCTH  00pa3oBaTEIbHOTO  Ipolecca U
(GopMUpOBaHMSA AKTUBHOM JIMYHOCTU CTYJEHTa BAaXKHYIO pOJIb WIPAET TaKOU
NPUHIMI 00y4YEHUsl KaK MMO3HABaTENIbHAsI aKTUBHOCTb CTYAEHTOB. Llenbio Takoro
oOyueHusl SBJIAETCSI HE TOJbKO OCBOECHHE 3HAHWM, YMEHHUH, HaBBIKOB, HO H
¢bopMUpOBaHHE OCHOBOIIOJIATAIOMIMX KAuyeCTB JUYHOCTH, UYTO OOYyCIaBIUBACT
HEOOXOMMOCTh HCIIOJIb30BaHUS METOJOB AaKTUBHOTO OOy4YeHHs, 0€3 KOTOPBIX
HEBO3MOKHO (DOPMHUPOBAHUE CIIEIMATINCTA, CIOCOOHOTO pemaTh MpodecCuOHaNbHbIE
34/1a41 B COBPEMEHHBIX PBIHOYHBIX YCIOBUSX.

Jis pa3BuTUS NOPOPECCHOHATIBHBIX HAaBBIKOB M JIMYHOCTH CTYJIEHTa B
KayecTBE METOJIOB aKTHMBHOIO OOy4YeHHUs LeJIecooOpa3HO  HMCIOJIb30BaTh
JCKYCCUH, KOTOpBIE MO3BOJISIOT CTYIEHTAM OCMBICIMBATh M CAMOCTOATEIBHO
UHTEPIIPETUPOBATh MaTepuanl Kypca, METOJ MO3TOBOro-IITYypMa, KeHc-3a7aui,
OpEJCTaBISIIOIIME COOOM ONUCaHUE JIEJIOBOM CHUTyallud, KOTOpas pealibHO
BO3HMKaJa WJIM BO3HMKAaeT B IMpollecce MeATeNbHOCTH. Meton Onmi-onpoca
II03BOJIAET MPOBEPUTH 3AKPEIICHUE W IOHMMAaHUE IPOWIEHHOIO Marepuaia Io
U3YUYEHHBIM TEMaM.

Peanmuzanust takoro tuma oOydeHus 1o pgucuumuiiHe «Tour and travel
management (OpraHusanusi ¥ ynpaBlIeHHE TOE3/KaMH)» OCYIIECTBIISIETCS depes
UCIIOJIb30BaHUE MAapHOM M KOMAaHJIHOW paboOThl, B YACTHOCTH PELLEHUS pPealIbHbIX
KEMCOB W3 MHAYCTPUH TYpU3Ma, KOTOPBIE MOYHO ONPENEIUTh KaK METOMbI
MMWUTALUU NPUHATUSA PEIICHUN B PA3JIMYHBIX CUTyalUsAX IIyTEM IPOUIPbIBAHUSA
BAPUAHTOB MO 3aJaHHBIM YCIOBUSIM.

Keiic-3amaun npenHa3HadyeHbl 1711 UCIOJIb30BAHUS CTYACHTAMHU KOHKPETHBIX
OpUEMOB U KOHLEMUUN NOpPU HMX BBIIOJHEHUHM S TOTO, YTOOBI MOJIYYHUTh
JIOCTaTOYHBIM YPOBEHb 3HAHUW U YMEHUU ISl IIPUHATHS PEIICHUN B aHAJIOTUYHBIX

CUTyalUUsAX Ha NPEANPUATUAX, TEM CaMbIM YMEHbIIAS pPAa3pblB  MEXKIY
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TEOPETUYECKUMU 3HAHUAMHM M MPAKTHUYECKUMH YMEHUsIMH. PeleHue keric-3agad
CTYJICHTaM MPEJIaracTcs B 3aBEPILICHUH W3YUYCHHUS OMpPEACICHHON yU4eOHOM TEMBI,
a 3HaHUs, MTOJYYCHHBIC HA 3aHATHUSX, JOJDKHBI CTaTh OCHOBOW JUJISI PEUICHUS 3THUX
3aga4. M3 3TOro crmemyer, 4to CTYJICHT JIOJDKEH BIIAJIETh JOCTATOYHBIM YPOBHEM
3HAHMWA MaTepuaia, yMeTb paldoTaTh C JEHCTBYIOIIEH JOKyMEHTAaIe, M T.J.
CTyneHT NOJKEH YMETh IPABUIIbHO MHTEPIIPETUPOBATH CUTYALIUIO, T.€. IIPABUIBHO
OMpEeNENATh — Kakue (PaKTOphI SBIAIOTCS HauOoJiee BAXKHBIMU B JJAHHOM CUTYaIlMU
U KaKoe pelieHne HeoOX0IMMO MIPUHSATD.

Bce Merompl akTMBHOTO OOy4Y€HHs MPHU3BAaHBI BBIpAOATHIBATH CIEAYIOIINE
YMEHHUS U HABBIKH Y CTYJICHTOB:

— paboTaTh C yBEJIWYMBAIOIIUMCS U MOCTOSHHO OOHOBJISIFOIIMMCS] TTIOTOKOM
uH(popmaIuu B 00JIaCTH OpraHU3alluUd TYPUCTCKOU JIEATETbHOCTH,

— BBICKA3bIBaTh M OTCTAaMBATh CBOK TOYKY 3PEHUS YETKOW, YBEPEHHOU M
TPaMOTHOM PEYbIO;

— BbIpabaThIBaTh COOCTBEHHOE MHEHUE HA OCHOBE OCMBICIICHUSI TOTYUYEHHBIX
3HAHUU U NMPOBEJCHUS UCCIEN0BaHUN;

— CaMOCTOSITEJIbHO IPUHUMATH PEIICHMUS.

