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O0opoTHas cTopoHa TUTYJIbHOrO Jaucta PITY ]|

|. Padouasi mporpaMmMa nepecMoTpeHa Ha 3aceJaHHH Kadeaphl:

IIpoTokomn ot « » 20 1. Ne

3aBemyromtuii Kadenpoit

(Tmoammch) (N.0. ®amwumus)

Il. Pabouasi mporpaMma nmepecMoTpeHa Ha 3aceJaHHH Kadeaphl:

IIpoTokou oT « » 20 r. Ne

3aBenyromuii kadeapoit

(moammce) (N.0. ®amumus)

I11. PaGouyas mporpamMmma nepecMoTpeHa Ha 3aceJaHUHU Kadeaphl:

IIpoToko OT «_ » 20 r. Ne

3aBenyronuii kKapeapoi

(Tmoamuch) (N.0. damumus)

V. PaGoyass mporpaMMa nepecMoTpeHa Ha 3aceJaHUM Kaeapsl:

IIpoTokomn ot « » 20 1. Ne

3aBemyronuii kKapeapoin

(Tmoamuch) (N.0. damumus)



L[CJ'H/I H 3aJa41 OCBOCHUA JUCHUIIIMHBI:

[lenb 0cBOEHUS TUCIUIUIMHBI 3aKIII0OYaETCsl B (POPMUPOBAHUU MPO(EeCcCHOHATBHBIX
KOMIIETEHIIMH, CBSA3AaHHBIX C OpPraHM3allMedl TYPUCTCKOW JESITEIBbHOCTH B
TYPUCTCKUX KOMIIaHUSX, B TOM 4YHCI€ B (POPMHUPOBAHUU KOMILJIEKCA 3HAHUU O

Pa3HbIX JTalldX OpraHu3alliid MW COIIPOBOXIACHHUHN TYPHUCTOB HA BBIC3IHBIX H

BBC3AHBIX TYPUCTCKUX MapIpyTax, KOTOPLIC JOJIZKCH OCBOHUTDH 06}7‘{3}011[](11;'105{.

3amaun:

. @OpMHpOBaHHe IMPpCaACTABJICHUA 00 OCHOBHBIX DJJIEMEHTaX M IIpUHOUIIaxX

paboThI TYPUCTUUECKON UHTYCTPHH;

¢ O3HAKOMJICHHC C PCCYPCHBIM IIOTCHIHAJIOM 3aJIaHHOT'O TYPHUCTCKOI'O PBIHKA,

KaK OCHOBBI () OPMUPOBAHUS TYPUCTCKOTO MPOAYKTA;

e paccMOTpeHHe

COBPCMCHHBIX

TEXHOJIOTUU

u

BO3MOKHOCTEM

ux

IMPUMCHCHUA OJIA pa3pa60TKH IMPUBJICKATCIILBHOI'O TYPIIPOAYKTA, €T'0 IIPOABHIKCHHUA
H pCajin3aln, OKa3aHUsd KaYCCTBCHHBIX TYPUCTCKUX YCIIYT,

® O3HAKOMIJICHHC C Tpe6OBaHI/I}IMI/I K COCTaBy YCIyI' B Pa3JIMYHBIX

CIICHIUAJIM3UPOBAHHBIX TYPUCTCKUX IIPpOIrpaMMax;

e BbIpabOTKa

YMEHHUS

CaMOCTOITEIHLHOU

pazpaboTku

TypUPOIYKTa,

COCTaBJICHHSI TPOTPAMM TYPHUCTCKOTO OOCTYy>KHMBaHUS, pabOThl C TYpPUCTCKOU

JIOKYMEHTAIUEH.

B PE3yiIbTaTe N3y4CHUA HaHHOﬁ JUCOUIUIMHBL Y 06y11a}0nmxc;1
dbopMuUpyIOTCS  clleaylomue MpodecCHOHAIbHBIE KOMIICTCHIIUH  (DJIEMEHTHI
KOMITICTCHITHHN ):

[IpodeccronanbHble KOMMETEHIIMM BBIMYCKHUKOB M HWHJUKATOPbl HX
JOCTUKECHUS:
3amaua OO0bLeKTHI HIIN Kon n Koa n OcHoBaHHE
npogeccuoHab | 001acTh 3HAHUSL | HauMeHoBaHue | HaumeHoBanue | (IIC, ananu3
HOM npodeccHoHaIb | HHANKATOPA MHBIX
AesATeTbHOCTH HOIi JMOCTHKEHUS TpedoBaHHui,

KOMIEeTeHIHH npodeccHoHaNb | MPeabABIsIEMbI
HOM X K
KOMIIeTeHIIUH BBINTYCKHUKAM)
Tun 3ama4 npoeccnoHaNbHON IS TETbHOCTH: CEPBUCHBII
Obecneuenue Typucrckuit IIK -6 I1K-6.1 3Hanue N3yuenne n
MapTHEPCKOTO MPOIYKT, YMeer HaXOIUTh | TEOPETHUECKUX | aHAJH3 3aIPOCOB
B3aUMOJICHCTBHUS | BKITFOUYAFOIIUI Y OIICHUBATh OCHOB U KJIMEHTOB
c OCHOBHBIE, HOBBIE ocoOeHHocTel (TypuCTOB).
HOTPEOUTENSAMH | IOTIOJTHUTENbHBIC | PRIHOYHBIC 00CITyKHBaHUS KoncynbTupoBan
u u BO3MOXKHOCTH, noTpeOuTeNe 1 | ue u
3aMHTEPECOBAaHH | CONMYTCTBYIOIIME | ()OPMYIUPOBATH | TYPUCTOB B UH(POPMUPOBAHU
BIMHU CTOPOHAMH. | TYPUCTCKHUE Ou3Hec-uIeH TYPUCTCKUAX € KIIMEHTOB O
OcymiecTBiIeHHE | YCIYTH, €ro KOMITAaHHSX U COCTOSIHUH
00CITy)XKMBaHUsI B | pa3paboTKa u TYPHCTCKHX pBIHKA
COOTBETCTBUH C | MPOEKTUPOBAHHE MapIpyTax; TYPHUCTCKHX
ATHOKYJIBTYPHBI | TIpOTpamMM [1K-6.2 3Hanue YCIIYT.
M H, TYPHUCTCKOTO aCCOPTHUMEHTA,




UCTOPUYECKUMH, | OOCITYKUBaHHUS. XapaKTEPUCTHUK U
HauuoHanbHeIMM | Typuctckue LEH

U PEJIMTUO3HBIMU | OPTaHU3alUU U MpeaJiaraeMbIxX
TPAAULUSAMU HA | OpraHU3aLNH TYPUCTCKUX
OCHOBE TYPUCTCKOMN [IPOAYKTOB;
BBISIBJICHHBIX WHIYCTPHUHU. [1K-6.3 ymenue
noTpeOHoCTEH Typucrckue HCTIOJIB30BAaTh
TYPHUCTOB. PErvuoHbI U COBPEMEHHBIE
Opranuzanus TEPPUTOPUH. IIPOU3BOJICTBEHH
npoiecca TexHomoruu bI€,
00cIyKUBaHUS 00cIyKUBaHUS UH(POPMALMOHH
notpeduTeneii U | KIMEHTOB, bIE U

(W) TYpUCTOB, | TEXHOJIOTHYECKA KOMMYHUKaTUBH

dopMupoBaHue | I JOKyMEHTAIHS bIC TEXHOJIOTHHU B
B3aMMOOTHOIICH | U cdepe Typusma u
uii ¢ UH()OPMAIMOHH rOCTEIPHUHUMCTBA;
OTPEOUTETIEM. bI€ PECYPCHI. I1K-6.4 ymenue
[ToTpeburenu HPOBOJUTH
TYPHUCTCKOT'O aHaJM3
IPOIyKTa, UX noTpeOHOCTEH
3aIpocHl, 3aKa3unKa.
MOTPEOHOCTH U
KITIOYEBEIC
IICHHOCTH.

|. CTPYKTYPA U COAEP KAHUE TEOPETUUYECKOM YACTH KYPCA
JleKnnoHHbIEe 3aHATHS
(0 yac. nekuuii, B Tom uncie 0 yac. ¢ ucnoJib3oBannem MAQO)

Teopernueckas 4acTh HE MPEAYCMOTPEHA YUEOHBIM IIIIAHOM

Il. CTPYKTYPA U COJEP)KAHUE IMPAKTUYECKOM YACTH KYPCA
U CAMOCTOSTEJBbHOMN PABOTHI
IIpakTHyeckue 3aHATHS

(0 gyac., B Tom uncJie 0 gyac. ¢ ucnoab3zoBanueM MAOQO)

JlaGopaTopHbie padoThI

(36 wacoB, n3 HUX 36 YacoB ¢ HCIOJIL30BAHMEM METOI0OB AKTHBHOT0 00Y4YeHMs1)

Pazgen |. OnpenesieHue U aHAJIU3 TYPHUCTHYECKOH JeSITEJILHOCTH U ee
Biausinus (14 gac.)

Defining and analyzing tourism and its impacts (14 hours)



Tema 1. Professional etiquette of a hospitality industry (2 gac.)



Memoo akmuenozol unmepakmugnozo o0yueHus — memoo OUCKYCCUU, MeH 00
M03208020 wmypma (2 uac.)
-Dress code and grooming
-Professional communication
-Intercultural communication
- Principles and differences of work and communication with partners and clients from
other countries
-Additional skills and knowledge for a tourism industry employee
-Workshops and fam-tours
Tema 2. An introduction to tourism (2 uac.)
Memoo akmueno2o/ uHmepaKmueHo20 00y4eHus — Memoo OUCKyccuu, mMemoo
M03208020 wmypma (2 uac.)
-Why do we study tourism?
-Defining tourism
-The tourist product
-The nature of tourism
-The tourist destination
Tema 3. Tourism impacts (2 uac.)
Memoo akmueno2o/ unmepaKmugHo20 00y4eHus — mMemoo OUCKyCcuu, mMemoo
Komanonoii pavomot (2 uac.)
-National and international importance of tourism
-Economic, sociocultural, environmental impacts of tourism
Tema 4. Tourism mechanisms: operators and agencies (8 uac.)
Memoo akmueno2o/ uHmepaKmueHo20 00y4eHus — mMemoo OUCKyccuu, Memoo
napuou padomut (8 uac.)
-Main participants
-Types of tourism (internal, external, domestic, international)
-Types of companies and their basic structure
-Types of tourists
-Tour operating

-Selling and distributing travel and tourism



-Guest lecture (charter tours operator): Guest’s company presentation, discussion
session
Pazgen I1. @opmupoBaHHe TYPHUCTHYECKOr0 MPoayKTa (22 4yac.)/
The Travel and Tourism product (22 hours)

Tema 5. Current situation analysis (2 uac.)
Memoo akmuenozo/ uHmepaKmueHo20 00yueHus — Memoo OUCKyccuu, mMemoo
onuu-onpoca, memoo Keiic-3adauu (2 uac.)
-Tourist destinations
-What defines a destination?
-Categorizing destinations
-The media and their influence on tourist destinations
-Destinations of the future
-Brief analysis of tour market and its tendencies in the region, country and other
countries
-Main challenges and problems of the industry in the region
-Case-study: brief analysis of a specific region

Tema 6. Tourism logistics (2 gac.)
Memoo akmueno2o/ unmepaKmugHo20 00y4eHus — mMemoo OUCKyCcuu, Memoo
ouy-onpoca, memoo mo3206020 wmypma (2 uac.)
-Types of transfers and transport
-Tourist transport by air
-Tourist transport by water
-Tourist transport on land
-Tourists on foot
-Extra transport services
-Excursions organizations

Tema 7. The hospitality sector: accommodation and catering services (4 gac.)
Memoo akmugnozo/ uHmepaKmueHo20 00yueHus — mMemoo OUCKyccuu, mMemoo
onuu-onpoca, memoo keiic-3adauu (4 uac.)
-The structure of the accommodation sector
-Classifying and grading accommodation



-The nature of demand for accommodation facilities
-The distribution of accommodation
-Famous hotel chains in the world
-Basic structure of a hotel management
-Duties and responsibilities in the hotel
-Check-in and check-out procedure
-Environmental issues
-Effects of diet trends
-Types of food services on a tour
-Types of food services in a hotel
-Catering
-Case study: finding a hotel on a specific request
Tema 8. How to narrow down your product (8 uac.)
Memoo akmueno2o/ uHmepaKmugHo20 00y4eHus — mMemoo OUCKyccuu, mMemoo
ouy-onpoca, memoo mo3z206020 wimypma (8 uac.)
-The structure and organization of the travel and tourism industry
-Integration in the tourism industry
-Tourist attractions: defining the attraction
-Cultural tourism
-Religious tourism
-Shopping
-Gastronomic tourism
-Other attractions
-Events
-Sports tourism
-The growth and promotion of dark tourism
-Business tourism
-Trends in business tourism
-The meetings industry
-Incentive travel

