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KaneHaoapHbIn y4eOHbIV rpaduk

Mec CeHTs6pb OkT96pb Hosi6pb [ekabpb SlHBapb ®espanb MapTt Anpenb Man MioHb Wionb ABryct

n
ceM. 1jceM. 2| Bcero|cem. 3fcem. 4|Bcero Toro
18 | 36 54
TeopeTquCKoe 0by4yeHne n NpakTukn 18 2/6 | 2/6 18 18 2/6
3K3aMeHaLlI/|0HHbIe ceccnmn 2 |14/6]|34/6 3 3 |64/6
M |Mpon3BoacTBEHHAA NpaKTuKa 4 4 10 10 14
MNa |MNpeoaunnoMHas npakTuka 4 4 4
MoaroToBKa k npoueaype 3almThbl U
[ |3awwmTa BbINyckHONM KBaNUdMKaLMOHHOM 6 6 6
paboThl
K |KaHukynbl 2 5 7 2 8 10 17
« |Hepabouue npasaHuuHble AHu (He 1 1 1 1 2
BKJ1tOHas BOCKPECEHbS)
MpogomkuTenbHOCTbL 06yyeHus [
(He BkNtoYas Hepaboune nNpasgHUYHbIE AHW U 6onee 39 Hen 6onee 39 Hen
KaHWKynbl)
UToro 23 29 | 52 | 24 | 28 | 52 | 104




Kypc 1
- - - ®opMa KOHTpOIs 3.e. - WToro akaj.uacos
Cem. 1 Cem. 2
CuutaTh WMHaeke HanmeHoBaHve Sk3a Saver 3auet c| Skcnep dakr Yacoe | 3kcnep Mo KoHTakT cp KoHT WHTep se. Tex na6 Mo Mp P KoHT se. Tlex a6 mp np P KoHT
B MnaHe MeH ou. THOe B3.e. | THoe | nnaHy | uackl ponb yack! MHTEP. ponb MHTEp. ponb
Bnok 1.Ancumnnuubl (Moaynu)
O6s3aTeNbHas 4acTb
Hospitality and Tourism Industry: the Theory and
+ [pro01 Practice (HAYCTPHA TypU3Ma U TOCTNpUAMCTBa: 1 3 3 36 | 108 | 108 27 45 36 3 9 18 s | 36
Teopus 1 NpaKTUKa)
Business Commnication (BusHec koMMyHuKaLmst)
+ 51.0.02 1 4 4 36 144 144 72 36 36 4 72 36 36
Skills for Study in Economics and Management
+ B51.0.03 (Akapemuyeckvie HaBblki B 0671aCTU 3KOHOMUKM 1 2 1 6 6 36 216 216 72 108 36 72 3 36 36 72 3 36 36 36 36
MeHeKMeHTa)
+ b61.0.04 Research Methods (MeToabl ccnenoBaHms) 3 3 3 36 108 108 54 18 36
+ |s1005 Digtal Tourism and Hospitality (LicbpoBo¥i ypuam u 1 23 7 7 3 | 252 | 232 63 153 36 18 4 9 18 8t | 36 1 18 18
rOCTENPUMMCTBO)
Understanding Russians. Context of Intercultural
+ B1.0.06 Communication (MoHrmaHue Poccum. KoHTekeT 2 3 3 36 108 108 8 100 3 8 100
MEXKY/IbTYPHO KOMMYHUKaLIMK)
Understanding Russian Economy. Problems of
+ b1.0.07 Transition (BBeaeHne B POCCUICKYIO SKOHOMUKY. 3 3 3 36 108 108 8 100
TMpo6eMbl TpaHcopMaLmin)
+ 61.0.4B.01 Moaynu no BbiGopy 333 1 3 16 16 576 576 135 333 108 3 9 9 90
- 51.0.1B.01.01 |Moaynb 1 333 1 3 16 16 576 576 135 333 108 3 9 9 90
- :51.0.&3.01.01.0 [vsaiii TypuaMa 1 3 3 3% | 108 | 108 18 %0 3 9 9 90
- EI.O.L[B.OI.OLO MnaHupoBaHue B Typu3Me 1 rocTenpummMcTee 3 3 3 36 108 108 36 36 36
~ 51.0.[1B.01.01.0 | MapkeT1HroBoe ynpasneHue B Typusme 1 3 4 4 36 144 144 36 7 36
3 rocTenpunMcTae
- EI.O.L[B.OI.OLO DKOHOMMKA TypU3Ma U NyTeLecTBUit 3 3 3 36 108 108 18 90
- - O.JB.0101.0 CTaHpaapThbl FOCTUHUYHOO cepBuca 3 3 3 36 108 108 27 45 36
+ 51.0.1B.01.02 |Moaynb 2 333 1 3 16 16 576 576 135 333 108 3 9 9 90
+ :51.0.&3.01.02.0 Event-Tourism (Event-Typyam) 1 3 3 3 | 108 | 108 18 %0 3 9 9 90
+ EI.O.L[B.OI.OZ.O Green Tourism (3eneHblit Typusm) 3 3 3 36 108 108 36 36 36
N 51.0.[1B.01.02.0 |Specialized types of tourism (CneunanusnposaHHble 3 4 4 36 144 144 36 7 36
3 BUAbl TYpU3Ma)
+ EI'O'E‘B'OI'OZ'O Emotional Economics (9KOHOMMKa BneyaTneHuit) 3 3 3 36 108 108 18 90
N 51.0.[1B.01.02.0 |Guest Service Management (YnpaBneHue roctesbimM 3 3 3 36 108 108 27 45 36
5 CEepBMUCOM)
45 45 1620 1620 439 893 288 90 17 27 153 36 324 108 7 8 54 36 154 36
Yacrb, opmupy yuacT 06pa3oBaTesibHbIX OTHOLIEHWNIA
N 51.8.01 Critical and Project Thinking (Kputuyeckoe n 1 4 4 36 144 144 48 % 18 4 1 36 18 %
MPOEKTHOE MblLLNEHNE)
. B1.B.02 Global Scientific Communication (Fno6anbHas 1 3 3 36 108 108 36 7 9 3 4 » 9 7
Hay4Hasi KOMMyHMKaLMsi)
+ 51.B.[1B.01 Avcumnnunnbl (Moaynu) no sbi6opy 1 (AB.1) 2 2 2 72 72 18 54 2 9 9 54
+ b1.B.[1B.01.01  |®UHAHCOBbII MEHEMKMEHT 2 2 2 36 72 72 18 54 2 9 9 54
Leadership and Ethics in Tourism and Hospitality
- b1.B.[1B.01.02  |(/laepcTBO M 3TUKa B MHAYCTPUM Typu3Ma 1 2 2 2 36 72 72 18 54 2 9 9 54
roCTenpuUMMCTBa)
+ 51.B.[1B.02 Avcumnnunnbl (Moaynn) no sbi6opy 2 (AB.2) 2 3 3 108 108 27 27 54 3 9 18 27 54
+ 51.B.[1B.02.01 |YnpaBneHueckas 3KOHOMMKa 2 3 3 36 108 108 27 27 54 3 9 18 27 54
- B1.B.AB.02.02  |Tourism of Impressions (Typu3m BreuaTneHui) 2 3 3 36 108 108 27 27 54 3 9 18 27 54
12 12 432 432 129 249 54 27 7 16 68 27 168 5 18 27 81 54
57 57 2052 2052 568 1142 342 117 24 43 221 63 492 108 12 26 81 36 235 90
Bnok 2.MpakTnka
Yacrb, opmupy yyacT o6pasoBaTesibHbIX OTHOLIEHU
+ b2.B.01 Yue6Has npakTuka 23 7 7 252 252 72 180 4 36 108
+ B2.B.01.01(Y) YyebHas npakTuka. O3HakoMuTenbHas npakTuka 3 3 3 36 108 108 36 72
YyebHas npakTuka. HayuHo-uccnenosatenbckas
+ 52.B.01.02(Y) |pabota (MonyyeHne NepBUYHBIX HABLIKOB Hay4YHO- 2 4 4 36 144 144 36 108 4 36 108
1ccnenoBaTebekon paboTbl)




