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O0opoTHas cTopoHa TUTYJILHOTO Jucta PITY /|

I. PaGouasi nporpaMMa nepecMoTpeHa Ha 3aceJaHHH Kadeapsl:

IIpoTokomn oT « » 20 1. Ne

3aBenyrontwii kKadeapoi

(moamucp) (1.0. ®amumus)

Il. Padouasi mporpaMma nmepecMoTpeHa Ha 3aceJaHHH Kadeapsl:

[IpoTokoi oT « » 20 1. Ne

3aBenyrouuii kadenpoi

(moamuce) (N.0. dammnns)

I11. Pagouyas mporpaMma nepecMoTpeHa Ha 3aceJaHnu Kadeapsl:

IIpotokomn oT « » 20 1. Ne

3aBenyrontuii kKadeapoi

(oamch) (1.0. damumus)

V. PaGoyas mporpaMmMa nepecMoTpeHa Ha 3aceJaHUM Kaeapsbl:

[IpoTokoi oT « » 20 1. Ne

3aBenyrontwii kKadeapoi

(oamcp) (1.0. damumus)



l. L[GJII/I H 3aga44 OCBOCHUA JUCHUIIIIMHBI:

HCJ'IB OCBOCHUMA NUCHUIIIINHBI 3aKII0YaCcTCA B (l)OpMI/IpOBaHI/II/I HpO(beCCI/IOHaJ'H)HBIX

KOMITCTCHIIMM, CBS3aHHBIX C OpraHM3aluell TYPUCTCKOM JEATCIbHOCTH B
TYPUCTCKUX KOMITAHHSIX, B TOM YHCJI€ B (DOPMUPOBAHMHM KOMIUIEKCA 3HAHUH O
pa3HBIX JTamax OpTaHW3aIlid W COMPOBOXICHUU TYPUCTOB Ha BBIC3THBIX U
BBE3/IHBIX TYPUCTCKUX MapIIPyTax, KOTOPHIE TODKEH OCBOUTH OOYJArOIITHIICS.
3amaun:

e (opMupoBaHHE TpEICTaBICHUS 00 OCHOBHBIX 3JIEMEHTaX M IPUHIIAIIAX
paboOTHI TYPUCTUICCKON HHITYCTPHH;

e O3HAKOMJICHHE C PECYpPCHBIM TIOTCHIIMAJIIOM 3aJaHHOTO TYPHCTCKOTO
PBIHKA, KaK OCHOBBI ()OPMHUPOBAHUS TYPUCTCKOTO MPOAYKTA;

e O3HAKOMJICHHE C TpEOOBaHUSIMH K COCTaBy YCIyT B Pa3IMYHBIX

CIEHUAIM3UPOBAHHBIX TYPUCTCKUX IPOrpaMMax;

e BBIpAaOOTKA YMEHHUSI CaMOCTOATEIIBHOM  pa3pabOTKH  TYpIpPOAYKTA,
COCTaBJICHUS MPOrPaMM TYPHUCTCKOTO 0OCTyKHMBaHHUS.

B pesynpraTe M3ydeHUs JaHHOM  JAUCHUIUIMHBI Yy OOYyYaroIIUXCs
dbopmMupyrOTCS  cleayromme MpodheCCHOHAIBHBIE KOMIIETCHIIMU  (2JIEMEHTHI
KOMITETCHITHHN ):

HpO(I)CCCI/IOHaHBHBIC KOMIICTCHIMKX BBIIYCKHUKOB MW HHAWKATOPbI HX

JOCTUKEHUS:
Tun 3agau Kon n HanmeHoBaHue
npodeccroHanbHOI Kon n HanMeHoBaHME MHAMKATOpa
KOMIIETEHINH JOCTH)KEHUS] KOMIIETEeHLIUU
(pe3ynbTaT OCBOCHUS)

ITpoexTHbII I1K-3.1 O6ecneunBaet cozanue 6as3bl
JAHHBIX TI0 TYPUCTCKUM TPOTYKTaM H
yCIIyTraMm.

I1K-3 [1K-3.2 YuacTByeT B pOpMHPOBaHUHU

CnocoOeH K CO3IaHUIO U
pealn3amuu TyPUCTCKOTO
MPOJYKTa Ha OCHOBE
COBPEMEHHBIX
UH(pOPMAIMOHHO-
KOMMYHHKATHBHBIX
TEXHOJOTHH

TYPUCTCKUX MPOJYKTOB.

[1K-3.3 Pa3zpabaTbiBaeT TypUCTCKHIA
MapIipyT.

[1K-3.4 OpranusyeT npogaxy
TYPUCTCKOT'O MPOJIYKTA U OTAEIBHBIX
TYPUCTCKHX YCITYT.

[1K-3.5 U3yuaeT HOBBIE
UH(POPMALMOHHbIE TEXHOJIOTHH JIs
WCTIOJIB30BaHUS TIPU MPOJBMKEHUH U
peaan3aly TYpUCTCKOTO MPOIYKTA.

Kon u HanMeHOBaHME MHIUKATOPA
JOCTHKEHHUSI KOMIIETCHIINU

HaumenoBanme nmokasaresns OIleHUBaHUSI
(pe3ynbTara 00yueHus 0 TUCITUTLINHE)

[1K-3.1 ObecreunBaeT co3gaHue
0a3bl JAaHHBIX 110 TYPUCTCKUM

3HaeT TEOPETUIECKHNE OCHOBBI U OCOOCHHOCTH
o0cCTyKMBaHUS OTPeOUTENEH U TYPUCTOB B TYPUCTCKUX




Kon n HaumeHoBaHre HHIUKATOpa
ITOCTHIKEHUS KOMIIETEHIIUU

HaumenoBanue rnokasaresns OLleHUBaHUS
(pe3ynbrara 00ydeHus 0 TUCITUTLINHE)

MPOAYKTaM U yciayram

KOMIAHUSIX U TYPUCTCKUX MapuipyTax

YMeeT NpuMEHSTh COBPEMEHHBIE TEXHOJIOTHH JIS
CO3/IaHUS U CTPYKTYPHUPOBaHUSI COOpAaHHON HH(POPMAIIIH
poeCCHOHATTBHOTO XapaKTepa

I1K-3.2 YyactByer B
(GhOpMUPOBAHUU TYPUCTCKUX
MPOJYKTOB

3HaeT OpraHu3aluy TYpPUCTCKON UHYCTPUH, TYPUCTCKUE
PETHOHBI U TEPPUTOPUH

VYMeeT aHaTU3UpOBaTh 3alIPOChl, OTPEOHOCTH U
KJIFOYEBbIE IEHHOCTH MTOTpeOuTeNei TypuCTCKOTro
MPOJyKTa

[1K-3.3 Pa3pabarsiBaet
TYPUCTCKUN MapuUIpyT

3HaeT OCHOBHBIE COCTABJIAIOIINE TYPUCTCKOTO ITPOIYKTa,
BKJIIOUYAIOLIUI OCHOBHBIE, IOIIOJHUTEIIBHBIEC U
COIIYTCTBYIOIIME TYPUCTCKUE YCIYTH

YMeeT NpUMeHATh HaBbIKK TIOMCKa HH(pOpManun
SI3BIKOBOTO, KYJIBTYPHOT'0, CTPAHOBEIYECKOTO XapaKkTepa
U3 JOCTOBEPHBIX UCTOYHUKOB JIJISI TOCTHIKCHUSI
npodecCHOHATBHBIX eI

[1K-3.4 Opranusyer npojaxy
TYPUCTCKOTO MPOAYKTa U
OTJIENBbHBIX TYPUCTCKUX YCIYT

3HaeT OCHOBBI OpraHU3aLUs TpoLecca 00CTyKHUBaHUS
notpedureneil u (Win) TypucToB, GopMUPOBAHUE
B3aMMOOTHOIIECHUH C OTPEOUTEIEM

YMeeT KOHCYIbTUPOBAaTh U HHHOPMUPOBATH KIUEHTOB O
COCTOSIHUM PBIHKA TYPUCTCKUX YCIIYT ONPEAECICHHOIO
peruoHa

ITK-3.5 NU3yuaeT HOBBIE
MH(OPMAaLIMOHHBIE TEXHOJIOTUN
JUISL UCTIOJIB30BAHMS ITPU
IPOJABMKEHUU U pPeaTn3aluu
TYPUCTCKOTO MPOAYKTa

3HaeT aCCOPTHUMEHT, XapaKTePUCTUKHU U HH(OPMALIHIO O
CTOMMOCTH NPEAJIaraéMbIX TYPUCTCKUX MPOJYKTOB

YMeeT ucnonb30BaTh COBPEMEHHbIE HH(POPMAIIMOHHBIE
TEXHOJIOTUH B chepe Typu3Ma U TOCTEPUUMCTBA

I. Tpy10€MKOCTh AUCIUIUIMHBI U BUOB YYEOHBIX 3aHATHIA 10 AUCLMILIUHE

OOriast TpyI0EMKOCTb AUCIMILIMHBI cocTaBiseT 4 3auérHeie eauuunbl (144 axageMHUECKUX

yaca).
(1 3aueTHAas eMMHUIIA COOTBETCTBYET 36 aKaeMHUYECKUM Yacam)
Bunamu yueOHbIX 3aHATHIA U pabOTHI 00yYaIOUIerocs Mo AUCUUIIINHE MOTYT
SABJIATHCA.
0O603HaueHne Buabl yuebHbIx 3aHATUI U paboTbl 0byyatoweroca
Nek Jlekunn
a6 NabopaTopHblie paboTbl
Mp MpaKkTnyeckme 3aHATUA
OK OHnaliH Kypc
cP CamocTosTesIbHasA paboTa obyyatoLLerocs B nepuos TeopeTMyeckoro obyyeHus
KOHTDOb CamocTosATenbHas paboTta obyyatowerocs 1 KOHTaKTHaA paboTa obyyatowerocs ¢
P npenogasaTesieM B NepUo NPOMEKYTOYHOM aTTecTaumnm
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®opma 00ydeHHS — OTHAS.

CtpyKTypa JUCUUIIIIMHBI:

KonuuecTBO 4acoB 1o BUAaM yueOHBIX DopMbI
o 3aHATUN ¥ pabOTHI 00yYAIOIIETOCS IPOMEKYTOYHOM
No HaumenoBanue paznena 3 é aTTecTaluu,
- JUCUUIUIHHBI 3 = Q o | = o | & TEKYILIEro
© = = = o C % KOHTPOJIS
= yCIIEBAEMOCTH
OmpeneneHue 1 aHalu3
TYPUCTHUYECKOU
1 | neqaTenbHOCTH U €€ BIUSAHUA | 2 9 0 9
/ Defining and analyzing
tourism and its impacts 72 36 9K3aMeH
®opMupoBaHue
o | TYpUCTHYECKOTO MpoayKTa / 2 9 0 9
The Travel and Tourism
product
Uroro: 18 18 72 36

(18 uac., B ToM unciie 18 yac. ¢ MCIO/Ib30BAHHEM METO0B AKTHBHOI'0 00yYeHHs])

I1l. CTPYKTYPA U COJAEP)KAHUE TEOPETUYECKOM YACTH

Paznen |. Onpenesienne ¥ aHAIU3 TYPUCTHYECKOH [eATEIbHOCTH W ee

JleKIIMOHHBIE 3aHATHS

KYPCA

Bmstnns (9 gac.) / Defining and analyzing tourism and its impacts (9 hours)

Memoo axmueno2o/ uHmMeEpPaAKmMueHo20 00y4UeHUs — Memoo JIeKYUU-OUCKYCCUU,

Tema 1. Professional etiquette of a hospitality industry (2 uac.)

Menoo M03206020 wimypma (2 uac.)

-Dress code and grooming

-Professional communication
-Intercultural communication
- Principles and differences of work and communication with partners and clients from

other countries
-Additional skills and knowledge for a tourism industry employee

-Workshops and fam-tours




Tema 2. An introduction to tourism and Tourism impacts (2 gac.)

Memoo axmueHo20/ UHMEPAKMUBCHO20 O00YYEHUA — MEmOO J1eKUUU-OUCKYCCUU,
Memoo Komanonou pavomet (2 uac.)

-Why do we study tourism?

-Defining tourism

-The tourist product

-The nature of tourism

-The tourist destination

-National and international importance of tourism

-Economic, sociocultural, environmental impacts of tourism

Tema 3. Tourism mechanisms: operators and agencies (5 uac.)

Memoo axmueno2o/ uHmMeEpPaAKMueHO20 00yUeHUA — MEMmOo0 JIeKUYUU-OUCKYCCUU,
Memoo0 naphoit pavomowt (5 uac.)
-Main participants
-Types of tourism (internal, external, domestic, international)
-Types of companies and their basic structure
-Types of tourists
-Tour operating
-Selling and distributing travel and tourism
-Guest lecture (charter tours operator): Guest’s company presentation, discussion
session

Pa3nen |1. @opmupoBanue Typuctudeckoro npoaykra (9 uac.)/

The Travel and Tourism product (9 hours)

Tema 4. Current situation analysis: destinations and tendencies. (2 uac.)
Memoo axkmuenozcol unmepakmueHozo o00yueHus — Memoo JeKyuu-OUcKyccuu,
Memoo onuy-onpoca (2 uac.)

-Tourist destinations
-What defines a destination?
-Categorizing destinations

-The media and their influence on tourist destinations



-Destinations of the future
-Brief analysis of tour market and its tendencies in the region, country and other
countries
-Main challenges and problems of the industry in the region

Tema 5. Tourism logistics, accommodation and F&B sectors (3 uac.)
Memoo axmueno2o/ uHmMEPAKMUBCHOZ0 O00YYEeHUA — MemOoO JIeKYUU-OUCKYCCUU,
Memoo onuy-onpoca, memoo mo3206020 uimypma (3 uac.)
-Types of transfers and transport
-Tourist transport by air
-Tourist transport by water
-Tourist transport on land
-Tourists on foot
-Extra transport services
-Excursions organizations
-The structure of the accommodation sector
-Classifying and grading accommodation
-The nature of demand for accommodation facilities
-The distribution of accommodation
-Famous hotel chains in the world
-Basic structure of a hotel management
-Duties and responsibilities in the hotel
-Check-in and check-out procedure
-Environmental issues
-Effects of diet trends
-Types of food services on a tour
-Types of food services in a hotel
-Catering

Tema 6. How to narrow down your product (2 gac.)
Memoo axmueno2o/ uHmMepaKmueHo2o0 00y4UeHUs — Memoo JIeKYUU-OUCKYCCUU,

Memoo 01uy-onpoca, Memoo mMo3208020 uimypma (2 uac.)
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-The structure and organization of the travel and tourism industry

-Integration in the tourism industry

-Tourist attractions: defining the attraction

-Cultural tourism

-Religious tourism

-Shopping

-Gastronomic tourism

-Other attractions

-Events

-Sports tourism

-The growth and promotion of dark tourism

-Business tourism

-Trends in business tourism

-The meetings industry

-Incentive travel

-Exhibitions and trade fairs

-Guest lecture (medical tourism): Guest’s company presentation, discussion session
Tema 7. Tour budgeting and documenting (2 uac.)

