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O0OopoTHas cTopoHa THTYJILHOrO Jucta PITY ]I

I. PaGouasi nporpaMma nepecMOTpPeHA Ha 3aceJaHNU Kadeapsl:

[Ipotokoin oT « » 20 1. Ne

3aBeayromuii kageopoii

(monnmck) (M.0. ®amumnms)

I1. PaGouyas mporpamMma nepecMOTpeHa Ha 3aceJaHNU Kadeapbl:

[Ipotokoin oT « » 20 1. Ne

3aBeayromuii kageopoii

(monnmck) (M.0. ®amumnms)

I11. PaGouas nporpaMmMa nepecMoTpeHa Ha 3acelaHUM Kadeapbl:

[Ipotokoin oT « » 20 1. Ne

3aBeayromuii kageopoii

(monnmck) (M.0. ®amunms)

IV. PaGouast nporpaMMa nepecMOTpeHa HA 3aceflaHuH Kadeapol:

[Ipotokoin oT « » 20 1. Ne

3aBeayromuii kageopoii

(monnmck) (M.0. ®amunms)



1. Ilenu u 3agauu OCBOCHUS AUCIUILINHBI:

Lens:  HampaBieHa  Ha  yJAydll€HWE  TOHUMAaHUS  CTYJECHTaMH
MapKETUHIOBBIX KOHLEMNLWHA, MPUHUUIIOB YOPABICHHUS A0XOJaMHU, MpoOIeM
OpoJaX TOCTUHUYHOM NPOAYKIMH, a TakKe NPAKTUK ONEPaLlMOHHOTO
MEHEPKMEHTA.

3anmauun:

1. [IpoieMOHCTPUPOBATh KPUTHUUYECKYIO OCBEIOMIIEHHOCTh O MpoAaxkax
Y YNIPaBJICHUU JOXOAAMH OTEJIEH U UX MPEeUMYyIecTBaxX JUisl OpraHu3aluu;

2. OOCyuTh CTpaTerMyecKue pblyard yOpaBi€HUS NOpoJaxkaMu U
JOXO/IaMH OTEJIEH, a TaKXKe TO, KAK UMM MOKHO MaHUITYJIUPOBATh JUIsl YBEJIUYEHUS
J0XOJI0B;

3. OueHuTh 1 onucaTh YIpaBiIeHUE JOXOAAMH OTENS C TOUKH 3PEHUS €ro
COCTaBHBIX YaCTEH U KPUTUUECKHUX COOOpaKEeHMUI;

4. [IpensiokuTh crnocoObl YBEIWYEHUS MNPOAAX W BHEAPEHUS CUCTEM
YOpaBJIEHUS AOXOJaMH B MOJAPA3JEIEHUSAX U APYIMX COBMECTHBIX OTIENaX WIIU

OTpaciifax, HallpUMEp, PECTOpaHax, Cia, rojibQ-Kiydax u T..I.

HpO(beCCI/IOHaJIBHBIG KOMIICTCHIO WA BBIITYCKHUKOB U MHIAUKATOPbI UX

JOCTUKCHUA.
Tum 3a1a4 Kon u HaumeHoBaHUE
npodeccuoHaTbHOM Kon u HanMeHOBaHHE HHAMKATOPA JOCTHIKCHHUS
KOMITETCHIINH KOMITETCHIINH
(pe3ynbTaT OCBOCHHMS)
IIK -1.1
ITK-1 K -1.2
I[IK -1.3
Kon 1 HanMeHOBaHHE WHIUKATOPA HawnMeHoBaHHe mOKa3aTes OlNEHUBAHUS
JIOCTIHOKEHHST KOMITETCHITUH (pe3yapTata 00yUeHHs O AUCIHILIHHE)

IIK -1.1 IIpoBoaMT CTpaTernyecKuii aHaJlu3 U OLICHKY
Pe3yIbTATOB JIEATEILHOCTH NMPEANPUATHH chepsl Typu3ma,
BBISIBIISIET (DAKTOPHI ycrexa

IIK-1 CriocobeH ocymecTBIsATh
IUIAHUPOBaHKE, OPTraHU3aIHIO U

KOHTPOJIb ACATCIbHOCTHU

. IIK -1.2 OcyuiecTBisieT ynpaBieHUE AeSTEIbHOCTIO
OpeAnpUsATHiA chephl Typu3Ma,

IpeanpusiTHiA chepbl TypuzMa

pa3pabaThiBaTh KOHIIEIIIUIO

[IK -1.3 ObecrnieunBaeT cTpaTeruiecKuii KOHTPOIb
TYPUCTCKOTO TPEIIPUATHS

JeSTEIIbHOCTH MPEANPUITHI cephl Typu3ma.




2. Tpyno€MKOCTh AUCIUILIIMHBI U BUJIOB YUCOHBIX 3aHSATUM 11O JTUCHUILIMHE

O6ma;1 TPYAOCMKOCTb AUCHUIIIMHBI COCTABIIACT 1 3auérHas [S2207850%00¢:] (36 AKaJCMHYCCKHUX ‘IaCOB).
(1 3a4C€THas €AuHUIla COOTBETCTBYCT 36 aKaJICMHUYCCKHM qacaM)

Bunamu ydueOHbBIX 3aHATUN U pabOTHl 00YUYaIOIIETOCS 110 JUCHUILIMHE MOTYT
SIBJISITHCA

Ob6o3HaueHHe Bunpl yueOHbBIX 3aHATHH B pabOThI 00ydaronerocs
Jlex Jlexuun
JIab JlabopatopHble paboThI
IIp [IpakTHyecKkue 3aHITUSL
OK OmnnaiiH Kypce
CP CamocTosiTenpHast paboTa 00yyaroIerocst B Iepruoj TEOPETHIECKOro 00yUIEeHHUS
KoHTposts CamocrosiTensHas paboTa 00ydaromerocs u KOHTaKTHAs pabota oOyuatomierocs ¢
MpenoJaBaTeieM B IEPUO]] MPOMEXKYTOUHON aTTeCTALNH

CrpyKkTypa JUCHHUIUINHBIL:

®dopma 0OydeHHs — ouHas .

KosudecTBO 4acoB 1Mo BUIaM yueOHbBIX DopMml
o 3aHTHIl U pabOThl 00YYArOLIErOCst IIPOMEIKY TOUHOI
H
No HaumenoBanue paszena 3 2 aTTecTallny,
) JACHHUTLTAHBI 3 % =] ol ¥ e é TEKYIIEro
< = = =| o © z KOHTPOJIS
~ yCIIEBACMOCTH

Hotel Sales and Revenue
Management (YmpaBnenue

[IpOJIaXKaMU U T0X0JaMU B 0 |18 0 3a4er
TOCTHHUIIC)
HUroro: 36

1. CTPYKTYPA U COJEPKAHUE TEOPETUYECKON YACTH
KYPCA

Pasznea 1. Illonumanue nHAYCTPHUHU rocrenpuumcTsa (4 yac.)

Tema 1. KoMmereHuMss MOHMMAaHUA HWHAYCTPHUM TIOCTEeNpPUMMCTBA (2
yac.)

Onpenenenne OCHOBHBIX CEKTOPOB MHYCTPUU TOCTENPUUMCTBA

KiroueBble  MOHATHA:  B3aMMOJEHCTBHE U B3aWMO3aBHCUMOCTH:
MyTEIIECTBUS; Pa3MELIEHUE; PECTOPAHBL; KIIyObl; pa3BI€UEHHUS; OTIbIX.

Konuenuus 2: poct OpeH1I0B B MHYCTPUU TOCTEIPUUMCTBA.




KitoueBbie HOHSTHS: UMUK-MapKETHHT; OpeHI-POAYKTOBOE
o0beIMHEHUE; TOTPEOUTENBCKUE 0KUIaHUS; OpEHAbl BHYTPH OpEHI0B

Konnennusa 3: Onpenennte MHOKECTBO PA3IUYHBIX Ay IUTOPUN, K KOTOPBIM
JIOJDKEH oOpaTUTbcs OTAEA JOXOJOB M pacXxoloB, U OOBICHHUTE, Kak
MAapKETUHIOBbIE MEPONPUATHS B HHJIYCTPUM TOCTEIPUUMCTBA  OTBEYAIOT
NOTPEOHOCTSM PAa3HBIX TUIIOB NOKYHaTENEH.

KitoueBble MOHATHSA: MpoJa)ka NPOAYKTOB M YCIYyT; MOTPEOUTEIbCKUIA
PBIHOK; MpoJiaka UMHJIKA (PUPMBI; PHIHOK HMHBECTOPOB; MAPKETHHI ISl OOIIEH
ayIUTOpUM; UMUK W HH(QOpMALMOHHAs peKjiaMa; TOJOBOM OTYET Kak
MapKETUHTOBBIM HHCTPYMEHT; (PpaH4Yai3MHTOBBIA MAPKETHHT

KitoueBbie HOHSTHS: noTpeOHOCTH OU3HEeC-NyTEeIIeCTBEHHUKA;
NpeaAnoyYTeHus: OpeHaa MJid  YAOBIETBOPEHUS NOTPEOHOCTEH; NOTpeOHOCTH
OTJIBIXAIOIIET0; IPEANOYTEHHS], 00YCIIOBIECHHBIEC 3aTPATAMH.

Tema 2. CerMeHTANMs PBIHKA M HHAYCTPHUS rocTenpuumMcTBa (2 yac.)

Konuenuust 1: onumure 3HaYeHUE TeOrpapUUecKOl CErMeHTaluud IS
MapKeTHUHTa B UHAYCTPUHU TOCTEIPUUMCTBA.

KitoueBble TOHSATUS: PETHOHBI, TOPOAA-MOOPATHMBI, 30HBI, PaHOHbI;
CTOJIMYHBIE CTAaTUCTUYECKUE paloOHBbl; MNapbl TOPOJAOB; MOYTOBBIE WHIECKCHI;
0003HAaYEHHBIE PHIHOYHBIE 30HbI; 30HbI JOMUHHUPYIOLIETO BIUSHHUS

Konuenuus 2: 00bsICHUTE, KaKk ropoAa-noopaTuMbl U Mapbl TOPOJOB MOTYT
OMOYb C(HOKYCHPOBATh MAPKETUHIOBBIEC YCHIIHSI KOMIIAHUU.

KittoueBble MOHATHUS: TOPOIA-IOOPATUMBI; TAPbl TOPOJIOB

Konuenuus 3: oTiMyaTh TOpoJia Ha3HAYEHUS OT PbIHKOB Ha3HAUYEHHS.

KitoueBbie MOHATHS: ropoja Ha3HAYEHUSI-YHUKAJIbHbBIE
JOCTONPUMEYATEIBLHOCTH, KOTOPBIE CO3AAI0T crpoc Ha myTtemecTtBus (Jlac-Berac,
AKanynbKO); PpBIHKM Ha3HA4Y€HHs - CO3/Jal0T CIOPOC Ha MYTEIIEeCTBUS C
YHUKAJIbHBIMU JOCTONPUMEYATEIbHOCTIMU U LIEHTpaMH Ou3HeEca U TOPrOBIU

Konuenuus 4: onummuTe 3HayeHue geMorpaduyeckux npouieil KIueHToB
JUTSl MApKETUHTa B UHIYCTPUH T'OCTENPUUMCTBA.

KitoueBble TOHATHS: KOHKPETHBIE MOTPEOHOCTH KIMEHTOB; YPOBEHb



J0XO0/I0B KIINEHTOB

Konuenuust 5: oOBsicHUTE, Kak 3HAHMS, IOJIYYEHHbIE B peE3yJbTaTe
CEerMEHTAllMi MPEUMYLIECTB U MOTPEOHOCTEW, MOTYT IMPHUBECTH MAapKETOJOTOB U
MEHE/DKEpOB MO omepauusiMm B cdepe TOoCTENPUUMCTBA K TECHBIM paboyuM
OTHOUICHUSIM.

KitoueBble MOHATHA: THOKOCTH A 3()QPEKTUBHOrO  OOCITYyKUBaHUS
pa3HOOOpa3HbIX MOTPEOHOCTEM KIMEHTOB;, CEMEHHBIE OTHABIXAIOIINE MPOTHUB
OW3HEC-NyTEIIECTBEHHUKAa NPOTUB  OTAbIXalomux  0Oe3  jered;  Ou3Hec-
MyTEIIECTBEHHUK MTPOTUB MMyTEUIECTBEHHUKA C LIEJIbIO YIOBOJIbCTBUS.

Konuenuust 7: oObAcHUTE, Kak OOBEAMHEHUE PA3IUYHBIX METOOB
CEerMEHTAllMM pbIHKAa O0ECIEeYMBAET LEHHbIE HHCTPYMEHTBHI HCCIEAOBAHUS s
MOJIydeHUs MHPOpPMaLlMM O JO0XOAaX M pacxojax B COBPEMEHHON WHIYCTpUHU
rOCTENPUUMCTBA.

KitoueBble MOHATHA: TSDKENBIA IOJIB30BATENNb; LEHOBAs CETMEHTalUs;
CTOMMOCTb

Paszpnea II. Kanansl pacnipocrpanenus (4 yac.)

Tema 1. KomnereHuun kaHaJioB pacnpeaejaeHus (2 yac.)

Konuenuust 1: onuimmre KaHalbl paclpOCTPaHEHUS B HHAYCTPHUH
rOCTENPUUMCTBA.

KitoueBble  NOHATHS: TYPUCTHUYECKUE TOCPEIHUKH; KOMMEPYECKHE:
PO3HUYHBIE TYPAreHThl; TYPUCTUUECKUE YNPABIIAIONINE KOMIaHUU

Typoneparopsl: pO3HMYHBIE TOPrOBLbI, ONTOBBIE TOPIOBLBI; PUTEUIIEPHI;
MOCTABUIMKUA YCIYT; TYPUCTUYECKUE CANThl; METa-MOMCKOBUKH M arperaTtopbl
tapuda; UHCEHTUB-TYP(UPMBI; TYpUCTUUYECKHE KIYObl U YapTEepHble KOMIIAHUU;
OHJIAWH-TYpUCTUYECKHE areHTCTBA; OJEKTPOHHBIE CHUCTEMBI OpOHUPOBAHUS
(rmobanbHast TUCTPUOBIOTOPCKas cucTeMa kommnanun); Amazneyc, ['anuneo, Ceitop,
YopaacnaH; MecTax OlepaTopoB; aBUANEPEBO3YUKH; B EBporie u Anonuu

KoHuenuus 2: nepeyuciuTe U KpaTKO OMUIIMTE TOCYIapCTBEHHbBIE OPraHbI
CIIA u MexayHapOAHBIX OpraHU3alUid, KOTOPbIE PEryJIUpPYIOT WM BIHSIOT Ha

IIOC3KH.



