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O0opoTHas cTopoHa THTYJILHOrO Jucta PITY ]I

I. PaGouasi nporpaMma nepecMOTpPeHA Ha 3aceJaHNU Kadeapsl:

[Ipotokoin oT « » 20 1. Ne

3aBenyrommii kapeapoi

(monnuck) (M.0. ®amunms)

I1. PaGouyas mporpamMma nepecMOTpeHa Ha 3aceJaHNU Kadeapbl:

[Ipotokoin oT « » 20 1. Ne

3aBenyrommii kapeapoi

(monnmck) (M.0. ®amumnms)

I11. PaGouas nporpaMmMa nepecMoTpeHa Ha 3aceJaHUM Kadeapbl:

[Ipotokoin oT « » 20 1. Ne

3aBenyrommii kKadeapon

(monnmck) (M.0. ®amumnms)

IV. PaGouast nporpaMMa nepecMOTpeHAa HA 3aceflaHuH Kadeapol:

[Ipotokoin oT « » 20 1. Ne

3aBexyrommii kapeapoi

(monnmck) (M.0. ®amumnms)



I. llenu u 3amaun OCBOCHUS JUCLUILINHBL:

[lenb ocBOEHUS AUCIUILIMHBI 3aKJII0YAeTCsl B POPMHUPOBAHUU MPO(DHECCHOHATBHBIX
KOMIIETCHIIMM, CBS3aHHBIX C IIO3TAIlHOM OpPraHU3alMe U CONPOBOXKICHUEM
MEpONPUSATUNA pa3HbIX (POPMATOB.

3anauu:

e (opmMupoBaHHE MPEACTaBICHUS 00 OCHOBHBIX AJEMEHTaX W MPUHLUIIAX
paboOThl HHAYCTPUHM OPTAaHU3ALMU U YIIPABIECHUS MEPONPUATHIMU;

e OIICHKA pACTYILEro0 PbIHKA COBPEMEHHBIX MEPONPHUATUN W UX BUIOB, a
TAK)K€ MECT HUX MPOBEACHMS, Uil pa3pabOTKH NPHUBJIEKATEIbHOM KOHUEMUUU
MIPOEKTAa, €r0 MPOABUKEHUS U pean3allli;

e O3HAKOMJIEHHE C TMEpeYHEM CIyX 0 M NepcoHana, 3aJeHCTBOBAHHBIX B
OpraHu3aluyd MEPONPUITHI, METOJAMU COCTABIICHUSI HHCTPYKLIUS U YEK-JTUCTOB;

e (opMupoBaHHE YMEHHUS CAMOCTOSATEIBHON pa3pabOTKU MPOEKTa IO
OpraHu3allid W TPOBEIECHUIO MEPOINPUATHS, COCTABJIECHUSA CTPATEruH, IUIaHa M
rpaduka ero npoBeACHHUS.

B pesynbpTaTe m3ydeHHs] NaHHOW MMCIMIUIMHBI Yy 0O0ydYaromuxcs (GOpMHUPYIOTCS
cienyomue ooienpodeccuoHanbHbIe KOMIIETCHITUH (JIEMEHTHI KOMITETCHITUHN):

Oo6menpodeccnoHaNbHBIC KOMIETEHITUN BBIITYCKHUKOB W WHIUKATOPHI UX
JTOCTHKCHUS

Kon n HammeHoBaHue
obmenpodeccuoHanbHON

HaumenoBanue

KaTeropuu (Irpymimbl) Konx 1 HanMeHOBaHME HHIMKATOpA

obmenpodecCuoHaThHBIX KOMTIETCHITHH JOCTHKCHHSI KOMITETEHITUT
KOMIIETCHIII (pe3ynbTaT OCBOEHNUS)

Opranu3zaluoHHO- OIIK -1 OIIK -1.1 ®opmupyer

yIpaBJIEHYECKUI CriocoOeH popMHpPOBaTh | TEXHOJIOIMUYECKYIO KOHILETLIUIO
TEXHOJIOTUYECKYIO TYPUCTKON OpraHu3aIHH.
koHuenuuto Typucrcko | OIIK -1.2 Opranusyet BHepeHMe
OpraHu3aLuH, TEXHOJIOTHUECKUX HOBALIUH B
OpPraHU30BBIBATH JesITeIbHOCTh OpraHnu3aluil ceps
BHEpEHHE Typu3Ma.
TEXHOJIOTHYECKUX OIIK -1.3 Mcnonb3yeT COBpEMEHHOE

HOBAallM{ U IPOTPaMMHOI0
obecnieuenus B chepe
Typu3Ma

MPOrpaMMHOE 00ECTICUCHUE
1 poBbIE TEXHOJIOTHU B cepe
TypH3Ma.

OIIK -4 Cnocoben
pa3pabarbIBaTh U
BHE/PATH MAPKETHHIOBBIC
CTpaTEeTUH U IPOTPAMMBI
B chepe Typu3ma

OIIK -4.1 Pa3zpabaTbiBaeT
MapKETHUHIOBBIE CTPATETUU U
MIPOrpaMMBbI OpraHu3anuii chepsl
TypHu3Ma.

OIIK -4.2 BHenpsieT MapKETUHIOBbIE
CTpaTeruy U NporpaMMsl B
JesITeIbHOCTh OpraHnu3aluii ceps
TypHU3Ma.




HaumenoBanue
KaTeropuu (Irpymimbl)
o0menpodecCuoHaThHBIX
KOMIIETCHIIUI

Kon u HaumeHnoBanue
obmenpodeccuoHanbHON
KOMIIETCHITHH
(pe3yJIbTaT OCBOEHUS)

KOI[ U HAMMCHOBAHUC MHUKATOpA
JOCTHOKCHUS KOMIICTCHIIUN

OIIK -4.3 TIpoBOIUT OLIEHKY
PE3yNIbTaTOB peaTU3aLUuu
MapKETUHTOBBIX CTPATErHid U OLCHKY UX
3¢ HEKTUBHOCTH B OpraHU3aLUsAX Chepbl
TypHU3Ma.

KOH U HAMMCHOBAHUC MHUKATOpA
JOCTHIKCHUS KOMIICTCHIIUN

HaunmenoBanune nokazareins OLICHUBAaHUA
(pe3ynprara 00y4eHus O TUCIUILIUHE)

OIIK -1.1 ®opmupyer
TEXHOJIOTHYECKYI0 KOHLEIIUIO
TYPUCTKOU OpPraHU3aLUU.

3HaeT KaK MPOBOJHUTH CTPATETUIECKUN aHATIN3 U
OLIEHUBATh PE3YJbTATHI ACATEIBHOCTU IPEATNPHUSATUN
cdepsl Typu3Ma U BBISIBIIATH (PaKTOPHI ycrexa mpu
IIPOBEACHUN MEPOIIPUSATUH.

VYmeet popmynupoBaTh HanpasiaeHus paboT 1o
(hOopMHUPOBAHNIO KOHIIETIUY U PEeATH3aUN
KOHKYPEHTOCIIOCOOHOM CTpaTeruy pa3BUTUS NPEANPUATHIA
cepsl Typu3Ma.

OIIK -1.2 Opranusyer BHepEHNE
TEXHOJIOIMYECKUX HOBALIUN B
JesITeIbHOCTh OpraHu3aluil ceps
TypHU3Ma.

3HaeT KaK OCYLIECTBIATh B3aUMOACHCTBHE C
3aWHTEPECOBAHHBIMU JIMIIAMHU B TIpoIiecce pa3paboTKu
KOHILICTIIIMY U CTPAaTEruu Pa3BUTHUsA, & TAKKE B TOCTHKCHUU
CTPATETUYECKUX LIEJIeH U 3a7a4 B YIIPABICHUU TYPUCTCKOU
OpraHu3aIyei, 3a1eiCTBOBAHHON B cepe OpraHu3aliy U
IIPOBEACHUS MEPOIIPUATHI.

YMeeT 5KOHOMHYECKH 0OOCHOBBIBAET KOPIOPATUBHBIE U
(YHKIMOHATBHBIE CTPATETHU PA3BUTHUS PEANPUATHN
cdepsl Typu3Ma, 3aeiiCTBOBaHHOH B chepe opraHn3auu
U IPOBEJICHHS] MEPONIPUSATHUH.

OIIK -1.3 Ucnons3yer
COBPEMEHHOE TIPOTrPaMMHOE
obecrieyeHne 1 uupoBbIe
TEXHOJIOTHH B chepe Typu3ma.

3HaeT COBPEMEHHBIE IPOU3BO/ICTBEHHBIE,
MH(POPMALMOHHBIE U KOMMYHHKATUBHBIE TEXHOJIOTHH,
IIPUMEHSIEMBIE B IIPOLIECCE OPraHU3aLUHA MEPOIPUITHH.

YMeeT UCIoIb30BaTh COBPCMCHHBIC TCXHOJIOTUHU AJIA
COCTaBJICHUS] HEOOXOAMMOI HOPMAaTHBHO-TIPABOBOM
AOKYMCHTAIIUU IIPpHU OpraHru3alii U COMPOBOXKIACHUN
MEPONPUATHS.

OIIK -4.1 Pa3zpabaTbiBaeT
MapKETHHTOBbIE CTPATETUU U
MIPOrpaMMbI OpraHu3anuii chepsl
Typu3Ma.

3HaeT aCCOPTUMEHT, XapaKTEPUCTUKHU U LIEHBI
IpeJyIaraeéMbIX MPOIYKTOB B cpepe opraHu3anuu
MEpOIPHUITHH.

YMeeT UCTIoNb30BaTh CIIOCOOBI MPOBEICHHS aHAIIN3A
TCXHOJIOTMYCCKUMHU ITPHUHIHUIIAMU BEACHUA
podecCHOHALHOM JIeATEIBHOCTH MOTpeOHOCTEH
3aKa34yuKa.

OIIK -4.2 Bueapsiet
MapKETUHTOBBIC CTPATETHH U
MIPOTPaMMBI B JIEITETLHOCTh
opraHu3zanuii cepsl TypuszMa.

3HaeT KaKk OPraHU30BaTh, KOOPIUHUPOBATH U
KOHTPOJUPOBATH JCSITEIBHOCTD 10 Pa3pabOTKe MPOCKTOB B
cdepe Typusma.

YMmeeT GopMyIupoBaTh KOHIETIIHIO MEPOTIPUSTHUS,
pa3pabarbeiBaTh 3 PEKTUBHBIN IIJIaH €T0 Pealn3alui U
MIPOBOJINTH OIICHKY PUCKOB.




Kox n HauMeHoBaHME HHIUKATOPA HanmeHnoBaHnue nokasaresns OLleHUBaHUs

JOCTHKEHHS] KOMIIETEHLIMHU (pe3yaprara 00y4eHust O TUCIUILIUHE)
OIIK -4.3 TIpoBOIUT OLIEHKY 3HaeT TEOPETHUECKUE OCHOBBI U OCOOEHHOCTH
pe3yJIbTaTOB pealu3aluun OpraHu3aIMH U CONPOBOXKACHUSI MEPOIIPHUITHH.
MapKETUHTOBBIX CTPATETUN U YMeeT CBOEBPEMEHHO BBISIBIIATH OTKJIOHEHHS B
OLIEHKY UX 3(()EKTUBHOCTH B peanu3aiyy MpoeKToB B cepe Typu3Ma U yIpaBisaTh
OpraHu3aIysx cepsl Typu3Ma. JESITeIBHOCTHIO M0 UX YCTPAHEHHUIO.

II. Tpy10€MKOCTh AUCIUIUIMHBI U BUJOB YUEOHBIX 3aHATHI MO JUCIUIUIMHE

OO01mas TpyJA0eMKOCTh ITUCIUILIMHBI cOcTaBisieT 3 3au€rtHble enuHUIbl (108 akagemuueckux
4acoB).
(1 3ayeTHas eMHUIIA COOTBETCTBYET 36 akaIeMUYCCKUM YacaMm)

Bunamu ydueOHbBIX 3aHATUN U pabOTHl 00YUYaIOIIETOCS 10 JUCHUILIMHE MOTYT
SIBJISITHCA

O603HaveHne Buabl y4ebHbIX 3aHATUI M paboTbl obyyatoweroca
Nek Jlekuunmn
Nab NabopaTtopHble paboTbl
Mp MNpaKTnyeckue 3aHATUA
OK OHnaliH Kypc
CcpP CamocTosTenbHasa paboTa obyyatouerocs B nepmos TeopeTmyeckoro obyvyeHms
KOHTPOb CamocTosTenbHas paboTa 0byyaroLerocs U KOHTaKTHas vpa60Ta obyuatouierocsa ¢
npenogasartenem B nepmnoa NnpomexKyto4yHou atrectaummn

CrpyKTypa JUCHUIUINHBIL:

dopma 00ydeHus — OuHasl.

KonnuecTBO 9acoB Mo BUAaM yIeOHBIX Dopmbl
e 3aHATHIA U pabOThI 00YYArOIIErocst IIPOMEIKYTOUHOI
No HaumenoBanue pasnena 3 = aTTecTalyu,
- JIUCLUILUIVHEI z 5 Q ol ¥« A, § TEKYIIEro
< = = = o © z KOHTPOJIS
4 YCII€EBAEMOCTHU

IToaroroBka K OpraHu3aIuu
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MeporpusaTus /
1 POTIPHATH 1| 3 0 2

Preorganization

arrangements and ke

ng y 90 0 3a4eT

basics

[Ipouecc opranuzauuu

MeporpusaTus /
2 | Meporp 1] 6 0 7

The process of event

management

Hroro: 9 9 90 0




IHI. CTPYKTYPA U COJAEPKAHHUE TEOPETUYECKOMN YACTHU
KYPCA
JleKmoHHBbIE 3aHATHUSA

(9 yac., B ToM yncie 9 yac. ¢ HCN0JIb30BAHHEM METO10B AKTUBHOI'0 00y4eHM)

Pasnea 1. [loaroroBka Kk opraHnu3anuy U ynpasjeHuro meponpusitus (3 gac.)/
Preorganization arrangements and key basics (3 hours)
Tema 1. An Overview of the Event Field (1 uac.)
Memoo axmueno20/ uHmMEPAKmMuUHoO20 00y4eHus — memoo aekyuu-ouckyccuu (1
uac.)
-Define special events
-Demonstrate an awareness of why special events have evolved in human society
-Describe the role of special events in Russian and the Russian tradition of special
events
-Discuss the growth of state event corporations and the emergence of an event industry
-Distinguish between different types of special event
-List and describe the components of the event industry
-List and describe the main professional associations in the event industry
-Discuss the attributes and knowledge requirements of a special event manager
-List the types of organization involved in the delivery of event management training
Tema 2. Perspectives on Events (1 yac.)
Memoo axmueno2o/ UHMEPAKMUBHO20 O00YUEeHUA — MemooO JIeKUUU-OUCKYCCUll,
Mmemoo mo3206020 wimypma (1 uac.)
-List the range of roles that governments play in events
-Describe the nature and function of government event strategies
-Discuss the use of events by governments as tools for economic regeneration and
development
-Discuss the use of events by the corporate sector
-Describe the role that events play in integrated marketing strategies

-List and describe methods used by the corporate sector in measuring the return on



investment (ROI) of events
-Discuss the benefits that can result to communities from the staging of events
-List the range of strategies available to event managers to promote community
engagement in events
-Discuss the implications for event managers of differing perspectives on events in the
event planning process
Tema 3. The Strategic Planning Function (1 yac.)
Memoo axmueno2o0/ UHMEPAKMUBHO20 O00YUEHUA — MemooO JIeKUUU-OUCKYCCUl,
Memoo komanonou pavbomut (1 uac.)
-Discuss the nature of the strategic planning process
-Describe the various stages in the strategic planning process within an event context
-Undertake a SWOT or situational analysis and identify the appropriate strategy for a
given event
-Identify an appropriate organizational structure through which to conduct a given event
-Identify a basic strategic plan for a given event
Paznea I1. IIpouecc opranmszauuu meponpusitus (6 4ac.)/
The process of event management (6 hours)
Tema 4. Project Management for Events (1 4ac.)
Memoo akmuenozo/ unmepaKmueHo2o 00yueHus — memoo OAUY-onpoca, Memoo
aekyuu-ouckyccuu (1 uac.)
-Discuss project management as an approach to the management of festivals and events
-Describe the phases of event management
-Discuss the knowledge areas involved in conducting an event using project
management techniques
-Describe the project manager’s place in the event management structure and the
competencies they require
-Use the fundamental techniques of project management
-Comment on the limitations of the project management approach in event
management

Tema 5. Financial Management and Events (1 4ac.)



Memoo axmueno20/ UHMEPAKMUBHO20 O00YyUEeHUA — MemooO JIeKUUU-OUCKYCCUl,
Mmemoo napnoit pabomet (1 uac.)
-Understand the role of financial management in the overall management of an event
-Create an event budget
-Understand the methods of event costing and ticket pricing
-Monitor and control the event spending and incoming finances
-Identify the key elements of budgetary control and explain the relationship between
them
-Understand the advantages and shortcomings of using a budget

Tema 6. Marketing Planning for Events (1 4ac.)
Memoo axmueno20/ UHMEPAKMUBHO20 O00YUEeHUA — MemooO JIeKUUU-OUCKYCCUl,
Memoo komanonou pavbomui (1 uac.)
-Describe how the marketing concept can be applied to festivals and special events
-Understand how event consumers can be segmented into markets
-Understand the consumer decision process for festivals and events
-Apply the principles of services marketing in creating marketing strategies and tactics
for events and festivals
-Plan the event ‘service—product’ experience, including its programming and packaging
-Develop event pricing strategies or other entry options for special events
-Create strategies for place/distribution, physical setting and event processes that
respond to consumer needs
-Apply the knowledge generated into an effective and efficient marketing plan

Tema 7. Promotion: Integrated Marketing Communication for Events (1
yac.)
Memoo axmueno2o0/ UHmMEPAKMUBHO20 O00YUEeHUA — MemooO JIeKUUU-OUCKYCCUll,
Mmemoo Kkpyenozo cmoaa (1 uac.)
-Define integrated marketing communications
-Describe the purpose of integrated marketing communications for event management
-Describe the constituent elements of these communications

-Apply these concepts to the promotion of special events



Tema 8. Sponsorship of Special Events (1 yac.)
Memoo akmuenozo/ unmepaKmueHo2o 00yueHus — memoo OaUY-onpoca, Memoo
aekyuu-ouckyccuu (1 uac.)
-Understand the use of sponsorship in the context of festivals and events
-Describe trends that have led to the growth of sponsorship as a marketing
communication medium in the private and public sectors
-Summarize the benefits that event managers can attract from reciprocal partnerships
with sponsors
-Identify the key sponsorship benefits sought by events and sponsoring bodies
-Explain the importance of sponsorship ‘leveraging’
-Understand the need for sponsorship policies to guide decision making by events and
their sponsors
-Outline the sequential stages in developing and implementing an event sponsorship
strategy
-Develop strategies and tactics to manage event—sponsor relationships and achieve
positive and enduring relationships with sponsors

Tema 9. Logistics (1 uac.)
Memoo axmueno20/ uHmMeEPaKmueHo20 00y4eHus — memoo aekyuu-ouckyccuu (1
uac.)
-Define logistics management and describe its evolution
-Understand the concept of logistics management and its place in event management
-Construct a logistics plan for the supply of customers, event products and event
facilities

-Use event logistics techniques and tools

IV. CTPYKTYPA U COJAEP)KAHUE MPAKTUYECKOMN YACTHU KYPCA
U CAMOCTOSTEJBHON PABOThHI

IIpakTHyeckue 3aHATHHA
(9 yac., B ToM yncie 9 yac. ¢ HCNoJIb30BAHHEM METO10B AKTUBHOI'0 00y4eHM)

Pasnea 1. [loaroroBka Kk opraHu3anuy U yrpasJjeHUuI0 Mmeponpustus (2 yac.)/

9



Preorganization arrangements and key basics (2 hours)

Tema 1. Event Impacts and Legacies (1 yac.)
Memoo axmueno20/ uHmMepaKmueHo20 00y4eHus — Memoo Oauy onpoca, Memoo
keiic-3a0auu (1 uac.)
-Explain the role of the event manager in balancing the impacts of events
-Identify the major impacts that events have on their stakeholders and host communities
-Describe the social and cultural impacts of events and plan for positive outcomes
-Discuss the political context of events
-Describe the environmental impacts of events
-Discuss the tourism and economic impacts of events
-Discuss why governments become involved in events
-Describe the use of economic impact studies in measuring event outcomes
-Discuss methods for identifying community perceptions of the impacts of events

Tema 2. Conceptualizing the Event (1 yac.)
Memoo axmueno20/ uHmMepaKmueHo20 00y4eHus — Memoo Oauy onpoca, Memoo
M03206020 wmypma (1 uac.)
-Identify the range of stakeholders in an event
-Describe and balance the overlapping and sometimes conflicting needs of stakeholders
-Describe the different types of host organizations for events
-Discuss trends and issues in different societies that affect events
-Understand how to engage sponsors as partners in events
-Understand the role of the media in events
-Identify the unique elements and resources of an event
-Understand the process of developing an event concept
-Understand the importance of designing the event experience
-Apply the screening process to evaluate the feasibility of an event concept

Paznea 11. IIpouecc opranmszauuun meponpusitus (7 4ac.)/
The process of event management (7 hours)
Tema 3. Human Resource Management and Events (1 yac.)

