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AHHOTauMs K pado4eil mporpaMMe JUCIHUIINHBI

«Tour and travel management (Opranusanusi M ynpasJjieHHe MOe3KaMH)»

YueOusiii kypc «Tour and travel management (Opranuszaiust u ynpaBicHHE
Moe3IKaMu)» TpeaHa3HadeH JJIs CTYIEHTOB HampaBjieHus moaroToBku 43.03.02
«Typuzm».

Jucrummaa «Tour and travel management (OpraHuzanus W ymnpaBlieHUE
MOE3/IKaMH )» BKJIIOYEHa B COCTAaB BapUaTHBHOM YacTh OJioKa 0O0s3aTeIbHBIX
JTUCIIUTLIVH.

OO6mast TpyJI0eMKOCTh JTUCIHUIUTMHBI COCTaBIIIeT 3 3adeTHbIe eauHuibl, 108
yaca. Y4eOHbIM IJIaHOM MPEAYCMOTPEHbI KOHTAaKTHBIE Yachl (72 daca), u3 Hux 36
4acoB JIEKIMKA M 36 4acoB MPAKTUYECKHUX 3AHATHM, & TaK K€ CaMOCTOATEJbHas
pabora cryaentoB (36 yacoB). {uciurinHa peanusyeTcst Ha 2 Kypce B 4 cemecTpe.

Jucuunnmna «Tour and travel management (OpraHuzauus U ynpaBlieHHE
MOE3/IKaMU)» OCHOBBIBACTCS Ha 3HAHUAX, YMEHHMSIX M HaBbIKaxX, IOJyYEHHBIX B
pe3ynabTare W3ydeHus JucIUIUIMH —«MHOCTpaHHBIM  s3bIK», «COBpEMEHHBIE
uHpopmalimonHeie  TexHojorum», «l'eorpadus  Typusman, «UHmycTpus
rOCTEIPUUMCTBA», U MO3BOJISIET MOJATOTOBUThH CTYJIEHTAa K OCBOCHHIO PSA/Ia TAKUX
muciutinH, kKak  «Communication  skills  for tourism and hospitality
(KoMMyHHKaIIMOHHBIE HaBBIKU B Typu3M€ U TOCTENPUUMCTBE)»,
«MexyHapoaHbIU TYypU3M», « BHYTpEHHUN TypU3M».

ConmeprkaHue JUCHUIUIMHBI COCTOMT W3 JBYX pas3lelioB U  OXBaThIBaeT
CJIEIYIOUIAN KPYT BOIIPOCOB:

1. OnpeneneHue U aHaIU3 TYPUCTHUECKON NESITEIBHOCTH U €€ BIUSHUS:
npoeCCUOHANIBHBIA ATUKET M MEXKYJIbTypHAs KOMMYHUKAIUS B HMHAYCTPUU
rOCTCIIPUUMCTBA, BBEJICHWE B TYPHU3M, BJIHMSHUE TYpU3Ma, MEXaHU3Ma paOOThI
TYPUCTUYECKOU OTPACIIH: TypOIepaToOphl U TYpPareHThI.

2. dopMHUpOBaHUE TYPUCTUUECKOTO MPOJYKTA: aHAIU3 TYPUCTUUECKOTO

pPBIHKA OIPENENEHHOM NECTHHALMU, YCIYTH MO OpraHU3aluy TPaHCIIOPTUPOBKH,



pa3MELIEHUI0 M NUTaHUIO TOCTEH, pacdyeT CTOMMOCTH Typa, OQOpMIIECHHE
HEOOXOUMON JTOKyMEHTALUU, CTIOCOOBI MPOABMKEHNS MHPOPMAIMKM O MOE3]KaX
OHJIAliH U O(IIaiiH.

Ileap  ocBoeHMs ~ JUCHMIUIMHBL  3aKito4aercs B (HOpMHpPOBAHUU
npo(hecCHOHANBPHBIX KOMIIETEHIIUM, CBA3aHHBIX C OpraHu3alMeld TYpPUCTCKOU
NESTEIbHOCTH B TYPUCTCKUX KOMIIAHUSAX, B TOM 4YHClIe B (OPMUPOBAHUU
KOMIIJIEKCA 3HAHWM O Pa3HbIX dTanax OpraHU3alMHM U CONPOBOXKIECHUU TYPUCTOB
Ha BBIC3JHBIX U BBE3JHBIX TYPUCTCKUX MapUIpyTaxX, KOTOpPbBIE JOJKEH OCBOUTH
oOydJaromuiics.

3agaun nucuumumbbl «Tour and travel management (Opranuzauus u
YIPABJICHHUE MMOE3IKAMU )»:

e (opMHpoOBaHHE MPEACTABICHUS 00 OCHOBHBIX 3JIEMEHTaX U MNPUHIUIAX
pabOThl TYPUCTUUECKON HHIYCTPHH;

e O3HAKOMJICHHE C PpECypCHBIM NOTEHIHMAJIOM 33JaHHOIO TYPHCTCKOIO
PBIHKA, KaK OCHOBBI (DOPMHUPOBAHUS TYPUCTCKOTO IPOAYKTA;

e PAacCCMOTPEHHE COBPEMEHHBIX TEXHOJIOTMA W  BO3MOXHOCTEM  HX
IPUMEHEHUs JUIsl pa3pab0TKU MPUBJIEKATEILHOTO TYPIPOAYKTa, €ro MPOIBUKECHHUS
U pealin3alliy, OKa3aHusl KaueCTBEHHBIX TYPUCTCKUX YCIYT;

e O3HAKOMJICHHE C TpeOOBaHUSIMU K COCTaBy YCIYr B pa3IMYHBIX
CHELUATN3UPOBAHHBIX TYPUCTCKHUX IIPOrpaMmax;

e BBIpAOOTKA yMEHHUS CaMOCTOSATENIbHOM  pa3pabOTKM  TypHpPOIYKTa,
COCTaBJICHUsI TMPOTPaMM TYPUCTCKOTO OOCIYKHBAaHUS, PAOOTBI C TYpPUCTCKOU
JIOKYMEHTAIUEH.

Jns ycnemnoro usydenus aucuuiimHbel «Tour and travel management
(Opranuzanusi ¥ yhpaBleHHUE TOE3JKaMH)» y OO0ydYaloImUXCs JOJIKHBI OBITH
c(hOpMHUPOBAHBI CIEIYIOUIUE PEIBAPUTEIbHBIE KOMIIETEHIINH:

® CIIOCOOHOCTh OCYLIECTBJIATH TIOUCK, KPUTHMYECKUW aHaIu3 M CHUHTE3
uHbOpMallMK, TPUMEHATh CUCTEMHBIH MOJIXOJ JMJsi PEIICHUS MOCTAaBICHHBIX

3a1a4;



® CIIOCOOHOCTh OCYUIECTBJISITh JEJOBYI0O KOMMYHHKAI[MIO B YCTHOU W
MMChbMEHHON ¢dopMax Ha TocyIapCTBEHHOM si3bike Poccuiickort deneparnuu u
MHOCTpaHHOM(BIX) sI3bIKE(aX);

® CIIOCOOHOCTh OpPraHU30BATh PA0OTY UCIOJIHUTEINICH, TPUHUMATh PEIICHUS B
OpraHU3aliyd TYPUCTCKOW NEATEIIbBHOCTH, B TOM YHCIIE C YYETOM COLIMAIbHON U
SKOHOMHUYECKON IOJIUTHUKU FOCYyAapCTBa.

B pesynpraTe M3ydyeHUs ~JaHHOM JAUCHUIUIMHBI Yy  OOYy4YaromIuxcs
bopMupyIOTCA ClIeyIONINEe YHUBEPCAIbHbIE U MPO(deCcCHOHATbHbIE KOMIETEHIIUN

(3J1eMEHTBI KOMIIETCHIINH):

Konx n popmysmpoBka

Koapl 1 HauMeHOBaHNe HHAUKATOPA 0CTHKEHUSI

KOMIIETEeHIIMH KOMIIETEeHIIMH

VYK -4 VK-4.1 3naHue cI0B U BBIpAXEHUN B 00bEME IOCTATOUHOM IS
CIIOCOOHOCTD MOBCEIHEBHOM U MPO(eCcCHOHAIBHON KOMMYHUKAIIUU B YCTHOM U
OCYILIECTBIISATh NUCHbMEHHOMW (hopmax;

JICIIOBYIO VYK-4.2 3nanue oco0eHHOCTENH MEXKYIbTYPHOU KOMMYHHKAIUH;

KOMMYHUKAITUIO B
YCTHOU U MUCbMEHHOU
bopmax Ha
rocyaapCTBEHHOM
sa3e1ke Poccuiickoi
denepanuu 1
MHOCTPaHHOM(BIX)
sI3bIKe(ax)

YK-4.3 yMeHHe TPUMEHSTh HaBBIKK TIOUCKA HH()OpMAaIUn
A3BIKOBOT'O, KYJIBTYPHOTO, CTPAHOBEYECKOTO XapaKTepa u3
JIOCTOBEPHBIX HCTOYHUKOB;

VYK-4.4 ymeHue npUMEHSTh HaBBIKA OCYIIECTBICHUS MHOS3BIYHON
KOMMYHHUKAIlUM Ha Tpo(decCHOHaTbHBIE TEMbl B YCTHOH H
MUCbMEHHOU (popMmax.

I[IK -4

CIIOCOOHOCTH
OpPTraHHU30BaTh MPOIIECC
00CITy’)KUBaHUS
norpedureneit Ha
OCHOBE HOPMATHUBHO-
MIPABOBBIX aKTOB, C
Y4ETOM 3aIpOCOB
norpedureneit u
MIPUMEHEHHEM
KIIMEHTOPUEHTHPOBAHH
BIX TEXHOJIOTHUI

[1K-4.1 3HaHue TEeOpeTHUECKUX OCHOB U 0COOEHHOCTEMH
o0ciyKMBaHUS TOTPeOUTENEN U TYPUCTOB B TYPUCTCKUX
KOMITIAHUSAX U TYPUCTCKUX MApIIPYyTax;

[1K-4.2 3HaHnEe acCOPTUMEHTA, XapaKTEPUCTUK U LIEH
IIpEeIaraéMbIX TYPUCTCKUX ITPOIYKTOB;

[1K-4.3 yMeHune HCIoIb30BaTh COBPEMEHHBIE TPON3BOICTBEHHBIE,
nH(pOpPMaIMOHHbIE U KOMMYHHMKAaTHBHbIE TEXHOJIOTHH B cdepe
TypU3Ma U TOCTENPUHUMCTBA;

[1K-4.4 ymeHue npoBOAUTH aHAJIN3 MOTPEOHOCTEN 3aKa3uuKa.

Jlnst popMUpOBaHUs BhIIIIEYKa3aHHBIX KOMIIETEHI[MH B paMKax AUCUUILIMHBI « Tour
and travel management (Opranuzaius 1 yrpaBieHUE TTOE3KaM1 )» TPUMEHSIOTCS
CJIEYIOIIME METO/Ibl aKTUBHOTO/ MHTEPAKTUBHOI'O O0YUEHUS: JEKIIUU-TIUCKYCCUH,
MO3TOBOM LITYpM, OJIMII-OIPOC, Keic-3aaauu, napHas U KoMaHAaHas (opMbl

padoTHL.



|. CTPYKTYPA U COAEP KAHUE TEOPETUUYECKOM YACTHU KYPCA
HGKHI/IOHHLIC 3aHATHUA
(36 gac., B ToM yncse 36 yac. ¢ HCMOJIb30BAHHEM METO0B AaKTHBHOI0 00y4YeHNs1)
Paznen |. Onpenenenne M aHAJAW3 TYPUCTHYECKOH [esITEJILHOCTH U ee
Bausinus (14 yac.)
Defining and analyzing tourism and its impacts (14 hours)
Tema 1. Professional etiquette of a hospitality industry (2 uac.)
Memoo axmugHo20/ UHMEPAKMUBCHO20 O00YYEHUA — MEmOoO J1eKUUU-OUCKYCCUU,
Menoo M03206020 wimypma (2 uac.)
-Dress code and grooming
-Professional communication
-Intercultural communication
- Principles and differences of work and communication with partners and clients from
other countries
-Additional skills and knowledge for a tourism industry employee
-Workshops and fam-tours
Tema 2. An introduction to tourism (2 uac.)
Memoo axmueno2o/ uHmMeEpPaAKmMueHo20 00yUeHUA — Memoo JIeKUUU-OUCKYCCUU,
Memoo M03206020 wimypma (2 uac.)
-Why do we study tourism?
-Defining tourism
-The tourist product
-The nature of tourism
-The tourist destination
Tema 3. Tourism impacts (2 uac.)
Memoo axmueno2o/ uHmMEPAKMUGHO20 O00YYEeHUA — MemOoO JIeKUUU-OUCKYCCUU,
Memoo Komanonou pavomet (2 uac.)
-National and international importance of tourism
-Economic, sociocultural, environmental impacts of tourism
Tema 4. Tourism mechanisms: operators and agencies (8 uac.)

Memoo axmugno2o/ uHmMeEpPaAKmMUHO20 00Y4eHUA — MemoO J1eKUUU-OUCKYCCUU,
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Memoo napHoit pabomul (8 uac.)
-Main participants
-Types of tourism (internal, external, domestic, international)
-Types of companies and their basic structure
-Types of tourists
-Tour operating
-Selling and distributing travel and tourism
-Guest lecture (charter tours operator): Guest’s company presentation, discussion
session
Paznen |1. @opMupoBanne TypucTHYECKOro Mpoaykra (22 vac.)/
The Travel and Tourism product (22 hours)
Tema 5. Current situation analysis (2 uac.)
Memoo axmuenozol unmepakmuenozo o00yuenus — mMemoo NeKUUU-OUCKYCCUU,
Memoo onuy-onpoca (2 uac.)
-Tourist destinations
-What defines a destination?
-Categorizing destinations
-The media and their influence on tourist destinations
-Destinations of the future
-Brief analysis of tour market and its tendencies in the region, country and other
countries
-Main challenges and problems of the industry in the region
Tema 6. Tourism logistics (2 uac.)
Memoo axmueno2o/ uHmMepaKmueHo20 00y4eHUs — Memoo JIeKUYUU-OUCKYCCUU,
Memoo Onuy-onpoca, memoo mo3206020 uimypma (2 uac.)
-Types of transfers and transport
-Tourist transport by air
-Tourist transport by water
-Tourist transport on land
-Tourists on foot

-Extra transport services



-Excursions organizations

Tema 7. The hospitality sector: accommodation and catering services (4 1ac.)
Memoo axmugHo20/ UHMEPAKMUBCHO20 O00YYEHUA — MEmOoO J1eKUUU-OUCKYCCUU,
Memoo onuy-onpoca (4 uac.)
-The structure of the accommodation sector
-Classifying and grading accommodation
-The nature of demand for accommodation facilities
-The distribution of accommodation
-Famous hotel chains in the world
-Basic structure of a hotel management
-Duties and responsibilities in the hotel
-Check-in and check-out procedure
-Environmental issues
-Effects of diet trends
-Types of food services on a tour
-Types of food services in a hotel
-Catering

Tema 8. How to narrow down your product (8 uac.)
Memoo axmueno2o/ UHmMEPAKMUBHOZ0 O00YUeHUA — MEMOo0 JTeKUUU-OUCKYCCUU,
Memoo 01uy-onpoca, Memoo mMo3208020 uimypma (8 uac.)
-The structure and organization of the travel and tourism industry
-Integration in the tourism industry
-Tourist attractions: defining the attraction
-Cultural tourism
-Religious tourism
-Shopping
-Gastronomic tourism
-Other attractions
-Events
-Sports tourism

-The growth and promotion of dark tourism

8



-Business tourism

-Trends in business tourism

-The meetings industry

-Incentive travel

-Exhibitions and trade fairs

-Guest lecture (medical tourism): Guest’s company presentation, discussion session
Tema 9. Tour budgeting and documenting (2 uac.)