-Exhibitions and trade fairs



-Medical tourism: Guest’s company presentation, discussion session
Tema 9. Tour budgeting and documenting (2 uac.)
Memoo akmugnozo/ uHmepaKkmueHo20 00yUeHus — mMemoo OUCKYCCUU, Memoo
onuu-onpoca, memoo Keiic-3adauu (2 uac.)
-Visa, insurance, necessary documentation and their varieties
-Logistics, accommodation and food
-Entertainment (excursions, events, etc.)
-Planning and calculation of the tour (costs, expenses, pricing, discounts, agents’
margin, etc.)
-Regulation and laws
-Complaints and dealing with them
-Ways of payment and its guarantee
-Case-study: dealing with unhappy customers
Tema 10. Tools to promote your product (4 uac.)
Memoo akmueno2o/ unHmepaKmueHo20 00y4eHus — mMemoo OUCKyccuu, mMemoo
onuu-onpoca, memoo Keiic-3adauu (4 uac.)
-The demand for tourism
-The tourist’s needs and wants
-General and specific motivation
-Segmenting the tourism market
-Consumer processes
-Making the decision
-Fashion and taste
-The motivations of business travelers
-Motivators and facilitators
-Factors influencing changes in tourist demand
-PR and advertisement
-Partnership and networking
-Product placement
-Social media, direct mailing, contextual advertisement

-Case study: promoting the product



I1l. YYEBHO-METOJUYECKOE OBECIIEYEHUE
CAMOCTOSATEJBHOMN PABOTHI OBYUAIOIIIUXCHA

Y4eOHO-MEeTOIUYECKOE o0ecrnieueHne CaMOCTOSITEIbHOM paboThI
oOyuaromuxcs no aucuummHe «Tour and travel management (Opranuzamus u
YIPABJICHHUE MMOE3]IKaMM )» BKJIIOYAET B ceOs:

— IUTaH-Tpa(UK BBHIIOJHEHUS CAMOCTOSTENLHONW PabdOThl MO AMCUUILIMHE, B
TOM YHCJI€ IPUMEPHbIE HOPMbI BPEMEHU Ha BHITIOJTHEHHE 0 KaXKIOMY 3aJaHHIO;

— XapaKTepUCTHKA 3aJaHHUI I CaMOCTOSATEIBHON pabOThl 00YJarOMIUXCS U
METOUYECKIE PEKOMEH/IAIIMH TI0 UX BBITIOJTHEHHIO;

— TpeOOBaHUS K  MPENCTABICHUIO U O(GOPMIICHHIO  pE3yIbTaToOB
CaMOCTOATENbHON padOThI;

— KPUTEPUHU OLICHKU BBITIOJIHEHUS CAMOCTOSITENIbHOU PabOTHI.

Ilnan-rpaduk BHINOJHEHHUS CAMOCTOATEILHOM PA00THI 0 IMCHUILIIMHE

Bun IIpumepHbie
Ne Jlata / cpoku . HOPMBI
CaMoOCTOSITeIbHOM dopmMa KOHTPOJIA
n/n BbINOJITHEHHS BpeMEHHU Ha
padoTbI
BbINOJTHEHH
8 Henmens
11 nenens . .
1. N3yuenne keric-3ana4 10 VYeTHBII onpoc
16 wenens
18 nenens
B teuenue .
2. [IpakTnueckue 3ananus 10 YcTHBIN onpoc
cemecTpa
B Tteuenune
3. Hanucanne koHcniekTa 15 bimu-omnpoc
cemecTpa
4 B teuenue IToaroroska k 45 TectupoBanue
' cemecTpa HK3aMEHy YcTHBIN ompoc
UTOIro 72

PexomMeHIanuM M0 cAMOCTOATEILHOM padoTe CTY/1eHTOB
OcobGoe 3HaueHue JUIsI OCBOEHHS TEOPETHUECKOrO0 Marepuaia | s
npuoOpeTeHUss U (HOPMUPOBAHHUS YMEHHH W HABBIKOB MMEET CaMOCTOSTEIbHAs
paboTa CTyJIEeHTOB.

CamocTosiTenbHas pabora cryneHToB mno aucimuimae «Tour and travel
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management (Opranu3aunus H yOpaBiI€HUE NOE3JKaMH)» IPEeayCMaTpUBAET
U3y4E€HUE PEKOMEHIyEMOI OCHOBHOM U JOIOJIHUTENBHOMN JIUTEPATypPbl, HAITUCAHUE
KOHCIIEKTOB, PEIICHHE Keic-3a1a4, MOArOTOBKY K OJIMI-0POCaM, BBICTYIIJIEHUSMC
Ipe3eHTalNEN IPOEKTa U MPOMEKYTOYHON aTTECTALUU — SK3aMEHY.

JInst caMOnpoOBEpKH YCBOEHMSI MaTepuaia, MOJTOTOBKM K BBINOJHEHUIO U
3alMTe Bcex paboT M claue 3K3aMeHa CTyJeHTaM IpeylararoTcsl BONPOCHI JUIs

CaAMOKOHTPOJIA.

PexoMenauuu no padore ¢ qureparypou

[Ipu camocTosITENBHON PabOTe C PEKOMEHAYEMOW JIUTEPATypoOil CTyAeHTaM
HEO0OXO0IMMO MPUAEPKUBATHCS ONPEICTICHHON MOCIEA0BATEILHOCTH:

— TIpY BBIOOPE JIUTEPATYPHOT'O UCTOUHUKA TEOPETUUECKOTO MaTepuasa Jydlle
BCET0 UCXOJUTh U3 OCHOBHBIX IMOHSATUN HM3ydyaeMOW TEeMbl Kypca, YTOObI TOYHO
3HaTh, YTO KOHKPETHO UCKATh B TOM WJIM HHOM U3/IaHUH;

— Jst 60s1ee TIyOOKOTO YCBOGHHUS WM TTOHMMAaHUsS MaTepuala CleyeT YUTaTh
HE TOJIbKO MMEIOIIMECS B TEKCTE OINPEICICHUS W TMOHSTUS, HO U KOHKPETHBIC
MIPUMEPHI;

— 4TO0BI MOJY4YUTh Oo0Jiee OOBEMHBIE M CHUCTEMHBIC MPEIACTABICHUS IO
paccMaTpuBaeMoOM TeMe HEO0O0XOJIUMO MPOCMOTPETh HECKOJBKO JIMTEPATYPHBIX
HMCTOYHUKOB (BO3MOKHO aJIbTE€PHATHBHBIX);

— HE CJEeAYyeT KOHCIEKTUPOBATh BECh TEKCT MO PACCMATPUBAEMOM TEME, Tak
KaK TakKoW IMOAXOJ HE JaeT BO3MOXKHOCTU OCO3HAaTh MaTepual; HEeoOXOAUMO
BBIJICJIUTh U 3aKOHCIIEKTUPOBATh TOJBKO OCHOBHBIE MOJIOXKEHUS, ONpEACICHUs 1

IMOHATHA, ITO3BOJIAIOIINE BBICTPOUTL JIOTUKY OTBETA HA U3YHYAaCMbIC BOIIPOCHI.

MeTtoauyecKkue yKa3aHusi K BbINOJHEHNI) KOHCIEKTA
Koncnekr (mar. conspectus — o6o3penne, 0030p, OYEpPK) — KpaTKoe
U3JI0KEHUE WM KpaTKas 3alliCh HM3y4aeMOro WM NPOHJICHHOIO Marepuaa.
[{easMu HAMCAHUS KOHCIIEKTA SIBJISIOTCS:
— mpopaboTKa U 3aKPEIUICHNE N3y4aeMOT0 MaTepHaia;

— Pa3BHUTHUC HABBIKOB KPATKOI'O HM3JI0KCHHA MaTCpHalila C BBIACICHUCM JINIIb
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CaMbIX CYIIECTBEHHBIX MOMEHTOB, HEOOXOAUMBIX IS PACKPBITHS CYTH MPOOIEMBbI;

— pa3BUTHE HABBIKOB aHAJIM3a M3YyYEHHOTO0 Marepuayia U (HOpMyIHpPOBaAHUS
COOCTBEHHBIX BBIBOJIOB 110 BHIOPAaHHOMY BOIIPOCY B MIMCbMEHHON (OopMe, HAyUHBIM,
TPAMOTHBIM SI3BIKOM.

[Topsinok HanrcaHusi KOHCIIEKTA!

1. Cokpaiienus cioB. PekomenayeTcs: fenaTh COKpallleHusl, HO TOJBKO Tak,
YTOOBI MOTOM MOXHO OBLIO pa3odpaTh, YTO HAMHCaHO. B MpoTHBHOM ciydae
opopmiieHHEe MOAPOOHOrO  KOHCHEKTa CTAHOBUTCS ~ OECCMBICICHHBIM, A
BOCIIOJIb30BaThCSl MM C IIE€JIbI0 KAayeCTBEHHOW IOJArOTOBKU K HPEACTOALIEMY
HK3aMEHY HE MOIYYUTCS.

2. HUcnonw3zoBanue abOpeBHATYp MOMOTaeT 3amucarh OOJIbIIE MOJIE3HOU
uH(OpMAIMU B CaMble KpaT4yallliie CPOKH C COXPAHEHUEM CMbICIA COJAEPIKAHMSL.
CoxkpaniaTe MOKHO HE TOJIBKO CJIOBA, HO TAK)K€ IIEJIbIE CIOBOCOYETAHUs, KOTOPbIE
B UTOTE BCE PAaBHO OyIyT JOCTYIHBI K IOHUMAHHUIO.

3. Odopmienue xkoHcmekTa. llpu HamMcaHWM KOHCIIEKTA >KENIaTeNIbHO
coOMoaTh OTCTYIBl a03aleB, BBIACIATh BA)KHbIE MOMEHTBI B COJEP)KAHUHU,
OCTAaBJIATH IYCThIE CTPOKH ISl YCIOBHOTO PA3ACIICHUS TEM H JIETKOTO BOCIIPUATHS,
a TaK€ aKTUBHO UCIOJIb30BATh IIUTAThl, CIUCKH, IEPEUYHH, TOA3aTOJIOBKH.

4. Baxuble moMeTkl. Ha Monsix B KOHCHEKTE *eJaTeabHO JeNaTh MOMETKH,
MOXHO TpaUyeckd, HO TakK, YTOObl OHM OBUIM TOHSTHBI CTYAEHTY BO BpeMs
MOJTOTOBKY K 3K3aMEHY.

5. Ilyctele mecta B koHcmekTe. JKenarelbHO HE OCTaBJSATh MPOOENOB B
TeTpaau U namsaTu. Eciau 4To-To He ycnenu 3anmcarh, He0OX0AUMO CBOEBPEMEHHO
IIPOKOHCYIBTUPOBATHCS C MPENOAABATEIEM.

IMopsAaoK cAaYM KOHCIIEKTOB M MX OLICHUBAHHME

KOHCIIEKT  BBIMOJNHSETCS  CTYJAGHTAaMHM B CPOKH, YyCTaHAaBJIMBAacMbIe
IpPENoJaBareyieM [0 pPean3yeMOd IHCLHUIUIMHE, W CHAETCA MPEenojaBaTellio,
BEIlyIIEMY AUCIUILINHY.

KoHncnekT nomken ObITh COCTaBIEH MO BCEM MPOHACHHBIM TeMaM, BKIOYas
IPOIYIIEHHbBIE, IO IPUYNHE OTCYTCTBUS HA 3aHATHH.

Tak xe KpaTKI/Iﬁ KOHCIICKT AO0JI?KCH OBITH COCTaBJICH U CBOCBPCMCHHO CIaH II0
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BCEM 3aJ[aHHsIM CaMOCTOATEIBHON paboThl CTyIEHTA, Ie TpeOyeTcsl MOATOTOBUTh
YCTHOE COOOIIEHHUE.

HpI/I OOCHKC COCTAaBJICHHUC KOHCIICKTAa YYHTBIBACTCA C€Ir0 COOTBCTCTBHUC
IPOHACHHOMY MaTepHaly, CIEKTP U INIyOMHa OXBAYCHHBIX TEM.