KiroueBble  MOHATHA:  MEXKIOCYAAapCTBEHHAs  TOpProBas  KOMMCCHS;
@enepanpHasgs Mopckas kKoMuccus, MunucrtepctBo TtpaHcnopra; DdenepanbHoe
aBUALlMOHHOE YympasieHue; l['ocynapcTBEHHBIM JenapraMeHT; MHUHUCTEPCTBO
IOCTULIMM; MUHUCTEPCTBO TOProBiM; ciyx0a mnyremectBuii CoeauHEeHHBIX
[IItatoB; u BTO

Konnenmusa 3: OnucaHue BepTUKAIbHOM, TOPU30HTaIbHOW, OOpaTHOW U
MIPSIMOM UHTETPALUH B UHIYCTPHUH TOCTEIPUAMCTBA.

KiroueBble  NOHATHS:  BEpPTUKANbHAsg  HMHTETPALMs; TOPU3OHTAIbHAS
MHTErpanus; oopaTHast HHTErpauus; npsiMas HHTErpalmsl.

Tema 2. IlorpeduTesin 1 MApKETHHI B IepcreKTHBe (2 yac.)

Konuenuus 1: oObpsicHUTE, TOYEMY TOCTUHUYHBIE KOMIIAHUU HYXIAIOTCS B
IMOKUX MApKETUHIOBBIX CTPATETHsIX.

KitoueBble KOHIENUMU: MOCIEACTBUS HM3MEHEHUU; OBICTpOE M THOKOE
pearupoBaHy€e Ha BOZHHUKAIOIIKE MTPOOIEMBI

KoHuenuus 2: onmummTe, Kak MapKETHUHITOBBIE YCUJIUS BBIUTPBIBAIOT OT
Ipoliecca COCTaBIEHUs OI0KEeTa ¢ HyJIeBOM 0a30i.

KitoueBble MOHATHA: OIOJKETUPOBAaHUE C HYJEBOM 0a30i; Ha OCHOBE
KOHKPETHBIX LI€JIEW; MAPKETUHIOBOE IJIAHUPOBAHUE

Konuenuus 3: 00bsicHuTe (YHKIMIO BHYTPEHHETO U BHEIIHETO aHAJIU3a IpU
ONpENENICHUN TMOTPEOHOCTEH KOMIIAHUU, KOTOPhIE MOXKET YIOBIETBOPUTH
MAapKETHUHT .

KitoueBble MOHATHS: OmpeneseHue noTpedHocTell Ou3Heca; BHYTPEHHUN U
BHEIIIHUI aHAJIU3 U PACIIpElIETIEHUE PECYPCOB

Konuenuus 4: onumure, Kak KOHLENIMUS MNPUOBUIBHOCTH CErMEHTa
MIPUMEHSIETCSA K MAPKETUHTY TOCTUHUYHBIX POAYKTOB U YCIYT.

Onpenenenue CeTMEHTOB PBIHKA, KOTOPBIE B HACTOSAIEE BPEMS HE SIBISIOTCS
L[EJIEBBIMH

AHanu3 J0XOJ0B M NPHUOBUIM C MOMOUIBI0O MApPKETHHIa IO KOHKPETHBIM
CEerMeHTaM

KOHH@HHHSI 5: OHpCI[@JII/ITe HCKOTOPBIC KIIIOYCBBIC MOTHUBAIIMOHHLIC



(akTOpbl TYpUCTUYECKUX MOCPEIHUKOB, KOTOPHIE MOTYT MOMOYb C(HOPMUPOBATH
MapKETUHIOBbIE YCUJIUS TOCTUHUYHOM KOMIIAHMM, U OINPEAEIIUTE UHCTPYMEHTHI,
KOTOpbIE€ KOMITaHUS MOXET UCIOJb30BaTh JIJIsl BEIXO/A HA PHIHOK.

KitoueBble MOHATHUSA: J€HEKHbIE MOTUBATOPbI; HEJICHEKHBIE MOTUBATOPBI.

NHCTpYyMEHTBI: HUHTEPHET, 3JIEKTPOHHBIE BHIBECKH, MOOMIIbHBIE TEIEPOHBI U
[TIK ]I, 6moru, counanbHbie ceTH, TBUTTED.

Paznea III. Ilpumenenune KiaroueBbix MapkeruHrosoix MeTogo/10ruii:
IMponaxu (4 yac.)

Tema 1. KoMnereHuuu mo npuMeHEHUI0 KJIYEeBbIX MAPKETHHIOBBIX
MeTO/10JIOTHIi: MPoAaXkH (2 yac.)

Konuenuus 1: onumure oOOImIME WHCTPYMEHTBHI U MPOUEAYPHl NPOJAXK,
UCIIOJIb3yEMbIE B OTAEJIaX MPOJaX TOCTUHULL.

KitoueBble MOHATHUS: OpOLIIOPBI, AEATEIBHOCTH M YCIYTH, MYTEBOJIUTENb
unu 6pourtopa, BUIT 6ponnpoBanust popmy 3ampoca, mpeaBapuUTEIbLHOE MUCHMO-
MOATBEP)KJAEHUE,  MOJYy4YWIa  KOHTPOJBHBIM  JIMCT,  CBSI3aTbCS  OTYETOB,
HaIIOMUHAHUE/OKOHYATEIbHOE MOATBEPKIECHUE TUCbMOM, O TenedoHy MpoBepKa
nporueayp, KoHdepeHil-3an/koHdpepeHi-onpeaeneHtas ¢opma OpoOHUpPOBaHUS,
KJIIOU-KOHTAKTOB, COOBITHS, paclucaHusg/miiana paboTel, (GOpMbI, (PaKTypbl
MpoIeayp, NOCT-KOH(DEPEHII-3a1/KOHBEHIIUM JTOKJIa], OJlarogapCTBEHHOE Mpoliecc,
“IToxanyiicra, BO3Bpalaics” MHACHMO; perucrpamnuu MHCTPYKLHS:
aJMUHUCTPATUBHBIN TOMOIIHUK MO MPOAAKAM

KoHuenuus 2: cyMMHUpyHTe TpY KIIFO4a K JTUYHON MPOJaXKe.

KitoueBble MOHATHA: AOCKOHAJIBHOE 3HAHHWE: Balll MPOAYKT WIH YCIYyra;
NOTPEeOHOCTH BallleT0 KJIMEHTA; Balll UMUK MPOJAXK; KOHTPOIbHBIA CIUCOK IS
YBEJIUYECHUS POAAXK

Konuenuus 3: cyMMupoBaTh KIOYHU K TEIEPOHHBIM MPOIaXKaM.

KitoueBble MOHATHSA: JOCKOHAJIBHOE 3HAHHUE: Balll MPOAYKT WM YCIyra;
MOTPEOHOCTH BallleTO KIMEHTA; Balll UMUK MpoAax; ciymaite! Crnpocute o
npojiaxe, ckaxure " cnacu0o”

KOHH@HI_[I/ISI 4: ONUIINTE BaAXXHOCTh MG)KBC,Z[OMCTBGHHOI\/’I KOMMYHUKAIIUU JJIA



npolecca Npoaax.

KitoueBble MOHATHA: KPUTHYECKUH OTHEN NPOJaX CBA3b C: IUTAHUE;
MPOJIYKThl MUTAaHUS W HANWUTKH; OpOHUPOBAHHE; OTIEI HOMEPOB; VHKMHHPUHT;
otnen 0e30MacHOCTH

Konuenuust 5: oOBbsICHUTE, KaK W3MEHEHUS B TEXHOJOTMU U SKOHOMUKE
U3MEHWIH (DYHKIUIO MPOJIaXK.

KitoueBble MOHATHA: TEXHOJIOTHS: MO3BOJSET OOIIAThCS M3 JIO00M TOUYKH
Mupa; oToOpaxkeHue TrpapUUYecKux MaKeTOB KOH(epeHIll-3ajla; MIHOBEHHOE
1IeHOOOpa30BaHUE; BEICHUE DJJIEKTPOHHBIX KaJleHJapeil; MO3BOJSET KIMEHTY
MOJIYYUTh JOCTYI K BBIIIEYKa3aHHbBIM HHCTPYMEHTaM, €CJIH 3TO JKEJaTEIbHO
HSKOHOMHKA: PA3pelICHHbId TOProBbId MepcoHaN i pabdoTbl M3  JIOMa;
COKpAIlleHHEe KOMMYTHUPYIOIIUX U O(PHUCHBIX PacXoJ0B; pa3pelieHHbIE TPYNIIOBbIE
MPOJIaXKu 00CITy)KMBAaHUE KIIMEHTOB CHEIMAIN3UPOBATHCS B COOCTBEHHOCTH; OoJiee
OBICTPOE BpeMsl OTKJIMKA; COKPAILLEHNE BPEMEHHU BBINTOJIHEHHS 3aKa3a

Tema 2. Ilpumenenue KiroueBbix MapkeruHrosbix Meroposoruii:
Oo6cay:xxuBanue Kiniuenros (2 yac.)

Konuenuus 1: Onpeaenure ponb 00CTyXKHUBaHUS KIUEHTOB B MapKETHHTE.
(p. 87)

KitoueBble mMoOHATHA: HamOOJee LEHHbIA MapKETHUHIOBBI HHCTPYMEHT;
MOJIyYeHHUE JOJU PhIHKA OT KOHKYPEHTOB; yJIEpKaHUE CYIIECTBYIOIIHMX KIMEHTOB
MIPOTUB MPUBJIEYEHUS HOBBIX; 3QPEKT capadaHHOTO paIv0 HEAOBOJIBLHOTO KJIUEHTA

Konuenmus 2: onumunre ONUCAHHYIO B TJIABE JAECATUATAIHYIO MPOLEAYPY
BBUSIBJICHUA TNpo0sieM 0OCIHy)XKMBaHUS KJIMEHTOB M CIOCOOOB  YJy4IlIEHUs
00CITyKUBaHUS KIIUEHTOB. (CTp. 87-94)

KitoueBble MOHATHA: NPU3HAHUE; BBISIBICHUE MpoOJieM; IJIaH JEHCTBUN;
nepepacnpeieieHle pecypcoB; MPUOPUTH3ALUS; TPo(ecCHOHaNbHAs MOATOTOBKA
U TEepernoAroToBKa; HAO00p MepcoHala; KOMMYHHUKALMS;  IOCJEAyomas
JESTENbHOCTD; HA4aJ0 3aHOBO

Konuenuus 3: onuiuTe Npoiaku ¢ TOYKH 3pEHHs TOTPEOUTEIIS.

KiroueBrie TOHATUS: TOUKH BCTPCUYU; OKHNAAHUA KIMCHTOB, IIYCTHh KIIMCHT



BBIUTPAET

Konuenuus 4: npeyoxuTe cnocoObl yIep >KaHUs KIIMEHTOB ITyTEM PELICHUS
npo0iem.

KitoueBble MOHATHA: CYITECTHBHAs MpOAAXKa; MOKa3aTh JUIAEPCTBO;
YCTaHOBUTh (POPMAJIM30BAHHBIA MpoLecc OOCIYKMBAHUS KIMEHTOB WJIM IUIAH;
COCPEIOTOYUTHCA Ha MOTPEOHOCTAX KIMEHTOB; BHEAPUTH CUCTEMY OOpaTHOU
CBSA3M KJMEHT-COTPYJHHK; pearupoBaTh Ha OOpATHYIO CBsI3b; COAECHCTBOBATh
CUHEPIrUUd NPOJAXK-O0CITYKMBAHHE, WHULMHUPOBATH MPOrpaMMbl MOTHBALUU
yAepKaHUs KIMEHTOB; NHHOBALIUK; IPU3HATH BBIMOJIHEHUE COTPYIHUKOB

Konuenuus 5: obcyaute vepapxuio KJIMEHTOB U OINPEIECIHUTE 3JIEMEHTHI B
3¢ ()EeKTUBHOM KOHTPOJIBHOM CIUCKE 00CITYyKMBaHUS KIIMEHTOB.

KitoueBble  MOHSATHS:  KIMEHTHI-HOBMYKHM;  TOCTOSIHHBIE  KJIMEHTHI;
CTOPOHHUKH; YYACTHUKHU; KOJUJIETHU; UHBECTOPHI (BpeMs)

KOHTpONBbHBIN CIMCOK OOCTYKMBAHMS KIUEHTOB: IJIaH / CTPATErus; MJaH C
JOCTaTOYHBIMU pecypcaMu; OOy4YeHHE; pacUIMpeHHe IpaB U BO3MOXKHOCTEU
NepcoHana; oOpaTHasl CBA3b; MMHJK, MOJUTHUKA, MO3ULMUSA Balled KOMIAHUU;
MOHUTOPUHT ayJWTOB BOCIHPHUATUS KIMEHTOB, H3MEPEHUE YIOBIETBOPEHHOCTU
KJIMEHTOB; NPABWIbHBIA HAeM Ha MO3ULHUM TOYKH BCTPEUYH; OOCIYyKUBaHHE
KJIIMEHTOB KaK MApKETHHTOBbIA HMHCTPYMEHT; HPOrpaMMbl pPaclO3HaBaHUs
COTPY/JHMKOB; CYITE€CTUBHAsl CTpaTerusi MPOJaXW; TMOIACPKKA JIMIEPCTBA;

O6I_HCHI/IG C KIIMCHTaAMH B OpraHr3alu.

IV. CTPYKTYPA U COJAEP)KAHUE MNPAKTUYECKON YACTH
KYPCA U CAMOCTOSTEJbHOMN PABOTHI

3ansTue 1. [lonnMaHue HHAYCTPUM rOCTENIPUUMCTBA (2 Yac.)

Pabora B ki1acce

[TogymaiiTe O NPUIVIAIIEHUH NPUTTANIEHHOTO AOKJIAA4YMKa Ha 3TOT YPOK.
[Togxopsimum opatopoM OyAe€T MAUPEKTOpP IO MAPKETHHIY WM MEHEKEp
MECTHOTO OTeJIs Wi pectopaHa. [loMmorute opatopy nOArOTOBUTHCS, IPEAOCTABUB

€My KOIUIO KOMIETEHIU JJ1s1 3TOM raBbl. [IycTh opaTop oOCyauT:



1. O0630p MapKeTHHIa B TOCTHHUYHOM OM3HECe

2. KOHKpEeTHBIE MAPKETUHTOBBIE CTPATETUH
3. BaxxnocTs OpeH10B
4. Pa3nuuHble TUIMBI PHIHKOB, KOTOPBIE JOJIKHBI OBITh PACCMOTPEHBI, U

cnoco0, KOTOpbIM 3(P(HEKTUBHBI MAapKETUHI TOCTENPUUMCTBA TOBOPUT C 3TUMU

PBIHKAMH

NuauBuayaabHas/rpynmnosasi padbora

Hwuxxe npuBeneHsl HEKOTOPBIE TONOJHUTENBHBIE 3alaHus, KOTOPBIE BbI
MOXETE JaTh BAIIUM CTYJICHTAM:

1. OnummTe, Kak Ballyd MOTPEOHOCTH KAaK MOTPEOUTENST MEHSIIOTCS IO
Mepe U3MEHEHHMS Balllel LN Ty T ECTBUS.

2. OObsicHUTE, YTO BBl MIIETE B MNPOAYKTE WM YCIyrax HHAYCTPUHU
rOCTEIIPUUMCTBA U KTO JIYYIll€ BCETO OTBEYAET 3TUM NOTPEOHOCTSIM.