Memoo axmugHo20/ UHMEPAKMUBCHO20 O00YYEHUA — MEmOoO J1eKUUU-OUCKYCCUU,

Memoo onuy-onpoca (2 uac.)

-Visa, insurance, necessary documentation and their varieties

-Logistics, accommodation and food

-Entertainment (excursions, events, etc.)

-Planning and calculation of the tour (costs, expenses, pricing, discounts, agents’

margin, etc.)

-Regulation and laws

-Complaints and dealing with them

-Ways of payment and its guarantee
Tema 10. Tools to promote your product (4 uac.)

Memoo axmueno2o/ UHmMEPAKMUBHOZ0 O00YUeHUA — MEMOo0 JTeKUUU-OUCKYCCUU,

Memoo onuy-onpoca (4 uac.)

-The demand for tourism

-The tourist’s needs and wants

-General and specific motivation

-Segmenting the tourism market

-Consumer processes

-Making the decision

-Fashion and taste

-The motivations of business travelers

-Motivators and facilitators

-Factors influencing changes in tourist demand

-PR and advertisement



-Partnership and networking
-Product placement

-Social media, direct mailing, contextual advertisement

Il. CTPYKTYPA U COJAEPXKAHUE MPAKTUYECKOMN YACTH KYPCA

HpaKTqucmle 3JAHATUA
(36 gac., B ToM yncse 36 yac. ¢ HCMOJIb30BAHHEM METO0B AaKTHBHOI0 00y4YeHNsI)
Paznen |. Onpenenenne M aHaJAW3 TYPUCTHYECKOH [esSITEJILHOCTH U ee
Bausiaus (104ac.)
Defining and analyzing tourism and its impacts (10 hours)
Tema 1. Professional etiquette of a hospitality industry (2 uac.)
Memoo akmueno2o/ uHmMepaKmueHo20 00yuUeHUs — Memoo OUCKYCCUU, MEmOO
M03206020 wimypma (2 uac.)
-Dress code and grooming
-Professional communication
-Intercultural communication
- Principles and differences of work and communication with partners and clients from
other countries
-Additional skills and knowledge for a tourism industry employee
-Workshops and fam-tours
Tema 2. An introduction to tourism (2 uac.)
Memoo axkmueno2o/ uHmepaKmueHozo 00yueHUs — Memoo OUCKYCCUU, MEmOO
M03208020 wimypma (2 uac.)
-Why do we study tourism?
-Defining tourism
-The tourist product
-The nature of tourism
-The tourist destination
Tema 3. Tourism impacts (2 uac.)

Memoo axmuenozo/ uHmMEPAKMUBHO20 00yYeHUA — Memod OUCKYCCUU, Memoo
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Komanonou pavomet (2 uac.)
-National and international importance of tourism
-Economic, sociocultural, environmental impacts of tourism

Tema 4. Tourism mechanisms: operators and agencies (4 gac.)
Memoo axmueHno20/ UHMEPAKMUBHO20 00yYeHUA — Memo0 OUCKYCCUU, MEmoo
napuoii pabomul (4 uac.)
-Main participants
-Types of tourism (internal, external, domestic, international)
-Types of companies and their basic structure
-Types of tourists
-Tour operating
-Selling and distributing travel and tourism

Pa3nen |1. @opMupoBanne TypucTHYECKOr0 Mpoaykra (26 uac.)/
The Travel and Tourism product (26hours)

Tema 5. Current situation analysis (2 uac.)
Memoo axmuenozol unmepakxmuenozo oOyueHus — memoo OUCKyccuu, Memoo
onuy-onpoca, memoo Keiic-3aoauu (2 uac.)
-Tourist destinations
-What defines a destination?
-Categorizing destinations
-The media and their influence on tourist destinations
-Destinations of the future
-Brief analysis of tour market and its tendencies in the region, country and other
countries
-Main challenges and problems of the industry in the region
-Case-study: brief analysis of a specific region

Tema 6. Tourism logistics (2 uac.)
Memoo axmueno2o/ uHmMepaKmugHo2o 00y4UeHUs — Memoo OUCKYCCUU, MEmO0
onuy-onpoca, memoo mo3206020 wimypma (2 uac.)
-Types of transfers and transport

-Tourist transport by air
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-Tourist transport by water
-Tourist transport on land
-Tourists on foot
-Extra transport services
-Excursions organizations
Tema 7. The hospitality sector: accommodation and catering services (4 uac.)
Memoo axmueHno2o/ UHMEPAKMUBHO20 00yYeHUA — Memod OUCKYCCUU, Memoo
onuu-onpoca, memoo Keiic-3aoauu (4 uac.)
-The structure of the accommodation sector
-Classifying and grading accommodation
-The nature of demand for accommodation facilities
-The distribution of accommodation
-Famous hotel chains in the world
-Basic structure of a hotel management
-Duties and responsibilities in the hotel
-Check-in and check-out procedure
-Environmental issues
-Effects of diet trends
-Types of food services on a tour
-Types of food services in a hotel
-Catering
-Case study: finding a hotel on a specific request
Tema 8. How to narrow down your product (4 uac.)
Memoo axmuenoz2o/ uHmMEPAKmMuUEHO20 00yYeHUs — Memod OUCKYCCUU, Memoo
onuy-onpoca, memoo m03208020 wimypma (4 uac.)
-The structure and organization of the travel and tourism industry
-Integration in the tourism industry
-Tourist attractions: defining the attraction
-Cultural tourism
-Religious tourism

-Shopping

12



-Gastronomic tourism
-Other attractions
-Events
-Sports tourism
-The growth and promotion of dark tourism
-Business tourism
-Trends in business tourism
-The meetings industry
-Incentive travel
-Exhibitions and trade fairs
Tema 9. Tour budgeting and documenting (2 uac.)
Memoo axkmueno2o/ uHmMepaKmueHo2o 00y4eHUs — Memood OUCKYCCUU, MEmOO
onuy-onpoca, memoo Keiic-3aoauu (2 uac.)
-Visa, insurance, necessary documentation and their varieties
-Logistics, accommodation and food
-Entertainment (excursions, events, etc.)
-Planning and calculation of the tour (costs, expenses, pricing, discounts, agents’
margin, etc.)
-Regulation and laws
-Complaints and dealing with them
-Ways of payment and its guarantee
-Case-study: dealing with unhappy customers
Tema 10. Tools to promote your product (4 uac.)
Memoo axmuenoz2o/ uHmMEPAKmMuUEHO20 00yYeHUs — Memod OUCKYCCUU, Memoo
onuy-onpoca, memoo Keiic-3aoauu (4 uac.)
-The demand for tourism
-The tourist’s needs and wants
-General and specific motivation
-Segmenting the tourism market
-Consumer processes

-Making the decision

13



-Fashion and taste
-The motivations of business travelers
-Motivators and facilitators
-Factors influencing changes in tourist demand
-PR and advertisement
-Partnership and networking
-Product placement
-Social media, direct mailing, contextual advertisement
-Case study: promoting the product
Tema 11. Final group projects (8 uac.)
Memoo axkmueno2o/ uHmMepaKmueHo20 00yuUeHUs — Memoo OUCKYCCUU, MEm OO
KOMaHOHOIL padomul (8 uac.)

-Presentations of a tour

I1l. YHEBHO-METOAUYECKOE OBECIIEYEHUE
CAMOCTOSTEJIBHON PABOThI OBYYAIOIIUXCSI

VY4ebHo-MeToAMueCcKOoe oOecrieueHue CaMOCTOSITEIIbHOM paboThI
oOyuaroruxcs no auctumuinHe «Tour and travel management (Opranuzanus u
ympaBieHUE MOe3IKaMu )» npeacTapiieHo B [Ipunokennn 1 1 BkiItoyaeT B ceOs:

— IUIaH-TpaUK BBITIOJHEHUS] CAMOCTOSITEILHOM Pa0dOTHI MO UCLUILIIMHE, B
TOM YHUCJI€ IPUMEPHBIE HOPMbI BPEMEHHU Ha BBIIIOJIHEHHUE 10 KaXXAOMY 3a/1aHHUIO;

— XapakTEepUCTUKA 3aJaHUM JIJI1 CAMOCTOATENbHON paboThl 00yYaroIUXCs U
METOUYECKIE PEKOMEH/IAIINHY TI0 UX BBITTOJIHEHUIO;

— TpeOoBaHUSI K  MPEJACTaBIEHUIO W O(QOPMIICHHIO  pe3yJabTaTOB
CaMOCTOATENbHON pabOThI;

— KPUTEPUHU OIICHKU BBITTOJIHEHUS] CAMOCTOSATEIBHOU pabOTHI.

IV. KOHTPOJIb JOCTUXXEHUSI LIEJIEA KYPCA

‘ Ne | Kountpoanpye- | Koabl u 3Tansl | OueHovHbIe CpeACTBA
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n/m | Mble pa3aeabl | (opMupoBaHUsI . NPOMEKYTOUHAs
TACHUTLTAHBI KOMIeTeHIHI TEKYIHA KOHTPOTE arrecranus
Pasznen I.
Ornpenenenue u
Koncnexr (ITP-7)
aHau3 § 3HaeT Cobeceopare (YO-1) Tecr (I1P-1)
TYPUCTUYECCKOMN
JCHTENBHOCTH 1 |y g
1 €¢ BIMSAHUA ymeer | Ketic-3amauu (ITP-11) Tecrt (ITP-1)
Pazpgen Il. Keit p-11
dopmupoBaHHe BJIAJICET Hem_%ﬂ?qu;l S() -11) Tecrt (ITP-1)
TYPHUCTHIECKOTO poexr (ITP-9)
POYKTA
Paznen |. Koncnexr (ITP-7)
Ornpenenenue u 3Hact CobecenoBanue (YO-1) Tecr (1P-1)
aHam3 ymeer | Keiic-3amaun (ITP-11) Tecr (I1P-1)
TYPHCTHYECKOH Ketic-3amaun (ITP-11)
EHTeIBHOCTH 1 BJIaJICET Ipoexr (ITP-9) Tect (TTP-1)
2 CC BIIMSHASA TK-4 ymeer | Keiic-3amaun (TTP-11) Tecr (I1P-1)
Paznen Il. .
®opmupoBaHue BJIQJIEET Keiic-sanaum (IIP-11) Tecr (I1P-1)
TYPUCTHYECKOTO Ipoexr (I1P-9)
POIyKTa

TuoBbIE KOHTPOJIBHBIE 3a1aHNUsI, METOANYECKAE MAaTEPUAIIbI, ONPEIEIISIIOLINE
MPOIEAYPhI OIICHUBAHUS 3HAHWHN, YMEHUN U HABBIKOB U (MJIM) OIIBITA JICATEIBHOCTH,
a TakKe KPUTEpUU U TIOKa3aTeu, HeOOXOIWMBbIC IJI OLIEHKW 3HAHUM, YMEHUH,
HABBIKOB U XapaKTEPU3YIOIIHUE ATarbl (POPMUPOBAHUS KOMIETEHIIMN B MpOIECcce

OCBOECHHS 00pa30BaTEIbHON MPOrPAMMBI, MpeIcTaBieHbI B [Ipuioxenun 2.

V. CIIMCOK YYEBHOH JIUTEPATYPbI U UH®OPMAIIMOHHO-
METOINYECKOE OBECIIEYEHHUE JUCHUIIVINHBI

OcHoBHas JuTEparypa
(2/1eKmpoHHbLe U newamHwvle U30aHUsL)

1. Tourism and Leisure [Electronic resource] / Harald Pechlaner, Egon
Smeral. - Springer Fachmedien Wiesbaden, 2015. — 386p. — Available at:
https://lib.dvfu.ru:8443/lib/item?id=chamo:857877 &theme=FEFU

2. Cultural Tourism in a Digital Era [Electronic resource] / Vicky Katsoni.

- Springer International Publishing, 2015. — 417p. — Available at:
15



https://lib.dvfu.ru:8443/lib/item?id=chamo:857877&theme=FEFU

https://lib.dvfu.ru:8443/lib/item?id=chamo:859985&theme=FEFU

3. Responsible Tourism and CSR [Electronic resource] / Mara Manente,
Valeria Minghetti, Erica Mingotto. - Springer International Publishing, 2014. —
132p. — Available at:
https://lib.dvfu.ru:8443/lib/item?id=chamo:851815&theme=FEFU

JlonosiHUTeIbHAS JINTEPaTypa

(newammuule u 31eKMpPOHHbBIE U3OAHUSL)

1. Social Media Marketing in Tourism and Hospitality [Electronic resource] /
Roberta Minazzi. - Springer International Publishing, 2015. — 163p. — Available
at: https://lib.dvfu.ru:8443/lib/item?id=chamo:854864&theme=FEFU

2. Health and Wellness Tourism [Electronic resource] / Marta Peris-Ortiz,
José Alvarez-Garcia. - Springer International Publishing, 2015. — 183p. —
Available at: https://lib.dvfu.ru:8443/lib/item?id=chamo:854261&theme=FEFU

3. Hospitality Today: An Introduction, Eighth Edition. — The American Hotel
& Lodging educational Institute, 2017. - 112p. - Awvailable at:
https://www.ahlei.org/

4. Worldwide destinations (5th edition): the geography of travel and tourism /
Brian Boniface, Chris Cooper. - Oxford: Elsevier, 2009. — 644p. — Available at:
https://books.google.ru/

5. The business of Tourism (8th edition) / J.Christopher Holloway, Claire
Humphreys, Rob Davidson. - Harlow: Pearson, 2009. — 793p. — Available at:
https://b-ok.org/book/1180441/3ff094

Ilepeyenb pecypcoB HH(POPMALMOHHO-TEJIEKOMMYHHUKAMOHHOU CeTH

«AHTepHeT»

1. Odbunmanpabiii caliT BcemmpHoit Typuctckonn opranuzanuu mpu OOH.
Pexxum nmocryma: http://www?2.unwto.org/
2. IHTepHeT-CIIpaBOYHUK MPAKTUIECKOW MH(POpPMAIK IJIsi TypUCTOB. Pexxum

nocryna: https://tonkosti.ru/
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https://lib.dvfu.ru:8443/lib/item?id=chamo:859985&theme=FEFU
https://lib.dvfu.ru:8443/lib/item?id=chamo:854864&theme=FEFU
https://lib.dvfu.ru:8443/lib/item?id=chamo:854261&theme=FEFU
https://www.ahlei.org/
https://books.google.ru/
https://b-ok.org/book/1180441/3ff094
http://www2.unwto.org/
https://tonkosti.ru/

3. Odbunpaneubiii  caiit  Accorumaruu  TyporepatopoB  Poccun.  Pexxum
nocryna: http://www.atorus.ru/

4. UndopmarmonHas rpyIia TYPITPOM. Pexum JOCTYyTIA:
https://www.tourprom.ru/

5. Typucrtckas opranusamnus peruoHoB Poccun. Pexxum nocryma: tapp.pd

6. OpunmansHseiii caiit Poccuiickoro coro3za Typunmyctpuu. Pexum moctymabd

http://www.rostourunion.ru/

IlepeyeHb MHGPOPMAUOHHBIX TEXHOJIOTHHA

U MPOTrPaMMHOT0 00ecrneyeHust

1. Pecypcbl 00pa3oBaTe€NbHOIO HWHCTUTYTa AMEpPUKAHCKON Accoluaiuu
oreneit (AHLEI). Pexxum nocryma: https://www.ahlei.org/
2. Ilporpammuoe obecnieuenue: Microsoft Word, Microsoft Excel, Microsoft

PowerPoint.