Pexomenmanuu mo padore ¢ Jureparypou

[Ipu camocTosaTensHON paboTe C PEKOMEHIYeMOW JTUTEPaTypoil CTyJeHTam
HEO0OXO0IMMO MPUIEPKUBATHCS OMPEICIEHHON MOCIEA0BATEILHOCTH:

— Ipu  BBIOOpE JUTEPATYpHOrO HUCTOYHUKA TEOPETUUYECKOrO0 Marepuasa
Jy4Iie BCEro MCXOJWTh M3 OCHOBHBIX MOHSITHUN U3y4aeMOW TEeMbl Kypca, 4TOObBI
TOYHO 3HATh, YTO KOHKPETHO UCKATh B TOM WUJIM NHOM HU3JaHUU;

— i Oosiee TyOOKOTO YCBOCHUSI M TOHUMAaHUS MaTepuana CleyeT YuTaTh
HE TOJIKO UMEIOIINECS B TEKCTE OMPEAEIICHUS U TTOHATHS, HO M1 KOHKPETHBIE IPUMEPHI,

— YTOOBl TONYyYUTHh OOJiee OOBEMHBIE U CHUCTEMHBIC MPEACTABICHUS 10
paccMaTpuBaeMol TeMe HEOOXOJMMO MPOCMOTPETh HECKOJBKO JIMTEPATYPHBIX
HMCTOYHUKOB (BO3MOYKHO aJIbTEPHATUBHBIX);

— HE CJEeAYyeT KOHCIIEKTUPOBATh BECh TEKCT MO pacCMaTpUBaEeMOM TeMe, TaK

KaK TakOW IMOJXOJl HE JaeT BO3MOXKHOCTH OCO3HATh Marepuaj; HEOO0XO0IUMO
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BBIJICTIUTh W 3aKOHCIIEKTHPOBATh TOJHKO OCHOBHBIC TOJIOXKEHUS, ONPEICICHUS U
TIOHSITHS, TTO3BOJISIOIINE BEICTPOHTD JIOTHKY OTBETAa HAa M3y9acMbIe BOIPOCHI.
PexoMeHIaIUM 10 MOATOTOBKE K IK3aMeHY

[ToaroToBKa K 9K3aMeHY M €T0 pe3yJIbTAaTHBHOCTH TaK)Ke TPeOyeT y CTYICHTOB
YMEHHsI ONTHMAJIbHO OPraHU30BbIBaTh CBOE Bpems. MiaecallbHO, €ClM CTYAEHT
O3HAKOMMJICS C OCHOBHBIMH ITOJIOKEHUSMH, ONPEACICHUSIMH U MMOHATHSIMH Kypca B
IPOIECCe ayTUTOPHOTO HM3yYEHHUS TUCIMIUIMHBI, TOTJIA ITOJATOTOBKA K JK3aMEHY
II03BOJIUT CUCTEMATU3HPOBATh H3YUCHHBIH MaTepraj U IIy0)Ke €ro YCBOUTh.

[ToaroToBKY K 3K3aMeHY JIydille HAUMHATH C PaCHpPEISIICHUS PeTOKCHHBIX
KOHTPOJIBHBIX BOITPOCOB I10 pa3jieiiaM U TeMaM Kypca. 3aTeM HeOOXOUMO BbISCHUTD
HaJIMUME TEOPCTUYECKMX HWCTOYHMKOB (KOHCIIEKTA MAaTepUajioB, YYCOHHKOB, YUCOHBIX
TIOCOOMIA).

[Ipn wm3yyeHun Marepuajga CJIASAYeT BBIJICIATh OCHOBHBIC ITOJIOXKCHUS,
ONpEICIICHUS W TOHATHS, MOXKHO WX KOHCIIGKTUPOBATh. BhIlelieHHE OIOPHBIX
MOJIOKEHUH  J1acT  BO3MOXHOCTb  CHUCTEMAaTH3UPOBATh  MPEJACTABICHUS IO

AUCHUIIIIMHC H, COOTBCTCTBCHHO, PC3YJIBTATUBHCC IIOATOTOBUTBLCA K DK3dMCHY.

IX. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHUE
JANCIUIIJIMHBI

Jl1st ocymiecTBieHs: 00pa3oBaTeIbLHOTO Tpoliecca o aucuumimuae « Tour and
travel management (Opranu3anus ¥ yrpaBJICHUE TOE€3IKaMH )» HEOOXOUMBI:

— yuyeOHasi ayIUTOpusl ¢ MyJIbTUMEAUNHBIM 000pyAOBaHUEM (MIPOSKTOPOM U
DKPAHOM);

— mporpammuoe obecnieueHue: Microsoft Word, Microsoft Excel, Microsoft

PowerPoint.
X. ®OHJIbI OHEHOYHbLIX CPEACTB
Tum 3amay Kox u Haumenosanue
npodeccroHanbHOM Kon 1 HanMeHoBaHHe HHIMKATOpA
KOMIIETEHIIHA TIOCTYYKEHUS KOMITETEHIIHA
(pe3ynbTat 0OCBOCHUS)
CepBHCHBIN [1K-4 IIK -4.1 Ob6ecneunBaer coOIOAEHUE
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Tum 3amay

Kona u HaumeHoBaHue
npodeccroHabHOM
KOMITETEHIINH
(pe3ynbTaT OCBOCHUS)

KOII U HAMMCHOBAHUC MHUKATOPpA
JOCTHIKXCHHA KOMIICTCHLIMH

CrniocobeH opraHu3oBathb
MPOIIECC OOCITYKUBAHUS
norpedurenent yciuyr
opraHu3zanuii chepbl
TOCTETIPUUMCTBA H
OOIIECTBEHHOTO TTUTAHUS
Ha OCHOBE HOPMATUBHO-
MIPABOBBIX AKTOB, C
YUYETOM 3aIPOCOB
noTpeduTenei u
MPUMEHEHHEM
COBpPEMEHHBIX
KIIMCHTOPUEHTUPOBAHHBIX
TEXHOJIOTH.

IPOIIECCOB OOCITYKUBAHMUS
noTpeOuTeneil yciuyr opraHu3anui
cepbl ToCTEIPUUMCTBA U
OOIIIECTBEHHOTO MUTAaHMsI TPEOOBAHUSM,
JEHCTBYIOIINX HOPMAaTHBHO- IIPABOBBIX
aKTOB.

[1K -4.2 OcymiecTBisieT KOMMYHUKAITUN
C MOTPEOUTEISIME YCIIYT OpraHu3auii
cdepbl TOCTEPUUMCTBA U
OOIIECTBEHHOTO TUTAHMUS, aHATH3UPYET
YKAJIOOBI M MPETEH3UU TOCTEH K Ka4eCTBY
CEepBHCA, TIOJITOTABINBACT MPEIIOKEHUS
0 MPEABSABICHUIO TIPETEH3UN K
HaIIPaBJISIIOIIECH CTOPOHE U

KOHTpAarcHTaM.