Memoo axmueno20/ uHmMepaKmueHo20 00y4eHus — Memoo Oauy onpoca, Memoo

10



Kpyenozo cmoaa (1 uac.)
-Describe the human resource management challenges posed by events
-List and describe the key steps in the human resource planning process for events
-Discuss approaches that can be employed to motivate event staff and volunteers
-Describe techniques that can be used for event staff and volunteer team building
-State general legal considerations associated with human resource management in an
event context

Tema 4. Sustainable Event Management (1 uac.)
Memoo axmueno20/ uHmMepaKmueHo20 00y4eHus — Memoo Oauy onpoca, Memoo
napuoii pabomut (1 uac.)
-Define the term sustainable development and its relevance to event production
-Discuss strategies and practical responses that events have employed and can employ
in their efforts to become more environmentally sustainable
-Source information concerning the environmental management of events

Tema S. Event Tourism Planning (1 yac.)
Memoo axmueno20/ uHmMepaKmueHo20 00y4eHus — Memoo oauy onpoca, Memoo
M03206020 wumypma (1 uac.)
-Describe ‘event tourism’ and the destination approach to event tourism planning
-Conduct an event tourism situational analysis to create a foundation for goal setting
and strategic decision making
-Describe the range of goals that a destination might seek to progress through an event
tourism strategy
-List and describe organizations that might play a role in a destination’s efforts at event
tourism development
-Describe generic strategy options available to organizations seeking to develop event
tourism to a destination
-List and discuss approaches to the implementation and evaluation of event tourism
strategies
-Discuss the potential event tourism has to generate positive outcomes in small

communities and how event managers can remove or mitigate any negative impacts

11



that occur
Tema 6. Staging Events (1 4ac.)
Memoo axmueno20/ uHmMepaKmueHo20 00y4eHus — Memoo Oauy onpoca, Memoo
Komanonoit pabomut (1 uac.)
-Analyze the staging of an event according to its constituent elements
-Demonstrate how these elements relate to each other and to the theme of the event
-Understand the safety elements of each aspect of staging
-Identify the relative importance of each aspect of staging
-Use the tools of staging
Tema 7. Event Evaluation and Research (1 uac.)
Memoo axmueno20/ uHmMepaKmueHo20 00y4eHus — Memoo Oauy onpoca, Memoo
M03206020 wumypma (1 uac.)
-Describe the role of evaluation in the event management process
-Discuss the nature and purpose of post-event evaluation
-Understand and discuss the evaluation needs of event stakeholders
-Identify and use a range of sources of data on events
-Create an evaluation plan for an event
-Apply a range of techniques, including the design of questionnaires and the conduct of
surveys, in evaluating events
-Understand how to analyze data on events
-Prepare a final evaluation report
-Use event profiles to promote the outcomes of events
-Apply the knowledge gained by the post-event evaluation process to the planning
of a future event
Tema 8. Legal Issues of Event Management (1 4ac.)
Memoo akmuenozo/ unmepaKmueno2o 00yueHus — memoo OaUY-onpoca, Memoo
Kpyenozo cmoaa (1 uac.)
-Explain the central role of event ownership in event management
-Identify and construct the necessary contracts for events and their components

-Understand and be able to comply with the variety of laws, licenses and regulations

12



governing event production
-Describe the necessity for and the process of insuring an event
Tema 9. Risk Management (1 uac.)
Memoo axmueno20/ uHmMeEpPaKmMueHo20 00y4eHUs — Memoo Oauly onpoca, Memoo
ketic-3a0auu (1 uac.)
-Define risk and its relationship to the management of festivals and special events
-Understand the context of risk
-Use the tools of risk identification and identify the risks specific to events
-Understand the latest methodologies of risk management

-Understand the core concepts of occupational health and safety

V. YYEBHO-METOANYECKOE OBECIIEHEHHE
CAMOCTOSTEJBHON PABOTHI OBYUYAIOIIUXCS

VY4ebHO-MeToAnUECKOE oOecrieueHue CaMOCTOATENbHON paboThI
oOyuatomuxcst o aucuumuinHe «Event-tourism (Event-Typusm)» BKIIOYaeT B
ceost:

— MIaH-rTpaduK BBHIMOTHEHUS CaMOCTOSATEIBHONW PabOTHl MO JUCIHUILIMHE, B
TOM YHCJIE€ TPUMEPHBIE HOPMBI BPEMEHHU Ha BBITIOJIHEHUE TI0 KKIOMY 33aHHIO;

— XapaKTEepUCTUKA 3aJaHUI IJI1 CAMOCTOSITENIbHON paboThl 00y4YaromMXcs U

MCTOAUYCCKHEC PCKOMCH/AINH 110 X BBIITOJITHCHHIO,

— TpeOoBaHUS K  MPEJICTAaBICHUIO U O(QOPMIEHUIO  pPE3YyJIbTaTOB

CaMOCTOATEIbHOMN pabOThI;

— KPUTEPUHU OLICHKU BBIIIOJIHEHHS CAMOCTOSATEIbHON paboTHhI.

IlnaH-rpauK BbINOJHEHHS CAMOCTOATEIbHOM PA0OTHI 110 JUCHHUILIUHE

Bux IIpumepHbIe
Ne Marta / cpoku . HOPMBI
CaMOCTOSITeIbHOM dopMa KOHTPOJIA
n/n BBINIOJTHEHH S BpeMeHHU Ha
padoTsbI
BBINIOJIHEHH e
3 Henensd .
1. N3yueHnue kelic-3a1au 30 VYceTHbIl onpoc
18 Henens
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) 8 Henens [Toaroroska 30 BricTymiienue Ha
' 17 nenens JTOKJIaJ1a/Co00IIeHus KPYTJIOM CTOJIE
B teuenue bnun-onpoc
3. Hanucanue koHcnekra 30 t-orip
ceMecTpa TectupoBanue
HUTOI'O 90

PexomeHn1anum 1mo caMoCToOsITeIbHOM padoTe CTYACHTOB

Oco0oe 3HaueHue JUIsI OCBOEHHUS TEOPETHUYECKOro Marepuaia | s
npuoOpeTeHuss U (HOpMUPOBaHUS YMEHUN U HABBIKOB MMEET CaMOCTOSATEIbHas
paboTa CTYJIEHTOB.

CamocTosiTenbHas paboTa cTyaeHToB o auciuiinie «Event-tourism (Event-
TypU3M)»  NpeIyCMaTpPUBAaeT  HU3YyYEHUE  PEKOMEHJIYyeMOW OCHOBHOM U
JOTIOJTHUTENBHON JIMTEpaTyphl, HAaNKMCaHUE KOHCIIEKTOB, pELIEHUE Keilc-3agad,
MOATOTOBKY K OJMI-ONpOcaM, BBICTYIUIEHHSIM C MPE3CHTAlMEeH MpOeKTa H
MIPOMEKYTOUHOM aTTECTALIMH — 3a4ETy.

Jlisi camMonpoBEepKH YCBOEHHs MaTepHalia, MOATOTOBKU K BBIIIOJHEHHUIO U
3alMTe BCeX pabdoT W claaye 3adyeTa CTyACHTaM IMPEeUIararoTcs BOIMPOCH s

CaMOKOHTPOJISL.

PexomMenganuu no padore ¢ aurepaTypou

[Ipu camocTosiTeNbHON paboTe C PEKOMEHAYEMOW JIUTEPaTypoil CTyAeHTaM
HEO0OXO0IMMO MPHUEPKUBATHCS OMPEICICHHON MOCIEI0BATEIbHOCTHU

— Ipu  BBIOOpE JUTEPATypHOrO HCTOYHUKA TEOPETUUYECKOr0 Marepuasa
Jydllle BCEro MCXOJUTh M3 OCHOBHBIX MOHATUM M3y4yaeMOW TEeMbl Kypca, UYTOOBI
TOYHO 3HATh, YTO KOHKPETHO UCKATh B TOM WJIM UHOM H3/IaHUH;

— s Oosiee T1yOOKOTO YCBOCHUS M TOHUMAHUSI MaTepuasa CieayeT YUTaTh
HE TOJILKO HMMEIOUIMECS B TEKCTE OMPEJCICHUS U TMOHATHUS, HO U KOHKPETHBIC
MIPUMEPHI;

— 4TO0Bbl MOJY4YUTH OoJiee OObEMHBIE M CHUCTEMHBIE MPEACTaBICHUS IO
paccMaTpuBaeMoOd TeME HEOOXOJIHUMO MNPOCMOTPETh HECKOJBKO JIMTEPATYPHBIX
HMCTOYHUKOB (BO3MOKHO aJIbTEPHATUBHBIX);

— HC CJICAYCT KOHCIICKTUPOBATb BECh TCKCT II0 paCCManI/IBaeMOI‘ﬁ TEMEC, TaK
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KaK TakKoOM MHOAXOJ HE AaeT BO3MOXXHOCTH OCO3HATh MaTepuall; HGO6XOI[I/IMO
BBIACIIMTL U 3aKOHCIICKTUPOBATH TOJIBKO OCHOBHBIC ITOJIOKCHHUA, OIPCACICHHUA U

IMMOHATHA, ITO3BOJIAIOININEC BEICTPOUTD JIOTHKY OTBCTA HA N3Yy4YaCMbIC BOIIPOCHI.

MeTtoauuecKkue yKa3aHusi K BHINIOJHEHUIO KOHCIIEKTA

Koncnekr (;ar. conspectus — o0o3peHue, 0030p, O4YE€pK) — KpaTKoe
U3JIOKEHUE WM KpaTKas 3alich M3y4aeMOro WM MPOWJEHHOTO MaTepHuaa.
[enstmMu HanMCaHUST KOHCTIEKTA SBIISIOTCS

— mpopaboTKa U 3aKpeIUICHHE N3y4aeMOro MaTepuana;

— pa3BHUTHE HAaBBIKOB KPATKOTO M3JIOKEHUS MaTepuaia C BBIACICHUEM JIUIIIb
CaMbIX CYIIECTBEHHBIX MOMEHTOB, HEOOXOIMUMBIX JIJISl PACKPBITHS CyTH MPOOIEMEI;

— pa3BHUTHE HABBIKOB aHAJIM3a M3YyYEHHOTO Marepuayia u (HOpMyIHpOBaAHUS
COOCTBEHHBIX BBIBOJIOB IO BBIOPAaHHOMY BOIIPOCY B HHCBMEHHOH Qopme,
HAYYHBIM, TPAMOTHBIM SI3BIKOM.

[Topsimox HamMcaHWsT KOHCIEKTA!

1. Cokpamenus cioB. PekoMeHayeTcs nenaTh COKpalleHHs, HO TOJBKO TakK,
9TOOBl MIOTOM MOXHO OBLIO pa3o0paTh, YTO HANKWCaHO. B NpOTMBHOM ciydae
opopmiieHME TOAPOOHOTO  KOHCIEKTa CTAHOBUTCS ~ OCCCMBICIEHHBIM, a
BOCTIOJIb30BAThHCS UM C LIEJIbI0 KAYECTBEHHOW MOATOTOBKH K MPEACTOSIIEMY 3a4ETy
BPS HE TIOTYYUTCSI.

2. HcnonwszoBaHue abOpeBHATyp IOMOraeT 3amucarth O0oJblIE MOJE3HOU
uH(pOpMaIlMU B camMble KpaTUalIie CPOKH C COXPAaHEHHEM CMBICIIA COAEPKaHUSI.
CoxpaiaTe MOXHO HE TOJBKO CJIOBA, HO TAKXKE IIENIbIE CIIOBOCOUYETAHMSI, KOTOPHIE
B UTOTE BCE PAaBHO OyAyT HOCTYIHBI K TOHUMAaHUIO.

3. Odopmnenne koHcnekta. [Ipu HamWcaHUM KOHCIEKTa KeIaTEIbHO
cOOMIOAaTh OTCTYIBbl a03aleB, BBIACIATH BaKHBIE MOMEHTBHI B COJIEP)KaHUHU,
OCTaBIISITh MYCThIE CTPOKH ISl YCIIOBHOTO Pa3/IeJICHHs TEM U JIETKOTO BOCTIPUSATHS,
a TaK)Ke aKTUBHO MCTOJIb30BaTh IIUTATHI, CIIUCKU, IEPEYHH, TTOA3aTOJIOBKH.

4. Baxxaple moMeTkH. Ha MonsX B KOHCHEKTE KeJaTelabHO JeNaTh MOMETKH,

MOXHO rpa(bnqecm/l, HO Tak, yTOOBl OHM OBUIM TOHSTHBI CTYACHTY BO BpPCM:
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MOJTOTOBKH K 3a4€Ty.
5. Ilyctele mecta B KoHcmekTe. JKelaTeabHO HE OCTaBIATH MPOOETOB B
TeTpaau U namsatu. Eciau 4To-To He ycnenu 3anucaTh, HEOOX0AMMO CBOEBPEMEHHO
IIPOKOHCYJIbTUPOBATHCS C MPENOAABATEIEM.
Ilopsinok c1ayu KOHCIEKTOB U UX OlleHUBAHHE

KoHCIeKT  BBINOJIHAETCS  CTYA€HTaMM B CpPOKH, YCTaHaBJIMBAEMbIE
MpernojiaBareyieM M0 pealu3yeMOld IUCLUUIUIMHE, U CHAeTCs MPernojaBaTelio,
BENYIIEMY JUCLUIUIUHY.

KoHcnekT gomkeH ObITh COCTaBIIEH MO BCEM MPOMIEHHBIM T€MaM, BKJIIOYas
IPOMYIIEHHBIE, IO TPUYUHE OTCYTCTBHS HA 3aHITHH.

Tak e KpaTKuil KOHCIIEKT J0JKEH ObITh COCTABIIEH U CBOEBPEMEHHO C/IaH I10
BCEM 3a/IaHMSIM CaMOCTOSITEIIbHOM padOThI CTyJEHTa, rJe TpeOyeTcsl MOArOTOBUTh
YCTHOE COOOIIEHNE.

IIpu omeHke cocCTaBl€eHHE KOHCIEKTa YYHUTBIBAETCSI €ro COOTBETCTBUE
MPOWJIECHHOMY MaTepuaiy, CIIeKTp U INIyOMHa OXBaYEHHBIX TEM.

ITo pe3ynbraraM NpOBEPKU KOHCIIEKTA U €0 3alIUThl CTYACHTY BbICTaBIISAETCS
OINPEJENICHHOE KOJIMYECTBO OasIOB, KOTOPOE YUYHUTHIBAETCS MpU OOILIEH OLIEHKE
MIPOMEKYTOUHOMN aTTECTALNH.

Kpurepuu oieHKM KOHCIIEKTA

— 100-86 GamioB BBICTABISETCS CTYACHTY, €CJIM CTYJIECHT MpopadoTan u aal
MpaBUJIbHBIE OTBETHI HA BCE MOCTABIICHHBIE 3aJJaHUS U BOIIPOCHI;

— 85-76 GamnoB — Marepuasl npopabOTaH, HO CTYACHT 3aTPyAHSETCA WU
CBOEBPEMEHHO HE I'OTOB OTBETUTH Ha 2-3 BONpPOCa/3aAaHus IO KOHCIIEKTY;

— 75-61 OGanmn — martepuan npopadOTaH, HO CTYACHT 3aTPYyIHSAETCA WU
CBOEBPEMEHHO HE I'OTOB OTBETUTH Ha 4-5 BONIPOCOB/3aJaHUI 11O KOHCIIEKTY;

— 60 u meHee OaIOB — Marepuan npopaboTaH, HO CTYACHT 3aTpyIHSAETCS
WM CBOEBPEMEHHO HE TOTOB OTBETUTH HA BCE BOMPOCHI/3a1aHUSI 10 KOHCIIEKTY.

TemMaTuka KOHCIIEKTOB
1. An Overview of the Event Field

2. Perspectives on Events
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. Event Impacts and Legacies
The Strategic Planning Function

Conceptualizing the Event

3

4

5

6. Project Management for Events

7. Financial Management and Events

8. Human Resource Management and Events

9. Marketing Planning for Events

10.Promotion: Integrated Marketing Communication for Events
11.Sponsorship of Special Events relationships with sponsors
12.Sustainable Event Management

13.Event Tourism Planning

14.Staging Events

15.Logistics

16.Event Evaluation and Research

17.Legal Issues of Event Management

18.Risk Management

MeToanuyeckue YKa3aHUs K pelIeHUI0 Kelc-3a1a4u

Keiic-3amaua — 3TO ommcaHHWE pPEAJbHBIX JKOHOMUYECKHX, COLMAIBHBIX WU
ousHec-cutyanuii. O0yyaromuecs TOJKHBI UCCIEN0BATh CUTYalHI0, pa3o0paThes
B CYTH IpoOJeM, IPEIJOKUTh BO3MOXKHBIE PEIICHUS U BbIOpATh Jydllee U3 HUX.
Keiicbl OCHOBBIBAIOTCS Ha pEaTbHOM (DAKTUYECKOM Marepuane WIH Ke
NPUOJIMKEHBI K peabHON CUTYaLIUH.

Keic-3amaun npenHa3HadeHsl I UCIOJB30BAHUS CTYAEHTAMH KOHKPETHBIX
INPUEMOB U KOHIENIMN MPU HUX BBIIOJIHEHUH MJII TOr0, 4YTOOBI MOJYYUTH
JNOCTaTOYHBIA YPOBEHb 3HAHUN U YMEHUU ISl IPUHATUS PEIICHUN B aHAJIOTUYHBIX
CUTyalMsiX Ha Oyaymed npodeccuoHaNbHOW NEATENbHOCTH, TEM CaMbIM
YMEHbBINIAs Pa3pblB  MEXKAYy TEOPETUYECKMMHU 3HAHUAMU W IPAKTHYECKUMH
YMEHHUSMU.

CTyneHT NOMmKEH yMeTh IPaBUIBHO HWHTEPIPETUPOBATH CHUTYALMIO, T.€.
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MpaBUIBHO ONPENEHATh — Kakue (aKTOphl SBIAIOTCS Haumboliee BaXXHBIMH B
JAHHOM CUTyalluu U KaKoe pelieHrue He0OX0JMMO MPUHSITh.
Ilopsinok caiavu Keiic-3aa4u U ee OlleHUBaHH e

Keiic-3agaua BBINOJNHSIETCS CTYJE€HTaMM B CPOKHM, YCTaHaBIIMBaeMbIE
MpernojiaBareyieM M0 pealu3yeMOld IUCLUUIUIMHE, U CHAeTCs MPernojaBaTelio,
BEJlyIIEMY JUCLHUILIUHY.

IIpu oneHke pelieHUs KeWc-3alauyd YYUTBIBAETCS CTENEHb H3YYEHHOCTH
po0JIEMBI, COAECPKAHUE U ApTyMEHTUPOBAHHOCTh OTBETA.

ITo pe3ynbratam NpoBEepKU KEHC-3a7a4 U X 3aIIUTHI CTYACHTY BbICTABIISAETCA
OINPEJEICHHOE KOJIMYECTBO OalIOB, KOTOPOE YUYHUTHIBAETCS MpU OOILIEH OLIEHKE
MIPOMEKYTOUHOM aTTECTALNH.

Kpurepuu oueHkHu Keic-3a1a4u

- 100-86 OamioB BBICTABIAETCS CTYIAEHTY, €CIU CTYJIEHT BBIPa3uil CBOE
MHEHHE 10 CQOPMYJIMPOBAHHOM NpoOsieMe, apryMEeHTUpPOBal €ro, TOYHO
OIPEJIENIUB €€ COJAEPKAHUE U COCTABISAIOIINE;

— 85-76 OGamioB - paboTa XapaKTepHU3yeTCS CMBICIOBOM I1IEIbHOCTHIO,
CBA3HOCTBIO U MOCIEAOBATEIBHOCTBIO M3JIOKEHUS; JOMYIIEHO 2-3 OMIMOKM IMpHU
OOBSICHEHUU CMBICIA WU coJepxaHus MpodsieMbl. DaKTUUECKUX OUIMOOK,
CBSI3aHHBIX C IOHUMaHUEM MPOOIEMBI, HET;

— 75-61 Gamn - CTyJEHT HPOBOJUT JOCTATOUYHO CAMOCTOSITEIBHBIA aHaIU3
OCHOBHBIX 3TaliOB M CMBICIIOBBIX COCTABIISIIOUIMX MPOOJIEMbI; TOHUMAET 0a30BbIE
OCHOBBI U TEOpETHUECKOE 000CHOBaHKE BhIOpaHHOM Tembl. JlomyieHo He Oonee 5
OLIMOOK B CMBICJIE UJIU COJIEPKAHUU TIPOOIIEMBIL;

— 60 u Menee OamnoB — eciau paboTa MPEACTaBISIET COOON MOJHOCTHIO
NepenuCcCaHHblii UCXOJHBIM TEKCT, 0€3 KakuxX Obl TO HM ObLIIO KOMMEHTapHEB,
aHanu3a. He packpbiTa CTpyKTypa U TEOPETHUECKasi COCTABIISIIOLIAS] TEMBI.

BapuanTtsl Keiic-3a1a4
I) The event for the events industry.
1. What are the two main stakeholder groups in an exhibition? Identify a

large exhibition in your city, and describe the two major stakeholder groups for
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this exhibition.

2. Summarise the main reasons for co-location of the two exhibitions in the
case study.

3. What was the overall outcome of co-locating the two exhibitions during an

economic downturn in the market?

IT) Townsville City Council: Creating and events strategy for Queensland's biggest
regional city council.

1. From the description of the Event Strategy outlined in the case study, list
the roles that Townsville City Council plays in events.

2. What do you think were the main outcomes of merging the event teams of
the two Council areas?

3. What were the main challenges in merging the event teams, and how were

they resolved?

IIT) The Australian Formula One Grand Prix.

1. Why was the Victorian 'Auditor-General's Report' undertaken, and what did
it set out to achieve?

2. From the information provided in the case study, what are the comparative
advantages and disadvantages of cost-benefit analysis and computable general
equilibrium (CGE) modelling?

3. What are the implications of the Victorian 'Auditor-General's Report' for

the evaluation of other major events in Australia?

IV) Operational planning and the Rugby World Cup.

1. Why do event organisational structures evolve over time?

2. What issues arise as event organisational structures develop?

3. What benefits are there in developing centrally a core team of staff that is
later deployed in key venue management and other roles?