V. METOANYECKHE YKA3AHUA 11O OCBOEHUIO JUCIHHUTIJIMHBI

Peanuzanms nucuurmmuael « Tour and travel management (Opranusanus u
yIpaBlIeHUE MOE3KaMH)» MPeLyCMaTpUBAET CIEAYIONIUE BUABI YIeOHOW paboThI:
MPAKTUYECKUE 3aHATHUS, CAMOCTOSITENIbHYIO pa0OTy CTYI€HTOB, TEKYIIIUNA KOHTPOJIb
U TIPOMEXXYTOUHYIO aTTECTAIHIO.

OcBoenne Kypca auciuiuinHbl « Tour and travel management (Opranuzanmst
U yIPABJICHHUE MMOE3IKaMH )» MPEIOIaraeT PEUTHHTOBYIO CUCTEMY OIICHKU 3HAHUMN
CTYACHTOB U MIPEyCMAaTPUBAET CO CTOPOHBI MIPETOAaBATENs TEKYIINH KOHTPOIb 3a
MOCEIICHUEM CTYJCHTaMU MPAKTUYECKUX 3aHSATHUM, MOATOTOBKON M BBHITIOJHEHUEM
BCEX BHUJIOB CAMOCTOSITEITLHON PaOOTHI.

[IpomexxyTouHo# aTTectaiuei mo qucuuminae « Tour and travel management
(Opranuzanusi U ynpaBJieHUE TOE3IKaMU)» SIBISIETCS 3a4€T, KOTOPBIM MPOBOAUTCS
B BHJIC UTOTOBOTO TECTUPOBAHMUS.

B Teuenune yueOHOTO cemecTpa 00y4aromuMcs HYKHO:

e TmocemaTh 3aHATus (9 6amIoB);
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https://www.tourprom.ru/
http://www.rostourunion.ru/
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e YCIICIIHO BBINOJHUTD ayAUTOPHBIC 3aaHus (18 OaioB);

e CBOCBPEMEHHO M YCHEIIHO BBIMOJHUTh BCE BHIbI CaMOCTOSTEILHOMN
paboTsl (23 6amia);

e CBOCBPEMEHHO U YCIEIIHO BBINOJHUTh W TMPEACTaBUTb IPOCKT-
npe3eHTanuio (10 6auos);

e CBOCBPEMCHHO M YCIICIIHO BBINIOJHUTL HTOroBoe TectupoBanue (40
0aJlIoB).

CTyIeHT CYHMTaeTCs aTTeCTOBaHHBIM IO0 jucruiummae «Tour and travel
management (OpraHuzanus W yOpaBiICHUE TIOE3JKaMH)» TIPU  YCIOBHUH
BBITIOJIHEHUST BCEX BHJIOB TEKYIIETO KOHTPOJS U CaMOCTOSATEIbHON paboThl,
PETYCMOTPEHHBIX YUYEOHOU MTPOrpaMMOii.

Kpurepun omenkun mo auciumuimHe «Tour and travel management
(Opranuzanuss M yhOpaBi€HUWE TOE3JKAMH)» I aTTeCTallud Ha 3a4yeTre
cneayromue: 61-100 6amioB — «3auTeHo», 60 1 MeHee 0aIOB — «HE 3aUTCHOY.

[lepecuer OamioB MO TEKyIIEeMYy KOHTPOJIO M CaMOCTOATENbHON paboTe

MPOU3BOJIUTCS IO popMyJIE:

P(n) i[ 0 k‘*]
n)= max |
— Oi w

rae: W= Y k' s Texymero peiftinra;

W= " ki 1 HTOrOBOro peiTHHra;
P(n) — pediTHHT cTynEHTa;
M — o0111ee KOJTMYECTBO KOHTPOIBHBIX MEPOTIPUSATHH;
N — KOJIMYECTBO MPOBEACHHBIX KOHTPOJIbHBIX MEPOTIPUSITHI;
0; — GaJu1, OJyYEHHBIH CTYJCHTOM Ha I-OM KOHTPOJIBHOM MEpPOTPHSITUY;
0;"*" — MakCUMaJIbHO BO3MOXHBI Oa/Ul CTyJEHTa MO i-My KOHTPOJBHOMY
MEPOTPHUSITHIO;
k; — BecoBoii K03(ppULIUEHT I-TO KOHTPOIBHOTO MEPOIIPUSTHS;

k' — BecoBoit KO3(UIMEHT i-T0 KOHTPOJIBHOTO MEPOIMPHUSITHS, €CIU OHO

ABJIACTCA OCHOBHBIM, NN O, €CJIM OHO ABJBICTCA JOIIOJIHUTCIBHBIM.
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PexoMeHganum no JIaHUPOBAHWIO M OPTraHU3AIMU BPEeMeEHH,
OTBEJE€HHOI0 HA U3yUYeHHUe JUCHUIITIHHBI

OnTuManbHBIM BapUaHTOM IUIAHUPOBAHUS W OpPraHU3alld  CTYJEHTOM
BPEMEHHU, HEOOXOIUMOTO ISl M3Y4YEHHUs AUCIMIUIMHBI, SBISETCS PaBHOMEPHOE
pacnpeneneHue y4eOHOW Harpy3Ku, T.€. CHUCTEMAaTHYECKOE O3HAKOMIIEHHE C
TEOPETUYECKUM MaTE€pUaIOM Ha 3aHATHSIX M 3aKpEIUICHUE IOIYYEHHBIX 3HAHUN
IpU TOJArOTOBKE M BBHIMOJHEHUH padOT W 3aJlaHui, MPEeAyCMOTPEHHBIX ISt
CaMOCTOSITENIbHON PabOThI CTYIEHTOB.

[ToAroTOBKY K BBIMIOJIHEHHIO BCEX PabOT HEOOXOAMMO MPOBOJUTH 3apaHee,
4yTOOBl OBbLIa BO3MOYKHOCTb IPOKOHCYJBTHUPOBATHCA C MpPENojaBaTeieM IIo
BO3HHMKAIOIIMM BompocamM. B cioydae mpomycka 3aHATHS, HEOOXOIUMO
IIPENOCTABUTH MUCbMEHHBIN KOHCIIEKT MPONYIIEHHON TEMBI.

CamocTosiTeNbHYI0 pabOTy CleAyeT BBINOJIHATh COMJIaCHO Tpaduxky

Tpe6OBaHI/IHM, IMPCAJIOKCHHBIM ITPCIIOAAaBATCIICM.

AJITOPUTM M3YYECHUS JUCHUIIIMHBI

W3yyeHue Kypca AODKHO BECTHCh CHCTEMATHYECKM W COMPOBOXKAATHCS
COCTaBJICHHEM MOAPOOHOT0 KOHCIEKTa. B KOHCIIEKT peKOMEHIyeTC sl BKIIIOUaTh BCE
BUJIbl YUEOHOU PaOOTHI: TEOPETHUECKUI MaTepuas, CaMOCTOSTEIbHYIO MPOPabOTKY
PEKOMEHAYEMOM OCHOBHOM WM JOIOJHUTEIBHON JIUTEPATypPhl, OTBETHI HA BOIPOCHI
JUIL CAMOKOHTPOJII M JIpyTU€ 3aJaHusi, NPEeIyCMOTPEHHBIE I CaMOCTOSTENbHON
paboThI CTYJEHTOB.

OCHOBHBIM MPOMEXKYTOUHBIM TOKa3aTeJIeM YCHEIIHOCTH CTYJIEHTa B
IPOLIECCE U3YUECHUS JUCLUUIUIMHBI SBISETCS €r0 TOTOBHOCTD K BBIITOJHEHUIO KEWC-
3aJlay ¥ Mpe3eHTalus pa3paboTaHHOTO MPOEKTa.

KpurepueM TOTOBHOCTM K Keic-3ajadaM SIBISETCS YMEHUE CTYyJEHTa
OTBETUTh Ha BCE KOHTPOJIbHBIE BOIIPOCHI, PEKOMEHAOBAHHBIE ITPEMNO1aBATEIIEM.

3HaHUs, TOJYyYEHHbIE CTYJIEHTaMH B TMPOLECCEe H3YYEHUS IUCIUIUIMHBI,
JOJDKHBI 3aKPEIUISATHCSA HE TIOBTOPEHUEM, a IPUMEHEHHEM MaTepuaina. JTOW Leau
npu u3zydeHun aucuuiuimHel «Tour and travel management (Opranuzanust u

yIpaBiIeHUE MOE3AKAMM)» CIy>KaT aKTUBHbIE (OPMBI U METOAbI O0yUYEHHsI, TaKHE
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KaK METOJ1 JIeKIUU-IUCKYCCUH, MO3TOBOTO IITypMa, padOThl B Mapax U KOMaHAaX,
Keic-3a1aun, KOTOpbIE AAIOT BO3MOXHOCTb CTYJEHTY OCBOUTH MPO(EeCCHOHATBLHBIC
KOMITETEHITUM ¥ TPOSIBUTh MX B YCIOBUSAX, UMHTHPYIONIUX TPO(ECCHOHATBHYIO
NEATEIIBHOCTb.

Oco0oe 3HaueHWe [JIsI OCBOCHHMSI TEOPETHYECKOro MaTepuana u s
npuoOpeTeHuss U (HOPMUPOBAHKS YMEHHH M HABBIKOB MMEET CaMOCTOSTEIbHAs
pabota cryaeHtoB. CamoctosTenbHas paboTa CTYJIEHTOB MO JIaHHOW JAMCIUILIUHE
MPElyCMATPUBAET H3YYEHHUE PEKOMEHIYEMOW OCHOBHOM H JONOJHUTEIBHOU
JUTEpaTypbl, HAMCAHUE KOHCIIEKTOB, MOArOTOBKY K y4acTHE B JUCKYCCHUSX Ha
3aHATHSX, OJIMI-OMpOcax, pEIIeHHe Keic-3a7a4, MOJATOTOBKY IIpe3eHTalluu
MPOEKTA U MOJATOTOBKY K MPOMEKYTOUHOM aTTECTAIUN — 3aYETY.

Jns  caMonmpoBEpKM YCBOEHHsI MaTepualia, ITOATOTOBKM K BBIITOJHECHUIO
TEKYLIIUX 3aJaHUil U padoT, U claaye 3adyera CTyACHTaM IPEUIaraloTcsl BOIMPOCHI

1 CAMOKOHTPOJIA.

PexoMeHAaUM IO UCIIOJIB30BAHHUIO METOI0B AKTHBHOI0 00Y4YeHUS

Jns  noBeiieHuss  3(P(EKTUBHOCTH  00pa3oBaTeNIbHOrO  mpolecca U
(GbopMUpOBaHUSA AKTUBHOM JIMYHOCTU CTYJEHTa BaXXKHYIO pOJb WIPaeT TakKoi
OPUHLKI O0y4YeHUs] Kak MO3HaBaTelbHasi aKTUBHOCThH CTYJEHTOB. Llenbio Takoro
oOy4yeHUs SBJISIETCS HE TOJBKO OCBOCHHUE 3HAHWUW, YMEHUM, HABBHIKOB, HO H
(GopMHUpOBaHHE OCHOBOIIOJIATAIOIIMX KAauecTB JIMYHOCTH, YTO OOYyCJIaBIMBACT
HEOOXOJMMOCTh HCIOJIb30BaHUSA METOJOB AaKTUBHOTO OOy4eHHs, 0€3 KOTOPBIX
HEBO3MOXHO (DOPMUPOBAHUE CIIEHUAINCTA, CIOCOOHOrO pemaTh NpodecCUOHAIbHBIE
3aJ1a4yd B COBPEMEHHBIX PHIHOYHBIX YCIOBHSIX.

Jnst pa3BuTusi mpodecCHOHaNbHBIX HABBIKOB M JIMYHOCTU CTYJIEHTa B
KayecTBE METOJOB aKTHMBHOIO OOYYEHHMsI 1IeJIeCOOOpa3HO HMCMOIb30BaTh JIEKIIMH-
JUCKYCCUHU, KOTOPBIE MO3BOJISIOT CTYJEHTAaM OCMBICIMBATh M CaMOCTOSITEIBHO
WHTEPHPETUPOBATh MaTepHal Kypca, METOJ MO3TOBOro-IITypMa, Keic-3ajauu,
OpeICTaBisIIoNIMe COOOM ONMUCaHUE JIeJOBOM CHUTyalldd, KOTOpas peasibHO
BO3HMKANla WJIM BO3HUKAEeT B TpoIEecce JesATeNbHOCTH. Merton Onui-onpoca

IMO3BOJIICT IMPOBCPUTH 3aKPCIIJICHUC W ITOHHMMAHHUC HpOﬁHGHHOFO Marepualia I10
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M3YUYEHHBIM TEMaM.

Peanm3anus Ttakoro Ttuma oOydeHuss mo aucuuiuimae «Tour and travel
management (Opranuzanusi U ynpaBlI€HHUE MOE3JKAMH)» OCYILIECTBISIETCA 4depes
UCIIOJIb30BAaHUE MAPHON M KOMaHAHOW paboThl, B YACTHOCTU PEUICHUSI peajbHBIX
KEICOB U3 MHIYCTPUU OpPraHU3AlMU MEPOIPUATHI, KOTOPHIE MOKHO OIPEIEIUTh
KaKk METOJbl MMWUTALUM IPUHATUA PEIUICHUHA B PA3JIMYHBIX CUTyalUsIX MyTEM
MIPOUTPHIBAHKS BAPUAHTOB I10 3aIaHHBIM YCIOBUSIM.

Keiic-3amaun npenHa3HavyeHbl JJIs1 UCTHOJIb30BAHUS CTYACHTAMU KOHKPETHBIX
MPUEMOB W KOHIICNIMK TPH WX BBINOJHEHUU [JII TOTO, YTOOBI TOJYYHTH
JIOCTaTOYHBIM YPOBEHb 3HAHUW U YMEHUU I IPUHSTUS PEIICHUNA B aHAJOTUYHBIX
CUTyallUsIX Ha MNPEANPUATHUSIX, TEM CaMbIM YMEHbIIAs pPa3pblB  MEXKIY
TEOPETUYECKUMHU 3HAHUSAMHU U NPAKTUYECKUMU YMEHUSIMU. PelnieHue kenc-3amad
CTYJIEHTaM MpeJjiaraeTcs B 3aBEPIICHUH U3YYCHUS ONPEIeNIEHHON yueOHON TEeMBI,
a 3HaHWs, IIOJYYECHHbIC HA 3aHATUSX, JOJDKHBI CTaTh OCHOBOM ISl PELICHUS 3TUX
3aga4. M3 3TOro ciemyer, 4to CTYJIEHT JOJKEH BIIAJETh JOCTATOYHBIM YPOBHEM
3HAHUS MaTepuayia, yMeTb paboTaTh C JEHUCTBYIOIIEH JOKyMEHTaIlued, u T..I.
CTyaeHT NOJKEH YMETh IPaBUIIbHO MHTEPIPETUPOBATH CUTYALIUIO, T.€. PABUIBHO
OMpEeNEeNATh — Kakue (PaKTOphl SABISIOTCS HauOojiee BaXKHBIMHU B JJAHHOW CUTYaIluu
U KaKoe pernieHnue HeoOX0IMMO PUHSITh.