1K -4.3 ObecnieunBaeT MOHUTOPUHT
yIOBJIETBOPEHHOCTH MOTpEeOHUTENEH
yCITYT OpraHu3anuii cheps
TOCTEPUUMCTBA U OOILIECTBEHHOTO
NUTAHUS] KAYECTBOM OOCITY>)KUBAHMUSI.

[1K -4.4 TIpumeHsIeT COBpEeMEHHBIC
TEXHOJIOTHH 00CITy)KUBAaHUS TOCTEH.

KO[[ 1 HAUMCHOBAHUC MHAUKATOpA
JOCTHIXXCHUA KOMIICTCHIIMHN

HanMmenoBanwue 1mokasaress OleHUBaHUS
(pe3ynbrara o0OydeHus MO TUCIUILINHE)

[1K -4.1 OGecneunBaer
co0JII0/IEHHE MTPOLIECCOB
o0ciyXUBaHUS OTpeOuTenen
yCIIyT OpraHu3anuii cepsl
rOCTENPUUMCTBA U OOLIECTBEHHOI'O
HNUTaHUS TPEOOBAHUSIM,
JIEHCTBYIOIINX HOPMATHUBHO-
IIPABOBBIX aKTOB.

3HaeT TEOPETUUECKUE OCHOBBI K OCOOCHHOCTH
o0cyXKMBaHUS OTPeOUTENEH U TYPUCTOB B TYPUCTCKUX
KOMIIAHUSX U TYPUCTCKUX MapHIpyTax.

YMeeT KOHCYIbTUPOBaTh U HH(HOPMUPOBATH KIUEHTOB O
COCTOSIHMM PBIHKA TYPUCTCKHUX YCIIYT ONPEAECICHHOTO
peruoHa.

[1K -4.2 OcymecTBiser
KOMMYHHKAIIMH C TIOTPEOUTEIIMU
YCIIYT OpraHu3aiuii chepol
TOCTENPUMMCTBA M 0OILIIECTBEHHOTO
MUTaHWS, aHAJTU3UPYET Kajao0bl U
IIPETEH3UH FOCTEN K KaYECTBY
CepBHCa, OJrOTAaBINBAECT
IPEUI0OKEHUS 110 IPEABIBICHUIO
MIPETEH3UH K HAPABIIAIOIIEH
CTOPOHE U KOHTPAreHTaM.

3HaeT aCCOPTUMEHT, XapaKTEPUCTUKHU U LIEHBI
MpEeAIaraeMbIX TYPUCTCKUX MPOIYKTOB.

YMeeT aHamu3upoBaTh 3aMpoCkl, MOTPEOHOCTH U
KJIFOYEBBIC IIECHHOCTH MTOTPEOUTENCH TYPUCTCKOTO

IpoOaYKTaA.

[1K -4.3 OGecnieunBaet
MOHHUTOPHHT YJIOBIIETBOPEHHOCTH
noTpeOuTeNel yCayr opraHnu3aui

3HaeT OCHOBHBIE COCTABIIAIOILINE TYPUCTCKOTO MPOJYKTa,
BKJIIOYAIOIIUI OCHOBHBIE, IOIIOJHUTENBHBIE U
COITyTCTBYIOLIUE TYPUCTCKHUE YCIYTH.
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Kon n HaumeHoBaHre HHIUKATOpa
ITOCTHIKEHUS KOMIIETEHIIUU

HaumenoBanue rmokasaress OLleHUBaHUS
(pe3ynbrara 00ydeHus 0 TUCITUTLINHE)

cepbl TOCTENPUUMCTBA U
0OIIIECTBEHHOTO ITUTAHMUS
KauyeCTBOM OOCITY)KUBaHUSI.

VYmMmeer IMpOBOAWNTH aHAJIN3 HOTpC6HOCTeI>’I 3aKa34yMKa.

1K -4.4 IIpumMeHsieT COBpEMEHHbIE

3HaeT Kak HaXOIWThb U OLCHHUBATb HOBBIC PHIHOYHBIC
BO3MOXXHOCTH C TIOMOIIIBKO COBPCMCHHBIX TEXHOJIOTHiA.

TE€XHOJIOIT'NH 06CJ'Iy}KI/IBaHI/I${

TOCTEH. YMeer ucronb30BaTh COBPEMEHHBIE POU3BOJICTBEHHBIE,
nH(OpPMAaLIMOHHBIE U KOMMYHUKATHBHbBIE TEXHOJIOTUU B
cdepe Typu3Ma U TOCTEIPUUMCTBA.

KonTpoJb nocTuskenni nesei kypca
Bun ITIpumepHbIE
Ne Hata / cpoku . HOPMBI
CAMOCTOSITEILHOM dopma KOHTPOJIA
n/n BbINOJTHEHH S BpeMeHHU Ha
padoThI
BbITIOJIHEHH €
4 nenens
S Henenst . o
1. N3yuenue kelic-3anau 10 YcTHBII onpoc
8 Hepens
16 Henena
17 nenens [ToaroroBka
2. 10 3ammra npoekTa
18 nepens MIPE3CHTALNU IIPOEKTA
B Teuenue bimn-omnpoc
3. Hanucanue koHcIieKkTa 7 t-orp
cemecTpa TectupoBanue
NTOTI'O 27
HIkayna oueHuBaHus YPOBHA ¢POPMHPOBAHHOCTH KOMIIETEHIUI
Kon u
8 Jrtansl GopMHPOBAHUA
(popmyupoBka Kpurepun IHoxka3zarenu
KOMIIeTeHI[UH
KOMIIeTEeHIIUN
- CnocoOHOCTH
[TK-4 3HaeT TeopeTHUYECKHe MIEPEYNCIUTh
Cnocoben [1K -4.1 OGecneunBaer P P
6 OCHOBBI U OCOOEHHOCTH TCOPETUIYCCKNUEC OCHOBEI 1

OpraHu30BaTh COOMIO/ICHHE IPOLIECCOB | 60 v crrpanms 0COBCHHOCTI

porecc 00CITy KHBAHUSA norpedureneii u 00CITyKUBaHUS

00CITy)KMBAaHHS | TIOTPEOUTENCH YCIyT TYPUCTOB B TYPUCTCKUX noTpeduTeneit u

noTpeduTene opranm3anui cepsl KOMITAaHUSAX U TYPUCTCKUX | TYPHUCTOB B TYPUCTCKHX

yciayr TOCTCIIPUUMCTBA U Mapuipyrax. KOMITAHUAX U TYPUCTCKUX

OpraHHu3aIuit OOIIECTBEHHOTO MUTAHUS | - YMeEeT MapuipyTax.