3. Brl paszpabortanu npenmouteHus OpeHja, Oyap TO aBUAKOMIIAHUS,
TOCTUHHUILIA / MOTENb WJIM KOMITAHUSI OOIIECTBEHHOr0 NUTaHus? Bbl 10sIucT?

4. Kakass kommaHusi TOCTEIPUMMCTBA JE€NaeT Jy4yllyro paldoTy mms
YAOBJIETBOPEHUS BalllUX MOTpeOHOcTel? OnMIIKUTe 3TU MOTPEOHOCTH M TO, Kak
OHHM YJOBJIETBOPSIOTCS (UM IOYEMY HEKOTOPBIE U3 HUX HE BBIIOIHSIIOTCS).

5. [lepeuniciure NOpeaNOYTUTENbHbIE OpEHIbl TOCTENPUUMCTBA U

YKa)KUTE, KaK 3TH OpeH1bl HACHTU(PULIUPYIOT C BAIIMMHU MOTPEOHOCTAMH.

3ansitue 2. CermMeHTanusi ppIHKa M HMHAYCTPHUS rocrenpuumcrea (2
yac.)

Pabora B ki1acce

[TogymaiiTe O NPUIVIALIEHUH NPUTIANIEHHOIO JOKJIAA4YMKa Ha 3TOT YPOK.
[logxopsimum  opatopoM OyAeT aHaJUTUK MApPKETUHIOBBIX HCCIEIOBAaHUM,
3HaKOMBIM C METOJOJIOTMEM CEerMeHTauuu pbiHKA. Ilomorure oparopy
IIOATOTOBUTHCS, NMPEJOCTABUB €MY KOIMIO KOMIETEHUIHH Uil 3TOM rnasbl. IlycTh

opatop oOCyIuT:



1. Co6op undopmanuu
Kareropuzarus u cermeHTaIms

VYupasnenue 6a3aMu TaHHBIX

el

MeToa0B aHanu3a JAHHBIX C TOYKHU 3pCHUA MApKCTUHI'A

NuauBuayaiabHas/rpynmnosasi padora

1. Huxe npuBeneHbl HEKOTOPHIE IOMOIHUTENbHBIE 33JlaHUs, KOTOpPbIE
BBl MOXETE J]aTh BAIlIMM CTYy/ICHTaM:

2. Omnpenenute CErMEHTHl pPbIHKA, B KOTOpbIE BBl IONAJAETE Kak
NoTpeOuTENh B UHAYCTPUU TOCTEIPUUMCTBA.

3. Omnpegenure TpU TOpOJIa HA3HAYECHUSA, KOTOPHIE BO3HHUKIHA 3a
nocyennue S50 JeT, U yKaKuTe, IOYEMY OHH SBIISIFOTCS TOPOJIaMH Ha3HAUECHMUS.

4. Ha3oBute Tpu Habopa rOpoJACKHX Map HAa OCHOBE MEXKIYTOPOIHETO
TPaHCIOPTHOT'O MOTOKA.

5. Onumure aemorpaduyeckue XapaKTepUCTUKH 00JIaCTU IMOYTOBOIO
MHJIEKCA, B KOTOPOW BBl IPOKUBAETE.

6. OOcyauTe npeUMyIIECTBA, KOTOpPbIE BbI HIIETE, M NOTPEOHOCTH,
KOTOpbIE BbI JOJOKHBI OBUTH yAOBIETBOPUTH B OOBEKTE OOIIECTBEHHOTO MUTAHUS.
CpaBHHTE UX C TEM, YTO MILYT BAIIX POAUTEIN.

7. Pazpaboraiite ncuxorpaduueckuii npodusib ce0s U OJHOTO U3 CBOUX

poauTeneit (MCHoib3ys AeITEIbHOCTh, UHTEPEChl, MHEHHUS U T. ]I.) U CPAaBHUTE HX.

3ansatue 3. Ilo3uIHOHUPOBAHHE B COOTBETCTBHUM € MpPeANOYTEHUSIMU
norpeodureJiei (2 yac.)

Pabora B KJ1acce

[TompocuTe TypareHTa OT MECTHOTO TYPUCTHYECKOTO AareHTCTBa, YTOOBI
00CyIUTh:

1. [ToTpeOHOCTM UM MPEANOYTEHUS] JIENIOBBIX MYTEIIECTBEHHUKOB B
CEerMEHTax pPhIHKa

2. [ToTpeOHOCTH U MPEANOUYTEHNUS B KOMaHAUPOBKY CETMEHTOB PhIHKA



3. OTHOmieHHA ~ TypareHTCcTBa € APYTMMH  TYPUCTHYECKUMU

IIOCPEAHUKAMU

3ansTue 4. Kanansl pacipocrpanenus (2 yac.)
Pabora B ki1acce

[TormpocuTe mnpencraBuTenss TYPUCTHYECKOM YINPABISIOMEH KOMIIAHUU

00CyIUTh:
1.  BuyTrpeHHUe U MEXIYHAapOIHbBIC IPABUIIA, KACAIOIITUECS TTOC3/IOK.
2. Bwugswr ycnyr, KOTOpBIEC IPEAOCTABISIOT HA3EMHBIE OTIEPATOPHI.
3. Bwuasl yciyr npenocTaBisitoT aBUAIIEPEBO3UNKH.
4.  Paznuums MEXIy peryispHbIM OOCITYyXKMBAaHUEM aBHAIEPEBO3UHMKA W

JOITIOJIHUTCIBbHBIM O6CJ'IY)KI/IBaHI/IeM ABHUAIICPCBO3YHKaA.

NuauBuayaiabHas/ rpynnosasi padora

1. Hwxe npuBeneHbl HEKOTOPBIE TONOJIHUTEIBHBIE 3aaHUS, KOTOpPbBIE
BBl MOXKETE JaTh BAIIMM CTYyJECHTaM:

2. Onumure MOKYNKYy Balleld IOCIAEAHEH NOE3IKH, B TOM YHCIIE,
CKOJIBKO KaHAaJIOB PACIPOCTPAHEHHUS Bbl UCIIOIB30BAIH. .

3. BreiGepute KpynHyoo (uUpMy HUHAYCTPUM TOCTENPUUMCTBA U C
MOMOILbI0 CBOMX TOJIOBBIX OTYETOB MU JPYrol MH(pOpMAalUHU ONpENesuTe BCE
BEPTUKAJIbHBIE, TOPU3OHTAIbHbIE, OOpaTHbIE W/WIM MEpPEOBbIE  ACIEKTHI
MHJyCTPUU TOCTEIPUUMCTBA, B KOTOPBIX YYaCTBYET pupma.

4. Ilocetntre TypUCTHUYECKOE AareHTCTBO WM KOPIOPATUBHBIA OTAEIN
IIyTEUIECTBUM M NMPOCMOTPUTE €r0 aBTOMATU3UPOBAHHYIO CHCTEMY ITyTELIECTBH,
UACHTU(ULUPYS TPOAYKTHI UM YCIYTU U BOBMOYKHOCTH.

5. Hccnenyiite OHNaWH-TYPUCTUYECKUE YCIYTH HA CBOEM KOMIIBIOTEPE.

3anstue S. [TorpeduTe/ M U MAPKETHHI B NepcHeKTHBE (2 Yac.)
Pabora B ki1acce

[Tonpocure MeHeKepa 0 MAPKETUHTY U MPOJIaXkaM OTellsl 00CYIUTh:



1. bromxeTHBIN NIpoLECe OTAENa MAPKETUHTA U TIPOJIAXK.

2. Kak orenp OpHEHTHPOBAaH Ha NPUOBUIbHBIE IOTPEOUTENHCKHUE
CErMEHTBHI.

3. Kak B oTene popmMupyroTcsi MapKETUHTOBBIE CTPATETHH.

4.  Kak orgen MapKeTMHIa M MOpPOAaXX M OTEIb B3aUMOJEHUCTBYIOT C

TYPUCTUYECKUMU ITOCPEAHUKAMU

3anstue 6. llpumenenne KiroyeBbix MapkeruHroBoix MeTogo/10ruii:
Mapxkerunrosbie UccienoBanus (2 yac.)

NuauBuayaiabHas/ rpynnosasi padora

1. Hwxe npuBeneHbl HEKOTOPBIE OMOJHUTEIBHBIE 3aaHUs, KOTOpPBIC
BBl MOKETE JaTh BAIIMM CTYJICHTAM.

2. CBsbkuTECH C MECTHBIM OTJAEJIIOM MAapKETHMHIAa W IPOJaX OTENs U
y3HAUTE, KAKWE METOJbl U MHCTPYMEHTBl OHU HCIIOJB3YIOT JUISl MCCIENOBAHUS
CBOUX PBIHKOB U KOHKYPEHIUU.

3. CocTaBbTe€ CHUCOK BCE€X OCHOBHBIX (DaKTOPOB BHEIIHEH Cpepbl,
BIMAIOIIMX HA OTENb WJIM PECTOpaH B BalleM palioHe pbiHKa. Pemute, Oyner nu
Kakou-11m00 u3 (PakTopoB MpejjaraTh HOBYIO MApKETHHTOBYIO CTPATETHIO IS
OTeJIsl WIIM pecTOpaHa.

4. [IpoBeaute (Qoxyc-rpymniy cpeau OJHOKIACCHUKOB MO BBIOpAaHHOMY
TYPUCTUYECKOMY MPOAYKTY WM YCIIyTE.

5. BriOepute NpOIyKT WIM YCIYyry HYTEECTBHUsS, C KOTOPHIMH BbI
3HAKOMBI, W HAWAUTE HUX B CETKE MAapKETHHroBOoW crparernd. CocTosHue
COCTOSIHHE pPbIHKA U KOHKYPEHTOCIIOCOOHOCTh Ballero MNpPOAYKTa WU YCIYTH.

IIpunymaiite MapKETUHIOBBIC CTPATETUH U1 YIIYUYILIEHUS dTOU ITO3ULINH.

3ansitue 7. llpumenenne KiroyeBbix MapkeruHroBoix MeTogo/10ruii:
IMponaxu (2 yac.)

NuauBuayaiabHas/ rpynnosasi padora



Huxe npuBeneHbl HEKOTOPBIE JAOIMOJHUTENbHBIE 3aJaHHs, KOTOPbIE BBI
MO>KETE JIaTh BAILIUM CTYJCHTAM.

1. OObsicHUTE, KaK OpraHu30BaTh O(QUC MPOAAXK, YTOObl MAaKCHUMAaJIbHO
UCIONB30BaTh BpeMs Bcex MnpoxaasunoB. OOcyauTe, 4YTO CEKpeTapb WIH
aAMUHUCTPATUBHBIA TMOMOILIHUK MOET CJeNaTh B CBOOOJHOE BpEMs, 4YTOOBI
MIOMOYb BaM B MpoOJaxax.

2. Pa3paboTka cueHapus ais TeNePOHHBIX MPOAAX YCWIHM, KOTOpPbHIE
MPUBOJST K ONPEAEICHHOMY OpOHUPOBAHHUIO.

3. [ToceTuTe MecTHBIN OTENh WK OPUC Mpoaax Kypopta. [Ipocmorpute
KOHTPOJIbHBIE ~CIIMCKH, MPEJACTaBICHHbIE B JTOW TJIaBe, W OIpPEIEIHTE,
OpraHU30BaH JU OTJEN MPOAAK HEJABUKUMOCTH.

4.  Co3paiiTe NHUCHbMO NPSIMOM NOYTHI, KOTOPOE MPOJAET.

5. Ilocerure MecTHbIH OQUC MNPOAAXK OTENAsI U MPOCMOTPUTE BCE

(I)YHKI_II/IOHaJIBHBIe ACIICKThI, KOTOPLIC OBLIN ABTOMATU3UPOBAHBI.

3ansitue 8. Illpumenenne KirouyeBbix MapkeruHroBoix MeTogo/ioruii:
Oo6cay:xxkuBanue Kinuenros (2 yac.)

Pabora B ki1acce

[TogymaiiTe O MpUITIAIIEHUU CHEHHATUCTA MO OOCTYKMBAaHUIO KIMEHTOB
rOCTEIIPUUMCTBA U3 BAIIEro PEruoHa, 4ToObl 0OpAaTUTHCS K ATOW CECCHM Kilacca.
[Toaxoasmum opaTopoM OyAeT YeTOBEK U3 OTEINsI, KOTOPBIM MOCTPOMII PEIyTaLUIO
Ha 00cyKMBaHUU KJIUEHTOB. [lonpocuTe 3TOro yenoBeka 00CyAUTh:

Pa3nuuHble TOYKM BCTPEYH B OTEINE

YpOBEHb BHYTPEHHEN U BHEIIIHENW KOMMYHUKALUU

Pemenus Bompoca

VY noBieTBopeHre HEOOBIYHBIX 3aIIPOCOB KIIMEHTOB

NuauBuayaiabHas/ rpynnosasi padora
Hwuxe npuBeneHsl HEKOTOPBIE TONOJHUTENBHBIE 3alaHus, KOTOPBIE BbI

MOXKCTC JaTb BalllUM CTYJICHTAM.



1. OnuummTe, Kak Bbl OyJieTe pacno3HaBaTh MOTEHIUAIBHYIO MPOOIIEMY,
MPEX/Ie YEM OHA CTAHET PeaIbHON B 0OCTAHOBKE TOCTEPUUMCTBA.

2. IlepeuncnuTe TOUKH BCTPEYH B TAIUYHOM OTEJIE.

3. Coznaiite CHMCOK JUYHBIX aTpUOYTOB, KOTOpbIE Bbl OyJeTe HMCKaTh
IIPU HailMe COTPYIHUKA CIIYKObI OAIEPKKU KIIMEHTOB.

4. [Tonymaiite o mpoOaeMe, KOTOPYIO KIMEHT MOXET UMETh B OTele, U

pa3paboTaiite penieHue, yA0BICTBOPSIONIEe KINEHTA.

3anstue 9. llpumenenne KirodyeBbix MapkeruHroBoix MeTogos10ruii:
Pexkaama (2 uac.)

Pabora B Ki1acce

[logymaiiTe O TIpUIVIAIIEHUH PYKOBOJMTENS PEKIAMHOIO AareHTCTBa
(>kenaTenbHO C OMBITOM T'OCTEIMPUUMCTBA) U3 BAILLErO0 PErMOHA WM JIUPEKTOpa 1O
MAapKETUHIY W3 TOCTUHUYHOM KOMIIAHMM JUIS BBICTYIUIEHHS Ha 3TOM 3aHSATUHU
kiacca. [Tonpocute 3TOr0 YenoBeka oOCyAUTH:

duiocodus pexaaMbl BO3SMOKHOCTH/YCITYTH PEKIAMHOTO areHTCTBA

Pexnamnas crparerus

IleneBas aynuropus

Menuannax

N3mepenune 3¢ppexTuBHOCTH

NuauBuayaiabHas/ rpynnosasi padora

Huxe npuBeneHbl HEKOTOPBIE JAOIMOJHUTENbHBIE 3aJaHHs, KOTOPbIE BBI
MO>KETE JIaTh BAILIUM CTYJECHTAM.