Bce Merompl akTUBHOTO OOy4Y€HHs MPHU3BAaHBI BBIPAOATHIBATH CJEAYIOIINE
YMEHUS U HABBIKU Y CTYJCHTOB:

— paboTarh C yBEIMYMBAIOUIUMCSA W TOCTOSHHO OOHOBIISIIOIIMMCS TTOTOKOM
uHdopmaIuu B 00JaCTH OpraHU3allud MEPOTIPUATHIA;

— BBICKA3bIBaTh M OTCTAMBAaTh CBOIO TOUKY 3PEHUSA YETKOW, YBEPEHHOU M
IPaMOTHOU PEYbIO;

— BBIpabaThIBaTh COOCTBEHHOE MHEHHE Ha OCHOBE OCMBICIICHUS TIOTyYE€HHBIX
3HAHUW U TPOBEACHUS UCCIICTIOBAHUM;

— CaMOCTOSITEJIbHO MPUHUMATh PEUICHHUS.

Pexomenaanuu mo padore ¢ qureparypou
[Ipu camocTosaTensHON paboTe ¢ PEKOMEHIYyeMOU JIUTEepaTypoil CTyJdeHTaM

HCO6XO,III/IMO IMPpUACPKHNBATHLCA OHpC,IIeJICHHOﬁ MIOCJICA0BATCIIBHOCTH:
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— Nnpu  BBHIOOPE JIUTEPATYPHOTO HCTOYHHMKA TEOPETHUYECKOro MmaTepuasa
Jy4lle BCEro MCXOAWTh M3 OCHOBHBIX MOHITHI M3y4aeMoW TeMbl Kypca, 4TOObI
TOYHO 3HATh, YTO KOHKPETHO UCKATh B TOM WJIM UHOM U3aHUU;

— nst 60s1ee rIyOOKOTO YCBOGHHUS WM TTOHMMAaHUsS MaTepuala ClieyeT YUTaTh
HE TOJIBKO UMEIOIIUECS B TEKCTE OIPECTICHHUS U MOHSTHUS, HO U KOHKPETHBIE PHUMEPBI,

— 9TOOBl TIONYyYUTH OOJiee OOBEMHBIE W CHUCTEMHBIC MPEIACTABICHUS I10
paccMaTpuBaeMoil TeMe HeOoOXOIUMO MPOCMOTPETh HECKOJIBbKO JUTEPATypPHBIX
HCTOYHUKOB (BO3MOKHO alIbTEPHATUBHBIX);

— HE CJIeyeT KOHCIEKTUPOBATh BECh TEKCT MO0 pacCMaTpUBAaeMON TE€ME, TaK
KaK TakoOM IOAXOJ HE [aeT BO3MOKHOCTHM OCO3HaTh Marepual, HeoOXOIuMO
BBIJICJIUTh U 3aKOHCIIEKTUPOBATh TOJIBKO OCHOBHBIE TOJIOXKEHHUS, ONPENACICHUS U

IMOHATHA, ITO3BOJIAIOININEC BEICTPOUTD JIOTHKY OTBCTA HAa N3Yy4YaCMbIC BOIIPOCHI.

PexoMeHIAIIUM TI0 TIOATOTOBKE K 3a4€Ty

[ToaroToBKa K 3a4eTy W €ro pe3y/IbTaTUBHOCTh TAaK)Ke TPEOYeT y CTYICHTOB
YMCHUS ONTHUMAaJbHO OPraHMW30BBIBAaTH CBOE BpeMs. MmeaabHO, €CIIM CTYACHT
03HAKOMMJICS C OCHOBHBIMH ITOJIOKCHUSMH, OTIPEICICHUSIMU U TOHATHUAMHU Kypca B
IPOIECCe ayAUTOPHOIO H3YYCHMS JUCIUIUIMHBI, TOTJAa IMOATOTOBKA K 3aueTy
MIO3BOJIUT CHCTEMATU3UPOBATh NU3YUCHHBIA MaTepHall U IIy0)Ke ero YCBOUTb.

[ToaroToBKy K 3a4eTy JIydllle HaYWHATh C PACHpPEICICHHS IPEIIOXKCHHBIX
KOHTPOJIBHBIX BOITPOCOB IO pa3jieiiaM U TeMaM Kypca. 3aTeM HEOOXOUMO BbISCHUTD
HAJTMIHE TEOPSTUISCKUX HCTOUYHHKOB (KOHCTIEKTA JICKITUH, yIeOHHKOB, YU4EOHBIX TIOCOOMIA).

[Tpy w3ydeHun MaTepuanga CICAyeT BBIACIATH OCHOBHBIC ITOJIOKCHHS,
ONpEICIICHUS W IOHSATHS, MOXXHO HX KOHCIIEKTUPOBATh. BhIIeleHHE OIMOPHBIX
MOJIOXKCHUI  JaCcT BO3MOXKHOCTh  CHCTEMATU3MPOBATh  MPEACTABICHHUS  I10

JAUCHUIIIIMHE 1, COOTBETCTBCHHO, PE3YJIbTATUBHCC ITOATOTOBUTLCS K 3a4UCTY.

VIl. MATEPHAJIBHO-TEXHHUYECKOE OBECIIEYEHHUE
JANCIUIIJIMHBI

JJis ocymiecTBIIeHHs 00pa30BaTEIbHOIO Mpolecca Mo JUCIMILIHHE « Tour and
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travel management (Opranu3anys ¥ yrpaBJIeHUE TTOE€3/IKaMH )» HEOOXOTUMBI:

— y4eOHasi ayJuTOpUs C MyJIbTUMEAUINHBIM MPOEKTOPOM U HKPAHOM.
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[Tpunoxenue 1

MMHHUCTEPCTBO OBPA3OBAHU S U HAYKU POCCUMCKOUN ®EJEPALTUN

®DenepalibHOE TOCYIAPCTBEHHOE aBTOHOMHOE 00pa30BaTEIbHOE YUPEXKIEHUE BBICIIIET0 00pa30BaHHUs
«/1aIbHEeBOCTOUYHBIN (eepabHbII YHUBEPCUTED)
(ABDY)

IKOJIA S9dKOHOMUKHU U MEHE//KMEHTA

YYEBHO-METOANYECKOE OBECIIEYEHHUE
CAMOCTOSTEJIBHON PABOThI OBYYAIOIIUXCSI
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ILinan-rpaduk BbINOJHEHHUSI CAMOCTOSITEIbHON PadoThHI M0 TUCHUIJINHE

Bun IIpumepHbie
Ne Hara / cpoku . HOPMBI
CaMoOCTOSITeIbHOM ®opma KOHTPOJIS
n/n BBINOJTHEHH S BpeMeHHU Ha
padoThI
BbINOJIHEHH E
4 nenens
5 Hexenst o N
1. N3yuenue keiic-3am1au 12 YcTHBIN onpoc
8 Henensa
16 nenens
17 nenens [ToaroroBka
2. A 16 3amura npoeKTa
18 nenens MIPE3CHTALIMH ITPOEKTA
B teuenue biui-onpoc
3. Hamnmcanne koHCcTIEKTa 8
ceMecTpa TectupoBanue
UTOI'O 36

PexomeHaanuu mo caMmoCTOATEIbHOM padoTe CTYACHTOB

Oco0oe 3HaueHue i1 OCBOEHUS TEOPETHUYECKOro Marepuaia | Ui
npuoOpeTeHus U (HOPMUPOBAHMS YMEHHM M HABBIKOB HMMEET CaMOCTOSITEIbHAs
paboTa CTYJICHTOB.

CaMmocTosTebHass paboTa CTYACHTOB Mo aucrumuinHe «Tour and travel
management (Opranuzanuss W yHOpaplIeHUE TMOE3KAMH)» MPEeayCMaTPUBACT
M3YYEHHE PEKOMEHIYEMON OCHOBHOM U JIOITOJHUTEIBHON JTUTEPATYPhI, HAITMCAHUE
KOHCIIEKTOB, pElIeHHEe Keilc-3a/1ay, MOArOTOBKY K OJUI-OMPOCaM, BBICTYIUICHUSAM
C IIPE3EHTALMEN IPOEKTA U MPOMEKYTOUHON aTTECTAlUU — 3a4ETY.

Jlnst caMonpoBEepKH YCBOEHHMsI MaTepHalia, MOATOTOBKHA K BBIIIOJHEHHIO WU
3alUTe BceX paboOT M claye 3auera CTyAEHTaM MpeJiararoTcsi BONPOCHI IS

CaMOKOHTPOJISL.

Pexomenzanuu no padore ¢ Jureparypoit

[Ipu camocTosaTensHON paboTe C PEKOMEHIYEeMOW JTUTEPaTypoil CTyJeHTaM
HE0OXO0AMMO MPUACPKUBATHCS OMPEACIIEHHON OCIE0BATEIbHOCTH:

— Ipu  BBIOOpE JUTEPATYpHOIO HCTOYHUKA TEOPETHUYECKOrO0 Marepuasa
JydIlie BCEro MCXOJWTh M3 OCHOBHBIX TOHITHH M3y4aeMOW TEMbI Kypca, 4TOOBI
TOYHO 3HaTh, YTO KOHKPETHO UCKATh B TOM WJIM MHOM HU3JaHUM;

— 15t 6osiee rIyOOKOTO YCBOEHHUS M TTOHMMAaHUsS MaTepuala clieyeT YUTaTh

HC TOJIbKO HMMCHOOIUMECA B TCKCTC OINPCACICHHUA W IIOHATHA, HO WM KOHKPCTHBIC
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IPUMEPBL;

— YyTOOBl TOJMYYUTh O0JiIeeé OOBEMHBIE U CHCTEMHBIE IIPEACTABICHUS 10
paccMaTpUBaEMOl TeM€ HEO0OXOAMMO IMPOCMOTPETh HECKOJIBKO JIMTEPaTYpPHBIX
UCTOYHUKOB (BO3MOYKHO aJIbTEPHATUBHBIX);

— HE CJelyeT KOHCIIEKTUPOBAaTh BECh TEKCT M0 pacCMaTpUBaEMOW TeMe, TaK
KaK TakoOM IOAXOJ HE [aeT BO3MOKHOCTM OCO3HaTh MaTrepual; HEoO0XOIUMO
BBIJICJIUTh U 3aKOHCIIEKTUPOBATH TOJIBKO OCHOBHBIE MOJIOKEHHS, ONpPENEICHUS U

IMOHATHA, IMTO3BOJIATOIINEC BLICTPOUTD JIOTHUKY OTBCTA HA N3YUYACMBIC BOIIPOCHI.

MeToanuyeckue yKa3aHusi K BbINOJHEHUIO KOHCIIEKTA

Koncnekr (nmar. conspectus — o00o03peHue, 0030p, O4YE€pK) — KpaTKoe
U3JIOKEHHE WJIM KpaTKas 3alyCh W3y4aeMoro WJIM MPOMJAEHHOrO0 MaTepHaia.
[{enssMy HaMTMCAHUS KOHCIICKTA SBJISIOTCS:

— MpopaboTKa U 3aKPEIIeHUE U3y4yaeMOro MaTepHaia;

— pa3BUTHE HABBIKOB KPATKOI'O M3JIOKEHUS MaTepHayia C BBIJCICHUEM JIUIIb
CaMBbIX CYIIECTBEHHBIX MOMEHTOB, HEOOXOAUMBIX ISl PACKPBITHS CYTH MPOOIEMBI;

— pa3BUTHE HABBIKOB aHAJM3a M3YYCHHOTO Marepuanga u (HopMyJTUpOBAHUS
COOCTBEHHBIX BBIBOJIOB 10 BBIOpAaHHOMY BOINPOCY B MHCbMEHHOW (opme,
HAyYHBIM, TPAMOTHBIM SI3IKOM.

[Topsimok HamMCaHMsI KOHCTICKTA:

1. Cokpaiienust ciioB. PekomeHayeTcsi 1enaTh COKpalleHus, HO TOJIBKO TakK,
yTOOBI TIOTOM MOXHO OBLIO pa3o0paTh, YTO HamuMcaHo. B mpoTuBHOM ciyuae
opopMIICHE  TIOAPOOHOTO  KOHCIEKTa CTAHOBHUTCS  OCCCMBICICHHBIM, a
BOCIIOJIB30BATHCS UM C TEJIbI0 KQU€CTBEHHOM MOJATOTOBKH K TIPEICTOSIIEMY 3a4ETy
BPSIJ] HE TIOJTYYUTCHA.

2. HUcnonws3oBaHue abOpeBHATYp IOMOTAaeT 3amucarh OOJIbIIE TOJE3HOU
nH(OpPMAITUU B caMbIe KpaTUalIliie CPOKH C COXPAHCHUEM CMBICIIa COJICPIKaHMS.
Coxkpaiath MOXHO HE TOJBKO CJIOBa, HO TAaK)KE II€IbIe CIIOBOCOYETAHNUS, KOTOPHIC
B UTOT€ BCE PABHO OYIyT MOCTYITHBI K TOHUMAHUIO.

3. Odopmienne xkoHcrmekTa. [Ipu HamucaHUM KOHCHIEKTA KEJaTeIbHO

CO6J'IIOI[3TB OTCTYIIbI 3633H6B, BBIIACIIAITb BaKHBIC MOMCHTBI B COACPIKAHUMU,
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OCTaBIISITh MMYCThIE CTPOKH ISl YCIIOBHOTO Pa3/IeJICHHUS TEM U JIETKOTO BOCTIPUSITHS,
a TaK)ke aKTUBHO MCTIOJIh30BaTh IIUTATHI, CIIUCKU, TIEPEYHH, 1T0/13aT OJIOBKH.

4. Baxxubie ToMeTKU. Ha monsx B KOHCIEKTE KeIaTeNbHO JIeJaTh MOMETKH,
MOKHO TpaU4ecKu, HO TaK, 4TOObl OHU OBUIM TMOHSATHBI CTYJICHTY BO BpeMs
MOJTOTOBKY K 3a4€TY.

5. Ilycteie mecta B KoHcmekTe. JKenaTenbHO HE OCTaBISATH NMPOOETIOB B
TETpaau U maMsATH. Ecu 9T0-TO HE yCmenu 3ammucaTh, HE0OXOJMMO CBOEBPEMEHHO
MIPOKOHCYJIBTUPOBATHCS C MPEIIOAABATEIIEM.

IMopsinok c1ayu KOHCMEKTOB U UX OIleHUBAHHE

KoHcriekT  BBIIOJIHAETCS  CTYJIGHTaMH B CpPOKH, YCTaHABIMBaeMbIe
IpernoAaBaTesieM IO pealin3yeMOl IUCIUIUIMHE, W CHAeTCs MPEeroaaBaTelio,
BElyIIEMY JUCIUIUIMHY.