C(I)epLI Tpe6OBaHI/ISIM, KOHCYJIBTUPOBATH U - CriocoOHOCTE

TOCTEITPUHMCTBA HeﬁCTBy}OIHHX I/IH(I)OpMI/IPOBaTB KOHCYJIbTUPOBATh U

- HOPMATHBHO- TIPABOBBIX KJIMEHTOB O COCTOSHUM WHPOPMHPOBATH

PBIHKa TYPUCTCKUX YCIIYT KIIMEHTOB O COCTOAHUU

OOIIECTBEHHOI'O | aKTOB.

OIIPEJEICHHOIO PETUOHA. | PBIHKA TYPUCTCKUX YCIYT

MUTaHMS HA

OMPEICICHHOT0 PETrHOHA.
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OCHOBE
HOPMAaTHUBHO-
MIPaBOBBIX
aKTOB, C YUETOM
3arpocoB
noTpeodurTeneit u
MIPUMEHECHUEM
COBPEMEHHBIX
KIIMCHTOPUECHTH
POBaHHBIX
TEXHOJIOTHH,

[1K -4.2 OcymecTBasier
KOMMYHHKAIIHH C
NOTPEOUTETISIMU YCITYT
opranu3zanuii chepsl
rOCTENPUUMCTBA U
0OLIECTBEHHOI'O
MUTaHMS, aHATU3UPYET
XKanoObl ¥ IPETEH3UU
rocrei K KauecTBy
cepBuca,
MOJITOTAaBINBACT
NPEIIOKEHHS 10
PEIbSBICHUIO
MPETEH3UN K
HAIPAaBIISAIONIEH CTOPOHE
U KOHTPareHTam.

- 3HAeT aCCOPTUMEHT,
XapaKTePUCTUKH U TICHBI
npeIaracMbIxX
TYPUCTCKUX MPOTYKTOB.
- YMeeT aHalu3upoBaTh
3aIpockl, MOTPEOHOCTH U
KITFOUYCBBIC IICHHOCTH
moTpeouTeeH
TYPUCTCKOTO MPOAYKTA.

- CnocobHOCTh
[IEPEYNCIIUTD
ACCOPTHMEHT,
XapaKTEPUCTUKH U IICHbI
[peaaaraeMbIx
TYPUCTCKUX MPOIYKTOB.
- CmocoOHOCTh
[IPOBOMTD aHAIIN3
3aMpocoB, MOTPEOHOCTEH
M KJIIOYEBBIX I[EHHOCTEH
rorpeduTenei
TYPHUCTCKOTO MPOIYKTA.

[1K -4.3 OGecneunBaet
MOHHTOPHHT
YIIOBJIETBOPECHHOCTH
noTpeduTeneit yciayr
opranu3zaiuii chepbl
TOCTENPUUMCTBA U
OOIIECTBEHHOTO MUTAHHUSI
Ka4eCTBOM
00CITyKUBaHUSI.

- 3HaeT OCHOBHEIC
COCTaBIISIONINE
TYPUCTCKOTO MPOIYKTA,
BKJTIOYAIOIIHI OCHOBHEBIE,
JOITIOJIHUTCIIBHBIC U
COMYTCTBYIOIITUE
TYPUCTCKHUE YCIYTH.

- YMeeT IpoBOJUTh
aHau3 moTpebHOCTEH
3aKa34HKa.

- CrmocoOHOCTE
0XapaKTEepU30BaTh
OCHOBHEBIE COCTABIISIOIIIE
TYPUCTCKOTO MPOAYKTA,
BKJTIOYAIOIIHII OCHOBHEIC,
JIOTIOJTHUTCIbHBIC 1
COIYTCTBYIOIITHE
TYPUCTCKHUE YCIYTH.

- CnoBOOHOCTbH
IIPOBOJINTH aHAIIN3
noTpeOHOCTEN 3aKa3yunKa.

1K -4.4 TTpumensier
COBpPEMEHHBIE
TEXHOJIOTUH
00CITy>)KMBaHUS TOCTEH.

- 3HaeT KaK HaXOJIUTh U
OLIEHUBATh HOBBIE
PBIHOYHBIE BO3MOXKHOCTH
C TTOMOII[ELIO
COBpPEMEHHBIX
TEXHOJIOTHH.

- YMeeT ucnoian30BaTh
COBpPEMEHHbBIE
MIPOU3BOCTBEHHEIE,
WHPOPMAITUOHHBIE U
KOMMYHUKATHBHBIC
TEXHOJIOTHH B cdepe
Typu3Ma u
rOCTEIPUMMCTRA.

- CnocoOHOCTh HAXOIUTh
U OLICHMBATL HOBBIE
pI)IHO‘IHBIe BO3MOXHOCTH
¢ IIOMOIIIBIO
COBPEMEHHBIX
TEXHOJIOTHH.

- CmraocoOHOCTE
HCIIOJIB30BATh
COBPEMEHHBIE
HpOI/ISBOI[CTBeHHLIe,
HHPOPMALMOHHBIE U
KOMMYHHKATHBHbBIE
TEXHOJIOTHH B chepe
Typu3Ma u
TFOCTEPUUMCTBA.

3a4eTHO-IK3aMEeHAIMOHHbIE MATEPHUAJIbI

OueHouyHbIe CpeCTBA ISl MPOMEKYTOUYHOM aTTecTAlUH

TecTOBBIC 3a1aHUA

1.  Review the major methods used to classify tourists.

2. Which of the following can be counted as tourists in the official definitions?
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emilitary personnel

espace shuttle pilots

einternational conference delegates

etravelling diplomats

estudents

eimmigrants
3. What is the role of markets in economic activity?
4, Review the major elements of the tourism system — how do they relate to
each other?
5 How does a TSA classify tourism products?
6 What do you consider are the top 10 factors affecting tourism demand?
7. Suggest ways in which travel to a destination can be carbon neutral.
8 List some of the reasons why an individual may not participate in tourism.
9 Review the concepts of demand substitutes and complements in respect of a
leisure break to a city destination and provide two examples of each.
10. Identify some typical holiday patterns that occur at different stages of the
family life cycle.
11. Draft a table with headings such as Films, Newspapers/magazines, TV,
Experience, etc. and place these in relation to Germany, America, China, etc. in
order to identify the key ways that image has been created and what your
perceptions are.
12. Identify the key tourist typologies that predominate at a tourist destination
with which you are familiar.
13. Identify and list the phases you, your friends or family went through in the
purchase decision process for the last holiday you took.
14.  What important consumer behavior factors are similar or different in the
choice and purchase of tourism based upon the 20, 40 and 60 year age groups in
the population?
15. Examine the materials used by tourist boards as printed literature or on

websites — what clues are there to indicate the key images being communicated?
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16. Examine the data requirements for the demand tables of a TSA and see
whether they can be completed from the available information in your country.