IIo pe3yijibTaTaM IIPOBCPKU KOHCIICKTA U €TI0 3allIUThI CTYJACHTY BBICTABJIACTCA
OTpEIENIEHHOE KOJMYECTBO OallJIOB, KOTOPOE YUUTHIBACTCS MpPH OOIIEH OleHKe
HpOMG)I(YTOqHOﬁ arTecraunu.

Kpl/ITepl/II/I OIICHKHU KOHCIICKTA

— 100-86 GamtoB BBICTABISETCS CTYACHTY, €CIIM CTYACHT MpopadoTaim U Jal
IMPpaBUJIBHBIC OTBCTHI HA BCC ITOCTABJICHHBIC 3a1aHUS 1 BOIIPOCHI;

— 85-76 6anmoB — Matepuai npopadoTaH, HO CTYJICHT 3aTPYAHSIETCS UIH
CBOEBPEMEHHO HE TOTOB OTBETUTH Ha 2-3 BOIPOCa/3a1aHusI IO KOHCIIEKTY,

— 75-61 Gamn — marepuan npopaboTaH, HO CTYJEHT 3aTPYIHSIETCS WIH
CBOEBPEMEHHO HE TOTOB OTBETUTH Ha 4-5 BONPOCOB/3a/1aHU 110 KOHCIIEKTY;

— 60 u meHee OammoB — MaTepuai mpopaboTaH, HO CTYACHT 3aTPyIHSAETCS
HJIN CBOCBPECMCHHO HC I'OTOB OTBCTHUTH Ha BCC BOHpOCBI/ 3alaHUsA 110 KOHCIICKTY.

TeMaTHKAa KOHCIIEKTOB
Professional etiquette of a hospitality industry
Reasons of studying tourism
Tourism impacts
Tourism mechanisms: operators and agencies
Current situation analysis: destinations and tendencies
Tourism logistics
The hospitality sector: accommodation and catering services

How to narrow down your product

© 0o N o O kW DN PE

Tour budgeting and documenting

10.Tools to promote your product

MeToauyeckue yKa3aHHsl K pelICHUIO Kellc-3a1a4uu
Kelic-3amaua — 370 ONMCaHWE PEAITbHBIX SKOHOMHUYECKHX, COLUUAIBHBIX WU

ousHec-cutyanuii. O0yJaroniuecs I10HKHBI UCCIIEN0BaTh CUTYAIUIO, pa300paThCs
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B CyTH NpoOjeM, MPEATOKUTh BOZMOXKHBIE PEIICHUS U BHIOpATh Jydllee U3 HUX.
Keiicbl OCHOBBIBAIOTCSA Ha pealbHOM (DAKTUYECKOM Marepuane WId Ke
NPUOJIMAKEHBI K pEaTIbHON CUTYallUU.

Keiic-3agaun npegHa3HAuYEHbl JUIsl UCIOJIB30BAHUS CTYAEHTaMU KOHKPETHBIX
NPUEMOB W KOHIIEMIMHA MPU HX BBINOJIHEHUH JUIsI TOTO, YTOOBI MOJYYHUTh
JIOCTATOYHBIM YPOBEHb 3HAHUW U YMEHUU IS IPUHATHUS PELICHUN B aHAJIOTUYHBIX
CUTyalMsIX Ha Oyaymieil mpopecCuoOHAIbHON eI TeIbHOCTH, TEM CaMbIM YMEHbIIIAs
pa3phIB MEXIY TEOPETUYECKUMH 3HAHUSMU U MTPAKTUYECKUMH YMEHUSIMHU.

CTyeHT [OKEH YMETh MpaBUJIBHO HWHTEPIPETUPOBATh CHUTYalHIO, T.€.
MPaBUIIBLHO OMPENEIATh — Kakue (DaKTOpHI ABJISIOTCS HanbosIee BAXKHBIMU B JaHHOU
CUTYallMH U KAKO€ pelieHue He0OX0IUMO IPUHSITh.

IMopsimok cpayu Keic-3a1a44 U €e OLeHUBAHHUE

Keiic-3amauya  BBIIIOJIHSETCS CTYJE€HTaMHU B CPOKHM, YCTaHABJIMBAECMBbIC
IpernojiaBaresieM [0 pealn3yeMOl JHUCUUIUIMHE, W CHAeTCs MPenojaBaTellio,
BEIYIIEMY JUCLUIUINHY.

[Ipn ouneHke pelIeHHs KeWc-3aJa4d YYUTBHIBACTCS CTENEHb W3YYEHHOCTH
po0JIEMBIL, COIEPKAHUE U ApTYMEHTUPOBAHHOCTh OTBETA.

ITo pe3ynpraTaM NpOBEPKH KEHC-3a1a4 U UX 3aLIUTHI CTYACHTY BBICTABIIAECTCS
OINPEIEICHHOE KOJUYECTBO OayioB, KOTOPOE YUYUTHIBAETCS MpHU OOIIEH OIEHKE
MPOMEKYTOUYHOM aTTeCTALIMH.

Kpurtepuu ouieHKH Keuc-3a1a4u

- 100-86 6amioB BBICTABIISIETCS CTYACHTY, €CJIM CTYACHT BBIPA3UJI CBOE MHEHHE
no chopMyIUpOBaHHON MpodJieMe, apryMEHTHPOBAI €ro, TOYHO OIpPEIEIUB €e
COJIEp>KaHUE U COCTABJISIOIINE;

— 85-76 OGamnoB - paboTa XapakTEpPU3YeTCs CMBICIOBOM IIEIbHOCTHIO,
CBSI3HOCTBIO U TOCJIEIOBATEIbHOCTHIO M3JIOKEHUS; TOMYIIEHO 2-3 OmMOKH Ipu
OOBSCHEHUH CMBICIIAa WU CcoJepkaHus TpoOsiembl. DakTUYECKUX OIMHMOOK,
CBSI3aHHBIX C TOHUMAaHUEM MPOOJIEMBI, HET;

— 75-61 Gamn - CTyIEHT TPOBOJIUT JOCTATOYHO CAMOCTOSITENIbHBIN aHan3

OCHOBHBIX 3TAaIlOB WM CMBICJIOBBIX COCTAaBJIAIOIINX HpO6HCMBI; IIOHUMAaeT 0a30BBIC
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OCHOBBI M TEOPETUYECKOE 00OCHOBaHME BHIOpaHHOU TeMbl. Jlomyimeno He 6oiee 5
OILLIMOOK B CMBICIIE UJIM COJAEPKAHUU MPOOIIEMBI;

— 60 u MeHee OayioB — ecnu paboTa MPEACTaBISICT COOOH IMOIHOCTHIO
NepenucaHHbli UCXOJHBIM TeKCcT, 0e3 Kakux Obl TO HU ObUIO KOMMEHTAapHEB,
ananu3a. He packpbiTa CTpyKTypa U TEOPETHUECKAsI COCTABIISIONIAS] TEMBI.

Bapuantbl Keiic-3a1a4
Brief analysis of a specific destination
Finding a hotel on a specific request

Dealing with unhappy customers

> W nhpoe

Promoting the product

MeToauvecKkue peKOMEHAANNH IJIsl MOATOTOBKH JA0KJIa1a, CO00IeHus/
Nnpe3eHTaluu
JInsi MOATOTOBKM YCTHBIX COOOIICHUN WJIM TMPEe3eHTAUM KeJaTeabHbI

WUIOCTpaTuBHbIe (HOTO- U BUACO-) MaTepHalibl, CTATUCTUYECKHUE JUArpamMMbl U
TaOJIULIBI.

OOm1me TpeOOBaHMS K PE3EHTALIIH:

- TIpe3eHTAIWS HE T0JDKHA OBITh MeHbIIe 10 cinaiiios;

- TIEPBBIN CIANMI— ITO TUTYJILHBIN CJIali]], HA KOTOPOM 00S3aTeIBHO T0JKHBI OBITh
NPEJICTABIICHBI: Ha3BaHKE MPOEKTA; (DaMUITHSL, M1, OTIECTBO aBTOPA.

Hns odopmiieHHs Mpe3eHTAMU 00s13aTeNIbHBIM TPeOOBAaHUEM  SIBIISICTCS
UCTIOJTK30BaHKE (PUPMEHHOTO CTUJISI YHUBEPCUTETA.

Kpurepuu onenkn (yCTHOT0 10KJIa1a, COOOIIEHNS, B TOM YHCJIe
BbINOJIHEHHBIX B ()OpMe Npe3eHTALMH)

100-86 GaioB BBICTABIIAETCS CTYJICHTY, €CJIM CTYICHT BBIPA3UJl CBOE MHEHUE T10
copMypoBaHHOI TpoOIIEME, ApTYMEHTUPOBAJ €0, TOYHO OIPEICIIUB €€ COIepIKaHne
u coctaBiswonme. CTyAeHT 3HA€T M BIIAJICET HABBIKOM CaMOCTOSTEIbHOU
HCCIIEIOBATEIHCKON paOOTHI TIO TEME UCCIICIOBAHUS; METOJAMH 1 TIpUEMaMH aHaJIA3a
TEOPETUYECKUX W/WJIM TPAKTUYECKUX ACMEKTOB M3ydaeMou obOsiactu. dDakTudeckux
OIIMOOK, CBS3aHHBIX C TOHUMaHUEM MTPoOsIeMbl, HET; Tpaduuecku padboTta oopmiieHa
MIPaBUIIHHO

85-76 - GasioB - paboTa XapaKTepU3yeTCs CMBICJIOBOM IIEJIbHOCTBIO, CBI3HOCTBIO U

MOCTIETOBATEIILHOCTHIO U3JIOKEHUS; JOMyIeHO He Oonee 1 ommOku npu 00bsICHEHUN
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CMBICIIa WM COAEp)KaHUs mpoOieMbl. J[s1 apryMeHTaluu NpUBOAATCS pa3iuyHbIe
JaHHBIE OTEYECTBEHHBIX U 3apyOekHBIX aBTOPOB. lIpogemMoHCTpUpPOBaHBI
UCCIIEIOBATENIbCKUE YMEHHSI M HaBBIKM. DaKTUYECKUX OIIMOOK, CBSI3aHHBIX C
TIOHUMaHUEM MPOOJIEMBI, HeT. J{oMyIIIeHbI 0/THa-[BE OITMOKH B 0(hOPMIICHHUH pabOThI

75-61 Gasut — CTyJICHT MPOBOMT JIOCTATOYHO CAMOCTOSITEITLHBIN aHAIM3 OCHOBHBIX
ATANoOB M CMBICIOBBIX COCTABIIAIOIIMX MPOOJIEMbl; TOHUMAET 0a30BbIE OCHOBBI H
TEOpETUUECKOEe 0O0CHOBAHNE BRIOPAHHOM TeMbI. [ [prBIIeUeHBI OCHOBHBIC UCTOYHUKH T10
paccmaTtpuBaemoii TeMe. JlomyieHo He Oosee 2 ommOOK B CMBICIE WK COACPKaHUU
po0JieMbl, 0hOpMIICHUN PAOOTHI

60 u MeHee OayuIoOB - eciu paboTa MpeACTaBIsET COOON TepecKa3aHHBIA WIH
TIOJTHOCTBIO TIEPETTMCAHHBIN MCXOIHBIN TEKCT 0€3 COOCTBEHHBIX KOMMEHTAPHUEB, aHAIN3A.
He packpbiTa cTpyKTypa U TeOpeTHUECKasi COCTaBJIstoIIas TeMbl. JlomyiieHo Tpu win
O0onee Tpex OWMOOK B CMBICIOBOM COJIEPKAHUU PACKPBIBAEMON MNpPOOJIEMBbI, B

odopmIIeHUHU PaOOTHI.

Bonpocsl 1151 CaMOKOHTPOJIs

BOHpOCBI AJI1 CAMOKOHTPOJIA IIPECAHASHAYCHBI JJIsI CAaMOITPOBCPKU CTYACHTOM
YCBOCHUA MaTCpHralia, IIOAIOTOBKHU K BBIITOJIHCHHUIO 1 CCMCCTPOBBIX 3aI[aHI/If/i ncaaye
sk3ameHa. s ynoOcTBa Moiab30BaHUS BOMPOCH JJIs CAMOKOHTPOJST pa30UThI 1O
pasaciiaM n TeMaM TeopeTquCKOﬁ JacTHu Kypca TUCHUITINHBI.