4. What function do ‘test’ events play from an event operations perspective?

19



5. What function can computer aided design and drafting software play in
event operations?

6. What role does staff training play in event operations? What types of
training are evident in this case study?

7. What issues might have arisen if the ARU had decided to try to use a
centralised organisational structure to conduct the RWC 2003 rather than devolve

responsibility to individual venues?

V) Seven Deadly Sins Corporate Events.

1. What do you think were some of the challenges in producing a similar
event experience in six different event locations simultaneously? How did Theme
Traders overcome these challenges?

2. What main elements were used to create and embellish the theme of "The
Seven Deadly Sins'?

3. Other than the theme elements referred to in Question 2, what other major

elements of the event would Theme Traders have had to design?

MeToanveckue peKOMEHIALUMH VISl MOATOTOBKH A0KJa/1a, CO00eHust/
Npe3eHTauun
JIisi  TOATOTOBKM  YCTHBIX  COOOIIEHMMA WM  TIPE3CHTAlMi  JKENaTesIbHBI

WLTIOCTPAaTUBHBIE ((POTO- M BHUIEO-) MaTepualibl, CTATUCTUYECKUE JuarpaMMbl U
TaOJHUIIBL.

OO6ume TpeboBaHuUs K PE3CHTAIINN:

- pe3eHTAals He J0JDKHA ObITh MeHbIIe 10 crnaiinos;

- TIEPBBIN CIIAW— 3TO TUTYJBHBINA CIaii]], HA KOTOPOM OOSI3aTENTbHO JIOJKHBI OBITH
MPE/ICTABIICHBI: HA3BAHUE MPOEKTA; (PaMUITHSL, UMsl, OTYECTBO aBTOPA.

Jlnst odopmiieHUsT TpE3eHTAlMK  00s3aTelIbHbIM — TPEOOBAaHUEM  SIBJISIETCSI
UCIIOJIb30BaHUE (PUPMEHHOTO CTUJISI yHUBEPCUTETA.

Kpurepuu ouenku (yCTHOIO A0KJIaga, COOOLIEHHS, B TOM YHCJIe

BBINOJIHEHHBIX B JopMe npe3eHTanmi)
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100-86 0anaoB BBHICTABISETCS CTYACHTY, €CIA CTYJICHT BBIPA3Wil CBOE MHEHHUE TIO
copmympoBaHHO# TpolIIeMe, apryMEHTUPOBAIT €T0, TOYHO OIPE/IEINB €€ COIEPIKaHue
u cocrapmmomme. CTymeHT 3HaeT M BJIafeeT HABBIKOM  CaMOCTOSITETIBHOM
HCCIIeIOBATENLCKOM pabOThl IO TeME MCCIIEIOBAHMS; METOJAMU U TpUEMaMy aHaIu3a
TEOPETUYECKUX W/WIM MPAKTUUECKUX AacCleKTOB H3ydaeMod o0iacTh. DaKTU4eCKUX
OIIMOOK, CBS3aHHBIX C TIOHMMaHHEM IMpoOJeMbl, HeT;, rpaduyecku padota odopmiieHa
MPaBUIILHO

85-76 - 6aioB - paboTa XapaKkTepPU3yeTCsl CMBICIIOBOM 1ETbHOCTHIO, CBSI3HOCTHIO U
TOCJIE/IOBATEIIbHOCTBIO M3JIOKEHUS; JOMYILEHO He Oonee 1 OommMOKM Mpu OOBSICHEHUH
CMBICTIA WJIM COZAepKaHus MpoOneMbl. [Iisi apryMeHTalmy TMPUBOASATCS Pa3IMyYHbIC
JaHHBIC  OTEYECTBEHHBIX W  3apyOSKHBIX  aBTOpoB.  IIpojeMOHCTpHUPOBaHBI
UCCIIE/IOBATEIIbCKUE YMEHHsS U HaBbIKM. (DaKTHUECKMX OIMIMOOK, CBSA3aHHBIX C
MOHMMaHUEM NpoOeMbl, HET. Jlomy1ieHbl ofjHa-ABe OIMOKU B OPOpMIIEHUH pabOThI

75-61 Gann — CTyJIEHT MPOBOJUT IOCTATOYHO CAMOCTOSITEIILHBIN aHATN3 OCHOBHBIX
ATalOB W CMBICTIOBBIX COCTAaBIBIIOIIMX MPOOJIEMBbI, TIOHUMAeT 0a30BbIE OCHOBHI H
TEOPETHYECKOe 0OOOCHOBAHUE BLIOpaHHOM TeMbl. [IprBiIeYeHbl OCHOBHBIE UCTOUYHHUKU 110
paccmatpuBaeMoit Teme. JlomyieHo He Ooree 2 OmMOOK B CMBICTE WM COACP KAHUH
po0ieMbl, 0popMITeHIH pabOThI

60 u meHee OamioB - ecau paboTa MPENCTaBISIECT COOOM MepecKa3aHHbIA WU
TIOJTHOCTBIO TIEPENMCAHHBIA MCXOHBIN TEKCT 0€3 COOCTBEHHBIX KOMMEHTAPHEB, aHATN3A.
He packpeita cTpykTypa ¥ TeOpeTHYecKasl COCTaBILIOIas TeMbl. JlomyIeHo Tpu wiu
Oonee Tpex OMMOOK B CMBICJIOBOM COJIEP)KaHUM PAcCKpbIBAEMOM IMpoOIeMbl, B

oopmiieHHH padoTHI.

Bonpocs! 1151 CaMOKOHTPOJIA
Bonpoce! 111 caMOKOHTpPOJIS NpEeAHA3HAYEHBI TSI CAMOIIPOBEPKU CTYACHTOM
YCBOCHUs MaTe€pHUasla, MOATOTOBKHA K BBINOJHEHUIO U CEMECTPOBBIX 3aJaHUU U
cmaue 3adera. g yno0CcTBa MOJIb30BaHUS BONIPOCH! U1 CAMOKOHTPOJISL Pa3OUThI
10 pa3jesaM U TeMaM TEOPETUYECKON 4acTU Kypca JUCLIUIUINHEL.

Paspen 1. Iloaroroska k opranu3anyu 4 yrpasJeHUI0 MEPONIPUATHS
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Preorganization arrangements and key basics
Tema 1. An Overview of the Event Field
L. Describe the impact the 1984 Los Angeles Olympics had on the major events
industry.
2. What affect did the 1988 Bicentenary have on public celebrations in Australia?
3. What are 'Special Events'? How does considering the perspective of the event
organizer or the event guest give us a clearer definition of a 'Special Event'?
4. What attributes does Getz (2005) believe create the special atmosphere at Special
Events? Use examples from events that you have been to.
5. What defines a 'Hallmark' Event? Provide an International example.
6. What defines a 'local' or 'community' event? How do these kinds of events
benefit the community?
7. What kinds of festivals are there? What are some examples of your country?
8. Describe the structure of the events industry and the key players and
organizations.
0. What knowledge areas or 'skill domains' are important to event managers? List
examples of specialized areas within these domains.
10.  Where could someone wanting to enter the Event Management industry be
trained in the necessary skills?
Tema 2. Perspectives on Events
L. What role do governments play in events?
2. What is an events strategy? Why do governments develop them?
3. Within the corporate perspective on events, what is meant by an internal event?
List some examples.
4. Within the corporate perspective on events, what is meant by an external event?
List some examples.
5. What types of things might be included when calculating the full ROI of an
event?
6. Why do communities host events like town festivals? What are the benefits?

7. Why do people participate in events?
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8. What mechanisms might an event use to engage with the community? Use
examples.

Tema 3. Event Impacts and Legacies

L. A local surf lifesaving club is planning a cake sale to raise money. Describe
some possible positive and negative social and cultural impacts that might be associated
with this event.

2. An organization is planning an inner-city fun run. Describe some possible
positive and negative environmental impacts that might be associated with this event.

3. The local council is organizing an military day march and concert in the park.
Describe some possible positive and negative political impacts that might be associated
with this event.

4. If an event is going to have a positive economic impact, what factors are likely to
be important?

5. What is the 'Legacy' of an event? What kind of things might be considered a
'legacy'?

6. What is meant by 'managing crowd behavior'? Why is it important?

7. Why are politicians drawn to events?

8. What does 'Waste Management' refer to? Why is it important?

0. Do smaller regional communities benefit from hosting local events?

Tema 4. The Strategic Planning Function

L. What are some of the 'planning pitfalls' that event managers need to be conscious
of?

2. What kinds of things might be considered in a feasibility analysis? Why is it
important?

3. What steps are typically involved in the bidding process?

4. Briefly describe the different organizational structures employed in the delivery
of events. What are their advantages?

5. Briefly describe the strategy process employed in the development of a strategic
plan?

6. In a strategic planning process, what is the difference between goals and
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objectives?

7. In a strategic planning process, what criteria can be used in the establishment of
useful objectives?

Tema S. Conceptualizing the Event

L. Why must event managers stay abreast of broad social changes? How has

climate change affected host communities' expectations of events?

2. What does globalization mean for events? What challenges does it present?

3. Why is it important to involve the host community in the event? How might this
be done?

4. What are sponsors looking to get out of events?

5. How has the evolution of the media industry affected the way events are run?

6. What does it mean to approach events as experiences? How does this change the

way events are conceptualized?

7. How can a marketing screen be used to evaluate an event concept?
8. How can an operations screen be used to evaluate an event concept?
0. How can a financial screen be used to evaluate an event concept?

Paspeu I1. Ilpouecc opranusanuyu MeponpusiTus
The process of event management

Tema 6. Project Management for Events
L. Are special events and festivals projects? What are three advantages of using
project management for events?
2. Over the New Year weekend next year, a rural town wants to run a small-scale
music festival. List and describe the phases of project management, using examples that
might be included in this particular event.
3. What three areas of event management responsibility are often missing from the
project management areas of responsibility?
4. You are scheduling the event for the inaugural home and garden show in the
botanic gardens. It has been suggested that a time for project evaluation should be
included. Explain what project evaluation is and whether it would be useful for your

team to include.
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5. A major theatre festival has this year decided to employ an artistic director, as
well as an event manager. Why? What does this say about the project management
approach to event management?

Tema 7. Financial Management and Events

L. What two types of budgets are used in events?

2. What are the stages involved in constructing a budget?

3. When constructing the budget process, why is it important to establish the
economic environment? What kind of questions might be asked?

4 What are the limitations associated with using a budget in events?

5 How can the budget be used as a control mechanism?

6 List 5 strategies that can be used to obtain the best terms from a supplier?

7. How might an event reduce its costs? Describe 3 examples.

8 Where do events source their funds from?

9 How might events increase their projected income? Describe 3 strategies.

10.  What guidelines might be followed to produce a straightforward financial report?

Tema 8. Human Resource Management and Events

L. Why is Human Resource planning for events unique? What challenges does it
present?
2. What is a Human Resource strategy, in terms of events? What kinds of

objectives might be included?
3. What is the role of policies and procedures in Human Resource management?
4. How might event managers with limited resources to devote to recruitment

attract the right staff? Outline 5 strategies.

5. What are the general components of an employment contract?
6. What options exist to reward volunteers for their efforts?
7. In general terms, what are an employer's rights and responsibilities? How are

these matched by an employee's rights and responsibilities?
Tema 9. Marketing Planning for Events
1. What is event marketing? What kinds of things do event marketers do?

2. What can marketing techniques and practices contribute to events? Can a
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marketing approach be useful to all types of cultural events and festivals?

3. What strategies might an organization use to position their event favorably in the
mindset of their target market? Use examples.

4. When planning the event 'product' experience, what elements are important to

consider in developing a successful program?

5. In regards to developing a pricing strategy, what decisions must a marketer
make?
6. What are some of the advantages of on-line ticket sales?

7. What is a marketing plan?

Tema 10. Promotion: Integrated Marketing Communication for Events

1. What is IMC? In the context of developing and IMC strategy, what are the
sources of brand messages?

2. How does the 'think, feel, act' model of consumer behavior help us understand
the objectives of an IMC campaign?

3. How might an event organization determine what its IMC budget will be? Which
of these is the most rigorous and effective?

4. What limitations are associated with the 'top down' methods of determining the

IMC budget? Given these limitations, why would such methods be employed?

5. What is advertising? In the context of events, what must a successful advertising
campaign do?
6. In the IMC context, what is public relations? Give an example of how a major

sporting event might use public relations to encourage people to attend?

7. In the IMC context, what is sales promotion? Give an example of how a small
multi-cultural festival might use sales promotion.

8. In the IMC context, what purposes do websites serve? What kind of website
would you recommend to a small regional community festival?

0. What is the key to a successful website? What design principles guide the design
of successful websites? List 6 examples.

10. In the IMC context, what is personal selling? Give an example of how a

fundraising marathon might use sales promotion?
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Tema 11. Sponsorship of Special Events
1. Analyze the corporate sponsorship of an event and identify the main benefits that

were obtained.

2. What has driven the shift in marketing from traditional media to event
sponsorship?

3. How do corporate sponsors benefit from sponsorship? Give five examples.

4. What kinds of questions should an event organization ask itself before it seeks

sponsorship as a revenue stream?
5. During summer there will be an outdoor cinema in the botanic gardens, playing a
range of endearing and well-crafted films. What benefits might the event offer to

potential sponsors?

6. What are some of the advantages of using tailor-made sponsorship packages?
7. What benefits does sponsorship of the arts offer organizations?
8. What is the value in committing a sponsorship agreement to paper in the form of

a contract? What does a contract normally include?

0. What techniques can be used for effective sponsorship management? Give 5
examples.

10.  What is a sponsorship management plan? What do they do?

11.  What techniques exist to measure the e-activity generated by sponsorship of an
event?

Tema 12. Sustainable Event Management

L. How does an event's purchasing policy contribute to its environmental
sustainability?

2 What sustainable options are available to events that must use mobile power?

3 Why is waste management important in the production of sustainable events?

4. How can waste prevention techniques assist an event's sustainability efforts?

5 Why is it important to know what the materials recovery facility will accept?

6 How can an event manager ensure that biodegradable waste is managed
sustainably?

7. How can participants be incentivized to recycle?
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8. How can participants be encouraged to use public transport?

0. How can participants be encourage to save water?

10.  What are the sustainable toilet options for an event?

Tema 13. Event Tourism Planning

L. A detailed situational analysis should underpin the decisions made on what event
tourism goals to set for a destination. What kind of factors could be included in a
situational analysis?

2. What is destination branding? Explain with reference to an example.

3. What problems are presented by having multiple bodies charged with event

tourism development at a particular destination? How might these be overcome?

4. What are some common grant selection criteria employed by event tourism
organizations?
5. A regional steam-train festival is considering asking the state tourism

commission for research to support their situational analysis. With specific reference to
the festival, what areas of research might be considered?
6. In terms of financial support offered by event tourism organizations to festivals

and events, what is the difference between grants, sponsorship and equity?

7. How might an event tourism organization assist an event or destination with
marketing?
8. Why is the evaluation of an event tourism strategy important? Where might an

organization gather data on business tourism in your country.

Tema 14. Staging Events

L. A client wants their staff Christmas party to have an 'Ancient Greek' theme?
How could this be created?

2. What is a 'stage plan'? What function does it serve?

3. You are the event manager for a small community music festival that will be
held outdoors in a park across two stages from midday to midnight. What factors need
to be considered in terms of stage safety? How would you manage these? Draw up a
stage plan for your event.

4. What does the 'pre-programming' of an event's audiovisual elements mean?
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What are the advantages and disadvantages of pre-programming?

5. What concerns does the consumption of alcoholic beverages present to an event
manager? How does this affect the relationship with the caterer?

6. In the context of staging events, what is hospitality? How can it be successfully
provided to event guests?

7. You are organizing a production meeting. Who will you invite? What kinds of
things might be discussed?

8. What is the importance of the bump-in and bump-out in the production
schedule? What happens during these times?

0. Why is it important to make a recording of an event? What factors need to be
considered?

Tema 15. Logistics

1. Does event logistics have more in common with business logistics or military
logistics? In what way?

2. How important is 'ticketing' to an event? What is the advantage of the colored
wristbands, commonly used at festivals these days?

3. What kinds of factors should be considered with regards to queuing at an event?
You are running an event that has only one, narrow entrance, and there is a concern that
there will be long queues. What can be done to keep customers happy?

4. What kinds of things need to be considered in preparing for the flow of traffic
and people around a festival site, at the time of the event?

5. How can signage be used as a communication tool at an event? What factors
need to be taken into account?

6. How might media coverage affect an event's logistics? Is media coverage worth
the extra effort required to accommodate it?

7. In terms of event shutdown, what work remains after the event is finished?

8. What is the role of the logistics manager? How does the logistics manager relate
to other members of the management team?

0. What is the value of a site or venue map? What is the key to a good map?

10. What are the emergency procedures at an event? What kinds of things are
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covered by the emergency procedures?

Tema 16. Event Evaluation and Research

L. What indicators might be used in a holistic triple bottom line approach to event
evaluation?

2. In the event evaluation process, what is a demographic profile? Why is it useful?
3. Should event management processes be included in an event evaluation?

4. Will all an event's stakeholders want the same thing from the event evaluation?

What are different stakeholders likely to want out of the process?

5. How might stakeholder observation help in the evaluation of an event?

6. In the context of the event evaluation process, what is the difference between
qualitative and quantitative data?

7. How might a post-event evaluation enhance an event's reputation?

8. In the context of events, what basic principles can be used to construct a useful
survey or questionnaire?

0. What happens once the evaluation is complete and the report is written? How is
this done?

Tema 17. Legal Issues of Event Management

1. What is a contract? What does it contain?

2. What would a contract between an events company organizing a corporate party
and an musical performance be likely to contain?

3. What contracts would a day-long music festival need?

4. A company is negotiating with a hotel convention center to host their annual
conference. What is usually contained in the Venue contract?

5. What elements and clauses might be contained in a broadcast contract between a
major television network and a major sporting event?

6. How would an events company legally engage a lighting company to do the
lighting at an event? How is a contract constructed?

Tema 18. Risk Management

L. Is risk always harmful? Explain.

2. What techniques exist for identifying risk in the context of events? Briefly
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describe.

3.
4.
5.
6.

How can a SWOT analysis be used to identify and classify risk?

How can incident reports be used to identify and predict risk?

Why is the accurate identification of risk important?

What are the 'dimensions of risk'? How do they provide an event team with a

tool to rate risk?

7. What is the transfer of risk? In what way is a risk management process a transfer
of risk?
8. What is a risk register? What is the advantage of a live risk register?
0. What principles can be employed in successful crowd management? Why is it
important?
10. How can an event work with its participants to minimize risk?
VI. KOHTPOJIb JOCTUXEHUS LIEJIEA KYPCA
Ne I:I(:;IeTp(:;Hep;’:I- KOL[I)I e —_ OIIeHi)‘leIe cpeacrea
n/n pasi (popmupoBaHus KOMIIETEHIUI TeKyHmuH TIPOMEZKYTOIHA
AUCHUIIJIMHBI KOHTPOJIb arrecranus
OIIK -1.1 ®opmupyer
TCXHOJIOTMYCCKYIO
KOHILICTIIIVIO TYPUCTKOU
OpraHu3alyu.
Paspen L OIIK -1.2 Opranusyer
[Toaroroska k
OopraHu3anuu u BHCJpCHHC
p TE€XHOJIOTHYECKUX Kouncnexr (I1P-7)
YIIPaBIICHUIO .
MCDOLDISITHS HOBALIU B CobecenoBanue
1 potp OIIK-1 | nestensHOCTH (YO-1) Tecr (TIP-1)
Pasmen IL opraHu3zanuii chepsl Ketic-3agaun (I1P-
Mporece TypH3Ma. 11)
P OIIK -1.3 Mcnonb3yer
OpraHu3aluu
COBpPCMCHHOC
MEPOIPUATHUSA
IIPOrpaMMHOE
obecrnieueHue u
U(PPOBBIE TEXHOJIOTHH
B chepe Typusma.
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OIIK -4.1
Pa3pabatriBaer
MapKETUHT OBbIE
CTpaTeruu u
IIPOrpaMMbl
opraHu3zaiuii chepsl
Paznen I. Typu3Mma.
IloxroroBka k OIIK -4.2 Bueapsiet
OpraHu3aluu U MAapKETUHTOBbIE Kouncnexr (I1P-7)
YIPaBJICHUIO CTpaTeruu u CobecenoBanue
MEpOIPUATHUS IIpOrpaMMBbI B (YO-1) Tecr (ITP-1)
OIK4 o
NESATEIbHOCTD Ketic-3agaun (I1P-
Paznen II. opraHu3zaiuii chepsl 11)
[Tpouecc Typu3Ma.
OpraHu3alyu OIIK -4.3 IIpoBoaut
MEpPOIPUATHS OLIEHKY PE3yJIbTaTOB
peanuzanuu
MapKETUHTOBBIX
CTPAaTETUH U OLICHKY UX
3¢ (HEeKTHBHOCTH B
OpraHu3aIusIX cepsl
TypHU3Ma.

VII. CIIMCOK YYEBHOM JUTEPATYPbHI U HHOOPMAIIMOHHO-
METOAUYECKOE OBECIIEYHEHHUE JUCIHUITJINHBI

OcHoBHas TUTEpPaTYypa
(2/1eKmpoHHble U nevamuuvle U30aHus1)

1. [Noiixman, O. S. Opranuzanus u OpoBeJAeHUE MEPOIIPUATUH : yueb. mocolue
/ OJl. T'okixman. — 2-e¢ u3a. — Mocksa : UHOPA-M, 2018. — 136 c¢. —
(Boiciiee oOpasoBanue: bakanaBpuar). - ISBN 978-5-16-004998-4. - Tekct :
anekTpoHHbid. - URL: https://znanium.com/catalog/product/912523 — Pexum
JOCTYTIA: MO TMOATHCKE.