1.  BeiOeputre TeKylIyl0 peKiiamy TOCTEPUUMCTBA U IPOAHATUZUPYITE
€€, UCNOJb3Ysl KPUTEPUH, IPEICTABIICHHBIE B IJIaBE.

2. Cospante peknamMy TOCTEIPUMMCTBA, HCIONb3Yysd  KPUTEpUH,

MMpCACTAaBJICHHBIC B I'JIaBC.



3.  PaszpaboraiiTe cBOil COOCTBEHHbBIN PEKJIAMHBIA KOHTPOJIbHBIA CIIHMCOK

WJIM PYKOBOJICTBO M MCHOJIB3YHTE €T0 Il KPUTHKU PEKIAMHBIX YCUIUHA MECTHOTO

TOCTHUHUYHOIO OM3HECA.

V.

YYEBHO-METOAUYECKOE OBECIIEYHEHHUE

CAMOCTOSTEJBbHON PABOTHI OBYUAIOIIUXCS

ILnaH-rpauK BbINOJHEHHS CAMOCTOATENbHOM PA0OTHI 110 JUCHHUILIUHE

Ne Jara / cpoxn Bun camocrosiTenbHOM Tpumeprie
HOPMBI BpeMeHH DopMa KOHTPOJIA
n/m BBINIOJTHEHUS padoThI
HA BBINOJIHEHHE
VYnpaxzenue 1 W3ydenue Tteopernueckont | 6 IIpoepxka JIOCTYITHOCTHU
4acTu TEMBEI, TIOUCK JIEKITUH, (haiiioB, 3aMaHui 1
nHpOpMaU 0 HX 3allWTa, MPOXOXKICHUE
riodanu3anuy, Typu3sMe | TecTa, aKTUBHOE ydacTHE B
1. TOCTUHUYHOM CEKTOpE, 00CYXJI€HUU BOIIPOCOB IO
MOArOTOBKA K 3alluTe TeMaM 3aHATUI U 3aJaHuil,
3aJaHUH, MOJIrOTOBKA OTUETHI
¢aiinoB, TOATOTOBKAa K
00CYKICHHUIO JIOKJIAJIOB
Vnopaxsenus 2, 3,4,5 | Usyuenne Teoperudeckoil | 6 IIposepxka JIOCTYITHOCTHU
YacTU TEMbI, MOATOTOBKA K JIEKITUH, (hafiioB, 3aIaHuid 1
TECTUPOBAHUIO, IOATOTOBKA HX 3alluTa, MPOXOXKICHUE
2. K OOCYXIEHHIO T'PYIHOBBIX TecTa, aKTMBHOE ydacTHE B
JIOKIIaIoB, TIOATOTOBKA K 00CYXJI€HUH BOIIPOCOB IO
BBITIOJIHEHUIO 3a/1aHUM TeMaM 3aHATUI U 3aJaHuil,
OTUETHI
VYnpaxsenus 6, 7 W3ydenue Tteopernueckou | 6 IIposepka JIOCTYITHOCTHU
YacTU TEMbI, MOATOTOBKA K JIEKITUH, (hafiioB, 3aaHui 1
TECTUPOBAHUIO, IOATOTOBKA HX 3alluTa, MPOXOXKICHHE
3. K OOCYXIEHHIO T'PYIHOBBIX TecTa, aKTUBHOE ydacTHE B

JOKJIan0oB, IIOArOTOBKAa K
BBITIOJTHCHHUIO 3aﬂaHl/Iﬁ

00CY>KICHUU BOIIPOCOB TIO
TEeMaM 3aHATUA W 3aJaHui,
OTYETEI

HUTOI'O

18

PexomeHnanum 1mo caMoCTosITeIbHOM padoTe CTYACHTOB

Oco6oe 3HaucHHue IJIL pa3BUTUS TCOPCTHYCCKOTO MaTCpHrajia, a TaKXKE JIA

npuoOpeTeHuss M (QOPMUPOBAHUS HABBIKOB HMEET CaMOCTOSTENIbHas padoTta

CTYJICHTOB.

CamocrosTenbHas pabora ctyneHtoB no aucuuiuimHe "Hotel Sales and

Revenue Management" npeaycMaTpuBaeT n3y4yeHHE PEKOMEHAYEMOM OCHOBHOU U

JIOTIOJTHUTEILHOU

JUTEPATYPHI,

HaImMCaHUue

pedeparos,

IMOATOTOBKY K

BBITIOJTHEHHUIO U 3alIUTEe J1a0OPaTOPHBIX PabOT M MPOMEKYTOUHYIO aTTECTALNIO —

OK3aMCH.




st caMOCTOSITEIbHOM 3KCIEPTU3bl YCBOCHHUSI TEOPETUUECKOrO MaTepuaa,
MOATOTOBKHU K BBITIOJTHEHUIO U 3alIUTe Ja00opaTopHOil pabOThl U ClauM PK3aMeHa

CTYACHTaM HpcajiararoTcst BOIIPOCHI AJIs1 CAMOKOHTPOJIA.

PexoMenaanuu mo padore ¢ aureparypou

[Ipu camocTosATENnbHOM paboTe C PEKOMEHAYEMOW JIUTEPaTypoOll CTYJIECHTHI
JIOJIKHBI CJIEJOBATH ONPEAECICHHOM MMOCIEN0BATEIBHOCTH

] mpu BbIOOpE JUTEPATYpHOrO HUCTOYHUKA TEOPETHYECKOro MaTepuaia
Jy4Illle BCEro UCXOJIUTh U3 OCHOBHBIX MOHSITUN TE€Mbl Kypca, YTOObl TOYHO 3HAThH,
YTO UCKATh B TOW WJIM MHOU MyOIUKAIINY;

) nns Gosiee TIyOOKOTO MOHUMAaHUS U YCBOCHUSI MaTepualia CleayeT YuTaTh
HE TOJIbKO OINPEAECICHUSA U IMOHATHUSA, UMEIOIIHUECS B TEKCTE, HO U KOHKPETHBIC
MIPUMEDBI;

[ njst TOro, 4TOOBI MOYYUTh 00JIEe MIMPOKOE U CUCTEMHOE TOHUMAHUE T10
TeME€ BBl XOTHUTE MPOCMOTPETh  HECKOJBKO  JUTEpaTypbl  (BO3MOXKHO,
aNbTEPHATUBY);

] HET HEeO0OXOJUMOCTH OOPHUCOBBIBATH BECh TEKCT IO paccMaTpuBacMoOu
TeMe, TaK KaK TakOW MOAXOJ HE IMO3BOJIIET MOHATh MaTepuall; HEOOXOJAUMO
BBIJICJIUTh U OOpPUCOBATh TOJIbKO OCHOBHBIC MOJOXKEHUS, ONPEICTICHUSI U TTOHATHUS,

KOTOPBIC ITO3BOJIAIOT BBICTPOUTH JIOTUKY OTBETA HA UCCICAYCMBIC BOIIPOCHI.

Bonpocsl AJ1s1 CAMOKOHTPOJIA
Bomnpocel st cCaMOKOHTPOJIA IIpEJHAa3HAYEHBl Ui  CaAMOCTOSATEIILHOM
IIPOBEPKU CTYIEHTOM YCBOCHHUSA TEOPETHUYECKOr0 MaTepuana, MNOATOTOBKHA K
BBINIOJIHEHUIO W 3alUThl MPAaKTUYECKOM paboThl M 3k3aMeHa. [[ns yaoOcTBa
HCIIOJIB30BaHUs BOIIPOCHI 11 CaMOKOHTPOJISA JEJIATCA Ha pasfeibl U TEMBI

TEOPETUUECKON YaCTH Kypca.

Paznean 1. IlonnManne MHAYCTPUM IOCTENIPUMMCTBA

Tema 1. KomnereHuuu Aj1si HIOHMMAaHUSA HHAYCTPUM TOCTENIPHUMCTBA



1. OnummTe, Kak Ballyd MOTPEOHOCTH KAaK MOTPEOUTENST MEHSIIOTCS IO
Mepe U3MEHEHHMS Balllel LN Ty TEIECTBUS.

2. OObsicHUTE, YTO BBl MIIETE B MNPOAYKTE WM YCIyrax HHAYCTPUHU
rOCTEIIPUUMCTBA U KTO JIYYIll€ BCETO OTBEYAET 3TUM NOTPEOHOCTSIM.

3. Brl paspabotanu mnpenmouteHuss OpeHja, Oyap TO aBUAKOMIIAHUS,
TOCTUHHUILIA / MOTENb WJIK KOMITAHUSI OOIIECTBEHHOr0 NUTaHus? Bbl 0smucT?

4. Kakass koMmmaHusi TOCTEPUUMCTBA JI€JAeT JYy4llylo paldoTy st
YAOBJIETBOPEHUS BallMX MOTpeOHOcTel? OnMIIKUTe 3TU MOTPEOHOCTH M TO, Kak
OHH YJOBJIETBOPSIOTCS (UM IOUYEMY HEKOTOPBIE U3 HUX HE BBIIOIHSIIOTCSA).

5. [lepeuniciure NOpeaNOYTUTENbHbIE OpEHIbl TOCTENPUUMCTBA U

YKa)KUTE, KaK 3TH OpeH1bl HACHTU(PUUUPYIOT C BAIIUMHU MOTPEOHOCTAMH.

Tema 2. CerMeHTAMSI PHIHKA M HHAYCTPUS rOCTENPUUMCTBA

1. Onpenenure CErMEHTHl pPBIHKA, B KOTOPbIE BbI TOMAaJacTe Kak
MOTPEOUTENH B MHYCTPUU TOCTEIPUUMCTBA.

2. Omnpenenure TpU TOpOJa HA3HAYCHUS, KOTOpPHIE BO3HUKIM 34
nocieanue 50 JeT, U yKaKuTe, IoYeMy OHU SIBIISIIOTCS TOPOJIaMHi Ha3HAUCHHUS.

3. Ha3oBute Tpu Habopa ropoJACKHX Map HAa OCHOBE MEXKIYTOPOIHETO
TPAHCIIOPTHOTO MOTOKA.

4. Onumure nemorpaduuecKkue XapakTepUCTHKU 00JacTH TMOYTOBOTO
WHJIEKCa, B KOTOPOU BbI MPOXKUBAETE.

5. OOcyauTe mOpEeuMyIIECTBa, KOTOpPbIE BbI MIIETE, M MOTPEOHOCTH,
KOTOpPBIE€ BbI JOJIKHBI ObUTA YJOBJIETBOPUTH B OOBEKTE OOIIECTBEHHOI'O MUTAHUS.
CpaBHUTE UX C TEM, UTO UIIYT Ballld POJAUTEIIH.

6. Pazpaboraiite ncuxorpaduueckuii npodusib ce0s U OJHOTO U3 CBOUX

poauTeneit (MCHoib3ys AeSTeIbHOCTb, UHTEPEChl, MHEHHUS U T. ]I.) U CPAaBHUTE HX.

Tema 3. Ilo3dunuoHMpOBaHHME B COOTBETCTBHM € MNPeANOYTEHHUSIMU
norpeourTesien

1. OTnuyaTe KOHEYHBIX IIOJb30BATENE OT NOCPEIHUKOB HA DPBIHKE



IIyTENIECTBUM U TOCTENIPUUMCTBA.

2. OxapakTepu3yite XapakTEpUCTHKHM CETMEHTOB pBbIHKA JEJI0BBIX
MOE3/I0K.

3. Onuiure  XapakTepUCTUKH  CETMEHTOB  pbIHKA  MPOTYJIOYHBIX
Iy TELIECTBUM.

4. OmnpeneneHue TYypUCTUYECKUX MOCPEIHUKOB JJIsi  JCJIOBBIX W

pa3BIlIeKaTEJIbHBIX CETMEHTOB PhIHKA MY TEIIECTBUM.
5. Onummre NOTPEOUTENbCKUE XAPAaKTEPUCTUKU MOTPEOUTENBCKUX

CCTMCHTOB B HPII].IGBOﬁ IMPOMBIINIJICHHOCTH.

Paszpnea II. Kananbl pacipocTpaneHus

Tema 1. KomnereHuuu Aj1si KaHAJOB pacnpeaeeHust

1.OnummTe MOKynKy Bamled MOCIEIHEW MOE3IKH, B TOM YHUCIE, CKOJBKO
KAHAJIOB PACIIPOCTPAHEHUS BbI HCIIOJIb30BAJIN.

2.BpiOepute KpynHyro (GpupMy HMHAYCTPUU TOCTENPUUMCTBA M C MOMOILBIO
CBOMX TOJIOBBIX OTYETOB U APYrol MHPOpMaLUU ONPEAEIUTE BCE BEPTUKAIbHBIE,
TrOpU3OHTaJbHBIE, OOpaTHbIE  W/MJIM  TEPENOBbIE  ACMEKThl  WMHIYCTPUU
rOCTEIIPUUMCTBA, B KOTOPBIX YYacCTBYET pupma.

3.Ilocetute TYypHCTMYECKOE AareHTCTBO WJIM KOPIOPATUBHBIM  OTHEN
IIyTEMIECTBUM M NMPOCMOTPUTE €r0 aBTOMATU3UPOBAHHYIO CHCTEMY ITyTELIECTBH,
UACHTUGUUUPYS NPOAYKTHI MU YCIYTU U BOZMOMXHOCTH.

4.Vccnenyiite OHIIAWH-TYPUCTUYECKHUE YCIYTH HA CBOEM KOMITBIOTEPE.

Tema 2. IloTpeOuTe/in M MAPKETHHT B NIEPCHEKTHBE

1. BromKEeTHBIN MIPOLIECC OTIENIa MAPKETUHTA U ITPOJAK.

2.Kak oTenb OpUEHTUPOBAH HA MPUOBLUILHBIE NOTPEOUTEIBCKUE CETMEHTHI.

3. Kak B orene hopMupyroTcs MapKeTUHTOBbIE€ CTPATETUU

4.Kak oTmen MapkeTMHIa W IPOAAXK W OTENb B3aUMOJACUCTBYIOT C

TYPUCTUYECKUMU ITOCPEAHUKAMMU.



Tema 3. Ilpumenenue KiroueBbix Mapkerunrosbix Meroposoruii:
Mapxkerunrossie UccienoBanus

1.CBsKMTECH C MECTHBIM OTIEJIOM MAapKETHHIA W MPOJAX OTEJ U y3HAWTE,
KaKh€ METOJAbl W HWHCTPYMEHTBl OHM HCIOJB3YIOT JUIA HCCICIOBAHMS CBOMX
PBIHKOB M KOHKYPEHIINH.

2.CocTaBbTe CIUCOK BCEX OCHOBHBIX (DaKTOPOB BHEUIHEH CPEJIbl, BIMSIIOLIUX
Ha OTeJIb WJIM PECTOPaH B BallleM pailoHe pblHKa. Pemmnre, Oyner au kakoi-n1udo u3
(akTOpoB mpeaaraTb HOBYIO MAapKETHMHIOBYIO CTpPATEruio JUisl OTENs WU
pecropasa.

3.IlpoBeaute (HoOKyc-rpynmny Cpeaud OJHOKIACCHUKOB IO BBIOPAHHOMY
TYPUCTUYECKOMY MPOAYKTY WM YCIIyTE.