Memoo axmueno2o/ uHmMepaKmueHo20 00y4UeHUs — Memoo JIeKYUU-OUCKYCCUU,

Memoo onuy-onpoca (2 uac.)

-Visa, insurance, necessary documentation and their varieties

-Logistics, accommodation and food

-Entertainment (excursions, events, etc.)

-Planning and calculation of the tour (costs, expenses, pricing, discounts, agents’

margin, etc.)

-Regulation and laws

-Complaints and dealing with them

-Ways of payment and its guarantee

IV. CTPYKTYPA U COJEPXKAHUE IPAKTUYECKOMN YACTH KYPCA

U CAMOCTOSATEJBHOW PABOTBHI
8



IIpakTnyeckue 3aHATUSA

(18 gac., B ToM ynce 18 yac. ¢ HCMOJIb30BaAHHEM METO0B AaKTHBHOIO 00y4YeHNsI)

Pa3z[e.11 l. Onpezle.ueHne H aHaJIn3 Typl/ICTI/I‘IeCKOﬁ JCHATCJIBHOCTH H €€
Bimsians (9 gac.) / Defining and analyzing tourism and its impacts (9 hours)

Tema 1. Professional etiquette of a hospitality industry (2 uac.)
Memoo axmueHo20/ UHMEPAKMUBHO20 00yYEeHUA — Memo0 OUCKYCCUU, Memoo
M03206020 wimypma (2 uac.)
-Dress code and grooming
-Professional communication
-Intercultural communication
- Principles and differences of work and communication with partners and clients from
other countries
-Additional skills and knowledge for a tourism industry employee
-Workshops and fam-tours

Tema 2. An introduction to tourism and Tourism impacts (2 uac.)
Memoo axkmueno2o/ uHmMepaKmueHo20 00y4UeHUs — Memoo OUCKYCCUU, MEm OO
Komanonoit pabomot (2 uac.)
-Why do we study tourism?
-Defining tourism
-The tourist product
-The nature of tourism
-The tourist destination
-National and international importance of tourism
-Economic, sociocultural, environmental impacts of tourism

Tema 3. Tourism mechanisms: operators and agencies (5 uac.)
Memoo axmueno2o/ UHMEPAKMUBHO20 00yYeHUA — Memod OUCKYCCUU, Memoo
napmuoii pabomul (5 uac.)
-Main participants
-Types of tourism (internal, external, domestic, international)

9



-Types of companies and their basic structure
-Types of tourists
-Tour operating
-Selling and distributing travel and tourism
Paznen |1. @opmupoBanue Typucrudeckoro npoaykra (9 uac.)/
The Travel and Tourism product (9 hours)

Tema 4. Current situation analysis: destinations and tendencies. (2 gac.)
Memoo axmueno2o/ UHMEPAKMUBHO20 00yYeHUA — Memo0 OUCKYCCUU, Memoo
onuu-onpoca, memoo Keiic-3aoauu (2 uac.)

-Tourist destinations

-What defines a destination?

-Categorizing destinations

-The media and their influence on tourist destinations

-Destinations of the future

-Brief analysis of tour market and its tendencies in the region, country and other
countries

-Main challenges and problems of the industry in the region

-Case-study: brief analysis of a specific region

Tema 5. Tourism logistics, accommodation and F&B sectors (3 uac.)

Memoo akmueno2o/ uHmMepaKmueHo20 00yUeHUs — Memoo OUCKYCCUU, MEm OO
onuy-onpoca, Memoo mMo3208020 winypma, memoo Keiic-3aoauu (3 uac.)

-Types of transfers and transport

-Tourist transport by air

-Tourist transport by water

-Tourist transport on land

-Tourists on foot

-Extra transport services

-Excursions organizations

-The structure of the accommodation sector

-Classifying and grading accommodation
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-The nature of demand for accommodation facilities
-The distribution of accommodation
-Famous hotel chains in the world

-Basic structure of a hotel management
-Duties and responsibilities in the hotel
-Check-in and check-out procedure
-Environmental issues

-Effects of diet trends

-Types of food services on a tour

-Types of food services in a hotel
-Catering

-Finding accommodation (specific request)

Tema 6. How to narrow down your product (2 uac.)
Memoo axmueno2o/ uHmMeEPAKmMueHO20 00yUeHUA — Memoo JeKYUU-OUCKYCCUU,
Memoo Ouy-onpoca, Menmoo mo3206020 uimypma (2 uac.)
-The structure and organization of the travel and tourism industry
-Integration in the tourism industry
-Tourist attractions: defining the attraction
-Cultural tourism
-Religious tourism
-Shopping
-Gastronomic tourism
-Other attractions
-Events
-Sports tourism
-The growth and promotion of dark tourism
-Business tourism
-Trends in business tourism
-The meetings industry

-Incentive travel
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-Exhibitions and trade fairs
Tema 7. Tour budgeting and documenting (2 gac.)
Memoo axmueno20/ UHMEPAKMUBHO20 00yYeHUA — Memod OUCKYCCUU, Memoo
onuy-onpoca, memoo Keiic-3aoaqu (2 uac.)
-Visa, insurance, necessary documentation and their varieties
-Logistics, accommodation and food
-Entertainment (excursions, events, etc.)
-Planning and calculation of the tour (costs, expenses, pricing, discounts, agents’
margin, etc.)
-Regulation and laws
-Complaints and dealing with them
-Ways of payment and its guarantee

-Case-study: dealing with unhappy customers

V. YYHEBHO-METONYECKOE OBECIHEYEHHE
CAMOCTOSATEJBHOMN PABOTBI OBYUAIOIIUXCSI

Y4ebHo-MeTOAMuECKOe obecrieueHue CaMOCTOSITEIIbHON paboThI
oOyyaromuxcs o nucuuruinie «Breaenue B unayctputo Typusma (Introduction to
the tourism industry)» Bkiro4aer B ceOs:

— MIaH-TpaduK BBHIMOIHEHUS CaMOCTOSTEIBHON palOThI MO AMCIUILIMHE, B
TOM YHUCJI€ TPUMEPHBIE HOPMBI BpEMEHHU Ha BBITTOJIHEHUE TI0 KXKIOMY 33/IaHUIO;

— XapaKTePUCTHUKA 33JaHUH ISl CAMOCTOSITEITLHOW PabOThl 0OYYAOIIUXCS H
METOMYECKHE PEKOMEH IAIUU 10 X BBITIOJIHCHUIO;

— TpeOOBaHUSI K  TPENCTaBICHHIO W OQOPMIICHHIO  Pe3yJbTaTOB
CaMOCTOATENbHON pabOThI;

— KPHUTCPHUHU OLCHKHU BBIIIOJIHCHUA CaMOCTOSITEIbHOM pa6OTbI.
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IInan-rpa¢guk BHIMOJTHEHHUSA CAMOCTOATEIbHONH padOThI MO IMCHMILIMHE

IIpumepHbie
Bun
Ne Hara / cpoxku . HOPMBI
CaMoOCTOSITEIbHOM dopma KOHTPOJIS
n/n BBINOJTHEHH S BpeMeHHU Ha
padoThI
BbINOJIHEHHE
10 nepmens
1. 14 nenens N3yuenue keiic-3amaau 36 VYcTHbII onpoc
18 Henens
B teuenue
2. Hamnmcanne koHCcTIEKTa 36 bmui-onpoc
ceMecTpa
B Teuenue [ToaroroBka k
3. 36 TectupoBanue
cemecTpa HK3aMEHY
NTOI'O 108

PexomeHaanuu mo caMmoCTOATEIbHOM padoTe CTYACHTOB

Oco0oe 3HaueHWE [JIs OCBOCHHSI TEOPETUYECKOTO MaTephana © IS
npruoOpeTeHuss U (HOPMHUPOBAHKS YMEHHH M HABBIKOB HMEET CaMOCTOSTEIbHAs
paboTa CTy/ICHTOB.

CamocrosiTenpbHas paboTa CTYACHTOB 10 JAWCHUIUIMHE «BBenenue B
unayctputo typusma (Introduction to the tourism industry)» mpemycmatpuBaer
U3Y4YCHUE PEKOMEHIYEMON OCHOBHOM M JIOMOJIHUTEIBLHOM JIUTEpaTyphl, HAITMCAHUE
KOHCIICKTOB, pCIICHHWE Keiic-3ama4, TOATOTOBKY K  OJuI-ompocam, H
MPOMEKYTOUHOM aTTeCTAIlMN — SK3aMEHY .

JIy1st caMOTIpOBEpKH YCBOCHHS MaTepHaia, MOATOTOBKH K BBITOJTHEHUIO padoT

H Ca4C 3K3aMCHA CTYACHTaM IIPCAIararoTCs BOIIPOCHI IJIA CAMOKOHTPOJIA.

PexoMenaanuu mo padore ¢ JuTepaTrypou

[Ipu camocTosTENBHON PabOTEe C PEKOMEHIyeMOW JIUTepaTypoil CTylIeHTam
HEO0OXO0MMO TIPUACPKUBATHCS OMPEACIICHHON TTOCIE0BATEIbHOCTH:

— Mpu  BBIOOPE JIUTEPATYPHOTO HCTOYHHKA TEOPETHUYECKOro MaTepuaia
Jy4Ille BCEro MCXOJUTh M3 OCHOBHBIX TMOHSATUM M3ydaeMOW TeMbl Kypca, UYTOOBI
TOYHO 3HATh, YTO KOHKPETHO MCKATh B TOM WUJIM HUHOM U3JaHUU;

— nst 6os1ee TIIyOOKOTO YCBOCHHUS M TIOHMMAaHUS MaTepuala CleyeT YUTaTh
HE TOJIbKO WMEIOIIUECS B TEKCTE OMNpPECICHUS U TOHATHUS, HO U KOHKPETHBIC

IPUMEPBI;
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— 9TOOBl TIONYyYUTH OoJiee OOBEMHBIE W CHUCTEMHBIC MPEICTABICHUS I10
paccMaTpuBaeMoOil TeMe HEOOXOAMMO MPOCMOTPETh HECKOJBKO JIMTEpPaTyPHBIX
WUCTOYHHUKOB (BO3MOKHO aJIbTCPHATUBHBIX);

— HE CIIeIlyeT KOHCIIEKTHPOBATh BECh TEKCT II0 pacCMaTpUBAaeMOW TeMe, Tak
KaK TakKoOW IOAXOJ HE JaeT BO3MOXKHOCTH OCO3HATh MaTepHas, HEOOXOIUMO
BBIJICIUTh W 3aKOHCIICKTUPOBATh TOJBKO OCHOBHBIC IOJIOKCHHUS, OMPEACICHUS U
MOHATHS, TIO3BOJISIONTNE BEICTPOUTH JIOTHKY OTBETA Ha M3y4aeMbIE BOTIPOCHI.

MeToanuyeckue yKa3aHusi K BbINOJHEHUIO KOHCIIEKTA

Koncnekr (mar. conspectus — o00o03peHue, 0030p, O4YepK) — KpaTKoe
W3JIOKCHUE WM KpaTKas 3aluch HM3y4aeMOro WJIM MPOHJICHHOTO MaTepHaia.
[{enssMuy HamTMCaHUS KOHCIICKTA SBJISIOTCS:

— npopaboTKa U 3aKPEIICHUE U3y4aeMOro MaTepHaa;

— pa3BUTHE HABBIKOB KPATKOTO M3JIOKEHUS MaTepHaya C BBIACICHUEM JIHIIb
CaMBbIX CYIIECTBEHHBIX MOMEHTOB, HEOOXOIUMBIX ISl PACKPBITHS CYyTH MTPOOIEMBI;

— pa3BHUTHE HABHIKOB aHA/IM3a M3YYECHHOTO Mareprajia U (OpMYJIUPOBAHHS
COOCTBEHHBIX BBIBOJIOB 10 BBIOpAaHHOMY BOIPOCY B MHCbMEHHOW (opme,
HAyYHBIM, TPAMOTHBIM SI3bIKOM.

[Topsinok HamMcaHusl KOHCTICKTA!

1. Cokpaiienust ciioB. PekomeHayeTcsl 1eflaTh COKpalIeHUsl, HO TOJIBKO TaK,
yTOOBI TIOTOM MOXHO OBLIO pa3o0paTh, YTO HamMcaHo. B mpoTMBHOM ciydae
opopMIICHE  TIOAPOOHOTO  KOHCIEKTa CTAHOBHUTCS  OCCCMBICICHHBIM, a
BOCITIOJIB30BAaThCS WM C IIEJIbI0 KAaYeCTBEHHOW IMOJATOTOBKH K MPEICTOSIIEMY
9K3aMEHY BPSIT HE TIOTYIHUTCS.

2. HUcnonws3oBanue abOpeBHATYp IOMOTAaeT 3amucarh OOJIbIIE TOJE3HOU
nH(OpPMAITUU B caMbIe KpaTUalIliie CPOKH C COXPAHCHUEM CMBICIIa COJICPIKaHMS.
CoxkparaTh MOXHO HE TOJBKO CIIOBA, HO TAKXXE IEJIbIe CIIOBOCOUYETAHUS, KOTOPHIC
B UTOTE BCE PABHO OYIyT MOCTYITHBI K TOHUMAaHUIO.

3. Odopmienne xkoHcrekTa. [Ipu HamucaHUM KOHCIEKTa KelaTeabHO
COOJIFOIaTh OTCTYNBI a03aIeB, BBIICIATH BaXKHBIE MOMEHTBHI B COJICP’KaHUH,

OCTaBJIATDH ITYCTBIC CTPOKU AJIA YCIIOBHOI'O pa3aCICHUA TEM U JICTKOI'O BOCIIPUATHA,
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a TaK)Ke aKTUBHO MCMOJIb30BATh IIUTATHI, CIIUCKU, IEPEYHH, ITOA3aTOJIOBKH.

4. Baxxnble moMmeTkd. Ha momisix B KOHCIEKTe >KeNnaTeNIbHO JeNaTh MOMETKH,
MOXHO TpaU4ecKd, HO TaK, 4TOObl OHU OBUIM TOHSTHBI CTYACHTY BO BpeMs
MOJITOTOBKU K SK3aMEHY.