2. PomannoB, A. H. Event-mapkerunr. CymniHOCT U OCOOEHHOCTH
opranuzanuu (2-e uznanue) : npaktuyeckoe mocodbue / A. H. PomanmoB. —
Mocksa : HamkoB u K, At [Iu Op Menua, 2017. — 89 ¢. — ISBN 978-5-394-
01544-1. — Tekcr : 31eKTpOHHBIM // DnekTpoHHO-OMOnMoTeyHass cucrema [PR
BOOKS : [caiiT]. — URL: http://www.iprbookshop.ru/57071.html — Pexum

J0CTyNa: JUIsl aBTOPU3HP. MOJIb30BATENECH.
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3. Tomunun, K. I'. Urposeie Buasl pekpearuun Ha CIIA-kypoprax : ydueOHOE
nocobue / K. I'. Tomunun, U. H. OBcannukoBa. — Caparos : Al [Iu Ap Meaua,
2019. — 176 c. — ISBN 978-5-4497-0053-7. — TekcT : 3J€KTPOHHBINA //
OnekTpoHHo-Oubnnoreunas cucrema [PR BOOKS : [caiit]. — URL:
http://www.iprbookshop.ru/83823 . html — Pexum npoctyma: st aBTOpHU3UD.
nonb3oBateneit. - DOI: https://doi.org/10.23682/83823

JlonmoiHuTEIBLHAS JIUTEPATYpa
(newammuule u 31eKMpPOHHbBLE U30AHUSL)

1. Multi-Project Management with a Multi-Skilled Workforce [Electronic
resource] / Matthias Walter, Matthias Walter. - Springer Fachmedien Wiesbaden,
2015. - 319p. — Available at:

https://lib.dvfu.ru:8443/lib/item?id=chamo:853361 &theme=FEFU

2. Legacy, Sustainability and CSR at Mega Sport Events [Electronic resource]. -
Pierre Lienhard, Holger Preuss, 2014. — 266p. — Available at:
https://lib.dvfu.ru:8443/lib/item?id=chamo:853236&theme=FEFU

3. Razaq Raj and Paul Walters (2013) Events Management: Principles and
Practice, London: SAGE. Available at:
http://newisbn.ru/Events-management-principles-and-practice-cRazag-Raj-Paul-
Walters-and-Tahir-Rashid/9/gfibfgi

4. Tum, J. Norton, P. and Nevan Wright, J. (2005) Management of Events
Operations, Oxford: Elsevier. Available at:
http://www.pseudology.org/terovanesian/Masterman_Innovative Marketing Com

munications2.pdf

IIepeuenn pecypcoB HHGOPMALMOHHO-TEJIEKOMMYHUKAMOHHOMN CeTH
«HHTEpHET»
Mexnynapoansie accoumanuu Event-menemxmenta / International event-

management associations:

Hazpanue/ Name AGOpeBuarypa/ Pexwum nocryma/

Abbreviation Available at
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Meeting Planners International MPI www.mpiweb.org

Corporate Event Marketing Association CEMA www.cemaonline.com/
Connected International Meeting Professionals | CIMPA WWW.cimpa.org
Association

International Association of Assembly [AAM WwWw.iaam.org
Managers

International Special Events Association ISES www.ises.com
International Congress & Convention ICCA www.iccaworld.com
Association

Global Association of the Exhibition Industry UFI www.ufi.org
International Association of Professional IAPCO WWW.1apco.org

Congress Organisers

International Festivals & Events Association IFEA www.ifea.com
International Association for Exhibition - WWww.iaem.org
Management

Wedding & Event Videographers Association WEVA www.weva.com/
International

Exhibition & Event Association of Australasia | - WWW.eeaa.com.au
International Association of Exhibitions and IAEE www.iaee.com/
Events

Trade Show Exhibitors Association TSEA Www.tsea.org/

VIII. METOAUYECKUE YKA3AHUS IO OCBOEHUIO
JUCLHUATIIAHBI

Peannzanms JVCLHUATUIAHBI «Event-tourism (Event-typuzm)»
MpeayCMaTpuBaeT CIEAyIOUIMEe BHbI YU4eOHONW paboThl: MPAKTUUYECKUE 3aHATUSA,
CaMOCTOATENbHYIO paldOTy CTYAEHTOB, TEKYIIMH KOHTPOJb M HPOMEKYTOUHYIO
aTTEeCTAIHIO.

OcBoenne  kypca  aucuumimHel  «Event-tourism  (Event-typusm)»
NPEANOoiaraeT pPEUTUHIOBYIO  CUCTEMY  OLICHKA 3HAaHUM  CTYIEHTOB U
IpeaycMaTpuBaeT €O CTOPOHBI MpEenojaBaTeNsi TEKYIIMA KOHTpPOJIb 32
MOCEIIEHUEM CTYJEHTAaMHU NPAKTUYECKUX 3aHATHUM, MOATOTOBKON M BBINOJHEHUEM
BCEX BUJIOB CAMOCTOSATEIbHOMN padOTHI.
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[IpomexxyTounoit arrtectanmeil mno aucuuiuinHe «Event-tourism (Event-
TYpHU3M)» SIBISIETCS 3a4€T, KOTOPHIN MPOBOIUTCS B BUE UTOTOBOTO TECTUPOBAHUS.

B tedenue yueOHOro cemectpa o0y4yarommumMcs HyKHO:

e moceniaTh 3aHiaTusA (18 6amioB);

e YCIHEIIHO BHIOJHUTH ayAUTOpHBIE 3aaanus (18 Oamnos);

e CBOCBPEMEHHO H YCIEIIHO BBIIOJHUTH BCE BHUABI CaMOCTOSTEIHHOM
pabotsl (34 Gamna);

e CBOCBPEMEHHO M YCIICIIHO BHINOJHUTH HTOTOBOEe TectupoBanue (30
0asioB).

CTyneHT cuuTaeTcsl aTTECTOBaHHBIM 1o auciumuinae «Event-tourism (Event-
Typu3M)» TIpU YCJIOBUU BBINIOJHEHUS BCEX BHUAOB TEKYIIETO KOHTPOISA U
CaMOCTOATENBHON pabOThl, IPETYCMOTPEHHBIX YUYEOHOU MPOrpamMMOil.

Kpurepun ouenku no aucuuruinHe «Event-tourism (Event-typusm)» ans
aTTecTanMy Ha 3audere cienyromue: 61-100 6amnoB — «3auteHo», 60 U meHee
0aJIJIOB — «HE 3aYTEHOY.

[Tepecuer OamnoB MO TEKyHIEMY KOHTPOJIO M CaMOCTOATEIbHOM pabote

MPOU3BOIUTCS IO PopMyTIe:

m
N 0; k;
P(n) = omax X wl
i=1 " !

rae: W= Y k' 0 TeKyLero peuTunra;

W= Yo" k' s ©TOroBOro peTHHTA;

P(n) — pediTuHr cryneHra;

m — 001I1ee KOJIMYECTBO KOHTPOJIBHBIX MEPOIIPUATHIA;

N — KOJIMYECTBO MPOBEIEHHBIX KOHTPOJILHBIX MEPOIPHSTHIA;

0; — GaJu1, MOJyYEHHBIH CTYJEHTOM Ha i-OM KOHTPOJIBHOM MEPOIPHUSTHH;

0;"™ — MakcHMaJbHO BO3MOXHBIH Oajl CTyJeHTa IO i-My KOHTPOJIBHOMY
MEpPOTIPUATHIO;

k; — BecoBO# KO3 (HULHEHT i-r0 KOHTPOJIBHOI'O MEPONPUATHSI;

k' — BecoBoil KOI()GOHUIMEHT i-T0 KOHTPOJBHOTO MEPOINPHUSITHS, CCIIH OHO
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ABJISACTCA OCHOBHBIM, UJIN O, €CJIN OHO ABJISACTCA OOIIOTHUTCIIHbHBIM.

PexoMeHaaliuM N0 IVIAHUPOBAHMIO M OPTraHU3ALMU BpeMeHH,
OTBE/JEHHOI0 HA U3yYeHHe AU CHUIITHHBI

OnTuManbHBIM BapMaHTOM IUIAHUPOBAaHUS W OPraHU3aluu CTYJAECHTOM
BPEMEHHU, HEOOXOJUMOTrO Il HU3Y4YEHHUs AMCLUIUIMHBI, SABISETCS PaBHOMEPHOE
pacnpeneneHue y4dyeOHOW Harpys3Ku, T.€. CHUCTEMATHYECKOE O3HAKOMIICHHE C
TEOPETUYECKUM MaTepUaJIOM Ha 3aHATHSIX M 3aKpEIUICHUE IMOJIYYEHHBIX 3HAaHUN
IpU MOJArOTOBKE M BBINOJIHEHUH pabOT MU 3aJaHUid, MPEAYCMOTPEHHBIX IS
CaMOCTOATENBbHON pabOThI CTYIEHTOB.

[ToAroTOoBKY K BBIIIOJIHEHHIO BCEeX PabOT HEOOXOAMMO IMPOBOJUTH 3apaHee,
yTOOBl OBbLIa BO3MOXHOCTh IPOKOHCYJIBTHUPOBAThCA C TMPENOJaBaTeieM 1o
BO3HMKAIOIIMM BompocaM. B cimydae mnpomycka 3aHsITHS, HE0OXOIUMO
MPEAOCTABUTh MUCbMEHHBIM KOHCIIEKT MPOMYIIEHHONW TEMBI.

CamocTosTenbHyI0 paboTy CJeAyeT BBIMOJHITh COTJACHO Tpaduky u

TpeOOBAHMSM, MPEI0KEHHBIM IPENOJAaBATEIIEM.

AJITOPUTM M3Y4YeHHUS AUCHMIIUHbBI

N3yyenne Kypca OOJDKHO BECTUCh CHUCTEMATHYECKH M COIPOBOXKIATHCS
COCTaBJICHHEM MOJAPOOHOTO KOHCIIEKTa. B KOHCIIEKT peKOMEH IyeTCsl BKJIIOUATh BCE
BUJbl Y4EOHOU PalbOThI: TEOPETHUECKUI MaTepuai, CaMOCTOSATENbHYIO MPOpPabOTKy
PEKOMEHlyeEMON OCHOBHOM U [OIIOJIHUTEJIBHON JIUTEPATYPhl, OTBETHI HA BOIPOCHI
JUIA CAMOKOHTPOJIL U APYrue 3ajaHusd, NPEeIyCMOTPEHHBIE Ui CaMOCTOSATEIbHOU
paboThI CTYIEHTOB.

OCHOBHBIM NPOMEKYTOYHBIM IIOKa3aTEIEM YCHEIIHOCTH CTyJEHTa B
IpoLecce U3YUYEHUs TUCLUIUIMHBI SABJISAETCSA €r0 TOTOBHOCTH K BBIIIOJIHEHUIO KEHC-
3aJa4 U Ipe3eHTalus pa3pab0TaHHOIO IIPOEKTA.

Kpurepriem TrOoTOBHOCTM K Ke€WC-3aa4yaM sBJISETCA YMEHUE CTYJEHTa
OTBETUTH HA BCE KOHTPOJIbHBIE BOIPOCHI, PEKOMEHI0BAaHHBIE IIPETIOAABATEIIEM.

3HaHI/ISI, IMOJIYYCHHBIC CTYACHTAMHU B IPOHCCCC MHN3YUYCHUA OUCIHUILIWHBI,
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JOJIKHBI 3aKPEIUISITHCS HE TTOBTOPEHUEM, a MPUMEHEHUEM MaTepuana. JToi 1enu
npu uzydeHnn aucuuiinHbel «Event-tourism (Event-Typusm)» ciyxaT aKTHBHBIC
(GopMbl MU MeTOAbl OOy4Y€HHUs, TaKM€ KaK METOJ JIEKIHUU-AUCKYCCUU, MO3TOBOTO
mTypMa, paboThl B Iapax U KOMaHJax, Keic-3a1aun, KOTOpbIE JAalOT BO3MOKHOCTb
CTYACHTY OCBOUTH MpO(ecCHOHaNbHbIE KOMIETCHIIMU U MPOSBUTHh UX B YCJIOBHSIX,
UMUTHPYIOMINX NPOPECCUOHATBHYIO J€ATEIbHOCTD.

Oco0Ooe 3HaueHue JUIsI OCBOEHHUS TEOPETHUYECKOro Marepuana | s
npuoOpeTeHuss U (GOpMUPOBAHUS yYMEHUH U HABBIKOB MMEET CaMOCTOSATEIbHas
pabota ctynentoB. CaMocTosTeNIbHAs paboTa CTYJEHTOB MO JaHHOW AUCIUILIINHE
NPEeAYyCMATPUBAET MU3YYEHUE PEKOMEHAYEMOW OCHOBHOW U JOIOJHUTEIbHOU
JUTEPATYPhl, HAMKMCAHHE KOHCIEKTOB, MOJATOTOBKY K y4acTHE B JUCKYCCHUAX Ha
3aHATHAX, OJIML-0IpOcax, pEIIeHHe Keilc-3a7ad, MOJArOTOBKY Mpe3eHTaluu
MPOEKTa U MOJArOTOBKY K MPOMEKYTOUHON aTTECTAlUU — 3a4ETY.

JUiss caMOmnpoBEpKH YCBOEHHsI MaTepHalia, IMOATOTOBKU K BBINOJTHEHHUIO
TEKYLIUX 3aJaHuil U paboT, U claye 3adyeTa CTyAeHTaM MpearatoTcsi BOMPOCHI
IUIsL CAMOKOHTPOJIS.

PexoMeHgan Uy M0 HCMOJIb30BAHUIO METOA0B AKTUBHOI0 00y4eHM sl

JUis  noBeilieHUs  3(P(EKTUBHOCTH  00pa30BaTENbHOrO  Mpouecca U
(opMHUpOBaHUS AKTUBHOM JIMYHOCTH CTYJEHTa Ba)KHYIO pOJIb WIPAET TAKOU
NPUHIUI O00y4YeHHUs KakK MO3HAaBaTeJbHAs aKTUBHOCTh CTyAEHTOB. Llenbpio Takoro
oOy4eHMs SBISIETCSI HE TOJBKO OCBOCHHME 3HAHMM, yYMEHHWI, HABBIKOB, HO U
(opMHpOBaHME OCHOBONOJIATAIOIIMX KAYeCTB JHMYHOCTH, YTO OOYCIIABIMBAET
HEO0OXOJAMMOCTh HCIIOJIb30BaHUA METOAOB AKTUBHOIO OOydeHHs, 0€3 KOTOPBIX
HEBO3MOXHO (DOPMUPOBAaHUE CIIELUAINCTA, CIOCOOHOTO pemaTh NpodhecCHOHAIbHBIE
3a/layd B COBPEMEHHBIX PHIHOYHBIX YCIOBUSX.

JUis  pa3BuTHS TpO(ECCHOHATBHBIX HABBIKOB W JIMYHOCTH CTYJEHTa B
KAaueCTBE METOJOB AaKTHUBHOIO OOY4YEHHMs 11eJ1IeCO00pa3HO HCIOIb30BaTh JIEKIIMH-
JUCKYCCUHU, KOTOPBIE MO3BOJSIOT CTYJIEHTAM OCMBICIMBATh U CAMOCTOSITEIBHO
MHTEPHPETUPOBATh MaTepuan Kypca, METOJ MO3rOBOro-IITypMa, Keilc-3agauu,

MpeACTaBISIIONIME CcOOOM oOmucaHWe JAEJIOBOM CHUTyallMd, KOTOpas peajbHO
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BO3HMKaJa WJIM BO3HMKAaeT B IMpolecce MAeATelbHOCTH. Meton Onmi-ompoca
[I03BOJIIECT NPOBEPUTH 3AKPEIUICHUE U NOHMMAaHUE IMPOMIECHHOIO Marepuaia Io
U3y4YECHHBIM TEMaM.

Peanuzauus takoro tuna odydenus no nucuuiinae «Event-tourism (Event-
TYpH3M)» OCYIIECTBIISIETCS YEPE3 UCI0JIb30BaHUE NAPHOU U KOMaHIHOW paboThl, B
YaCTHOCTH PELICHUS PeajbHbIX KEUCOB U3 UHIYCTPUU OPraHU3alMy MEPOIIPUATHM,
KOTOpPBIE MOXHO OIPEACIUTh KAK METOAbl MMUTALUU IPUHATUSA PELICHUNW B
PA3IMYHBIX CUTyaLMSIX IIyTEM IIPOUTPHIBAHUS BAPUAHTOB 110 3aJaHHBIM YCIIOBUSAM.

Keiic-3amaun npenHa3HadeHsbl U1 UCIOJB30BAHUS CTYACHTAMH KOHKPETHBIX
NPUEMOB W KOHIENIMN MPU HUX BBIIOJIHEHUH MJII TOTO, 4YTOOBI MOJYYUTH
JNOCTaTOYHBIA YPOBEHb 3HAHUN U YMEHUU I IIPUHATUS PEIICHUN B aHAJIOTUMYHBIX
CUTyallUsiX Ha MNOPEAUPUATUAX, TEM CaMbIM yMEHbLIasg pas3pblB  MEXIY
TEOPETUYECKUMHU 3HAHUSAMU U MPAKTUYECKUMU YMEHUSAMHU. PelieHue kenc-3anay
CTYJIEHTaM MpeJjiaraercsa B 3aBepLICHUN U3YUYEHUs ONPEACIICHHON YU4eOHON TEMBI,
a 3HaHWs, IIOJyYECHHBIC HA 3aHATUAX, JOJDKHBI CTaTh OCHOBOM I PELLIECHUS DTUX
3aga4. M3 aToro cienyer, 4To CTYAEHT JOJDKEH BIAACTh JOCTATOYHBIM YPOBHEM
3HaHUA MaTepuaia, yMeTb paboTarth C JACHCTBYIOIIEH MOKYMEHTaluew, u T.1.
CTyIeHT TOJKEH YMETh IPaBUIIBHO HHTEPIIPETUPOBATH CUTYALUIO, T.€. IPABUIIBHO
ONPENENATh — Kakue (PaKkTOphbl SBISIOTCS HanboJiee BAXKHBIMU B IaHHOM CUTyaluu
U KaKoe penieHnue HeoO0X0IMMO IPHUHSITh.

Bce Meroabl akTUBHOTrO OOydY€HHsI NPHU3BAHBI BBIpAOATHIBATH CIEAYIOLINE
YMEHUS U HAaBBIKU Y CTYJEHTOB:

— paboTarh C yBEIUYMBAIOIIUMCA U MOCTOSIHHO OOHOBIISIOIIMMCS MOTOKOM
uH(popmanuu B 00JaCTH OpraHU3aluyd MEPONPUATHIA;

— BBICKa3bIBaThb M OTCTAaUBAaThb CBOXO TOYKY 3PEHUs YETKOW, YBEPEHHOU U
IPaMOTHOMU pEUbIO;

— BbIpadaThIBaTh COOCTBEHHOE MHEHUE HA OCHOBE OCMBICIICHUS MOIYyYEHHBIX
3HAHUU U NIPOBEICHUS UCCICAOBAHUM;

— CaMOCTOSITEIIbHO PUHUMATh PELLICHUS.

PexomMenaanuu mo padore ¢ aurepaTypou
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[Ipu camocTosiTeNbHON paboTe C PEKOMEHAYEMOU JIMTEPaTypoil CTyAeHTaM
HEO0O0XO0IUMO MPUJEPKUBATHCS OMPEICTICHHON MOCIEI0BATEIbHOCTHU

— Ipu  BBIOOpE JUTEPATYpHOrO HCTOYHUKA TEOPETUUYECKOr0 Marepuasa
Jydllle BCEro MCXOJUTh M3 OCHOBHBIX MOHATUM M3y4yaeMOW TEeMbl Kypca, UYTOOBI
TOYHO 3HATh, YTO KOHKPETHO UCKATh B TOM WJIM UHOM HU3JIaHUH;

— s Oosiee T1yOOKOT0 YCBOCHUS M TOHMMAHUSI MaTepuasa CieayeT YUTaTh
HE TOJILKO UMEIOIINECS B TEKCTE OMPEIEICHHUS U TIOHATHS, HO M KOHKPETHBIEC TIPUMEPHI,

— 4TO0Bbl MOJY4YUTh OoJiee OObEMHBIE M CHUCTEMHBIE MPEACTaBICHUS IO
paccMaTpuBaeMoOM TeMe HEO0OXOJIMMO MPOCMOTPETh HECKOJIBKO JIUTEPATYPHBIX
HMCTOYHUKOB (BO3MOKHO aJIbTEPHATUBHBIX);

— HE CJeAyeT KOHCIEKTUPOBATh BECh TEKCT IO paccMaTpuUBaeMON TeMe, TaK
KaK TakOW MOJXOJl HE JaeT BO3MOXXHOCTH OCO3HATh MaTepuajl; HEOO0XOIUMO
BBIJICJIUTh U 3aKOHCIIEKTUPOBATh TOJILKO OCHOBHBIE TOJIOXKEHUSI, ONPECICHUs U

IMMOHATHA, ITO3BOJIAIOININEC BEICTPOUTD JIOTHKY OTBCTA HA N3Yy4YaCMbIC BOIIPOCHI.

PexomeHIanum mo NoAroToBKe K 3a4eTy

[TonroToBka K 3a4eTy W €ro pe3yJbTaTUBHOCTH TaKKe TPeOyeT y CTYACHTOB
YMEHHsI ONTHUMAIbHO OPTraHW30BBIBATH CBOE Bpems. MmeanbHO, €clu CTYyACHT
O3HAKOMMJICSI C OCHOBHBIMHU MOJIOKEHUSIMH, ONIPEACTICHUSIMHI U MTOHATHSIMH Kypca B
IpoIecce ayJUTOPHOTO H3Y4YEHHS AMCUUIUIMHBI, TOT/Aa IMOATOTOBKA K 3a4eTy
MO3BOJIUT CUCTEMATU3UPOBATh H3yUEHHBI MaTepUal U IIy0Ke €ro yCBOUTb.