4.BpiOepute NPOAYKT WU YCIAYTy MyTEHIECTBUS, C KOTOPHIMUA Bbl 3HAKOMBI,
Y HAMJUTE UX B CETKE MApKETUHIOBOU cTpaTeruu. COCTOSHUE COCTOSIHUE PBIHKA U
KOHKYPEHTOCIIOCOOHOCTh ~ Balllero mpoaykra wuinu yciayru. [lpumgymaiite

MAapKETUHIOBBIE CTPATETUH IS YIYUYILIEHHS 3TOW MO3ULUU.

Paznea III. IIpumenenune KiaroueBbix Mapkerunrosoix MeTogo/ioruii:
Ipoxaxu

Tema 1. KoMnereHuuu mo npuMeHEHUI0 KJIYEeBbIX MAapPKETHHIOBBIX
METOAO0JIOTHIi: POJAKHT

1.00BsicHUTE, Kak OpraHu3oBaTh O(HUC MNPOJaX, YTOObl MaKCHUMAalbHO
UCIONB30BaTh BpeMs Bcex MnpoxaasunoB. OOcyauTe, 4YTO CEKpeTapb WIH
aMUHUCTPATUBHBIA TOMOILIHUK MOET CJeNaTh B CBOOOJHOE BpEMs, YTOOBI
MIOMOYb BaM B MpOJaxax.

2.Pa3zpaboTka creHapus AJid Teae@OHHBIX MPOAAK YCUIUH, KOTOpBIE
MPUBOJST K ONPEAEICHHOMY OpOHUPOBAHHUIO.

3.IlocetuTe MecTHBI OTenb WM OduC mponax Kypoprta. IIpocMmorpure
KOHTPOJIBHBIE CHUCKH, MPEACTABICHHBIE B JTOM TIJlaBe, W ONPEACIHTE,
OpPraHHU30BaH JIM OTAEII MPOAAX HEABUKUMOCTH.

4. Co3paitiTe TMCHMO NPAMON MOYTHI, KOTOPOE MPOAAET.



5.Ilocetute MecTHBIM oduC mnOpoAaxk OTeAs U MPOCMOTPUTE BCE

(I)YHKI_II/IOHaJIBHBIe ACIICKThI, KOTOPLIC ObLIN ABTOMATU3UPOBAHBI.

Tema 2. Ilpumenenue KiroueBbix MapkeruHrosbix MeromoJsioruii:
Oo0cay:xxkuBanmne Kiuenros

1.Onumure, kak Bbl OyAeTe paclio3HaBaTh MOTEHIUAIBHYIO MpOoOiieMy,
MpeX/ie YeM OHA CTAHET pealibHOM B c(hepe rocTenpuuMCTBA.

2. [Iepeuncnaure TOUKM BCTPEUN B THITUYHOM OTEJIE.

3.Co3paiiTe CHMCOK JIMYHBIX aTpuOYTOB, KOTOPbIE Bbl OyJeTe HCKaThb IpPH
HaliMe COTPYAHHUKA CIY>KObI MOAAECPKKHA KIUEHTOB.

4 Ilogymaiite o mpobseMe, KOTOPYH KIMEHT MOXET HWMEThb B OTele, U

pa3paboTaiite penieHue, yA0BICTBOPSIONISe KINEHTA.

Tema 3. Ilpumenenue KiaroueBbix MapkeruHrosbix MeromoJsioruii:
Pexiama

1. Breibepure  Tekymyro  pekiaamy — cdepbl  FOCTENPUMMCTBA U
MPOAHATIMZUPYHITE €€, UCTIONb3YSl KpUTEPHUH, IPECTaBICHHBIE B IJ1aBE.

2. Coznaiite pekiamy cdepbl FOCTENPUUMCTBA, HCMOJIb3Yys KPUTEPUH,
MIPE/ICTABIICHHBIE B TJIaBE.

3. Pa3paboTaiiTe cBOM COOCTBEHHBIN pEKIaMHBIM KOHTPOJIbHBIM CIUCOK
WM PYKOBOJICTBO M MCIIOJIB3YHTE €ro JJii KPUTUKHU PEKIaMHBIX YCUIUH MECTHOTO

TOCTUHUYHOIO OM3HECA.

VI. KOHTPOJIb JOCTUXEHUS HEJEN KYPCA

Ne Kourtpoaupyemsie Koa u HanmeHoBaHMe OueHouHbIE CpeACTBA
n/n pas3aesl / TeMbl HHIMKATOPA JOCTUKEHUS TeKyImii KOHTPOTE S ————
AUCHUTIINHBI
aTTecTanus
Pasznen I Kanaser (Ypoxk 1);
pacpocTpaHeH st 3naer Pabora Ha ypoke Tecr
Paznen 11 NuauBuayanbHble /| (Ypoxk 1)
IIpumenenue MK-1 I'pynnoBsle 3a1aHus
KmroueBbix (Ypok 2);
MapKeTHHFOliI;IX Vaeer Pabora Ha ypoxe Tect
I\H/Iemﬂonornﬂ' WNupuBuayanpHEIE / (Ypok 2)
pOA@XH ['pynmossle 3agaHust




VIL. CHUCOK YYEBHOM JIUTEPATYPbI U UHOOPMAIIMOHHO-
METOAUYECKOE OBECIIEYEHHUE JUCIHUIIJINHBI

OcHoBHas JUTEpPaTypa

(2/1eKmpoHHble U nevamuvle U30aHus1)

1. l'omoa A.I'. VmpaBneHnue mnpojaxxamu: [DIEKTpOHHBIA pecypc| /
ATI. TomoBa - M.. JlamkoB wu K, 2017. Pexum pocryna:

http://znanium.com/catalog/product/414918

2. Ixo60ep M., Jlamkactep /. [Ipogaxku u  ympaBlieHHE
npoaaxamu [DnekTponubiid pecypc] / . dxo606ep, d.Jlankactep - M..FOHUTU-
JAHA, 2015. Pexxum pocrtyna: http://znanium.com/catalog/product/872281

3. Kazakop C.II. Cymuocts u  cneuupuka  QopMUpOBaHUS
MHHOBAallMOHHOTO  MapKeTMHra B cdepe TrocTenpuUMCTBA M TypHU3Ma
[OnexTponnsiit pecypc] / C.II. Kazakos - M.: UHOPA-M, 2016: Pexum nocrymna:
http://znanium.com/catalog/product/561287

4. CaBuyk B.IL VYnpasienue MPUOBLIBIO "
OroxeTrpoBanue [InexkTpoHHbI pecypc] / B.I1.CaBuyk - M.:.BMMHOM. JI3, 2015.

Pexxum nocryna: http://znanium.com/catalog/product/476715

5. Cycnoga, 0. FO. [IpuObuis npennpustus [DneKTpoHHBIA pecypce] : /
0. 10. Cycnora, H. H. Tepemenko. — Kpacnosipck: Cub. denep. yu-t, 2014.

Pexxum nocryna: http://znanium.com/catalog/product/505759

JlonmotHuTEIBLHAS JIUTEPATYpa

(newamuuvle u 31eKMpPOHHbBIE U3OAHUSL)

1. Chuck Kim Gee. International Hotels Development and Management
[American Hotel & Lodging Educational Institute, 2012] Pexum noctyna:

https://www.ahlei.org/resources/instructor-resources/




2. David K. Hayes, Jack D. Ninemeier, Allisha A. Miller. Hotel Operations
Management [Pearson = Higher ~Ed  USA, 2016] Pexum  gocryna:

https://www.ahlei.org/resources/instructor-resources/

3. Debra F. Cannon. Training and Development for the Hospitality Industry
[American Hotel & Lodging Educational Institute, 2003] Pexum noctyna:

https://www.ahlei.org/resources/instructor-resources/

4. James R. Abbey, Ph.D. Convention Sales and Services, Ninth Edition
[American Hotel & Lodging Educational Institute, 2016] Pexum noctyna:
https://www.ahlei.org/resources/instructor-resources/

5. James R. Abbey, Ph.D. Hospitality Sales and Marketing, Sixth Edition

[American Hotel & Lodging Educational Institute, 2016] Pexum noctyna:

https://www.ahlei.org/resources/instructor-resources/

6. Karen Lieberman, Bruce Nissen. Ethics in the Hospitality and Tourism
Industry [American Hotel & Lodging Educational Institute, 2005] Pexxum nocrtyna:
https://www.ahlei.org/resources/instructor-resources/

7. Michael N. Chibili. Modern Hotel Operation Management [Noordhoff

Uitgevers bv Groningen/Houten, The Netherlands, 2016] Pexum pocrymna:

https://www.ahlei.org/resources/instructor-resources/

8. Michael L. Kasavana, Ph.D. Managing Front Office Operations, Tenth
Edition [American Hotel & Lodging Educational Institute, 2017] Pexxum nocryna:

https://www.ahlei.org/resources/instructor-resources/

9. Philip Kotler. Marketing for Hospitality and Tourism, Global Edition
[Pearson Higher Ed USA, 2016] Pexum JOCTyTIA:

https://www.ahlei.org/resources/instructor-resources/

10. Robert H. Woods, Misty M. Johanson, Mochael P. Sciarini. Managing
hospitality human resources [American Hotel & Lodging Educational Institute,

2012] Pexxum noctyma: https:// www.ahlei.org/resources/instructor-resources/

11.Rocco M. Angelo, Andrew Vladimir. Hospitality Today: An Introduction
[American Hotel & Lodging Educational Institute, 2011] Pexum noctyna:

https://www.ahlei.org/resources/instructor-resources/




12.Ronald A. Nykiel. Marketing in the hospitality industry. [American Hotel
& Lodging Educational Institute, 2015] Pexxum J0CTyma:
https://www.ahlei.org/resources/instructor-resources/

VIILMETOJMYECKME YKA3AHUS IO OCBOEHMIO
JTUCHUTNIUHBI

Peanuzauus yuebHoit nucuunnunsl "Hotel Sales and Revenue Management"
MPEAYCMOTPEHBI CIEAYIOIME BUAbI y4eOHOH palOThI: JEKUUH, JTa0OpATOPHBIE
paboThl, caMOCTOsITEeNIbHAasE paboTa CTYJEHTOB, TEKYILIEro KOHTPOJS H
MPOMEXKYTOYHOM aTTecTaIuu.

Pazutne nucuumrmuimael "Hotel Sales and Revenue Management "
IpeIyCMaTpUBAaeT pEHTHHTOBYI0 CHCTEMY OIICHKM 3HAaHUM CTyJEHTOB W
o0ecreunBaeT ISl yUUTENsl TeKYIIMA KOHTPOJb 33 MOCEIIAeMOCTBIO CTyACHTaMHU
JIEKIUH, TTOJrOTOBKA U BBHIMIOJHEHHE BCEeX JaOOpaTOPHBIX paboT ¢ 00s3aTeIbHBIM
MPEeIOCTaBIEHHEM OTuYeTa O padoTe, peamu3aluy BCEX BUIOB CAMOCTOSTEIHHON
padoTHL.

[IpomexxyTounas arrecrauusa no aucuumivHe "Hotel Sales and Revenue
Management" 3T0 3K3aMeH, KOTOPBIA IPOBOIUTCA B OPME TECTUPOBAHMUS.

®  uU3yYeHHE TeopeTuueckoro marepuaina (20 6annon);

®  YCIEIIHOE BBINOJHEHNE MPaKTUYECKUX 3a1anuii (50 6amoB);

®  CBOEBPEMEHHO M YCHEIIHO BBIMOJHATH BCE BHUABI CaAMOCTOSTEIHHOM
pa6oTs (30 GanoB).

CryaeHt cumraercs artecToBaHHbIM mo naucuumumHe "Hotel Sales and
Revenue Management" ¢ ydeTtom BCeX BHUIAOB MNOCTOSSHHOTO MOHUTOPUHTA M
CaMOCTOATENbHON padOThl, MPEAYCMOTPEHHBIX YUEOHBIM IJIAHOM.

Kpurepuu onieHKH 1Mo AUCIUILIMHE " TOBAaphl HAPOJAHOTO MOTpeOIeHUs " st
aTTecTally Ha 3K3aMeHe cieayromnue: 86-100 6annoB — "oTauyno", 76-85 6amios
— "xopomo", 61-75 OGamnoB — "yaoBaeTBopuTenabHO", 60 M MeHee OalIoOB —

"HEYZIOBJIETBOPUTEIBHO".

Pexomenanum 1o nNJIAHUPOBAHUIO M OPraHM3allUM BPEeMeHH,



OTBEIEHHOI'0 HA U3y4YeHHe JUCUHIIHHbI

OnTuManbHBIM BapUaHTOM IJIAHUPOBAHUS M OPTaHU3AIMH CTYACHYECKOTO
BPEMEHH, HEOOXOAMMOTO ISl M3YYCHHUS AUCUUIUIMHBI, SBISETCS PaBHOMEPHOE
pacnpezeneHue pabodeil Harpyskd, T. €. CHUCTEMAaTHYECKOE O3HAKOMIIEHUE C
TEOPETUYECKIM MaTepuajoM Ha JIEKIHUSIX W 3aKpEIUICHWE 3HAHWM, MOTYYCHHBIX
Ipyd TOJATOTOBKE M  BBINOJHEHUU JaOOpaTOpHBIX pabOT W 3a/JaHui,
MPEAYCMOTPEHHBIX JIs1 CAMOCTOSITEIbHON PabOThI CTYAEHTOB.

[TogrotoBka Kk  Ja0OpaTOpHBIM  paboTaM  JOKHA  MPOBOJUTHCS
3a0J7arOBpEMEHHO, UYTOOBl HMMETh BO3MOXXHOCTb IPOKOHCYJBTUPOBATHCS C
IpernojiaBaresieM IO BO3HUKAKOIIUM BompocaM. B ciydae mnpomycka 3aHATUN
HEOOXOJAMMO  TPENOCTaBUTh  NUCBMEHHYIO  Pa3pabOTKy  MNpONMyIIEHHOU
nabopaTopHOi pabOTHI.

CamocrosiTenbHass paboTa JODKHA MPOBOJUTHCS B COOTBETCTBUU C

rpadukoM U TpeOOBaHUSAMH, TPEAT0KEHHBIMU MTPENOIABATEIIEM.

AJITOPUTM H3YYEHUSI TUCITUTITIHHBI

W3yuenne Kypca JOMKHO BECTUCh CHCTEMAaTHYECKH M COIMPOBOXKIATHCS
moApoOHBIM pe3tomMe. KOHCTEKT pexkoMeHAyeTcs BKIIOYaTh BCE BUIBI YUCOHOU
paboThl: JIEKIIMH, CAaMOCTOATEIbHOE W3YyYEeHHE PEKOMEHIYeMOW OCHOBHOWH W
JOTIOTHUTEIBHONW JIUTEPATYPhl, OTYETHI IO JIAOOPATOPHBIM paboTaM, pelIeHue
CUTYAIIMOHHBIX 3a7a4 U KPOCCBOPJIOB, OTBETHI HA BOIPOCHI JJII CAMOKOHTPOJS U
ApyTHE 3aJaHus, MpeasiaraeMble sl CAMOCTOSITENIbHON paOOThI CTYIEHTOB.