Tema 1. Professional etiquette of a hospitality industry
Dress code and grooming
Professional communication styles
Intercultural communication patterns
Principles and differences of work and communication with partners and clients from
other countries
Additional skills and knowledge for a tourism industry employee
Workshops and fam-tours types

Tema 2. An introduction to tourism
Reasons to study tourism

Definition of tourism
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What is the tourist product?

The nature of tourism

Definition of a tourist destination
Tema 3. Tourism impacts

The economic impacts of tourism

The international tourist market

The value of economic data

The economic impacts of tourism

Statistical measurement of tourism

The sociocultural impacts of tourism

Legislation and guidance protecting the tourist destination

The sociocultural effects of tourism

The hosts’ impacts on tourists

Cultural transgressions

The exploitation of indigenous populations

Managing the social impacts of tourism

Bringing economic benefits to locals

The impacts of travel on tourists’ health

Politicocultural impacts

The environmental impacts of tourism

The environmental effects of tourism

Public-sector planning for control and conservation

The public/private-sector interface in the development of sustainable tourism
Tema 4. Tourism mechanisms: operators and agencies

What are tourism main participants of a tourism industry?

Types of tourism (internal, external, domestic, international)

Types of companies and their basic structure

Types of tourists

The role of the tour operator

The role of air brokers

Economic forces in tour operating
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The long-haul market
Seat only sales
Consumer complaints
The nature of tour operating
The role of the resort representative
Pricing the package tour
The tour brochure
The reservations system
Operators selling direct
The scale of the retail sector
The power of the travel agency chains
The profitability of travel agents
The role of travel agents
Distribution trends
Setting up and running a travel agency
Travel agency skills and competences
Travel agency appointments
Tema 5. Current situation analysis
What defines a destination?
Categorizing destinations
Coastal tourism
Urban tourism
Rural tourism
Island tourism
Spa tourism
The successful destination
Design of the built and natural environment
The media and their influence on tourist destinations
Destinations of the future
Main challenges and problems of the industry in the region

Tema 6. Tourism logistics
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Types of transfers and transport
Extra transport services
Excursions organizations
Tourist transport by air
The airline business
The organization of air transport
Air transport regulation
The deregulation of air transport
The economics of airline operation
Environmental concerns
The marketing of air services
What is the future like for air transport?
Tourist transport by water
The ocean liners
Cruising
Ferry services
Coastal and inland waterways tourism
Seagoing pleasure craft
What does the future hold for passenger ships?
Tourist transport on land
The role of the railways in tourism
Coach travel
The private car
Cycling and tourism
Tourists on foot
Tema 7. The hospitality sector: accommodation and catering services
The structure of the accommodation sector
Types of accommodation
Types of rooms
Types of services provided in different types of accommodation

The nature of demand for accommodation facilities
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Famous hotel chains in the world and their characteristics
The distribution of accommodation
Basic structure of a hotel management
Duties and responsibilities in the hotel
Check-in and check-out procedure
Environmental issues
Effects of diet trends
Types of food services on a tour
Types of food services in a hotel
Catering
Tema 8. How to narrow down your product
The structure and organization of the travel and tourism industry
Integration in the tourism industry
Tourist attractions: defining the attraction
Types of tours and tourisms
Cultural tourism
Religious tourism
Shopping
Gastronomic tourism
Other attractions
Events
Sports tourism
Business tourism
Trends in business tourism
The meetings industry
Incentive travel
Exhibitions and trade fairs
Individual business travel
Tema 9. Tour budgeting and documenting
Visa, insurance, necessary documentation and their varieties

Logistics, accommodation and food
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Entertainment (excursions, events, etc.)

Planning and calculation of the tour (costs, expenses, pricing, discounts, agents’ margin,

etc.)

Regulation and laws

Complaints and dealing with them

Ways of payment and its guarantee

Tema 10. Tools to promote your product (6 uac.)

Memoo akmueno20/ uHmMEPAKMUBHO20 00YUeHUA — MEMOO TeKYUU-OUCKYCCUU,

memoo keiic-3adauu (6 uac.)

The demand for tourism

The tourist’s needs and wants

General and specific motivation

Segmenting the tourism market

Consumer processes

Making the decision

Fashion and taste

The motivations of business travelers

Motivators and facilitators

Factors influencing changes in tourist demand

PR and advertisement

Partnership and networking
Product placement

Social media, direct mailing, contextual advertisement

IV. KOHTPOJIb JOCTUXEHUS LEJIEA KYPCA

No KounTtposupye- Koot 1 >rams: OHCH?‘[HLIC cpeacTBa
W | MPple pasiesbr dopMUpOBANKS KoMIeTeRH TeKY Ui MPOMEKYTOYHASI
ANCIHUILINHBI KOHTPOJIb aTrrecranus

Pazgen I I1K-6.1 3naHue
OmnpenencHue Teopemqecmix OCHOB I | (o0 e (TTP-7)

1 aHalms3 . | IIK-6 ocobenHocTelt CobecenoBanne Tecrt (ITP-1)
TYPUCTHICCKOU 00CITyKUBaHUS (VO-1)
IEeITEILHOCTH U norpedureneit u
€€ BIIMSAHUA TYPUCTOB B TYPUCTCKHUX
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KOMITaHUAX U

Paznen Il TYPUCTCKUX
®opmupoBaHue MapuipyTax;
TYPUCTHYECKOIO I1K-6.2 3HaHue
POAYKTa ACCOPTUMEHTA,
XapaKTEPUCTHK U 1IEH
IpeU1araeMbIx
TYPUCTCKHUX
POJYKTOB;

I1K-6.3 ymeHue
UCTIOJIb30BaTh

COBpPEMCHHBIC

MIPOU3BOJICTBEHHBIE,

WH(POPMAILIMOHHBIC U Keiic-sanau (ITP-
KOMMYHHUKATHBHBIC 11)

TEXHOJIOTHH B chepe Cobecenopatie Tect (TTP-1)
Typu3Ma u (VO-1)

TOCTECIIPUHMCTBA,;

[1K-6.4 ymenue
MIPOBOIUTH aHAIIN3
noTpeOHoCTEH
3aKa3uuKa.

V. CIIMCOK YYEBHOH JIUTEPATYPbHI U UH®OPMAIIMOHHO-
METOINYECKOE OBECIIEYEHHUE JUCHUIIJINHBI

OcHoBHas uTEpaTypa
(an1eKmpoHHble U neuamHule U30anus)

1. Tourism and Leisure [Electronic resource] / Harald Pechlaner, Egon
Smeral. - Springer Fachmedien Wiesbaden, 2015. — 386p. — Available at:
https://lib.dvfu.ru:8443/lib/item?id=chamo:857877 &theme=FEFU

2. Cultural Tourism in a Digital Era [Electronic resource] / Vicky Katsoni. -
Springer International Publishing, 2015. — 417p. — Available at:
https://lib.dvfu.ru:8443/lib/item?id=chamo:859985&theme=FEFU

3. Responsible Tourism and CSR [Electronic resource] / Mara Manente,
Valeria Minghetti, Erica Mingotto. - Springer International Publishing, 2014. —
132p. — Available at:
https://lib.dvfu.ru:8443/lib/item?id=chamo:851815&theme=FEFU

JonmoaHuTeIbHAA IUTEPATYpPA
(neyammvie u 21eKMPOHHbIE U3OAHUSL)

1. Social Media Marketing in Tourism and Hospitality [Electronic resource] /
Roberta Minazzi. - Springer International Publishing, 2015. — 163p. — Available
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at: https://lib.dvfu.ru:8443/lib/item?id=chamo:854864 &theme=FEFU

2. Health and Wellness Tourism [Electronic resource] / Marta Peris-Ortiz, José
Alvarez-Garcia. - Springer International Publishing, 2015. — 183p. — Available at:
https://lib.dvfu.ru:8443/lib/item?id=chamo:854261&theme=FEFU

3. Hospitality Today: An Introduction, Eighth Edition. — The American Hotel
& Lodging educational Institute, 2017. - 112p. — Available at:
https://www.ahlei.org/

4. Worldwide destinations (5th edition): the geography of travel and tourism/
Brian Boniface, Chris Cooper. - Oxford: Elsevier, 2009. — 644p. — Available at:
https://books.google.ru/

5. The business of Tourism (8th edition) / J.Christopher Holloway, Claire
Humphreys, Rob Davidson. - Harlow: Pearson, 2009. — 793p. — Available at:
https://b-ok.org/book/1180441/3ff094

Ilepeyens pecypcoB HHPOPMALMOHHO-TEJIEKOMMYHHUKALMOHHOM CETH
«HHTepHET»

1. Odbunmaneueiii cailt Bcemupnoit Typuctckoit opranuszanuu npu OOH.
Pesxum noctymna: http://www2.unwto.org/

2. lnTepHeT-CpaBOYHHUK MPAKTHYECKON MHPOPMAIUH AT TYPUCTOB. Pexum
nocryma: https://tonkosti.ru/

3. Obunmansaeiii  calT Accoumamun  TypomepatopoB Poccun. Pexum
noctyna: http://www.atorus.ru/

4. lndopmanrioHHast rpyrmnmna TYPIIPOM. Pexxum JOCTYyTA:
https://www.tourprom.ru/

5. Typucrtckas opranuzanus peruoHoB Poccun. Pexxum noctyma: tapp.pd

6. Odurmanshsii caiiT Poccuiickoro cotoza Typunnyctpun. Pexxum goctynab
http://www.rostourunion.ru/

IlepeyeHb MHPOPMALMOHHBIX TEXHOJIOTHI
U POrPAMMHOI0 00ecreYeHust

1. Pecypcbl  00pa3oBaTebHOIO HWHCTUTYTa AMEpPUKAHCKOM —Accoluaiuu
oreneit (AHLEI). Pexxum noctyma: https://www.ahlei.org/

2. Ilporpammuoe obecnieuenue: Microsoft Word, Microsoft Excel, Microsoft
PowerPoint.

V. METOANYECKHE YKA3AHUS 11O OCBOEHUIO JUCIIUIIJIMHBI

Peaymzanus mucummumael «Tour and travel management (Opranuzamus u
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yIpaBiIeHUE MOE3KaMU)» MPeyCMAaTPUBAET CIEAYIOIIKE BUAbl Y4eOHON pabOTHhI:
MPAKTUYECKHUE 3aHITHSI, CAMOCTOSTEIbHYIO PA0OTy CTY/ICHTOB, TEKYIITUI KOHTPOJIb
U TIPOMEXKYTOUHYIO aTTECTAIHIO.

OcBoenne kypca maucruiuimHabl « Tour and travel management (Opranu3amus
U yIIPaBJICHHUE MTOE3IKAMH )» MPEATOIaraeT peUTHHTOBYIO CUCTEMY OIEHKH 3HAHHMA
CTYACHTOB U IMpeIyCMaTPUBAET CO CTOPOHBI MpenogaBaTesis TeKyIUid KOHTPOJIb 3a
MIOCEIIEHUEM CTYICHTaMU MPAKTHUECKUX 3aHSATUH, MOATOTOBKOW M BBHIMOJIHEHUEM
BCEX BHJIOB CAMOCTOSITENTbHOM PabOTHI.

[TpomexyTounoii arrecranueii no gucuumuHe « Tour and travel management
(Opraamsanusi W yIOpaBJICHHE IMOC3IKAMHU)» SBISETCS JK3aMEH, KOTOPBIH
MIPOBONUTCS B BUJIE HTOTOBOTO TECTUPOBAHUS U YCTHOTO OIPOCa.

B Teuenne yueGHOTO ceMecTpa 00ydaronuMcs HyKHO:

e rmoceniaTh 3auATuA (9 6amioB);

e YCIICITHO BHITIOJHUTH ayIUTOPHBIC 3a1anus (18 6amion);

e CBOCBPEMEHHO M YCIEIIHO BBIMOJIHUTH BCE BHUIBI CaMOCTOSITEIHHOU
pabortsl (23 6anna);

e CBOCBPEMECHHO W YCIICIIHO BBIMOJIHUTh, W TPEACTABUTH IIPOSKT-
npesenTaruio (10 Oamos);

e CBOCBPEMECHHO W YCICIIHO BBINMOJHUTH HTOTOBOE TecTupoBanue (40
OaJsoB).

CTyaeHT cyMTaeTCsl arTecToBaHHBIM 1o aucimiuinHe «Tour and travel
management (Opranuzars 1 ynpaBlIeHUE MOE3IKaMH )» TPH YCIOBUU BBITOJHEHUS
BCEX BHUJIOB TEKYIIEr0 KOHTPOJSI U CAMOCTOSITENIBHON pabOThI, MPEeIyCMOTPEHHBIX
y4eOHOM TPOrpaMMON.