[ToaroToBKy K 3aueTy Jydllle HAaYMHATH C PaCHpelNeiCHHs MPEII0KEHHBIX
KOHTPOJIBHBIX BOIIPOCOB IO pa3zieiaM U TeMaM Kypca. 3aTeM HEOOXOIUMO BBIICHUTD
HAJIMYUE TEOPETUUECKUX UCTOUYHMKOB (KOHCIIEKTA JIEKIMH, y4eOHUKOB, YUEOHBIX TOCOOMA).

[Ipn wu3ydyeHnun w™arepuana CcJeAyeT BBIACTATh OCHOBHBIE IOJIOXKEHUS,
OTpeAeNeHUs] W TOHATHS, MOXXHO HMX KOHCIIEKTHPOBaTh. BBINENeHHE OMOPHBIX
MOJIO)KEHWH  JaCcT  BO3MOXKHOCTb ~ CHCTEMAaTH3WPOBATh  MPEACTaBICHHUS  TIO

AUCHUIIINHE 1, COOTBETCTBCHHO, PC3YJIbTATHBHEC IMTOATOTOBUTLCA K 3a4CTY.

IX. MATEPHUAJ/IBHO-TEXHUYECKOE OBECIIEYEHHUE
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JUCLHUATIIAHBI

Jlist ocyiiecTBiieHHs 00pa30BaTeNbHOrO IMpoliecca no Aucuuiuinie «Event-

tourism (Event-Typusm)» HEOOXOIUMBI:

— y4yeOHasi ayJIuTOpUs C MYJIbTUMEIUNHBIM 000pyAOBaHUEM (MPOEKTOPOM U

AKpPAHOM);

— nporpamMmmHoe obecnieuenue: Microsoft Word, Microsoft Excel, Microsoft

PowerPoint.

X. ®OHJAbI OHEHOYHbLIX CPEJICTB

HaumenoBanue
KaTeropuu (rpymnimsl)
obmenpodecCuoHaTbHBIX

Kon n HamMmeHoBaHue
obmenpodeccuoHanbHON
KOMIIETEHIIUU

KOI[ N HAMMCHOBAHUC MHUKATOpA
JOCTHIKCHUS KOMIICTCHIIN

KOMIIETCHIII (pe3ynbTaT OCBOEHNUS)
Opranu3zanuoHHO- OIIK -1 OIIK -1.1 ®opmupyer
yIpaBJIEHYECKUI CriocoOeH popMHpPOBaTh | TEXHOJIOIMYECKYIO KOHIEMLIUIO

TCXHOJIOTHYCCKYIO

TYPUCTKOM OpPraHHU3aLUU.

KOHLICTIIIWIO TYPUCTCKOU
OpraHu3aluy,
OpraHU30BbIBATH
BHEJIpEHUE

OIIK -1.2 Opranusyer BHEepEHUE
TEXHOJIOIMYECKUX HOBALIUN B
JesITeIbHOCTh OpraHnu3aluil ceps
TypHU3Ma.

TEXHOJIOIMYECKHUX
HOBAallU{ U IPOTPaMMHOI0
obecnieuenus B chepe
Typu3Ma

OIIK -1.3 Mcnonbs3yet coBpeMEeHHOE
porpaMMHOe oOecrieueHue u

1 poBbIE TEXHOJIOTHU B cepe
TypH3Ma.

OIIK -4 Cnocoben
pa3pabarbIBaTh U
BHE/IPATH MAPKETHHIOBBIC
CTpaTEeTUH U IPOTPAMMBI
B chepe Typusma

OIIK -4.1 Pa3zpabatbiBaeT
MapKETHUHIOBBIE CTPATETUU U
MIPOrpaMMBbI OpraHu3anuii chepsl
TypHu3Ma.

OIIK -4.2 BHenpsieT MapKETUHIOBbIE
CTpaTeruy U NporpaMMsl B
JesITeIbHOCTh OpraHnu3aluii ceps
TypHU3Ma.

OIIK -4.3 TIpoBOIUT OLIEHKY
PE3YNBTaTOB peaTU3aLUU
MapKETUHTOBBIX CTPATErHid U OLCHKY UX
3¢ HEKTUBHOCTH B OpraHU3aLUsAX chepbl
TypHU3Ma.

KOH U HAMMCHOBAHUC MHUKATOpA
JOCTHKCHUS KOMIICTCHIIUN

HaunmenoBanune nokazareins OLICHUBAaHUA
(pe3ynprara 00y4eHus 0 TUCIUILIUHE)

OIIK -1.1 ®opmupyer

TCXHOJIOTMYCCKYHO KOHICTILIUIO

TYPHUCTKOU OpPraHU3aLUu.

3HaeT KaK MPOBOJHUTH CTPATETUUYECKUN aHATIN3 U
OLIEHUBATh PE3YJIbTATHI ACATEIBHOCTU NPEATPUSATUN
cdepsl Typu3Ma U BBISIBIIATH (PaKTOPHI ycIexa mpu
IIPOBEACHUU MEPOIIPUSATHUM.
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KOH U HAMMCHOBAHUC MHUKATOpA
JOCTMXKCHUS KOMIICTCHIIUN

HaunmenoBanune nokazareins OLICHUBAaHUA
(pe3ysprata 00y4eHust O TUCIUILIUHE)

VYmeeT popmynupoBaTh HanpasiaeHus padboT 1o
(hOpMHUPOBAHNIO KOHIIETIUY U PEeATH3aUN
KOHKYPEHTOCIIOCOOHOM CTpaTeruy pa3BUTUS NPEANPUATHIA
cdepsl TypU3Ma.

OIIK -1.2 Opranusyer BHEpEHNE
TEXHOJIOIMYECKUX HOBALIUN B
JesITeIbHOCTh OpraHnu3anuil ceps
TypHU3Ma.

3HaeT KaK OCYLIECTBIATh B3aUMOACHCTBHE C
3aWHTEPECOBAHHBIMU JIMIIAMHU B TIpoIiecce pa3paboTKu
KOHILICTIIIMY U CTPAaTEruu Pa3BUTHUsA, & TAKKE B TOCTHKCHUU
CTPATETUYECKUX LEJIeH U 3a7a4 B YIIPABICHUU TYPUCTCKOU
OpraHu3aIyei, 3a1eiCTBOBAHHON B cepe OpraHu3aliu U
IIPOBEACHUS MEPONIPUATHI.

YMeeT 5KOHOMHYECKH 0OOCHOBBIBAET KOPIIOPATUBHBIC U
(YHKIMOHATBHBIE CTPATETHU PA3BUTHUS PEANPUATHN
cdepsl Typu3Ma, 3a1eiiCTBOBAaHHOH B chepe OopraHn3auu
U IPOBEJICHHS] MEPONIPUSATHUH.

OIIK -1.3 Ucnons3yer
COBPEMEHHOE TIPOTrPaMMHOE
obecrieyenne 1 nupoBbIe
TEXHOJIOTHH B chepe Typu3ma.

3HaeT COBPEMEHHBIE IPOU3BO/ICTBEHHBIE,
MH(POPMALMOHHBIE U KOMMYHHKATUBHBIE TEXHOJIOTHH,
IIPUMEHSIEMBIE B IIPOLIECCE OPraHU3aLUHA MEPOIPUITHH.

YMeeT UCIoap30BaTh COBPCMCHHBIC TCXHOJIOTUHU IAJIA
COCTaBJICHUS] HEOOXOAMMOI HOPMAaTHBHO-TIPABOBOM
AOKYMCHTAIIUU IIPpHU OpraHru3alii U COMPOBOKIACHUN
MEPOIPUATHS.

OIIK -4.1 Pa3zpabaTbiBaeT
MapKETHUHTOBbIE CTPATETUU U
MIPOrpaMMbI OpraHu3anuii chepsl
Typu3Ma.

3HaeT aCCOPTUMEHT, XapaKTEPUCTUKHU U LIEHBI
IpeJyIaraeéMbIX MPOIYKTOB B cpepe opraHu3anuu
MEpONIPUITHUH.

YMeeT UCTIONb30BaTh CIIOCOOBI MPOBEICHHS aHAIIN3A
TCXHOJIOTMYCCKUMHU ITPUHIHUIIAMU BEACHUA
podecCHOHATLHOM JIEATEIBHOCTH MOTpeOHOCTEH
3aKa34yuKa.

OIIK -4.2 Bueapsiet
MapKETUHTOBBIE CTPATETHH U
MIPOTPaMMBI B JIEITETLHOCTh
opraHuszanuii cepsl TypusMa.

3HaeT KaK OPraHU30BaTh, KOOPIUHUPOBATH U
KOHTPOJIUPOBATH JCSITEIBHOCTD 0 Pa3pabOTKe MPOCKTOB B
cdepe Typusma.

YnMmeeT GopMyTupoBaTh KOHIETIIHIO MEPOTIPUSTHS,
pa3pabarbeiBaTh 3 PEKTUBHBIN IIJIAH €T0 Pealn3alui U
MIPOBOJNTH OIICHKY PUCKOB.

OIIK -4.3 TIpoBOIUT OLIEHKY
PE3yNIBTaTOB peaTU3aLUuu
MapKETUHTOBBIX CTPATETUH U
OLIEHKY UX 3(()EeKTUBHOCTH B
OpraHu3aysx cepsl Typu3Ma.

3HaeT TEOPETHUECKUE OCHOBBI U OCOOEHHOCTH
OpraHu3aIMK U CONPOBOXKACHUSI MEPOIIPHUITHH.

YMeeT cBOEBpEMEHHO BBISBIIATH OTKJIOHEHHUS B
peanu3aiyy MpoeKToB B cepe Typu3Ma U yIpaBisaTh
JESITEJIbHOCTBIO 110 UX YCTPAHEHUIO.

KonTpoJb nocTukennii ueseii kypca

IlnaH-rpauK BBINOJHEHHS CAMOCTOATEbHON PA0OTHI 110 JUCHHUILIUHE

IIpumepHbie
Bun
Ne Marta / cpoku . HOPMBI
CaMOCTOSITeIbHOM dopMa KOHTPOJIA
n/n BBINOJTHEHH S BpEeMeHHU Ha
padoTsbI

BBINIOJIHEHH e

1. 3 Henend N3yueHue kelic-3a1au 30 YcTHBIN onpoc
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18 nepens
> 8 Henenst [ToaroroBka 30 BricTymiienue Ha
' 17 nenens JIOKJ1a/1a/COO0IIICHHS KPYTJIOM CTOJIe
B teuenune bimmn-onpoc
3. Hanucanne koHcekTa 30 t-orp
ceMecTpa TectupoBanue
UTOI'O 90
IlIkana oueHUBaHUA YPOBHSA C(POPMHPOBAHHOCTH KOMIIETEHIMI
Kon n
Jrtanbl GopMUPOBAHUA
dopmyauposka Kpurepun IMoka3aresu
KOMIIETeHIIUH
KOMIIeTeHIIUH
- 3HaeT Kak
IIPOBOAUTD
crpareruyeckuii | - CnocoOHOCTH
aHaJIU3 U IIPOBOAUTD
OLICHUBATH CTpaTernyecKuii aHaJIn3
pE3yJIbTaThI U OLIEHUBATh
JESTEIbHOCTH pE3yJIbTaThI
MPEIIPUATHIA NESTEIbHOCTH
cdepsl Typu3Ma U | IPEANPUATHIA CHEephI
BBISIBIISITh TypHU3Ma U BBISIBIISITh
¢bakTopsl ycriexa | (akTopsl ycrexa npu
OIIK -1.1 ®opmupyer IIPU IIPOBEJICHUH | IIPOBEJCHUN
OIK -1 TEXHOJIOTHYECKYI0 KOHLEILHUIO | MEPOIPUITHH. MEpOIPHUITUH.
Crioco6er TYPUCTKOM OpraHu3aIuu. - Ymeer - CriocoOHOCTH
OpMYJINPOBATh OpMYJINPOBATh
(OpMHpPOBATH opmy.tmp opmy.tmp
HaIpaBJICHUS HanpaBJIeHus paboT 1Mo
TEXHOJIOTMYECKY
pabot no (bopMHpOBaHHUIO
10 KOHLEIIHUIO
. (hOpPMUPOBAHUIO | KOHIICTIIIUU U
TYpPUCTCKOMN
KOHLENIUHU U peanuzanuu
OpraHu3aluH, .
peanuzanuu KOHKYPEHTOCTIOCOOHOM
OpraHU30BbIBATH
KOHKYPEHTOCIIOCO | CTpPAaTErny pa3BUTHUS
BHEAPCHHC OHOI1 cTpaTeruun | IpeAnpUsATHIA chephl
TEXHOJIOIMYECKU P peArp p
. pa3BUTHSA TypHU3Ma.
X HOBalui 1 .
MPEIIPUATHIA
IIPOrpaMMHOTI0
cdepsl Typu3Ma.
o0ecrieyeHns B
- 3HaeT Kak - Cnocoben
cdepe Typuzma
OCYIIECTBIISATh OCYIIECTBIISATh
B3aUMOJCICTBUE | B3aMMOJEHUCTBUE C
C 3aMHTEPECOBAHHBIMU
3aMHTEPECOBAHHBI | JIMLIAMHU B IIPOLIECCE
OIIK -1.2 Opranusyer MH JIMLAMU B pa3paboTKN KOHLIETIIIH
BHEJPEHUE TEXHOJIIOTMYECKUX | IIpOLiecce U CTpaTeruy pa3BUTHS,
HOBAIUH B 1€ATENBHOCTh pa3paboTku a TaK)Ke B JOCTUKEHUU
opraHu3anuii chepsl TypusMa. | KOHIENIUU | CTpaTEeruyecKux Lenei
CTpaTeruu U 3aj1a4 B yIPaBICHUU
pa3BuTHL, & TYPHUCTCKOMN
TaKXKe B OpraHu3anuei,
JOCTYKEHUU 3a/1eCTBOBAaHHON B
CTpaTeTHUeCKuX | cdepe opraHu3ayy u

42




LeJed ¥ 3aa4 B | IPOBEJICHUs
yIpaBJIeHUU MEPOIPUATHH.
TYpPUCTCKOMN - Cnocobex
OopraHusaruei, 9KOHOMMYECKU
3aJIeiiCTBOBaHHOI | 0OOCHOBBIBATH

B cepe KOpPIIOpaTHBHBIE U
OpraHu3aluu u (byHKIMOHATBLHBIE
IIPOBEJICHUS CTpaTeruy pa3BUTUS
MEpOIPUITUH. NPEINPUATHIA ChEphI
- Ymeer TypH3Ma,
SKOHOMUYECKHU 3a/1eCTBOBAaHHON B
00OCHOBBIBACT cdepe opranuzanyy u
KOPIOpaTUBHbBIE U | IPOBEIACHUS
(YHKIMOHATILHBIE | MEPOTIPUATHHA.
CTpaTeruu

pa3BUTHSA

HNpEANPUATUI

cdepsl Typu3Ma,

3a1eCTBOBAaHHOMN

B chepe

OpraHu3aluu u

IIPOBEJICHUS

MEpONIPUITHH.

- 3Haet

COBPEMEHHBIE

IIPOU3BOJCTBEHH | - CriocobeH

bI€, 0XapaKTepU30BaTh
MH(POPMALIMOHHBI | COBPEMEHHBIE

eu IIPOU3BOJICTBEHHBIE,
KOMMYHUKATHBH | WH(GOPMAIMOHHbIE U
bl€ TEXHOJIOTUH, | KOMMYHHMKaTHUBHbIE
IIPUMEHSIEMbIE B | TEXHOJIOTUH,

nporecce MIPUMEHSEMBIC B
OpraHu3aIIH nporecce OpraHu3aiu
OIIK -1.3 Ucnons3yer p L pott P H
MEpPOTPUATHHA. MEpPOTPUATHHA.
COBPEMEHHOE ITPOTPaMMHOE
- YMmeer - Cnocoben
obecrieyeHne 1 nupoBbIe
UCIIOJIb30BATh UCIIOJIb30BATh
TEXHOJIOTHH B c(epe TypHu3Ma.
COBpPEMEHHBIE COBpPEMEHHBIE
TEXHOJIOTHH U | TEXHOJIOTUH IS
COCTaBJICHUS COCTaBJICHUS
HE00X0IMMOH HE00X0IMMON
HOPMAaTHUBHO- HOPMAaTHUBHO-IIPABOBOM
IIPaBOBOM JOKYMEHTalUU [IpU
JTOKYMEHTaLU! OpraHu3aIy U
[IPYU OPTaHU3AIUHN | COTIPOBOXKICHUH
" MEPOTPHUSATHSL.
COIIPOBOKJICHUN
MEPOIPHUSITHSL.
OIIK -4 OIIK -4.1 Pa3paOatsiBaet - 3Haet - Cnocoben
Crniocoben MapKETUHTOBBIE CTPATETHH U aCCOPTUMEHT, NEPEYHCIUTD
pa3pabarbIBaTh | MIPOrpaMMbl OpraHU3aIUN XapaKTepUCTHKH | aCCOPTHMEHT,
U BHEJPATH cdepsl Typu3Ma. U IICHBI XapaKTePUCTHKH U
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MapKCTHUHI'OBBIC
CTPaTEruu U
IIPOrpaMMBI B
cdepe Typuzma

npeiaraeMbIx LCHBI MIPEIaracMbIX
MIPOJYKTOB B MIPOAYKTOB B cepe
chepe OpraHH3aIiH
OpraHu3anuu MEpOIPUITHH.
MEPOIPUATHIH. - Cnocoben
- Ymeer UCTIOJIb30BATh CIIOCOOBI
UCIIOJIb30BATh NPOBEICHUS aHAJIN3a
CTIOCOOBI TEXHOJIOTHYCCKHUMHU
NPOBEICHHUS MPUHIUIIAMA BEJACHUS
aHanmm3a npodeccuoHaTbHON
TEXHOJIOTUYECKH | IESTEIBHOCTH
MU NPUHIUIIAMHE | TOTpeOHOCTEeH
BEJICHUS 3aKa34yMKa.
npodeccnoHanbH
O# 1eATENbHOCTH
norpedHOoCTEN
3aKa34yMKa.
- 3HaeT Kak
OpraHu30BaTh
P ’ - Cnocoben
KOOPJIMHUPOBATh
u OpraHHU30BarTh,
KOOPJMHUPOBATH U
KOHTPOJIUPOBATH
KOHTPOJIUPOBATH
JEATEILHOCTD O
JEATEIILHOCTD O
pa3paboTke
1IPOCKTOB B chepe pa3paboTKe IPOEKTOB B
OIIK -4.2 Bueapsier VOHEMA P cdepe Typusma.
MapKETHHIOBbIE CTPATETUU U }glijeeT ' - Cniocoben
pOrpaMMBbl B JICITEILHOCTb bopmyIUpoBaTh
o ¢dbopmynrpoBaTh
OpraHM3alyii cepsl Typu3ma. KOHILICTIIIUIO
KOHILICTIIIUIO
MEPOTIPUATHS,
MEpOTIPUSITHS,
pa3pabarbiBaTh
pa3pabarbiBaTh .
. 3¢ GEKTUBHBIN MJIaH €ro
3¢ heKTUBHBII
peanu3anum u
futan ero MPOBOJUTH OLICHK
peanu3anum u p y
PHCKOB.
POBOMTH

OLICHKY PHCKOB.

OIIK -4.3 TIpoBOIUT OLIEHKY
PE3yNIbTaTOB peaTU3aLUuu
MapKETUHTOBBIX CTPATETUN U
OLIEHKY UX 3(()EeKTUBHOCTH B
OpraHu3aIusIX cepsl
TypHU3Ma.

- 3Haer
TEOPETUICCKHE
OCHOBBI U
0COOCHHOCTH
OpraHHu3aIy 1
COTIPOBOXKICHHUS
MEpOIPUITUH.

- Ymeer
CBOCBPEMEHHO
BBISIBJISITH
OTKJIOHCHHSI B
peanuzanuu
MIPOEKTOB B chepe
Typu3Ma U
yIPaBJIATh
JeSITEIbHOCTHIO

- CnnocobeH
MIEPEUUCITUTD
TEOPETUIECKHE OCHOBBI
1 0COOCHHOCTH
OpraHHu3aIiy 1
COTIPOBOXKICHHUS
MEpOIPHUITUH.

- CnnocobeH
CBOCBPEMEHHO
BBISIBJISITH OTKJIOHEHUS
B peasin3aluy MPOEKTOB
B cepe TypusMa u
yIPaBIATh
JIEATEIIbHOCTRIO 10 MX
yCTPaHEHHUIO.
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10 UuX
YCTPaHCHHUIO.

3a‘leTHO-3K3aMeHaHI/IOHHbIe MaTepuajabl

OueHo4YHbIE CPeCTBA ISl IPOMEKYTOYHOM aTTecTalluu
TecToBBIE 3a1aHUA

1. How has the event industry responded to the specter of global warming?

a. By developing and participating in Emission Trading Schemes

b. By focusing on events that require less travel time

c By focusing on creating high-profile feel-good events

d. By adopting initiatives to reduce the environmental impact of events
2. From an event organizer’s perspective, a Special Event is an event that:

a Attracts the most publicity

b. Occurs outside of the normal program or activities of the organizing body
C Requires the most resources to run

d. Is the most popular with stake-holders
3

. From a customer or guest's point of view, a Special Event is an event that:

a. Costs more money than normal day-to-day activities

b. Is the most popular event in the calendar

c. Provides an experience beyond the everyday

d. All of the above

4. Which of the following could be classified as a 'Mega-Event'?
a. The FIFA World Cup

b. The World University Games

c. The World Star-Trek Convention

d. A CWA cake sale

5. Which of the following could be classified as a 'Hallmark Event'?
a. The FIFA World Cup

b. The Sydney Olympics
C. Munich Oktoberfest
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d.