17. What might be some of the key problems in comparing tourism statistics
from different areas and regions of the world?

18. Review the different methods of collecting tourism statistics.

19.  List the key questions you would ask in a domestic tourism survey.

20. How does the concept of elasticity help our understanding of tourism
demand?

21. Consider how the time period chosen affects the choice of techniques in
forecasting the demand for tourism.

22. Review the key determinants of demand at an aggregate level and their
importance for econometric models.

23.  List three advantages of quantitative approaches to demand forecasting and
three advantages of qualitative approaches.

24. Summarize the experiences of practitioners in developing procedures for
tourism demand forecasting.

25. Taking a destination of your choice list the steps you would take to plan for
future demand.

26. What are the principal differences in the markets attracted to different types
of destinations?

27. What are the differences between ‘competitive’ and ‘comparative’ advantage
in the context of destinations?

28. ldentify five key trends impacting future visitation patterns to rural and
coastal destinations.

29.  Why is the management of urban destinations particularly challenging?

30. What is the difference between a destination management organization and a
destination management partnership?

31. What methods would you use to determine the economic significance of

tourism activity on a national economy?

36



32. Explain the meanings of direct, indirect and induced economic impacts and
discuss whether governments can influence the level of impact at each level.

33. Domestic tourism is just displacing consumer activity from other goods and
services within a national economy. Discuss.

34. How can tourism, domestic and international, act as a method of income
redistribution and what are the barriers to such an effect?

35.  With respect to the environmental impacts associated with tourism activity,
list three positive and negative impact examples at the (a) direct (b) indirect, and
(c) induced levels of impact.

36.  Assess the benefits and consider what made Agenda 21 so unique.

37. Explain briefly the difference between environmental impact assessments
(EIAs) and environmental audits.

38. What are the major difficulties associated with trying to identify the
environmental impacts caused by tourism activity?

39. If you were asked to present a talk, how would you define and explain eco-
tourism?

40. What are the major approaches to studying the socio-cultural impacts of
tourism?

41. Assess the models have been put forward to explain the development of
tourism and its impact on the local population. Do you think some members of the
population benefit more than others? If so, explain why.

42. What are the main socio-cultural dangers associated with allowing sex
tourism or gambling to be platforms for tourism development?

43. Identify three direct positive socio-cultural impacts of tourism and three
indirect negative socio-cultural impacts of tourism.

44, What are the major difficulties involved in measuring the socio-cultural
impacts of tourism and what sources of data are available?

45.  Define sustainability.

46. What are the major obstacles to achieving sustainable development?
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47. What methods can be used to make tourism more sustainable than it is at
present?

48. What is meant by the term ‘carrying capacity’?

49. What are the major direct and indirect impacts of climate change on tourism
destinations?

50. How might tourism destinations adapt to climate change and what are the
limitations to such adaptations?

51.  Which theories of economic development provide the best basis for tourism
as a catalyst for economic development?

52. What are the major steps, and their sequence, that need to be undertaken as
part of the planning process?

53.  What reasons can be cited to explain tourism development plan failure at the
design stage?

54.  Why do tourism master plans/strategies fail at the implementation stage?

55.  List the characteristics of the tourism product that influence its attractiveness
as a development option. In so doing identify whether the characteristic provides a
positive or negative influence when considering tourism as a development option.
56. Identify and assess the different factors that influence travel risk and travel-
risk perceptions?

57. Identify the main factors that are likely to determine the impact of terrorist
attacks on tourism destinations?

58. Examine the ways in which regional (e.g. Asia, Europe, Middle East)
tourism may suffer when only one or two countries within that region are in
conflict?

59. What would you see as the main customer segments that are attracted to
national parks?

60. In classifying attractions, how would you compare theme parks to, say,
museums?

61. What are the main factors affecting the establishment of a new large-scale

theme park attraction?
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62. LEGOLANDs are a reflection of the LEGO toy. What other themed
attractions are reflections of industrially-produced products? Consider the
advantages and disadvantages of this type of development.

63. In what ways has the accommodation sector changed since 1945 and what
effect has this had on the wider tourism industry?

64. Account for the diversity in the accommodation sector between different
countries and regions.

65. Given its diversity, how can the accommodation sector provide meaningful
comparisons of quality?

66. Review and discuss the key issues facing the accommodation sector from the
sharing economy and their likely impact in the future.

67. What are the benefits, to the small independent hotel, of participation in a
marketing consortium?

68. What strategies can small-to-medium sized accommodation providers adopt
to compete effectively with the larger chain operators?

69. What are the principal classifications of events?

70.  What are the differences between ‘hallmark’ and ‘mega’ events?

71. ldentify five key trends impacting on the future development of events.

72.  Why is the management of events now considered a profession?

73.  What are the important developments in social media in relation to events
management?

74. Review and discuss the roles of travel agencies, online travel agencies and
tour operators.

75. ldentify the benefits and drawbacks of further consolidation and
concentration in the distribution channel in tourism.

76. Compare and contrast differences in the distribution of the tourism product
between the

77. United States and Europe.

78.  What is likely to be the future impact of social media on intermediaries and

consumer decision making?
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79.  What is the purpose of government regulation of transport? Is it desirable?
80. Compare and contrast the environmental impacts of different modes of
transport.

81. List the components of a transport system and illustrate how the overall
performance of a mode of transport is governed by the relative strengths and
weaknesses of each.

82. Explore how transport demand in destination areas brings benefits to public
transport operators.

83. Does it also bring conflicts or problems?

84. What do airlines gain from membership of inter-airline alliances?

85. Why are international tourism organizations important for tourism and
tourism development?

86. Suggest some of the areas in a continent of your choice that might be
classified as peripheral and the features that would make them attractive for
tourism development.

87. Suggest some of the non-governmental organizations in your own country
that have a significant influence on tourism policy.

88. Provide a short memo indicating why your medium-size hotel chain should
adopt a relationship marketing approach to its business.

89. What are the main ways in which value can be added to the tourism product?
90. How can the tourism industry increase satisfaction in its management of the
service product?