Kypc 2

3akpenneHHas kadeapa

Cem. 3 Cem. 4
CuutaTh Mp KoHT KoHT
WHpexc HaumeHoBaHve 3.e. Tex a6 Mp cp 3.e. Jlek Na6 MNp Ccp Kon HaumeHoBaHve KomneTeHuun
B MnaHe MHTEp. ponb ponb
Bnok 1.Ancumnnuubl (Moaynu)
O6s3aTeNbHas 4acTb
Hospitality and Tourism Industry: the Theory and
N 51.0.01 Practice (MHaycTpus Typuama 1 roctenpummcTaa: 3 Cepauca u Typuama OMNK-2; NK-5
Teopus 1 NpaKTUKa)
. 51.0.02 Business Commnication (BusHec koMMyHuKaLmst) 3 Cepavca u Typuama VK-4; YK-5; YK-6; OTK-7
Skills for Study in Economics and Management
+ b51.0.03 (Akapemuyeckvie HaBblki B 0671aCTU 3KOHOMUKM 1 155 |[enapTaMeHT 3KOHOMUYECKUX HayK OnK-5
MeHeKMeHTa)
+ 51.0.04 Research Methods (MeToasl uccnenosaqus) 3 9 27 18 18 36 3 |Cepsuca u Typusma YK-2; OMNK-6; NK-4
. 51.0.05 Digital Tourism and Hospitality (LincpoBoii Typusm n 2 18 18 54 3 Cepavca u Typuama OMNK-1; NK-3
rOCTENPUMMCTBO)
Understanding Russians. Context of Intercultural
+ 51.0.06 Communication (MoHuMaHue Poccum. KoHTekeT 3 |CepBuca u Typusma OnNK-2; NK-2
MEXKY/IbTYPHO KOMMYHUKaLIMK)
Understanding Russian Economy. Problems of
+ 51.0.07 Transition (BeeaeHue B POCCUICKYIO KOHOMMKY. 3 8 100 3 |Cepsuca u Typusma OnNK-5; NK-2
TMpo6eMbl TpaHcopMaLmin)
+ 61.0.4B.01 Moaynu no BbiGopy 13 54 63 243 108
- 61.0.[B.01.01 |Moaynsb 1 13 54 63 243 108
- BT.O/B.OL0LO [n3aiiH Typusma 3 |Cepsuca u Typusma YK-3; OMNK-7; NK-1
1
- EI.O.L[B.OI.OLO lMnaHupoBaHue B TypuU3Me 1 rocTenpuuMcTee 3 18 18 36 36 3 |Cepsuca u Typusma YK-1; YK-3; ONK-2
~ 51.0.[1B.01.01.0 | MapkeT1HroBoe ynpasneHue B Typusme 1 4 18 18 7 36 3 |cepsuca n Typusma OMNK-4; NK-3
3 rocTenpunMcTae
- El.O.L[B.Ol.Ol.O DKOHOMWKa TypU3Ma W NyTeLecTBuin 3 9 9 90 3 |Cepsuca u Typusma OMK-5; NK-1; NK-3
- q ‘OAB01010 CraHaapTbl FOCTUHUYHOIO CepBuca 3 9 18 45 36 3 |Cepsuca u Typusma OnMnK-3; NK-5
+ 61.0.[1B.01.02 |Moaynsb 2 13 54 63 243 108
+ BT.O/B.OL020 Event-Tourism (Event-Typusm) 3 |Cepsuca u Typusma OMNK-7; NK-1; NK-3
1
+ El.O.L[B.Ol.OZ.O Green Tourism (3eneHblit Typusm) 3 18 18 36 36 3 |Cepsuca u Typusma OMnK-4; NK-3
N 51.0.[1B.01.02.0 |Specialized types of tourism (CneunanusnposaHHble 4 18 18 7 36 3 |cepsuca n rypusma ONK-3; ONK-4; NK-3
3 BUAbl TYpU3Ma)
+ EI'O'E‘B'OI'OZ'O Emotional Economics (3koHOMWKa BreyaTneHuit) 3 9 9 90 3 |Cepsuca u Typusma OMK-5; NK-1; NK-3
N 51.0.[1B.01.02.0 |Guest Service Management (YnpaBneHue roctesbimM 3 9 18 45 36 3 |cepauca u rypuava ONK-3; NK-5
5 CEepBMUCOM)
21 71 27 99 18 415 144
Yacrb, opmupy yuacT o6pasoBaTesibHbIX OTHOLUE}
+ B1.B.01 Critical and Project Thinking (KpuTueckoe u 155 |/[lenapTaMeHT 3KOHOMUYECKUX HayK YK-1; YK-2; YK-6; NK-4
MPOEKTHOE MblLLNEHNE)
. B1.B.02 Global Scientific Communication (Fno6anbHas 13 |Menemxmerra VK-3; YK-4; YK-5; NK-5
Hay4Hasi KOMMyHMKaLMsi)
+ 51.B.1B.01 Ancumnnuuel (Moaynu) no seiopy 1 (AB.1) YK-2; VK-3; NK-1
+ 51.B.1B.01.01  |®1HAHCOBI MEHEMKMEHT 10 |®uHaHcbl 1 kpeauT YK-2; YK-3; NK-1
Leadership and Ethics in Tourism and Hospitality
- 51.B.[1B.01.02  |(J/lnaepcTeo 1 aTKa B MHAYCTPUM TypuaMa 1 3 |CepBuca u Typusma YK-2; YK-3; NK-2
roCTenpuUMMCTBa)
+ B1.B.1B.02 Auncumnnmkbl (Moaynu) no Bbi6opy 2 (AB.2) YK-1; YK-6; NK-3
+ B1.B.[1B.02.01 |YnpaBneHueckasi 3KOHOMMKa 3 |CepBuca u Typusma YK-1; YK-6; NK-3
- B1.B.B.02.02 |Tourism of Impressions (Typuam BnieyatneHmit) 3 |Cepsuca v Typusma YK-1; YK-6; NK-5
21 71 27 99 18 415 144
Bnok 2.MpakTnka
Yacrb, opmupy yuacT o6pasoBaTesibHbIX OTHOLUE}
+ 52.B.01 Yue6Has npakTuka 3 36 72 MK-4 ; NK-5
+ B2.B.01.01(Y) YyebHas npakTuka. O3HakoMuTenbHas npakTuka 3 36 72 155 |[lenapTaMeHT 3KOHOMUYECKUX HayK nK-4
YyebHas npakTuka. HayuHo-uccnenosatenbckas
+ B2.B.01.02(Y) |pa6ota (MonyyeHne NepBUYHbIX HaBbIKOB Hay4HO- 155 |[JenapTaMeHT 3KOHOMUYECKUX HayK nK-5

1ccnenoBaTebekon paboTbl)




Kypc 1

- - - ®opma KOHTpons 3.e. - WToro akaa.yacos
Cem. 1 Cem. 2
Cuntatb WMHaeke HanmeHoBaHve k3a Saver 3ayeT c| kcnep dakr Yacos | Skcnep Mo KoHTakT cp Kont WHTep se. Tex na6 Mo Mp P KoHT se. Tlex a6 mp np P Kont
B nnaHe MeH ou. THOE B 3.e. THOE nnaxy 4acbl ponb Yacbl WHTEp. PO/b WHTEp. ponb
12223
+ b2.B.02 Mpou3sBoacTBEHHANA NpaKTUKa 444 47 47 1692 1692 234 1458 4 36 108 16 108 468
+  |52B.0201(m) |MPOvBOACTBEHHAS NPaKTUK@. HayuHo- 12 11 11 36 | 306 | 396 108 288 4 36 108 7 72 180
vccneaoBaTtesnbekas paboTa
+  |52B.02.02(m) |NPOvBOACTBEHHAS NpaKTUK@. HayuHo- 3 6 6 36 | 216 | 216 36 180
vccneaoBaTesnbekas paboTa
+  |62B.02.03m) |1POvBOACTBEHHAR NPaKTUKA. MPoeKTHO- 2 6 6 36 | 216 | 216 18 198 6 18 198
TEXHONOrnyeckas NpakTuka
+  |2.8.02.04(m) |MIPOV3BOACTBEHHAR NPaKTUKA. MPOEKTHO- 2 3 3 36 108 108 18 %0 3 18 90
TEXHONOrnyeckas NpakTuka
+  |52B.02.05(m) |MPovsBOACTBEHHAs NPaKTUK@. Hayuro- 4 12 12 36 432 432 18 414
ncenegosaTenbekas pa60Ta
. 52.8.02.06(T) Mpou3BoACTBEHHas NpakTuka. OpraHU3aUyoHHO- 4 3 3 36 108 108 18 %0
ynpaesieHyeckas
N 52.8.02.07(Na) Mpon3soacTBEeHHas npakTuka. MpeaannioMHas 4 6 6 36 216 216 18 198
NpaKTUKa
54 54 1944 1944 306 1638 4 36 108 20 144 576
54 54 1944 1944 306 1638 4 36 108 20 144 576
Bnok 3.FocyaapcTBeHHas nToroBas aTrecrauuns
3awwmTa BbIMYCKHOM KBanMGUKaLMOHHOM paboTbl
+ B3.01 (BKP), BK/to4asi MoAroTOBKY K NpoLeaype 3aliuTbl 1 4 9 9 36 324 324 18 270 36
npoueaypy 3aLuuTbl
9 9 324 324 18 270 36
9 9 324 324 18 270 36
®TA.PaKyNbTaTUBHbIE ANCLIMITIMHDBI
Security and Loss Prevention in Tourism
+ OTA.01 (Be3onacHocTb 1 NpeAoTBpaLLeHue nNoTeps B 2 1 1 36 36 36 18 18 1 9 9 18
Typusme)
+ o102 Hotel Sales and Revenue Management (YnpaBneHue 2 1 1 36 36 36 18 18 1 9 9 18
MpoAaXXaM1 1 AOX0AAMU B rOCTUHMLE)
72 72 36 36 2 18 18 36
72 72 36 36 2 18 18 36