5. Ilycteie mecta B KoHcmekTe. JKelaTreiabHO HE OCTaBJIATH MPOOENOB B
TeTpaau u namsatu. Eciau 4To-To He ycnenu 3anucaTh, HEOOXOAMMO CBOEBPEMEHHO
MPOKOHCYJIBTHUPOBATHCS C MPENOIaBATEIIEM.

IMopsaaok ciauM KOHCIIEKTOB M UX OlleHMBAHHUE

KoHCniekT  BBIONMHSETCS  CTYACHTAaMH B  CPOKH, YCTaHABIIMBAaEMBbIC
IpernojaBaTesieM M0 pealn3yeMol TUCIUIUIMHE, W CHAeTCs IPEeroaaBaTelio,
BEYLIEMY JUCIUILIUHY.

KoncnekT qomkeH ObITh COCTaBIEH MO BCEM MPOMICHHBIM TeMaM, BKIOYast
IPONYILIEHHBIE, IO IPUYNHE OTCYTCTBUS HA 3aHATUU.

Tax ke KpaTKuii KOHCIIEKT JOJKEH OBITh COCTABIIEH U CBOEBPEMEHHO C/IAH 10
BCEM 3aJ[aHHsIM CaMOCTOSATEIBHON pabOThI CTy/IEHTa, TAe TpeOyeTCsl MOATOTOBUTH
YCTHOE COOOILEHHE.

[Ipu oleHKEe COCTaBIeHWE KOHCIEKTa YUYUTHIBAETCSI €r0 COOTBETCTBHUE
IpONAECHHOMY MaTepHaly, CIEKTp U IIyOMHA OXBaYEHHBIX TEM.

[To pe3ynbraTaM IpOBEPKU KOHCIEKTA U €r0 3allUThl CTYIEHTY BBICTaBIISAETCS
OTIpe/IeNIEHHOE KOJIMYECTBO OallJIOB, KOTOPOE YUYUTHIBACTCA TpU OOIIEH OICHKE
IPOMEKYTOUYHOU ATTECTALIUU.

Kpurepuu ouieHKH KOHCIIEKTA

— 100-86 GamioB BBICTABIACTCS CTYACHTY, €CIU CTYJICHT MPOpadoTal U Jal
IpaBUJIbHBIE OTBETHI HA BCE MOCTABJICHHbIC 3aJaHUsI U BOIIPOCHI;

— 85-76 OamnoB — marepuan npopabOTaH, HO CTYIEHT 3aTpPyIHSAETCS WU
CBOEBPEMEHHO HE TOTOB OTBETUTH Ha 2-3 BOMPOCa/3aJaHusI 0 KOHCTICKTY,

— 75-61 OGamn — wmartepuwan mpopabOTaH, HO CTYACHT 3aTPYIHSETCS WU
CBOEBPEMEHHO HE TOTOB OTBETUTH Ha 4-5 BOMPOCOB/33JaHUI 1O KOHCIIEKTY,

— 60 u meHee OaMIOB — Marepuai npopaboTaH, HO CTYAEHT 3aTpyAHSETCS

NI CBOCBPEMCHHO HEC I'OTOB OTBCTHUTH Ha BCC BOHpOCBI/BaI[aHI/ISI IO KOHCIICKTY.
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TemMaTHKa KOHCIIEKTOB
Professional etiquette of a hospitality industry.
An introduction to tourism and Tourism impacts.
Tourism mechanisms: operators and agencies.
Current situation analysis: destinations and tendencies.
Tourism logistics, accommodation and F&B sectors.

How to narrow down your product.

N o g bk~ w D

Tour budgeting and documenting.
MeToanuyeckue yKa3aHus K pelICHUIO Kelc-3a1a4u
Kelic-3amaua — 3T0 omMcaHWe pEATbHBIX SKOHOMUYECKHX, COIMAIIBHBIX M
ousHec-cutyanuii. OOyJaronmecs: JOKHBI UCCIIE0BATh CUTYAIUIO, pPa300paThes
B CYTU NpoO0JIeM, NMPEIOKUTh BOBMOXKHBIEC PELICHUSI U BHIOpATh JIydlliee U3 HHUX.
Keiicbl OCHOBBIBaIOTCSA Ha pealbHOM (DAaKTUYECKOM MaTepuane WId Ke
NpUOJIMKEHBI K peabHOM CUTYalUU.

Keiic-3aaun npenHa3zHayeHbl JJIsl UCTOJIb30BaHUS CTYJACHTAMU KOHKPETHBIX
OPUEMOB W KOHIICNIMM TPU UX BBINOJHEHUU [JII TOTO, YTOOBI MOJYYHUTh
JIOCTATOYHBIM YPOBEHb 3HAHUM U YMEHUU ISl IPUHSATHUS PEIIEHNN B aHAIIOTMYHBIX
CUTyalusix Ha Oynymed mnpodecCHOHANbHOW JIeATeNbHOCTH, TEM CaMbIM
YMEHbIIIAsE Pa3pblB  MEXKAY TEOPETUUECKUMH 3HAHUAMH U MNPAKTUYECKUMU
YMEHUSIMU.

CTyneHT [OMKEH yMETh MPaBWIBHO HWHTEPIPETUPOBATh CUTYALHIO, T.€.
MPAaBWIBHO ONPENENATh — Kakue (HaKTOphbl SIBISIOTCS HauOoJiee BaXKHBIMU B
JTAHHOW CUTYallUM U KaKO€ pelIeHre HEOOXOAUMO MPUHSTh.

IMopsimoxk cpavym KeuMc-3a1a4M U ee OllCHUBaHUe

Keiic-3amaua BBINOJHAETCS CTyA€HTAaMH B CPOKHM, YCTaHABIIMBAEMBIE
npenojaBarelieM MO pealn3yeMoOill JUCHUIUIMHE, W CHACTCS MPEernojaBaTento,
BEIyLIEMY AUCUUILIAHY.

[Ipu oleHKe pelieHus Keic-3aJayd YYUTHIBACTCS CTENEHb W3YYEHHOCTH
POOJIEMBI, COIEpKAHUE U ApTyMEHTUPOBAHHOCTh OTBETA.

[To pe3ynbTaTam MPOBEPKHU KEMC-3a/1a4 U UX 3aLIUTHI CTYJICHTY BBICTABIISAETCS
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OTIpE/IENIEHHOE KOJIMYECTBO OallJIOB, KOTOPOE YUYUTHIBAECTCA HpU OOLIEH OICHKE
MIPOMEKYTOUHOM aTTECTAIIHH.
Kpurepuu onieHKH Kelc-3a1a4u

- 100-86 0amioB BBICTABISAETCS CTYIACHTY, ©CIU CTYICHT BBIPA3UJ CBOE
MHEHHE TI0 CcQOpPMYJIUPOBAHHON mMpodiieMe, apryMEHTUPOBAJI €ro, TOYHO
OTIPEJICIINB €€ COJICPKAHNE U COCTABIISIONINE;

— 85-76 OGammoB - paboTa XapaKTEPHU3yeTCS CMBICIOBOM IEIBHOCTHIO,
CBS3HOCTBIO U TOCIEAOBATEIILHOCTHIO U3JIOKEHUS; JOMYIIEHO 2-3 OIIMOKHU IMpHU
OOBSICHEHUU CMbICIIAa WU COJAepKaHus MpooOsieMbl. DaKTHUYECKUX OUIMOOK,
CBSI3aHHBIX C TOHMMAaHUEM TPOOJIEMEBI, HET;

— 75-61 Gamn - CTyIEHT MPOBOAMUT JOCTATOYHO CAMOCTOSITEIBHBIM aHAIH3
OCHOBHBIX 3TallOB U CMBICIIOBBIX COCTABJISAIONIMX MPOOJIEMbI; TOHUMAET 0a30BbIC
OCHOBBI U TEOPETUUECKOE 000CHOBAaHUE BhIOpaHHOM Tembl. JlomyieHo He Oosee 5
OIIMOOK B CMBICJIE€ UITU COJIEP KaHUH MPOOIIEMBI;

— 60 u MeHee OalyloB — eciaM paboTa MPEACTaBIsAeT CO00Il MOJHOCTHIO
NepenrcaHHblii UCXOAHBIM TEKCT, 0€3 KakuxX Obl TO HH OBLJIO KOMMEHTapHEB,
aHanu3a. He packpbiTa CTpyKTypa U TE€OpETHUECKasi COCTABIISIONIAS TEMBI.

BapuanTtsl Keiic-3a1a4
1. Brief analysis of a specific destination
2. Finding a hotel on a specific request
3. Dealing with unhappy customers

MeToauvecKkue peKOMEHIALUMH 1JIsl MOATOTOBKH A0KJIa/]1a, CO00ImeHus/
npe3eHTanun
JIis  TOATOTOBKM  YCTHBIX  COOOIIEHMHA WJIM TIPE3CHTAlMi  JKeNaTesIbHbI

WLTIOCTpaTHBHBIE ((POTO- M BHUIEO-) MaTepUaIbl, CTATUCTUUECKUE JUArpaMMbl |
TAOJHIIBL

OO1uwe TpeOOBaHUS K MPE3eHTAIUH:

- TIpe3eHTALMS HE J0JDKHA ObITh MeHbIe 10 claiiioB;

- TIEPBBIN CIAlI— 3TO TUTYJIBHBINA CIIAM, HA KOTOPOM OO0SI3aTENIbHO JIOJDKHBI ObITH

NIPEJICTABIICHBI; HA3BAHUE MPOEKTA; (haMIUITHSI, UMsI, OTYECTBO aBTOPA.
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Jlnst  odopmiieHust Tpe3eHTAIMM  O0S3aTENIbHBIM — TPEOOBAHUEM  SIBIISICTCS
UCTIONIB30BaHKE (PUPMEHHOTO CTHJISI YHUBEPCHUTETA.

Kpurtepuu oneHKH (YCTHOTO IOKJIaAa, COOOIIEHHSI, B TOM YHCJIe
BbIIIOJIHEHHBIX B (p)OpMe Npe3eHTALUI)

100-86 6amioB BBICTABISCTCS CTYJCHTY, €CIIM CTYACHT BbIPa3uil CBOE MHEHHUE I10
chopmypoBaHHO# MpoOIIEMe, ApryMEHTUPOBAIT €T0, TOYHO ONPE/ICIUB €€ CONlEpyKaHNe
u cocrapmomme. CTyIeHT 3HaeT M BJIaZeeT HAaBBIKOM  CaMOCTOSITETIHHOM
UCCIIC/IOBATEIECKOM pabOThI TI0 TEME HMCCIICIIOBAHMS; METOIAaMU U TPUEMaMy aHaIn3a
TEOPETUYECKUX W/WIM TPAKTHUECKUX AacrlieKTOB Hu3ydaeMod o0nacti. DaKkTUYeCKUX
OIIMOOK, CBS3aHHBIX C MOHMMaHWEM MPOOJeMBbI, HET, rpaduyecku padota odopmiieHa
MPaBUJIHHO

85-76 - 6amIoB - paboTa XapaKTepU3yeTCss CMBICIIOBOM IETBHOCTHIO, CBI3HOCTHIO U
TMIOCJIE/TOBATEIIFHOCTRIO M3JIOXKEHUS;, JOMYIEHO He Oosee 1 OmMOKM Mpu OOBSICHEHUH
CMbICTIa WM COAepKaHusl MpoOsiembl. JIisi aprymeHTaryd MpUBOJSTCS Pa3iIMUYHbIC
JaHHbIE  OTEYECTBEHHBIX U  3apyOSXHBIX  aBTOpoB.  [IpojeMOHCTpUPOBaHBI
UCCIICIOBATENIbCKIE YMEHHUST W HaBbIKM. MaKTHYECKMX OIIMOOK, CBS3aHHBIX C
MOHUMAHUEM MPOOJIEMBI, HET. J{oIyIeHbI 0/JHa-/1BE OLIMOKU B 0(hOPMIICHUN PaOOThI

75-61 Gan — CTyJeHT POBOJUT IOCTATOYHO CAMOCTOSITEIILHBIN aHATN3 OCHOBHBIX
ATANOB M CMBICTIOBBIX COCTABJSIFOIIMX TPOOJIEMBI; TMOHMMAeT 0a30Bble OCHOBBI U
TEOPETUYECKOE 0OOOCHOBAHUE BLIOPAHHOU TeMbl. [IprBieYeHbl OCHOBHBIE UCTOYHUKH T10
paccmarpuBaeMoii Teme. JlomyiieHo He Oosee 2 OIMMOOK B CMBICIE WM COJCPYKAHUH
npo0ieMbl, 0popMIIeHUH pabOTHI

60 u meHee OaioB - ecnu paboTa MPENCTaBIsIET COOOM MepecKa3aHHbIA WU
TIOJTHOCTBIO TIEPETTMCAHHBINA UCXOTHBIN TEKCT 0€3 COOCTBEHHBIX KOMMEHTAPHEB, aHAJIH3A.
He packpbiTa cTpykTypa M TeOpeTHYecKasl COCTaBIIOMAs TeMbl. JlomyieHo Tpu wim
Oonee Tpex OMMOOK B CMBICIOBOM CONIEP)KAaHUM PACKphIBAEMOM MPOOJIEeMbI, B

oopmireHH PadOTHI.

Bonpocsl /151 CAMOKOHTPOJIsI

Bormpoch! 1711 caMOKOHTPOJIsl PeIHA3HAUEHBI ISl CAMOTIPOBEPKH CTYJIEHTOM
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YCBOCHUS MaTcpurajia, IOAIOTOBKU K BbIIIOJHCHUIO H CEMCCTPOBLIX BaI[aHI/If/i nu
caadyc JSK3aMCHaA. I[J'I)I y,Z[06CTBa I1O0JIb30BaHWA BOIIPOCHI OJIsI CAMOKOHTPOJIA
p336I/ITBI I10 pasaciiaM U TEMaM TGOpGTHHeCKOﬁ JaCTH KypCa JUCHUILIINHBI.
Tema 1. Professional etiquette of a hospitality industry
Dress code and grooming
Professional communication styles
Intercultural communication patterns
Principles and differences of work and communication with partners and clients from
other countries
Additional skills and knowledge for a tourism industry employee
Workshops and fam-tours types
Tema 2. An introduction to tourism and Tourism impacts
Reasons to study tourism
Definition of tourism
What is the tourist product?
The nature of tourism
Definition of a tourist destination
The economic impacts of tourism
The international tourist market
The value of economic data
The economic impacts of tourism
Statistical measurement of tourism
The sociocultural impacts of tourism
Legislation and guidance protecting the tourist destination
The sociocultural effects of tourism
The hosts’ impacts on tourists
Cultural transgressions
The exploitation of indigenous populations
Managing the social impacts of tourism

Bringing economic benefits to locals

19



The impacts of travel on tourists’ health

Politicocultural impacts

The environmental impacts of tourism

The environmental effects of tourism

Public-sector planning for control and conservation

The public/private-sector interface in the development of sustainable tourism
Tema 3. Tourism mechanisms: operators and agencies

What are tourism main participants of a tourism industry?

