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Oo6opoTHas cTopoHa THTYJILHOTO Jucta PITY /]

I. PaGouasi mporpaMma nepecMOTpeHa Ha 3acelaHUH Kadeaphl:

IIpoTokomn oT « » 20 1. Ne

3aBenyrontwii kKadeapoi

(moamucse) (1.0. dammnus)

Il. Padouasi mporpaMma nmepecMoTpeHa Ha 3aceJaHHH Kadeapsl:

[IpoTokoi oT « » 20 1. Ne

3aBenyrontwii kKadeapoi

(moamch) (1.0. damumus)

I11. Pagouyas mporpaMma nepecMoTpeHa Ha 3aceJaHnu Kadeapsl:

IIpotokomn oT « » 20 1. Ne

3aBeayrouuii kadenpoi

(moamuce) (1.0. ®amumms)

V. PaGouass mporpaMMa mepecMoOTpeHa Ha 3aceIaHUH Kaeapsbl:

IIpotokomn oT « » 20 1. Ne

3aBenyrontuii kKadeapoi

(oamuch) (1.0. damumus)



1. [enu 1 3a7a4l OCBOEHUS AUCIUIUIMHBIL:

Llenp: HampaBiieHa HA YIy4lIEHUE MOHUMAHUS CTYJEHTaMU MApKETHHI OBBIX
KOHIIETILIUMA, IPUHIIMIIOB YIIPaBJICHUS JOXOJaMH, IPo0iIeM MpoJiaXk TOCTUHUYHON
NPOIYKIHUH, & TAKKE IMPAKTUK ONEPALMOHHOIO MEHEKMEHTA.

3apaum:

1. [IpoieMOHCTpHUPOBATH KPUTUUYECKYIO OCBEJOMIIEHHOCTh O TMPOJaXKax
Y YNIPABJIEHUU JOXOAAMH OTEJIEH U UX MPEUMYILECTBAX ISl OPraHU3alUu;

2. OOCyIuTh CTpaTerMyecKHe pblyard YyOpaBJICHUs MOpoAaXkamMu MU
JI0XOJaMH OTeJIeH, a TaKKe TO, KAK UMH MOKHO MaHUITYJIMPOBATh ISl YBEJINUEHUS
JI0XO/I0OB;

3. OueHuTh 1 onucaTh YIpaBiIeHUE JOXOIaMH OTENS C TOYKH 3PEHHUS €T0
COCTABHBIX YacTe U KPUTHUUECKHUX COOOPaKEeHHUIA;

4. [TpennoxuTh crnocoObl YBEIMUYEHHUS MPOJAX W BHEIPEHHUS] CUCTEM
YIPABJICHUS JOXOJaMH B IOJAPA3JIEICHUAX U JAPYIMX COBMECTHBIX OTHEIaxX WU
OTpaciisfax, HallpUMeEp, PECTOpaHaxX, CIa, rojb(-KiIydax u T.1.

HpOCI)eCCI/IOHaIIBHBIe KOMIICTCHIIMKM BBIIIYCKHHMKOB H HHIHUKATOPBI HX

JOCTUKCHUSA:
3agaua O0BeKTBI Koa n HauMeHoBaHue Kox n HauMeHoBaHue OcHnoBanmue (IIC,
npogeccuoHANbHON (MU 00J1aCTh| NPO(ECCHOHAIBHOH  |MHAMKATOPA TOCTHKEHUsI| AaHAJMU3 UHBIX
IeATEeIbHOCTH 3HAHUSA KOMIIETEHIMH npodeccuoHaTbHOMT TpeOoBaHUiIA,

KOMIIeTeHIIUH npeaAbABIAAeMbIX K
BBIITYCKHMKAaM)

Tun 3aaa4 npogeccuoHaIbHON AESITENbHOCTH .

MnK-2.1
K-2 MnK-2.2
MnK-2.3

MK-3.1
K-3 MK-3.2
MK-3.3

MK-4.1
IK-4 I1K-4.2
K-4.3




MnK-7.1
K-7 MnK-7.2
MK-7.3

I. CTPYKTYPA U COJEP)KAHUE TEOPETUYECKOMN YACTH KYPCA

Tema 1. KoMmereHuusi MOHMMAHUSI WHAYCTPHH rocrenpuuMcrna (3
yac.)

OnpeneneHrne OCHOBHBIX CEKTOPOB HHYCTPUH F'OCTENPUUMCTBA

KiroueBble  MOHATHSA:  B3aMMOJEWCTBHE M B3aUMO3aBHCHMOCTB:
MyTEIIECTBUS; pa3MELIEHUE; PECTOPaHbL; KIIyObl; pa3BICUEHUS; OTIbIX.

Konuenmums 2: poct OpeH10B B UHAYCTPUU FOCTEIPUUMCTBA.