Kypc 2

3akpenneHHas kadeapa

Cem. 3 Cem. 4
CuutaTh Mp KoHT KoHT
WHpexc HaumeHoBaHve 3.e. Tex a6 Mp cp 3.e. Jlek Na6 MNp Ccp Kon HaumeHoBaHve KomneTeHuun
B nnaHe MHTEp. ponb ponb
+ 52.B.02 Mpon3BoACTBEHHas NpaKTUKa 6 36 180 21 54 702 NK-1; NK-2; NK-3; NK-4 ; NK-5
+ 52.B.02.01(M) MpOM3BOACTBEHHAS MPaKTUKA. Hay'Ho- 155 |[enapTaMeHT SKOHOMUYECKUX Hayk NK-4 ; NK-5
vccneaoBaTtesnbekas paboTa
+  |52B.02.02(m) |NPOvBOACTBEHHAS NpaKTUK@. HayuHo- 6 36 180 3 |cepenca u Typuama NK-4 ; MK-5
vccneaoBaTesnbekas paboTa
+ 52.B.02.03(M) MPOM3BOACTBEHHAS PaKTUKA. MpoeKTHo- 3 |CepBuca u Typusma NK-1; NK-3
TeXHOJOrn4eCkast NpakTvka
+ 52.B.02.04(MN) Mpo3B0ACTBEHHEA NPAKTUKA. MPOEKTHO- 3 |Cepsuca u Typusma NK-1; NK-3
TeXHOJOrnueCkast NpakTvka
+  |s2Bo2osmy [POvsBOACTBEHHER MpaKTUKE. HayHo- 12 18 | 414 3 |cepsuca u ypusma NK-4 ; NK-5
viccnegoBateibckas pabota
+  |52.B.02.06(m) |MPOV3BOACTBEHHAR NPaKTUKA. Oprany3auyoHHO- 3 18 %0 3 |cepeuca u Typuama NK-1; NK-2; NK-3
ynpasneHyeckast
+  |62.8.02.07(N) E['J’;’:'::::me””a“ MpaKTUKa. MpeAAMMIOMHas 6 18 | 198 3 |cepsuca u Typrama MK-1; NK-2; NK-3; MK-4 ; NK-5
72 252 21 54 702
72 252 21 54 702
Bnok 3.FocyaapcTBeHHas nToroBas aTrecrauuns
3aLmTa BbiMyCKHON KBaNMMUKaLIMOHHON paboTbi YK-1: YK-2: YK-3; YK-4: YK-5; YK-6; OMK-1; ONK-2: OMK-3; OfK-
+ B53.01 (BKP), BK/louast MOArOTOBKY K MpoLiealype 3auTbi 1 9 18 270 36 3 |Cepsuca 1 Typusma e ! iy g i M 4
P — 4; OMNK-5; OMNK-6; OMNK-7; NK-1; NK-2; NK-3; NK-4 ; NK-5
9 18 270 36
9 18 270 36
®TA.PaKyNbTaTUBHbIE ANCLIMITIMHDBI
Security and Loss Prevention in Tourism
+ OTA.01 (Be3onacHoCTb 1 NpeaoTBpaLLeHne NoTepb B 3 |Cepsuca u Typusma nK-1
Typusme)
+ o102 Hotel Sales and Revenue Management (Ynpasnexue 3 |Cepsuca n rypuama nK-1
NPOAAXaMy 1 JOX0AaMM B TOCTUHULE)




NHpekc CopepxxaHue Twn
YK-1 CrnocobeH OCyLLEeCTBNSATb KPUTUYECKUIA aHanu3 npobieMHbIX CUTYaLmMit Ha OCHOBE CUCTEMHOMO MOAXOAA, BblpabaTbiBaTb CTPATEruio AeNCTBUI YK
51.0.4B.01.01.02 MnaHnpoBaHve B Typu3Me ¥ roctenpumnMmcTae
b1.B.01 Critical and Project Thinking (Kputnyeckoe 1 npoeKkTHOe MbiluieHne)
b1.B.AB.02.01 YnpasneH4yeckas 3KOHOMMKa
b61.B.B.02.02 Tourism of Impressions (TypuaM BneyaTneHui)
B3.01 3alumTa BbINyCcKHOW KBanudykaumMoHHo paboTbl (BKP), BkIouasi NoAroToBKy K npoueAype 3almThl v NpoLeaypy 3amThbl
YK-2 CnocobeH ynpaensiTb NPOEKTOM Ha BCEX 3Tanax ero XW3HEeHHOro umknia YK
61.0.04 Research Methods (MeToabl nccnepoBaHms)
b1.B.01 Critical and Project Thinking (Kputnyeckoe 1 npoeKkTHOe MbiluneHue)
51.B.B.01.01 DUHAHCOBbI MEHEMKMEHT
b51.B.[B.01.02 Leadership and Ethics in Tourism and Hospitality (Jlnaepctso n 3Tuka B UHAYCTpUM Typu3Ma 1 rocTenpumMcTBea)
b3.01 3almTa BbINyCKHOW KBanudmMKaLmoHHo! pa6oTkl (BKP), BKIouasi NOArOTOBKY K MpoOLeAype 3aliMThl M NpoLeaypy 3alumThl
YK-3 CrniocobeH opraH130BbIBaTb M PYKOBOAUTL PaboToi KOMaHAbI, BbipabaTbiBasi KOMaHAHYIO CTpaTeruio Afist AOCTUXXEHWUS NOCTaBEHHOW Lienn YK
51.0.[1B.01.01.01 [zaliH TypusMa
51.0.4B.01.01.02 [naHWpoBaHue B Typu3Me U roctenpummcTee
b1.B.02 Global Scientific Communication (FnobanbHas Hay4YHasi KOMMYHUKaLUWs)
51.B./1B.01.01 DUHAHCOBbI MEHEMKMEHT
b51.B.[B.01.02 Leadership and Ethics in Tourism and Hospitality (Jluaepctso n 3Tuka B UHAYCTpUM Typu3Ma 1 rocTenpumMcTBea)
b3.01 3alwmTa BbINyCKHOW KBanndUKaLmoHHo!M pa6oTkl (BKP), BKouasi NOArOTOBKY K MpoOLeAype 3aluMThl M NpoLeaypy 3alumThl
VK-4 CI'IOCOGeHuI'IpVIMeHSITb COBpEMEHHble KOMMYHMKaTVBHbIE TEXHOMOMMM, B TOM YNCIIe HAa MHOCTPaHHOM(bIX) 3blke(ax), ANl akaAeMUYecKoro n NpodeccuoHanbHOro vK
B3anMOAEeNCTBUs
51.0.02 BUSMess Commnication (bU3HEC KOMMyHVIKaLIVis)
b1.B.02 Global Scientific Communication (FnobanbHas Hay4yHast KOMMyHUKaLMS)
b3.01 3alwmTa BbINyCKHOW KBannduKaLmoHHo!M pa6oTkl (BKP), BKouasi NOArOTOBKY K MpoLeAype 3aliMThl M NpoLeaypy 3alumThl
YK-5 CrnocobeH aHanM3npoBaTh M y4uTbiBaTb pa3Hoobpasue KynbTyp B MPOLEcce MEXKYbTYPHOrO B3aMMOAENCTBUS YK
51.0.02 BUSMESs Commnication (bU3HEC KOMMyHVIKaLVisT)
51.B.02 Global Scientific Communication (Fno6asnbHas Hay4Has KOMMyHMKaLWs)
b3.01 3alumTa BbINYCKHOW KBanmdvKaumMoHHoW paboTsl (BKP), BKIouasi MOAroToBKY K Mpoueaype 3aluTbl ¥ NpoLeaypy 3aluThbl
YK-6 CnocobeH onpeaensite U peann3oBbiBaTb NPUOPUTETHI COBCTBEHHOWN AESTENBHOCTM U CMOCOOLI €6 COBEPLIEHCTBOBAHMSI Ha OCHOBE CaMOOLIEHKM YK
51.0.02 BUSIMESs Commnication (bU3HEC KOMMyHVIKaLIVIST)
51.B.01 Critical and Project Thinking (Kputnyeckoe n npoeKkTHOe MbiluneHne)