OCHOBHBIM TPOMEKYTOYHBIM TIOKA3aTeJeM YCICNTHOCTH CTyACHTa B
MPOIleCCe HW3YUYCHUS NUCIMIUIMHBI SBJSICTCS €r0 TOTOBHOCTh K BBIMIOJHEHUIO
nabopaTopHOil pabOTHI.

[Ipy moaroroBke K J1abOpaTopHBIM paboTaM, B TIEPBYIO oOuYepeb,
HEOOXOJMMO O3HAKOMUTHCS C IUIAHOM YpOKa, H3YyYUTh COOTBETCTBYIOIIYIO
JUTEPATYPY, HOPMATUBHO-TEXHHUECKYIO JOKyMeHTaruio. [lo kaxaomy Bompocy
nabopatopHON paboOThl CTYJAEHT JIOJDKEH OMNpPEACNIUTh U HU3YUUTh KIIOUEBBIC

MOHATUS M TOHATUA. B ciyyae 3aTpyJHEHUH CTYIEHT MOKET OOpaTUThCA 3a



KOHCYJIbTAIIMEN K BEIYIIUM MPENOIaBaTEIIEM.

Kpurepuii rotoBHOCTH K J1a00OpaTOpHOM pabOTHI SBISETCS CHOCOOHOCTH
CTyJIEHTa OTBETUTb Ha BCE KOHTPOJbHBIE BONPOCHI, PEKOMEHJAOBAHHbBIE
MPENo/1aBaTeIeM.

3HaHMs, TOJYyYEHHbIE CTYJEHTaMH B NPOLECCE H3YUYEHUS TUCUUILIUHBI,
JOJIKHBI 3aKPEIIATHCA HE TOBTOPEHUEM, A UCIIOIB30BAaHUEM MaTepuaa. JTa 1ellb
npu u3yuenun aucuuruineel "Hotel Sales and Revenue Management" sBisitoTcs
aKTUBHBIMH (hOpMaMHU U METOJaMH OOy4YEeHHs, TAKUMHU KaK METOJl CUTYallHOHHOTO
aHanu3a, KOTOPBIM TMO3BOJSET CTYIAEHTY OBJaAECTh MNPOPECCHOHAIBHBIMU
KOMIIETEHLIMSIMU U TIPOSIBUTh UX B YCIOBUAX, UMUTHPYIOIIUX MPO(PECCHOHATBHYIO
JeSTENbHOCTb.

Oco0oe 3HaueHue AJid pa3BUTHUA TEOPETUUYECKOIO MaTepuaina, a TakxKe I
npuoOpeTeHuss M (QOPMUPOBAHUS HABBIKOB HMEET CaMOCTOSTENIbHas padoTta
ctyneHToB. CamocrosiTenbHas paboTa CTYAEHTOB MO JaHHOW JIUCUUILIMHE
NPEANoiaraeT M3y4YeHUE PEKOMEHIYEMOM OCHOBHOM M JOIOJHUTEIbHOU
JUTEPATYPhl, MOATOTOBKA K BBIMOJIHEHUIO W 3alllUTE€ JA0OpPAaTOPHBIX padoT U
MIPOMEKYTOUHOM aTTeCTAllMN — HK3aMEH.

Jl1st caMOCTOSITENIbHON 3KCIEPTU3bl YCBOEHUSI TEOPETUUECKOTO Marepuarna,
MOATOTOBKM K BBIMOJHEHHUIO M 3alUTe J1a00paTOpHOMl pabOThl U Clayu SK3aMeHa

CTYACHTaM HpCajararoTcst BOIIPOCHI AJIsI CAMOKOHTPOJIA.

PexoMenaanuu mo padore ¢ aureparypoit

[Ipu camoctosATenbHON paboTe C PEKOMEHyEMOU JIUTEpaTypoOil CTYIEHTHI
JOJKHBI CIEA0BATh ONPEACICHHON MOCIIEI0BATEIBHOCTH:

o IpU BbIOOpE JHUTEPATypPHOIO0 MCTOYHUKA TEOPETHUYECKOr0 MaTepualia
Jy4lIe BCEro UCXOAUTh M3 OCHOBHBIX MOHSTHI TeMbl Kypca, 4YTOObl TOYHO 3HATh,
YTO UCKAaTh B TOM WJIX UHOM U3[1aHUH;

e g Ooznee TiIyOOKOr0O NMOHMMAaHUS U YCBOEHHS MaTepHualia CleayeT
YUTaTh HE TOJBKO OIPEACICHUS W TOHATHUSA, UMEIOIIMECH B TEKCTE, a TaKkKe

KOHKPETHBIE IPUMEPBHI;



®  JUId TOro, YTOoObI MOJY4YHUTh OOJ€e MMPOKOE U CUCTEMHOE NMOHUMaHUE
0 TEME BBl XOTUTE€ MPOCMOTPETh HECKOJIBKO JIUTEPaTypbl (BO3MOXKHO,
aNbTEPHATUBY);

®  HET HEOOXOAMMOCTH OOpPUCOBBIBATH BECh TEKCT MO paccMaTpUBaEMOM
T€MEe, TaK KaK TaKOW MOJAXOJ HE IMO3BOJSET MNOHATh MaTepHall; HEOOXOAMMO
BBIJICJIUTh U OOPHCOBATH TOJIBKO OCHOBHBIE MOJIOKEHUS, ONIPEEICHUS U MTOHATHUSA,

KOTOPBIC ITO3BOJIAIOT BRICTPOUTD JIOTUKY OTBCTA HAa UCCIICAYCMBIC BOITPOCHI.

PexomeHnanum 1o noaAroToBKe K 3K3aMeHy

[Ipu camoctosATenbHON paboTe C PEKOMEHyEMOU JIUTEpaTypOil CTYIEHTHI
JOJIKHBI CIEA0BATh ONPEACIICHHON IIOCIE0BATEIIbHOCTH

o IpU BBIOOpE JHUTEPATypPHOIO0 MCTOYHUKA TEOPETHUYECKOro MaTepualia
Jy4lIe BCEro UCXOJUTh U3 OCHOBHBIX MOHSTHI TEMbl Kypca, 4YTOObl TOYHO 3HATh,
YTO UCKAaTh B TOM WJIX UHOM U3[1aHUH;

e s Oosiee riayOOKOro NMOHMMAHUS U YCBOEGHHS MaTepuala ClexyeT
YUTaTh HE TOJBKO OIPEAEICHUS W TOHATHUSA, UMEIOIIMECH B TEKCTE, a TaKkKe
KOHKPETHBIE IPUMEPBHI;

®  JUIA TOro, YTOOBI MOJYYUTh OOJIEE MIHPOKOE U CUCTEMHOE IMOHUMAaHUE
0 TEME BBl XOTUTE€ MPOCMOTPETh HECKOJIBKO JIUTEPaTypbl (BO3MOXKHO,
aNbTEPHATUBY);

®  HET HeOOXOAUMOCTH OOpPUCOBBIBATH BECh TEKCT MO paccMaTpUBaeMOM
T€MEe, TaK KaK TaKOW MOJAXOJ HE IMO3BOJSET MNOHATh MaTepuall; HEOOXOAMMO
BBIJICJIUTh U OOPHCOBATH TOJIBKO OCHOBHBIE MOJIOXKEHUSI, ONIPEEIECHUS U MTOHATHUSA,

KOTOPBIC TO3BOJIAIOT BRICTPOUTD JIOTUKY OTBCTA HAa MUCCIICAYCMBIC BOITPOCHI.

IX. MATEPUAJLHO-TEXHMYECKOE OBECIEYEHME
JTUCHUTNIUHBI

Jns ocymectBienust yueoHoro npoiecca no aucuumuinae "Hotel Sales and

Revenue Management" HeoOx0oauMo:



Havano usywyenus aucuuruinasl "Hotel Sales and Revenue Management",
CTYJI€HTBI IOJ>KHBI:

O3HAaKOMUTBCA € MOPOrpamMMoOM, H3YyUYUTh CIHCOK PEKOMEHIyeMOil
JUTEPATYPBI; MPOrpaMMy Kypca HY>KHO OyJeT BO3BpallaTh MOCTOSHHO, TaK Kak
YCBOEHUE KAXKJOH TEMbl OTIENbHO, JJIi TOTO, YTOOBI MOHATH, TOCTATOYHO JIH
U3YYEHBI BCE BONPOCHI;

[Ipu noarotoBke k 3ansaTusM no aucuuiuinHe "Hotel Sales and Revenue
Management", ciieqyeT pyKOBOJICTBOBATHCS HOPMaMU BPEMEHU ISl BBIMOJIHEHUS
3ananuid. Hampumep, mpu MOArOTOBKE K YPOKY Ijisi M3yuyeHus pedepara OJHOU
JEKIUU Y4eOHUKH, KaK MpaBUiIO0, JAIOTCS OT 2 4acoB JI0 3 4acoB, a JJIsl U3YUYEHUS
MEPBOMCTOYHUKOB TEKCTa C KpPaTKUM H3JI0keHueM 1,52 yaca, mpu MOATOTOBKE
TOJIBKO IIJIAHA OKOJIO 2 YacoB.

X. ®OHIbI OHEHOYHbBLIX CPEACTB
3a4yeTHO-IK3aMEeHAIIMOHHbIE MATEPHAJIbI

OueHoYHBIE CPeICTBA J IPOMEKYTOYHOI aTTeCTAlMU
TecToBbIe 3a1aHUA

1. Which of the following statements about the hospitality industry and
technology is false?

a. Today’s technology is changing the way hospitality firms do business.

b. More and more guestrooms are featuring high-tech gadgets and facilities
such as fax machines and Internet connections.

c. The use of “smart cards” is decreasing in the hotel industry.

d. Today’s technology has had a positive impact on the way hotels manage
their sales and marketing efforts.

2. Which of the following statements about the hospitality industry and
globalization is false?

a. It is expected that thousands of hotels will be built in the Asia-Pacific
region within the next few years.

b. Foreign hotel chains have established a greater presence in the United

States.



c. The first hotels built outside the United States by U.S. hotel chains were
usually upscale properties located in capital cities.

d. Globalization has not affected the food service industry very much.

3. Stacy is a very personable food server who is always friendly with the
restaurant’s guests. Alex, on the other hand, is merely civil to guests most of
the time. This illustrates the of hospitality products and services.

a. intangibility

b. inconsistency

c. perishability

d. incompatibility

4. Salespeople do not sell guestrooms or banquet rooms; they sell the use
of these rooms. This refers to the of hospitality products and
services.

a. intangibility

b. inconsistency

c. inseparability

d. inaccessibility

5. In small to medium-size properties, which of the following positions is
generally responsible for advertising and public relations activities?

a. the general manager

b. the sales manager

c. the front office manager

d. the food and beverage director

6. Peak business periods, off-seasons, and shoulder periods are most
relevant to the component of the hospitality marketing mix.

a. product-service

b. place-distribution

C. promotion-communication

d. price-rate



7. Advertising and direct mail campaigns best fit into which of the
following components of the hospitality marketing mix?

a. product-service

b. place-distribution

C. promotion-communication

d. price-rate

8. Mick is responsible for evaluating the brand identity of a chain and
recommending ways to increase the value of the brand. For which of the
following components of a hospitality marketing mix is Mick responsible?

a. product-service mix

b. place-distribution mix

C. promotion-communication mix

d. price-rate mix

9. Which of the following statements about the relationship between
marketing and sales is true?

a. Sales and marketing have no relationship to each other; they are
completely separate activities.

b. The scope of marketing activities is more long-term than that of sales
activities.

c. Marketing has more direct customer contact than sales.

d. Sales focuses more on creating the appropriate mix of business than does
marketing.

10. The director of sales produces a report that details the number of
room nights sold for each market segment by salesperson. This report is a
critical part of which of the following steps in the marketing planning cycle?

a. positioning the sales force

b. evaluating the marketing plan

c. implementing marketing objectives

d. validating the percentage-of-sales marketing budget

11. The principal advantage of zero-based budgeting is that:



a. every expenditure is questioned.

b. every revenue source is questioned.

c. all revenue-center accounts are “zeroed out” at the end of every month.

d. no revenue-center account is allowed to reach zero during the fiscal year.

12. “Increase room nights from the senior-citizen market during June
while maintaining an average room rate of $59.” What is wrong with this
marketing objective?

a. It is not quantity-specific.

b. It is not time-specific.

c. It is not market share—specific.

d. There is nothing wrong with this marketing objective.

13. Which of the following statements about determining marketing
objectives is true?

a. Objectives should be stated in general terms to ensure that the entire staff
clearly understands them.

b. All markets with potential sales should be targeted equally by written
objectives for each revenue center.

c. Objectives for each market segment and revenue center should be
measurable.

d. Occupancy and other forecasts should be based on prior years’
performance.

14. Which of the following tools would managers use to determine the
current guest base and assess the decline or growth of business from market
segments?

a. revenue grid and occupancy chart

b. market share and fair share calculations

c. competition analysis and situation analysis

d. REVPAR and positioning analysis

15. Given the data above, which of the following properties has the

highest fair share?



Number Availabl Occupa Room
of Rooms e Rooms ncy Nights Sold
Percentage

Hotel 1 150 54,750 78% 42,705
Hotel 2 200 73,000 70% 51,100
Hotel 3 250 91,250 74% 67,525
Hotel 4 300 109,500 60% 65,700
Total 900 328,500 227,030
a. Hotel 1
b. Hotel 2
c. Hotel 3
d. Hotel 4

16. Given the data above, which of the following properties has the

highest market share?

Number Availabl Occupa Room
of Rooms e Rooms ncy Nights Sold
Percentage

Hotel 1 150 54,750 78% 42,705
Hotel 2 200 73,000 70% 51,100
Hotel 3 250 91,250 74% 67,525
Hotel 4 300 109,500 60% 65,700
Total 900 328,500 227,030
a. Hotel 1
b. Hotel 2
c. Hotel 3
d. Hotel 4

17. All of the following are ways to determine how a property’s

performance compares with competitors except:

a. determining market share.




b. determining fair share.

c. comparing RevPAR.

d. segmenting target markets.

18. Which of the following steps in the cycle of marketing planning
involves property, competition, and marketplace analysis?

a. designing action plans

b. positioning the hotel

c. conducting a marketing audit

d. selecting target markets

19. A marketing plan should be developed for at least a
period.

a. six-month

b. three-year

c. ten-year

d. twenty-year

20. In which of the following types of personal sales calls does the
salesperson typically make a strong sales pitch, overcome a decision-maker’s
objections, and ask for the sale?

a. a cold call

b. a public relations call

c. a presentation call

d. a service call

21. Group sales at the Kingsward Hotel have steadily fallen over the
past several months. One of the first actions Harry takes as the new director
of sales is to shore up the current customer base. He has each account
manager call on current clients to promote goodwill and to assure them that
the hotel wants to meet their future needs. Which of the following best
identifies the type of personal sales calls that Harry wants his staff to make?

a. cold calls

b. appointment calls



c. presentation calls

d. public relations calls

22. Sharon, the new director of sales at the Westgate Hotel, assigned
each of her three account managers ten personal sales calls a week. The
objective was to introduce prospective clients to the products and services of
the hotel. Before making the calls, account managers were to gather as much
information as possible about their prospects’ needs. Which of the following
best describes the type of personal sales calls that Sharon wants her staff to
make?

a. cold calls

b. presentation calls

c. public relations calls

d. service calls

23. A salesperson would typically use all of the following sources when
prospecting for individual and group business in relation to family social
functions except:

a. retail store managers.

b. chamber of commerce listings.

c. church officials.

d. newspaper stories.