KitoueBbie MOHATHSL: UMUJK-MapKETUHT OpeHI-TIPOYKTOBOE
o0beMHEHNE; TOTPEOUTENBCKUE 0KUIaHUs; OpEHIbl BHYTPH OpEHI0B

Konnenuus 3: Onpenenure MHOKECTBO Pa3IMUHbIX ayJIUTOPUNA, K KOTOPBIM
JOJDKEH OoOpaTUThCA OTAEN JOXOJOB MW PAcXoAOB, M OOBSICHUTE, Kak
MAapKETUHTOBBIE  MEPOIPUATHUS B HHIYCTPUU TOCTEHPHUUMCTBA OTBEYAIOT
NOTPEOHOCTSIM Pa3HBIX TUIIOB MOKYTATEEH.

KitoueBble TMOHATHSA: TpoJaxa NPOAYKTOB W YCIYTr; MOTPEOUTENbCKHIMA
PBIHOK; TIpOJiaXka MMHUJKA (PUPMBI; PHIHOK WHBECTOPOB; MAapPKETUHT MJIsi OOIICH
ayIUTOpUHM; UMUK M UH(DOpManMOHHAas pekjaMa; TOJ0BOM OTYET Kak
MapKETUHTOBBIM HHCTPYMEHT; (hpaHuai3MHTOBBIA MAapPKETHUHT

KiroueBbie MOHATHS: NOTPEOHOCTH OU3HeC-TyTelIeCTBEHHUKA;
NpeanouTeHus: OpeHaa Ui YJIOBIETBOPEHUs] MOTpeOHOCTeN; MOTPpeOHOCTH
OTJBIXAIOUIETO; MPEANOYTEHHsI, 00YCIOBICHHBIE 3aTPATAMHU.

Tema 2. CermeHTAIIUsI pbIHKA M MHAYCTPHS rocTenpuumctna (3 yac.)

Konuenuust 1: onumure 3HauYeHHE Treorpauyeckoil CerMeHTaluu JUis
MapKEeTUHTa B UHyCTPUHU TOCTEPUUMCTBA.

KitoueBble MOHSATHSA: PErHOHBI, TOpOAA-MOOpPAaTUMBI, 30HbBI, PaKOHBI;

CTOJINMYHBIC CTAaTUCTHUYCCKHC paﬁOHBI; napel T1TOpPOJAOB; TIIOYTOBBLIC HWHICKCHI,



0003HaUYEHHbIE PHIHOYHBIE 30HbI; 30HBI JOMUHUPYIOUIETO BIUSHUS

Konnenmus 2: 00bacHUTE, KaK TOPOJA-TIOOPATUMBI M Mapbl TOPOJOB MOTYT
IOMOYb C(POKYCHUPOBATh MAPKETUHIOBBIEC YCUIIUS KOMIIAHUH.

KitroueBbie moHATHS: TOpoAa-moOpaTUMBbI; TApbl TOPOIOB

Konuenmus 3: otnuyars ropojia Ha3Ha4eHUs OT PIHKOB Ha3HAUEHUS.

Kirouessie HOHATHUSA: ropoja Ha3HAYCHUsI-YHUKAJIbHbIE
JOCTOMPUMEYATENFHOCTH, KOTOPBIE CO3Aal0T crpoc Ha myrtemecTBus (Jlac-Berac,
AKamynbKo); PpbIHKM Ha3HAu€HUsT - CO3JAl0T CIPOC Ha IMyTELECTBUS C
YHHUKAJIBHBIMU JTOCTOIIPHUMEUATEIHHOCTSIMH U IIEHTpaM# OU3HECa M TOPTOBIIN

Konuenuus 4: onummuTe 3HaYeHue aeMorpaduyeckux npoQuiei KIMeHTOB
JUIsL MApKETUHTa B UHAYCTPUH FOCTENPUUMCTBA.

KitoueBble TOHATHA: KOHKPETHBIE MOTPEOHOCTH KIMEHTOB; YpPOBEHb
JI0XO0JI0B KJIMEHTOB

Konuenmuss 5: o0bAcHUTE, Kak 3HaHMs, IIOJyYEHHbIE B pE3yJIbTaTe
CEeTMEHTAIMN MPEUMYIIECTB U MOTPEOHOCTEH, MOTYT MPUBECTH MapKETOJIOTOB H
MEHE/KEPOB [0 OomnepauusM B cdepe TrocTenpuuMCTBA K TECHBIM pabouuM
OTHOIIICHUSIM.

KitoueBbie mMOHATHSA: THOKOCTh i A(PQPEKTUBHOTO  OOCTYKUBAHMUS
pa3HOOOpa3HbIX MOTPEOHOCTEH KIIMEHTOB; CEMEHHBIE OTIBIXAIOLIUE MPOTUB
OW3HEC-yTEIIECTBEHHUKA MPOTUB  OTAbIXaromux Oe3  jered;  Ou3Hec-
NyTEUIECTBEHHUK MPOTHUB IyTEIIECTBEHHUKA C LENbIO YIOBOILCTBHS.