b1.B.A4B.02.01 YnpaBneHyeckas 3KOHOMUKa
B1.B.[B.02.02 Tourism of Impressions (Typu3m BrneyaTneHnin)
B3.01 3alwmTa BbINYCKHOW KBanuduKaLmoHHo! paboTkl (BKP), Bktouasi NOArOTOBKY K MpoLleaype 3almThl v npoueaypy 3alumThl
onKk-1 CnocobeH (hopMMPOBaTbL TEXHOMOMMYECKYHO KOHLIEMLMIO TYPUCTCKOM OpraHn3aumimn, OpraHM30BbIBaTb BHEAPEHWUE TEXHOMOMMUYECKUX HOBALWMI M NMPOrpaMMHOro oK
obecneyeHns B cpepe Typm3aMa
51.0.05 Digital Tourism and Hospitality (LiucbpoBoi Typu3aM 1 rocTenpummcTeo)
B3.01 3alumTa BbINYyCKHOW KBanudyvkaumoHHo paboTbl (BKP), Bkouasi NoAroToBKy K npoueaype 3awmTbl v NpoLeaypy 3amThbl
OnK-2 CrnocobeH OCyLEeCTBATb CTPATErMyeckoe ynpaBieHNe TYPUCTCKOW AEATENBbHOCTBIO Ha Pas3/IMUHbLIX YPOBHSX YNpaB/ieHUs onK
51.0.01 HoSpitality and Tourism Industry: the Theory and Practice (VIHAyCTpysl TypraMa v ToCTENpUnMCTBa: TE0PWSt Vi PaKTyKa)
51.0.06 Understanding Russians. Context of Intercultural Communication (MoHuMaHve Poccun. KOHTEKCT MEXKYNbTYPHON KOMMYHUKaLMK)
51.0.4B.01.01.02 [naHvpoBaHue B Typu3Me 1 roctenpummcTee
B3.01 3almTa BbINyCKHOW KBanudykaumMoHHo paboTbl (BKP), Bkouas NoAroToBKy K npoueaype 3awmTbl v NpoLeaypy 3amThbl
OrikK-3 CnocobeH pa3pabaTtbiBaTb M BHEAPSATb CUCTEMBI YNPABEHNS Ka4yeCTBOM yCyr B cdepe TypusMa OrkK
B51.0.4B.01.01.05 CTaHZapTbl FOCTUHUYHOIO CcepBuca
51.0.4B.01.02.03 Specialized types of tourism (Cneuvanu3vpoBaHHble BUAbI Typu3mMa)
51.0.B.01.02.05 Guest Service Management (YnpaBneHue roctesbiM CEPBUCOM)
b3.01 3almTa BbINyCKHOW KBanudmMKaLmoHHo! pa6oTkl (BKP), BKIouasi NOArOTOBKY K MpoOLeAype 3aliMThl M NpoLeaypy 3alumThl
OrkK-4 CnocobeH paspabaTbiBaTh M BHEAPSTb MAaPKETUHIOBbIE CTPATErMM 1 NporpamMmbl B cepe Typusma OonkK
51.0.4B.01.01.03 MapKeTUHIroBOe ynpaB/fieHne B TypusMe 1 roctenpummcree
51.0./1B.01.02.02 Green Tourism (3eneHblii Typuam)
51.0.B.01.02.03 Specialized types of tourism (Cneunanu3anpoBaHHbIe BUAbI Typu3ma)
b3.01 3alwmTa BbINyCKHOW KBannduKaLmoHHo!M pa6oTkl (BKP), BKouasi NOArOTOBKY K MpoOLeAype 3aluMThl M NpoLeaypy 3alumThl
OnK-5 CnocobeH obecneunsaTb 060CHOBaHME, pa3paboTky K BHeﬂp?HMe 3KOHOMUYECKOW CTpaTernu NpeanpusaTusi, NPUOPUTETHBLIX HaNpaBneHUn ero AesaTeNbHOCTU U OnK
YMETb OUeHMBaTb 3PPEKTUBHOCTb YNPaBNEHYECKUX PELLEHUI
51.0.03 Skills for Study in Economics and Management (AkafeMuyeckme HaBblkiM B 061acTi SKOHOMUKN U MEHEKMEHTa)
B51.0.07 Understanding Russian Economy. Problems of Transition (BBeaeHue B Poccuitckyto SkOHOMUKY. Mpo6neMbl TpaHcdopMaumin)
51.0.[1B.01.01.04 DKOHOMMKA TypW3Ma U NyTewwecTBui
51.0.AB.01.02.04 Emotional Economics (3kOHOMMKa BrieyaTieHni)
b3.01 3alumTa BbINYCKHOW KBanudyKaumMoHHoM paboTsl (BKP), BKIlouasi MOAroToBKY K Mpoueaype 3aluThl ¥ NpoLeaypy 3aluuThbl
OriK-6 CnocobeH nnaHMpoBaTb M NPUMEHSTL NOAXOAbI, METOAbI M TEXHOMOMMM Hay4HO-MPUKNAAHbIX UCCeaoBaHuUi B 3bpaHHol cdepe npodeccnoHanbHol gestensHoct | OMNK
51.0.04 Research Methods (MeToabl nccneposaHmns)
b3.01 3alumTa BbINYCKHOW KBanmdrKaumMoHHo paboTsl (BKP), BKIouasi MOAroTOBKY K Mpoueaype 3aluThl ¥ NpoLeaypy 3aluThbl