The Melbourne Grand Prix

6. Which of the following could be classified as a 'Major Event'?

a. The FIFA World Cup

b. The Birdsville Races

C. The Melbourne Australian Open

d. The Carnival in Rio de Janeiro

7. Which of the following could be classified as a 'Community Event'?
a. The FIFA World Cup

b. The Birdsville Races

C. The Melbourne Australian Open

d. The Carnival in Rio de Janeiro

8. When classifying events by form or content, which of the following is not a
category?

a. Festivals

b. Sports Events

c. Charity Fundraisers

d. Business events

9. The most popular form of arts festivals are:

a. Writers' Festivals

b. Music Festivals

C. Visual Arts Festivals

d. Sporting events

10. What do Event Management Companies do?

a.
b.
C.

d.

Operate under the direct control of larger corporations
Organize events on a contract basis
Specialize in areas associated with events, like security, staging etc.

Focus all their attention on one event at a time

11. Those seeking a career in events may wish to consider volunteering for an

event team because:

a.

Employers often look for a mix of qualifications and experience
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b.
C.

interests, and then matching these carefully with the needs of prospective

It is a good way to gain experience and a foothold in the industry

A successful career depends on applicants identifying their own skills and

employers

d.

All of the above

12. Which of the following is not a role governments play in events?

a.
b.
C.

d.

Venue owner / manager

Booking agent

Consent authority and regulatory body
Funding body

13. Which of the following is not a role governments play in events?

a.
b.
C.

d.

Funding body
Event organizer
Event / destination marketer

Event security

14. The corporate sector recognizes the power of events to:

Improve company morale
Improve business procedures
Improve profitability and income

All of the above

15. Corporate or Business events:

Are any events designed to boost sales or market position

Are any events aimed at developing the organization’s business functions

Are any events that support an organization’s aims, as a business

Are any events organized and delivered by events professionals

16. Corporate or Business events:

a.

b.

Are focused on developing the company, through training, networking etc.

Are focused on consumers, through building brand awareness, influencing

choices etc.

C.

Can be both externally and internally focused
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d. All of the above

17. Which of the following is an example of an internal event, from a corporate

perspective:

a. A trade mission to Malaysia

b. An AGM

c. A sponsored golf tournament

d. A press conference regarding an Initial Public Offering

18. Which of the following is an example of an internal event, from a corporate

perspective:

a. A day-long accounting software training session
b. The opening of a new franchise

c. Routine server maintenance

d. A trade show

19. Which of the following is an example of an external event, from a corporate

perspective:
a. A dealer network seminar
b. A corporate retreat

c. End-of-the-month staff drinks
d. The gala opening of a flagship store

20. Which of the following is an example of an external event, from a corporate

perspective:

a. A corporate retreat

b. Christmas drinks for clients

c. A dinner to welcome the new CEO
d. A team-building session

21. In the events field, the Return on Investment (ROI) is a measure of:

a. The benefits associated with running an event
b. The benefits associated with running an event, relative to the event's costs
C. The real-dollar benefits associated with an event, relative to the benefits that

cannot be quantified
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d. The costs associated with an event, relative to the benefits of the event
22. A dinner for prospective investors cost $10,000 but the event manager has
estimated that the ROI is likely to be 20%. This implies that the benefits associated

with the event will sum to:

a. $8,000

b. $10,000
C. $12,000
d. $15,000

23. Interms of events design and management, the community where the event

takes place is above all:

a. The primary market for the event

b. A potential source of volunteers

C. A major stakeholder whose views need to be incorporated
d. The group ultimately responsible for the event

24. The three elements of the triple bottom line are:

a. Private, Social and Economic

b. Social, Economic and Environmental
C. Social, Environmental and Political
d. Economic, Financial and Monetary

25. Why is greater emphasis often placed on the financial impacts of events?

a. Because they are the most important and most easily measured

b. Because organizations often face strict budget constraints, and financials are
often fungible

c. Because organizations often face strict budget constraints, and because they
are easily measured

d. Because organizations often face strict budget constraints, and because of
the Global Financial Crisis

26. An example of a negative social and cultural impact associated with an event
is:

a. Substance abuse
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b. The event is used for propaganda
C. Pollution
d. Community alienation

27. An example of a negative environmental impact associated with an event is:

a. Violence

b. The misallocation of funds
C. Inflated prices

d. Traffic congestion

28. An example of a positive environmental impact associated with an event is:

a. Job creation

b. Urban renewal

c. Expansion of cultural perspectives
d. Social cohesion

29. An example of a negative tourism / economic impact associated with an event

1S:

a. Loss of amenity
b. Destruction of heritage
c. Loss of a location's 'authentic' feel

d. Propaganda
30. An example of a positive tourism / economic impact associated with an event

1S:

a. Job creation

b. Increased community participation
C. Social cohesion

d. Urban renewal

31. The expression 'bread and circuses' comes from:
a. The Roman's belief in the importance of celebration in a full life
b. The Roman's tendency to commit to celebrations, even in difficult times

The Roman's use of events to deflect criticism and shore up popularity

e

The Medicis strategic approach to public life
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32. The economic benefits of an event:

a. Accrue in the preparations for the event

b. Accrue during the event

c. Accrue after the event and into the future

d. Accrue at all stages of the event and into the future

33. Events have a positive economic impact:

a. On all sectors of the economy

b. On the providers of infrastructure but not necessarily the on the retail sector
or on small business

C. On the retail sector and small business, but not necessarily on the providers
of infrastructure

d. In theory, but these impacts are impossible to measure in any meaningful
way

34. The employment creation associated with an event:

a. Tends to be in permanent full-time work
b. Is reflected in all sectors of the economy
c. Generally tends to be under-estimated

d. Maybe substantial but is generally short-lived

35. In an events context, Economic Impact Studies measure:

a. The expenditure involved in staging an event

b. The event's impact on the wider economy

c. The expenditure involved in staging an event and any flow on effects
d. The negative effects associated with the event, in dollar values

36. In an Economic Impact Study, the economic impacts of an event are derived

from:

a. Expenditure by visitors from outside the region

b. Capital expenditure on facilities required to conduct the event
c. Expenditure incurred by event organizers and sponsors

d. All of the above

37. Surveys of the host community's perceptions of an event:
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a. Provide every member of the community with the opportunity to provide
feedback

b. Are a tool for identifying community concerns

c. allow event managers to manage community expectations of the event

38. The Legacy of an event refers to:

a. The social and cultural benefits of an event

b. The charitable contributions associated with an event
c. The longer-term impacts of an event

d. The international impacts of an event

39. Event Legacies:

a. Are easier to identify, quantify and manage over the longer term
b. Should be actively and strategically managed

C. Are only a concern of 2nd tier or mega-events

d. Are consistently over-looked by governments

40. In terms of the economic impact of events 'leveraging' refers to:

a. Having plans in place to use the stimulus of an event to a business'
advantage

b. Having plans in place to use the stimulus of an event to increase government
revenue

C. Having systems in place that mitigate the negative impact of events

d.  Using a region's economic credentials to bid for and win major events

41. What is strategic planning?
a. It's about putting your head down and getting the job done

b. It's about picking a destination and deciding how to get there
c. It's about having a vision for the kind of world we want to live in
d. It's about establishing rules and systems rigid enough to provide an

organization with structure and discipline
42. Strategic Plans are:
a. One-off exercises

b. Conclusive
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C. Focused and highly detailed

d. Active and directional in nature

43. Which of the following correctly describes the phases of the strategic planning
process in the correct order?

a. Establishment of an organizational structure, strategic planning, feasibility
analysis, concept development, legacy

b. Strategic planning, feasibility analysis, establishment of an organizational
structure, concept development, legacy

c. Concept development, feasibility analysis, establishment of an
organizational structure, strategic planning, legacy

d. Feasibility analysis, establishment of an organizational structure, concept
development, strategic planning, legacy

44. In the 'concept' phase of the strategic planning process:

a. The key features of the event are designed and developed

b. The 'idea' for the event is pitched to investors

c. The central features are marketed to potential customers

d. The practical issues associated with the event concept are analyzed and
tested

45. In the strategic planning process, a feasibility analysis is:

a. An assessment of the event's chances of securing finance
b. A formal analysis of an event's potential

c. A search for historical precedents of similar events

d. An analysis of 'mission-critical' risks

46. During the formation of a bidding body and the bid preparation, a bid
document:

a. Is an analysis of an event's viability

b. Is a history of past and potential future bids

c. Is a formal pitch to the event owners

d. Is a checklist of items needed before the bid can proceed

47. A functional organizational structure:
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a. Is focused on achieving the most efficient or functional organization of work
units

b. Groups activities by function, as well as by project

c. Is employed in projects that serve a function, such as the construction of
roads

d. Is based on the tasks an organization needs to perform in order to fulfil its
mission

48. A multi-organizational or network structure of organization:

a. Involves a central management body 'out-sourcing' the services it needs

b. Pools together the knowledge of many organizations into a collective
management body

C. Is the final stage in the evolution of an event organization’s structure

d. All of the above

49. A central benefit of the multi-organizational or network structure of
organization is that:

a. It allows the event management firm to be actively engaged in all areas of
the event's production

b. It allows the event management firm to retain a body of staff and experts

through all stages of the event

C. It allows the event management firm to specialize in the management
function
d. It allows the event management firm to free itself of any concern for the

implementation of its plans

50. An event's organizational structure should:

a. Be firm, so as to provide certainty and stability to the organizational process
b. Be able to adapt to the evolving needs of the event
c. Evolve through a functional, to a program-based, to a network

organizational structure
d. All of the above

51. In a strategic planning process, goals:
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a. Are brief, precise and motivational

b.  Are broad statements that seek to provide direction to those engaged in the
organization of the project

c. Are used to quantify progress towards an event's vision and mission

d. Describe in broad terms what an event hopes to achieve in the long run
52. In a strategic planning process, objectives:

a. Are brief, precise and motivational

b.  Are broad statements that seek to provide direction to those engaged in the
organization of the project

c. Are used to quantify progress towards an event's goals

d. Describe in broad terms what an event hopes to achieve in the long run

53. In a strategic planning process, objectives:

a. Allow event organizations to assess what aspects of their planning have
succeeded or failed

b.  Feed into the achievement of an event's goals

C. Feed into an event's mission through an event's goals

d. All of the above

54. In a strategic planning process, a Situation Analysis, such as a SWOT analysis:

a. Determines an event's vision and mission

b. Provides a framework for developing goals and objectives

c. Is necessary before an event organization develops its strategy
d. Is a post-implementation review of strategy

55. In a strategic planning process, Operational Plans:

a. Support the event organization’s strategy
b. Set out processes for achieving the objectives in an event's strategy
c. Are formulated for each operational area, as required for the event

d. All of the above
56. In the context of events, Strategic Planning:
a. Can only be used for now or 'clean-sheet' events

b. Can be used in new as well as established, recurring events
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C. Is likely to result in radical, rather than incremental change

d. All of the above
57. The term 'Stakeholders' refers to:

a. The participants, spectators, and event staff
b. The host organization, the host community and sponsors
C. Entities with a legitimate interest in the outcomes of the event

d. All of the above

58. In contemporary events management, an event will be deemed a success if:

a. It satisfies all the needs and expectations of its audience

b. The host community feels that the event had a positive impact overall

c. All the competing needs and expectations of the various stakeholders were
balanced

d. It is financially profitable
59. When considering an event's stakeholders the 'host organization' refers to:
a. The venue where the event will take place

b. The entity initiating the event

c. The network or organization representing the interests of the local
community
d. The event management company contracted to run the event

60. Considering the corporate sector host organizations, industry promotions, trade
fairs and conferences will most likely be generated by:

a. An entrepreneur

b. A company

c. An industry association

d. A Media organization

61. Considering the corporate sector host organizations, ticketed sporting events,
concerts and exhibitions will most likely be generated by:

a. An entrepreneur

b. A company

c. An industry association
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d. A Media organization

62. Considering the corporate sector host organizations, a gala product launch will
most likely be generated by:

a. An entrepreneur

b. A company

c. An industry association

d. A Media organization

63. Considering the range of host organizations, a local car-club rally will most

likely be generated by:

a. A community sector sports organization

b. A community sector Charity organization
c. A community sector club or society

d. A government sector local government body

64. When considering an event's stakeholders the 'host community' refers to:

a. The geographical community where the event is located
b. A community of interest from which the event draws its participants
c. Public authorities such as council, transport, police etc.

d. All of the above

65. In terms of events, Globalization means:

a. More events targeted at global audiences

b. A global pool of creative talent

C. Audiences expecting more from events

d. All of the above

66. In terms of events, sponsorship:

a. Has always been regarded as a public relations tool

b. Was traditionally regarded as a public relations tool, but is increasingly seen
as a promotional tool in the marketing mix

c. Was traditionally regarded as a promotional tool in the marketing mix, but is
increasingly seen as a public relations tool

d. Has always been regarded as a promotional tool in the marketing mix
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67. In order to attract sponsorships, event managers must:

a. Maximize the number of event participants

b. Maximize the sponsor's exposure through the events marketing and
execution

c. Ensure that the event has a close fit with the sponsor's corporate objectives

and a demonstrable ability to deliver the desired benefits

d. All of the above

68. With regards to the sourcing of events, an example of an 'in-house' event is:

a. An events company being engaged to run a corporation's Christmas party

b. A staff member of a TAFE being asked to organize an open day

c. A region's call for formal applications to run its New Years Eve celebrations
d. A region's offer to host the World Swimming Championships

69. In the process of creating an event concept, the first step is to:

a. Identify the event audience
b. Choose the event concept
c. Choose the timing of the event

d. Define the purpose of the event
70. When evaluating the event concept, a feasibility study:

a. Examines whether the events objectives can be delivered successfully

b. Examines whether the events objectives can be delivered on time

c. Examines whether the events objectives can be delivered with the available
resources

d. All of the above

71. Special events and festivals are projects because they:

a. Are non-routine and occur at or over a specific period
b. Are limited by time, budget and scope

c. Produce an outcome designed to meet a client’s need
d. All of the above

72. Project Management is a system that describes:

a. The work before the event actually starts
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b. The event itself

C. The shutdown of the event
d. All of the above

73. Project Management is called 'overlay' because:

a. It is often represented at the top of the organization’s hierarchy

b. It integrates all the tasks of management so they can work towards the event
objectives

c. It actively oversees all sub-committees and teams

d. It often results in duplication of effort

74. Which of the following describes the phases of project management, in the

correct order?

a. Planning, initiation, implementation, event, shutdown
b. Initiation, planning, implementation, event, shutdown
c. Initiation, planning, implementation, shutdown, event
d. Planning, implementation, initiation, event, shutdown

75. Having decided to host a motor-cycle race, an events company is conducting a

feasibility study. Which phase of project management does this fit into?

a. Initiation
b. Implementation
C. Planning

d. Shut-down
76. The events company that was hired to produce an annual dinner for a large
charity 1s writing a wrap-up report and discussing ways to improve the event.

Which phase of project management does this fit into?

a. Initiation
b. Implementation
C. Planning

d. Shut-down
77. Event managers are often concerned with knowledge areas that traditional

project managers are not. Two examples are:
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a. Designing and marketing the event

b. Finance and risk
c. Marketing and human resources
d. Risk and stakeholder management

78. Which of the following is not expressed in the Project Management Triangle?
a. Time / Cost / Scope

b. Time / Cost / Quality

c. Time / Tasks / Resources

d. Time / Management / Stakeholders

79. The Payback Period refers to:

a. The period of time needed to pay all the costs of the event, and after which,

the event begins to produce a surplus.

b. The time granted to service providers to settle their accounts

c. Only those cost and benefits with real-dollar values

d. The total measure of time where the event is generating revenue, at any stage
of the project

80. Return on Investment (ROI) is a financial measure

a. of the total revenues received during the course of the event

b. of the total revenues received during the course of the project

c. is a financial measure of the return to the event's key stakeholders
d. of the total return relative to total costs

81. Which of the following is not included in event project evaluation?

a. Comparing planned timelines against actual performance

b.  Assessing the flexibility of the management system

c. Determining if a project management approach is suitable for the given
event

d. Comparing planned milestones with the reality

82. Often, creativity or the 'wow' factor are central to the success of an event. This
is why...

a. A project management approach should generally not be used in events
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management.

b. Major events of often employ both a creative director and a project manager.
C. The disciplines of project management and events management are
diverging.

d. A project management software that allows for tabulating creative 'soft'

skills should be employed.
83. If the event utilizes volunteers, this may limit the effectiveness of the project

management approach because:

a. The work of volunteers is difficult to quantify

b. Volunteers are generally unreliable data recorders

C. Volunteers are a form of 'under-the-table' labor

d. The volunteer coordinator works independently of the project manager

84. Financial management is defined as decisions that concern:

a. The sourcing of money resources
b. The planning and allocation of money resources
C. The monitoring and evaluation of the uses of money resources

d. All of the above

85. Financial mismanagement may:

a. Create operational risks for the event, such as safety, crowd control and legal
problems

b. Lead to breaches of tax or common law obligations

C. Lead the client to request an audit of the event manager's books

d. All of the above
86. The budget process:

a. Costs expenses and estimates income
b. Allocates financial resources
c. Compares projected with actual costs and revenues

d. All of the above
87. The first step in the budget process is to:

a. Prepare a draft budget for committee and sponsor approval
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b. Establish an understanding of the economic environment

C. Identify and estimate cost areas and revenue sources

d. Establish appropriate budget guideline for the event's objectives

88. The budget should:

a. Be prepared with an awareness of how much time its preparation and
execution will cost the organization

b. Be driven by management, in order to provide leadership to the staff
working within the budgets constraints

C. Be followed strictly by all staff in order to provide stability in changing
conditions

d. All of the above

89.1n the break-even chart fixed costs:

a. Represent cost incurred in running the event that increase as more people
attend the event

b. Represent costs incurred regardless of whether the event is run or not

C. Represent costs incurred in running the event, regardless of how many
people attend

d. All of the above

90. When constructing a break-even chart, an example of a fixed cost is:

a. Food and drink

b. Lighting hire

c. Event security

d. All of the above

91. On a break-even chart, the break-even point is where:

a. The costs associated with additional attendees exceeds the revenue from

ticket sales

b. The revenue from ticket sales begins to exceed total (fixed and variable)
costs
c. The revenue from ticket sales begins to exceed fixed costs

d. All of the above
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92. Financial ratio analysis can be used to:

a. Identify any problems in the financial management of the event
b. Predict problems in the event preparations
C. Indicate the health of the event organization

d. All of the above

93. In the costing process, overheads refer to:

a. Costs associated specifically with the running of the event

b. Costs that are incurred regardless of the number of people who attend the
event

C. Costs associated with the running of the event company

d. All of the above

94. In the costing process, direct costs refer to:

a. Costs associated specifically with the running of the event

b. Costs that are incurred regardless of the number of people who attend the
event

C. Costs associated with the running of the event company

d. All of the above

95. In the costing process, the counterpart of direct costs are:

a. Fixed costs

b. Overheads

C. Variable costs

d. Indirect costs

96. Which of the following is not a method for determining ticket prices?
a. Covering costs

b. Market demand

C. Perceived value

d. Priority cost centers

97. Sponsorship leverage refers to the act of:

a. Using the backing of one sponsor to 'bid-up' the support of other sponsors

b. Using the backing of one sponsor to establish credibility with other sponsors
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c. Using the backing of one sponsor to market the event
d. All of the above
98. Something that defines a job in terms of specific tasks and responsibilities and

identifies the skills and qualifications needed to perform that job successfully is

called a:

a. Job description
b. Job specification
C. Job analysis

d.  All of the above
99. During the recruitment process, consulting references or peer group ratings are

ways of determining an applicant's suitability:

a. Based on past behavior
b. Based on present behavior
c. Based on predictions of future behavior

d. All of the above

100. The induction process:

a. Discusses the job description with the individual
b. Introduces the organizational culture, history and working arrangements
C. “Bonds: the individual to the organization

d. All of the above

101. Which of the following is not a method for identifying what training is
required to successfully deliver an event?

a. Performance appraisals of existing staff / volunteers

b. Stakeholder feedback surveys

c. Analysis of job requirements

d. A survey of personnel

102. The dismissal of employees:

a. Is at the discretion of businesses, which have an inalienable right to manage
b. Is governed by codes of practice, which can differ from industry to industry
c. Is governed by State and Federal laws relating to unfair and unlawful
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dismissal
d. All of the above

103. The process of outplacement refers to:

a. Assisting employees to find other employment with another organization
b. Assisting employees to find different employment within the same
organization

C. Placing employees in other organizations for a limited time for the purpose

of training and professional development

d. Placing employees covertly into other organizations for a limited time for
the purpose of disrupting their operations

104. Marketing:

a. Is concerned with satisfying consumer needs and wants by exchanging
goods, services or ideas for something of value

b. Consists of all activities designed to generate and facilitate any exchange
intended to satisfy human needs and wants

C. Is the management process responsible for identifying, anticipating and
satisfying customer needs profitably.

d. All of the above

105. Event Marketing:

a. Prioritizes saleability over artistic principles

b. Connects the events products with consumer needs

C. Drives innovation, if there i1s an established market for it
d. Responds to the expressed needs of event visitors

106. The challenge that arises for marketers from events being an intangible
product is:

a. That unsold portions of the product (i.e. tickets) cannot be stored and sold
later

b. That any variations in the quality of the event from one event to the next
need to be managed

c. To provide potential visitors with advance clues about the nature of the
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event

d. That the event has qualities and aspects that consumers do not have enough
knowledge or experience to understand or evaluate

107. The challenge that arises for marketers from events being a perishable product

1S:

a. That unsold portions of the product (i.e. tickets) cannot be stored and sold
later
b. That any variations in the quality of the event from one event to the next

need to be managed

c. To provide potential visitors with advance clues about the nature of the
event
d. That the event has qualities and aspects that consumers do not have enough

knowledge or experience to understand or evaluate
108. Marketing that targets people living within a 10 km radius of the festival site