Konnenmust  7: oOBsicHWTE, Kak OOBEAMHEHHE PA3TUYHBIX METO/IOB
CEeTMEHTAIlMN pPBIHKA OOecreYnBaeT IEHHbIE HWHCTPYMEHTHI HWCCICIOBAHUS IS
nojiyuyeHus: MHQOpMaIMK O J0XO0JaX M pacxoJax B COBPEMEHHON HHAYCTpUU
TOCTEIPUUMCTBA.

KiroueBble MOHSATHS: TSOKENbIM IMOJNb30BATENb; IEHOBAas CErMEHTAIus;
CTOUMOCTb

Tema 3. Ilo3unmoHUpOBaHHE B COOTBETCTBHHM C MNPeINOYTEHUSIMH
noTpeourenei (3uac.)

KOHHCHHI/ISI l: oTnMyaTh KOHEYHBIX MOJb30BATEIECH OT IMOCPCAHUKOB Ha



PBIHKE MyTEIEeCTBUMA U TOCTETIPUUMCTBA.

KitoueBbie MOHATHS: KOHEUHBIC TTOJIH30BATEIIH-/ICTIOBBIC TyTEIISCTBCHHHUKH,
OTJIBIXAIONINE; TYPUCTUYECKHUE MOCPEAHUKU-TNIAHUPOBIIUKU BCTpPEY, JOPOKHbBIC
OTZIEJIbI, AAMUHUCTPATOPHI / aJIMUHHUCTPATUBHBIE TOMOITHUKH, TYPUCTHUCCKHEC
YIOPABJISIIONINE KOMIAHUM, TYpareHThl, aBUAKOMIIAHWUHU, TYPUCTHUECKUE KITyOBbI,
KOMITaHUU KPEJIUTHBIX KapT, OHJIAWH-TIOCPETHUKH

Konmenmmst 2: onmumuTe XapakTEPUCTHKHA CETMEHTOB pPBIHKA JCIOBBIX
MOE3/I0K.

KitoueBbie MOHATHS: BCTpeda, KOHPEPEHIMS WM y9acTHUKH KOHBEHINH;
MyTEIICCTBEHHUKNA C HEOTPAaHWYCHHBIMHM CUYETAaMH PACXOJI0B; IICH-CO3HATECIHHBIC
Ou3HEC-TyTeIIeCTBEHHUKHU

Konnermust 3: onummTe XapaKTePUCTUKH CETMEHTOB PBIHKA MPOTYJIOYHBIX
Iy TELIECTBUM.

KitoueBble  MOHSATHS:  MyTENIECTBEHHUKH  0e3  JeTed;  ceMelHbIe
My TEIIeCTBCHHUKN

Konnenmus 4: onpeneneHne TypUCTUYECKUX MOCPEIHUKOB ISl JCJIOBBIX U
pa3BIICKaTEIBHBIX CETMEHTOB PHIHKA My TEIIESCTBUH.

Berpeun  mimaHupoOBIIMKOB, OTAENOB  Tpaduka, aaMUHUCTPATOPOB /
aIMUHUCTPATUBHBIX TTOMOIIHUKOB, TYPUCTHUECKUX YIPABISAIONUX KOMIIAHUH,
TypareHTOB, aBUAKOMITAHUH, TYPUCTUICCKUX KITyOOB, KOMIaHUN KPEAUTHBIX KapT,
OHJIAaNH-TIOCPETHUKOB

Konnernmus 5: OnumuTe OTPEOUTETBCKUE XapaKTEPUCTHKU
MOTPEOUTETBCKUX CETMEHTOB Ha PHIHKE MPOJOBOJIbCTBCHHBIX YCIYT.

KitoueBbie OHSTHS: JKETAEMBI OTIBIT MUTAHKS; YyBCTBUTEILHOCTH K IICHE;

yA00CTBO U PaCIOIOKEHUE.

Il. CTPYKTYPA U COJAEPXKAHHUE MPAKTUUYECKOMN YACTH KYPCA



3ansrtue 1. [lonnManue HHAYCTPUHU rocTenpuumMcTBa (2,5 yac.)

Pabora B Ki1acce

IlogymaiiTe O NpUIIalIeHWW IPUITIALIEHHOTO IOKJIAaJuMKa Ha 3TOT YPOK.
[Monxomsaumm opatopoM OyIeT AUPEKTOp IO MApKETHHTY WM MEHEIKEp
MECTHOTO OTeJIs Uiy pectopaHa. [lomorure opaTopy noAroTOBUTHCS, IPEAOCTABUB

€My KOIHMIO KOMITETEHIIUM 11t 3T0H riaBbl. [lycTh opatop o0Cynur:

1. O0630p MapKeTHHra B TOCTHHUYHOM Ou3HEece

2. KoHKpeTHbIE MapKETUHIOBBIE CTPATETUU

3. BaxxHocTh OpeH10B

4, Pa3nuuHble TUIBI PBIHKOB, KOTOPBIE JOJKHBI OBITH PACCMOTPEHBI, U

CHOCO6, KOTOPBIM 3¢)(b€KTHBHI)IfI MApKCTUHI' TOCTCIIPUNMCTBA I'OBOPHUT C 3THUMHU

PBIHKAMH

NuauBuayaapHas/rpynnoBas padora

Hwuxe mnpuBeneHbl HEKOTOpBIE OMOJIHUTENbHBIE 3aJaHusl, KOTOPbIE BbI
MOJKETE JaTh BallIUM CTYJACHTaM:

1. OnummTe, Kak Balld MOTPEOHOCTH KaK MOTPEOUTENs] MEHSIOTCS IO
Mepe U3MEHEHHUS BalleH 1IeNU My TeIIeCTBHSL.

2. OOBbsCHUTE, YTO BBl WIIETE B MPOJAYKTE WIM YCIyrax HHIYCTPHUH
TOCTEIIPUUMCTBA U KTO JIYYIlI€ BCETO OTBEYAET 3TUM MOTPEOHOCTSIM.

3. Bobl pazpabGortanu mpenmouteHus: OpeHpa, Oyab TO aBUAKOMIIAHUS,
TOCTUHHUILIA / MOTEJb WJIM KOMITaHUSI OOIIECTBEHHOTO MUTaHusI? Bbl osmuct?

4, Kakas koMmmaHusi TOCTEIPUUMCTBA JI€NIAaeT JYyYllyl0 paldoTy st
YIOBJETBOPEHUS BallMX MOTpeOHOcTel? Onuimmre 3TH MOTPEOHOCTH U TO, Kak
OHH YAOBJIETBOPSIOTCS (MU TOYEMY HEKOTOPBIE U3 HUX HE BBITIOJIHSIOTCS).

S. [lepeuncnure mnpeanovTUTENbHBIE OpEHIbl TOCTENPUUMCTBA U

YKaXHUTE, KaK 3TH OpeH/Ibl UACHTU(PUIIUPYIOT C BAIIUMH MOTPEOHOCTSIMHU.

3ansaTue 2. CerMeHTalusi PHIHKA M HMHAYCTPHUS TrocTenpuuMcrBa (2,5

qac.)



Pa0ora B Kiacce

[TogymaiiTe 0 NpUrialIeHUd TPUIIANIEHHOTO IOKJIag4uKa Ha 3TOT YPOK.
[MogxomsiuM  opatopoM OyneT aHAJUTHUK MAapKETUHTOBBIX HUCCIEIO0BAHUA,
3HAKOMBIM C METOJAOJIOTMEW CEerMeHTanuuu pblHKA. [loMorure opartopy
MOATOTOBUTHCS, MPEJOCTABUB €MY KOIMUIO KOMIETEHUU st 3TOM raBbl. IlycTh
opaTop 00CYIUT:

1. Coop undopmanuu

2 Kareropusanus u cermeHTamus
3. Ynpasnenue 6a3amMu TaHHBIX
4

MCTOI[OB aHaJIn3a JaHHBbIX C TOUYKHU 3PCHUS MApPKCTUHI'A

NuauBuayajapHas/rpynnosas padora

1. Huxe mnpuBeaeHbl HEKOTOpbHIE JOMOIHUTENbHbIEC 3aJjaHus, KOTOpbIE
BbI MOKETE JIaTh BAIlIUM CTYJICHTaM:

2.  OmpenmenuTe CErMEHTHI pBIHKA, B KOTOpPHIE BBl TIOMAJacTe Kak
NOTpeOUTENh B MHAYCTPUHU TOCTEIIPUUMCTBA.

3.  Ompenmenute Tpu TOpOJa Ha3HAYCHUS, KOTOPbIE BO3HHUKIN 3a
nocienuue 50 JeT, ¥ yKaxuTe, ToYeMy OHHU SBJISFOTCS TOPOJIaMU Ha3HAYCHMUS.

4, HazoBuTte Tpu Habopa TOpOACKUX Map HAa OCHOBE MEXIYTOpOIHETrO
TPAHCIIOPTHOTO TIOTOKA.

5. Onwummre neMorpaduyeckre XapaKTePUCTUKH 00JIACTH TMOYTOBOIO
WHJ/ICKCA, B KOTOPOIl BBI MTPOKUBAETE.

6. OOcyauTe mnpeuMyIIeCTBa, KOTOpPbIE BbI HIIETE, M MOTPEOHOCTH,
KOTOPbIE BbI JIOJDKHBI OBLTH yIOBIETBOPUTH B OOBEKTE OOIIECTBEHHOTO MUTAHUSI.
CpaBHUTE UX C T€M, YTO HIIYT BaITH POJAUTEIIH.

1. PazpaboTaiiTe ncuxorpaduueckuii mpoduiab cedst U OTHOTO U3 CBOUX

poauTeneit (MCHoJib3ysl eI TEIbHOCTh, MHTEPECH], MHEHHUSI U T. [.) U CPABHUTE UX.



3austue 3. Ilo3anumMoHUPOBaHUE B COOTBETCTBHHU € MNPeINOYTEHUSIMH
norpeouresiei (2,5 yac.)