Types of tourism (internal, external, domestic, international)

Types of companies and their basic structure

Types of tourists

The role of the tour operator

The role of air brokers

Economic forces in tour operating

The long-haul market

Seat only sales

Consumer complaints

The nature of tour operating

The role of the resort representative

Pricing the package tour

The tour brochure

The reservations system

Operators selling direct

The scale of the retail sector

The power of the travel agency chains

The profitability of travel agents

The role of travel agents

Distribution trends

Setting up and running a travel agency

Travel agency skills and competences
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Travel agency appointments
Tema 4. Current situation analysis: destinations and tendencies.

What defines a destination?

Categorizing destinations

Coastal tourism

Urban tourism

Rural tourism

Island tourism

Spa tourism

The successful destination

Design of the built and natural environment

The media and their influence on tourist destinations

Destinations of the future

Main challenges and problems of the industry in the region
Tema 5. Tourism logistics, accommodation and F&B sector.

Types of transfers and transport

Extra transport services

Excursions organizations

Tourist transport by air

The airline business

The organization of air transport

Air transport regulation

The deregulation of air transport

The economics of airline operation

Environmental concerns

The marketing of air services

What is the future like for air transport?

Tourist transport by water

The ocean liners

Cruising
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Ferry services
Coastal and inland waterways tourism
Seagoing pleasure craft
What does the future hold for passenger ships?
Tourist transport on land
The role of the railways in tourism
Coach travel
The private car
Cycling and tourism
Tourists on foot
The structure of the accommaodation sector
Types of accommodation
Types of rooms
Types of services provided in different types of accommodation
The nature of demand for accommaodation facilities
Famous hotel chains in the world and their characteristics
The distribution of accommodation
Basic structure of a hotel management
Duties and responsibilities in the hotel
Check-in and check-out procedure
Environmental issues
Effects of diet trends
Types of food services on a tour
Types of food services in a hotel
Catering
Tema 6. How to narrow down your product
The structure and organization of the travel and tourism industry
Integration in the tourism industry
Tourist attractions: defining the attraction

Types of tours and tourisms
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Cultural tourism
Religious tourism
Shopping
Gastronomic tourism
Other attractions
Events
Sports tourism
Business tourism
Trends in business tourism
The meetings industry
Incentive travel
Exhibitions and trade fairs
Individual business travel
Tema 7. Tour budgeting and documenting
Visa, insurance, necessary documentation and their varieties
Logistics, accommodation and food
Entertainment (excursions, events, etc.)
Planning and calculation of the tour (costs, expenses, pricing, discounts, agents’ margin,
etc.)
Regulation and laws
Complaints and dealing with them

Ways of payment and its guarantee

VI. KOHTPOJIb JOCTUXXEHUS LEJEN KYPCA

Ne Koutponupyembie Koa n Pe3yabTaTthl OueHovHbIE CpeacTBA
n/n pasaensl / TeMbl HAaMMEHOBaHHe 00y4eHHs TeKymmii poMeKyToq
JMCHUTLTHHBI HHIHKATOpA KOHTPO.Ib Hast
JAOCTHIKEHUS aTTecTaLUs
1 |Pazpmenl IK-3.1 3HaeT Koncmekr Tect (TTP-1)
Omnpenenenue u Oo0ecneunBaer | Teopernyeckue | (ITP-7)
aHaJIn3 co3aHue 6a3bl | OCHOBBI U CobecenoBan
TYPUCTHYECKOH JAHHBIX 110 0COOCHHOCTH ue (YO-1)
JEUTEIIBHOCTH U €€ | TYPUCTCKUM 00CITy>)KHBaHUS
BIIMSIHUS MPOAYKTaM U norpedureneit u
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Paznen II.
dopmupoBaHUe
TYPUCTUYECKOTO

MPOYKTa

yCIIyTaM.

TYpHUCTOB B
TYPUCTCKUX
KOMIIaHUSAX U
TYPHUCTCKUX

Mapupyrax

Ymeer
PUMEHSTh
COBPEMEHHBIC
TEXHOJIOTUH TSI
CO3MaHus U
CTPYKTYPHUPOBa
HUSL COOpaHHOM
uHpopmarun
npodeccuoHanb
HOTO XapakTepa

Keitic-3amaun
(TIP-11)

Tect (I1P-1)

I1K-3.2
YuyacTByeT B
¢dbopmupoBaHu
U TYPUCTCKHUX
IIPOJYKTOB.

3HaeT
OpraHu3aluu
TYPUCTCKOMN
UH/YCTPHH,
TYpUCTCKHE
PETUOHBI U
TEPPUTOPUU

Koncnexr
(TIP-7)
CobecenmoBan
ue (VO-1)

Tect (ITP-1)

YmMmeer
aHAJN3UPOBATH
3aIpocHl,
MOTPEOHOCTH U
KJIIOYEBbIC
[IEHHOCTH
notpeduTenei
TYpPUCTCKOTO

IIPOJYKTA

Keiic-3agaun
(TTP-11)

Tecr (ITP-1)

I1K-3.3
Pa3pabarriBae
T TYPUCTCKUI

MapIipyT.

3HaeT OCHOBHEIE
COCTAaBJIAIOIINE
TYPHUCTCKOTO
POJTYKTa,
BKJIFOYAIOITHH
OCHOBHEIE,
JIOTIOJTHUTEIILHBI
eH
COMYTCTBYIOIIIHE
TYPUCTCKHUE

yCIYTH

Koncnexr
(TIP-7)
CobecenoBan
ue (YO-1)

Tecrt (ITP-1)

Ymeer
PUMEHSTh
HaBBIKH TTONCKA
uHpopMaun
SI3BIKOBOTO,
KYJIBTYPHOTO,
CTPaHOBEIUECKO
ro Xapakrepa u3
JIOCTOBEPHBIX
VCTOYHUKOB IS

Keiic-3amaun
(TTP-11)

Tect (TTP-1)

24




JOCTHKEHUS
npodeccuoHab
HEBIX LieJIed
3HaeT OCHOBHI Koncnekr Tecr (I1P-1)
OpraHu3aIus (TIP-7)
mporecca CobecenoBan
obcyxuBanus | ue (YO-1)
norpedureneit u
(W) TYpUCTOB,
OpMHUPOBaHUE
TK-3.4 bopmip
B3aWMOOTHOIICH
Opranusyer 9
uii ¢
IPOIAK
P Hc c}Ilco o norpeduTenem
TYPUCTCKOT =
H}I,)F())I[yKTa " YmMmeer Keiic-3amaun | Tect (ITP-1)
koHcysbruposar | (ITP-11)
OTIEIbHBIX
b U
TYPUCTCKUX
Zﬁ nH(pOpMUPOBATH
YEIYT- KJIMEHTOB O
COCTOSIHUHT
pBIHKA
TYPUCTCKUX
yeayr
OIIPENICIICHHOTO
peruona
3HaeT Koncnekr Tecr (ITP-1)
K-35 aCCOPTHMEHT, (TTP-7)
' xapaktepuctuku | CobecenoBan
Hzyuaer
u unpopmaimio | ue (YO-1)
HOBBIE
0 CTOMMOCTH
nHpopMaLoH
mpeiyIaraeMbIx
HBIC
TYPUCTCKUX
TEXHOJIOTHH
s MIPOIYKTOB
Ymeer Keiic-3amaun | Tect (ITP-1)
WCIIOJIb30BaHU
P UCTIOJTB30BaTh (I1P-11)
P COBPEMEHHBIE
MPOABIKEHUH
MH(OPMALIMOHH
U peanu3aluu
TYPHCTCKOTO bI€ TEXHOJIOTUHU
Y B cepe
MPOyKTA.
TypU3Ma H
TOCTEIIPUUMCTBA

OcHoBHas JauTEparypa

(2/1eKmpoHHbLE U newamHwvle U30aHUs1)
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VIl. CHACOK YYEBHOM JINTEPATYPbI U THOOPMAIIMOHHO-
METOANYECKOE OBECIIEYHEHHUE JUCIHUIIIMNHbI

1. 3axapos, B.b. Tourism as Business: Yue6. nocodue s cTyaeHToB By30B / B.B.




3axapoB. - M. : IOHUTU-IAHA, 2017. - 207 c. - (Cepus «Special English for
universities, colleges»). - ISBN 978-5-238-00667-5. - TekcT : 3J€KTpOHHBIH. -
URL: https://znanium.com/catalog/product/1028887 — Pexum goctyma: 110
TIOJIITHCKE.

2. Kymunos, C. b. The Travel and Tourism Industry : y4ebnoe mocobue s
CTYJEHTOB BY30B, 00y4arolmuxcs 1o crnenranbHocTsM cepBuca 10000 u Typuszma
10200 / C. b. XXymuno. — Mocksa : FOHUTU-IIAHA, 2017. — 204 c. — ISBN
978-5-238-01220-9. — TekeT : SHEKTPOHHBIA // DIEKTPOHHO-OMOIMOTEUHAs
cucrema IPR BOOKS : [caiit]. — URL.: http://www.iprbookshop.ru/71242.html—
Pexum moctyma: i aBTOPU3HP. MOTH30BATEICH.

3. Panranosa, 1. H. English for service and tourism industry = AHMIHACKHE S3bIK
B chepe oOciyxuBaHusi U Typusma : ydeOHoe mnocobue s CIIO / U. H.
PanranoBa, K. I'. Yananma. — Capatos : IIpodoOpazosanue, 2020. — 118 ¢. —
ISBN 978-5-4488-0681-0. — TekcT : 31eKTpOHHBIN // DIEKTPOHHO-OUOIMOTEYHAS
cucrema IPR BOOKS : [caiiT]. — URL: http://www.iprbookshop.ru/91837.html
— PesxuM focTyma: 1j1si aBTOpU3HP. MOJIb30BATEINEH.

JlonmotHMTEIbHAA JIUTEpPaTypa
(newammuuvle u 31eKMPOHHbBLE U3OAHUSL)

1. Tourism and Leisure [Electronic resource] / Harald Pechlaner, Egon Smeral. -
Springer Fachmedien Wiesbaden, 2015. — 386p. — Available at:
https://link.springer.com/book/10.1007%2F978-3-658-06660-4
2. Cultural Tourism in a Digital Era [Electronic resource] / Vicky Katsoni. -
Springer International Publishing, 2015. — 417p. — Available at:
https://link.springer.com/book/10.1007%2F978-3-319-15859-4
3. Health and Wellness Tourism [Electronic resource] / Marta Peris-Ortiz, José
Alvarez-Garcia. - Springer International Publishing, 2015. — 183p. — Available at:
https://link.springer.com/book/10.1007%2F978-3-319-11490-3
4. MexmyHapoaHbiii Typu3M. International Tourism : mpakTudeckoe mocooue 1o

aHITIMHACKOMY s3bIKY 11t cTyneHToB IV - V kxypcoB oraenenus «ColuanbHO-
KyJbTYpHBII cepBUC M Typusm» / coctaButenn M. A. Bomotuna [u ap.]. —
Kanununrpan : KanunuHarpaackuil rocyaapcTBeHHbI yHuBepeureT, 2004. — 47 c.
— ISBN 2227-8397. — TekcT : 3leKTPOHHBIN // DIEKTPOHHO-OMOIMOTEUHAS
cucrema IPR BOOKS : [caiit]. — URL.: http://www.iprbookshop.ru/23798.html—
PexxuMm noctyna: Juist aBTOpU3HP. MOJIb30BATENECH.

5. Worldwide destinations (6th edition): the geography of travel and tourism /
Brian Boniface, Chris Cooper, Robyn Cooper. - Routledge, Tayler and Francis
Group, 2012. — 609p. — Available at:
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https://link.springer.com/book/10.1007%2F978-3-319-15859-4
https://link.springer.com/book/10.1007%2F978-3-319-11490-3

https://books.google.ru/books?id=U9CzL p7n6mgC&printsec=frontcover&dq=Wor
Idwide+destinations+(5th+edition):+the+geography+of+travel+and+tourism&hl=r
u&sa=X&ved=2ahUKEwjLtJ7HsoXvAhUhCRAIHYInASMQ6AEWAHOECAUQ
Ag#v=onepage&g=Worldwide%20destinations%20(5th%20edition)%3A%20the%
20geography%200f%?20travel%20and%20tourism&f=false

Ilepedyens pecypcoB HH(POPMALUOHHO-TEJIEKOMMYHHKAIIMUOHHOM CEeTH
«HTEepHET»

1. Odbunmansubiii calit BcemupHoil Typuctckoi opranuzauuu mpu OOH.
Pexxum goctyma: http://www2.unwto.org/

2. IHTepHeT-CIIpaBOYHUK MPaKTUYECKOW MHPOpMAIMK IJsi TypucToB. Pexxum
nocryna: https://tonkosti.ru/

3. Odumnmaneuenii  caiit  Accormmanun  TypomepatopoB Poccun.  Pexum
nocryna: http://www.atorus.ru/

4. upopmanmoHHas rpyIia TYPIIPOM. Pexum JIOCTYyTIA:
https://www.tourprom.ru/

5. Typuctckas opranuszanus peruonoB Poccun. Pexxum noctyna: tapp.pd

6. Odunmanessiii caift Poccuiickoro coro3za Typunayctpun. Pexum noctynabd
http://www.rostourunion.ru/

VIII. METOAUYECKHUE YKA3AHUSA 11O OCBOEHHUIO
JANCIUIIJIMHBI

Peanuzanus nucuumiunel « Beegenue B unaycrputo typusma (Introduction to
the tourism industry)» mpemycmarpuBaer cieayrone BHIbI Y4eOHOW pPaOOTHI:
MPAKTUYECKUE 3aHATHUS, CAMOCTOSITEIbHYIO pa0OTy CTYI€HTOB, TEKYIIIUNA KOHTPOJIb
U TIPOMEKYTOUHYIO aTTECTAIHIO.

OcBoeHne Kypca AWCHUIUIMHBI «BBeneHWe B HWHAYCTPUIO TypHU3Ma
(Introduction to the tourism industry)» mnpenamosaraer peHTHHIOBYIO CHCTEMY
OIICHKW 3HAHWUH CTYJACHTOB M IPEAYCMaTPUBAaCT CO CTOPOHBI IPEIOoaaBaTelIs
TEKYIIUH KOHTPOJb 3a TIIOCEHICHUEM CTYJCHTAMH NPAKTHYCCKUX 3aHATHH,
MOATOTOBKOM ¥ BBIMIOJTHEHUEM BCEX BHUIOB CAMOCTOSTEIHLHON PaOOTHI.