OnK-7 CnocobeH ocyLLecTBNSATL NeAarornieckyto AesTeNnbHOCTb MO OCHOBHbLIM NpodheccnoHanbHbIM 06pa3oBaTebHbIM MPOrpaMMaM 1 AOMNONHUTENbHBIM oK
NpodeccMoHanbHbIM NporpamMmaM
51.0.02 BUSMess Commnication (bU3HeC KOMMyHVKaLVisT)
51.0.4B.01.01.01 [uzaiiH Typusma
51.0.4B.01.02.01 Event-Tourism (Event-Typu3m)
B3.01 3awmTa BbINYCKHOW KBanudukaumnoHHo! paboTbl (BKP), Bktouas NOAroTOBKY K Mpoueaype 3almTbl v npoueaypy 3almThbl
MK-1 CnocobeH (opMynnpoBaTb KOHLIEMNLMIO TYPUCTCKOro NpeanpusaTus, paspabateiBatb 3QhEKTUBHYIO CTpaTernio n hopMnMpoBaTh aKTUBHYHO NMOMNTMKY OLLEHKW PUCKOB K
TYPUCTCKOro npeanpusaTus
52.B.02.07(Ng) MNpou3BoacTBeHHas npakTuka. MNpeaaMnnoMHas npakTuka
51.0.[B.01.01.01 [uzaliH Typusma
51.0.0B.01.01.04 DKOHOMMKA Typu3Ma W NyTewecTBui
51.0.4B.01.02.01 Event-Tourism (Event-Typu3m)
51.0.B.01.02.04 Emotional Economics (3KOHOMMKa BrieyaT/ieHni1)
51.B./1B.01.01 DUHAHCOBbI MEHEMKMEHT
B52.B.02 [Mpon3BOACTBEHHASA NpaKTuKa
B52.B.02.03(I) lMponsBoaCTBEHHasA nNpakTuKa. MpoeKTHO-TeXHOMorMYeckas npakTnka
B2.B.02.04(I) lMponsBoaCTBEHHasA nNpakTuKa. MpoeKTHO-TeXHOorMYeckas npakTnka
B2.B.02.06(IM) MNpowu3BoacTBEeHHas npakTuka. OpraHM3auMoHHO-ynpaBneHYeckas
b3.01 3almTa BbINyCKHOW KBannduKaLmoHHo! paboTkl (BKP), BKouasi NOArOTOBKY K MpoOLeaype 3aluMThl M NpoLeaypy 3alumThl
®TA.01 Security and Loss Prevention in Tourism (be3onacHoCTb 1 NpeaoTBpaLleHne noTepb B Typusme)
oTA.02 Hotel Sales and Revenue Management (YnpaBneHve npogaxamu n A0X0A4aMu B rOCTUHULE)
MK-2 CnocobeH opMMpoBaThb KaApoBYK NOMUTUKY NPeanpuUsTUs MK
B2.B.02.07(Ng) lMpoun3soacTBeHHas npakTuka. MpeaavnnoMHas npakTuka
51.0.06 Understanding Russians. Context of Intercultural Communication (MoHuUMaHWe Poccuu. KOHTEKCT MEXKYNbTYPHON KOMMYHMKaLWK)
B51.0.07 Understanding Russian Economy. Problems of Transition (BBeaeHue B Poccuiickyto s3koOHOMUKY. Mpobnembl TpaHcdopMaumin)
b51.B.[B.01.02 Leadership and Ethics in Tourism and Hospitality (Jluaepctso n 3Tuka B UHAYCTpUM Typu3Ma 1 rocTenpumMcTBea)
52.B.02 MNpou3BoacTBEHHas NpaKTUKa
52.B.02.06(I) MpounssoacTBeHHas nNpakTuka. OpraHM3auVMOHHO-yNpaBieHyeckas
b3.01 3alumTa BbINYCKHOW KBanudyKaumMoHHoM paboTbl (BKP), BKIlouas MOAroToBKY K Mpoueaype 3aluThl ¥ NpoLeaypy 3aluThbl
nK-3 CnocobeH paspabaTbiBaTb HOBbIE TYPUCTCKME MPOEKTHI, COOTBETCTBYIOLME TPEGOBAHUAM TYPUCTCKOWM MHAYCTPUM, BbISIBASITb MPUOPETETHLIE HaNpPaBNEHNS B MK
NpOeKTUPOBaHUK, COCTaBAATb HEOHXOAMMYI0O HOPMATUBHO-MPABOBYIO AOKYMEHTaLUMIO
52.B.02.07(Mg) MNpou3BoacTBeHHas npakTuka. MNpeaaMnnoMHas npakTuka
61.0.05 Digital Tourism and Hospitality (LlucdpoBoi1 Typusm 1 roctenpunMcTBo)
51.0.4B.01.01.03 MapkeTuHroBsoe ynpasneHvue B TYypusMe U roctenpumnMmcTse




51.0.[B.01.01.04

KOHOMMKa Typu3Ma 1 NyTeLLecTBuii

51.0.4B.01.02.01

Event-Tourism (Event-Typu3m)

51.0.4B.01.02.02

Green Tourism (3eneHblit Typusm)

51.0.4B.01.02.03

Specialized types of tourism (CneumanuanpoBaHHble BUAbI Typu3Ma)

51.0.[B.01.02.04

Emotional Economics (9koHOMMKa BneYaTeHuit)

51.B.A1B.02.01

YnpasneH4yeckas 3KOHOMMKa

52.B.02

[Mpon3BoACTBEHHAsA NpaKTuKa

52.B.02.03(M)

Mpon3BoacTBEeHHas NMpakTVKa. MPOEKTHO-TEXHOMOrMYecKas NpakTuka

52.B.02.04(M)

Mpon3BoacTBEHHas NMpakTVKa. MPOEKTHO-TEXHOOrMYecKas NpakTuka

52.B.02.06(M)

Mpon3BoACTBEHHas NMpaKTVKa. OpraHM3auMoHHO-yNpaB/ieHyYeckas

B3.01

3almTa BbINyCKHOW KBanuduKaLmoHHo! pa6oTekl (BKP), BKItouasi NOArOTOBKY K MpoLeaype 3aluMThl M NpoLeaypy 3alumThl

npodeccrmoHanbHoi nHdopMaumm

MNK-4 CnocobeH Mcnonb3oBaTb pesyfbTaTbl HayYHbIX UCCEAOBaHUIA AN1sl (POPMUMPOBaHMSI NPOrPaMM KOMMEKCHOrO TYPUCTCKOrO Pa3BUTUS TEPPUTOPUI nK
B2.B.02.07(Ng) lMpoun3BoacTBeHHas npakTuka. MpeaavnnoMHas npakTuka
b51.0.04 Research Methods (MeToabl nccnepgosaHns)
b1.B.01 Critical and Project Thinking (KpuTuyeckoe n NpoekTHOe MblLfieHne)
b2.B.01 YuebHasa npakTuka
52.B.01.01(Y) YyebHas npakTvika. O3HakoMuUTeNbHas NpakTuka
B52.B.02 [Mpon3BOACTBEHHASA NpaKTUKa
B2.B.02.01(IM) MNpowu3BoacTBEHHas npakTuka. Hay4Ho-uccneaosartensckas paborta
B2.B.02.02(IM) Mpowu3BoacTBeHHas npakTuka. HayuHo-uccneaosartensckas paborta
B2.B.02.05(I) Mpowu3BoacTBeHHas npakTuka. HayuHo-uccneaosatensckas paborta
b3.01 3alwmTa BbINyCKHOW KBannduKaLmoHHo!M pa6oTkl (BKP), BKouasi NOArOTOBKY K MpoLeAype 3aluMThl M NpoLeaypy 3alumThl
MK-5 CnocobeH npuMeHsiTb NpoeccMoHanbHble 3HaHWS TEXHOIOMMYECKOrO UK METOAOIOMMYECKOrO XapaKTepa B TOM YMC/IE MHHOBALMOHHBIE A/ aHanu3a v OLEeHKU K

52.B.02.07(Ma)

[Mpon3BoACTBEHHasA nNpakTuka. MpeaaMnaoMHas npakTmka

51.0.01

HoSpitality and Tourism Industry: the Theory and Practice (VIRAyCTpvisl TYpyaMa v TOCTENPUMCTBA: TEOPUS Vi PAKTNKa)

51.0.4B.01.01.05

CTaHpapTbl rOCTUHWYHOTO CepBuca

51.0.4B.01.02.05

Guest Service Management (YnpaBneHue rocteBbiM CEPBUCOM)

51.B.02

Global Scientific Communication (FnobanbHas Hay4YHasi KOMMYHUKaLWS)

51.B.1B.02.02 Tourism of Impressions (Typ13M BrneyaTeHuIA)

52.B.01 YyebHas npakTuka

52.B.01.02(Y) YuebHas npakTvka. HayuHo-uccnegoBatenbckas paboTa (MonyyeHne nepBUYHbIX HaBLIKOB Hay4YHO-UCCNeN0BaTeNbCKoN paboThl)
52.B.02 MNpou3BoacTBEHHas NpakTUKa




52.B.02.01(M)

MpounsBoacTBeHHas NpakTuka. HayyHo-nccneaosaTenbckas pabota

52.B.02.02(M)

MpounsBoacTBeHHas NpakTuka. HayyHo-nccneaosaTenbckas pabota

52.B.02.05(M)

MpounsBoacTBeHHas NpakTuka. HayyHo-nccneaosaTenbckas pabota

B3.01

3alumTa BbIMYCKHOM KBannduKaumMoHHON paboTsl (BKP), BKIOUas NOArOTOBKY K MpoLeAype 3aluuThl U NpoLeAypy 3aliuThbl