Kpurepun onenku mno aucimmuimHe «Tour and travel management
(Opranuzanusi W yIOpaBlICHHE TOE3AKaMM)» JUIsl aTTeCTalMd Ha »HK3aMEHE
cienytomue: 86-100 6amioB — «oTIMYHOY, 76-85 O6anoB — «xoporioy, 61-756amioB
— «YJIOBJIETBOPUTEIbHOY», 60 1 MeHee 0alIoB — «HEYAOBJICTBOPUTEIHHO.

[lepecuer OamioB MO TEKylIEMy KOHTPOJIIO M CAMOCTOSITEIbHOW padoTe

MPOU3BOJIUTCS TIO (hopMyJIe:
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P(n) i[ 0 Iﬂ
n)= max X ool
— Oi w

rae: W= X", ki' Juist TeKyIero peiTuHra;

W= Y™ ki' s HTOrOBOTO PEUTHHTa;

P(n) — peiiTuHr cTyneHTa;

M — obI1ee KOJINYECTBO KOHTPOIBHBIX MEPOIPHATHIA;

N — KOJMYECTBO TPOBEICHHBIX KOHTPOJIbHBIX MEPOIIPUSTHIA;

0; — 6aIu, TOTyYEHHBIH CTYICHTOM Ha i-OM KOHTPOJIBHOM MEPOTIPHUSITHH;

0;"™ — MakCHMaIbHO BO3MOXHBIM 0Gall CTyJEHTa 1O i-My KOHTPOIbHOMY
MEPOTIPHUSITHIO;

k; — BecoBOM KOA(DPHUIMEHT i-TO KOHTPOIHLHOTO MEPOIIPHATHSI;

k' — BecoBoi KOO(DPUIMENT i-r0 KOHTPOILHOIO MEPOIIPUATHSL, ECIIH OHO

ABJIACTCSA OCHOBHBIM, UJIN O, €CJIN OHO ABJISACTCA JOIIOTHUTCIIbHBIM.

PexoMeHnganum 1o miIaHUPOBAHUIO M OPraHU3ALMU BPEeMEHH,
OTBEJACHHOI0 HA M3YYEeHHUE JUCHUIIIMHBI

OnTuManpHBIM  BapuaHTOM IUIAHUPOBAaHHWS M OpPraHU3allMd  CTYIEHTOM
BPEMEHH, HEOOXOAMMOIO IJIsi WM3Y4YeHMs] AUCLUMILUIUHBI, SBISIETCS PaBHOMEPHOE
pacnpeneneHue y4yeOHOM Harpys3ku, T.€. CHUCTEMAaTHYECKO€ O3HAKOMJIEHUE C
TEOPETUYECKUM MaTEpUAIOM Ha 3aHATHUAX U 3aKPEIJICHUE ITOTYYEHHBIX 3HaHUW ITPU
MOJATOTOBKE M BBINOJHEHHMM pPabOT M  3aJaHuid, NPETyCMOTPEHHBIX I
CaMOCTOATENbHON pabOThI CTYIEHTOB.

[TonroToBKy K BBIIOJHEHHIO BCEX padbOT HEOOXOAMMO IMPOBOAUTH 3apaHee,
yTOObl OBbUIA BO3MOYKHOCTH MPOKOHCYJIBTHPOBATHCS C MpPEnojaBareyieM Io
BO3HUKAIOIIMM BompocaM. B ciywae mpomycka 3aHATHS, HEO00XOIUMO
IIPENOCTABUTh MUCHbMEHHBIA KOHCIIEKT MPONYILIEHHON TEMBI.

CamocTosITeNbHYI0 paboTy CleAyeT BBIMOJHATh COTJAcCHO Tpaduky u
TpeOOBAHUSIM, MPEJIOKEHHBIM MPENOAABATEIEM.

AJITOPUTM M3YyUYeHUs! U CHUTLTHHBI

N3yueHne kypca ITOJDKHO BECTHUCh CHCTEMATUUECKH W COIMPOBOXKAATHCS
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COCTaBJICHHEM MOAPOOHOTO KOHCIEKTa. B KOHCTIEKT peKOMeHayeTCsl BKIII0YaTh BCE
BUJIbI yUEOHOM pabOThI: TEOPETUUECKHUI MaTepHall, CAaMOCTOSITENIbHYIO TPOPabOTKy
PEKOMEHAYEMOW OCHOBHOW W JOINOJHUTEIBHON JUTEPATYPHI, OTBETHI HA BOIPOCHI
JUIsL CAMOKOHTPOJISL U IPYTHE 3aJaHusl, IPEAyCMOTPEHHBIE I CaMOCTOSATEIbHOU
paboOThI CTYJEHTOB.

OCHOBHBIM NMPOMEXKYTOUYHBIM IIOKA3aTEJIEM YCIIEIIHOCTH CTYAEHTa BIIPOLIECCE
W3Y4YEHUS TUCLUILIMHBI SBISIETCA €r0 T'OTOBHOCTH K BBIIIOJIHEHUIO KEHC- 3a7a4 U
npe3eHTalus pa3paboTaHHOTO MPOEKTa.

Kpurepuem rorToBHOCTH K Ke€iC-3a7ja4aM SABISCTCS YMEHHUE CTYIEHTA OTBETHUTH
Ha BCE KOHTPOJIBHBIE BOIPOCHI, PEKOMEHOBAHHBIE ITPEIIO1aBATEIIEM.

3HaHUA, NOJIyYCHHBIE CTYACHTAMU B IPOLECCE HU3YYECHMUS AUCLUIUIMHBI,
JOJKHBI 3aKPEIUIATHCS HE MTOBTOPEHUEM, 4 IPUMEHEHUEM MATepHaNIa. DTOU LIENIH
npu w3ydenun auciumoimael «Tour and travel management (Opranumsanust u
YIPABJICHHUE TMOE3AKAMU)» CIIy)KaT aKTUBHbIE (POPMBI U METOJAbI 00YUYEHUsI, TAKUE
KaK METO/ JIEKIIUU-IUCKYCCHH, MO3rOBOr0 IITypMa, pabOThl B Mapax U KOMaHJax,
Kelc-3aJ1aul, KOTOpBIE JAl0T BO3MOXKHOCTh CTYICHTY OCBOUTh IPO(ECCUOHATIbHBIE
KOMIIETEHLIMH W TPOSBUTH UX B YCJIOBHUSIX, HMUTUPYIOIIHUX MPOPECCHOHAIBHYIO
NEATEIIBHOCTb.

Oco0oe 3HaueHue [UIsi OCBOEHHUA TEOPETHUUECKOro MmaTepuajna W JJid
npuoOpeTeHuss U (OpMUPOBaHUS YMEHUM W HABBIKOB UMEET CaMOCTOSITENIbHAS
pabota cryneHtoB. CamocTosiTesibHas padoTa CTYyIEHTOB MO AAHHON NHUCUUIUIMHE
MPEyCMAaTPUBAET M3YYEHHE PEKOMEHIYEMOM OCHOBHOW U JIONOJHUTEIBHOU
JUTEPATYPBI, HATMCAHUE KOHCIEKTOB, MOATOTOBKY K yYacTHIO B JIHUCKYCCHSX Ha
3aHATUAX, OJUI-0IIPOCaX, pelIeHue Keiic-3a/1a4, HOArOTOBKY MPE3eHTALUU IPOEKTa
Y TTIOATOTOBKY K TPOMEKYTOYHOM aTTECTALUH — IK3aMEHY.

Jlnst caMOnpOBEpKH YCBOEHMS Marepuana, MOJATOTOBKM K BBIIOJHEHHUIO
TEKYUIUX 33aJlaHui U padoT, U cJadye IK3aMeHa CTyJACHTaM IpeaiaratoTcsi BOPOCHI

AJIs1 CAMOKOHTPOJIA.

PeKOMeH}IaHI/Il/I 10 UCITOJIB30BAaHHUIO METOA0B AKTUBHOI'O oﬁyqennﬂ

Jlnst  moBbimennst  3¢G@GEKTUBHOCTH  00pa30BaTEeNIbHOTO  Mpolecca U
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(dbopMUpOBaHUA AaKTHUBHOW JHMYHOCTH CTYJIEHTAa BaXHYIO pOJIb HUIPAET TaKOM
OPUHIMI 00y4YeHHUs KaK MO3HaBaTesbHAsl aKTUBHOCThH CTyAeHTOB. Llenpio Takoro
oOy4eHHs SBISICTCS HE TOJBKO OCBOCHHE 3HAHWM, yYMEHHWH, HAaBBIKOB, HO U
dbopMHpOBaHHE OCHOBOIIOJATAIOIMIUX KA4YeCTB JUYHOCTH, YTO OOYCIaBIMBAET
HEOOXOJMMOCTh HMCHOJb30BaHUSI METOJOB aKTMBHOIO OOydeHHs, 0e3 KOTOpPHIX
HEBO3MO>KHO ()OPMHUPOBAHUE CHEIMATNCTA, CIOCOOHOTO pemaTh NpodeccroHaIbHbIe
3a/1a44 B COBPEMEHHBIX PHIHOYHBIX YCIOBUSX.

Jliis pa3BuTHS IPOPECCUOHANBHBIX HABBIKOB U JINYHOCTHU CTYICHTa BKa4€CTBE
METO/IOB aKTUBHOT'O 00YUYEHUS 11€J1eCO00pa3HO UCIIOIb30BATh JEKIIMH- TUCKYCCHUH,
KOTOpPBIE  TIO3BOJISIIOT ~ CTYAEHTaM  OCMBICIMBATL M CAMOCTOSITENBHO
UHTEPIIPETUPOBATh MaTepual Kypca, METOJ MO3rOBOIO-IUTYypMa, KeWc-3aj1ayu,
NpeACTaBIAIONIME COOOM ONMCaHUE JEJNOBOM CUTyallud, KOTOpas peajbHO
BO3HHMKaJa WJIA BO3HUKAaeT B Mpolecce AesTeNbHOCTH. Meroa Oiui-ornpoca
II03BOJIAET NPOBEPUTH 3AKPEIUICHUE M IOHUMAHHUE IPOMICHHOIO Marepuaja IIo
W3YYEHHBIM TEMaM.

Peanmuzanus takoro THma oOyueHus no mucuuruimHe «Tour and travel
management (OpraHuzanus U yNnpaBlICHUE IMOE3]IKaMH)» OCYILECTBIIAECTCS 4Yepes
MCITIOJIb30BAHUE MAPHON M KOMaHAHOW pabOThl, B YACTHOCTU PEUIEHUS pealbHBIX
KEMCOB U3 MHAYCTPUU OPraHU3ALUU MEPOIPUATHM, KOTOPbIE MOKHO OIPEIEIUTh
METOAbl HWMHUTALMU TPUHATHUS PEIICHHWM B PA3JIUYHBIX CUTyalUsAX IIyTEM
IIPOUTPBIBAHUS BAPUAHTOB MO 3a/IaHHBIM YCIOBHUSIM.

Kenc-3amaun npenHa3HadeHbl Ul MCIOJIB30BAHMS CTYACHTAMU KOHKPETHBIX
IPUEMOB W KOHIENIMH MpU HX BBINOJIHEHUH JUIsI TOTO, 4YTOOBI TOJYYHTh
JOCTATOYHBIM YPOBEHb 3HAHWUW M YMEHUU NI IPUHATHS PELICHUN B aHAJOTHYHBIX
CUTyallUsIX Ha MNOPEANPUATHSAX, TEM CaMbIM yMEHbIIAs pPa3pblB  MEXIY
TEOPETUYECKUMU 3HAHUAMHU W TMPAKTUYECKUMH yMEHUAMU. PelieHue keic-3anad
CTYACHTaM Mpe/IaracTcsi B 3aBEPILICHUN U3YUYCHHUS OIpEIeICHHON Y4eOHOM TeMBbl,
a 3HaHUs, MTOJYYEHHbIC HA 3aHATHUAX, JOJDKHBI CTaTh OCHOBOW I PELLEHHUs ITHX
3amad. M3 3Toro cnemyer, 4ro CTYyAEHT JOJKEH BIIAJIETh JOCTATOYHBIM YPOBHEM
3HAHHS Marepuasa, yMETh padoTaTh C JCHCTBYIOIIEH TOKYMEHTAlMe, W T.1.
CTyneHT JOJKEH YMETh IPaBUJIBHO HHTEPIIPETUPOBATH CUTYALIUIO, T.€. TPABUIIBHO

ONnpCACIIATL — KAKHC q)aKTOpBI SIBJIIFOTCSI HanOoJiee BaXKHBIMU B )IaHHOfI CuTyanuu
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U KaKo€ PENIeHre HEOOXOAMMO MPUHSTb.