Pabora B KJ1acce

[Tonpocute TypareHTa OT MECTHOTO TYPHCTHYECKOTO areHTCTBA, YTOOBI
00CYIUTD:

1. [ToTpeOHOCTM ¥ MPEANOYTEHUS [EJIOBBIX ITyTEIIECTBEHHUKOB B

CCrMCHTAaX PbIHKA

2. [ToTpeOHOCTH U MPEANOYTEHHS B KOMAaHAUPOBKY CErMEHTOB PhIHKA
3. OTHOLIEHHs ~ TypareHTCTBa C  JAPYTUMH  TYpPUCTUYECKUMH
NOCPETHUKaMU

3ansartue 4. KanaJjbl pacnipocrpanenus (2,5 yac.)
Pabora B Kki1acce

HOHpOCI/ITG MpCaACTaBUTCIIA TypI/ICTI/I‘-IGCKOI‘;1 ynpaBJmfomeﬁ KOMIIaHHMH

00CYyIUTh:
1. BryTpeHHue 1 MeXIyHaApOIHBIE MPABUIIA, KaCAIOIIHECS TOE3/I0K.
2. Bunb! yenyr, KOTOpbIE PEIOCTaBISIOT Ha3eMHBIC OTIEPATOPBI.
3. Bunb! yenyr npeaocTaBisiOT aBUANIEPEBOZYMKH.
4, Paznuuus Mexmy peryisipHbIM OOCTY>KHUBaHHEM aBUANIEPEBO3YMKA U

JOITOJIHUTCIbHBIM O6CJ'Iy>KI/IBaHI/IeM ABHAIICPCBO3YHKA.

NuauBuayajabHas/ rpynnoBasi padora



1. Hwxe npuBeaeHbl HEKOTOPHIE JOINOJIHUTENbHBIE 3aJaHus, KOTOPbIE
BBl MOJKETE JJaTh BAalllUM CTYJICHTaM:

2. Onummre MNOKYNKY Bamled MOCHENHEN MNOE30KH, B TOM YHUCIE,
CKOJIbKO KaHaJIOB paclpOCTPAaHEHHUS Bbl UCIIOIb30BAIIM. .

3. Boibepute kpymnHyio (upMy HWHAYCTPUU TOCTENPUUMCTBA U C
MOMOIIIbIO CBOMX TOJIOBBIX OTYETOB W JAPYroi HH(OpMAIUU ONpeeIuTe BCE
BEpPTHKAJIbHBIE, TOPU3OHTAIbHBIE, OOpaTHbIE W/WIM TIEPEOBBIE  ACIEKTHI
WHyCTPUU TOCTEIIPUUMCTBA, B KOTOPHIX Y4acTBYeT (pupma.

4, [loceTuTe TYpUCTHYECKOE Aare€HTCTBO WM KOPHOPATHUBHBIA OTIEN
MyTEIECTBUI U MPOCMOTPUTE €r0 aBTOMATU3UPOBAHHYIO CHCTEMY ITyTEIIECTBUH,
UJACHTUGUIUPYS IPOAYKTHI WU YCIYTH U BOBMOXKHOCTH.

S. HccenenynTe OHNaMH-TYpPUCTHYECKHE YCIYTH HA CBOEM KOMITBIOTEPE.

3ansTue 5. [lorpeduTe/ I 1 MAPKETUHT B epcnekTune (2,5 yac.)
Pabora B Ki1acce

[Tonpocute MeHeKEpa 110 MAPKETUHTY U TIPOJIaXkKaM OTelIsi 00CYAUTh:

1. bro/xeTHBIN TTpoLece OTIeNIa MAPKETUHTA U MIPOJIAK.

2. Kak otenb opueHTHpOBaH Ha MPHUOBUIBHBIE TMOTPEOUTEIbCKUE
CETMEHTBI.

3. Kak B oTene popmMupyroTcst MapKETUHTOBbIE CTPATETUU.

4, Kak oramen MapkerwHra M nOpoJaX M OTEIb B3aUMOJICUCTBYIOT C

TYPUCTUYECKUMU MTOCPETHUKAMHU

3ansaTue 6. llpumenenne KiroueBbix MapkeTuHroBsix MeToaosioruii:
Mapxketunrosbie UccaenoBanus (2,5 yac.)

NupuBuayajapHas/ rpynnoBasi pabora

1. Huxe npuBeneHbl HEKOTOpPbIE JTOMOJHHUTENbHBIE 3aJaHUs, KOTOPbIE

Bbl MOXECTC AaTh BallUM CTYJACHTAM.



2. CBsDKMTECH ¢ MECTHBIM OTIEJIOM MApKETMHra W MNpPOAaX OTeNs U
y3HalTe, KaKMe METOJbl U MHCTPYMEHTbl OHHU HCIOIB3YIOT ISl MCCIIEIOBAaHUS
CBOMX PHIHKOB U KOHKYPEHIIUH.

3. CocTaBbTe CHHMCOK BCE€X OCHOBHBIX (DAaKTOPOB BHEIIHEW Cpepbl,
BIUSIIOIIUX HA OTENb WM PECTOpaH B BallleM pailoHe pbiHKA. Pemmrte, Oyner mu
Kakoi-mubo u3 (hakTOpoB MpemsiaraTh HOBYIO MAapKETHHTOBYIO CTpaTeTHIO IS
OTEJIsl WJIU PECTOpaHa.