24. Which of the following types of territorial space is the most
appropriate for salespeople to use when beginning a sales presentation to an
individual decision-maker?

a. public space

b. social space

c. personal space

d. intimate space

25. The nonthreatening area that is the greatest distance from a client is
called space.

a. public



b. personal

c. intimate

d. social

26. Which of the following statements about a presentation sales call is
false?

a. During a presentation sales call, a “major close” is a question or statement
that asks for the sale.

b. During a presentation sales call, a salesperson should handle all of the
client’s objections immediately.

c. Questions about the specific needs of the client should precede the actual
sales presentation.

d. A follow-up letter is necessary even when a presentation sales call does
not result in a sale.

27. A client who says, “All of our board members are happy with the
hotel we currently use” is stating a objection.

a. price or rate

b. product or service

c. lack of interest or urgency

d. features/benefit

28. Which of the following places the five steps of a personal sales call in
the correct order?

a. opening the sales call, the presentation, getting client involvement,
overcoming objections, closing and following up

b. opening the sales call, overcoming objections, getting client involvement,
the presentation, closing and following up

c. opening the sales call, getting client involvement, the presentation,
overcoming objections, closing and following up

d. opening the sales call, overcoming objections, the presentation, getting
client involvement, closing and following up.

29 A salesperson would likely spend the least amount of time with:



a. new accounts with high potential.

b. present accounts with medium potential that are providing an acceptable
level of business.

c. new accounts with medium potential.

d. present accounts with high potential but lower than expected profitability.

30. Benita, the reservations manager at the Greentree Hotel, is having a
training session with Theresa, a new reservationist. Benita tells Theresa that
it’s important to have a “verbal smile” when answering the telephone for the
hotel. Theresa says she doesn’t know how to do that. Which of the following is
the best advice Benita can give Theresa for achieving a verbal smile when she
speaks on the telephone?

a. “Be sure to speak clearly.”

b. “Simply smile while you speak.”

c. “Just be friendly.”

d. “You can project a verbal smile by speaking slowly and never interrupting
the caller.”

31. Which of the following types of outgoing sales calls is made in order
to find out if an individual or company warrants an in-person sales call?

a. a qualifying call

b. a service call

c. a promotional call

d. a public relations call

32. The first step in a telephone appointment call is to:

a. set the appointment.

b. present the sales pitch.

c. reach the decision-maker.

d. overcome objections.

33. Which of the following statements about telephone sales calls is
false?

a. The “pause close” is very effective in telephone selling.



b. A good way to build rapport with a client during the opening of a
telephone appointment call is to use a third-party endorsement.

c. Qualifying calls are used to find out if an individual or company warrants
an in-person sales call.

d. If a decision-maker cannot be reached during a telephone appointment
call, the salesperson should always leave a message.

34. “Shall I book your tour group for Friday night or Saturday
morning?” is an example of:

a. assuming a sale.

b. a forced-choice question.

c. closing on a stipulation.

d. a fact-finding question.

35. Don is the catering sales manager at the Bluestone Hotel. He has
made calls all week to couples who have recently announced their
engagements in the local newspaper. He made these calls to tell these couples
about the hotel’s new wedding reception package. These calls are classified as

calls.

a. qualifying

b. service

c. promotional

d. public relations

36. Which of the following types of outgoing sales calls is made just to
keep in touch with clients?

a. a service call

b. a qualifying call

c. a promotional call

d. an appointment call

37. Vivian is the manager of the Downhome Restaurant. She got a
complimentary letter from a recent customer who tried the restaurant for the

first time and liked it. She called the customer to thank him for taking the



time to write and to invite him to return to the restaurant soon. This is an
example of a call.

a. promotional

b. service

C. prospect

d. public relations

38. An inquiry call is an example of a(n) call.

a. prospect

b. incoming

c. public relations

d. outgoing

39. For which of the following purposes are telephone sales blitzes used?

a. to gather information

b. to follow up on clients who have recently booked a function at the
property

c. to generate goodwill toward the property among the general public

d. to maintain existing business relationships

40. At an executive committee meeting, the food and beverage director
noted the low percentage of hotel guests dining at the restaurant during their
stay. The general manager suggested that the committee develop a training
program for all front-of-the-house employees on how to present the benefits of
the hotel’s restaurant to guests. What the general manager is suggesting is an
example of:

a. internal sales.

b. external sales.

c. internal marketing.

d. external marketing.

41. Salespeople at the Convention Center Hotel can negotiate terms and
conditions with clients without constantly seeking approval from the director

of sales. This illustrates the concept of:



a. upgrading.

b. internal marketing.

c. employee empowerment.

d. external marketing.

42. Monica, a room attendant at the Glitz Hotel, responded to a guest’s
request for extra towels and pillows. At the end of her shift, she recorded the
guest’s request on a form used to update guest profiles. On the next visit to the
property, the guest found extra towels and pillows already in the room. This is
an example of:

a. relationship selling.

b. internal marketing.

c. upgrading.

d. suggestive selling.

43. Which of the following upgrading techniques would likely be most
effective for a salesperson who was attempting to sell high-priced rooms?

a. rate-category-alternatives method

b. bottom-up method

c. cross-selling method

d. top-down method

44. Thad, a bartender at the Sth Street Hotel, makes it a practice of
recommending the house specialty drink to guests at the bar waiting for a
table in the dining room. He always uses descriptive phrases, such as: “Would
you care to try our ‘Tropical Delight’ while you’re waiting? It’s a delicious
mixture of fruit juices and vodka, served ice cold in a frosted glass with a fruit
garnish.” Thad is practicing:

a. suggestive selling.

b. internal marketing.

c. cross-selling.

d. upgrading.



45. Tent cards on tables in the hotel restaurant that advertise a sale in
one of the hotel’s stores is an example of:

a. upgrading.

b. cross-selling.

c. internal marketing.

d. relationship selling.

46. Front desk agents at the Business Center Hotel are trained to tell
early-morning check-ins about the one-hour valet service at the property.
This is an example of:

a. relationship selling.

b. upgrading.

c. cross-selling.

d. cross-training

47. Which of the following hotel areas has the best opportunity to sell
next-morning room service breakfast specials when guests request wake-up
calls?

a. reservations

b. front desk

c. food and beverage

d. uniformed service

48. The use of a video magazine in a hotel’s lobby to showcase the
property’s facilities and services is an example of:

a. empowerment.

b. internal merchandising.

c. targeting guests.

d. upgrading.

49. Discount coupons for rooms and two-for-one specials in the
restaurant are examples of:

a. cross-selling.

b. upgrading.



c. special services.

d. in-house promotions.

50. Over which of the following types of advertising do sales personnel
have the most control in terms of directing it to target markets?

a. direct mail advertising

b. outdoor advertising

c. display advertising

d. transit advertising

51. The Bringum Inn’s sales managers miscalculated when they created
the Inn’s advertising plan. They need to bring in an extra 100 room nights in
the next two weeks to meet their budget. In which of the following media
should they advertise if they want to develop a new ad and place it quickly?

a. television

b. newspapers

c. print directories

d. magazines

52. Which of the following statements about the differences between
magazine and newspaper advertising is true?

a. A newspaper has a longer reading life than a magazine.

b. Magazines do not have the multipage spreads that newspapers do.

c. Most magazines are national in scope.

d. Most magazines are designed to appeal to all audiences.

53. Grace wants all her restaurant’s advertisements to have a similar
look. About which of the following advertising characteristics is she
concerned?

a. consistency

b. reach

c. frequency

d. timing

54. Cooperative advertising:



a. is also called “due bill advertising.”

b. enables advertisers to share costs.

c. involves the exchange of room nights or meals for advertising space or
time.

d. is for similar businesses only.

55. Which of the following best describes the role that competitors’
advertising should play in determining a hospitality firm’s advertising
budget?

a. Competitors’ advertising should play no role in determining a hospitality
firm’s advertising budget.

b. A firm should spend the same amount as its competitors on advertising.

c. A firm should spend twice what its competitors spend on advertising.

d. A firm should keep track of competitors’ advertising activity and set its
advertising budget to help it receive a fair market share.

56. “CPM” is an acronym used in the advertising field that stands for:

a. cost per million potential customers reached.

b. cost-potential marketing.

c. cost per thousand potential customers reached.

d. cost-profit margin.

57. A hotel’s public relations efforts are:

a. solely the responsibility of the general manager.

b. not part of a line-level employee’s job.

c. impossible for an outside public relations company to handle.

d. none of the above

58. The gratuitous mention of your company in the media is termed:

a. public relations.

b. publicity.

c. reciprocal advertising.

d. sponsorship.

59. A hotel should schedule a news conference:



a. whenever the general manager feels like it.

b. when it’s important that the facts of a situation be presented to all of the

media at once.

c. in the morning, never in the afternoon.

d. whenever a media report is slanted or contains misleading or incorrect

information

Kpurepuu BoiCTaB/IeHHSI OLCHKHU CTYACHTY HA IK3aMeHe

no nucuuiuinie «Hotel Sales and Revenue Management»

Baunbl
(periTHHTOBOMA
OLICHKH)

Onenka 3K3aMeHa
(cranmapTHas)

TpeboBanns k cpopMIPOBAHHBIM KOMIIETCHIIUAM

86-100

«3a4TEHO»/
«OTIINYHOY

OueHka «OTIIMYHO» BBICTABIISIETCS CTYAEHTY, €CIM OH TIyOOKO M
IIPOYHO yCBOWJI  MNPOTpaMMHBI  MaTepuan, HCUEpIBIBAIOLIE,
MIOCIIEIOBATENBHO, YETKO U JIOTMYECKH CTPOMHO €ro M3Jaraer, yMeeT
TECHO YBSI3bIBaTh TEOPHIO C MPAKTHKOH, CBOOOIHO CIpaBIsIETCS C
3aja4aMy, BONPOCAMHM M JPYTUMH BHJAaMH NPUMEHEHHS 3HAHMH,
IIpUYEM HE 3aTPyAHSAETCS ¢ OTBETOM IpU BUAOM3MEHEHUU 3a/laHUi,
WCIIONIB3yeT B OTBETE Marepual MOHOrpaduiecKkod JHTepaTyphl,
MPaBWIBHO  OOOCHOBBIBAE€T  NPHUHITOE  pEIICHHWEe,  BIaeeT
Pa3sHOCTOPOHHMMH  HaBBIKAMH WM TIpUEMaMH  BBITIOJHEHUS
MIPAKTUYECKUX 3a/a4.

85-76

«3a4TeHO»/ «XOopomo»

OHGHKa «XOpOLIO» BBICTABIIACTCA CTYACHTY, €CJIM OH TBEPAO 3HACT
Marepuall, TpaMOTHO U TIO0 CYHIECTBY HU3JIara€t €ro, HE IOITyCKas
CYIIECTBECHHbIX HETOYHOCTEHI B OTBETEe Ha BOIpOC, MPABUIIBHO
MPUMCHSACT TCOPECTUUCCKUE MOJIOKCHUA TPU PCIICHUHN TMPAKTUYCCKUX
BOIIPOCOB W 3aj1a4, BJIAJACCT H€06XOZ[I/IMBIMI/I HaBbIKaMW W IIpUEMaMU
HX BBIITOJITHCHUS.

75-61

«3a4TEHO/
«YIOBIICTBOPUTEIHLHO
»

OueHka «yAOBIETBOPUTENIBHO» BBICTABIAETCS CTYIEHTY, €CIU OH
HMEEeT 3HaHUsl TOJbKO OCHOBHOIO MaTrepuajia, HO HE YCBOHWJ €ro
JeTanel, JOMyCKaeT HETOYHOCTH, HEJOCTaTOYHO MpaBUIIbHBIE
(hOpMYIMPOBKY, HApPYIICHUS JIOTHYECKOW IMOCICIOBATEIEHOCTH B
M3JI0KEHUH TPOTPaMMHOTO MaTepuasa, HCIBITBIBACT 3aTpyIHEHUS
IIPU OTBETaX Ha JOMOJHUTEIbHBIE BOIIPOCHI.

60-0

«HE 3a4TEHO»/
«HEYJIOBJIETBOPUTEH
HO»

OHGHKa «HCYOOBJICTBOPUTCIIBHO» BBICTABJIACTCA CTYACHTY, KOTOpHﬁ
HE 3HACT 3HAYUTEIHHOM YacTy IporpaMMHOI0 Marepuaja, JOIyCKacT
CYIIECTBCHHDBIC OIHI/I6KI/I, HCYBCPCHHO, C OOJIBLIIUMHU 3aTpyAHCHUSAMHU
BBITIOJIHACT MPAKTUYCCKUC pa6OTI)I. Kak npaBuiio, OILICHKa
«HCYAOBJICTBOPUTECIILHO» CTABUTCA CTYJACHTAM, KOTOPbBIC HE MOI'YT
IPOAOJIKHUTH 06y‘leHI/IG 0e3 JOIIOJTHUTCIIBHBIX 3aHATUI 1o
COOTBGTCTByIOHIeﬁ JHUCHUITIIINHE.
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Class Activities

Individual/Group Work

The following are some optional assignments you may want to give to your
students:

1. Describe how your needs as a consumer change as your purpose of
travel changes.

2. Explain what you look for in a hospitality industry product or services
and who best meets those needs.

3. Have you developed a brand preference, whether for an airline,
hotel/motel company, or food service company? Are you a loyalist?

4. Which hospitality company is doing the best job of meeting your
needs? Describe those needs and how they are being fulfilled (or why some of
them are not).

5. List your preferred hospitality brands and state how these brands

identify with your needs.

Class Activities

Individual/Group Work

The following are some optional assignments you may want to give to your
students:

1. Define the market segments you fall into as a consumer in the
hospitality industry.

2. Identify three destination cities that have emerged over the past 50

years, and state why they are destination cities.
3. Name three sets of city pairs, based on the intercity traffic flow.

4. Describe the demographic characteristics of the zip code area in which



you reside.

5. Discuss the benefits you seek and the needs you must have satisfied in
a food service facility. Compare them with what your parents seek.

6. Develop a psychographic profile of yourself and one of your parents

(using activities, interests, opinions, and so on), and compare the two.

Class Activities

Individual/Group Work

The following are some optional assignments you may want to give to your
students:

1. Describe the purchase of your last trip, including how many channels
of distribution you used.

2. Select a major hospitality industry firm, and, through its annual
reports and other information, determine all of the vertical, horizontal, backward,
and/or forward aspects of the hospitality industry in which the firm is involved.

3. Visit a travel agency or corporate travel department and view its
automated travel system, identifying product or service displays and capabilities.

4. Investigate online travel services on your own computer.

Class Activities

Individual/Group Work

The following are some optional assignments you may want to give to your
students.