NHaekc

HaunmeHoBaHue

dopMupyeMble KOMMETEHLUM

VK-1; VK-2; YK-3; YK-4; YK-5; YK-6; OIIK-1; OIIK-2; OIIK-3; OIIK-4; OIIK-5; OIIK-6; OIIK-7; IIK-1; TTIK-2; I1K-3; ITK-4

b1
OvcumnnmHel (Mogynm) TIK-5
VK-1; YK-2; VK-3; YK-4; YK-5; VK-6; OIIK-1; OIIK-2; OIIK-3; OIIK-4; OIIK-5; OIIK-6; OIIK-7; TIK-1; I1K-2; I1K-3; I1K-4
B1.0 Obsi3aTenbHas YacTb
; TIK-5
Hospitality and Tourism Industry: the Theory and
51.0.01 Practice (MHaycTpus TypuaMa v rocTenpUUMCTBa: TeopUst OIIK-2; TIK-5
1 NpakTuKa)
Business Commnication (B13Hec KOMMyHMKaLUns)
51.0.02 YK-4; YK-5; YK-6; OIIK-7
Skills for Study in Economics and Management
51.0.03 (AkageMuueckme HaBblkM B 061acT 3KOHOMUKN U OIIK-5
MEHEeDKMEHTa)
61.0.04 Research Methods (MeToabl uccnenoBaHus) VK-2; OIIK-6; TTK-4
51.0.05 Digital Tourism and Hospitality (Lindposon Typusm un OIIK-1: TIK-3
rocTenpumMMcTBO)
Understanding Russians. Context of Intercultural
b61.0.06 Communication (MoHWMaHWe Poccumn. KoHTekCT OIIK-2; T1K-2
MEXKY/IbTYPHOWN KOMMYHUKaLWK)
Understanding Russian Economy. Problems of Transition
b1.0.07 (BBeaeHue B Poccuickyto SKOHOMUKY. Mpobnemsl OIIK-5; T1K-2
TpaHchopMaumin)
61.0.4B.01 Moaynu no Bbibopy
51.0.1B.01.01 Mogynb 1
2:'U'HD'U1'U1' [Au3aiiH Typusma VYK-3; OIIK-7; TIK-1
:_ﬁ'u'“b'm'm' MnaHnpoBaHWe B TypU3Me 1 rocTenpumnMcTBe VK-1; VK-3; OIIK-2
51.0.B.01.01.|MapkeTMHroBoe ynpasieHue B Typusme u OTTK-4: TTK-3
03 rocTenpumMmcTee
2:1“'“5'“'“' DKOHOMMKa Typu3Ma M NyTewecTsui OIIK-5; T1K-1; TIK-3
:é.U.Hb.Ul.Ul. CraHaapTbl FOCTUHUYHOIO cepBuca OIIK-3; IIK-5
B51.0.4B.01.02 Mogaynb 2
o PP T2 e vent-Tourism (Event-ypuam) OIIK-7; TK-1; TIK-3
2;“'“5'“'“' Green Tourism (3eneHblit Typu3m) OI1K-4; T1K-3
B51.0.[1B.01.02.|Specialized types of tourism (CneunannampoBaHHble OITK-3: OITK-4: TTK-3
03 BMAbl Typ13Ma)
:i.u./_lb.m.uz. Emotional Economics (9KOHOMMKA BreYaTneHuit) OIIK-5; TIK-1; TIK-3
51.0.4B.01.02.|Guest Service Management (YnpaBneHue roctesbiM OIIK-3; TIK-5
05 CepB1COM)
b1.B Hacre, GopMupyemast yuacTHIKaMI 06PasOBATENbHbIX |y 1. vy 5. yic.3: VK-4: VK-5: YK-6; [TK-1; TIK-2; [TK-3: [TK-4 : TIK-5
OTHOLLEHUI
51.B.01 Critical and Project Thinking (Kputuueckoe 1 npoekTHoe VK-1: VK-2; YK-6; TIK-4
MbILLSIEHME)




51.B.02 Global Scientific Communication (FnobanbHas Hay4Has VK-3: VK-4: VK-5: TIK-5
KOMMYyHMKaLMS)
b61.B.B.01 OvcumnamuHel (Mogynum) no BeiGopy 1 (4B.1) VYK-2; YK-3; TIK-1
b51.B.[B.01.01 DUHAHCOBBIA MEHEMKMEHT VK-2; VK-3; IIK-1
Leadership and Ethics in Tourism and Hospitality
51.B.AB.01.02 (JlnpepcTBo 1 3TVKa B MHAYCTPUM TypusMa u YK-2; YK-3; [IK-2
rocTenpuMMcTBa)
|El.B.,ElB.02 [OvcumnamHel (Moaynum) no Bbibopy 2 (4B.2) VK-1; VK-6; [1K-3
Bb1.B.AB.02.01 YnpaBneHyeckasi 3KOHOMUKa VK-1; YK-6; I1K-3
51.B.4B.02.02 Tourism of Impressions (Typv3M BrneyaTneHui) VYK-1; YK-6; T1K-5
|52 MpakTyKa IIK-1; IIK-2; I1K-3; T1IK-4 ; TIK-5
B2.0 Obsa3aTenbHas yactb
52.B Yactb, d)O[jMVIpyEMaFl y4yacCTHUKaMKN 0bpa3oBaTeNbHbIX TIK-1; TIK-2; TIK-3; TIK-4 : TIK-5
OTHOLLEHUI
52.B.01 YyebHas npakTvka [IK-4 ; I1K-5
52.B.01.01(Y) YyebHast npakTuka. O3HaKOMUTENbHAs NpaKTUKa T1K-4
YyebHas npakTvka. HayuHo-uccnegosartensckas paborta
52.B.01.02(Y) (MonyyeHne NepBMYHbBIX HABbLIKOB HaY4HO- IIK-5
nccnefoBaTenbCeKon paboThl)
b2.B.02 Mpon3BOACTBEHHAs NpaKTUKa IIK-1; I1K-2; TIK-3; [1K-4 ; TIK-5
52.8.02.01(1) Mpon3BOACTBEHHas MpaKTuka. HayyHo- [IK-4 : TIK-5
nccneposatenbckas pabota
52.8.02.02(1) Mpon3BOACTBEHHas MpakTuka. HayyHo- [IK-4 : TIK-5
nccneposatenbckast pabota
52.8.02.03(1) Mpon3BOACTBEHHas MpaKTuKa. MpoeKkTHO- TIK-1; TIK-3
TeXHOMormyeckas npakTuka
52.8.02.04(1) Mpon3BOACTBEHHas MpaKTuKa. MpoeKkTHO- TIK-1; TIK-3
TeXHOMormyeckas npakTuka
52.8.02.05() Mpon3BOACTBEHHas MpaKTuka. HayyHo- TK-4 ; [IK-5
uccneposaTenbckas pabota
52.8.02.06() Mpon3BOACTBEHHas MpaKTuka. OpraHM3aLmnMoHHO- TIK-1; TIK-2; TIK-3
ynpaBneH4eckas
B2.8.02.07(Ng) [ PO RCTEERRAR MPaRTARE. TIPEAAMTITOMHGS TIK-1; TIK-2; TIK-3; TIK-4 ; [TK-5
VK-1; YK-2; YK-3; YK-4; YK-5; YK-6; OIIK-1; OIIK-2; OIIK-3; OIIK-4; OTIK-5; OIIK-6; OIIK-7; TTK-1; ITK-2; TTK-3; ITK-4
B3 ['ocypapcTBeHHasi UTOroeast atrectaums IK-5
3auwTa BbinyCKHON KBa/MQUKaUNORHON paboTbl (BKP), vy 1 yic o v 3. yK-4; VK-5; YK-6; OITK-1; OTTK-2; OITK-3; OITK-4; OTTK-5; OITK-6; OTTK-7: ITK-1; TIK-2; [TK-3; TTK-4
53.01 BKJTIO4as NMOArOTOBKY K MpoLieAype 3alnTbl 1 npoueaypy || K5
3aWunTE P
oTAa dakynbTaTUBHbIE AUCLMMIIVHBI [IK-1
oT[.01 Security and Loss Prevention in Tourism (besonacHocTb 1 MK-1
npefoTBpaLLEHVE NOTEPL B TypU3Me)
oT1.02 Hotel Sales and Revenue Management (Ynpasnexue MK-1
npoaa)kaMu 1 JOX0AaMMN B FOCTUHULE)