KoHcIekT nomKeH OBITh COCTABIICH IO BCEM IMPOMICHHBIM TeMaM, BKJIIOUast
MPOIYIICHHBIC, IO MPUYMHE OTCYTCTBUS HA 3aHSITHH.

Tak e KpaTKuil KOHCTIEKT JI0JKeH ObITh COCTABJICH U CBOEBPEMEHHO CJ/IaH IO
BCEM 3a/IaHMSIM CaMOCTOSITEIILHOW pabOTHI CTyACHTA, TA¢ TpeOyeTcs MOATOTOBUTh
YCTHOE COOOIIIEeHNE.

[Ipu ormeHKe cocTaBlIeHWE KOHCIICKTAa YYHTBIBACTCS €r0 COOTBETCTBHC
MPONICHHOMY MaTepuaiy, CIIeKTp 1 TIIyOHMHa OXBAYCHHBIX TEM.

[To pe3ynpTaTaM MPOBEPKU KOHCIIEKTA M €T0 3alTUThI CTYICHTY BBICTABIISETCS
OTIpe/IeTIEHHOE KOJIMYECTBO OalljIoB, KOTOPOE YUYUTHIBACTCA TpU OOIIEH OICHKE
IIPOMEKYTOUYHOU ATTECTALUU.

KpuTtepumn onieHKu KOHCIIEKTA

— 100-86 GamioB BHICTABISACTCS CTYACHTY, €CJIM CTYJICHT MpopadoTal U aaj
MpaBUJILHBIE OTBETHI HA BCE MOCTABIICHHBIC 3aJJaHUS U BOIIPOCHI;

— 85-76 OamnoB — marepuan mpopaboTaH, HO CTYIEHT 3aTPyIHSCTCS WU
CBOCBPEMEHHO HE TOTOB OTBETUTH Ha 2-3 BOIPOCa/3aaHus 110 KOHCIICKTY

— 75-61 OGamn — wmartepuwan mpopaboTaH, HO CTYACHT 3aTPYIHSETCS WU
CBOEBPEMEHHO HE TOTOB OTBETUTH Ha 4-5 BOMPOCOB/3aJaHUI TIO KOHCTICKTY

— 60 u MeHee 6amwIOB — Marepual mpopaboTaH, HO CTYACHT 3aTPYIHSIETCS

HJIN CBOCBPEMCHHO HC I'OTOB OTBCTHUTH Ha BCC BOHpOCBI/SaI[aHI/I}I ITO KOHCIICKTY.
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TemMaTnKka KOHCIIEKTOB
Professional etiquette of a hospitality industry
Reasons of studying tourism
Tourism impacts
Tourism mechanisms: operators and agencies
Current situation analysis: destinations and tendencies
Tourism logistics
The hospitality sector: accommodation and catering services

How to narrow down your product

© 0o N o 0k~ WD PRE

Tour budgeting and documenting

10.Tools to promote your product

MeToanyeckue yKa3aHusl K peLICHUIO Kelc-3a1a4u

Keiic-3amaua — 3TO ONMCaHUE pEaNbHBIX SKOHOMUYECKUX, COLMAIBHBIX M
ousHec-cutyauuid. O0yyaronyecs 10JKHbBI UCCIEI0BaTh CUTYalUIO, pa3o0paTbCes
B CyTH IpoO0JeM, NPeJI0KUTh BO3MOKHBIE PEIICHHUS W BbIOpATh JyYlllee U3 HUX.
Kelicbl OCHOBBIBAIOTCSI Ha peaJbHOM (PAaKTUYECKOM MaTepualie WIH ke
NPUOJIMKEHBI K peabHOM CUTYallUU.

Keic-3amaun npenHazHadeHbl I UCMOJIb30BaHUs CTYyIEHTAMU KOHKPETHBIX
OpUEMOB M KOHLEMUUN NOpU MX BBINOJHEHUM MJS TOTO, YTOOBI MOJIYYHUTb
JIOCTATOYHBIM YPOBEHb 3HAHUM U YMEHUU ISl IPUHSATHUS PEIIEHNN B aHAIIOTMYHBIX
CUTyalusix Ha Oynaymed mnpodeccHOHaIbHON JAEATEeIbHOCTH, TEM CaMbIM
YMEHbIIAsT pPa3pblB MEXIYy TEOPETUYECKHMMH 3HAHUAMM U NPAKTUYECKUMU
YMEHHUSIMU.

CTy#eHT [OJKEH yMEeTh MpaBUJIBHO HMHTEPIPETUPOBATH CHUTYaLUIO, T.€.
NPaBUJIBLHO OMNpENeisITh — Kakue (aKTopbl SBISAIOTCS HamOoJjiee BaKHBIMU B
JTAaHHOW CUTYallMu M KaKoe perieHne HeoOX0IUuMO MPUHSITh.

IMopsimoxk cpavym KeuMc-3a1a4M U ee OllCHUBaHUe

Keiic-3amauya BBINOJHAETCS CTyA€HTAaMH B CPOKHM, YCTaHABIIMBAEMBIE

[IPENOAABaTENIEM [0 PEAIN3yeMOM JUCLHUIUIMHE, W CHACTCA IPENoJaBaTeto,

BEIyIIEMY AUCIUILIIMHY.
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[Ipn oneHke pelieHus KeWc-3alauyd YYUTHIBACTCS CTENEHb W3Y4YEHHOCTHU
po0IeMbl, COIEpKAHUE U apTyMEHTUPOBAHHOCTh OTBETA.

[To pe3ynbTaTaM MPOBEPKHU KeiC-3a7a4 ¥ MX 3aIUTHI CTYICHTY BBICTaBIISETCS
OTIPEJICTICHHOE KOJMYECTBO OasIOB, KOTOPOE YUHMTHIBACTCS IMPU OOLIEH OlLIEHKE
MIPOMEKYTOUHOM aTTECTAIIHH.

Kpurepuu oueHKH Keiic-3a1a4u

- 100-86 OamIoB BBHICTABISICTCS CTYACHTY, €CJIM CTYJCHT BBIpa3uJl CBOE
MHEHHE TI0 C(OpPMYIUPOBAHHON mMpoOieMe, apryMEHTHPOBAI €ro, TOYHO
OTIPEJICIINB €€ COJICPKAHUE U COCTABIISIONINE;

— 85-76 OGamioB - paboTa XapaKTEpU3yeTCs CMBICIOBOM IIEIBHOCTHIO,
CBSI3HOCTBIO U TOCIIENOBATEILHOCTHIO M3JIOKEHUS; TOMYIICHO 2-3 OMIMOKH TpHU
OOBSCHEHUU CMbICIIAa WU COJAepXKaHus MpooOsieMbl. DaKTUYECKUX OUIMOOK,
CBSI3aHHBIX C TOHMMAaHUEM TPOOJIEMEBI, HET;

— 75-61 Gamn - CTYJAEHT HPOBOJIUT JOCTATOUYHO CAMOCTOSITEIBHBIN aHaINU3
OCHOBHBIX 3TallOB U CMBICIOBBIX COCTaBJIAIONINX MPOOIEMbI; TOHUMAET 0a30BbIC
OCHOBBI U TEOPETUUECKOE 000CHOBAaHUE BhIOpaHHOM Tembl. JlomylieHo He Oosee 5
OIMOOK B CMBICIIC UJTH COJICP KaHUH TPOOJICMEI;

— 60 u menee OamioB — ecnu paboTa MpeACTaBIsieT COOOM MOTHOCTHIO
NepEenUCaHHbI MCXOJHBIM TEKCT, 0€3 KakuxX Obl TO HM OBLJIO KOMMEHTApHUEB,
aHanm3a. He packpbiTa CTpyKTypa M TEOpETHUECKAsi COCTABIISIOIIAS TEMBI.

Bapuantsl Keiic-3aga4
Brief analysis of a specific destination
Finding a hotel on a specific request

Dealing with unhappy customers

> w e

Promoting the product

MeToauvecKkue peKOMEeHAaluu 1JIsl MOATrOTOBKH A0KJIaaa, CO00eHus/
npe3eHTaAnuu
JIis  TOATOTOBKM ~ YCTHBIX — COOOIIEHWM WJIM TIPE3CHTAlMi  JKeNaTesIbHBI

WLTIOCTpaTHBHBIE ((POTO- M BHUIEO-) MaTepUaIbl, CTATUCTUUECKUE JUArpaMMbl |

TaOJUIIBL.

OOmme TpeGoBaHus K MPE3CHTAIUH:
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- Ipe3eHTAalIMs He T0JbKHA ObITh MeHblIne 10 crnaiaos;

- TIEPBBIN CIIAl— 3TO TUTYJBHBINA CIIAi, HA KOTOPOM OOSI3aTENIbHO JIOJDKHBI OBITh
NPEJICTABIIEHBL: HA3BAHUE ITPOEKTA; (PaMUITHSL, UMsI, OTYECTBO ABTOPA.

Jns odopmiieHust  Tpe3eHTaIMM  O0s3aTeNIbHBIM — TPEOOBAHMEM  SBJISCTCS
UCIIOJIb30BaHNE (PUPMEHHOT'O CTUJISI YHUBEPCUTETA.

Kpurepuu ouenku (yCTHOIO A0KJIaga, COOOLEHHS, B TOM YHCJIe
BBINIOJIHEHHBIX B (popMe mpe3eHTAlH)

100-86 6anioB BBICTABISIETCS CTYCHTY, €CJIM CTYICHT BBIPA3MI CBOE MHEHHE I10
copMyImpoBaHHOM TPOOIIEMe, apryMEHTHUPOBA €r0, TOUHO OIPEIEIUB €€ COAEpkKaHUe
u cocrapisitonme. CTyoeHT 3HaeT Y BIAACET HABBIKOM  CaMOCTOSTENTBLHOM
MCCIIEIOBATENBCKOM PadOThl IO TEME MCCIIEOBAHUS; METOAAMH M MPUEMaMH aHAJIN3a
TEOPETUUECKUX W/WIM TPAKTHYECKUX AacleKTOB H3y4daeMoil oOsactu. DakThdecKux
OIIMOOK, CBS3aHHBIX C MOHMMaHHWEM MPOoOJeMBbl, HET, rpaduyecku padora odopmieHa
MPaBUJIHHO

85-76 - 6anIoB - paboTa XapaKTepU3yeTCsi CMBICIIOBOM LIETBHOCTHIO, CBSI3HOCTHIO U
TMIOCJIEIOBATEIIBHOCTBIO M3JIOKEHUS; JOMYILEHO He Oonee 1 OommMOKM Mpu OOBSCHEHUH
CMBICTIa WM COAEpKaHusl MpoOsiembl. JIisi aprymMeHTaru TPUBOJATCS Pa3iIMUYHbIC
JAHHBIE ~ OTEYECTBEHHBIX M  3apyOeKHBIX  aBTOpoB.  [IpomaeMOHCTpUPOBAHbI
UCCIIEIOBATENbCKIE YMEHHST W HaBbIKM. (MaKkTHYECKMX OLIMOOK, CBSA3aHHBIX C
TIOHUMaHHEM MPOOJIEMBI, HeT. J{oIyIieHbI 0/1Ha-/1BE OMOKH B 0(hOPMIICHUN PaOOTHI

75-61 Gay1 — CTyJIEHT MPOBOJIUT JOCTATOYHO CAMOCTOSITEIIbHBIN aHAIN3 OCHOBHBIX
ATAriOB M CMBICTIOBBIX COCTABJSIFOIIMX TPOOJIEMBI; TOHMMAeT 0a30BblEe OCHOBBI U
TEOPETUUECKOE 0OOCHOBAHME BHIOPAHHOM TeMbl. [IprBiedeHpl OCHOBHBIE MCTOYHUKH T10
paccmatprBaemoi Teme. JlomyieHo He Oosee 2 OMIMOOK B CMBICIE WM COJCP)KaHUU
nipo0OIieMbl, opopmITeHUH pabOTHI

60 u meHee OamwioB - eciu paboTa MpEACTaBIsIeT COOOM MepecKa3aHHbIA WU
TIOJTHOCTBIO TIEPETTMCAHHBINA UCXOTHBIN TEKCT 0€3 COOCTBEHHBIX KOMMEHTApHEB, aHAJIH3A.
He packpbITa CTpyKTypa M TEOpETUYECKas COCTaBIISIOMIAsi TeMbl. J[OMyIeHo Tpy Win
Oonee Tpex OMMOOK B CMBICIOBOM CONEP)KAaHUM PAcKpbIBAEMOMl MpOOJIEMbl, B

oopmireHH PabOTHI.
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Bonpocel 111 caMOKOHTPOJISA

BOHpOCBI AJIs1 CAMOKOHTPOJIA IIPEAHA3HAYCHBI JJIsI CaMOITPOBEPKU CTYACHTOM
YCBOCHUS MaTcpurajia, IOAIOTOBKH K BBIIIOJHCHHUIO M CEMCCTPOBLIX BaHaHHﬁ nu
caaduec 3adcrTa. ]_IJ'ISI y,Z[06CTBa IMIOJIb30BAHUA BOIIPOCHI AJIA CaAMOKOHTPOJIA p8.36I/ITBI
110 pasJaciiaM U TCMaM TeOpCTI/I‘{eCKOﬁ 4acTHu Kypca TUCHUITINHBI.

Tema 1. Professional etiquette of a hospitality industry
Dress code and grooming
Professional communication styles
Intercultural communication patterns
Principles and differences of work and communication with partners and clients from
other countries
Additional skills and knowledge for a tourism industry employee
Workshops and fam-tours types

Tema 2. An introduction to tourism
Reasons to study tourism
Definition of tourism
What is the tourist product?
The nature of tourism
Definition of a tourist destination

Tema 3. Tourism impacts
The economic impacts of tourism
The international tourist market
The value of economic data
The economic impacts of tourism
Statistical measurement of tourism
The sociocultural impacts of tourism
Legislation and guidance protecting the tourist destination
The sociocultural effects of tourism
The hosts’ impacts on tourists
Cultural transgressions

The exploitation of indigenous populations
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Managing the social impacts of tourism

Bringing economic benefits to locals

The impacts of travel on tourists’ health

Politicocultural impacts

The environmental impacts of tourism

The environmental effects of tourism

Public-sector planning for control and conservation

The public/private-sector interface in the development of sustainable tourism
Tema 4. Tourism mechanisms: operators and agencies

What are tourism main participants of a tourism industry?