1s an example of:

a. Geographic segmentation
b. Demographic segmentation
c. Psychographic segmentation

d. All of the above

109. Marketing that targets couples with young children is an example of:

a. Geographic segmentation
b. Demographic segmentation
c. Psychographic segmentation

d. All of the above

110. In the marketing planning process, positioning refers to:

a. Being among the first to enter a new or emerging market

b. Influencing the way the target market segments perceive the organization’s
offer in relation to their competitors

c. Associating the event with particular ideas, opinions or values

d. All of the above
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111. In marketing terms, packaging an event means:

a. Focusing on how the event is presented in the public sphere and managing
its public face

b. Using marketing to persuade consumers to see the event as being in the same
box as a number of other popular products

c. Using marketing to persuade customers that the event will meet not one but
a range of their needs

d. Selling the ticket to an event in a bundle with other products that
complement the event, such as accommodation or dinner

112. Even if an event does not charge an entry fee, participants will still measure

the benefits of attending against:

a. The cost of the time involved
b. The social and emotional costs that might be involved in attending
c. The costs associated with getting to the event

d.  All of the above
113. Charging the highest price that the target market will pay is an example of a:

a. Revenue orientated pricing strategy
b. Operations orientated pricing strategy
c. Market orientated pricing strategy

d. All of the above

114. Charging a discounted price during the off-season is an example of a:

a. Revenue orientated pricing strategy
b. Operations orientated pricing strategy
c. Market orientated pricing strategy

d. All of the above

115. Integrated Marketing Communications (IMC) is:

a. A process of presenting a unified and consistent message in all forms of
marketing communications

b. A planning process designed to assure that all brand contacts received by a

customer are relevant to that person and consistent over time
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C. The coordination of various promotional elements and other marketing
activities that communicate with an organization’s customers

d. All of the above

116. Integrated Marketing Communications (IMC):

a. Focuses on the synergistic role of advertising, sales promotions, direct
marketing, internet and interactive marketing, public relations and personal selling
in the communication program

b. Considers all sources of contact that a consumer has with an event as
potential delivery channels for messages and makes use of all communication
methods that are relevant to consumers

C. Ensures that all sources of contact send consistent messages, constantly
reinforced with similar meanings

d. All of the above

117. IMC seeks to:

a. Identify the messages that will appeal to the needs of people in the event's
target market

b. Project a consistent message and image of the event to the target market
c. Actively manage the event's relationship with its target market

d. All of the above

118. In the context of IMC, branding refers to:

a. The Event's logo

b. All tangible packaging and presentation of the event, from logos to the
website

C. All intangible representations of the event, from its reputation to media
commentary

d.  All sources of information that affects the consumer's perception of the event

119. In terms of an event's IMC, creating an awareness of the events venue and

line up is:
a. An informational objective
b. A transformational objective
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c. A behavioral objective

d. A relational objective

120. Of all of the methods for establishing the IMC budget, the only one that links
the budget to any promotional objectives and the way these objectives are met is:
a. What the event can afford

b. Percentage of sales method

c. Competitive parity method

d. Objective and task method

121. An advertising method's frequency is a measure of:

a. The number of times a particular message needs to be received to be
understood

b. The number of times the people in the target market receive the promotional
message

c. The number of times a particular message needs to be received in order to
influence behavior

d. The number of times a particular campaign can be used for the same product
122. Which of the following describes the way contemporary marketers relate to
their target audience?

a. Talking at

b. Listening to

C. Taking advantage of

d. Connecting with

123. Sponsors see their sponsorship as:

a. A philanthropic act towards their community
b. A strategic marketing investment
c. A grant / one-off assistance

d. All of the above
124. A horse feed producer buying the naming rights of an equestrian event is an
example of using sponsorship to:

a. Build an association with a particular lifestyle
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b. Entertain clients or reward staff

C. Access a niche market

d. Build brand and product awareness

125. The Commonwealth Bank's sponsorship of the cricket is an example of using

sponsorship to:

a. Build an association with a particular lifestyle
b. Entertain clients or reward staff

c. Access a niche market

d. Build brand and product awareness

126. An energy drinks sponsorship of a music festival is an example of using

sponsorship to:

a. Build an association with a particular lifestyle
b. Entertain clients or reward staff

c. Access a niche market

d. Build brand and product awareness

127. In the context of sponsorship benefits, sponsorship leveraging refers to:

a. Arranging sponsors into a pyramid, with tiers based on resource
commitment

b. Using the backing of one sponsor to gain the trust of other sponsors

c. Developing a range of marketing activities that capitalize on the initial

sponsorship investment
d. Using sponsorship of one event to promote other events

128. The first step in developing a sponsorship strategy is to:

a. Construct a list of potential sponsors

b. Establish what assets the event can offer potential sponsors
C. Match sponsors to event assets

d. Construct a reliable picture of who the event audience is

129. The second step in developing a sponsorship strategy is to:
a. Construct a list of potential sponsors

b. Establish what assets the event can offer potential sponsors
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C. Match sponsors to event assets
d. Construct a reliable picture of who the event audience is

130. Finding a potential sponsor for an event involves finding a company:

a. That wants to connect with the events audience
b. Who shares the event's values
c. That wants to change or strengthen its position in the market

d. All of the above

131. A sponsorship contract:

a. Sets out the payment amount, terms, and schedule
b. Establishes the obligations of both the sponsor and the event organization
c. Ensures category exclusivity is protected

d. All of the above

132. In a practical sense, a sponsorship contract:

a. Establishes the ground rules for the ongoing working relationship between
the sponsorship partners

b. Ensures there are no misunderstandings about the event assets and benefits
being offered, their costs and payment terms

c. Details how either party might terminate the arrangement

d. All of the above

133. Sponsorship management plans:

a. Identify the objectives the sponsorship will achieve for the sponsor
b. Identify the benefits that have been promised and the costs associated
C. Outline a timeline for delivery of the activities outlined in the sponsorship

d. All of the above

134. Which of the following is not considered in the evaluation of sponsorship?

a. The effectiveness of the event partnership

b. The role of the event and the sponsor within the partnership
c. The market impact of alternative strategies

d. The consumer-related objectives set by the sponsor

135. A principal sponsor is:
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a. The sponsor who came on board first

b. The sponsor who has contributed the most resources
C. The sponsor who plays a leadership role in managing the event
d. The sponsor who is most integral to the event's success

136. In the context of events, naming rights are:

a. The right to have the sponsor's name associated with the event

b. The right to have the sponsor's name listed in the list of event sponsors

C. The right to have the sponsors brand 'built in' to the name of the event itself
d. The right to name the event in a way that subtly synergies with the sponsors

marketing strategy

137. Sustainable development can be defined as:

a. Ensuring that future generations enjoy the same standards of living that we
do
b. Meeting the needs of the present without compromising the ability of future

generations to meet their own needs
C. Fixing standards of living at 2000 levels
d.  All of the above

138. There is a direct link between consumption and climate change only if:

a. People consume more each year

b. Consumption generates unusable waste

c. People consume more than they need

d. The inputs of the consumption good originate in fossil fuels

139. For indoor events, big gains can be made in reducing energy impacts by:

a. Putting programs in place to reduce demand for power, particularly by third
parties

b. Choosing a 'sustainable' or certified energy efficient venue

C. Requesting the venue use a renewable energy supplier

d. All of the above
140. Sustainable waste management in event production focuses on:

a. The goal of zero waste
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b.
C.

d.

Preventing waste from being generated

Predefining how every waste stream will be captured and processed

All of the above

141. The majority of waste at many events is:

a.
b.
C.

d.

Packaging
Food waste
Paper waste

Drink bottles

142. An event's waste management strategy focuses on:

a.
b.
C.

d.

Waste generated in the production process
Waste created during the event by participants
Waste brought to the festival site by participants
All of the above

143. It is important that bio-degradable waste does not end up in landfill because:

a.
b.
C.

d.

It has the potential to contaminate the landfill site
There are regulations about what landfill sites will accept
It will create methane, a potent greenhouse gas

Because it is impossible to know what contains GMOs and what doesn't

144. Tt is most likely that the largest carbon impact from an event will come from:

a.
b.
C.

d.

Energy use
Waste
Water

Transport

145. An event's water will come from:

a.
b.
C.

d.

Tankers
Mains water
The storage of harvested water

Any or all of the above

146. For an event, sustainable water management is about:

a.

Water conservation
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b. Emissions to water
C. Waste water management

d. All of the above

147. When considering sustainable water and sanitation for an event, black water

refers to:

a. Waste water let sink into the ground through soak-aways
b. The waste water from showers or other washing operations
C. Sewage and catering sullage

d. Waste water deemed to be a bio-hazard

148. An event's Key Sustainability Indicators are:

a. The relevant industry guidelines on environmental protection
b. The qualitative assessments of the event's environmental impact
C. The quantitative performance measures used to assess the event's

environmental impact
d. The subjective assessments of an event's own performance

149. Event tourism is:

a. Holiday packages built around attending different festivals and events

b. A strategy for increasing visitation to a particular destination through use of
events

C. Taking successful events, festivals and performances on the road

d. A strategy of using tourism attendance to synergistically build attendance at
events

150. In an event tourism context, a situational analysis:

a. Examines the region's current circumstances, with respect to events and
tourism

b. Examines the pros and cons of an events current location

c. Examines the circumstances of tourists visiting the region — as holiday

makers or business etc.
d. All of the above

151. A situational analysis should:
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a. Consult key stakeholders in the event area

b. Examine the event area's strengths and weaknesses
C. Identify any event tourism opportunities or threats
d. All of the above

152. Event tourism assists the development of:

a. The reputation of a region as a tourist destination
b. The infrastructure of a region
C. A region's social, cultural or environmental agendas

d. All of the above

153. Events can be 'mobile' in the sense that they:

a. Are part of a circuit of events

b. Move regularly between different destinations
C. Can be 'poached' by another city or region

d. Have no strong ties to their local community

154. In the context of event tourism development, financial support is provided in
the form of:

a. Grants

b. Sponsorship

c. Equity

d.  All of the above

155. Event tourism networks:

a. Facilitate the sharing of information and expertise

b. Expand access to sponsorship opportunities for their members

C. Developing partnerships within the events sector, and with outside
organizations

d. All of the above

156. In the context of events, staging refers to:

a. A flat, raised area, usually framed by curtains
b. The presentation area, as well as the sound and lighting
C. All the physical infrastructure involved in the presentation of an event
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d. Bringing together all the elements of a theatrical production for its
presentation
157. In the staging of an event, the major artistic and creative decision to be made

1S:

a. Deciding on a venue

b. Determining the theme

c. Selecting artists and entertainment
d.  Arranging the program of events

158. The program of an event is:

a. The series of activities leading up to an event
b. An outline of what the event is trying to achieve
c. The flow of the different event experiences over time

d. The concept that holds the different elements of an event together

159. In terms of venues for events, the advantage of conference centers and hotel
functions rooms is that:

a. They allow the event manager to control environmental factors and get

people to focus on the event's presentations

b. The place participants in a context already identified with leisure
c. The concept of 'Hotels' is has a lot of potential, in terms of theme
d. There is little need to dress or theme the space any further

160. In terms of venues for events, the disadvantage of conference centers and

hotel functions rooms is that:

a. Each hotel is different, and staff will need to adjust to each new venue
b. Attendees may be tired of the same type of venue
c. As a venue, they offer only a blank canvas, and the event organizers need to

determine all the event elements themselves

d. It is difficult to control the environmental elements
161. A stage plan is also known as the:

a. Venue layout

b.  Venue infrastructure organizational map
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C. Venue schedule
d.  Venue staging
162. Lighting at a venue has two functions. These are:

a. To light exits, and to light the performers

b. To create a functional space, and to create artistic effects within the space
c. To create a safe space, and to highlight points of interest
d. To set a venue's ambiance, and to signal shifts in a performance

163. At an event venue, the green room is the place where:

a. Performers dress and put on make up

b. Performers and 'talent' are entertained

c. Performers rest in between performance sets

d. Performers take care of business matters, such as contracts etc.

164. In the staging of events, the run sheet is:

a. A list of times that initiate a change of any kind during the event and what
happens at that change

b. A list of the order of specific jobs at an event, for entertainers, caterers etc.
C. The running order of the different entertainment features

d. The detailed listing of production task, with specific start and stop times,
from bump in to bump out

165. In the staging of events, a contingency plan is:

a. A plan that pulls together the various production elements

b. A plan that outlines the hospitality offered to event guests at different stages

of the night
C. A plan to accommodate the possibility of things going wrong
d. A plan for the bump out and shut down of an event

166. Logistics 1s an analysis tool used to:

a. Manage the set-up of an event

b. Manage the event once it's up and running
Manage the shut-down of an event

All of the above

i
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167.Which of the following is not a logistics area?

a.
b.
C.

d.

Ticket distribution
Ticket pricing and printing
Ticket collection

Ticket security

168. Online ticketing has introduced the risk of:

a.
b.
C.

d.

Over-selling
On-line forgery
On-line scalping

Under-subscription

169. The number of toilets needed to service a given number of people at a festival

can vary substantially according to:

a.
b.
C.

d.

Gender
Alcohol consumption

Length of stay at the event
All of the above

170. Many food and wine fairs use pre-sale tickets that can be exchanged for

samples, rather than actual money, because:

a.
b.
C.

d.

This reduces problems associated with accounting and securing the money
Participants enjoy the novelty of using something other than money
Many fairs feel that money is crass and cheapens the event experience

All of the above

171. Food, catering and food poisoning can be a high risk factor at special events

and festivals because:

a.
b.
C.

d.

Alcohol is often a complicating factor
Volunteers working with food are often inexperienced
People are consuming food they wouldn't otherwise consume

All of the above

172. A media presence at an event:

a.

Can disturb the rhythm of the event organization’s preparations, because
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media organizations often work on short timelines

b. Can disrupt live performance elements, through radio requirements or TV
lighting, etc.

C. Can have a huge impact on publicity and sponsorship

d. All of the above

173. In terms of the shutdown phase of an event, the event is over when:

a. The last act finishes

b. The last participant leaves

c. The last piece of equipment is packed away or returned

d. The management of the event has been assessed

174. A key role of the logistics manager is:

a. To link the various managers, like the event manager, stage manager, artistic

director etc.

b. To provide administrative support to the event manager
c. To manage the artistic direction of the event
d. To coordinate the events marketing and promotions

175. In preparing a site map, the key features of a map are:

a. Roads, waterways and topography
b. Scale, north arrow, and you-are-here
c. Scale, projection and the key

d. Toilets, stages and the key

176. In the context of event logistics, a gap analysis is:

a. Studying the map to identify any areas where infrastructure is insufficient
b. Studying the program to identify weaker areas of the performance schedule
c. Studying the logistics plan to identify oversights that could affect
implementation

d. All of the above

177. A gap analysis is the first step in developing:

a. An emergency plan

b. A contingency plan
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C.

d.

Evacuation procedures

A worst case scenario

178. The most important purpose of event evaluation is:

a.
b.
C.

d.

To demonstrate to stakeholders that the event is being run professionally
To highlight the successes of the event management
The advancement of events and event management as a science

To achieve ranking league tables in the event management industry

179. A pre-event evaluation is also known as:

A feasibility study
A community impact study
A stakeholder review

An 1nitial projection

180. The evaluation that occurs during the implementation of the event is:

A feasibility study
The progress report
The monitoring and control process

A mission update

181. The post-event evaluation focuses on:

a.
b.
C.

d.

Demonstrating that the event is viable
Measuring event outcomes and improving the event
Keeping the event on track while it is active

All of the above

182. An example of an indicator that can be used to measure the social impacts of

an event 1s:

a.
b.
C.

d.

Percentage of energy sourced from Green energy
Net benefits per person in the local community
Percentage of business contracted out to local businesses

Water consumption

183. An example of an indicator that can be used to measure the environmental

impacts of an event is:
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a. The value of new facilities developed

b. The financial yield of visitors
c. Percentage of locals who volunteer at the event
d. Energy used in event transport

184. In the context of events, Key Performance Indicators (KPIs) are:
a. Standards in management practice

b. Industry standards of good practice

c. The goals and objectives an event sets for itself

d. Government codes and standards

185. Qualitative data are:

a. Anecdotal and suitable for narrative analysis
b.  Anecdotal and suitable for statistical analysis
C. Measurable and suitable for narrative analysis
d. Measurable and suitable for statistical analysis

186. Quantitative data are:

a. Anecdotal and suitable for narrative analysis
b.  Anecdotal and suitable for statistical analysis
C. Measurable and suitable for narrative analysis
d. Measurable and suitable for statistical analysis

187. In evaluating the success of a media strategy, media monitors will often:

a. Put a dollar value on media coverage that is less than the cost of equivalent
advertising space, because the event has more control over advertising, and it is
specifically designed to persuade people

b. Put a dollar value on media coverage that is equal to the cost of equivalent
advertising space, since they serve broadly the same purpose

C. Put a dollar value on media coverage that is more than the cost of equivalent
advertising space, because the people will trust editorial coverage more than
advertising

d. Avoid putting dollar values to media coverage, because good publicity is

priceless
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188. In a legal sense, a contract is:

a. Any agreement between two parties, committed to paper
b. Any agreement that involves money changing hands
C. Any agreement between two parties in which there is a promise to do

something in return for a certain benefit
d.  Any agreement between 2 parties, where both parties are deemed to benefit

189. A contract is:

a. A verbal agreement
b. A simple letter of agreement
c. A formal document, drawn up by lawyers

d. All of the above

190. In the context of entertainment contracts, a 'rider’ 1s:

a. The terms and conditions of the performance fee

b. An agreement around the provision of drinks and food, additional to the
performance fee

c. An addition to the contract that specifies any benefits additional to the
performance fee

d.  An agreement of understanding about how the artists will be treated and
respected

191. Event risk can be defined as:

a. Any negative incident that might occur during the course of the event
b. Any future incident that could negatively affect the event

c. Any future incident that could threaten the safety of participant's of the
event, or the broader public

d. Any negative incident that could impact on the event's financials

192. Risk management seeks to identify and manage possible threats to:

a. People's safety

b. The financial position of the event

The reputation of the event

i

The success of the event
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193. An example of a risk in the area of administration is:
a. Food poisoning

b. Not having the proper permits in place in time

c. Attendees fighting with each other

d. Promising features that cannot be delivered

194. An example of a risk in the area of marketing and public relations is:

a. Food poisoning

b.  Not having the proper permits in place in time

c. Attendees fighting with each other

d. Promising features that cannot be delivered

195. An example of a risk in the area of health and safety is:
a. Food poisoning

b. Not having the proper permits in place in time

c. Attendees fighting with each other

d. Promising features that cannot be delivered

196. An example of a risk in the area of crowd management is:
a. Insufficient public transport

b. Not having the proper permits in place in time

c. Attendees fighting with each other

d. Theft of box-office takings

197. An example of a risk in the area of security is:

a. Insufficient public transport

b.  Not having the proper permits in place in time

c. Attendees fighting with each other

d. Theft of box-office takings

198. An example of a risk in the area of transport is:

a. Insufficient public transport

b. Not having the proper permits in place in time
Attendees fighting with each other

d. Theft of box-office takings
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199. In order to manage risk, event health and safety, the event team must consult

with:

a. The event's suppliers

b. The event's staff and volunteers
C. The event's sponsors

d. All of the above
200. An incident report is:

a. A summary of incidents affecting the event's reputation
b. A formal record of any incidents that had an impact on health or safety
c. A report prepared in response to a particular incident that occurred during

the event, for the purposes of insurance
d. A policy document outlining responses to any incidents affecting

participant's health of safety.

Kpurepuu BoicTaB/IeHHSI OLCHKHU CTYICHTY HA 3a4eTe/ IK3aMeHe

no aucuuiuvinie «Event-tourism (Event-trypuszm)»

BaJbl Onenka
(pefiTuHrOBOM JK3aMeHa TpeGoBanus Kk c(p)OpMHUPOBAHHBIM KOMIIETEHMAM
OLIEHKH) (crangapTHas)

OneHka «OTIMYHO»/ «3a4T€HO» BBICTABISIETCS CTYACHTY,
eci OH TJIyOOKO W TPOYHO YCBOMJI MPOTPAMMHBIN

JIOTUYECKH CTPOMHO €r0 MU3JIaraeT, yMeeT TECHO YBS3bIBATh
TEOPHIO C MPAKTHKOH, CBOOOIHO CIPABIISIETCS C 3a/la4aMHy,
86-100 COTIIUIHOY/ BOIIPOCAMU M JAPYTMMHM BHJIAaMH IPUMEHEHUS 3HAHUU,
3a/1aHMH, HCIIONB3YET B OTBETE Marepuan
MOHOTpaduyecKon JIUTEpaTyphl, IIPaBUIIBHO
00OCHOBBIBACT IIPUHATOE peuieHue, BIIAZIEET

IMPAKTUYCCKHUX 3aJay.

OrneHka «XOpouIo»/ «3a4TE€HO» BBICTABISETCA CTYACHTY,

«XOpOLIO»/
«3a4TECHO»

85-76

HETOYHOCTEH B OTBETE HA BOIPOC, IPABUIIBHO IIPUMEHSET

BOIIPOCOB M 3aja4d, BJIAJACCT HCO6XO[[I/IMBIMI/I HaBbIKaMH H
IMpucMaMH UX BBITTIOJIHCHUS.