NToro Kypc 1 Kypc 2
Ba3.% | Bap.% As(or >& Bcero | Cem 1| Cem 2 || Bcero | Cem 3 | Cem 4
Bap.)%| Mum. | Makc. | dakT
| Wtoro (c dakynbTaTnBamm) | | | | 101 | | 122 || 62 28 | 34 || 60 | 30 | 30 |
| Wtoro no OI1 (6e3 dakynsTaTMBoB) | | | | 99 | | 120 || 60 28 | 32 || 60 | 30 | 30 |
b1 OvcumnnunHel (Moaynm) 79% 21% | 41.6% 51 57 36 24 12 21 21
b1.0 Obs3aTenbHas YacTb 45 24 17 7 21 21
518 | pmsonatenons omowentt 2 2|7 ]s
B2 MpakTunka 0% 100% 0% 39 54 24 4 20 30 9 21
b2.0 Obs3aTenbHas YacTb
528 | omomatonoun omowentt Al Ml I T M I
|E3 ['0CYyAapCTBEHHAs UTOroBas aTrecrtaums | | | | 9 | | 9 || | || 9 | | 9 |
|(DT,£I, DaKynbTaTUBHbIE ANCLMNVHBI | | | | 2 | 10 | 2 || 2 | 2 || | | |
| YueGHas Harpy3ka (akaa.uac/Hen) Orl, dakynbtatusebl (B nepuog TO) _ 50.7 - 50 50.1 - 52
Orl, dakynbTaTuBebl (B NEpUOL 3K3. CeCChi) 51.3 - 54 54 - 48
KoHTakTHasa paboTa B nepuoa TO (akag.yac/Hen) |OMN 14.8 - 16.7 | 12.8 - 15
Bnok b1 568 - 264 107 - 197
Bnok b2 306 - 36 144 - 72 54
CyMMapHasi KOHTaKTHas paboTa (akaa. yac) Bnok B3 18 - - 18
Bnok ®T] 36 - 36 -
Wtoro no Bcem 6110Kkam 928 - 300 287 - 269 72
SK3AMEH (3k) 5 3 2 5 4 1
Ob6s3zaTtenbHble hOpPMbl KOHTPONS 3AYET (3a) 6 3 3 2 2
3AYET C OLIEHKOM (3a0) 6 2 4 6 3
MPOLIEHT ... 3aHATUI OT ayAMTOPHLIX (%) TIEKUMORHBX 24.65%
B MHTEPAKTUBHON (opme 20.5%
O6BbEM 06s3aTeNbHON YacTu oT 06Llero o6bEMa nporpammbl (%) 37.5%
O61bEM KOHT. paboTbl OT obLuero obbEMa BpeMeHW Ha peanusaumio aucumniauH (moaynen) (%) 27.7%




CewmecTp 1 CewmecTp 2 Wroro 3a kypc
AKa,CleMVIHeCKMX Yacos AKa,CleMVI‘-{eCKVIX Yacos AKaﬂeMMHeCKMX Yacos 3.e.
Ne |Vpere Haumerosakne KoHTpo. 3.e. | Hepenb| Koxtpons 3.e. | Hepenb| Koxtpons Hepens Kacp. | Cemecrpe
HTPONb .e. .e.
P Bcero Kon TNek | Na6 | Mp | CP Kowr A P Bcero Kon TNek | Na6 | Mp | CP Korr A P Bcero Kow Nek | Na6 | Mp | CP Korm Bcero A
TakT. ponb TakT. ponb TakT. ponb
UTOrO (c chakynbTaTMBamMm) 1008 28 20 1224 34 2 2232 62 o
UTOrO no ON (6e3 cakynbTaTMBOB) 1008 28 1152 32 2160 60
Orl, dakynbTtatnebl (B nepuoa TO) 50 50,1 50,1
YYEBHAS HATPY3KA, |OI, dakynbTatusbl (B NEpUoA 9K3. cec.) 54 54 54
(akag.vac/Hen) AyauTopHas Harpyska 16,7 12,8 14,8
KoHTakTHas pabota 16,7 12,8 14,8
To: 181l TO: 18 TO: 36
ANCLUUMNJINHBI (MOAY/IN) U PACCPEAl. MPAKTUKHN 1008| 300 | 43 257|600 | 108 | 28 3: 2 1008| 269 | 44 225|649 | 90 [ 28 | 1/30 2016|569 | 87 482(1249( 198| 56 | 1/30
| 3:12/3 2:32/3
T T TUUTTSTIT ITTOUS Ty e TTTeoTy
and Practice (MHaycTpus Typusma n
1 [61.0.01 FoCTENpUMMCTBa: TeopWs 1 npakTuka)C] 3k 108 [ 27 | 9 18| 45 (36| 3 3K 108 | 27 | 9 18 | 45 [ 36 | 3 3 1
DUSTITESS CONMTTICATtOT T (DTSTTeT
2 |B1.0.02 KOMMYHWKaLms ) 3k 144 | 72 72 36| 36| 4 Ok 144 | 72 72| 36 | 36 | 4 3 1
Skills for Study in Economics and
3 [B1.0.03 Management (AkaaeMuyeckue HaBblkv B 3a 108 | 36 36 | 72 3 Ok 108 | 36 36|36 (36| 3 ok3a | 216 | 72 721108 | 36 | 6 155 12
061aCTV S3KOHOMUKM U MEHEDKMEHTa)
4 |sLo0s Digital Tourism and Hospitality (Lingposoit | o | 4441 57 | 18] 81|36 4 s | 36| 18 18| 18 1 a3 | 180 | 45 | 9 36| 99 | 36 | 5 3 123
TYpW3M U1 roCTENpUAMCTBO)
Understanding Russians. Context of
5 |51.0.06 Intercultural Communication (I'IoulAmaHme 3a 108 | 8 8 100 3 3a 108 | 8 8 100 3 3 >
Poccum. KOHTeKCT MexKynbTypHOM
KOMMYHWKaLK1)
6 |61.0.48.01.01 Moayrne 1 3a 108 | 18 [ 9 9 | 90 3 3a 108 [ 18 | 9 9 90 3 13
7 |61.04B.01.01.01 |/Au3avin Typusma 3a 108 ( 18 | 9 9 | 90 3 3a 108 [ 18 | 9 9 90 3 3 1
8 |61.0.718.01.02 Mogynb 2 3a 108 ( 18 | 9 9 | 90 3 3a 108 | 18 | 9 9 90 3 13
9 |61.0.4B.01.02.01 Event-Tourism (Event-Typuam) 3a 108 | 18 | 9 9 | 90 3 3a 108 | 18 | 9 9 90 3 3 1
10 [bLB.01 Critical and Project Thinking (Kputusecioe u |- . | 444 | 4g | 12 36 | 9 4 30 | 144 | 48 | 12 36 | 9% 4 155 1
NPOEeKTHOe MbILLII'IEHI/IE)
11 [sL8.02 Global Scientific Communication (TnoBanskas | o, | 408 | 36 | 4 32|72 3 s | 108 36| 4 32| 72 3 13 1
Hayu4Hasi KOMMyHWKaLmsl)
12 |B1.B.AB.01.01 DUHAHCOBbI MEHEMKMEHT 3a 72 [ 18| 9 9 | 54 2 3a 72 | 18| 9 9 54 2 10 2
Leadership and Ethics in Tourism and
13 |61.B4B.01.02 Hospitality (/lngepcrso n 3Tuka 8 MHAYCTpIM 3a 72 18 9 9 54 2 3a 72 18 9 9 54 2 3 2
TYpH3Ma M rOCTENPHUMCTBE)
14 |B1.B.AB.02.01 YnpaBneHyeckasl 3KOHOMMKa 3k 108 | 27 9 18 | 27 | 54 3 Ok 108 | 27 9 18 27 54 3 3 2
15 |51848.0202 | T0Ursm OF Impressions (Typusn o |108] 27| 9 18] 27|54 3 a | 10827 | 9 18] 27 | 54| 3 3 2
BrieYatTieHmt)
16 |B2.B.01 Yue6Has npakTuka 3a0 144 | 36 36 | 108 4 3a0 144 | 36 36 | 108 4 23
YyebHas npakTuka. HayuHo-
17 |B2.8.01.02(Y) :':”‘e"“a'e""c"a“ patora 30 | 144 | 36 36 | 108 4 30 | 144 | 36 36 | 108 4 155 2
y P
Hay4yHO-UCCIe0BaTe/NIbCKOH pa6oThbl)
18 |B2.B.02 MpousBoacTBEHHasA NpaKTUKa 3a0 144 | 36 36 | 108 4 3a0(3) | 576 | 108 108 | 468 16 3a0(4) | 720 | 144 144 576 20 1234
19 [52.8.0201(n)  |MPOM3BOACTBEHHAA NpakThia. HayuHo- | o | 144 | 3¢ 36 | 108 4 30 | 252 | 72 72 | 180 7 3a0(2) | 396 | 108 108 | 288 11 155 12
nccnepoBaTenbcKas pabora
20 |62.8.02.04(M) :"°"“°“°“’e""a“ npakTmka. 30 | 108 | 18 18 | 90 3 30 | 108 | 18 18 | 90 3 3 2
|POEKTHO-TEXHOJIOrM4YecKas rnpakTuka
Security and Loss Prevention in Tourism
21 |oTa.01 (BesonacHocTb 1 NpeAoTBpaLUeHre NoTepb B 3a 36 [ 18] 9 9 18 1 3a 36 | 18] 9 9 18 1 3 2
Typu3me)
Hotel Sales and Revenue Management
22 |oTa.02 (YnpaBneHue NpoaakaMmu 1 AOX0AaMu B 3a 36 [ 18| 9 9 18 1 3a 36 | 18] 9 9 18 1 3 2
rOCTUHULE)
®OPMbl KOHTPOJIA 3K(3) 3a(3) 3a0(2) 3k(2) 3a(5) 3a0(3) 3K(5) 3a(8) 3a0(5)
MPAKTUKU | (MnaH) 216 | 18 18 | 198 6 4 216 | 18 18 | 198 6 4
52B.02.03() | PO/3BOACTBEHKAA MPaKTUK. TTpoeKTHO- 320 | 216 | 18 18 | 198 6 4 320 | 216 | 18 18 | 198 6 4
TEeXHONornyeckasa npakTuka