4, [IpoBeaute Qokyc-rpymniy cpeau OJHOKIACCHUKOB IO BBIOPAHHOMY
TYPUCTHUYECKOMY IIPOJIYKTY WIIU YCIIyTE.

S. Breibepute TPOAYKT WM YCIAYry IIyTEUIECTBUS, C KOTOPBIMU BBI
3HAKOMBI, W HaWIUTE HUX B CETKE MApPKETHUHIoBOM crTparernu. CocrosiHue
COCTOSIHUE pPbIHKA W KOHKYPEHTOCIIOCOOHOCTh BalIero MPOAYKTA WM YCIYTH.

[TpuaymaiiTe MapKeTUHTOBBIE CTPATETHH JIUIS YIYUIICHUS STOW MO3UIIUH.

3ansaTue 7. Illpumenenne KiarueBbix Mapkerunrosoix Merogosiorui:
Iponaxu (3 yac.)

NuauBuayajapHas/ rpynnosasi padora

Huxe npuBeneHbl HEKOTOpbIE [OMOJHUTEIbHBbIE 3aJaHUsI, KOTOPHIE BbI
MOJKETE J1aTh BalllUM CTYy/I€HTaM.

1. OOBbsicHUTE, KaK OpPraHU30BaTh OQUC MPOJAX, YTOOBl MAKCUMAJIBHO
UCIIONIb30BaTh BpeMsi Bcex MponaBloB. OOcyauTe, 4YTO CeKpeTapb WU
aIMUHUCTPATUBHBIA MOMOIIHUK MOKET cejaTh B CBOOOJHOE BpeMs, 4YTOObI
MIOMOYb BaM B MPOJaKax.

2. PazpaboTka crieHapusi mjisi TeIePOHHBIX MPOJAXK YCHIMHA, KOTOPHIE
MPUBOJST K ONPEAEICHHOMY OpOHUPOBAHMUIO.

3. [ToceTuTe MecTHBIN OTenb WM oPuC mMpoaax Kypopta. [Ipocmorpute
KOHTPOJIBHBIE ~ CIIMCKH, TMPEACTaBICHHbIE B JTOW IJVIaBe, W OIPEAEIHNTE,
OpraHU30BaH JH OTIEJ MPOIaK HEABUKUMOCTH.

4.  Co3pgaiiTe MUCHbMO MPSIMOI OUTHI, KOTOPOE MPOAAET.



5. Ilocerure MecTHBIE oO¢UC TPOAaK OTENss U MPOCMOTPUTE BCE

(I)YHKI_[I/IOHaJIBHBIe ACIICKTBI, KOTOPLIC ObLIH ABTOMATU3UPOBAHLI.

YUYEBHO-METOINYECKOE OBECIIEYEHHUE

CAMOCTOSATEJBHOMN PABOTBI OBYUAIOIIIUXCSI

Ilinan-rpadguk BHINOJHEHHSI CAMOCTOSITEIbHOI PadoThl N0 TUCHUILINHE

Ne Hara / cpoku Bua camocrosiTesqbHOIM Tpumepurie
w/n BLITOJHCHS paGoTbI HOPMBI BpeMeHHI ®DopMa KOHTPOJIA
Ha BbINOJHEHHE
VYnpaxaenue 1 Uzydenne  Tteopermueckon | 15 IIposepka JOCTYIHOCTH
JacTH TEMBI, TIOMCK JeKIHiA, (ailioB, 3aqaHul U
“HpOpMALUN 0 WX 3alluTa, MPOXOKICHUE
rnobanu3anuy, TypuU3Me | TecTa, aKTUBHOE y4acTHE B
1. TOCTHHUYHOM CeKTope, 00CYX/ICHHH BOIPOCOB I10
MOATOTOBKA K 3aIuTe TeMaM 3aHATHUN U 3aJaHuM,
3aJIaHUM, IMOATOTOBKA OTYETHI
¢daiimoB,  TOATOTOBKAa K
00CYXICHHUIO TOKJIAJI0B
VYopaxuenus 2, 3,4,5 | U3yuenne  Teoperuueckoit | 15 IIpoBepka JIOCTYITHOCTH
YaCcTH TEMBI, IOJTOTOBKA K TeKmid, (aitos, 3amaHuid 1
TECTHPOBAHUIO, MOIATOTOBKA WX 3alluTa, MPOXOKICHUE
2. K OOCYXIEHHIO TPYIIOBBIX TeCTa, aKTHBHOE y4YacTHE B
JIOKJIAJ0B, IIOATOTOBKA K 00CYX/IEHHUH BOIIPOCOB IIO
BBIIIOJIHCHUIO 33 JaHUI TeMaM 3aHATHI U 3aJaHHMH,
OTYETHI
VYnpaxuenus 6, 7 Uzydenue  teopermyeckor | 15 IIpoBepka JOCTYITHOCTH
YacTA TEMbI, MOJATOTOBKA K JeKIMiA, (ailyioB, 3aqaHUl U
TECTUPOBAHUIO, MOATOTOBKA WX 3aluTa, MPOXO0XKICHUE
3. K OOCYXJIEHHIO TPYIIOBBIX TecTa, aKTUBHOE y4acTHE B