Types of tourism (internal, external, domestic, international)

Types of companies and their basic structure

Types of tourists

The role of the tour operator

The role of air brokers

Economic forces in tour operating

The long-haul market

Seat only sales

Consumer complaints

The nature of tour operating

The role of the resort representative

Pricing the package tour

The tour brochure

The reservations system

Operators selling direct

The scale of the retail sector

The power of the travel agency chains

The profitability of travel agents

The role of travel agents

Distribution trends

Setting up and running a travel agency
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Travel agency skills and competences
Travel agency appointments
Tema 5. Current situation analysis
What defines a destination?
Categorizing destinations
Coastal tourism
Urban tourism
Rural tourism
Island tourism
Spa tourism
The successful destination
Design of the built and natural environment
The media and their influence on tourist destinations
Destinations of the future
Main challenges and problems of the industry in the region
Tema 6. Tourism logistics
Types of transfers and transport
Extra transport services
Excursions organizations
Tourist transport by air
The airline business
The organization of air transport
Air transport regulation
The deregulation of air transport
The economics of airline operation
Environmental concerns
The marketing of air services
What is the future like for air transport?
Tourist transport by water
The ocean liners

Cruising
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Ferry services
Coastal and inland waterways tourism
Seagoing pleasure craft
What does the future hold for passenger ships?
Tourist transport on land
The role of the railways in tourism
Coach travel
The private car
Cycling and tourism
Tourists on foot
Tema 7. The hospitality sector: accommodation and catering services
The structure of the accommaodation sector
Types of accommodation
Types of rooms
Types of services provided in different types of accommodation
The nature of demand for accommaodation facilities
Famous hotel chains in the world and their characteristics
The distribution of accommodation
Basic structure of a hotel management
Duties and responsibilities in the hotel
Check-in and check-out procedure
Environmental issues
Effects of diet trends
Types of food services on a tour
Types of food services in a hotel
Catering
Tema 8. How to narrow down your product
The structure and organization of the travel and tourism industry
Integration in the tourism industry
Tourist attractions: defining the attraction

Types of tours and tourisms
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Cultural tourism
Religious tourism
Shopping
Gastronomic tourism
Other attractions
Events
Sports tourism
Business tourism
Trends in business tourism
The meetings industry
Incentive travel
Exhibitions and trade fairs
Individual business travel
Tema 9. Tour budgeting and documenting
Visa, insurance, necessary documentation and their varieties
Logistics, accommodation and food
Entertainment (excursions, events, etc.)
Planning and calculation of the tour (costs, expenses, pricing, discounts, agents’ margin,
etc.)
Regulation and laws
Complaints and dealing with them
Ways of payment and its guarantee
Tema 10. Tools to promote your product (6 uac.)
Memoo axmugno2o/ uHmMEPAKMUBCHOZ0 O00YYEeHUA — MemOoO J1eKUUU-OUCKYCCUU,
Mmemoo Keiic-3aoauu (6 uac.)
The demand for tourism
The tourist’s needs and wants
General and specific motivation
Segmenting the tourism market
Consumer processes

Making the decision
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Fashion and taste

The motivations of business travelers
Motivators and facilitators

Factors influencing changes in tourist demand
PR and advertisement

Partnership and networking

Product placement

Social media, direct mailing, contextual advertisement
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MMHHUCTEPCTBO OBPA3OBAHU S U HAYKU POCCUMCKOUN ®EJEPALTUN
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IMacnopr poHIa OLIEHOYHBIX CPEACTB

Kox u ¢popmysimpoBka

Koapl 1 HauMeHOBaHUe HHAUKATOPA 0CTHKEHUSI

KOMMYHHKAIUIO B
YCTHOM Y MMCbMEHHOMN
dhopmax Ha
rocyJapCTBEHHOM
s3bike Poccuiickoit
denepannu u
WHOCTPaHHOM(BIX )
s3bIKe(ax)

KOMIIeTeHIIUH KOMIIeTeHIIUH
YK -4 YK-4.1 3HaHue CIOB U BBIpAXXEHUH B 00bEME JOCTATOYHOM JIJIst
CIIOCOOHOCTh MOBCEIHEBHOM U MpOodecCHOHATHLHON KOMMYHUKALIUU B YCTHOM U
OCYILLECTBIIATD NUCbMEHHOMN (hopMax;
JIEJIOBYIO VYK-4.2 3Hanue 0coOOEHHOCTEH MEKKYIbTYPHOH KOMMYHHUKALIUY;

YK-4.3 ymeHue npuMeHsATh HaBbIKH TIOUCKA HH(OPMAITIH
SI3BIKOBOTO, KYJIbTYPHOT'O, CTPAHOBETYECKOT0 XapaKTepa U3
JIOCTOBEPHBIX HCTOYHUKOB;

VK-4.4 ymeHnue mpuMEHSITh HABBIKU OCYIIECTBICHUS WHOS3BIYHOU
KOMMYHHUKAIlUM Ha Npo(decCHOHATbHBIE TEMbl B YCTHOH H
MUChMEHHOU (hopMax.

[IK-4

CIIOCOOHOCTD
OpPraHHU30BaTh MPOIIECC
o0CITyKHUBaHUS
norpebuTeneii Ha
OCHOBE HOPMAaTUBHO-
MIPABOBBIX AKTOB, C
Y4ETOM 3aIpOCOB
noTpeduTenei u
MIPUMEHEHHEM
KIIMEHTOPUCHTHPOBAHH
BIX TEXHOJIOTHH

[1K-4.1 3HaHHE TEOPETUUECKUX OCHOB U OCOOEHHOCTEMN
o0ciyKMBaHUS OTPEOUTENEH U TYPUCTOB B TYPUCTCKUX
KOMITIAHUSIX U TYPUCTCKUX MAPIIPYTaXx;

[1K-4.2 3HaHKe acCOPTUMEHTA, XapaKTEPUCTUK U IIEH
IIpearaéMblX TYPUCTCKUX MTPOIYKTOB;

[1K-4.3 ymeHue ucnoip30BaTh COBpEMEHHBIE TPOU3BOJICTBEHHBIE,
nH(POPMAIMOHHBIE 1 KOMMYHHKATHBHBIE TEXHOJIOTHH B cepe
TypU3Ma U TOCTENPUHUMCTBA;

[1K-4.4 ymeHue npoBOAUTH aHAIM3 MOTPEOHOCTEN 3aKa34yHKa.

ITpumepHbIe
Bux p p
Ne Hara / cpoxkun . HOPMBI
CaMOCTOSITEJIbLHOM ®opma KOHTPOJIS
n/n BLINOJITHEHHUSA BpeMEHHU Ha
padoTbl
BLINOJIHEHH E
4 nenens
5 Henmens . .
4. A N3ydeHune kelic-3a1a4 12 YcTHBIN onpoc
8 Hemens
16 Henmens
17 Henens IToaroroska
5. 16 3amura npoexkTa
18 Henens MPE3EHTANH TPOCKTa
B Teuenune bui-omnpoc
6. Hanwncanue xkoHcnekTa 8 1rorp
ceMecTpa TectupoBanue
UTOI'O 36

IIIkana oueHUBaHUs YPOBHS CPOPMHPOBAHHOCTH KOMIIETeHLU I

Koa u
Jranbl popMHUPOBAHUA
¢popmysnupoBka Kpurepun IHoka3zarenu
KOMITETEHIIUH
KOMITETEHIHHU
VK _4 3HaeT - CJIOBa U - 3HaHHE CJIOB U - CIOCOOHOCTD
(HOpOFOB BBIPpA’XCHHS B BBIpa)KCHI/Iﬁ B HCIIO0JBb30BaTh CJIOBA U
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CIIOCOOHOCTH
OCYIIECTBIISTh
bi (0 ():3%10)
KOMMYHHUKAITHIO
B YCTHOU H
MMMCHbMEHHOM
dopmax Ha
roCyJIapCTBEHHO
M SI3BIKE
Poccuiickoit
denepaunu U
MHOCTPaHHOM(BI
X) si3bIKe(ax)

BIT o0beme o0beme BBIpaXXCHHS B 00beMe
YPOBEHB) | IOCTATOYHOM JJIS JOCTaTOYHOM JUISI JOCTaTOYHOM JUIS
ITOBCEHEBHOU U IIOBCEHEBHOM U MTOBCEHEBHOM U
npodeccCHoHanbHON | mpodeccHOHANBHO | TIpodeccrHoHaIbHOM
KOMMYHHKAIIUH B i KOMMYHUKAIMH B | KOMMYHHUKAIIUU B YCTHOM
YCTHOU U YCTHOU U Y IMCBMEHHOU (opMax;
MUCbMEHHOU MUCbMEHHOU - CITOCOOHOCTH
bopmax; bopmax; NPUMEHATH CTPATEeTuu
- CTpaTeruy PeYeBoOil | - 3HaHUE CTPATETHI | peueBOr ACATENLHOCTH;
JesITEeIbHOCTH; peueBoit - CIOCOOHOCTH
- 0COOEHHOCTH JeSITEIbHOCTH; pacIio3HaBaTh
MEXKKYJIbTYPHOH - 3HaHHE 0c0OEHHOCTH
KOMMYHUKAIIHNH; 0COOEHHOCTEH MEKKYJIbTYPHOR
MEXKYJIbTYpPHOI KOMMYHHKAaINY;
KOMMYHHKAIIUH,
- yMEHHE
- BOCIIPUHUMATh BOCIIPUHUMATH
MHOS3BIYHYIO PEUb MHOS3BIYHYIO pe4b | - CIIOCOOHOCTh
Ha CIyX B paMKax Ha CIyX B paMKax BOCIIPHHUMATH
0OBbIIEHHON U 0ObIIEeHHON U MHOSI3BIYHYIO PeUb Ha
npodecCHOHaNbHON | MPodecCHOHATBPHO | CITyX B paMKax
KOMMYHUKAIINH; I KOMMYHUKAIIUK; OOBLIEHHON U
- YBEPEHHO - yMEHHE YBEPEHHO | MPOoQecCHOHANEHON
MI0JIb30BATHCS M0JIb30BATHCS KOMMYHHKAINY;
yMeeT | SI3BIKOBBIMHU S3BIKOBBIMH - COCOOHOCTH YBEPEHHO
(mponmBuH | cpencTBamu B CpeacTBaMU B MOJIb30BATHCS
YTBI) OCHOBHBIX BHJIaX OCHOBHBIX BHJIaX SI3BIKOBBIMH CPEICTBAMU
nmpohecCHOHANBHON | MPOQECCHOHATBFHO | B OCHOBHBIX BHIAX
peueBoit it pedeBoit npodecCHOHANBEHON
JEeSITeTbHOCTH: JeSITEIbHOCTH: pEYeBOii ACATEILHOCTH:
TOBOPEHHMH, TOBOPEHHH, TOBOPEHHH, BOCHPUSTHN
BOCIIPUATHH Ha CIIYX | BOCIPHUATHU Ha Ha CIyX (ayAHMpOBaHUN),
(ayaupoBanun), CIyX YTEHUH, NIEPEBOJE U
YTEHUH, IepeBoJie U | (ayJUpOBaHUM), IHCHME;
MUCHME; YTEHHUH, TIEPEBOJE
U IIUChME;
- HaBBIKAMU - BJIaJIcHHe
ynoTpebiaeHus HaBBIKAMHU
- CIOCOOHOCTH
COOTBETCTBYIOLINX yIoTpeOIeHus
NPUMEHATh
SA3BIKOBBIX CPECIACTB B COOTBCTCTBYIOHINUX
COOTBETCTBYIOIINE
OCYILIECTBIICHUN S3BIKOBBIX CPEACTB
. SI3BIKOBBIE CPEJICTBA B
peueBoit B OCYILIECTBJIICHUHT .
. OCYILIECTBIICHUN PEUYEBOU
JeSITebHOCTH; peueBoit
JeSITeIbHOCTH;
- HaBBIKAMU TIOMCKA | JEATEIbHOCTH;
- CIOCOOHOCTH UCKATh
MHPOPMaIH - BJIaJIcHHE
UH(QOPMAITHIO S3BIKOBOTO,
SA3BIKOBOTO, HaBbIKaMHU ITOHCKaA
KyJIBTYPHOTO,
KYJIbTYPHOTO, HHpOpMAIUH
BIIa/I€ET CTPaHOBETYECKOTO
.\ | CTPAaHOBEAYECKOTO S3BIKOBOTO,
(BBICOKHIA) Xapaxkrepa U3
Xapakrepa u3 KyJIBTYpPHOTO,
JOCTOBEPHBIX
JIOCTOBEPHBIX CTPaHOBEIYECKOTO
HCTOYHHUKOB;
WCTOYHHUKOB; XapakTepa u3
- CIIOCOOHOCTH
- HaBBIKAMU JIOCTOBEPHBIX
OCYILECTBIISTD
OCYIIECTBIICHHS HUCTOYHUKOB;
" MHOSI3BIYHYIO
WHOSI3BIYHON - BJIaJIcHHe
KOMMYHHUKAIIUIO Ha
KOMMYHHKAalLIUU Ha HaBBIKAMHU
npodeccruoHaIbHBIE TEMBI
po(h)eCCHOHANIBHBIC | OCYIICCTBIICHUS - o
. . B YCTHOH U IMCBMEHHOM
TEMbI B YCTHOH U HHOSI3bIYHON (bopmax:
MHUCbMEHHOU KOMMYHUKAIIUU Ha pMax;
bopmax; npodecCHOHAIBHBI

39




€ TeMbl B YCTHOU U

MHUCbMEHHOU
dhopmax;
- 3HAHHE
TEOPETUICCKUX
OCHOB U
- TEOpPETUYECKHUE . - CIOCOOHOCTD
0COOEHHOCTEH
OCHOBBI 1 [EePEUnCIIUTD
o0cIyXKUBaHUS
0COOEHHOCTH . TEOPETUICCKUE OCHOBBI U
norpedurener u
o0cIyXKUBaHUS 0COOEHHOCTH
. TYpPHCTOB B
norpeduTenei u 00CITy>KUBaHHS
TYPUCTCKUX .
TYpPHCTOB B norpedureneit u
TYPUCTCKUX KOMITAFHAX 1 TYPHCTOB B TYPHUCTCKHX
P TYPUCTCKUX Y Y
KOMITaHUSX U KOMITaHUSX ¥ TYPHUCTCKUX
MapuipyTax;
TYPUCTCKUX MapHIpyTax;
- 3HaHHE
MapImpyTax; - CIIOCOOHOCTH
ACCOPTUMEHTA,
3HAET - ACCOPTUMEHT, axapakTepHu30BaTh
XapaKTePUCTUK U
(TIoporoB | XapaKTEepUCTUKU U ACCOPTUMEHT U LICHBI
. IEH Mpe/IaracMbIX
Bl LEHBI IpejUIaraemeIx | =~ pe/IaracMpIxX
YPOBEHB) | TYPUCTCKHX HYIZ) TYKTOB: TYPUCTCKUX MPOTYKTOB;
MPOAYKTOB; POAYKTOB, - COCOOHOCTH OOBSICHUTD
- 3HAHKE TpoIlecca
- TIpo1iecc MpPOIIeCC HATPABICHUS
HAIpaBJICHUs
HaTpaBJICHUS 3aKa3a 3aKa3a B
MK — 4 3aKasa B
B COOTBETCTBYIOIIICE COOTBETCTBYIOIIIEE
COOTBETCTBYIOIIICE
CIIOCOOHOCTh YUPEKICHUE; CHICHIC: YUPEKICHUE;
OpPraHn30BaTh - METO/Ibl KOHTPOJIS yip ’ - CIOCOOHOCTH
MIPOXOXKICHUS U - SHANHIE METONOB | 1o s eqmennTs MeTomBI
Hpouecc BII))IHOHHCHI/ISI 3aKa30B KOHTPOIA KOfIT OJIs1 IPOXOXKIACHUS
00CHYKIEAHILA Ha TYPUCTCKYIO TPOXOAICHHA 1 u BLIEOJ‘IHGI—?I/IH 3aKa30B Ha
notpebureseit noe3y€< ; g BIIOHCHIA TYPHUCTCKYIO MOE3IKY;
Ha OCHOBE Y 3aKa30B Ha P yro oY
HOpPMAaTHUBHO- TYPUCTCKYIO
MIPaBOBBIX IMOC3IKY,
aKTOB, C YYETOM - YMEHHE
3aIpOCOB MPUMEHSTh
noTpebuTenei u TEXHOJIOTHH .
- IPUMCHATH OpMUPOBAaHHUA - CIIOCOOHOCTH
NPUMEHEHUEM P (opaip
TEXHOJIOI'nu TYPUCTCKUX IMPUMCHATH TEXHOJIOT'N
KIIUEHTOPUEHTH
(bopmupoBaHUs MPOIYKTOB; (hopmupoBaHuUs
POBAHHBIX . TYPUCTCKUX - YMEHHE TYPUCTCKUX IPOLYKTOB;
TCXHOJIOTHN IPOYKTOB; HCTIONE30BATh - CMOCOGHOCTH
- UCTIOJIb30BATh COBpPEMECHHbBIC UCIIOJIb30BaTh
COBpPEMECHHBIC MPOU3BOJICTBEHHbBIE | COBPEMECHHBIC
IMPOU3BOJICTBCHHEIC, y ITPOU3BOJICTBCHHEIC,
ymeer MHPOPMALMOHHbIE X | HH(POPMALMOHHBIE | MH)OPMAIIMOHHbIE U
(IpoIBHH | KOMMYHHUKATHUBHEIC " KOMMYHUKATHBHBIE
YTBIN) TEXHOJIOTUH; KOMMYHHUKATUBHBIE | TEXHOJIOIUH;
- IPOBOJUTH aHAJIN3 TCXHOJIOTHH, - CHOCO6HOCTB IIPOBOJUTH
MoTpeOHOCTEH - yMEHue aHaJIU3 MTOTPEOHOCTEH
3aKa3umKa, MPOBOJIUTh aHATM3 | 3aKa34HKa;
- TIOJIb30BAThCS norpedHOCTEN - CIIOCOOHOCTH
TEXHOJIOTHEN 3aKa3umKa, MOJIb30BATHCS
MIPOBEPKU - yMEHHE TEXHOJIOTHEN MPOBEPKH
IMPaBUJIIBHOCTH I10JIb30BaThCA IMPaBUJIIBHOCTHU
3allOJTHCHUS 3aKa3a; | TEXHOJOTHen 3aIlOJTHEHHS 3aKa3a;
MIPOBEPKU
IMPaBUJIIBHOCTH
3aIlOJTHCHUS 3aKa3a;
BJIaseeT
.\ | - 3HAHUSAMU - BIIJICHUE - CIOCOOHOCTH
(BBICOKHIT)
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3aKOHOB U 3HaHUSIMU NPUMEHSTH 3HAHUS