[IpomMexxyTOUHOM aTrTecTaluMerd IO AUCHUILUIMHE «BBeneHue B MHAYCTPHUIO
typusma (Introduction to the tourism industry)» sBiseTcss SK3aMeH, KOTOPBIN

IMPOBOJUTCA B BUAC UTOTOBOI'O TCCTUPOBAHMUS.
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https://www.tourprom.ru/
http://www.rostourunion.ru/

B Teuenune yueGHOTO cemecTpa 00y4JaromuMes HYKHO:

e rocemiaTh 3ausaTus (18 6amios);

e YCIICITHO BBITIOJHUTE ayAUTOpHBIE 3ananust (10 6aoB);

e CBOCBPEMCHHO M YCIICIIHO BBIMOJIHATH BCE BHIBI CaMOCTOSTCIIBHOM
padoTsI (22 Oamna);

e CBOCBPEMCHHO U YCIICIIHO BBINOJHUTH HTOroBoe TecTupoBanue (50
0aJioB).

CTymeHT cyuTaeTcs aTTeCTOBaHHBIM 10 JUCHHUIUIMHE «BBemeHue B
unayctputo typusma (Introduction to the tourism industry)» mpu yciaoBuu
BBITIOJTHCHHSI BCEX BHJOB TEKYIIETO0 KOHTPOJII W CaMOCTOSITEILHOW paldoTHI,
IPETyCMOTPEHHBIX y4eOHOU MTPOrPaMMOii.

Kputepun oleHKH 10 JUCHUIUIMHE «BBelAcHWE B HWHAYCTPHIO TypHU3Ma
(Introduction to the tourism industry)» mms arrectanuu Ha 3K3aMeHE CICAYIOIIUE:
86-100 GammoB — «OTIUYHO», 76-85 OamioB — «xopomo», 61-75 OGamioB —
«yJIOBJICTBOPUTEIIbHO», 60 1 MCHEe OAJIJIOB — «HEYIOBJICTBOPUTEIILHOY.

[lepecuer O6amwIoOB MO TEKyIMIEMy KOHTPOJIO M CAMOCTOATEIHHOW paboTe

MPOU3BOJIUTCS IO PopMYyJIE:

P(n) il Oi_ ki
n) = max wurl’
— 0; w

rae: W= Y1, k' s Texymero peiiTinra;

W= " ki' 1 UTOroBoro pefTHHra;
P(n) — pediTHHT CTynEHTa;
M — o0111ee KOJIMYECTBO KOHTPOJIbHBIX MEPONPUSITHIH;
N — KOJIMYECTBO MPOBEACHHBIX KOHTPOIbHBIX MEPOTIPUSTHII;
0; — 6aJ1, MOyYEHHBIN CTYJICHTOM Ha i-OM KOHTPOJIbHOM MEPOTIPUSTHH;
0;"** — MaKCHMaJIbHO BO3MOXHBIH Oa/Ul CTyJEHTa IO i-My KOHTPOJIBHOMY
MEPOTPHUSITHIO;
k; — BecoBoli K03(ppULIMEHT I-TO KOHTPOIBHOTO MEPOIIPHUSTHS;

k' — BecoBOil KOI(HUIMEHT I-T0 KOHTPOJBEHOTO MEPONPUSTHS, €CIU OHO
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ABJIACTCA OCHOBHBIM, NN O, €CJIM OHO ABJBICTCA JOIIOJIHUTCIBHBIM.

Pexomenaanuu no nJIAaHUPOBAHUIO M OPraHM3allMU BPEeMEHH,
OTBEJCHHOI0 HA M3YYeHHUEe JUCHUIIIHMHBI

OnTuManbHBIM BApUAHTOM IUIAHUPOBAaHUS M OPraHU3alUUd  CTYJIEHTOM
BPEMEHHU, HEOOXOIUMOTO JUIsl M3Y4YEHUs JUCLUUIUIMHBI, SIBISETCS pPaBHOMEPHOE
pacnpeneneHue y4yeOHOW Harpy3Ku, T.€. CHUCTEMAaTHYECKOE O3HAKOMIIEHHE C
TEOPETUYECKUM MAaTEPUAJIOM Ha 3aHATHSAX W 3aKPEIUICHHE IMOJTYYEHHBIX 3HAHHM
IpU MOJArOTOBKE M BBIIOJIHEHHH padOT W 3aJaHHil, MPEAyCMOTPEHHBIX IS
CaMOCTOATENBbHON pabOThI CTYIEHTOB.

[TonroToBKy K BBINOJIHEHHMIO BCEX pabOT HEOOXOAMMO IPOBOAMTH 3apaHee,
yTOObl OBbUIa BO3MOXKHOCTH IPOKOHCYJBTUPOBAThCA C MpENnojaBaTeieM 1o
BO3HUKAIOIIMM BompocamM. B ciyuae mpomycka 3aHATUS, HEOOXOAUMO
IIPENOCTABUTH MUCbMEHHBIN KOHCIIEKT MPONYIIEHHON TEMBI.

CamocTosiTeNbHYI0 pabOTy CleAyeT BBINOJIHATh COMJIaCHO Tpaduky H
TpeOOBaHUAM, MPEAJIOKEHHBIM IIPENOIaBaTEIIEM.

AJITOPUTM M3YUYEeHUSs] JUCHUIIIMHBI

N3yyeHue Kypca AODKHO BECTHCh CHUCTEMATHYECKH M COIPOBOXKIATHCS
COCTaBJICHHEM MOAPOOHOT0 KOHCIEKTa. B KOHCIIEKT peKOMEHAyeTC sl BKII0YaTh BCE
BUbl Y4EOHOU PAaOOThI: TEOPETHUECKUI MaTepual, CaMOCTOSATENIbHYIO MPOPabOTKY
PEKOMEHIyEMOM OCHOBHOM M JOIIOJIHUTEIIBHOM JUTEPATyphbl, OTBETHI HA BOIPOCHI
JUI CAMOKOHTPOJISL M Ipyrue 3aJaHusi, NPeIyCMOTPEHHbIE AJI CaMOCTOSITENbHOU
paboThI CTYJEHTOB.

OCHOBHBIM NPOMEXYTOYHBIM IOKA3aTeJeM YCIEIIHOCTH CTYyAEHTa B
Ipoliecce U3YYEeHUS JUCUUIUIMHBI SBISIETCS €r0 TOTOBHOCTD K BBHIMOJHEHUIO Kec-
3a/1a4y ¥ MPOXOKIECHUE TECTUPOBAHHUS .

KpurepueM TOTOBHOCTM K KeHc-3ajayaM SIBISIETCA YMEHUE CTYyJEHTa
OTBETUTh Ha BCE KOHTPOJIbHBIE BOIIPOCHI, PEKOMEHI0BAHHbBIE MIPETIOaBATEIIEM.

3HaHUs, TOJYYEHHbIE CTYJEHTaMH B IPOLECCEe HW3Y4YEHUS JUCLUIUIMHBI,

JOJIKHBI 3aKPCINIATECA HE IMOBTOPCHHUEM, @ IPUMCHCHHUEM MaTCpHala. OTton oejan
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IpyU U3y4eHUU NucuuIuinHbl «BBenenue B unayctpuio typusma (Introduction to
the tourism industry)» cmykaT akTHBHBIC ()OPMBI I METOJBI OOYUEHHSI, TAKHE KaK
METOJl JICKIUU-IUCKYCCUH, MO3rOBOr0 IITypMa, pabOThl B Mapax M KOMaHAaX,
Kelic-3a71aun, KOTOpbIe Jal0T BO3MOXKHOCTh CTYJIEHTY OCBOUTH MPO(eCCHOHAIbHBIC
KOMITIETEHIIMM U TPOSIBUTH UX B YCIOBUAX, UMUTHUPYIOIIMX MPOodEecCHOHATBHYIO
NeSATEIbHOCTbD.

Oco0oe 3HaueHWe [JIsI OCBOCHHMSI TEOPETHYECKOro MaTepuana u s
npuoOpeTeHuss U (HOPMUPOBAHMUS YMEHHM M HABBIKOB HMMEET CaMOCTOSITENbHAs
pabota ctyneHtoB. CaMocTosiTeNIbHAsE paboTa CTYJEHTOB MO JaHHOW JUCIUILINHE
MPEyCMATPUBAET H3YYCHUE PEKOMEHIYEMOW OCHOBHOM U JIOMOJHUTEIBbHOU
JUTEpaTyphl, HAIlMCAaHUE KOHCIEKTOB, MOATOTOBKY K y4YacTHE B IUCKYCCHUAX Ha
3aHATUAX, OJMI-OMpOCax, peIIeHUEe Keic-3a]ady, TMOArOTOBKY TPE3eHTALNN
IPOEKTa U MOJATOTOBKY K POMEKYTOYHON aTTECTALlUU — SK3aMEHY.

Jlis caMOonpoBEpKHM YCBOEHHS Marepuasia, MOATOTOBKM K BBIIOJHEHHIO
TEKYIIHUX 3aJlaHuil U paboT, U cAaue SK3aMeHa CTYACHTaM MPEJIararoTcsl BOIPOCHI
JUIsL CAMOKOHTPOJIS.

PexomMeHJa1[UM M0 UCNOIb30BAHNIO METO/I0B AKTUBHOT0 00y4YeHHUsI

Jnst  moBbimeHust  3¢G@dEKTUBHOCTH  00pa3oBaTeNbHOTO  Mpollecca U
(GbopMUpOBaHUSA AKTUBHOM JIMYHOCTU CTYJEHTa BAXXHYIO pOJIb WIPAET TaKOu
IPUHLIUTT O0y4YeHHs] KaK MO3HaBaTelbHasi aKTUBHOCTH CTYJEHTOB. Llenbio Takoro
oOyueHusi SIBJISETCS HE TOJbKO OCBOCHUE 3HAHWM, YMEHHUM, HABBIKOB, HO H
¢bopMUpOBaHHE OCHOBOIIOJIATAIONIMX KAauyeCTB JUYHOCTH, YTO OOYyCIaBIMBACT
HEOOXOJMMOCTh HCTOJIB30BAaHUSI METOAOB AKTUBHOTO OOy4YeHHSs, 0€3 KOTOPBIX
HEBO3MOXHO (DOPMHUPOBAHUE CIICITUAIMCTA, CIOCOOHOTO pemiaTh MpodeCCUOHATLHBIC
3aJ]a4d B COBPEMEHHBIX PHIHOYHBIX YCIOBHSIX.

Jns pa3BuTus NpoPecCHOHATIBHBIX HAaBBIKOB M JIMYHOCTH CTYJIEHTa B
KayecTBE METOJOB aKTHMBHOIO OOYYEHHMs LI€JIeCOOOpa3HO HCIOJIb30BaTh JIEKIIMH-
JTUCKYCCUM, KOTOPBIE MO3BOJISIFOT CTYJIEHTAaM OCMBICIMBATh U CaMOCTOSATEIHHO
UHTEPIIPETUPOBATh MaTepHall Kypca, METOJl MO3rOBOTO-IITypMa, Kelc-3aJauH,

MPEACTABIAIONINE COOOM OMHMCAaHHWE JIEeJIOBOM CHTYyallud, KOTOpas peajbHO
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BO3HMKANla WJIM BO3HUKAET B TpoOIEcce aesATeNbHOCTH. Meron Onui-omnpoca
IIO3BOJIAET MPOBEPUTH 3AKPEIICHUE W MOHMMAaHWE IPOWIEHHOrO Marepuana Io
M3YUYEHHBIM TEMaM.

Peanuzaumss Takoro Thma oOy4yeHUs 1O JucUMIUIMHE «BBeneHue B
uaayctpuio Typusma (Introduction to the tourism industry)» ocymiecTBisercs
yepe3 HCMOJb30BaHUE MApHOM M KOMaHAHOW paboOThl, B YAaCTHOCTH PEIICHUSA
pEaAbHBIX KEWCOB W3 HHAYCTPUM TypPU3Ma, KOTOPBIE MOKHO OIPEICIUTh Kak
METOJbl HWMHUTAIIMU TPUHITUS PEUICHUH B Pa3IUYHBIX CHUTYalUsX IyTEM
MIPOUTPBIBAHMS BAPUAHTOB I10 3aJJaHHBIM YCIIOBUSIM.

Kenc-3amaun npenHa3HadeHbl 71 UCIOJB30BAHUS CTYACHTAMHA KOHKPETHBIX
NPUEMOB U KOHIEMUMM TpPU HMX BBINOJHEHUU [JII TOTO, YTOOBI MOJYYHUTh
JIOCTATOYHBIM YPOBEHb 3HAHUN U YMEHUH JJISl IPUHSTHUS PEIICHUI B aHAJOTUYHBIX
CUTyallUsAX Ha TNPEANPUSITUAX, TEM CaMbIM YyMEHbIIA Pa3pbhiB  MEXKIY
TEOPETUYECKUMHU 3HAHUSAMHU U MNPAKTUYECKUMU YMEHUSIMU. PelnieHue kenc-3amad
CTYJIEHTaM MpeJjiaraeTcs B 3aBEPIICHUH U3YYCHUS ONPeIesIeHHON yueOHON TeMBI,
a 3HaHWS, MTOJYYCHHBIC HA 3aHATHUSX, JOJDKHBI CTaTh OCHOBOM JJIsI PEIICHUS 3THX
3amad. M3 3TOrO cnemyer, 4To CTYIEHT JOJDKEH BIIAJIETh JOCTATOYHBIM YPOBHEM
3HAHUS MaTepuayia, yMeTb paboTaTh C JEHUCTBYIOIIEH JTOKyMEHTAaIlued, u T..I.
CTyneHT NOJKEH YMETh IPABUIIbHO HHTEPIIPETUPOBATH CUTYALIHIO, T.€. IIPABUIIBHO
OTpEeNEeNATh — Kakue (PaKTOphI ABISAIOTCS HauOoJiee BAXKHBIMU B JJAHHOW CUTYyalluu
U KaKoe pernieHrue Heo0X0IMMO PUHSITh.