JIIOKJIaZIOB, IOATOTOBKA K
BBITIOJTHEHHUIO 3aJJaHUI

00CYX/IEHHH BOIPOCOB IIO
TeMaM 3aHATHH U 3aJaHUM,
OTYETHI

UTOT'O
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PexoMeHganum 1o caMmocTosITeIbHOM padoTe CTYAEHTOB

Oco0oe 3HaucHHUE AL pa3BUTHUSA TCOPCTHUUYCCKOTIO MaTCpHajid, a TAKKC JJIA

npuoOpeTeHuss ¥ (QOPMUPOBAHUS HABBIKOB HUMEET CaMOCTOsATeNbHas pabdoTa

CTYJICHTOB.

CamocTtosiTenbHass padoTta cryaeHToB mno aucuuminde "Hotel Sales and

Revenue Management" npenycMaTtpuBaeT U3y4eHUE PEKOMEH1yEMOH OCHOBHOM U

JTOTIOJIHUTEIIbHOU

JUTEPATYPHI,

HaIrmmCcaHHue

pedeparos,

IMOATOTOBKY K

BBHITIOJITHCHUIO W 3aIUTE JIA0OPATOPHBIX PadOT U MPOMEKYTOUHYIO aTTECTAIMIO —

OK3aMCH.




JI1s1 caMOCTOSITENNBHOM AKCIEPTU3bl YCBOEHUS TEOPETUUYECKOrO0 MaTepuaa,
MOATOTOBKHU K BBITIOJIHEHUIO U 3alllUTE Ja00OpaTOpHOIl pabOThl U CHAYM PK3aMEHa

CTYyACHTaM IIpCAIararoTCs BOIIPOCHI IJIsI CAMOKOHTPOJIA.

PexoMenganuu mo padore ¢ JurepaTrypou

[Ipu camocTosATenbHON pabOTe C PEKOMEHIYEMOU JIUTEPATypOl CTYIEHTHI
JIOJKHBI CIIEN0BATH OMPEAEIEHHOM MOCIIEI0BATEIIBHOCTH

] mpu BBHIOOpE JHUTEPATypPHOTO HMCTOYHMKA TEOPETHYECKOTO MaTepualia
Jy4IIie BCEro UCXOJUTh W3 OCHOBHBIX MOHSATHUNA TEMBI Kypca, YTOObI TOYHO 3HATh,
YTO UCKATh B TOW WJIUM MHOM MyOJIMKAINY;

] st 6omnee TTyOOKOT0 MOHUMAaHUS M YCBOSHUS MaTepuasa clielyeT YATaTh
HE TOJBKO OIPEICIICHUS U IOHATHUSA, UMEIOIIUECS B TEKCTE, HO U KOHKPETHBIC
MIPUMEPHI;

] nyst Toro, 9TOOBI MOMYYUTH OOJiee MUPOKOE U CUCTEMHOE TOHUMaHUE 110
TeME€ BBl XOTUTE€ IMPOCMOTPETh HECKOJIBKO  JHUTEpaTypbl  (BO3MOKHO,
aIbTEPHATUBY);

[] HeT HeoOXOAMMOCTH OOpPHCOBBIBATH BECh TEKCT MO paccMaTpuBaeMoi
TeMe, TaK KaK TaKOW TMOJAXOJ HE TMO3BOJSET TOHITh MaTepual; HeoOXOIUMO
BBIJICJIUTh U OOPUCOBATh TOJIBKO OCHOBHBIC TTOJIOKEHHUSI, ONIPEACICHUS U TOHSITHS,

KOTOPLIC ITIO3BOJIAIOT BEICTPOUTD JIOTHKY OTBCTA Ha UCCICAYCMBIC BOIIPOCHI.

Bomnpocs! Aj1s1 CAaMOKOHTPOJIS
Bonpockl s caMOKOHTpOJSL TpEIHAa3HAYEHbl ISl  CaMOCTOSITEIIBHOU
IIPOBEPKH CTYAECHTOM YCBOCHHUS TEOPETHYECKOIO0 MAaTepHuasia, IOATOTOBKH K
BBITIOJIHEHUIO W 3allMThl MpPaKTHYEeCKOW paboThl M 3k3aMeHa. [[ns ymoOcTBa
WCIIOJB30BaHUsl BONPOCHI [JII CAMOKOHTPOJIS [JENATCS Ha pPas3ieibl U TEMbl

TEOPETUYECKON YacTH Kypca.