FOCYAAPCTBEHHASl UTOFOBASl ATTECT, AL“ (MnaH)

KAHUKYIJ1bl




Cewmectp 3 Cewmectp 4 WToro 3a kypc
Akapgemuyecknx Yacos Akagemunyeckunx Yacos Akagemmnyeckunx Yacos 3.e.
Ne |Vikaexc Haumeroaanve KonTpornk 3.e. | Hepgenb | Kontpone 3.e. [ Hepgenb | Kontpone Hepenb Kacp. | Cemecrpel
PO Beero| KM | nex | a6 | mp | cp [KOHT| €[TR PO B cero] KoM | nex | mas | mp | cp [ KOMT| ¥ A PO Beero| KM | nex [ mas | mp | cp | KO |Beerd o
TakKT. pone TakT. pone TakT. ponb
UTOrO (c dakynbTaTMBamm) 1080 30 ”n #H#H 30 20 2160 60 a0
MUTOrO no O (6e3 cakynbTaTUBOB) 1080 30 #H#H 30 2160 60
Orl, dakynbTaTBbl (B Nepuog TO) 52 26
YYEBHAS HATPY3KA, |OM, dakynbTaTnsbl (B nepuoa 3k3. cec.) 48 24
(akap.vac/Hen) AyauTopHas Harpyska 15 7,5
KoHTakTHas pabota 15 7,5
TO: 18] TO: O TO: 18]
ANCUUIJIMHBI (MOAYIN) U PACCPEAL. MPAKTUKU 1080|269 71 | 27 | 171|667 | 144| 30 | > 5 1080| 269| 71 | 27 | 171|667 | 144| 30 | '~
1 |61.0.04 Research Methods (MeToab! nccneaosanms) 3K 108 | 54| 9 | 27| 18| 18| 36| 3 3k 108 | 54 | 9 | 27| 18| 18 | 36| 3 3 3
2 [51.0.05 Digital Tourism and Hospitality (Lidposof s | 72| 18 18| 54 2 s | 72| 18 18| 54 2 3 123
TYpW3M W FOCTENPUUMCTBO)
Understanding Russian Economy. Problems of
3 [B1.0.07 Transition (BeeaeHue B Poccuiickyto 3a 108 [ 8 8 100 3 3a 108 | 8 8 100 B 3 3
3KOHOMUKY. Mpo6nembl TpaHchopMaLmii)
4 |p1.04B.01.01 Moagyns 1 3K(3)3a0| 468 | 117 | 54 63 | 243|108 | 13 OK(3)3a0| 468 | 117 | 54 63 [ 243|108 | 13 13
5 |61.04B.01.01.02 |[InaHnpoBaHue B Typu3Me 1 roCTENpPMIMCTBE 3k 108 | 36 | 18 18 | 36 | 36 3 el 108 | 36 | 18 18 | 36 | 36 3 3 3
6 |sr.048.0101.05 |MAPKETIHIOBOC yipaBREtNe B TypusHe 1 a | 144 | 36 | 18 18| 72| 36| 4 o | 144 | 36 | 18 18| 72| 36| 4 3 3
rocrernpmimMcree
7 |61.04B.01.01.04 |3KkOHOMUKA TypM3Ma v rlyTELIECTBIN 3a0 108 | 18 | 9 9 | 9 3 3a0 108 | 18 | 9 9 | 9 3 3 3
8 |61.0.4B.01.01.05 |Crangaprsl roctuHu4Horo cepsuca 3k 108 | 27 9 18 | 45| 36 3 el 108 | 27 9 18 | 45| 36 3 3 3
9 |61.0.4B.01.02 Mogaynb 2 Ok(3)3a0| 468 | 117 | 54 63 | 243|108 | 13 9K(3)3a0| 468 | 117 | 54 63 [ 243|108 | 13 13
10 |B1.0.[1B.01.02.02 Green Tourism (3eneHblit Typusm) 3k 108 | 36 | 18 18 | 36 | 36 3 el 108 | 36 | 18 18 | 36 | 36 3 3 3
11 [sLoBoL02 03 |SPeCialized types of tourism oc | 144 | 36 | 18 18| 72|36 4 oc | 144 | 36 | 18 18] 72| 36| 4 3 3
(CneunanusupoBaHHble BUAbI TypusMa)
12 [sL0AB.0L02.04 | EMOtional Economics (Sroromuka a0 | 108 18| 9 9 | 90 3 a0 | 108 18| 9 9 | 90 3 3 3
BreyaTaeHni)
13 [sLoBo1.02.0s | CueSt Service Management (Ynipasnerive o |108] 27| 9 18|45| 36| 3 o [108] 27| 9 18| 45| 36| 3 3 3
rocTeBbIM CEPBUCOM)
14 |62.B.01 Yue6Hasi npakTuKa 3a0 108 | 36 36 | 72 3 3a0 108 | 36 36 | 72 3 23
15 |s2.8.0.01(%) YuyebHasa npakTuka. O3HaKOMUTeNbHas 320 108 | 38 35 | 72 3 330 108 | 36 36 | 72 3 155 3
npakKTuka
16 |62.B.02 MNpon3BoACTBEHHAs NpaKTMKa 3a0 216 | 36 36 | 180 6 3a0(3) | 756 | 54 54 | 702 21 3a0(4) | 972 | 90 90 | 882 27 1234
17 [52.8.02.02(n)  |POM3BOACTBEHHAA npakTuka. Hayuno- | o | 56 | 3g 36 | 180 6 30 | 216 | 36 36 | 180 6 3 3
uccnepoBartenbckas pa6ota
®OPMbl KOHTPOJIA 3k(4) 3a(2) 3a0(3) 3k(4) 3a(2) 3a0(3)
NMPAKTUKHN | (Mnan) 756 | 54 54 | 702 21 14 756 | 54 54 | 702 21 14
B2.B.02.05(m) | PO/3BOACTBEHHAA NpaKTUka. HayuHo- 320 | 432 18 18 | 414 12| s 320 | 432 | 18 18 | 414 12| s
vccnefoBaTenbckas pabota
52.8.02.06(M) | POMSBOACTBEHHAS MpakTUa. 320 | 108 18 18 | 90 3 2 30 | 108 | 18 18 | 90 3 2
OpI'aHM3aLll40HHO-yI'IpaBﬂeHHeCKaﬂ
52.8.02.07(Ng) | POVSBOACTBEHHAS MpaKTUA. 30 | 216 18 18 | 198 6| 4 30 | 216 | 18 18 | 198 6| 4
MpeaavnnoMHas NpakTuka
rOCYAAPCTBEHHASI UTOIFOBAS A'I'I'ECTAI.Il (Mnan) 324 | 18 18 | 270 | 36 9 6 324 | 18 18 | 270 | 36 9 6
3awmTa BbiNyCKHOW KBanUdUKaLMOHHOM
B3.01 pabotsl (BKP), BK/IIO4as MoaroTOBKY K 3k 324 | 18 18 | 270 | 36 9 6 fel’s 324 | 18 18 | 270 | 36 9 6
npoueaype 3alWwuTbl U NpoLeaypy 3aluuTbl
KAHWUKYJbI E | s [ 10 ]




43.04.02 Typusm
NHaycTpus Typusma u roctenpumnmctea / International Tourism & Hospitality - nporpaMMa cMelLaHHOro pyccko-aHrMiNckoro Tuna.

B 06s13aTenbHyt0 YacTb BAtoYeHbl 2 BLIGOPHLIX Moayns: Moaynb 1 - AMCUMIAMHBI HA PYCCKOM si3bike, Moaynb 2 - AUCLUMMIIMHBI Ha @HIIMNCKOM Si3bIKe.
* BblGUpaeTCs 0AVH M3 Moaynei