HOPMaTUBHO- 3aKOHOB U 3aKOHOB U

MPABOBBIX aKTOB B | HOPMATHUBHO- HOPMAaTUBHO-TIPABOBBIX

cdepe Typusma; MIPABOBBIX aKTOB | aKTOB B cepe

- 3HAHUSAMU B cepe TypusMa; | Typu3Ma;

HOPMAaTUBHBIX - BIIaJICHUE - CIIOCOOHOCTH

JIOKYMEHTOB, 3HAHUSMU MPUMEHSUTh 3HAHUS

pErJaMeHTUPYIOIIU | HOPMATHUBHBIX HOPMaTHUBHBIX

X OpraHu3aluio JIOKYMEHTOB, JIOKYMEHTOB,

TypOIEpAaTOPCKON | PEIVIAMEHTUPYIO | pErJIaMEHTUPYIOLINX

U TypareHTCKoi 111170 OpraHHU3aIII0

JIeSITEIIbHOCTH; OpraHH3aIIo TypOIEepaTOPCKON 1

- TEXHOJIOTHEHN TYpONEepaToOpCcKOl | TypareHTCKON

¢dbopmupoBaHus U TypareHTCKOn JESTEIIbHOCTH;

TYPUCTCKUX JIeSITEIbHOCTH; - CIIOCOOHOCTH

IPOJYKTOB. - BJIaJICHUE MIPUMEHSATD
TEXHOJIOTUEH TEXHOJIOTHIO
(dopMupoBaHUs dopmupoBaHus
TYPUCTCKUX TYPUCTCKUX
IIPOJYKTOB. IPOJYKTOB.

3.
4.

3a‘IeTHO-3K3aMeHaHI/IOHHLIe MaTEepHAJIbI

OueHouHbIe CPeACTBA IS IPOMEKYTOYHON ATTeCTANMHU
TecToBbIE 3a1aHUA

Review the major methods used to classify tourists.

Which of the following can be counted as tourists in the official definitions?
emilitary personnel
espace shuttle pilots
einternational conference delegates
etravelling diplomats
estudents
eimmigrants

What is the role of markets in economic activity?

Review the major elements of the tourism system — how do they relate to

each other?

How does a TSA classify tourism products?
What do you consider are the top 10 factors affecting tourism demand?
Suggest ways in which travel to a destination can be carbon neutral.

List some of the reasons why an individual may not participate in tourism.
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Q. Review the concepts of demand substitutes and complements in respect of a
leisure break to a city destination and provide two examples of each.

10. Identify some typical holiday patterns that occur at different stages of the
family life cycle.

11. Draft a table with headings such as Films, Newspapers/magazines, TV,
Experience, etc. and place these in relation to Germany, America, China, etc. in
order to identify the key ways that image has been created and what your
perceptions are.

12. Identify the key tourist typologies that predominate at a tourist destination
with which you are familiar.

13. Identify and list the phases you, your friends or family went through in the
purchase decision process for the last holiday you took.

14.  What important consumer behavior factors are similar or different in the
choice and purchase of tourism based upon the 20, 40 and 60 year age groups in
the population?

15. Examine the materials used by tourist boards as printed literature or on
websites — what clues are there to indicate the key images being communicated?
16. Examine the data requirements for the demand tables of a TSA and see
whether they can be completed from the available information in your country.

17.  What might be some of the key problems in comparing tourism statistics
from different areas and regions of the world?

18. Review the different methods of collecting tourism statistics.

19.  List the key questions you would ask in a domestic tourism survey.

20. How does the concept of elasticity help our understanding of tourism
demand?

21. Consider how the time period chosen affects the choice of techniques in
forecasting the demand for tourism.

22. Review the key determinants of demand at an aggregate level and their
importance for econometric models.

23.  List three advantages of quantitative approaches to demand forecasting and

three advantages of qualitative approaches.
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24. Summarize the experiences of practitioners in developing procedures for
tourism demand forecasting.

25. Taking a destination of your choice list the steps you would take to plan for
future demand.

26.  What are the principal differences in the markets attracted to different types
of destinations?

27. What are the differences between ‘competitive’ and ‘comparative’ advantage
in the context of destinations?

28. ldentify five key trends impacting future visitation patterns to rural and
coastal destinations.

29.  Why is the management of urban destinations particularly challenging?

30. What is the difference between a destination management organization and a
destination management partnership?

31. What methods would you use to determine the economic significance of
tourism activity on a national economy?

32. Explain the meanings of direct, indirect and induced economic impacts and
discuss whether governments can influence the level of impact at each level.

33. Domestic tourism is just displacing consumer activity from other goods and
services within a national economy. Discuss.

34. How can tourism, domestic and international, act as a method of income
redistribution and what are the barriers to such an effect?

35.  With respect to the environmental impacts associated with tourism activity,
list three positive and negative impact examples at the (a) direct (b) indirect, and
(c) induced levels of impact.

36.  Assess the benefits and consider what made Agenda 21 so unique.

37. Explain briefly the difference between environmental impact assessments
(EIAs) and environmental audits.

38. What are the major difficulties associated with trying to identify the
environmental impacts caused by tourism activity?

39. If you were asked to present a talk, how would you define and explain eco-

tourism?
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40. What are the major approaches to studying the socio-cultural impacts of
tourism?

41. Assess the models have been put forward to explain the development of
tourism and its impact on the local population. Do you think some members of the
population benefit more than others? If so, explain why.

42. What are the main socio-cultural dangers associated with allowing sex
tourism or gambling to be platforms for tourism development?

43. ldentify three direct positive socio-cultural impacts of tourism and three
indirect negative socio-cultural impacts of tourism.

44. What are the major difficulties involved in measuring the socio-cultural
impacts of tourism and what sources of data are available?

45.  Define sustainability.

46. What are the major obstacles to achieving sustainable development?

47. What methods can be used to make tourism more sustainable than it is at
present?

48. What is meant by the term ‘carrying capacity’?

49. What are the major direct and indirect impacts of climate change on tourism
destinations?

50. How might tourism destinations adapt to climate change and what are the
limitations to such adaptations?

51.  Which theories of economic development provide the best basis for tourism
as a catalyst for economic development?

52. What are the major steps, and their sequence, that need to be undertaken as
part of the planning process?

53.  What reasons can be cited to explain tourism development plan failure at the
design stage?

54.  Why do tourism master plans/strategies fail at the implementation stage?

55.  List the characteristics of the tourism product that influence its attractiveness
as a development option. In so doing identify whether the characteristic provides a

positive or negative influence when considering tourism as a development option.
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56. Identify and assess the different factors that influence travel risk and travel-
risk perceptions?

57. Identify the main factors that are likely to determine the impact of terrorist
attacks on tourism destinations?

58. Examine the ways in which regional (e.g. Asia, Europe, Middle East)
tourism may suffer when only one or two countries within that region are in
conflict?

59.  What would you see as the main customer segments that are attracted to
national parks?

60. In classifying attractions, how would you compare theme parks to, say,
museums?

61. What are the main factors affecting the establishment of a new large-scale
theme park attraction?

62. LEGOLANDs are a reflection of the LEGO toy. What other themed
attractions are reflections of industrially-produced products? Consider the
advantages and disadvantages of this type of development.

63. In what ways has the accommodation sector changed since 1945 and what
effect has this had on the wider tourism industry?

64. Account for the diversity in the accommodation sector between different
countries and regions.

65. Given its diversity, how can the accommodation sector provide meaningful
comparisons of quality?

66. Review and discuss the key issues facing the accommodation sector from the
sharing economy and their likely impact in the future.

67. What are the benefits, to the small independent hotel, of participation in a
marketing consortium?

68. What strategies can small-to-medium sized accommodation providers adopt
to compete effectively with the larger chain operators?

69. What are the principal classifications of events?

70.  What are the differences between ‘hallmark’ and ‘mega’ events?

71. ldentify five key trends impacting on the future development of events.
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72.  Why is the management of events now considered a profession?

73.  What are the important developments in social media in relation to events
management?

74. Review and discuss the roles of travel agencies, online travel agencies and
tour operators.

75. ldentify the benefits and drawbacks of further consolidation and
concentration in the distribution channel in tourism.

76. Compare and contrast differences in the distribution of the tourism product
between the

77. United States and Europe.

78.  What is likely to be the future impact of social media on intermediaries and
consumer decision making?

79.  What is the purpose of government regulation of transport? Is it desirable?
80. Compare and contrast the environmental impacts of different modes of
transport.

81. List the components of a transport system and illustrate how the overall
performance of a mode of transport is governed by the relative strengths and
weaknesses of each.

82. Explore how transport demand in destination areas brings benefits to public
transport operators.

83. Does it also bring conflicts or problems?

84. What do airlines gain from membership of inter-airline alliances?

85. Why are international tourism organizations important for tourism and
tourism development?

86. Suggest some of the areas in a continent of your choice that might be
classified as peripheral and the features that would make them attractive for
tourism development.

87. Suggest some of the non-governmental organizations in your own country
that have a significant influence on tourism policy.

88. Provide a short memo indicating why your medium-size hotel chain should

adopt a relationship marketing approach to its business.
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89. What are the main ways in which value can be added to the tourism product?
90. How can the tourism industry increase satisfaction in its management of the
service product?

91. Provide a list of the main types of risk which a tourist may experience when
visiting China.

92. Create a checklist for carrying out the quality audit of a tourism business of
your choice.

93. Identify some of the recent changes in technology and discuss how these
may affect the tourism consumer or company.

94. What do the acronyms PESTEL and SWOT stand for and how do they
inform marketing decisions?

95. List the main problems that could be encountered when producing a
marketing plan for a hotel group of companies.

96. Describe the four levels of marketing environment and identify how these
may affect the company.

97. Determine, with reasons, the most effective segments to target for farm
tourism in Europe.

98. Provide a list of the benefits that will be achieved from increasing the
strength of the brand for a large hotel chain with a low level of awareness.

99. Name and describe, with examples, the different product levels that may
exist for a leading airline.

100. How has the Internet changed the role of each player in the tourism
industry?

101. What are the key factors that influence the adoption of ICTs in the tourism
industry?

102. What is disintermediation and re-intermediation in tourism?

103. How do airlines change their business functions as a result of the Internet?
104. How can tourism organizations maximize their online representation?

105. What is the influence of social media?

106. How is the proliferation of mobile devices affecting tourism?

107. What are the Internet-related challenges for managing tourism brands?
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KpuTtepun BbicTaB/IeHUsI OLEHKH CTY/IEHTY Ha 3a4eTe/ JK3aMeHe

no qucuuiuinie « Tour and travel management (Oprann3anusi ¥ ynpabJieHUe

Moe31KaAMM )»

banabl
(peHTUHTOBOM
OIICHKH)

Ouenka
IK3aMeHa
(crammapTHas)

TpebdoBanus Kk cpOpMHUPOBAHHBIM KOMIIETEHMAM

86-100

«OTINYHOY/
«3aUTEHO»

OneHka «OTIMYHOY»/ «3a4T€HO» BBICTABISIETCS CTYACHTY,
eclii OH TJIyOOKO W MPOYHO YCBOWJI MPOrPAMMHBIN
MaTepuaj, HUCYEPIbIBAIOLIE, IOCIEA0BATEIbHO, YETKO U
JIOTUYECKH CTPOMHO €ro MU3JIaraeT, yMeeT TECHO YBSI3bIBaTh
TEOPHIO C MPAKTHKOH, CBOOOIHO CHPABISETCS C 3a/lauaMu,
BOIPOCAMU M JAPYTMMHM BHJIaMH NIPUMEHEHUs 3HAHUU,
IIpUYEM HE 3aTPYAHSAETCS C OTBETOM IIPU BUJIOM3MEHEHUU
3a/1aHH, UCIIOJIb3YET B OTBETE Martepual
MOHOTpaduIecKon JIUTEPATYPHL, IPAaBUJIBHO
000OCHOBBIBAET MIPUHATOE peuieHue, BIIAJICET
Pa3HOCTOPOHHUMHU HaBBIKAMM U TIPHUEMaMHU BBIIIOJIHEHUS
MPAaKTUYECKHX 3a/1ay.

85-76

«xoporuro»/
«3a4TEHO

OneHka «XOpomIo»/ «3a4TE€HO» BBICTABISETCS CTYACHTY,
€Cli OH TBEpPAO 3HAaeT MaTepuaj, I'paMOTHO M IO
CYLIECTBY H3JIaraeT €ro, He JOIYCKass CYIIECTBEHHBIX
HETOYHOCTEH B OTBETE Ha BOIPOC, IPABUJIBLHO MPUMEHSET
TEOPETUUECKHUE IOJIOKEHUS MPU PEIICHUU IMPAKTHUYECKUX
BOIPOCOB U 337ay, BJIaZieeT HEOOXOAUMBIMUA HaBbIKAMU U
MIpUEMaMH X BBIITOJIHEHUS.