91. Provide a list of the main types of risk which a tourist may experience when
visiting China.

92. Create a checklist for carrying out the quality audit of a tourism business of
your choice.

93. Identify some of the recent changes in technology and discuss how these
may affect the tourism consumer or company.

94. What do the acronyms PESTEL and SWOT stand for and how do they

inform marketing decisions?
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95. List the main problems that could be encountered when producing a
marketing plan for a hotel group of companies.

96. Describe the four levels of marketing environment and identify how these
may affect the company.

97. Determine, with reasons, the most effective segments to target for farm
tourism in Europe.

98. Provide a list of the benefits that will be achieved from increasing the
strength of the brand for a large hotel chain with a low level of awareness.

99. Name and describe, with examples, the different product levels that may
exist for a leading airline.

100. How has the Internet changed the role of each player in the tourism
industry?

101. What are the key factors that influence the adoption of ICTs in the tourism
industry?

102. What is disintermediation and re-intermediation in tourism?

103. How do airlines change their business functions as a result of the Internet?
104. How can tourism organizations maximize their online representation?

105. What is the influence of social media?

106. How is the proliferation of mobile devices affecting tourism?

107. What are the Internet-related challenges for managing tourism brands?

Kpurepuu BoICTaB/IeHHS OLICHKHU CTYICHTY HA 3a4eTe/ IK3aMeHe

no gucuuiuinie « Tour and travel management (Opranusanusi ¥ ynpabJieHUe

Moe3AKaAMM )»
Bbanabl Ouenka
(perTUHTOBOA JK3aMeHa TpebdoBanus Kk cpOPMHPOBAHHBIM KOMIIETEHIHUAM
OLICHKH) (crangapTHas)
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86-100

«OTIAYHOY/
«3a4TEHO»

OneHka «OTIMYHO» «3a4T€HO» BBICTABIISIETCS CTYACHTY,
€CId OH TJIyOOKO W TPOYHO YCBOWJI TPOTPaMMHBIN
MaTepHaj, HCYEPIBIBAIOUIC, IOCIEAOBATEIbHO, YE€TKO U
JIOTUYECKH CTPOMHO €r0 U3JIaracT, yMeeT TECHO yBSA3bIBaTh
TEOPHIO € MPAKTHKOM, CBOOOAHO CHpABISAETCS C 3a/lauyaMu,
BOIIPOCAMU U JPYIrMMHM BUJAMH INPUMEHEHUS 3HAHUH,
IIPUYEM HE 3aTPYAHACTCSA C OTBETOM IIPU BUIOM3MEHEHUU
3a/1aHU, UCIIOJIb3YET B OTBETE Marepual
MOHOTrpaduueckon JUTEPATYPBHI, IIPaBUJIBHO
00OCHOBBIBAET IIPUHATOE peuieHue, BIIAJICET
Pa3HOCTOPOHHHMMH HAaBBIKAMM W IIPUEMAaMHU BBIIIOJIHECHHUS
IIPaKTUYECKUX 3a]au.

85-76

«xopomoy/
«3aYTECHO»

OneHka «XOpoulo»/ «3a4TE€HO» BBICTABISCTCA CTYACHTY,
€CIK OH TBEPAO 3HAET MATepHall, IPAMOTHO M II0
CYLIECTBY H3JIarae€T €ro, He JOIyCKas CYLIECTBEHHBIX
HETOYHOCTEH B OTBETE HA BOIPOC, PABUIIBHO IIPUMEHSET
TEOPETUYECKUE IOJOKECHUS IPU PELICHUU MPAKTUYECKUX
BOIIPOCOB M 3aJiay, BJIaJ€ET HEOOXOAUMBIMU HaBBIKAMHU U
IIPUEMAMHU UX BBIIIOJHEHHUS.

75-61

«yJIOBJICTBOPHUTEI
bHOM/
«3a4TEHOY

OmneHka «yJOBIECTBOPUTEIBHO»/ «3a4TEHOY» BBICTABISICTCS
CTYJIEHTY, €CIIM OH HMEET 3HaHUS TOJIbKO OCHOBHOT'O
Marepuaiga, HO HE YCBOWJ €ro JeTalel, JOIyCKaeT
HETOYHOCTH, HEJIOCTATOYHO IMpaBUWIbHBIE (POPMYIHPOBKH,
HapylIeHUs  JIOTUYECKOW  IOCIEAO0BATEIbHOCTH B
W3JI0KEHUU TPOTPAaMMHOIO  MaTepuaia, HCIbITHIBAET
3aTpyJHEHUS PU BBINOJIHEHUN IPAKTUUECKUX paloT.

60-0

«HEYIOBJIETBOPUT
eJbpHOY/
«HE 3aU4TCHO

OneHka  «HEYAOBIETBOPUTENBHO»  «HE  3a4TEHO»
BBICTABIISIETCA CTYACHTY, KOTOPBIM HE 3HAET 3HAUUTEIbHON
JacTu MPOrPAMMHOTI0 Marepuaia, JIOITyCKaeT
CYLIECTBEHHbIE OIIMOKH, HEYBEpPEHHO, C OOJIbIIUMU
3aTpyJHEHUSMU BBINIOJHAET TpakTHdeckue padoTsl. Kak
MpPaBWIO, OLEHKA «HEYJIOBJICTBOPUTEIBHO» CTAaBUTCS
CTYJ€HTaM, KOTOpbIe HE MOTYT MPOJOIKUTH 00yueHue 6e3
JOMOJIHUTEIBHBIX ~ 3aHSATUA IO  COOTBETCTBYIOUIEH
JUCIUTLINHE.

OueHo4YHbIE CPeACTBA VIS TEKYLIeH aTTecTalun

Keiic-3agaun no gucuuminne « Tour and travel management (Opranusanus u

yIIpaBJIeHHE MOe3IKAMU)»

1. Brief analysis of a specific destination

Impact of tourism in Nepal. Define:

Location

Type of tourism attraction

Recent tourism statistic information

Then answer the questions:
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What attracts tourists in Nepal?

What is the impact of Tourism on the economy of Nepal?

What is the impact of Tourism on the environment of Nepal?

What is the impact of Tourism on the people and culture of Nepal (special
impact)?

What is being done to make tourism in Nepal sustainable?

2. Finding a hotel on a specific request

Study the following islands and find a suitable accommodation for the given
customers going on a tropical vacation. Be ready to prove your choice.