Bce MeToapl akTHBHOTO OOy4YeHHMs PU3BaHBI BEIPAOATHIBATH CIICIYIOIITHE
YMEHHUSI U HABBIKH Y CTY/ICHTOB:

— paboTaTh C YBEJIUYUBAIOMIMMCS M MOCTOSHHO OOHOBJISIOIIMMCS TTOTOKOM
uH(popMaIuu B 00J1aCTH OpraHU3aInd MEPOTIPUSTHIA,

— BBICKA3bIBAaTh U OTCTAUBATh CBOIO TOUKY 3PEHUS YETKOMN, YBEPEHHOU U
I'PaMOTHOI peyblo;

— BBIpabaThIBaTh COOCTBEHHOEC MHEHHE HAa OCHOBE OCMBICIICHUS TTOTyYEHHBIX
3HAHUU U TPOBEICHUS UCCIIEIOBAHU;

— CaMOCTOSITEJIbHO IPUHUMATH PEILICHHUS.

PexoMenauuu no padore ¢ qureparypou

[Ipu camocTosTeNnbHON paboTe ¢ PEKOMEHIYyeMOU JIMTepaTypoil CTyJleHTaM
HEO0OXO0IMMO MPUAEPKUBATHCS ONPEICTCHHON MOCIEA0BATEILHOCTH:

— TIpY BBIOOPE JIMTEPATYPHOT'O UCTOYHUKA TEOPETUUECKOTO MaTepuaia Jydlle
BCET0 MCXOJUTh M3 OCHOBHBIX MOHSATHUNA M3y4aeMOW TEMbI Kypca, YTOOBI TOYHO
3HaTh, YTO KOHKPETHO UCKATh B TOM WJIM UHOM U3JIaHUU;

— i 6osiee r1yOOKOTr0 YCBOCHHUSI M IOHUMAaHMS MaTepuaja cielyeT YUTaTh
HE TOJIbKO UMEIOIINECS B TEKCTE ONPEIEIICHUS U MTOHSTHS, HO U KOHKPETHBIE IPUMEPHI;

— 4TOOBl TOJNY4YUTh Oo0Jiee OOBEMHBIE M CHUCTEMHBIC TPEJCTABICHUS TIO
paccMaTpuBaeMOil TeMe HEeOOXOAMMO MPOCMOTPETh HECKOJBKO JIMTEPATYPHBIX
WMCTOYHUKOB (BO3MOKHO aJIbTE€PHATHBHBIX);

— HE CJeAYyeT KOHCIEKTUPOBATHh BECh TEKCT MO pacCMaTpUBAEMOM TeMe, Tak
KaK TakOW MOJXOJl HE JaeT BO3MOXKHOCTH OCO3HAaTh Marepuall; HEOOXOAUMO
BBIJICJIUTh U 3aKOHCIIEKTUPOBATh TOJIBKO OCHOBHBIE MOJIOXKEHUS, ONpEACICHUs 1

MMOHATH, ITO3BOJIAIOIINEC BBICTPOUTD JIOTUKY OTBCTA HA N3YHACMbIC BOIIPOCHI.

PexoMeHganum no noAroToBKe K 3K3aMeHy
[TonroroBka K SK3aMEHY U €ro pe3yJbTaTUBHOCTb TaKke TpeOyeT y CTYA€HTOB
YMEHUSI ONTHUMaJbHO OPraHU30BBIBaTH CBOE Bpems. MpeanbHo, ecnu CTyAeHT
O3HAKOMUJICSI C OCHOBHBIMHU TMOJIOKEHUSIMHU, ONPEICTICHUSMU U MTOHATUSMHU Kypca B

mpouecce ayJUTOPHOIO0 M3YUCHHA NUCHUIUIMHBI, TOrAa IMOAIOTOBKA K 3K3dMCHY
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MO3BOJIUT CHCTEMATH3UPOBATh N3YUYCHHBIN MaTEPHAI U TITy0)Ke €r0 YCBOUT.
[TonroToBKy K SK3aMeHy Jydllle HAYMHATh C PACIPeeICHUS TIPEII0OKEHHBIX
KOHTPOJIBHBIX BOIIPOCOB M0 pa3/ieiaM U TeMaM Kypca. 3aTeM HEOOXO0MMO BhISICHUTh
HAJTMYHE TEOPETUIECKUX HCTOYHMKOB (KOHCTIEKTA JISKIUIA, YYeOHUKOB, YU4EOHBIX TIOCOOHIA).
[Ipu w3yueHun waTepuanga CIEAyeT BBIICIATh OCHOBHBIC ITOJOKEHUS,
OTIpE/IECTICHUS U TOHATHS, MOKHO WX KOHCIICKTUPOBaTh. BhIfeieHrne onmopHbIX
MOJIOKEHUN  JAaCT BO3MOXKHOCTH CHCTEMAaTH3MPOBATHh TPEJACTABICHUS  II0

AUCHUIIIIMHEC U, COOTBCTCTBCHHO, PC3YJIBbTATUBHCC IIOATOTOBUTLCA K OK3aMCHY.

VIl. MATEPHUAJILHO-TEXHUYECKOE OBECHEYEHHWE
JUCHUATIIMHBI

Jl1st ocymiecTBieHus: 00pa3zoBaTeIbHOTO Mpoliecca no auciuruinie « Tour and
travel management (Opranu3arnus u yrnpaBicHHE ITOS3KaMH )» HEOOXOIUMBI:

— y4eOHas ayJuTOpUs ¢ MYJbTUMEIUMUHBIM IPOEKTOPOM U SKPAHOM.

VIll. ®OH/IbI OIIEHOYHBIX CPEJICTB

Kon u popmynanposka Jrtansl popMUPOBAHUS KOMIICTCHIIHH
KOMIIETeHIIU M
IK-6.1
3HaeT TEOPETUYECKUX OCHOB M  OCOOCHHOCTEH
oOciyXuBaHUS  MOTpeOuTene ©  TYpUCTOB B
I[IK — 6 3Haer TYPUCTCKUX KOMIIAHUAX U TYPUCTCKUX MaplIpyTax;
VMeeT HaXOIUTh U I1K-6.2
OILICHUBAaTh HOBBIC 3HAa€T AaCCOPTHUMCHT, XAPaAKTCPUCTUKN U  LCHBI
PHIHOYHBIE [IPEJIaraéMbIX TYPUCTCKUX POAYKTOB;
BO3MOKHOCTH, T1K-6.3
opmynrpoBats ymeer HCIIOJIb30BaTh COBPEMEHHBIE
OusHec-uaen IIPOU3BOACTBEHHEIE, MH(pOPMaIMOHHbIE 5
YMmeer KOMMYHHUKATHBHBIE TEXHOJOTMHM B cdepe TypuMma H
TOCTEIIPUUMCTBA;
[1K-6.4
yMeeT NMPOBOANUTH aHAJIM3 MOTPEOHOCTEN 3aKa3yHKa.

KoHTpoJb nocTHkeHMH 1eJied Kypca

Bun IIpumepHbIe
Ne Jarta / cpoku . HOPMBI
CaAMOCTOSITEIbHOI dopma KOHTPOJIS
n/n BBINOJIHEHUS BpeMeHHU Ha
padoThI
BBINOJIHEHH e
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8 Henens

| Usyuenue keiic-3anau |

10

Y CTHBII Onpoc
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11 menens

16 nenens

18 menens

5 B teuenue
' cemectpa

[IpakTryeckue 3aganus 10

VYeTHBII onpoc

3 B Teuenue
' ceMmecTpa

Hanucanue koHciekta

15

bau-onpoc

4 B teuenue
' ceMecTpa

IloaroroBka x
JK3aMEHY

45

TectupoBanue
YeTHbII onpoc

UTOI'O

72

IIkana oueHUBaHUSA YPOBHA CHOPMHUPOBAHHOCTH KOMIIETEHLIMIA

Koa n
Jranbl GOpMHUPOBAHUSA
¢popmyupoBka Kpurepun IMoka3zarenu
KOMIIETEHLIM U
KOMIIETeHIMH
- 3HaHHE
- TEOPETUYECKHE TEOPETUICCKUX
OCHOBBI U OCHOB U - CHOCOOHOCTH
0COOCHHOCTH 0COOEHHOCTEH TIEPEYNCITUTh
00CITyKMBaHUs 00CITy)KUBaHUS TEOPETUICCKUE OCHOBBI U
norpedurenel u norpedurenei u 0COOCHHOCTH
TYpPHCTOB B TYpPHCTOB B 00CITy>KUBaHHSA
TYPUCTCKUX TYPUCTCKUX norpedureneit u
3HAeT KOMITaHUAX U KOMITaHUAX U TYPUCTOB B TYPHUCTCKHUX
TYPUCTCKUX TYPUCTCKUX KOMIIaHUSX U TYPUCTCKUX
MapuipyTax; MapuipyTax; MapupyTax;
IIK -6 - ACCOPTUMEHT, - 3HAHHE - CIOCOOHOCTH
Ymeer XapaKTEePUCTHKU U ACCOpPTHUMEHTA, OXapaKTepU30BaTh
HaXOIUTh U LIEHBI IPEIATAEMBIX | XapaKTEpUCTHK U aCCOPTHUMEHT U LIEHBI
OLCHUBATH TYPUCTCKUX ICH IperaracMbix nmpeajiaracMbIxX
HOBBIE MPOIYKTOB; TYPUCTCKUX TYPUCTCKUX HPOYKTOB,;
PBIHOYHBIE MPOIYKTOB;
BO3MOYKHOCTH,
dbopMynupoBaTh - yMeHHe
COBPEMEHHbIC WCTIOJIb30BaTh - crIocOOHOCTH
IIPOU3BOCTBCHHbIE, | COBPEMCHHbIC UCIIOJIb30BaTh
I/IH(bOpMaHI/IOHHI)Ie u IMPOU3BOJICTBCHHBIC COBPECMCHHBIC
yMeeT KOMMYHUKATHBHbBIE ' [IPOU3BOACTBCHHBIC,
TEXHOJIOTHH, nH(pOpMaMOHHBIE | MH(POPMALMOHHBIE U
- IPOBOJIUTH aHAJIU3 u KOMMYHUKAaTHUBHBIC
noTpeGHOCTei KOMMYHUKATHBHEIE | TEXHOJIOTHH,
3aKA3UMKa; TEXHOJIOTHH; - crtocoOHOCTH MPOBOJTUTH
- YMEHHE aHaJ3 MoTpeOHOCTeH
HPOBOJUTH AaHATM3 | 3aKa3uMKa.
MOTpeOHOCTEH
3aKa34yMKa,

3a‘leTHO-3K3aMeHaHI/IOHHLIe MaTCpPHAJIbI

OueHovHbIe cpeacrea s IlpOMe)KYTO‘lHOﬁ arrecranumu

TecToOBBIC 3a1aHUSA
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1. Review the major methods used to classify tourists.
2. Which of the following can be counted as tourists in the official definitions?
emilitary personnel
espace shuttle pilots
einternational conference delegates
etravelling diplomats
estudents
eimmigrants
3. What is the role of markets in economic activity?
4, Review the major elements of the tourism system — how do they relate to
each other?
5 How does a TSA classify tourism products?
6 What do you consider are the top 10 factors affecting tourism demand?
7. Suggest ways in which travel to a destination can be carbon neutral.
8 List some of the reasons why an individual may not participate in tourism.
9 Review the concepts of demand substitutes and complements in respect of a
leisure break to a city destination and provide two examples of each.
10. Identify some typical holiday patterns that occur at different stages of the
family life cycle.
11. Draft a table with headings such as Films, Newspapers/magazines, TV,
Experience, etc. and place these in relation to Germany, America, China, etc. in
order to identify the key ways that image has been created and what your perceptions
are.
12. Identify the key tourist typologies that predominate at a tourist destination
with which you are familiar.
13. Identify and list the phases you, your friends or family went through in the
purchase decision process for the last holiday you took.
14.  What important consumer behavior factors are similar or different in the
choice and purchase of tourism based upon the 20, 40 and 60 year age groups in

the population?
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15. Examine the materials used by tourist boards as printed literature or on
websites — what clues are there to indicate the key images being communicated?
16. Examine the data requirements for the demand tables of a TSA and see
whether they can be completed from the available information in your country.