Bce MeTonbl akTMBHOTO OOy4Y€HHs NPHU3BAHBI BBIPAOATHIBATH CIEAYIOIINE
YMEHHUS U HABBIKH Y CTYJICHTOB:

— paboTarh C yBEIMYMBAIOUIUMCS W TOCTOSHHO OOHOBIISIOIIMMCS TTOTOKOM
uH(popmaIuu B 00J1aCTH OpraHU3alUN TYPUCTCKOU JIEATETLHOCTH,

— BBICKA3bIBaTh M OTCTAMBATh CBOIO TOUKY 3PECHUSA UYETKOW, YBEPEHHOU M
IPaMOTHOU PEYbIO;

— BBIpabaThIBaTh COOCTBEHHOE MHEHHE Ha OCHOBE OCMBICIICHUS TIOTyUYEeHHBIX
3HAHUU U TIPOBEACHUS UCCIICIOBAHNM;

— CaMOCTOATCIIbHO IIPUHUMATDL PCHICHMA.
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Pexomenaanuu nmo padore ¢ aureparypoi

[Ipu camocTosTENBHON PabOTEe C PEKOMEHIyEMOW JIUTEPaTypoul CTyJIeHTam
HE0OXOAMMO MPUACPKUBATHCS OMPEACIIEHHON TTOCIE0BATEIbHOCTH:

— MpU  BBIOOPE JIUTEPATYPHOTO HCTOYHHMKA TEOPETHYECKOrOo MaTepuasa
Jy4llle BCEro MCXOJUTh M3 OCHOBHBIX MOHSATUM M3y4aeMON TE€Mbl Kypca, YTOOBI
TOYHO 3HATh, YTO KOHKPETHO UCKATh B TOM MJIM MHOM HU3/IaHUH;

— n7st 6os1ee TIyOOKOTO YCBOCHHUS WM TIOHMMAaHHS MaTepualia ClIeIyeT YUTaTh
HE TOJILKO UMEIOIINECS B TEKCTE OMPEICITICHHUS U TIOHATHS, HO M KOHKPETHBIE IPUMEPHI,

— 4TOOBl TOJNYyYUTHh OoJiee OOBEMHBIE U CHUCTEMHBIC MPEJCTABICHUS I10
paccMaTpuBaeMoll TeMe HEOOXOAMMO MPOCMOTPETh HECKOJIBKO JIUTEpPaTypPHBIX
HMCTOYHUKOB (BO3MOKHO aJIbTEPHATUBHBIX);

— HE CJIEeAYeT KOHCIEKTUPOBATh BECh TEKCT M0 PacCMaTpUBaE€MOM TEME, TaK
KaK TakoW IMOJXOJ HE JaeT BO3MOXKHOCTH OCO3HATh Marepuai; HeoOXO0IUuMO
BBIJICJIUTh U 3aKOHCIIEKTUPOBATh TOJIBKO OCHOBHBIE MOJIOKEHUS, OMpEACICHUs U
MOHSTHS, TTO3BOJISIONIUE BHICTPOUTH JIOTUKY OTBETA HA U3y4aeMbI€ BOIPOCHI.

PexomeHnaanum mo noaAroToBKe K 3K3aMeHy

[ToaroToBKa K 9K3aMEHY U €0 Pe3yJIbTaTUBHOCTh TAK)Ke TPEOYET y CTYJEHTOB
YMEHUSI ONTUMAJIbHO OPraHW30BBIBATH CBOE BpeMs. MmeanbHO, €ciu CTYIEHT
03HAKOMUJICSI C OCHOBHBIMU TMOJIOKEHUSIMU, ONIPEACICHUSIMU U TIOHSITUSIMUA Kypca B
MPOIIECCE AYJUTOPHOTO HU3YyYECHUS JUCLUIUIMHBI, TOT/Ia MOATOTOBKA K AK3aMEHY
MO3BOJIUT CUCTEMATU3UPOBATh U3YUCHHBIA MaTepUal U ITy0Ke ero YCBOUTb.

[ToaroToBKy K 3K3aMEHY JIydllle HAYMHATh C paclpeeeHus MPeIoKeHHBIX
KOHTPOJILHBIX BOIIPOCOB TIO pazjiesiaM U TeMaM Kypca. 3aTeM He0OXOUMO BBISICHUTD
HAJTMYHE TEOPETUIECKUX HCTOUHHUKOB (KOHCTIEKTA JISKIINH, Y4eOHUKOB, YUEOHBIX TTOCOOMIA).

[Ipn wu3ydyeHun wmarepuanga cieayeT BBIACISITh OCHOBHBIC IOJOXKECHMUS,
OTIPEJICICHHUS] W TIOHATHS, MOXKHO WX KOHCIIEKTHUPOBATh. BhIneneHne OMOpHBIX
MOJIO)KEHUM  JJaCT  BO3MOXKHOCTb ~ CHUCTEMAaTHU3UPOBATh  MPEACTABICHHUS IO

AUCHUIIIIMHE U, COOTBETCTBCHHO, PC3YJIbTATUBHCC ITOATOTOBUTLCA K 9K3aAMCHY.

32



IX. MATEPUAJTbHO-TEXHUYECKOE OBECITEYEHUE
JTUCHUATIIMHBI

Jns  ocymiecTBieHHs —00pa30BaTENbHOTO Tpolecca IO  JUCHUIUIMHE
«BBegenne B wunayctpuio Typusma (Introduction to the tourism industry)»
HEOOXOIUMBIL:

— yuyeOHas ayquTOpUs C MYJIbTUMEAUMHBIM 000pynoBaHHEM (TIPOEKTOPOM U
AKPAHOM);

— mporpammuoe obecnieuenune: Microsoft Word, Microsoft Excel, Microsoft
PowerPoint.

X. @OHAbI OIEHOYHbIX CPEJCTB

Kox u HaumenoBanue
poeCCUOHATBHONW KOMITCTCHITUI
(pe3ynbTat OCBOCHUS)

KOI[ W HAMMCHOBAHUC MHAWKATOpa JOCTUIKCHUA
KOMIICTCHIINU

I1K-3.1 ObecneunBaet co3ganue 6a3bl JAHHBIX 10
TYPUCTCKUM TIPOJYKTAM U yCITyraMm.

[1K-3.2 YuacTtByeT B HOpMUPOBAHUHU TYPUCTCKUX

ITK-3 IPOJIYKTOB.

Crioco0eH K CO3[JaHMIO U pealln3aluu =
A P . I1K-3.3 Pa3zpabaTbiBaeT TypUCTCKHI MapLIpyT.

TYPUCTCKOTO IMPOAYKTAa Ha OCHOBC

COBDEMEHHBIX HH(OPMAIHOHHO- [1K-3.4 Opranu3yeT npojaxxy TypUCTCKOTO IMPOTYKTa

1 OTHCJIbHBIX TYPUCTCKUX YCIIYT.

KOMMYHHUKATHBHBIX TEXHOJOTHI
I1K-3.5 U3yuaeT HOBBIE HH(POPMALIMOHHBIE

TEXHOJIOTHH JIJIs1 UCTIOJIH30BAHUS MPU TTPOJBIKEHUN U
peanu3anuu TYPUCTCKOTO POYKTA.

KO)I 1 HAUMCHOBAHUC MHIHUKATOpA HamnmenoBanwne moxkazareis OLICHUBaHUA
JOCTHXXCHHA KOMIICTCHIIMH (pCSYJ'IBTaTa O6y‘IeHI/I}I 110 I[I/ICI_[I/IHJ'II/IHC)

3HaeT TEOPETUUECKNE OCHOBBI U OCOOCHHOCTH
o0cyXKMBaHUS MOTPeOUTENEH U TYPUCTOB B TYPUCTCKUX
[1K-3.1 ObecnieunBaeT co3nanue KOMITAaHHSIX M TYPUCTCKUX MapIipyTax

0a3bl AAHHBIX 11O TYPUCTCKUM

YMeeT NpuMEHATh COBPEMEHHBIE TEXHOJIOTUH IS
MPOAYKTaM U yciayram

CO3JIaHUsI W CTPYKTYPUPOBAHUS COOpaHHOUN HHGPOpMAITHHI
npodeccnoHaTBbHOTO XapaKkTepa

3HaeT OopraHu3anuunu TypI/ICTCKOﬁ HHAYCTpUH, TYPUCTCKUC

TTK-3.2 VuacTByer B PErHOHbBI U TEPPUTOPUH

(GhOpMHUPOBAHUH TYPUCTCKHUX YMeeT aHaTu3upOBaTh 3aMPOCHI, TOTPEOHOCTH U

MPOJIYKTOB KIIFOUEBbIE IEHHOCTH MOTPEOUTENEH TYpUCTCKOTO
MPOJTyKTa

3HAeT OCHOBHBIE COCTABIIAIOIINE TYPUCTCKOTO MTPOIYKTa,
BKJIIOYAIOLMI OCHOBHBIE, JIONIOJHUTENbHBIE U
COITYTCTBYIOIIUE TYPUCTCKUE YCIYTH

[1K-3.3 Pa3zpabatbiBaeT
TYPUCTCKUI MapuipyT
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Kon n HaumeHoBaHre HHIUKATOpa
ITOCTHIKEHUS KOMIIETEHIIUU

HaumenoBanue rnokasaresns OLleHUBaHUS
(pe3ynbrara 00ydeHus 0 TUCITUTLINHE)

VMeeT IPUMEHSTh HaBBIKH TIOMCKA HHPOPMALIH
SI3BIKOBOTO, KYJIBTYPHOT'0, CTPAHOBEIYECKOTO XapaKkTepa
U3 JOCTOBEPHBIX UCTOYHUKOB JIISI JTOCTHIKCHUSI
poeCCUOHATIBHBIX LIeIen

[1K-3.4 Opranusyer npojaxy
TYPUCTCKOTO MPOAYKTa U
OTHEIBHBIX TYPUCTCKUX YCIYT

3HaeT OCHOBBI OpraHU3aLUs Tpolecca 00CTyKUBaHUS
noTpeduTeneit u (Uin) TYpUCToB, GOPMUPOBAHUE
B3aMMOOTHOIIEHUHN ¢ TOTpeOuTEIEM

YMeeT KOHCYJIbTUPOBATh U HHPOPMHUPOBATH KIMEHTOB O
COCTOSIHMM PBIHKA TYPUCTCKUX YCIYT ONPEAEICHHOIO
peruoHa

3HaeT aCCOPTUMEHT, XapaKTePUCTUKHU U HH(OPMALIUIO O

[1K-3.5 NU3y4aeT HOBbIE

MH(OPMaLIMOHHBIE TEXHOJIOTUN
JUIsL UCTI0JIB30BaHUs IIPU
IIPOJIBV)KEHUM U peaTn3alin
TYPUCTCKOTO IIPOLYKTa

CTOMMOCTH NPCJIaraCMbIX TYPUCTCKHUX NPOJAYKTOB

YMeer UCronb30BaTh COBpEMEHHbBIE HH()OPMAIIMOHHBIE
TEXHOJIOTUH B cepe Typu3Ma U TOCTEPUUMCTBA

KonTpoJb nocTuskeHni neseii kypca

Bun ITpumepHbIE
Ne Hata / cpoku . HOPMBI
CaMoOCTOSITeIbHOM dopma KOHTPOJIS
n/n BbINOJTHEHH S BpeMeHHU Ha
padoThI
BBINOJIHEHHE
10 Henena
4. 14 Henens W3yuenne kelc-3amaq 36 YcTHBIH ompoc
18 nenens
B teuenue
5. Hamnucanue koHcIIeKTa 36 bmu-ompoc
cemecTpa
B teuenue [Toxroroska k
6. A 36 TectupoBanue
cemecTpa HK3aMEHYy
NTOI'O 108
HIkayna oueHuBaHus YPOBHA ¢POPMHUPOBAHHOCTH KOMIIETEHIUI
Kon u
8 Jrtansl GopMHPOBAHUA
(popmyupoBka Kpurepun IHoka3areaun
KOMMETEeHI[UH
KOMIIETEeHIIUH
TK-3 - 3HaeT TeopeTHYECKUE - CriocoOHOCTD
OCHOBBI U OCOOEHHOCTH MEPpEUNUCINTD
Crioco0eH k
O6CHy7KI/IBaHI/I$I TCOPETUYCCKNE OCHOBEI 1
CO3IaHHUIO .
norpeduTene u 0Cc0OEHHOCTH
peanm3anun
TVDHCTCKOTO I1K-3.1 ObecneunBaer TYpUCTOB B TYPUCTCKUX 00CITy>KUBaHHS
HYF()) T4 Ha co3ganne 0a3pl JaHHBIX TI0 | KOMIIAHHUAX M TYPUCTCKUX | MOTpeOHUTENeH u
OSH(Z)?;G TYPUCTCKUM MPOJYKTAM 1 MapupyTax TYPUCTOB B TYPUCTCKUX
yciyram - Ymeer MPUMCHSATDH KOMIIaHUAX U TYPUCTCKUX
COBPEMEHHBIX
COBpPEMEHHBIE MapipyTax
MH(POPMAIIIOHHO-
TEXHOJIOTUH IS - Clo0oOHOCTb ITPUMEHSTH
KOMMYHUKAaTHUBH
o CO31aHusa U COBPCMCHHBIC
bIX TEXHOJIOTUHU
CTPYKTYPUPOBAHUsA TEXHOJIOTHM JJIs1
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coOpaHHOH HH(pOpMALIUU

CO3JaHusd U

I1K-3.2 YuacTByeT B
hopMHEpOBaHUH
TYPUCTCKUX MPOIYKTOB

npo¢eCcCHOHATEHOTO CTPYKTYPUPOBAHUS

xapakTepa coOpaHHO# nH(DOpMAaUU
npogecCHOHANTBEHOTO
xapakTepa
- CiocobHOCTh

- 3HaeT OpraHU3aIu MEPEYHCITHTh

TYPUCTCKOM WHAYCTPUH,
TYPUCTCKUE PETHOHBI U
TePPUTOPUH

- YMeeT aHalM3upoBaTh
3aIpocCkl, MOTPEOHOCTH U
KITFOUYEBBIE IIEHHOCTH
moTpeOuTeeH

OpraHM3aIMU TYPUCTCKOH
WHIYCTPUH, TYPUCTCKUE
PETHOHBI ¥ TEPPUTOPHH

- CnocobHOCTh
MIPOBOJIUTH aHAJIU3
3aIpoCOB, MOTPeOHOCTEH
M KITIOYEBBIX IICHHOCTEH

I1K-3.3 PazpabaTsiBaeT
TYPUCTCKUI MapLIpyT

TYPUCTCKOTO MPOTYKTA norpeduTenen
TYPUCTCKOTO MPOJYKTA
- CriocoOHOCTE

- 3HaeT OCHOBHEBIE
0XapaKTepU30BaTh

COCTaBJISIOLINE
TYPUCTCKOT'O MPOAYKTA,
BKJTIOYAIOIINIT OCHOBHBIC,
JIOTIOTHUTENbHBIE U
COITyTCTBYIOIIHE
TYPUCTCKHUE YCIYTH

- YMeeT NpUMEHSATh
HaBBIKU TIOMCKa
WH(GOPMAITUH S3BIKOBOTO,

OCHOBHBIE COCTABIISIOIINE
TYPUCTCKOTO MTPOAYKTA,
BKJTFOYAIOINH OCHOBHEIE,
JOIIOJIHUTCIIbHBIC U
COITYTCTBYIOIIHE
TYPUCTCKHUE YCIIYTH