Islands: Bali, Phu Quok, Hainan, Saipan, Tinian, Samui

Customers: family with 2 twin infants and 1 youngster, newlyweds, active sport
couple, mid-thirty travel-experienced couple, family with 1 teenage kid, group of
elderly unexperienced friends, grandparents and 2 grandchildren non-speaking

foreign language.

3. Dealing with unhappy customers

a) a group of 12 clients come to retailer agent office to buy a package tour of a tour
operator, and requests for a discount as were promised in a competitors company.
Should the demand be met? (Yes/no) Why? What should be done to meet the
requirement? Think of possible solutions, steps to be taken, areas of process
participants engagements.

b) a couple want to have a short beach vacation, choosing package tour with 5statr
lux accommaodation options of a famous hotel chain in a definite location. The
chosen hotel isn’t available on request, operator offers to study its website and
choose another options that after the choice made again appears to be unavailable
either. Then operator offers 5star hotel of unknown local chain in another location
or 3star option at the same location. The couple decides to cancel the reservation
and go to another company and choose absolutely another destination as a result.

How could the operator keep the clients?
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4. Promoting the product.

Think of possible target audience and ways of promotion the following products:
a) café near Vladivostok airport, budget is limited

b) car parts store in Moscow suburb towns, budget is optimal

c¢) shampoo in St. Petersburg and the region, budget unlimited

d) pharmacies all over the island of Sakhalin, budget unlimited

e) gym in Murmansk city center, budget is optimal

Kputepum onenku:

- 100-86 0amioOB BBICTABIIAECTCS CTYIACHTY, ©CIU CTYICHT BBIPa3Wil CBOE
MHEHHE TI0 CQOpPMYJIUPOBAHHON MpobdiieMe, apryMEHTHUpPOBal €ro, TOYHO
OTIPEJICITNB €€ COJICPIKAHME W COCTABIISIONINC;

— 85-76 OGamioB - paboTa XapaKTEpU3yeTCs] CMBICIOBOM IIEIBHOCTHIO,
CBS3HOCTBIO U TOCIEAOBATEIILHOCTHIO U3JIOKEHHS; JOMYIIEHO 2-3 OIIMOKH IMpHU
OOBSICHEHUH CMBbICIa WU cojJiepkaHus TmpoOsembl. DakTUUEeCKUX OIIMOOK,
CBSI3aHHBIX C TOHUMaHUEM MPOOIIEMBI, HET;

— 75-61 Gamn - CTYJAEHT NPOBOJIUT JOCTATOUYHO CAMOCTOSITEIBHBIN aHaIN3
OCHOBHBIX JTallOB M CMBICIIOBBIX COCTABJISIOIINX MPOOJIEMBI; TOHUMAET 0a30BbIC
OCHOBBI U TEOPETUUECKOE 000CHOBAaHHE BBIOpaHHOU Tembl. JlomyiieHo He 6osee 5
OIMOOK B CMBICIIC WJTH COJIEPKaHUH TIPOOIEMBI;

— 60 u MeHee OalyIOB — eciM paboTa MPEACTaBIsAeT CO0O0M MOJHOCTHIO
MepenuCcaHHbIii MCXOJHBIM TEKCT, 0€3 KakuxX Obl TO HHM OBLJIO KOMMEHTapHEB,

aHanu3a. He packpeiTa CTpyKTypa U TEOPETUYECKAS] COCTABIISIONIAS TEMBI.

TeMaTnKa KOHCIIEKTOB
o auciumiaee « Tour and travel management (Opranu3anusi ¥ ynpaBjieHHe
Moe3KaAMM )»
1. Professional etiquette of a hospitality industry
2. Reasons of studying tourism

3. Tourism impacts
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. Tourism mechanisms: operators and agencies

. Current situation analysis: destinations and tendencies

4
3)
6. Tourism logistics
7. The hospitality sector: accommodation and catering services
8. How to narrow down your product
9. Tour budgeting and documenting
10.Tools to promote your product
Kpurepuu oneHku:
— 100-86 6amioB BBICTABISETCS CTYIAEHTY, €CJIM CTYIEHT mpopadoTal u aan
IpaBUJIbHBIE OTBETHI HA BCE MOCTABIICHHBIE 3aJJaHUS U BOIIPOCHI;
— 85-76 OamnoB — marepuan mpopaboTaH, HO CTYJIEHT 3aTPyIHSAETCS WU
CBOEBPEMEHHO HE TOTOB OTBETUTH Ha 2-3 BOIpoOca/3aaHusl 10 KOHCIEKTY;
— 75-61 Oanm — marepuasn npopadoTaH, HO CTYACHT 3aTPYIHSACTCS WU
CBOEBPEMEHHO HE TOTOB OTBETUTH Ha 4-5 BOIIPOCOB/3aJaHUl IO KOHCIIEKTY;

— 60 u meHee OamoOB — MaTcpual Hpopa60TaH, HO CTYACHT 3aTpyAHACTCA

HJIN CBOCBPECMCHHO HC I'OTOB OTBCTHUTH Ha BCC BOHpOCBI/3aI[aHI/I$I IO KOHCIICKTY.

MeToanyeckue peKOMeHIAIUM, ONPeieIsIoIHe MPoueIypPbl OlleHHBAHUS
pe3yJibTATOB OCBOEHUS TUCIIUIIMHBI

Texkymas arrecTammsi CTyJeHTOB. TeKymas arTecTanusl CTYJICHTOB II0
mucuuummHe  «Tour and travel management (Opranuzanuss u  ymnpaBJieHUE
MOE3/IKaMH )» TIPOBOJUTCS B COOTBETCTBUU C JIOKAIGHBIMH HOPMATHBHBIMH aKTaMU
JIBDY wu sBnsercst 00s3aTeIbHOM.

Texymas arrectamusi no guciuiuimHe «Tour and travel management
(Opranuzanusi ¥ ynpapiieHUE TMOE3KAMM)» MPOBOAUTCS B (HOpME KOHTPOIHHBIX
MEPOTIPUATHH TIO0 OIICHUBAHUIO (PaKTHUECKUX PE3yJbTaTOB OOYyUCHHS CTYICHTOB U
OCYIIIECTBIISIETCS] BEYIIIUM TIPEIO1aBaTEIICM.