17. What might be some of the key problems in comparing tourism statistics
from different areas and regions of the world?

18. Review the different methods of collecting tourism statistics.

19.  List the key questions you would ask in a domestic tourism survey.

20. How does the concept of elasticity help our understanding of tourism
demand?

21. Consider how the time period chosen affects the choice of techniques in
forecasting the demand for tourism.

22. Review the key determinants of demand at an aggregate level and their
importance for econometric models.

23.  List three advantages of quantitative approaches to demand forecasting and
three advantages of qualitative approaches.

24. Summarize the experiences of practitioners in developing procedures for
tourism demand forecasting.

25. Taking a destination of your choice list the steps you would take to plan for
future demand.

26.  What are the principal differences in the markets attracted to different types
of destinations?

27. What are the differences between ‘competitive’ and ‘comparative’ advantage
in the context of destinations?

28. ldentify five key trends impacting future visitation patterns to rural and
coastal destinations.

29. Why is the management of urban destinations particularly challenging?

30. What is the difference between a destination management organization and a
destination management partnership?

31. What methods would you use to determine the economic significance of

tourism activity on a national economy?
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32.  Explain the meanings of direct, indirect and induced economic impacts and
discuss whether governments can influence the level of impact at each level.

33.  Domestic tourism is just displacing consumer activity from other goods and
services within a national economy. Discuss.

34. How can tourism, domestic and international, act as a method of income
redistribution and what are the barriers to such an effect?

35.  With respect to the environmental impacts associated with tourism activity,
list three positive and negative impact examples at the (a) direct (b) indirect, and
(c) induced levels of impact.

36.  Assess the benefits and consider what made Agenda 21 so unique.

37. Explain briefly the difference between environmental impact assessments
(EIAs) and environmental audits.

38. What are the major difficulties associated with trying to identify the
environmental impacts caused by tourism activity?

39. If you were asked to present a talk, how would you define and explain eco-
tourism?

40. What are the major approaches to studying the socio-cultural impacts of
tourism?

41. Assess the models have been put forward to explain the development of
tourism and its impact on the local population. Do you think some members of the
population benefit more than others? If so, explain why.

42. What are the main socio-cultural dangers associated with allowing sex
tourism or gambling to be platforms for tourism development?

43. ldentify three direct positive socio-cultural impacts of tourism and three
indirect negative socio-cultural impacts of tourism.

44, What are the major difficulties involved in measuring the socio-cultural
impacts of tourism and what sources of data are available?

45.  Define sustainability.

46.  What are the major obstacles to achieving sustainable development?

47. What methods can be used to make tourism more sustainable than it is at

present?
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48. What is meant by the term ‘carrying capacity’?

49. What are the major direct and indirect impacts of climate change on tourism
destinations?

50. How might tourism destinations adapt to climate change and what are the
limitations to such adaptations?

51.  Which theories of economic development provide the best basis for tourism
as a catalyst for economic development?

52. What are the major steps, and their sequence, that need to be undertaken as
part of the planning process?

53.  What reasons can be cited to explain tourism development plan failure at the
design stage?

54.  Why do tourism master plans/strategies fail at the implementation stage?

55.  List the characteristics of the tourism product that influence its attractiveness
as a development option. In so doing identify whether the characteristic provides a
positive or negative influence when considering tourism as a development option.
56. Identify and assess the different factors that influence travel risk and travel-
risk perceptions?

57. Identify the main factors that are likely to determine the impact of terrorist
attacks on tourism destinations?

58.  Examine the ways in which regional (e.g. Asia, Europe, Middle East) tourism
may suffer when only one or two countries within that region are in conflict?

59. What would you see as the main customer segments that are attracted to
national parks?

60. In classifying attractions, how would you compare theme parks to, say,
museums?

61. What are the main factors affecting the establishment of a new large-scale
theme park attraction?

62. LEGOLANDs are a reflection of the LEGO toy. What other themed
attractions are reflections of industrially-produced products? Consider the

advantages and disadvantages of this type of development.
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63. In what ways has the accommodation sector changed since 1945 and what
effect has this had on the wider tourism industry?

64. Account for the diversity in the accommodation sector between different
countries and regions.

65. Given its diversity, how can the accommodation sector provide meaningful
comparisons of quality?

66. Review and discuss the key issues facing the accommodation sector from the
sharing economy and their likely impact in the future.

67. What are the benefits, to the small independent hotel, of participation in a
marketing consortium?

68. What strategies can small-to-medium sized accommodation providers adopt
to compete effectively with the larger chain operators?

69. What are the principal classifications of events?

70.  What are the differences between ‘hallmark’ and ‘mega’ events?

71.  ldentify five key trends impacting on the future development of events.

72.  Why is the management of events now considered a profession?

73.  What are the important developments in social media in relation to events
management?

74. Review and discuss the roles of travel agencies, online travel agencies and
tour operators.

75. ldentify the benefits and drawbacks of further consolidation and
concentration in the distribution channel in tourism.

76. Compare and contrast differences in the distribution of the tourism product
between the

77.  United States and Europe.

78.  What is likely to be the future impact of social media on intermediaries and
consumer decision making?

79.  What is the purpose of government regulation of transport? Is it desirable?
80. Compare and contrast the environmental impacts of different modes of

transport.
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81. List the components of a transport system and illustrate how the overall
performance of a mode of transport is governed by the relative strengths and
weaknesses of each.

82. Explore how transport demand in destination areas brings benefits to public
transport operators.

83. Does it also bring conflicts or problems?

84. What do airlines gain from membership of inter-airline alliances?

85. Why are international tourism organizations important for tourism and
tourism development?

86. Suggest some of the areas in a continent of your choice that might be
classified as peripheral and the features that would make them attractive for tourism
development.

87.  Suggest some of the non-governmental organizations in your own country that
have a significant influence on tourism policy.

88. Provide a short memo indicating why your medium-size hotel chain should
adopt a relationship marketing approach to its business.

89. What are the main ways in which value can be added to the tourism product?
90. How can the tourism industry increase satisfaction in its management of the
service product?

91. Provide a list of the main types of risk which a tourist may experience when
visiting China.

92. Create a checklist for carrying out the quality audit of a tourism business of
your choice.

93. Identify some of the recent changes in technology and discuss how these
may affect the tourism consumer or company.

94. What do the acronyms PESTEL and SWOT stand for and how do they
inform marketing decisions?

95. List the main problems that could be encountered when producing a
marketing plan for a hotel group of companies.

96. Describe the four levels of marketing environment and identify how these

may affect the company.
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97. Determine, with reasons, the most effective segments to target for farm
tourism in Europe.

98. Provide a list of the benefits that will be achieved from increasing the
strength of the brand for a large hotel chain with a low level of awareness.

99. Name and describe, with examples, the different product levels that may
exist for a leading airline.

100. How has the Internet changed the role of each player in the tourism
industry?

101. What are the key factors that influence the adoption of ICTs in the tourism
industry?

102. What is disintermediation and re-intermediation in tourism?

103. How do airlines change their business functions as a result of the Internet?
104. How can tourism organizations maximize their online representation?

105. What is the influence of social media?

106. How is the proliferation of mobile devices affecting tourism?

107. What are the Internet-related challenges for managing tourism brands?

Kputepun BbICTABJIEHHSI OLIEHKHU CTYAEHTY Ha 3a4eTe/ IK3aMeHe
no quciumuinae «Tour and travel management (Opranu3anus u ynpaBJieHue

Moe3AKaAMM )»

Banabl Ouenka

(peTuHroBOM JK3aMeHa TpedoBanus Kk cOpMHUPOBAHHBIM KOMIIETCHIIUSIM
OLICHKH ) (crangapTHast)

OrneHka «OTIMYHO» «3a4TE€HO)» BBICTABIISIETCS CTY/ICHTY,
€CIi OH IIYOOKO U TPOYHO YCBOWJI IPOrpaMMHBIN
MaTepHaj, HCUYEPIBIBAIOLIE, I1OCIEJOBATEIbHO, YETKO H
JIOTMYECKH CTPOMHO €ro U3jaraeT, yMeeT TECHO YBS3bIBaTh
TEOPHIO C MPAKTUKOM, CBOOOAHO CHpaBiIsIeTCs € 3a/lauaMu,
86-100 «OTIUYHOY/ BOIIpOCAaMU M JIPYTUMHU BUJAMH TNPUMEHEHUS 3HaHUMH,
«3a4TEHO» IIPUYEM HE 3aTPYAHSIETCA C OTBETOM NPU BUJOU3MEHEHHH
3aJJaHuH, UCIOJb3YyeT B OTBETE MaTepuan
MOHOTpaduuecKon JUTEPATYPBHI, IIPaBUJIBHO
00OCHOBBIBACT NMPUHATOE PEIICHUE, BIIAICET
Pa3HOCTOPOHHUMH HAaBBIKAMH W IPUEMaMHU BBIOJTHEHHUS
MPAKTUYECKHUX 3a]1a4.
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85-76

«XOPOIIOY/
«324TEHOY

OrneHka «XOpouIo»/ «3a4T€HO» BBICTABISCTCA CTYACHTY,
€CJIM OH TBEPJI0 3HAET MaTepHall, FPaMOTHO U IO CYIIECTBY
U3JIaraeT ero, He JOMYCKas CYIIECTBEHHBIX HETOYHOCTEH B
OTBETE Ha BOIPOC, MPABHILHO NMPUMEHSIET TEOPETUUYECKUE
MOJIOKEHHSI TPH PELICHUH NPAKTUYECKUX BOIPOCOB H
3a/1a4, BJIaJeeT HEOOXOAUMbIMU HABBIKAMU U

MIpUEMaMH UX BBITTOJIHEHUSI.

75-61

«YIOBJICTBOPHUTET
BHOY/
«3a4TEHO»

OrneHka «yJIOBJIETBOPUTEIbHO»/ «3a4TE€HOY» BBICTABISETCS
CTYJIEHTY, €CIIH OH MMEET 3HAHUA TOJIBKO OCHOBHOI'O
MaTepuaga, HO HE YCBOWJI €ro JAeTajci, IOoImycKaer
HETOYHOCTH, HEJOCTATOYHO MpPaBUJIbHBIE (HOPMYIHPOBKH,
HapylIeHHs  JIOTUYECKOM  IIOCIENOBAaTEIBHOCTH B
W3JI0KEHUU IIPOrPaAMMHOI0 MaTepuasia, UCIbITbIBAET

3aTpyAHEHUS NPH BHIMIOJIHEHUH MPAKTUYECKUX PaboT.

60-0

«HEYJIOBJICTBOPHT
eJILHOY/
«HE 3a4TEHO»

OneHka  «HEYAOBIECTBOPUTEIBLHO»  «HE  3a4TECHO»
BBICTABJISIETCS CTYACHTY, KOTOPBIN HE 3HAET 3HAYUTEIbHOM
4acTu IIPOrPaMMHOT0 MaTepuana, JIOTTYCKaeT
CYIIECTBEHHbIE OLIMOKH, HEYBEPEHHO, C OOJbIIUMU
3aTpyJHEHUSMHU BBINOJIHAET IpakTHueckue padoTsl. Kak
IPAaBUJIO, OLEHKA «HEYAOBJIETBOPUTEILHO» CTABUTCS
CTY/IEHTaM, KOTOPBIE HE MOTYT MPOAOJDKUTH 00ydeHue 0e3
JONOJHUTENIBHBIX ~ 3aHATHUM 1O  COOTBETCTBYIOIIEH
JUCIUIINHE.

OIICHO‘IHBIC cpeacrea aJjist TeKymeii arTrecranmun

Keiic-3agaun nmo qrucuumuiube «Tour and travel management

(Opranusauus v ynpaspJjieHHue Moe31KaMH)»

1. Brief analysis of a specific destination

Impact of tourism in Nepal. Define:

Location

Type of tourism attraction

Recent tourism statistic information

Then answer the questions:

What attracts tourists in Nepal?

What is the impact of Tourism on the economy of Nepal?

What is the impact of Tourism on the environment of Nepal?

What is the impact of Tourism on the people and culture of Nepal (special

impact)?

What is being done to make tourism in Nepal sustainable?