1. Contact a local hotel marketing and sales department and find out
what techniques and tools they use in researching their markets and competition.

2. Make a list of all the major external environmental factors affecting a
hotel or restaurant in your market area. Decide whether any of the factors would
suggest a new marketing strategy for the hotel or restaurant.

3. Conduct a focus group session among your classmates on a selected

travel product or service.



4. Select a travel product or service you are familiar with and locate it on
a Marketing Strategy Grid. State the condition of the market and the competitive
position of your product or service. Come up with marketing strategies to improve

this position.

Class Activities

Individual/Group Work

The following are some optional assignments you may want to give to your
students.

1. Explain how you would organize a sales office to make maximum use
of the time of all salespersons. Discuss what the receptionist or administrative

assistant could do in his or her spare time to help your sales effort.

2. Develop a script for a telephone sales effort that results in a definite
booking.
3. Visit a local hotel or resort sales office. Review the checklists

presented in the chapter and determine if the property’s sales department is

organized.
4. Create a direct mail letter that sells.
5. Visit a local hotel’s sales office and review all of the functional

aspects that have been automated.

Class Activities

Individual/Group Work

The following are some optional assignments you may want to give to your
students.

1. Describe how you would go about recognizing a potential problem
before it becomes real in a hospitality setting.

2. List the points of encounter in a typical hotel.

3. Create a list of personal attributes you would look for while hiring a

customer service employee.



4. Think of a problem a customer might have at a hotel and devise a

solution that is satisfactory to the customer.

Kpurepuu ouenku:

v 100-85 GamioB - eciau OTBET MOKa3bIBA€T MPOYHbIE 3HAHUSI OCHOBHBIX
MPOIIECCOB M3y4aeMOU MPeaMETHONW 00JaCTH, OTIMYAETCS TIyOMHOM U MOTHOTOM
PACKpBITHS TEMBI; BJIaJICHUE TEPMUHOJIOTMYECKUM aIllapaToM; YMEHUE OOBSICHATH
CYIIHOCTb, SIBJICHUH, MPOIIECCOB, COOBITHM, JieiaTh BHIBOABI U 0000IICHUS, 1aBaTh
apryMEHTUPOBAHHbIE OTBEThl, MPUBOAWTH IMPUMEPHI; CBOOOAHOE BIIAJICHUE
MOHOJIOTUYECKOW PEeYbl0, JOTMYHOCTh M IOCJIENOBATENBHOCTh OTBETA; YMEHUE
MPUBOAMUTH MPUMEPHI COBPEMEHHBIX MPOOJIEM U3ydaeMoil 001acTH.

v' 85-76 - GamioB - OTBeT, OOHAPYKUBAIOUIMH IPOYHBIC 3HAHUS
OCHOBHBIX MPOLIECCOB U3y4yaeMOW MPEeIMETHOU 00JacTH, OTJIMYAETCS TIIyOMHOU U
ITIOJTHOTOW PACKPBITHS TEMBI; BJIAJICHUE TEPMUHOJIOTUYECKUM aNmnaparoM; yMEHUE
OOBSACHATH CYIIHOCTb, SIBJICHUH, IMPOLIECCOB, COOBITUH, JenaTb BBIBOJABI U
000011IeHNs, J1aBaThb ApPryMEHTHUPOBAHHBIE OTBEThI, MPUBOAUTH MPHUMEPHI;
CBOOOJHOE BJIQJICHUE MOHOJIOTHYECKOU pedslo, JIOTUYHOCTH 17}
IIOCJIEA0BATENBHOCT OTBeTa. OJHAKO JOMYCKAaeTcs OJHA - JBE HETOYHOCTH B
OTBETE.

v' 75-61 - Gamt - OLIEHUBACTCS OTBET, CBUIETEILCTBYIONINI B OCHOBHOM
O 3HAHUU TMPOLECCOB H3ydyaeMoul TMpeaMETHOM OO0JacTH, OTIWYAIOIINICS
HEJOCTATOYHOW TJTyOMHOM M MOJHOTOM PACKPBITUS TEMBbI; 3HAHUEM OCHOBHBIX
BOIIPOCOB Te€OpUH; ciab0 c(HOpMUPOBAaHHBIMM HABBIKAMHM aHajdu3a SIBJICHUH,
IIPOIIECCOB, HEIOCTATOYHBIM YMEHUEM J1aBaTh apryMEHTUPOBAHHBIE OTBETHI U
MPUBOAUTh MPHUMEPHI; HEJOCTATOYHO CBOOOJHBIM BJIAJCHHUEM MOHOJOTHYECKOU
peYbI0, JOTHYHOCTBIO U IOCIEA0BATEIBHOCTBIO OTBETA. J[OIMyCKaeTcss HECKOJIBKO
OLIMOOK B COAECPKAHUU OTBETA; HEYMEHHUE MIPUBECTU MPUMEP PA3BUTHUS CUTYallUH,
IIPOBECTH CBS3b C IPYTUMU aCIIEKTAMH M3y4aeMon 00J1acTH.

v 60-50 OamnmoB - OTBET, OOHAPYKUBAIONIUN HE3HAHHE ITPOIIECCOB

M3y4aeMoil TpeAMETHOW 001acTH, OTIMYAIOUIUMNCA HErayOOKHM pPACKPBITHEM



TEMbI; HC3HAHHMECM OCHOBHBIX BOIIPOCOB TCOPHH, HGC(l)OpMI/IpOBaHHBIMI/I HaBBIKAMH
aHaJiu3a HBHGHHfI, MponecCCoOB; HCYMCHHECM JdaBaTb apryMCHTHPOBAHHBIC OTBCTHI,
cIIa0BIM BIAJCHUEM MOHOJIOTUYECKOM p€4br0, OTCYTCTBHCM JIOTUYHOCTHU H
IIOCJICAOBATCIIbHOCTH. I[OHYCK&IOTC?I CCPBLC3HLIC OIINOKH B COJACPIKaHUU OTBCTA,

HE3HAHHE COBPEMEHHOM MpOoOIeMaTHKU N3y4aeMoil 001acTH.

MeToanveckue peKOMEHAALMH, ONpee/Aiue Npoueaypbl OLleHUBAHUS

PeE3YyJAbTATOB OCBOCHHUSA TUCHUITJIMHBI

Texymas arrecranmsi CTyJAeHTOB. TeKyllas arTecTalus CTYAECHTOB IIO
mucuuminHe  "Hotel Sales and Revenue Management" mnpoBoautcs B
COOTBETCTBUM C JIOKAJbHBIMA HOpMaTUBHbIMU akTamu J[JIBOY wu saBusercs
00s3aTEeNbHOM. .

Texymas arrecrauuss no gucuuiuinHe "Hotel Sales and Revenue
Management" mnpoBoguTcs B (OpME KOHTPOJBHBIX MEPONPHUATUN (TECTHI,
MPAKTUYECKUE 3aJaHus) MO OIEHUBAHUIO (HaKTUYECKUX PE3yJIbTaTOB OOy4YeHUS
CTYJIEHTOB U OCYLIECTBJISIETCS BEAYIIUM MPENOAABATEIEM.

OObexTaMu OLIECHUBAHUS BHICTYNAIOT:

[} y4yeOHast AMCHMIUIMHA (AaKTUBHOCTh HAa 3aHATHSAX, CBOEBPEMEHHOCTH
BBINIOJIHEHUSI PA3JIMYHBIX BUJIOB 33JIaHUM, MOCEIIAeMOCTh BCEX BUJOB 3aHATHI 110
aTTEeCTyeMOM JUCHUILIINHE);

] cTemeHb YCBOEHHSI TEOPETUYECKUX 3HAHUW (AKTUBHOCTH B XOJ€
0o0CYX/IeHHIl MaTepualioB JIEKUUH, aKTUBHOE Yy4YacTHE B JHCKYCCHSIX C
apryMeHTaMu W3 JOIMOJHHUTEIbHBIX UCTOYHUKOB, BHUMATEIbHOCTh, CIIOCOOHOCTH
3a/laBaThb BCTPEYHbIE BOIPOCHl B paMKax JHUCKYCCHMM WIH OOCYXJEHUS,
3aMHTEPECOBAHHOCTh U3y4aeMbIMH MaTepUaIaMu);

] ypoBEHb OBIIJICHUSI MPAKTUYECKUMHU YMEHHSIMU M HaBBIKAMH IO BCEM
BUJIaM y4eOHOU paloThl (ompenensercss Mo pe3yibTaTaM KOHTPOJIBHBIX padoT,
MPAKTUYECKUX 3aHSATUNA, OTBETOB HA TECTHI);

] pe3ynbTaThl CaMOCTOSITENIbHOW palOoThl (3aJaHusl U KPUTEPUU OIECHKHU



pa3menieHsl B [Ipunoxennn 1).

IIpome:xkyTouHass arrecranusi CTyAeHTOB. [IpoMexyTrouHas arrecrauus
ctynentoB no nucuuminbe "Hotel Sales and Revenue Management" npoBoauTcs B
COOTBETCTBUM C JIOKaJbHBIMA HOpMaTUBHbIMM akTamu JBO®Y wu saBisercs
00s3aTENbHOM.

[To mucuumunae "Hotel Sales and Revenue Management" nmpenocrasisier
9K3aMEH B BUJIE TECTUPOBAHMUS.

Kparkas xapakrepucTHka npoueaypbl HPHMMeHEHHUSI MCIOJb3yeMOro
OLICHOYHOr0 cpeacrBa. B pe3ynpTaTe mNoOCEIIeHHs JEKUUH, J1ab0paTOpHBIX
3aHATHI, CEMUHApOB U KPYIJIBIX CTOJIOB CTYAEHT MOCIEAOBATEIIbHO OCBAaMBAET
Marepuanbl JUCUUIUIMHBI M UW3y4aeT OTBEThl Ha BOOPOCHI K  3a4eTy,
npeJicTaBIeHHbIE B CTPYKTYpHOM 3neMmenTte @OC IV.1. B xoxe npomexyTouHOM
aTTeCTallMy CTYAEHT TOTOBUT HMHJMWBHUAYyaJbHOE TBOPUECKOE 3aYETHOE 3aJlaHuE
(MHAMBUAYaJbHOE TBOPYECKOE 3a4€THOE 3a/laHUE Pa3MEIIEHO B CTPYKTYpPHOM
anemente ®OC 1V.2). Kpurepun oneHkH CTyJeHTa Ha 3a4eTe MpPEACTABICHBI B
ctpykrypHoMm anemeHte @OC IV.3. Kpurepuu OLEHKM TEKYIIEH aTTeCTaluyd —
KOHTpPOJIbHAs MPOBEpPKA 3HAHUU (IUCKYCCUH, JI€J0Basi Urpa, MPOEKT, Keilc-3aaayda

JOKJIaJIbl) IPEJICTABICHBI B CTPYKTYpHOM 3eMente DOC V.

Kpurepuu BoicTaB/IeHHSI OLCHKHU CTYICHTY HA IK3aMeHe

no nucuuiuinie «Hotel Sales and Revenue Management»

Banasl
(peiTHHTOBOMA
OLICHKH)

Onenka ’K3aMeHa

TpeboBanns k cpopMIPOBAHHBIM KOMIIETCHIIUAM
(cranmapTHas)

OHGHKa «OTJIMYHO» BBICTABJIACTCA CTYACHTY, €CJIM OH FJ'Iy6OK0 u
IpOIHO YCBOUI HpOFpaMMHHﬁ Marepuall, HcYepIibIBaromie,
IIOCJICAOBATCIIbHO, YETKO M JIOTUYCCKH CTpOI7[HO €ro u3Jjiaract, yMmeceT
TECHO YBA3bIBATHL TCOPHIO C HpaKTI/IKOﬁ, CB06OHHO CITPABJIACTCA C
3aJa4yaMi, BOIIpOCaMU W JApYTUMH BUIAAMH IIPUMCHCHUSA 3HaHHI>i,
OpuiYeM HE 3aTpyAHSACTCA C OTBETOM IIpU BUJAOU3MCHCHUUN 3a£[aHPII>i,
«3a4TeHO/ HCIIOJB3YET B OTBCTC MaTcpuall MOHOI"pa(bPI‘IeCKOfI JIMTEPATYyPhI,
«OTIUYHO» IpaBUIbHO 000CHOBEIBAET MIPUHATOC peuicHue, BJIagCCT
Pa3HOCTOPOHHUMU HaBBIKaMH n npueMamMu BBIITOJITHCHHUA
MPAKTUYCCKUX 3a/dav.

86-100




85-76

«3a4TeHO»/ «XOpomo»

OHGHKEI «XOpOLIO» BBICTABIIACTCA CTYACHTY, €CJIM OH TBEPAO 3HACT
Marepuall, TpaMOTHO U TIO0 CYHIECTBY MU3JIara€t €ro, HE IOITyCKas
CYIIECTBCHHbBIX HETOYHOCTEHI B OTBETEe Ha BOIPpOC, MPABUIIBHO
NPUMCHSACT TCOPECTUUCCKUE TMOJIOKCHUA TPU PCUICHUHN TMPAKTUYCCKUX
BOIIPOCOB W 3a/1a4, BJIAJACCT H€06XOZ[I/IMBIMI/I HaBbIKaMW W IIpUEMaMU
UX BBIITOJIHCHHUA.

75-61

«3a4TEHO»/
«YIOBIIETBOPUTEILHO
»

OueHka «yAOBIETBOPUTENIBHO» BBICTABIIAETCS CTYIEHTY, €CIU OH
HMEEeT 3HaHUsl TOJbKO OCHOBHOIO MaTepuajia, HO HE YCBOHWJ €ro
JeTanel, JOMyCKaeT HETOYHOCTH, HEJOCTATOYHO MpaBUIIbHBIE
(hOpMYIMPOBKY, HApPYIICHUS JIOTHYECKOW IMOCICIOBATEIIEHOCTH B
M3JI0)KEHUH TPOTPaMMHOTO MaTepuaja, HWCIBITBIBACT 3aTpyIHEHUS
MIPU OTBETaX Ha JOMOJHUTENIbHBIE BOIIPOCHI.

60-0

«HE 3a4TEHO»/
«HEYJIOBJIETBOPUTEH
HO»

OHGHKa «HCYOOBJICTBOPUTCIIBHO» BBICTABJIACTCA CTYACHTY, KOTOpHﬁ
HE 3HACT 3HAYUTEIHHOM YacTh IporpaMMHOI0 Marepuaia, JOIMyCKacT
CYIICCTBCHHDBIC OIHI/I6KI/I, HCYBCPCHHO, C OOJIBLIIUMHU 3aTpyAHCHUSAMHU
BBITIOJIHACT MPAKTUYCCKUC pa6OTI)I. Kak mmpaBuiio, OILICHKa
«HCYAOBJICTBOPUTECIILHO» CTAaBUTCA CTYJACHTAM, KOTOPbBIC HE MOI'YT
IPOAOJIKUTH 06y‘16HI/IG 0e3 JOIIOJTHUTCIIBHBIX 3aHITUH 10
COOTBGTCTByIOHIeﬁ JHUCHUIIINHE.