OOBeKTaMU OIICHUBAHUS BBICTYTAIOT:

— ydeOHas JUCHUIIIMHA (TTOCENIaeMOCTh BCEX BHJIOB 3aHATHH 110

aTTeCTyeMOI‘/JI AUCHUIIIINHE, dKTUBHOCTb Ha  3aHATHIX, CBOCBPCMCHHOCTD
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BBITIOJTHCHHMSI PA3JIMYHBIX BUOB 3a/1aHUN );

— CTENEHb YCBOCHUS TEOPETUUECKUX 3HAHUM;

— YPOBEHb OBJIAJICHUSI MPAKTUYECKUMU YMEHUSMH M HAaBBIKAMH [0 BCEM
BHJIaM y4eOHOH paboTHI;

— pe3yabTaThl CaMOCTOSTEIBLHOW palbOThl, B TOM 4YHCIE — (PUHAIBHOTO
MIPOEKTA.

IIpomexyTouHasi arrecrauusi CTyAeHTOB. lIpomexyTrouHas arrecranus
ctyneHToB mo aucnumummae «Tour and travel management (Opranumzanus u
yIOpaBJICHHE TIOE€3JKaMU)» TMPOBOJUTCS B COOTBETCTBUM C  JIOKAJIbHBIMU
HOpMaTUBHBIMU akTamu JIBDVY u siBnsiercs 00s13aTeIbHOM.

[To mucruniuue «Tour and travel management (Opranuzanus u yrnpaBJieHUE
MOE3/IKaMH )» MPEAYCMOTPEH 3K3aMEH B BUJIE HUTOTOBOI'O TECTUPOBAHUSI.

Kparkass xapakrepucTHKa nNpoueaypbl NPHUMEHEHHUS] MCIOJIb3YEeMOI0
OLICHOYHOI0 cpeacTrBa. B pe3ynbrare NOCEHICHHUS TMPAKTHYECKUX 3aHSATHM,
MOJITOTOBKE BO BpPEMs CaMOCTOSITEILHOM paboThl, pa3bopa Kelc-3amay, CTYIEHT
MOCIIEIOBATEILHO OCBAaMBACT MAaTE€PUANIbl JTUCHUIUIMHBI M HW3Yy4aeT OTBETHI Ha
BOIIPOCHI K UTOTOBOMY T€CTUPOBAHHUIO.

Kpurepuu BbicTaB/IeHHsI OLIEHKHU CTY/ICHTY HA 3a4eTe/ IK3aMeHe
no gucuuiuinie « Tour and travel management (Opranusanusi ¥ ynpabJieHUe

Moe3AKaAMM )»

Bbanabl Ouenka
(perTHHTOBOM JK3aMeHa TpebdoBanus k ¢pOPpMHPOBAHHBIM KOMIICTCHIMAM
OLICHKH) (crangapTHas)

OrneHka «OTJIMYHO»/ «3a4T€HO» BBICTABIISIETCS CTYACHTY,
ecii OH TJyOOKO M TIPOYHO YCBOWJI MPOrpaMMHBIN
MaTepuas, HCUYEPIBIBAIOLIE, IOCIENOBATEIBHO, YETKO H
JIOTUYECKH CTPOMHO €T0 U3J1araeT, yMeeT TECHO yBSI3bIBaTh
TEOPHIO C MPAKTHKOM, CBOOOJHO CHpABIISETCS C 3a/lauaMu,
«OTIIIHON/ BOIPOCAMU M JPYTMMHM BHJIaMH NPUMEHEHUs 3HAHUU,
«3a4TCHO» [IPUYEM HE 3aTPYNHAETCA C OTBETOM IPHU BUIOU3MEHEHUHU
3a/laHuUH, UCIIOJIB3YET B OTBETE MaTrepual
MOHOTpaduueckon JUTEPATYPBHI, IIPaBUJIBHO
000CHOBBIBAET MIPUHATOE peleHue, BIIAJICET
Pa3HOCTOPOHHUMHU HaBBbIKAMM W IPUEMaMHU BBIOJIHEHHUS
MIPAKTHUYECKUX 3a/1a4.

86-100
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85-76

«xopomoy/
«3aYTECHO»

OneHka «XOopoloy»/ «3a4T€HO» BBICTABISAETCS CTYICHTY,
€CIi OH TBEpAO 3HaeT Marepuall, IPaMOTHO U IO
CyLECTBY H3JIaraeT €ro, He JOIYCKas CYHIECTBEHHBIX
HETOYHOCTEH B OTBETE HA BONPOC, IIPAaBUIIBHO IPUMEHSIET
TEOPETUYECKHUE MOJOKEHUS NPU PEUICHUU MPAKTUYECKUX
BOIIPOCOB M 3ajiay, BJIaJ€ET HEOOXOAUMBIMU HaBbIKAMHU U
MIPUEMAMHU UX BBIIIOJHEHHUS.

75-61

«yIOBJICTBOPHUTE
bHOY/
«3a4TEHOY

OmneHka «yJOBIECTBOPUTEIBHO»/ «3a4TEHOY» BBICTABISIECTCS
CTYJIEHTY, €CIIM OH HMEET 3HaHUs TOJbKO OCHOBHOTO
Marepuanga, HO HE YCBOWI €ro JeTalied, IOIyCKaeT
HETOYHOCTH, HEJIOCTATOYHO IMpaBUWIIbHBIE (POPMYIHPOBKH,
HapylLIeHUs  JIOTUYECKOW  IOCIEAO0BATEIbHOCTH B
W3JI0KEHUU TPOTPaMMHOIO  MaTepHuaia, HCIbITHIBAET
3aTpyAHEHUS PHU BHIIOJHEHUH MPAKTHYECKUX PadoT.

60-0

«HEYIOBJIETBOPUT
eJpHOY/
«HE 3aU4TCHO»

OneHka  «HEYIOBJIETBOPHUTEIBHOY/ «HE  3a4YTEHO»
BBICTABJISIETCS CTYAEHTY, KOTOPBI HE 3HAET 3HAYUTEIbHOU
JacTu MPOrPaMMHOTI0 Marepuaia, JIOITyCKaeT
CYIICCTBCHHBIC OIMMOKH, HEYBEPEHHO, C OOJIBIIUMU
3aTpyJHEHUSIMU BBINIOJIHAET IpakTHueckue padotsl. Kak
MPaBWIO, OLIEHKA «HEYJIOBJIECTBOPUTEIBHO» CTAaBUTCS
CTYJEHTaM, KOTOpPbIE HE MOTYT MPOJOIKUTH 00yueHue 6e3
JOTIOJIHUTEIIFHBIX ~ 3aHATHH 110 COOTBETCTBYIOLIEH
JHUCLUILINHE.
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