2. Finding a hotel on a specific request
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Study the following islands and find a suitable accommodation for the given
customers going on a tropical vacation. Be ready to prove your choice.
Islands: Bali, Phu Quok, Hainan, Saipan, Tinian, Samui
Customers: family with 2 twin infants and 1 youngster, newlyweds, active sport
couple, mid-thirty travel-experienced couple, family with 1 teenage kid, group of
elderly unexperienced friends, grandparents and 2 grandchildren non-speaking
foreign language.
3. Dealing with unhappy customers
a) a group of 12 clients come to retailer agent office to buy a package tour of a tour
operator, and requests for a discount as were promised in a competitors company.
Should the demand be met? (Yes/no) Why? What should be done to meet the
requirement? Think of possible solutions, steps to be taken, areas of process
participants engagements.
b) a couple want to have a short beach vacation, choosing package tour with 5statr
lux accommaodation options of a famous hotel chain in a definite location. The
chosen hotel isn’t available on request, operator offers to study its website and
choose another options that after the choice made again appears to be unavailable
either. Then operator offers 5star hotel of unknown local chain in another location
or 3star option at the same location. The couple decides to cancel the reservation
and go to another company and choose absolutely another destination as a result.
How could the operator keep the clients?
4. Promoting the product.
Think of possible target audience and ways of promotion the following products:
a) café near Vladivostok airport, budget is limited
b) car parts store in Moscow suburb towns, budget is optimal
c) shampoo in St. Petersburg and the region, budget unlimited
d) pharmacies all over the island of Sakhalin, budget unlimited
e) gym in Murmansk city center, budget is optimal

Kpurepuu ouenku:

- 100-86 OanoB BBICTABIISIETCS CTYJEHTY, €CIIU CTYJIEHT BBIPA3UJ CBOE

MHEHHE 10 CQOpPMYJIMPOBAHHON mMpoldiieMe, apryMEHTHpOBal €ro, TOYHO
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OTIPE/IETUB €€ COAECPKAHNE U COCTABJISIONINE;

— 85-76 OGamnoB - paboTa XapaKTEPU3YeTCs CMBICIOBOM IIEIbHOCTBIO,
CBSI3HOCTBIO U TOCJEI0BATEIIbHOCTHIO M3JIOKEHUS; TOMYIICeHO 2-3 OMHMOKH Ipu
OOBSICHEHHH CMBICTIa WJIH coAepkaHus TpoOseMbl. DakTHUecKux OIMMUOOK,
CBSI3aHHBIX C TOHUMAaHUEM TPOOJIEMBI, HET;

— 75-61 Gamn - CTYJEHT HPOBOJUT JOCTATOUYHO CAMOCTOSITEIBHBIN aHaIU3
OCHOBHBIX 3TallOB M CMBICIOBBIX COCTABIIAIOMIUX MPOOJIEMbI; TOHUMAEeT 0a30BbIe
OCHOBBI U TEOPETHUECKOE 00OCHOBaHKE BhIOpaHHOU Tembl. JlomyiieHo He Oonee 5
OIUOOK B CMBICIIE WJI COJIEP>KaHUU TIPOOIIEMBIL;

— 60 u MeHee OayioB — eciM paboTa MPEACTaBISICT COOOH IMOIHOCTHIO
NepenuCcCaHHbIi UCXOJHBIM TeKCT, 0e3 Kakux Obl TO HU ObUIO KOMMEHTApHEB,

ananu3a. He packpbiTa CTpyKTypa U TEOpETHYECKAs COCTABIIAIONIAS TEMBI.

TemaTnka KOHCIIEKTOB

no aucuuiuinie «Tour and travel management (Opranu3anus ¥ ynpabJieHUe
Moe3IKAMH)»

Professional etiquette of a hospitality industry

Reasons of studying tourism

Tourism impacts

Tourism mechanisms: operators and agencies

Current situation analysis: destinations and tendencies

Tourism logistics

The hospitality sector: accommodation and catering services

How to narrow down your product

© 0o N o O R~ W DN PRE

Tour budgeting and documenting
10.Tools to promote your product
Kpurepuu ouenku:
— 100-86 6amioB BeICTaBISICTCS CTYJICHTY, €CIU CTYACHT IpopadoTan U aai
MPaBUJIbHBIE OTBETHI HA BCE MOCTABJIECHHBIE 3a/IaHUSI U BOIIPOCHI;

— 85-76 6amoB — Matepuan npopadoTaH, HO CTYIEHT 3aTPYAHSAETCS UIH

CBOEBPEMEHHO HE TOTOB OTBETUTH Ha 2-3 BOMpOCa/3a/laHus 110 KOHCIEKTY;
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— 75-61 Ganm — matepuan npopadOTaH, HO CTYACHT 3aTPYIHSCTCS WU
CBOEBPEMEHHO HE TOTOB OTBETUTH Ha 4-5 BOTPOCOB/3a/1aHUI 110 KOHCIIEKTY;
— 60 1 MeHee 6aToB — MaTepual MpopadboTaH, HO CTYJEHT 3aTPYyIHSCTCS WU

CBOCBPCMCHHO HC I'OTOB OTBCTUTH HA BCC BOHpOCLI/BaI[aHI/IH I1O KOHCIICKTY.

MeToanuecKkue peKoMeHAaluu, ONpeaesiionue npoueaypbl olleHUBAHUSA

pe3yJabTaTOB OCBOCHUA NUCIHUIIJINHBI

Texkymas arrecramms cryaeHTOB. Tekymias arrecTanus CTyACHTOB IIO
mucimmnae «Tour and travel management (OpraHum3zanust W yrnpaBiieHHE
MOE3KaMH )» MPOBOJUTCS B COOTBETCTBUM C JIOKAJIbBHBIMU HOPMATHUBHBIMH aKTaMH
JIBOY u sBnsieTcs o0s3aTeIbHOM.

Tekymas arrecrarms mno aucimmmae «Tour and travel management
(Opranuzanust ¥ ymnpaBjieHUE IMOE3JIKaAMH)» MPOBOJIUTCA B (POPME KOHTPOJIBHBIX
MEPOIPUITUNA MO OLIEHUBAHUIO (PAaKTUUECKUX PE3YyIbTATOB O0YUYEHUS CTYJIEHTOB U
OCYLIECTBIISIETCS BEAYILUM IIPENOIABATEIIEM.

OObeKTaMu OLICHUBAHUS BBICTYIIAIOT:

— yuyeOHass JUCHMIUIMHA (MIOCEIIaeMOCTh BCEX BHJOB 3aHATUH 1O
aTTeCTyeMOM JUCUMILIMHE, AaKTHUBHOCTb Ha 3aHATHSIX, CBOEBPEMEHHOCTH
BBIIIOJIHEHHS PA3JIMYHBIX BUJIOB 3aJaHUN);

— CTENEHb YCBOEHUS TEOPETUUECKUX 3HAHMIA;

— YPOBEHb OBJIQJICHUSI MPAKTUYECKUMU YMEHHMSIMU M HABBIKAMH [0 BCEM
BUJIaM y4eOHOU paboThI;

— pe3yJbTaThl CaMOCTOSATENBHOM padOThl, B TOM 4YHCIE — (PUHAIBHOIO
MPOEKTA.

IIpome:xkyTouHass arrectaumMs CTYAeHTOB. [IpomexyTouHas arrecranus
crynentoB mno mucrtmmuimae «Tour and travel management (Opranmsanus wu
VIOPABJIECHHE TOE3JKaMH)» IPOBOJUTCA B COOTBETCTBUM C  JIOKaJIbHBIMH
HOpMAaTUBHBIMU akTamu JIBDVY u sBisercs o0a3aTeNbHOM.

[To aucuunnune «Tour and travel management (Opranu3zamust u yrnpaBjieHHE

MOe3/IKaMH )» MPETYCMOTPEH SK3aMEH B BUJI€ UTOTOBOTO TECTUPOBAHMUS.

42



KpaTtkas xapakTepucTHKa mnpoueaypbl NPUMEHEHHMs MCIOJb3yeMOro

OLICHOYHOI'0 cpeacTBa. B pe3ynbrare NOCEMICHUS NPAKTUYECKUX 3aHATHM,

MOJITOTOBKE BO BpEMsI CaMOCTOSITENIbHON paboThl, pa3dopa Keic-3amay, CTYACHT

MMOCJICAOBATCIIBHO OCBAUBACT MATCPHUAJIbI JUCHUINIMHBI W HM3Yy4aCT OTBCTHI Ha

BOIIPOCHI K ©H”TOT'OBOMY TCCTUPOBAHUIO.

KpuTtepun BoicTaBjIeHNs OLIEHKHU CTYJEHTY Ha 3a4eTe/ IK3aMeHe

no aucuuminie «Tour and travel management (Opranu3zauust M ynpasJieHUe

MOEe3IKAMH )»

Bbanabl
(perTHHTOBOM
OIICHKH )

Ounenka
IK3aMeHa
(cranmapTHas)

TpeodoBanusi K c(h)OPMHUPOBAHHBIM KOMIIETEHUHSIM

86-100

«OTJIMYHOY/
«3a4TEHO»

OneHka «OTIMYHO» «3a4TE€HO)» BBICTABIISAETCS CTYACHTY,
€clii OH INIYOOKO U TIPOYHO YCBOWJ HPOrpaMMHBIN
MaTepuall, MCUYEepIbIBAIOLIE, IOCIEI0BATENbHO, YETKO U
JIOTMYECKH CTPOMHO €ro M3JlaraeT, yMeeT TECHO YBSI3bIBaTh
TEOPHIO C MPAKTUKOM, CBOOOAHO CIpaBIISIETCS € 3a/lauaMu,
BOIIpOCAMH M JIPYTUMHU BUJAMHM T[PUMEHEHUS 3HAHUM,
IpUYEM HE 3aTPyJHSETCA C OTBETOM IPH BUIOU3MEHEHHUH
3a/laHuH, UCIIOJIb3YET B OTBETE MaTepuan
MOHOTrpaduueckon JUTEPATYPHI, IIPaBUIILHO
00OCHOBBIBAET IIPUHSTOE pelieHue, BJIaJIEET
Pa3HOCTOPOHHUMHU HAaBBIKAMU M INPHUEMAMH BBIOJTHEHHUS
ITPaKTUYECKHX 3a7ad.

85-76

«XOPOIIO0Y/
«3a4TEHO»

OneHka «Xopoioy/ «3a4TeHO» BBICTABISETCS CTYICHTY,
€CJIY OH TBEPJIO 3HAET MATEPHUAIL, TPAMOTHO U TI0 CYIIECTBY
W3J1aracT €ro, He JI0MYyCKas CYIIECTBEHHBIX HETOYHOCTEH B
OTBETE Ha BONPOC, MPABUIILHO MPUMEHSET TEOPETUUECKUE
MOJIOKEHUS IIPU PELICHUH IPAKTUYECKUX BOIPOCOB U
3a/1a4, BiaJeeT HEOOXOAUMBIMHA HAaBBIKAMH U

MpUEMaMU X BBITTOJTHEHUS.

75-61

«yJIOBJIETBOPHUTEI
BHOY/
«3a4TEHOY

OreHka «yIOBJIETBOPUTEIBHO»/ «3aYT€HOY» BBICTABISETCA
CTYJIEHTY, €CIIH OH HMEET 3HAHUA TOJIBKO OCHOBHOI'O
Marepuanga, HO HE YCBOMI €ro JeTajlel, JOIyCKaer
HETOYHOCTH, HEJIOCTATOYHO NpaBUIbHBIE (POPMYIUPOBKH,
HapyILICHUs JIOTUYECKOU IIOCIIEN0BATEIBHOCTH B
W3JI0KEHUU TPOTPAaMMHOIO  MaTepHalla, HCIBITHIBAET
3aTpy/AHEHUs PH BHIOJIHEHUH MPAKTHUECKUX PadoT.

60-0

«HEYJIOBJICTBOPHT
eJILHOY/
«HE 3a4TEHO»

OneHka  «HEYIOBIETBOPUTEITHHOY/ «HE  3aYTCHO»
BBICTABIISICTCS CTYJEHTY, KOTOPBIM HE 3HACT 3HAYUTEIIHHOU
4acTu MIPOTrPaMMHOTI0 Marepuana, JOTyCKaeT
CYLIECTBEHHbIE OIIMOKH, HEYBEPEHHO, C OOJBIINMHU
3aTpyJHEHUSMHU BBINOJNHAET TpakTHueckue pabdoTel. Kak
MpaBWIO, OIEHKA «HEYJOBJIETBOPUTEIBLHO» CTABUTCA
CTYJEHTaM, KOTOpbIe HE MOTYT MPOJIOJKUTH oOyueHue 06e3
JIOTTOJTHUTEIBHBIX 3aHATUNA MO COOTBETCTBYIOIIEH
JUCIUATUIMHE.
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