- CrtocoOHOCTh
HpI/IMCHHTB HAaBBIKHN
rorcka uHpopmanuu

I1K-3.4 Opranusyer
MPOJAAXY TypHUCTCKOTO
MPOAYKTA U OTAETBHBIX
TYPUCTCKUX yCIyT

KYyJIbTYPHOTO,

SI3BIKOBOTO, KYJIETYPHOTO,
CTPaHOBEIYECKOTO

CTPaHOBEIYECKOTO
XapakTepa u3

xapakTepa u3
JIOCTOBEPHBIX

JIOCTOBEPHBIX
NUCTOYHHUKOB IJId

HUCTOYHUKOB IJIA
JOCTHOKSHHS

JOCTIDKEHUS
po(heCCHOHATBHBIX

9 npoQeCCHOHANTBHBIX

e 9

neneit

- CrtocoOHOCTh

- 3HaeT OCHOBBI
opraHusaims npoiecca
00CTyKUBAHUS
norpedurenel u (Uim)
TypHUCTOB, (POPMHPOBaHUE
B3aMMOOTHOUIEHUH C
norpeduTeneM

- Ymeer
KOHCYJIbTHPOBATh U
WHPOPMHUPOBATH
KIIMEHTOB O COCTOSIHUH
PBIHKA TYPUCTCKUX YCIyT
OTIpeJIeIEHHOTO PETHOHA

MEPEUNCINUTEL OCHOBBI
opraHusarus nporecca
00CITy)KMBaHUS
norpedurenei u (vim)
TYpHUCTOB, (OPMHUPOBAHUE
B3aUMOOTHOIIICHUH ¢
noTpeouTeIeM

- CriocobHOCTh
KOHCYJIbTUPOBATh U
UHQOPMHUPOBATH
KJIMEHTOB O COCTOSIHUH
PBIHKA TYPUCTCKUX YCIYT
OIPE/ICTICHHOTO PErHOHa

[1K-3.5 N3yuaet HOBBIE
MH(POPMAaIIMOHHbIE
TEXHOJIOTHH JJIS
WCTIOJIb30BaHUS NIPU
MPOJIBUKECHUH U
peanu3anny TypUCTCKOTO
MPOJIyKTa

- 3HaeT aCCOPTHMEHT,
XapaKTePUCTUKHU U
MHPOPMALIUIO O
CTOUMOCTHU
npeJiaraeMbIx
TYPUCTCKUX MPOIYKTOB
- YMeeT UCIoJIb30BaTh

- CrocoOGHOCTh
MIEPEYUCITUTh
ACCOPTUMEHT,
XapaKTCPpUCTUKU U
UHQOPMAITUIO O
CTOMMOCTH
peJyiaracMbpix
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COBpEMEHHbBIE TYPUCTCKUX MPOAYKTOB

nH(pOpMaITHOHHBIC - CrtocoGHOCTh

TEXHOJIOTHH B chepe UCIIOJIb30BaTh

Typu3Ma u COBpPEMEHHBIC

TOCTETIPUUMCTBA WHPOPMAITUOHHbIE
TEXHOJIOTHH B cepe
Typu3Ma u
TOCTENPUUMCTBA

3.
4.

33‘16THO-3K33MCH3HI/IOHHLIC MaTepHuaJbl

OueHoYHbIE CPeCTBA ISl MIPOMEKYTOYHOM aTTeCTAIUN
TecTOBBIE 3a1aHUSA

Review the major methods used to classify tourists.

Which of the following can be counted as tourists in the official definitions?
emilitary personnel
espace shuttle pilots
einternational conference delegates
etravelling diplomats
estudents
eimmigrants

What is the role of markets in economic activity?

Review the major elements of the tourism system — how do they relate to

each other?

3)
6
7.
8
9

How does a TSA classify tourism products?

What do you consider are the top 10 factors affecting tourism demand?
Suggest ways in which travel to a destination can be carbon neutral.

List some of the reasons why an individual may not participate in tourism.
Review the concepts of demand substitutes and complements in respect of a

leisure break to a city destination and provide two examples of each.

10.

Identify some typical holiday patterns that occur at different stages of the

family life cycle.

11.

Draft a table with headings such as Films, Newspapers/magazines, TV,

Experience, etc. and place these in relation to Germany, America, China, etc. in

36




order to identify the key ways that image has been created and what your
perceptions are.

12. Identify the key tourist typologies that predominate at a tourist destination
with which you are familiar.

13. Identify and list the phases you, your friends or family went through in the
purchase decision process for the last holiday you took.

14.  What important consumer behavior factors are similar or different in the
choice and purchase of tourism based upon the 20, 40 and 60 year age groups in
the population?

15. Examine the materials used by tourist boards as printed literature or on
websites — what clues are there to indicate the key images being communicated?
16. Examine the data requirements for the demand tables of a TSA and see
whether they can be completed from the available information in your country.

17. What might be some of the key problems in comparing tourism statistics
from different areas and regions of the world?

18. Review the different methods of collecting tourism statistics.

19.  List the key questions you would ask in a domestic tourism survey.

20. How does the concept of elasticity help our understanding of tourism
demand?

21. Consider how the time period chosen affects the choice of techniques in
forecasting the demand for tourism.

22. Review the key determinants of demand at an aggregate level and their
importance for econometric models.

23.  List three advantages of quantitative approaches to demand forecasting and
three advantages of qualitative approaches.

24. Summarize the experiences of practitioners in developing procedures for
tourism demand forecasting.

25. Taking a destination of your choice list the steps you would take to plan for

future demand.
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26.  What are the principal differences in the markets attracted to different types
of destinations?

27. What are the differences between ‘competitive’ and ‘comparative’ advantage
in the context of destinations?

28. ldentify five key trends impacting future visitation patterns to rural and
coastal destinations.

29.  Why is the management of urban destinations particularly challenging?

30. What is the difference between a destination management organization and a
destination management partnership?

31. What methods would you use to determine the economic significance of
tourism activity on a national economy?

32. Explain the meanings of direct, indirect and induced economic impacts and
discuss whether governments can influence the level of impact at each level.

33. Domestic tourism is just displacing consumer activity from other goods and
services within a national economy. Discuss.

34. How can tourism, domestic and international, act as a method of income
redistribution and what are the barriers to such an effect?

35.  With respect to the environmental impacts associated with tourism activity,
list three positive and negative impact examples at the (a) direct (b) indirect, and
(c) induced levels of impact.

36.  Assess the benefits and consider what made Agenda 21 so unique.

37. Explain briefly the difference between environmental impact assessments
(EIAs) and environmental audits.

38. What are the major difficulties associated with trying to identify the
environmental impacts caused by tourism activity?

39. If you were asked to present a talk, how would you define and explain eco-
tourism?

40. What are the major approaches to studying the socio-cultural impacts of

tourism?
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41. Assess the models have been put forward to explain the development of
tourism and its impact on the local population. Do you think some members of the
population benefit more than others? If so, explain why.

42. What are the main socio-cultural dangers associated with allowing sex
tourism or gambling to be platforms for tourism development?

43. Identify three direct positive socio-cultural impacts of tourism and three
indirect negative socio-cultural impacts of tourism.

44. What are the major difficulties involved in measuring the socio-cultural
impacts of tourism and what sources of data are available?

45,  Define sustainability.

46. What are the major obstacles to achieving sustainable development?

47.  What methods can be used to make tourism more sustainable than it is at
present?

48. What is meant by the term ‘carrying capacity’?

49. What are the major direct and indirect impacts of climate change on tourism
destinations?

50. How might tourism destinations adapt to climate change and what are the
limitations to such adaptations?

51. Which theories of economic development provide the best basis for tourism
as a catalyst for economic development?

52.  What are the major steps, and their sequence, that need to be undertaken as
part of the planning process?

53. What reasons can be cited to explain tourism development plan failure at the
design stage?

54.  Why do tourism master plans/strategies fail at the implementation stage?

55.  List the characteristics of the tourism product that influence its attractiveness
as a development option. In so doing identify whether the characteristic provides a
positive or negative influence when considering tourism as a development option.
56. Identify and assess the different factors that influence travel risk and travel-

risk perceptions?
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57. Identify the main factors that are likely to determine the impact of terrorist
attacks on tourism destinations?

58. Examine the ways in which regional (e.g. Asia, Europe, Middle East)
tourism may suffer when only one or two countries within that region are in
conflict?

59. What would you see as the main customer segments that are attracted to
national parks?

60. In classifying attractions, how would you compare theme parks to, say,
museums?

61. What are the main factors affecting the establishment of a new large-scale
theme park attraction?

62. LEGOLANDs are a reflection of the LEGO toy. What other themed
attractions are reflections of industrially-produced products? Consider the
advantages and disadvantages of this type of development.

63. In what ways has the accommodation sector changed since 1945 and what
effect has this had on the wider tourism industry?

64. Account for the diversity in the accommodation sector between different
countries and regions.

65. Given its diversity, how can the accommodation sector provide meaningful
comparisons of quality?

66. Review and discuss the key issues facing the accommodation sector from the
sharing economy and their likely impact in the future.

67. What are the benefits, to the small independent hotel, of participation in a
marketing consortium?

68. What strategies can small-to-medium sized accommodation providers adopt
to compete effectively with the larger chain operators?

69. What are the principal classifications of events?

70.  What are the differences between ‘hallmark’ and ‘mega’ events?

71. Identify five key trends impacting on the future development of events.

72.  Why is the management of events now considered a profession?
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73.  What are the important developments in social media in relation to events
management?

74. Review and discuss the roles of travel agencies, online travel agencies and
tour operators.

75. ldentify the benefits and drawbacks of further consolidation and
concentration in the distribution channel in tourism.

76. Compare and contrast differences in the distribution of the tourism product
between the

77. United States and Europe.

78.  What is likely to be the future impact of social media on intermediaries and
consumer decision making?

79.  What is the purpose of government regulation of transport? Is it desirable?
80. Compare and contrast the environmental impacts of different modes of
transport.

81. List the components of a transport system and illustrate how the overall
performance of a mode of transport is governed by the relative strengths and
weaknesses of each.

82. Explore how transport demand in destination areas brings benefits to public
transport operators.

83. Does it also bring conflicts or problems?

84. What do airlines gain from membership of inter-airline alliances?

85.  Why are international tourism organizations important for tourism and
tourism development?

86. Suggest some of the areas in a continent of your choice that might be
classified as peripheral and the features that would make them attractive for
tourism development.

87. Suggest some of the non-governmental organizations in your own country
that have a significant influence on tourism policy.

88. Provide a short memo indicating why your medium-size hotel chain should

adopt a relationship marketing approach to its business.
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89. What are the main ways in which value can be added to the tourism product?
90. How can the tourism industry increase satisfaction in its management of the
service product?

91. Provide a list of the main types of risk which a tourist may experience when
visiting China.

92. Create a checklist for carrying out the quality audit of a tourism business of
your choice.

93. Identify some of the recent changes in technology and discuss how these
may affect the tourism consumer or company.

94. What do the acronyms PESTEL and SWOT stand for and how do they
inform marketing decisions?

95. List the main problems that could be encountered when producing a
marketing plan for a hotel group of companies.

96. Describe the four levels of marketing environment and identify how these
may affect the company.

97. Determine, with reasons, the most effective segments to target for farm
tourism in Europe.

98. Provide a list of the benefits that will be achieved from increasing the
strength of the brand for a large hotel chain with a low level of awareness.

99. Name and describe, with examples, the different product levels that may
exist for a leading airline.

100. How has the Internet changed the role of each player in the tourism
industry?

101. What are the key factors that influence the adoption of ICTs in the tourism
industry?

102. What is disintermediation and re-intermediation in tourism?

103. How do airlines change their business functions as a result of the Internet?
104. How can tourism organizations maximize their online representation?

105. What is the influence of social media?

106. How is the proliferation of mobile devices affecting tourism?

42



107. What are the Internet-related challenges for managing tourism brands?

KpuTtepun BbicTaB/IeHUsI OLEHKH CTY/IEHTY Ha 3a4eTe/ IK3aMeHe

no gucuumnaune «Bpenenne B unaycrpuio typusma (Introduction to the

tourism industry)»

bansbl
(peHTHHTOBOM
OLICHKH)

Ouenka
IK3aMeHa
(crannmaptHas)

TpeodoBanusi K chopMUPOBAHHBIM KOMIIETEHIIUAM

86-100

«OTIIAYHOY/
«3a4TEHO»

OneHka «OTJIMYHOY»/ «3aYTEHO» BBICTABISIETCS CTYICHTY,
€CIM OH TJIyOOKO W TPOYHO YCBOWJI TPOTPaMMHBIN
MaTepuai, HCYEpIbIBAIOIIe, MOCIeAOBAaTENbHO, YETKO U
JIOTUYECKH CTPOMHO €ro U3jaraeTr, yMeeT TECHO YBS3bIBAaTh
TEOPHUIO C MPAKTUKOW, CBOOOJHO CHpABIISETCA C 3a/1a4aMH,
BOIIPOCAMU W JPYI'MMM BHJAMU TIPUMEHEHHUS] 3HaHUM,
IpuyYeM He 3aTPYIHSAETCS C OTBETOM IPU BUAOU3MEHEHUU
3aJlaHui, UCIIOJIb3YET B OTBETE MaTepuan
MOHOTpahuIecKoit JTUTEPaATYPHI, MPaBUIIbHO
00OCHOBBIBAET MIPUHSTOE pelieHue, BJIaJICET
Pa3HOCTOPOHHUMH HAaBBIKAMU U TPUEMaMH BBIIOTHEHUS
IPAKTUYECKUX 3a4a4.

85-76

«xoporIo»/
«3aYTECHO»

OneHka «XOpouIo»/ «3auTE€HO» BBICTABISETCS CTYACHTY,
€CIK OH TBEPAO 3HAET MATE€pHall, IPAMOTHO M II0
CYLIECTBY H3JIarae€T €ro, He JOIYCKas CYLECTBEHHBIX
HETOYHOCTEW B OTBETE HA BOIPOC, MPABUIBHO IPUMEHSET
TEOPETUUYECKHUE TOJOKEHUS IPHU PELICHUU IPAKTUYECKUX
BOIIPOCOB M 3aJ1ay, BJIAJ€ET HEOOXOAUMBIMU HaBBIKAMHU U
IIPUEMaMU UX BBIIIOJTHEHUS.