84

Marcpuraj, HMCYCPIBIBAIOUIC, ITOCICA0OBATCIBHO, YCTKO U

«3a4TCHO» IMpHUYCM HC 3aTpyAHACTCA C OTBCTOM IIPU BUAOU3IMCHCHHUU

PaSHOCTOPOHHUMH HABBIKAMHW W NPUCMAMU BBIIIOJIHCHUA

€Clin OH TBCPAO 3HACT MATCpHaJl, I'paMOTHO U 11O
CYHICCTBY MH3JIaract €ro, HC JOIIyCKasd CYHICCTBCHHBIX

TCOPCTUUCCKHUC IIOJIOKCHHA IPHU PCUHICHUHN IMPAKTHUYCCKUX




75-61

«yJIOBJICTBOPUTEI
BHOY/
«3aYTEHOY

O1eHKa «yIOBIETBOPUTEIBHO»/ «3a4TEHO» BBICTABISIECTCS
CTYJIEHTY, €CIIH OH HMEET 3HaHUSA TOJBKO OCHOBHOI'O
Marepuanga, HO HE YCBOWJI €ro JAeTallel, JIOIyCKaer
HETOYHOCTH, HEAOCTATOUHO MPABUIIbHBIE (OPMYITHPOBKH,
HapylIeHHUs  JIOTMYECKOM  IIOCIENOBATEIbHOCTH B
U3JI0KEHUU  INIPOTPAaMMHOIO  MaTepuayla, WCIBITHIBACT
3aTpyAHEHUS MPH BBHIIOJHEHUHU MPAKTHYECKUX padoT.

60-0

«HEYIOBIETBOPUT
eJIbHO»/
«HE 3a4TECHO»

OneHka  «HEYIOBICTBOPUTEIBHO»/  «HE  3a4TEHO»
BBICTABJISIETCS CTYJICHTY, KOTOPBIH HE 3HAET 3HAUUTEIBbHOM
4acTu IPOTrPaMMHOTO Marepuaa, JOIyCKaeT
CYLIECTBEHHbIC OMIMOKHA, HEYBEPEHHO, C OOJIBIINMU
3aTpyAHEHUSIMH BBINOJIHSACT MpakTHYeckue padorel. Kak
NpPaBUJIO, OICHKA «HEYAOBJIETBOPUTEIHLHO» CTaBUTCA
CTYyA€HTaM, KOTOpbIE HE MOTYT IPOJIOJKUTE 00yueHHe 6e3
JOTOMHUTEIBHBIX ~ 3aHATHH 1O  COOTBETCTBYIOLICH
JMCLUILINHE.

OHeHO‘IHbIe cpeacrea aJjst TeKymeﬁ arrecranmmmu

Tembl BBICTYIUICHUH ISl KPYTJIBIX CTOJIOB

no aucuuiuinie «Event-tourism (Event-trypusm)»

-The range of stakeholders in an event

-Needs of stakeholders

-Types of host organizations for events

-Trends and issues in different societies that affect events

-Sponsors as partners in events

-The role of the media in events

-Elements and resources of an event

-What is event concept

-Design of the event experience

-Ways of evaluating the feasibility of an event concept

-Integrated marketing communications and the purpose for event management

-The constituent elements of integrated marketing communications

-Ways of promoting special events

Kpurepuu onenkmu:

— 100-85 OannoB — eciau OTBET IMOKA3BIBAET MPOYHBIE 3HAHUS OCHOBHBIX
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MPOIIECCOB M3y4aeMOU MpeaMETHON 00JacTH, OTIMYAEeTCsl TTyOUHOW M MOJHOTOU
PACKpBITHS TEMBI; BJIAaJICHUE TEPMUHOJIOTMYECKUM aIllapaToM; YMEHUE OOBSICHATh
CYIIHOCTb, SIBJICHUH, MPOLIECCOB, COOBITHI, JIeJaTh BIBOALI U 0000IICHUS, 1aBaTh
apryMEHTUPOBAHHbIE OTBEThl, MPUBOAUTH MPUMEPHI; CBOOOAHOE BIIAJICHUE
MOHOJIOTMYECKOW PEUbl0, JIOTUYHOCTh W TOCIEJOBATEIBHOCTh OTBETA; YMEHHE
MPUBOAMUTH MPUMEPHI COBPEMEHHBIX MPOOJIEM U3yyaeMoil oonacTu;

— 85-76 0amnoB — OTBET, OOHAPYKUBAIOIIMI MPOYHBIE 3HAHHUSI OCHOBHBIX
MPOIIECCOB U3y4aeMOU MpeaMETHON 00JacTH, OTIMYAEeTCsl TTyOMHOU M MOJHOTOU
PACKpBITHS TEMBI; BJIAaJICHUE TEPMUHOJIOTMYECKUM aIllapaToM; YMEHUE OOBSICHATH
CYIIHOCTb, SIBJICHUH, MPOLIECCOB, COOBITHI, JieJaTh BIBOALI U 0000IICHUS, 1aBaTh
apryMEHTUPOBAHHbIE OTBEThl, MPUBOAWTH MPUMEPHI; CBOOOAHOE BIIAJICHUE
MOHOJIOTMYECKOW PEUbl0, JOTMYHOCTh M IOCJENI0BAaTEIbHOCTh OTBeTa. OJIHAKO
JIOIyCKAeTCsl OJIHA — JIBE€ HETOYHOCTH B OTBETE;

— 75-61 Oann — OLEHUBAETCS OTBET, CBUICTENBCTBYIOIIMI B OCHOBHOM O
3HAHUM  MPOLIECCOB  H3y4yaeMOM MNpeaMETHON  o0yacTh, OTIMYaroUIUiCs
HEJOCTATOYHOW TJyOMHOM M MOJHOTOM PACKPBITUS TEMBbI; 3HAHUEM OCHOBHBIX
BOIIPOCOB TeOpuH; ciabo cHOpMUPOBAaHHBIMM HABBIKAMHM aHajdu3a SIBJICHUH,
MPOLIECCOB, HEIOCTATOYHBIM YMEHHMEM JlaBaThb ApryMEHTHUPOBAHHBIE OTBETHI U
MPUBOAUTH IPHUMEPHI; HEJOCTATOYHO CBOOOJHBIM BJIAJCHUEM MOHOJOTMYECKOU
peublo, JJOTUYHOCTBIO U IMOCJENI0BATEIbHOCTBIO OTBEeTa. JloMmycKaeTcs: HECKOJIbKO
OLIMOOK B COAECPKAHUU OTBETA; HEYMEHHUE MIPUBECTU MPUMEP PA3BUTHUS CUTYalUH,
IIPOBECTH CBS3b C IPYTUMU aCIIEKTaMH U3y4aeMou 00J1acTu;

— 60 u MeHee 0OamIOB — OTBET, OOHAPYKUBAIOIIMN HE3HAHHE MPOIIECCOB
U3y4aeMoil TpeAMETHOW O00JacTH, OTIMYAIOUIUMNCA HErIyOOKHM pPAaCKPBITHEM
TE€MbI; HE3HAHUEM OCHOBHBIX BOIIPOCOB T€OPHUH, HEC(HOPMHUPOBAHHBIMU HaBbIKAMU
aHanu3a SIBJIEHUM, MPOLECCOB; HEYMEHUEM J1aBaThb ApPryMEHTHPOBAHHBIE OTBETHI,
cnaObIM BIJIAJICHUEM MOHOJOTUYECKOW pEYbl0, OTCYTCTBHEM JIOTUYHOCTH U
MOCJIeIOBAaTENbHOCTH. JlOMyCKaOTCsl CEephEe3HbIE OLIMOKU B COAEPKAHWU OTBETA;

HE3HAHHE COBPEMEHHOM MpOoOIeMaTHKU N3y4aeMoil 001acTH.
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Keiic- 3agauu no nucuuminne «Event-tourism (Event-trypuszm)»

1. Why are special events created? What purpose do they serve in society?

2. Why have special events emerged so strongly in recent years in your
country?

3. What are the key political, cultural and social trends that determine the

current climate of events in your country?

4. What do you perceive as the major challenges currently facing event
managers in your country?

5. Identify an event in your city or region that has the capacity to be a
hallmark event. Give your reasons for placing it in this category.

6. Does local government in your area have an event strategy? Analyse the
roles that your local government plays in the regulation and coordination of events.

7. Can you identify a dedicated celebration space in your city or region?
How is the space managed, and what role does it play in the life of the community?

8. Identify a corporate event in your city or region. What were the objectives
of the event, and how did it fit with the overall marketing strategy of the company?

0. Choose a community event with which you are familiar, and identify the
benefits to individuals and to the community from the staging of the event.

10. Identify a local community event that you are familiar with. Analyse and
describe any strategies that the event has for engagement with the local community, and
how it contributes to community building.

11. Discuss the implications for event managers that arise from the analysis of
the government, corporate and community perspectives on events.

12. Describe an examples of an event whose needs have been perceived to
conflict with those of the host community. As the event manager, how would you have
resolved these conflicting needs?

13. Identify an event that you know has been marred by social problems or
bad crowd behaviour. As the event manager, what would you have done to manage the
situation and improve the outcomes of the event? In your answer, discuss both the

planning of the event and possible on-the-spot responses.
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14. Describe an event that you believe was not sufficiently responsive to
community attitudes and values. What steps could the community take to improve the
situation?

15. Select a major event that has been held in your region. Identify and
describe the environmental strategies that were employed by the event, and evaluate the
overall outcome of these strategies.

16. Select an event that you have been involved in as a participant or close
observer. Identify as many impacts of the event as you can, both positive and negative,
and then answer the following questions.

Did the positive impacts outweigh the negative?

What measures did the organizers have in place to maximize positive impacts and
minimize negative impacts?

As the event manager, what other steps could you have taken to balance the impacts
and improve the outcomes of the event?

17. List and describe what you consider to be the main reasons why

governments support events.

18. Briefly discuss the value of setting vision/mission/purpose statements for
events.
19. Choose a particular event type (for example, festivals), identify four

events that have established mission statements and compare these to the criteria given
in this chapter.

20. Conduct an interview with the manager of a particular event with a view
to identifying the key external environmental factors that are impacting upon their
event.

21. When might an event employ a retrenchment strategy or a growth
strategy? Can you identify any specific event where one of these specific strategies is in
evidence?

22, Select a hallmark or mega-event and discuss the ways in which the event
plans for legacy outcomes.

23. Select an event with a functional organisational structure, and another with
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a network structure. Describe each of these structures, and discuss why you believe
each event chose the organisational structure it used.

24, Explain the difference between a strategic plan and an operational plan,
and between a policy and a procedure.

25. What control systems can be established for an operational plan? What
response should there be if the key objectives are not met?

26. Explain why stakeholders are significant from the perspective of
establishing vision and mission statements.

27. Who are the most important stakeholders in an event, and why?

28. Give examples of different events staged by government, corporate and
community groups in your region and discuss their reasons for putting on these events.

29. Name a major event that you have attended or in which you have been
involved, and identify the prime stakeholders and their objectives.

30. Focusing on an event that you have experienced first-hand, list the
benefits that the event could offer a sponsor or partner.

31. Identify an event that uses the social media to engage participants in the
event. List the media that it uses, and describe how they are utilised in the event.

32. What are the means by which an event creates an emotional relationship
with its participants and spectators?

33. What events can you think of that demonstrate a unique event concept or
idea? What are the aspects or qualities that you consider to be unique?

34. Choose one of the events that you identified in the previous question, and
discuss how the design process has been applied to choosing and implementing all
aspects of the event.

35. Imagine you are planning a tourism event in the area where you live in
order to promote the area as a tourism destination. What are the unique characteristics

of the area, and how might these be expressed in the event?

Kpurepuu onenku:

- 100-86 0amioB BBICTABISETCS CTYACHTY, €CJIM CTYACHT BBIPa3Wil CBOE

89



MHEHHE 10 CQOPMYJIMPOBAHHOM MpoOieMe, apryMEHTUpPOBal €ro, TOYHO
OIPEJIENIHB €€ COJAEPKAHUE U COCTABJISIOIINE;

— 85-76 OGamioB - paboTa XapaKTepHU3yeTCS CMBICIOBOM IEIbHOCTHIO,
CBA3HOCTBIO U MOCIEAOBATEIBHOCTBIO M3JIOKEHUS; JOMYIIEHO 2-3 OIMIMOKU IMpHU
OOBSICHEHUU CMBICIAa WU CcoJepXKaHus MpooOsieMbl. DaKTUUECKUX OLIMUOOK,
CBSI3aHHBIX C TIOHUMaHUEM MPOOIEMBI, HET;

— 75-61 Gamn - CTyJEHT HPOBOJUT JOCTATOUYHO CaAMOCTOSITEIBHBIA aHaIU3
OCHOBHBIX 3TaloOB M CMBICIOBBIX COCTABIISIIOUIMX NPOOJIEMbl; TOHUMAET 0a30BbIE
OCHOBBI U TEOpETHUECKOE 000CHOBaHKE BhIOpaHHOM Tembl. JlomyieHo He Oonee 5
OLIMOOK B CMBICJIE UJIU COJIEPKAHUU TIPOOIIEMBI;

— 60 u MeHee OamnoB — eciau paboTa MPEACTaBISIET COOON MOJHOCTHIO
NepenuCcaHHblii UCXOJHBIM TEKCT, 0€3 Kakux Obl TO HM ObLIO KOMMEHTapHEB,
ananu3a. He packpbiTa CTpyKTypa ¥ TEOpETHYECKasi COCTABIISIFOLIAS TEMBI.

TemaTuka KOHCIIEKTOB

no aucuuiuvinie «Event-tourism (Event-trypusm)»

p—

An Overview of the Event Field
Perspectives on Events

Event Impacts and Legacies

The Strategic Planning Function
Conceptualizing the Event

Project Management for Events
Financial Management and Events

Human Resource Management and Events

A L T o

Marketing Planning for Events

p—
e

Promotion: Integrated Marketing Communication for Events

p—
[E—

Sponsorship of Special Events

p—
N

Sustainable Event Management

p—
(98}

Event Tourism Planning

p—
o

Staging Events

p—
W

Logistics
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16. Event Evaluation and Research

17. Legal Issues of Event Management

18. Risk Management

Kpurepuu ouenku:

— 100-86 GamioB BBICTABISETCS CTYACHTY, €CJIM CTYJIECHT MpopadoTan U aal
MPaBUJIbHBIE OTBETHI HA BCE MOCTABJICHHBIC 33JaHHUS U BOIPOCHI;

— 85-76 OamnoB — martepuan npopabOTaH, HO CTYAEHT 3aTPyAHSIETCS WA
CBOECBPEMEHHO HE TOTOB OTBETUTH Ha 2-3 BOMpOCa/3aaHusl 10 KOHCIIEKTY;

— 75-61 OGamn — martepuan npopadOTaH, HO CTYACHT 3aTPYyIHSAETCA WU
CBOEBPEMEHHO HE TOTOB OTBETUTH Ha 4-5 BOMPOCOB/3aJaHMIA IO KOHCIIEKTY;

— 60 u meHee 0amIoOB — MaTepuas MpopadoTaH, HO CTYJEHT 3aTPyIHSIETCS

HJIN CBOCBPEMCHHO HC I'OTOB OTBCTUTH Ha BCC BOHpOCBI/SaI[aHI/IH I10 KOHCIICKTY.

MeToanveckue peKOMEHIALMH, ONpeeAiue Npoueaypbl OLleHUBAHUSA

PE3YJIAbTATOB OCBOCHHUSA NUCHUIIJIMHBI

Texkymas arrecranmsi CTyJeHTOB. Tekylias arrecrtalus CTYJIEHTOB I10
muciiuiiHe  «Event-tourism  (Event-Typu3M)» NpOBOJWTCS B COOTBETCTBUM C
JIOKJIbHBIMU HOPMAaTUBHBIMU akTamu [IBOY u siBisiercst 00s3aTebHOM.

Texkymas arrectamuss no aucuuminHe «Event-tourism (Event-typusm)»
MPOBOJUTCSA B (hOPME KOHTPOJIBHBIX MEPOMPHUATUN MO OLEHUBAHUIO (PAKTUYECKHUX
pe3ynbTaTOB 00YUYEHHUS CTYACHTOB U OCYILIECTBISAECTCA BEAYLIUM IPENOJaBaTEIEM.

OObexTaMu OIIEHUBAHHUS BBICTYAIOT:

— yueOHasg JUCUUIUIMHA (TIOCEUIaeMOCTh BCEX BHJOB 3aHIATHH IO
aTTeCTyeMOM JUCUUIUIMHE, AaKTUBHOCTh HAa 3aHATHUAX, CBOEBPEMEHHOCTh
BBINIOJIHEHHUSI PA3JIMYHBIX BUJIOB 3aJJaHUN);

— CTENEHb YCBOEHUS TEOPETHUECKUX 3HAHUIA;

— YpPOBEHb OBJIAJICHUS MPAKTUUYECKUMU YMEHHUSMH U HaBbIKAMH IO BCEM
BUJIaM y4eOHOH paboThI;

— pe3yJbTaThl CAMOCTOSTENbHONU PaOOTHI.

91



IIpome:xkyTounass arrectaumMsi CTyAeHTOB. [IpomexyTouHas arrecTauus
cTtyneHToB mno aucuuiuinde «Event-tourism (Event-typusm)» npoBoguTcs B
COOTBETCTBUM C JIOKAJbHBIMA HOpMaTUBHbIMM akTamu JIBDY wu sasBisercs
00s3aTENbHOM.

[To mucuunnune «Event-tourism (Event-Typu3m)» mnpenycMOTpeH 3a4eT B
BUJIE UTOTOBOTI'O TECTUPOBAHMUS.

Kpatkas xapakTepucTuka mnpoueaypbl NPUMEHEHUS] HCIOJb3yeMOr0
OLICHOYHOr0 cpeacTBa. B pesynbrare nocelleHHs MNPAKTHUYECKUX 3aHATHUH,
MOATOTOBKE BO BpPEMs CaMOCTOSITEIBHON padoThl, pazdbopa keic-3aiad, CTYJIECHT
MOCJIEIOBATEIbHO OCBAMBAET MAaTepHalibl AMCLUIUIMHBI W H3Y4aeT OTBEThl Ha

BOIIPOCHI K U”TOIT'OBOMY TCCTHUPOBAHUIO.

Kpurepuu BoIcTaB/IeHHS OLICHKHU CTYJICHTY Ha 3auyere/ IK3aMeHe

no aucuuiuinie «Event-tourism (Event-trypusm)»

BaJbl Onenka
(pefiTuHrOBOM JK3aMeHa TpeGoBanus Kk c(pOpMHUPOBAHHBIM KOMIIETEHMAM
OLIEHKH) (crangaprtHas)

OneHka «OTIMYHO»/ «3a4T€HO)» BBICTABISIETCS CTYACHTY,
eci OH TJIyOOKO W TPOYHO YCBOWJI MPOTPAMMHBIN
MaTepuai, HMCUEPIBIBAIOLIE, II0CIECI0BATEIbHO, YETKO U
JIOTUYECKH CTPOMHO €r0 MU3JIaraeT, yMeeT TECHO YBS3bIBATh
TEOPHIO C MPAKTHKOH, CBOOOAHO CIPABIISIETCS C 3a/lauaMHy,
COTIIUIHOY/ BOIIPOCAMH M JAPYI'MMH BHJaMHM IIPUMEHEHUs 3HAHUU,
«3a4YTEHO» IIPUYEM HE 3aTPYIHSAETCA C OTBETOM IIPU BUIOU3MEHEHUU
3a/1aHHH, HCIIONB3YET B OTBETE Marepuai
MOHOTpaduyecKon JIUTEpaTyphl, IIPaBUIILHO
00OCHOBBIBACT IIPUHATOE peuieHue, BIIAZIEET
Pa3HOCTOPOHHMMM HAaBBIKAMU U IIPUEMaMU BBIIOJHEHUS
IIPAKTUYECKUX 3a/1a4.

86-100

OrneHka «XOpomIo»/ «3a4TE€HO» BBICTABISETCA CTYACHTY,
€Clli OH TBEPAO 3HAaeT MaTepuall, I'paMOTHO M IO
CYLIECTBY H3JIaraeT €ro, He JOIyCKas CYyILECTBEHHBIX
HETOYHOCTEH B OTBETE Ha BOIPOC, IPABUIBHO IPUMEHSET
TEOPETUUECKUE IOJIOKEHUS MIPU PELICHUH MPAKTHYECKUX
BOIIPOCOB M 3a]1a4, BJIAJICET HEOOXOAMMBIMU HABbIKAMHU U
IIPUEMAMHU UX BBIIIOJIHEHUS.

«XOpOLIO»/
«3a4TECHO»

85-76
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OrneHka «yJIOBICTBOPUTEIBHOY»/ «3a4TEHO)» BBICTABISETCS
CTYJIEHTYy, €CIIi OH HMEET 3HaHUs TOJIbKO OCHOBHOTO

«yJIOBIIETBOPUTEN | MaTepHaja, HO HE YCBOMJ €ro JAeTalei, AoIycKaer
75-61 BHOY/ HETOYHOCTH, HEAOCTATOUHO MPABUIIbHBIE (OPMYITHPOBKH,
«3aUTCHO» HapyIIEHUs]  JIOTMYECKOW  TOCIIEAOBAaTENBHOCTH B
U3JI0KEHUHW TPOTPaMMHOTO  MaTepualia, HCIBITHIBACT
3aTpyAHEHUS MPH BBHIIOJHEHUHU MPAKTHYECKUX padoT.
OneHka  «HEYIOBICTBOPUTEIBHO»/  «HE  3a4TEHO»
BBICTABJISIETCS CTYJICHTY, KOTOPBIH HE 3HAET 3HAUUTEIBbHOM
4acTu IPOTrPaMMHOTO Marepuaa, JOIyCKaeT
«HEYJIOBJICTBOPHUT | CYIIECTBEHHBIE OIIMOKH, HEYBEPEHHO, C OOJBIIUMH
60-0 eNIbHOY/ 3aTpyAHEHUSIMH BBINOJIHSACT MpakTHYeckue padorel. Kak

«HEC 3a4TCHO»

MPaBWIO, OLEHKA «HEYJOBIETBOPUTEIBHO» CTaBUTCSA
CTYJEHTaM, KOTOPbIE HE MOTYT MPOJIOJDKUTH 00yueHue 0e3
JIOTIOJIHUTEIIPHBIX ~ 3aHATHA 110 COOTBETCTBYIOLIEH
JIVCITATIIINHE.
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