75-61

«yIIOBJICTBOPHUTEI
bHOY/
«3a4TEHO»

OrneHka «yJOBIETBOPUTEIbHOY/ «3a4TE€HO)» BBICTABISAETCS
CTYJIEHTY, €CIIM OH HMEET 3HaHUs TOJBKO OCHOBHOTO
Marepuanga, HO HE YCBOWI €ro JaeTalied, IOIyCKaeT
HETOYHOCTH, HEJIOCTATOYHO IpaBUWJIbHbIE (POPMYIUPOBKH,
HapylIEHUs  JIOTMYECKOM  IOCIEOBAaTEIBHOCTH B
W3JI0KEHUU TPOTPAaMMHOIO0  MaTepHalla, HCIBITHIBACT
3aTpy/AHEHUs P BHIIOJHEHUH MPAKTHUECKUX padoT.

60-0

«HEYIOBJIIETBOPUT
eJpHOY/
«HE 3aYTECHO»

OneHka  «HEYIOBIIETBOPUTEIBHO»  «HE  3a4TCHO»
BBICTABIICTCS CTYJIEHTY, KOTOPBIM HE 3HAECT 3HAUUTEIHHON
4acTH MIPOrPaMMHOTO marepuaa, JIOITyCKaeT
CYLIECTBEHHBIE OINMOKU, HEYBEpEHHO, C OOJBIINMH
3aTpyJHEHUSIMHU BBINIOJIHAET NpakThueckue pabotsl. Kax
MPaBWIIO, OIEHKA «HEYAOBICTBOPUTEILHO» CTaBUTCS
CTyJIEHTaM, KOTOPBIE HE MOTYT IIPOJIOJDKUATH O0yueHue 0e3
JOTIONTHUTEBHBIX ~ 3aHATHH MO  COOTBETCTBYIOIIEH
JUCITUITIINHE.

OneHo4vHblIe cpeacrea aJjist Telcymeﬁ arrecranmmun

Keiic-3agaun no qucuuminne « Tour and travel management

(Opranuzanusi ¥4 ynpasJieHHe MOE3KAMH)»

1. Brief analysis of a specific destination
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Impact of tourism in Nepal. Define:

Location

Type of tourism attraction

Recent tourism statistic information

Then answer the questions:

What attracts tourists in Nepal?

What is the impact of Tourism on the economy of Nepal?

What is the impact of Tourism on the environment of Nepal?

What is the impact of Tourism on the people and culture of Nepal (special
impact)?

What is being done to make tourism in Nepal sustainable?

2. Finding a hotel on a specific request

Study the following islands and find a suitable accommodation for the given
customers going on a tropical vacation. Be ready to prove your choice.

Islands: Bali, Phu Quok, Hainan, Saipan, Tinian, Samui

Customers: family with 2 twin infants and 1 youngster, newlyweds, active sport
couple, mid-thirty travel-experienced couple, family with 1 teenage kid, group of
elderly unexperienced friends, grandparents and 2 grandchildren non-speaking
foreign language.

3. Dealing with unhappy customers

a) a group of 12 clients come to retailer agent office to buy a package tour of a tour
operator, and requests for a discount as were promised in a competitors company.
Should the demand be met? (Yes/no) Why? What should be done to meet the
requirement? Think of possible solutions, steps to be taken, areas of process
participants engagements.

b) a couple want to have a short beach vacation, choosing package tour with 5statr
lux accommaodation options of a famous hotel chain in a definite location. The
chosen hotel isn’t available on request, operator offers to study its website and
choose another options that after the choice made again appears to be unavailable
either. Then operator offers 5star hotel of unknown local chain in another location

or 3star option at the same location. The couple decides to cancel the reservation
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and go to another company and choose absolutely another destination as a result.
How could the operator keep the clients?

4. Promoting the product.

Think of possible target audience and ways of promotion the following products:
a) café near Vladivostok airport, budget is limited

b) car parts store in Moscow suburb towns, budget is optimal

c¢) shampoo in St. Petersburg and the region, budget unlimited

d) pharmacies all over the island of Sakhalin, budget unlimited

e) gym in Murmansk city center, budget is optimal

Kpurepuu onenkmu:

- 100-86 OammoB BBICTABIACTCS CTYACHTY, €CIM CTYASHT BBIPA3WJ CBOE
MHEHHE TI0 CQOpPMYJIUPOBAHHON MpodJieMe, apryMEHTHUPOBAJI €ro, TOYHO
OIPEJIENIUB €€ COJEPKAHUE U COCTABIISIOIINE;

— 85-76 OGamioB - paboTa XapakTEpU3yeTCs] CMBICIOBOM IIEIBHOCTHIO,
CBSA3HOCTBIO U TOCIEAOBATEIILHOCTHIO U3JIOKEHHS; JOMYIIEHO 2-3 OIIMOKH IMpHU
OOBSICHEHUH CMBbICIa WU cojepxkaHus Tmpobsembl. DakTHuecKux OIIMOOK,
CBsA3aHHBIX C IOHMMaHHUEM HpO6HeMI>I, HET,

— 75-61 Gamn - CTyIEHT MPOBOAMUT JOCTATOYHO CAMOCTOSITEIBHBIM aHAIH3
OCHOBHBIX 3TallOB WU CMBICIIOBBIX COCTABJIAIOIIIHNX HpO6J’IeMBI; IMOHUMAaEeT 0a30BbIE
OCHOBBI U TEOPETHUUECKOE 000CHOBaHHUE BHIOpaHHOU TeMbl. JlonmymieHo He 6omee 5
OIIMOOK B CMBICJIE€ UITU COJIEP KaHUH MPOOIJIEMBI;

— 60 u MeHee OalyloB — eciM paboTa MPEACTaBIsAeT CO0O0M MOJHOCTHIO
MepenuCcaHHbIi MCXOJHBIM TEKCT, 0€3 KakuxX Obl TO HHU OBLJIO KOMMEHTapHEB,
ananu3a. He packpsiTa CTpyKTypa U TEOPETUYECKAS] COCTABIISIONIAS TEMBI.

TeMaTHKa KOHCIIEKTOB
1o JucuuIuInHe « Tour and travel management (Opranusanusi ¥ ynpapJjieHue
Moe3AKAMM )»
1. Professional etiquette of a hospitality industry
2. Reasons of studying tourism
3. Tourism impacts

4. Tourism mechanisms: operators and agencies
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5. Current situation analysis: destinations and tendencies
6. Tourism logistics
7. The hospitality sector: accommodation and catering services
8. How to narrow down your product
9. Tour budgeting and documenting
10.Tools to promote your product
Kpurepuu oneHku:
— 100-86 6amnoB BHICTABISAETCS CTYJAEHTY, €CJIM CTYAEHT mpopadoTan u aan
IMpaBUJIBHBIC OTBCTBI HA BCC ITOCTABJICHHBIC 3aIaHUA U BOIIPOCHI;
— 85-76 OamioB — marepuan mpopaboTaH, HO CTYJEHT 3aTPyIHAETCS WU
CBOEBPEMEHHO HE F'OTOB OTBETUTH Ha 2-3 BOMPOCa/3aJaHusl IO KOHCIIEKTY;
— 75-61 Oamnm — marepuan npopaboTaH, HO CTYACHT 3aTPYIHSACTCS WU
CBOCBPCMCHHO HC I'OTOB OTBCTUTL Ha 4-5 BOHpOCOB/BaIIaHI/Iﬁ I10 KOHCIICKTY,
— 60 u MeHee OaIoOB — MaTcpual Hpopa60TaH, HO CTYACHT 3aTpyIAHACTCA

HJIN CBOCBPEMCHHO HC I'OTOB OTBCTHUTH Ha BCC BOHpOCBI/3aI[aHI/I$I IO KOHCIICKTY.

MeToauveckue peKOMEHAAUNH, ONPeAe/A0IIue NpPoueypbl OLeHUBAHUSA

pe3yabTaToB OCBOCHHUA TUCHHUILJINHDBI

Texkymasi arrecranmusi CTyJeHTOB. Tekyias arTrecTaiusi CTYJIEHTOB IO
mucuurummHe  «Tour and travel management (Opranuzanusi W yopaBJieHUE
MOE3/IKaMHM )» TIPOBOAUTCS B COOTBETCTBUM C JIOKAILHBIMH HOPMATHBHBIMH aKTaMU
JIBDY wu sBnsercst 00s3aTeIbHOM.

Tekymias arrecraius mo auciumuiade «Tour and travel management
(Opranuzanusi ¥ ynpapiieHHUE MOE3KAMH)» MPOBOAUTCS B (HOpPME KOHTPOIHHBIX
MEPOTIPUATHNA TI0 OIICHUBAHUIO ()aKTHUECKUX PE3YJIbTaTOB OOYYCHUS CTYICHTOB U
OCYILECTBIISIETCS BEAYIIUM MPEIOJABATEIIEM.

OObeKTaMU OIICHUBAHUS BBICTYITAIOT:

— y4yeOHasg JucHMIUIMHA (TIOCEIIaeMOCTh BCEX BHUJOB 3aHITUH  TIO
aTTeCTyeMOW JTUCIUIUIMHE, AaKTUBHOCTh Ha 3aHATUAX, CBOEBPEMEHHOCTH

BBITIOJTHCHHMSI Pa3IMYHbBIX BUIOB 3a/1aHUI);
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— CTENEeHb YCBOCHUS TEOPETUUECKUX 3HAHUM,

— YpPOBEHb OBJIAJCHHUS MPAKTUUYECKUMHU YMEHUSMH W HaBbIKAMHU IO BCEM
BHJIaM y4yeOHOH paboTHI;

— pe3yNbTaThl CaMOCTOATEIBHOW padOTBl, B TOM 4YHCIEe — (PUHAIBHOTO
MPOEKTA.

IIpome:xkyTouHast arrecTaumMsi CTyAeHTOB. [IpomexxyTouHas arTecTanus
ctyaeHToB mo naucuuiuimHe «Tour and travel management (Opranuzauus u
yIOpaBJICHHE TI0€3JKAMU)» TPOBOJUTCS B COOTBETCTBUM C  JIOKAJIbHBIMU
HOpMAaTUBHBIMU akTamu JIBDVY u sBnsercs 00s13aTeabHOM.

[To muctuniuue «Tour and travel management (Opranuzanus u ynpaBJieHUE
MOE3/IKaMH )» MPEAYCMOTPEH 3a4€T B BUJIE UTOTOBOTO TECTUPOBAHMUSI.

Kparkas xapakTepucTHKa Npoumeaypbl NPUMEHEHUS MCIOJIb3yeMOIo
OLICHOYHOI0 CcpeAcTBa. B pe3ynbTaTe MOCELICHUS NPAKTHUYECKUX 3aHSATHUH,
MOJITOTOBKE BO BpPEMs CaMOCTOSITEILHOM paboThl, pa3bopa Kelc-3aiay, CTYJIEHT
MOCJIEIOBATEIbHO OCBAMBAET MaTepHaslbl AWCLUIUIMHBI WM U3Yy4aeT OTBETHl Ha
BOIIPOCHI K UTOTOBOMY T€CTUPOBAHMUIO.

Kpurepuu BbicTaB/ieHNsI OLIEHKHU CTYIEHTY HA 3a4eTe/ IK3aMeHe
no aucuuiuinie «Tour and travel management (Opranusanusi v ynpasJjieHue

Moe3AKaAMM )»

Bbanabl Ouenka
(perTHHTOBOM JK3aMeHa TpebdoBanus k cpOPpMHPOBAHHBIM KOMIICTCHIMAM
OLICHKH) (crangapTHas)

OneHka «OTJIMYHO»/ «3aYT€HO» BBICTABISIETCS CTYICHTY,
€CIi OH TINyOOKO M NPOYHO YCBOWJ TPOrpPaMMHBIN
MaTepua, HWCYEPIBIBAIONIE, ITOCIEIOBATEIbHO, YETKO H
JIOTMYECKH CTPOMHO €ro M3jaraer, yMeeT TECHO yBS3bIBAaTh
TEOPHUIO C TPAKTUKOH, CBOOOTHO CIIPABISIETCS C 3aadaMH,
«OTIHYHOY/ BOIIPOCAaMM W JAPYTUMH BHJIAMH TPUMEHEHUS 3HAHHIA,
«3a4TEHO» pUYeM He 3aTPYIHIETCS C OTBETOM NP BUIOW3MEHEHHH
3aJJaHuH, UCTIONB3YeT B OTBETE MarepHan
MOHOrpaduueckoit JIATEPaATYpHI, MIPaBUJIBHO
00OCHOBBIBAET MIPUHATOE peleHue, BJIaJieeT
PaSHOCTOPOHHUMH HABBIKAMU W IIpUEMaMH BBIIIOJTHCHUA
MPAKTUYECKHX 3a/1a4.

86-100
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85-76

«xoporuroy/
«3a4TEHO»

OreHka «XOpoUIO»/ «3a4TE€HO» BBICTABISCTCS CTYACHTY,
€cli OH TBEpPAO 3HaeT MaTepuaj, I'paMOTHO M IO
CYIIECTBY H3JIaraeT €ro, He JOMYCKas CYIIEeCTBEHHBIX
HETOYHOCTEH B OTBETE Ha BOIPOC, IPABUJIBLHO IPHUMEHSET
TEOPETUYECKHE TOJOKEHUS NPU PEHICHUH MPAKTHYECKUX
BOIIPOCOB U 337ay, BJIaZieeT HEOOXOAUMBIMUA HaBbIKAMU U
MIpUEMaMH UX BBITIOJTHEHUSI.

75-61

«yIOBIETBOPUTEI
bHOY/
«3aYTEHOY

OneHka «yJOBIETBOPUTEIbHO»/ «3a4TE€HO)» BBICTABISAETCA
CTYIEHTY, €CIM OH HMEET 3HaHUs TOJBKO OCHOBHOI'O
MaTepuaga, HO HE YCBOWJI €ro JeTajled, JOIyCKaeT
HETOYHOCTH, HEJOCTATOUHO MPABUIIbHBIE (OPMYIUPOBKH,
HapylIeHHs  JIOTUYECKOW  IOCIEAOBAaTEIbHOCTH B
W3JIOKEHUU IPOTPAaMMHOIO  MaTEpHUala, HCIBITHIBACT
3aTpy/AHEHUs IPU BBIIOJHEHUH NMPAKTHUECKUX padoT.

60-0

«HEYIOBJIETBOPUT
enpHO»/
«HE 3aYTEHO»

OneHka  «HEYHOBIETBOPUTENBHO» ~ «HE  3a4TCHO»
BBICTaBJISICTCSL CTYACHTY, KOTOPBIN HE 3HAET 3HAUYUTEIILHOU
9acTH IPOrPaMMHOTO marepuaa, JIOITyCKaeT
CYIICCTBEHHbIE ONIMOKH, HEYBEPEHHO, C OOJIbIIMMHU
3aTpyAHEHUSIMH BBITIOJNHACT MpakTHueckue padotel. Kak
MPaBUJIO, OICHKA «HEYIIOBJICTBOPUTEIBHO» CTaBHTCS
CTYJEHTaM, KOTOpPbIE HE MOTYT IPOJOJIKUTH 00yueHue 0e3
JOTIOJTHUTEIBHBIX ~ 3aHATHH 1O  COOTBETCTBYIOIICH
JMCHUTUIAHE.
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