75-61

«yIOBJIETBOPHUTEI
bHOM/
«3aYTEHO»

OrneHKa «yJOBJIETBOPUTEIHEHO»/ «3aYTEHO)» BBICTABIISICTCS
CTYIEHTY, €CITH OH HMEeT 3HAHUS TOJBKO OCHOBHOTO
MaTepuasiia, HO HE YCBOWJ €ro JeTaiiei, OIycKaeTr
HETOYHOCTH, HEJOCTaTOYHO MpPaBHIbHBIE (HOPMYITHPOBKH,
HapylIeHWsT  JIOTHYECKOW  TOCIIEJOBATEIHHOCTH B
U3NI0)KEHUU TPOrPaMMHOTO MaTepuaya, HUCHBITHIBAET
3aTpyJHEHUS MPU BHIIOJHEHUH NMPAKTUYECKUX PaloT.

60-0

«HEYIOBIICTBOPHT
eNnbHOY/
«HE 3aYTEHO»

OneHka  «HEYIOBJIETBOPUTEIBHO»  «HE  3aYTEHO»
BBICTABJIETCS CTYJIEHTY, KOTOPBI HE 3HAeT 3HAUUTEIbHON
4acTH IIPOrPaMMHOTO MaTepuaa, JIOITYCKaeT
CYLIECTBEHHbIE OIIMOKH, HEYyBEpEHHO, C OOJBLIINMH
3aTpyZHEHUSIMH BBINOJHAET NpakTHueckue pabotbl. Kak

MpaBWIO, OILIEHKA «HEYJIOBJIETBOPUTEIBHO» CTAaBUTCS
CTYJE€HTaM, KOTOpbIe HE MOTYT MPOJOIKUTH 00yueHue 6e3
JNOTIOJIHUTENIFHBIX ~ 3aHSATHH 110 COOTBETCTBYIOIIEH
JUCITUTIIIMHE.

OneHo4HbIE cpeacrea aJjist Telcymeﬁ arTrecranmun
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Keiic-3apgaum no qucuumninie «Beeaenue B HHAYCTPUIO TYpU3Ma
(Introduction to the tourism industry)»
1. Brief analysis of a specific destination
Impact of tourism in Nepal. Define:
Location
Type of tourism attraction
Recent tourism statistic information
Then answer the questions:
What attracts tourists in Nepal?
What is the impact of Tourism on the economy of Nepal?
What is the impact of Tourism on the environment of Nepal?
What is the impact of Tourism on the people and culture of Nepal (special
impact)?

What is being done to make tourism in Nepal sustainable?

2. Finding a hotel on a specific request

Study the following islands and find a suitable accommodation for the given
customers going on a tropical vacation. Be ready to prove your choice.

Islands: Bali, Phu Quok, Hainan, Saipan, Tinian, Samui

Customers: family with 2 twin infants and 1 youngster, newlyweds, active sport
couple, mid-thirty travel-experienced couple, family with 1 teenage kid, group of
elderly unexperienced friends, grandparents and 2 grandchildren non-speaking

foreign language.

3. Dealing with unhappy customers

a) a group of 12 clients come to retailer agent office to buy a package tour of a tour
operator, and requests for a discount as were promised in a competitors company.
Should the demand be met? (Yes/no) Why? What should be done to meet the
requirement? Think of possible solutions, steps to be taken, areas of process

participants engagements.
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b) a couple want to have a short beach vacation, choosing package tour with 5statr
lux accommaodation options of a famous hotel chain in a definite location. The
chosen hotel isn’t available on request, operator offers to study its website and
choose another options that after the choice made again appears to be unavailable
either. Then operator offers 5star hotel of unknown local chain in another location
or 3star option at the same location. The couple decides to cancel the reservation
and go to another company and choose absolutely another destination as a result.
How could the operator keep the clients?

Kpurepuu ouenku:

- 100-86 0amioOB BBICTABIIAECTCS CTYIACHTY, ©CIU CTYICHT BBIPa3Wil CBOE
MHEHHE TI0 C(QOpPMYJIUPOBAHHON MpodiieMe, apryMEHTHUPOBAI €ro, TOYHO
OIpCACiInB €€ COACPIKAHNC U COCTABJIATOIINUC,

— 85-76 OGamioB - paboTa XapaKTEpU3yeTCs] CMBICIOBOM IIEIBHOCTHIO,
CBA3BHOCTBIO M ITOCJICOOBATCIBbHOCTBIO H3JIOKCHHUA, JOIIYIICHO 2-3 olMOKHN IIpu
OOBSICHEHUH CMBbICIa WU cojJiepkaHus TmpoOsembl. DakTUUEeCKUX OIIMOOK,
CBA3aHHBIX C IOHUMAaHUEM HpO6J'I€MBI, HET,

— 75-61 Gamn - CTYJAEHT HPOBOJIUT JOCTATOUYHO CAaMOCTOSITEIbHBIN aHaIN3
OCHOBHBIX 3TAaIlOB U CMBICJIOBBIX COCTABJIAROIIIUX HpO6J’IeMBI; MOHUMAET 0a30BEIE
OCHOBBI U TEOPETHUECKOE 000CHOBaHHUE BHIOpaHHOM TeMbl. JlomyieHo He Oonee 5
OLLIMOOK B CMBICIIE UJTU COJIEP>KaHUU MPOOJIEMBI;

— 60 u MeHee OalyIoB — eciau paboTa TPEeACTaBIsAeT CO0O0M MOJHOCTHIO
MepenrCcaHHbIi MCXOIHBIM TEKCT, 0€3 KakuxX Obl TO HH OBLJIO KOMMEHTapHEB,

aHanu3a. He packpeiTa CTpyKTypa U TEOPETUYECKAS] COCTABIISIONIAS TEMBI.

TeMaTuKa KOHCIIEKTOB
no AucuMIvinHe «Beenenue B unaycTpuio typusma (Introduction to the

tourism industry)»

1. Professional etiquette of a hospitality industry.

2. An introduction to tourism and Tourism impacts.
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Tourism mechanisms: operators and agencies.
Current situation analysis: destinations and tendencies.
Tourism logistics, accommodation and F&B sectors.

How to narrow down your product.

N o g bk~ oo

Tour budgeting and documenting.
Kpurepuu oneHku:
— 100-86 GamioB BBICTABISETCS CTYIAEHTY, €CJIM CTYIEHT mpopadoTan u aan

IPaBUJIbHBIE OTBETHI HA BCE MOCTABJICHHBIC 3aaHUSI U BOIIPOCHI;

— 85-76 OamioB — marepuan mpopaboTaH, HO CTYJEHT 3aTPyIHSAETCS WU
CBOEBPEMEHHO HE TOTOB OTBETUTH Ha 2-3 BOMpOCa/3aJaHusl 0 KOHCIIEKTY;

— 75-61 Oamnm — martepuasl npopabOTaH, HO CTYAEHT 3aTPYyIHSETCA WU
CBOEBPEMEHHO HE TOTOB OTBETHUTH Ha 4-5 BOMPOCOB/3aaHUI TI0 KOHCIIEKTY;
— 60 u meHee OaIOB — Marepuai nNpopaboTaH, HO CTYAEHT 3aTpyAHSETCS

HJIN CBOCBPEMCHHO HC I'OTOB OTBCTHUTH Ha BCC BOHpOCBI/3aI[aHI/I$I 110 KOHCIICKTY.

MeToauueckue peKOMeHIAIMH, ONPeesIoIie MPoIeaypPbl OlleHUBAHUS
pe3yJIbTATOB OCBOEHHSI TUCIIUILTHHBI

Texkymasi arrecramusi CTYAeHTOB. TeKyiias aTTeCTalldsi CTYICHTOB IO
miciiuiiHe  «BBenenue B uwHaycTpuio Typusma (Introduction to the tourism
industry)» MpoBOIMTCS B COOTBETCTBHH C JIOKATHHBIMU HOPMATHBHBIMU akTaMu [IBOY
U SABJISIETCS 00SI3aTEITLHOM.

Tekymass arrecranus 1Mo JUCHUIUIMHE «BBeacHHE B MHIYCTPHIO TypH3Ma
(Introduction to the tourism industry)» mnpoBomutTcs B ¢opMe KOHTPOJIBHBIX
MEPOIIPHUSATHUI 10 OIICHUBAHUIO (DAKTUUECKUX PE3yJIbTATOB OOYUCHHS CTYJICHTOB U
OCYIIECTBIISICTCSI BEAYIIUM MPETIOIaBaTeIIeM.

OOBbeKTaMH OIICHUBAHUS BBICTYIIAOT:

— yueOHas JuMCIUIUIMHA (TIOCEIAeMOCTh BCEX BHJOB 3aHATHH 110
aTTECTyeMOW JIMCIMIUIMHE, aKTHBHOCTh Ha 3aHATUSX, CBOCBPEMEHHOCTH
BBIMTOJTHEHHUS PA3IMYHbBIX BHIOB 33aHU);

— CTEINEHb YCBOCHUS TEOPETUUECKUX 3HAHUM;
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— YPOBEHb OBJAJCHHUS MPAKTUYECKMMU YMCHHSIMH M HaBBIKAMHU IO BCEM
BUJaM y4eOHOI paboTHI;

— pe3yJbTaThl CaAMOCTOSITCIBHON pabOThl, B TOM 4YHUCIE — (HUHAIBHOTO
IPOCKTA.

IIpoMe:kyTOUHASI aTTeCTAIMsI CTYAEeHTOB. I[IpoMeKyTO4YHas aTTecTarus
CTYJICHTOB 10 aucuuIuinHe «BBenenue B unmycrpuro Typusma (Introduction to the
tourism industry)» mpoBOAUTCS B COOTBETCTBUHU C JIOKAJIBHBIMH HOPMATHBHBIMU
aktamu JIBDOYV u sBasercs 00s3aTeIbHOM.

[To mucrtumuuae «Beenmenue B muayctputo Typusma (Introduction to the
tourism industry)» npeaycMoTpeH 3K3aMeH B BUIC HTOTOBOTO TECTUPOBAHUSI.

Kparkasi XapakTepucTHKAa NpoueIypbl NpPHUMEHEHHsI HCI0Jb3yeMOro
OIIEHOYHOT0 CcpeacTBa. B pe3ynbTare MOCCIIEHUS TNPAKTHUCCKUX 3aHATHH,
MOATOTOBKE BO BPEMSI CaMOCTOSITEILHOM paboThl, pazdbopa keic-3amad, CTYICHT
MOCJICIOBATEIbHO OCBAaWBACT MaTepUalbl TUCIMIUIMHBI M HW3ydaeT OTBETHI Ha
BOIPOCHI K UTOTOBOMY TECTHUPOBAHHUIO.

Kpurtepuu BhIcTaBJIeHHS OLEHKH CTYAEHTY Ha 3aueTe/ IK3aMeHe
no gucuuiiiuHe «Beenenne B unaycrpuio typusma (Introduction to the

tourism industry)»

Bbajnbl Omnenka
(periTHHTOBOI IK3aMeHa TpedoBanus Kk chpoOpMHUPOBAHHBIM KOMIETEHIHAM
OIICHKH) (crangapTHas)

OneHka «OTJIMYHO»/ «3aYT€HO» BBICTABISIETCS CTYJICHTY,
€CIi OH TJIyOOKO M NPOYHO YCBOWJI TPOrpaMMHBIN
MaTepua, HCYEPIBIBAIONIE, IOCIEI0BATEIbHO, YETKO U
JIOTMYECKH CTPOMHO €ro U3jaraeT, yMeeT TECHO yBSI3bIBATh
TEOPHUIO C MPAKTUKOH, CBOOOTHO CIIPABISIETCS C 3aadaMH,
«OTIMYHOY/ BOIIPOCAaMM W JAPYTUMH BHJIAMH TPUMEHEHUS 3HAHHIA,
«3a4TEHO» MpUYeM He 3aTPYTHSIETCS C OTBETOM IPH BHIOW3MEHEHHH
3aJaHUM, UCTIONIb3YeT B OTBETE MaTepua
MOHoOrpaduueckoit JIUTEPATYpHI, IIPaBUJIBHO
00OCHOBBIBAET MIPUHATOE peleHue, BJIaJIeeT
PAaSHOCTOPOHHUMHU HABBIKAMHU W IPpUEMaMH BBIIIOJIHCHUA
MPAKTUYECKHX 33/1a4.

86-100
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85-76

«xopouoy/
«32YTECHO»

OneHka «XOopoloy»/ «3a4TeHO» BBICTABISAETCSA CTYICHTY,
€CIi OH TBEpAO 3HAaeT Marepuall, IPaMOTHO U IO
CYLIECTBY H3JIaraeT €ro, He JOIYCKas CYHIECTBEHHBIX
HETOYHOCTEW B OTBETE HA BONPOC, IPAaBMIIBHO IPUMEHSET
TEOPETUYECKHUE MOJOKEHUS NPU PELICHUU MPAKTUYECKUX
BOIPOCOB U 337ay, BJIafeeT HEOOXOAUMBIMUA HAaBBIKAMU U
IPUEMaMU UX BBIIOJHEHUS.

75-61

«yJIOBIICTBOPHUTEI
bHOY/
«3a4TEHOY

OmneHka «yJOBIECTBOPUTEIBHO»/ «3a4TE€HOY» BBICTABIISECTCS
CTYJIEHTY, €CIIM OH HMEET 3HaHUs TOJbKO OCHOBHOTO
Marepuanga, HO HE YCBOWI €ro JAeTallied, IOIyCKaeT
HETOYHOCTH, HEJOCTaTOYHO MpPaBWIbHbIE (HOPMYIUPOBKH,
HapylleHMsl  JIOTUYECKOW  IIOCJIEJOBATEIbHOCTH B
U3JI0)KEHUU IPOrpaMMHOIO  Marepuasna, HCIbIThIBAET
3aTpyJHEHUS NPU BHIIOJHEHUH TPAKTUYECKUX Pa0oT.

60-0

«HEYIOBJIETBOPUT
eJpHOY/
«HE 3aYTCHO

OneHka  «HEYAOBIETBOPUTEIBHOY/ «HE  3a4YTEeHO»
BBICTABJISIETCA CTYJICHTY, KOTOPBIA HE 3HAET 3HAYUTEIBHON
JacTu MPOrPaMMHOI0 Marepuaia, JIOIyCKaeT
CYIICCTBCHHBIC OINMOKH, HEYBEPEHHO, C OOJIBIIUMHU
3aTpyJHEHUSMHU BBINIOJIHAET MpakTHueckue padotel. Kax
MPAaBWJIO, OLEHKAa «HEYIOBJETBOPUTEIIBHO» CTaBUTCS
CTYJ€HTaM, KOTOpbIe HE MOTYT MPOJOIKUTH 00yueHue 6e3
JOTIOJITHUTENIFHBIX ~ 3aHSATHH  TI0 COOTBETCTBYIOLIEH
JHUCIUIIIMHE.
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