Pasnen |. [lonumMaHue MHAYCTPUM IOCTENPHUMCTBA

Tema 1. KomnereHumu AJ151 IOHUMAHUS HHAYCTPUH FOCTENPUMMCTBA



1. OnuiunTe, Kak Ballld MOTPEOHOCTH KaK MOTPEOUTENs] MEHSIIOTCS IO
Mepe U3MEHEHHUS Ballleil 1IeTN My TEIIeCTBUA.

2. OObsicHUTE, YTO BBl HUIIETE B MPOAYKTE WM YCIyrax HHAYCTPUHU
TOCTENPUUMCTBA U KTO JIyYIIle BCETO OTBEYAET ITHUM MOTPEOHOCTSIM.

3. Brl paspabotanu mnpenmnouteHus OpeHpa, Oyab TO aBHAKOMITAHUS,
TOCTHHHIIA / MOTEITb WJIM KOMITAaHUS OOIIIECTBEHHOTO NUTaHusA? BbI osmmct?

4, Kakass xomMmaHusi TOCTEPUUMCTBA JENacT JIydllylo paboTy s
YIOBJIETBOPEHUS BalllUX MOTpeOHOCTEH? OmnuiuTe 3T MOTPEOHOCTH U TO, Kak
OHU yJIOBJIETBOPSIOTCS (MM TIOYEMY HEKOTOPBIC U3 HUX HE BBITIOIHSIIOTCS).

5. [lepeuncnure mpeAnoOYTUTENbHBIE OpEHIBl TOCTEPHUUMCTBA H

YKaXUTE, KaKk 3TU OpeH 1bl UACHTU(DHUIIUPYIOT C BAIIMMHU MOTPEOHOCTAMH.

Tema 2. CermeHTAIMS PHIHKA U HHAYCTPHS rOCTENNPUUMCTBA

1. Omnpenenure CErMeHThl pPBIHKA, B KOTOpPBIE BbI IONAJAETE Kak
noTpeduTeNh B MHIyCTPUHU TOCTEIPUUMCTBA.

2. Omnpenenure Tpu TOpoAa HA3HAUEHMs, KOTOpPbIE BO3HUKIM 32
nociennue 50 JeT, U yKaKuTe, IOYEMY OHH SBIISIFOTCS TOPOJIAMH Ha3HAYECHMUS.

3. HazoBuTte Tpu Habopa TOpOACKUX Map HAa OCHOBE MEXIYTOPOIHETO
TPAHCIIOPTHOT'O TIOTOKA.

4, Onummre nemMorpaguueckue XapaKTepUCTUKH OO0JacTH MOYTOBOIO
UH/IEKCa, B KOTOPOIl BbI IPOKUBAETE.

5. OOcyauTe NpeuMyliecTBa, KOTOPbIE BbI HINETE, M MOTPEOHOCTH,
KOTOPBIC BHI JIOJDKHBI OBLTH yOBIETBOPUTH B OOBEKTE OOIIECTBEHHOTO MUTAHUSI.
CpaBHUTE UX C T€M, UTO MIYT BallH POJAUTEIH.

6. Pazpaboraiite ncuxorpaduueckuii mpodpuiab ceds U 0OJHOTO U3 CBOUX

poauTenei (MCHoJib3ysl AeSITEIbHOCTh, UHTEPEChl, MHEHUS U T. [I.) U CPABHUTE UX.

Tema 3. Ilo3unuoOHMpOBaHMEe B COOTBETCTBHM € NpPeANOYTEHUSIMU
norpeouTesei

1. OTnuuaTh KOHEUHBLIX IIOJIb30BaTEICl OT INOCPCAHUKOB Ha PbIHKEC



IIyTEMIECTBUM U TOCTEIIPUHIMCTBA.

2. OxapakTepu3ynTe XapaKTEPUCTUKH CETMEHTOB pbIHKA JICJIOBBIX
MOE3/I0K.

3. Onuimre XapakTEPUCTUKH  CETMEHTOB  PbIHKA  MPOTYJIOYHBIX
Iy TEIIECTBUM.

4, OnpeneneHue TYPUCTUYECKUX IIOCPEAHUKOB Uil JEJOBBIX U

Pa3BJIEKATEIbHBIX CETMEHTOB PhIHKA MYTEIIECTBUM.
S. Onummre MNOTPEOUTENIbCKUE XapaKTEPUCTUKU TMOTPEOUTEIbCKUX

CECTMCHTOB B HHH_IeBOﬁ IMPOMBIINIJIICHHOCTH.

Pa3nea |1. Kanajasl pacnpocTpaneHus

Tema 1. KomnereHumu AJ1s1 KaHAJIOB pacnpeaejieHust

1.0numure MOKynKy Bamled mocienHed MOEe3[KH, B TOM 4YHCIE, CKOJIBbKO
KAaHAJIOB PAaCHPOCTPAHEHMS Bl HCIIOIb30BAJIH.

2.Bribepute KpynHyto (GUpMy WHAYCTPUHU TOCTEIPUUMCTBA M C TMOMOIIBIO
CBOMX TOJIOBBIX OTYETOB U JAPYrol MH(OpMAaIMK ONpPEIEIUTE BCe BEPTUKAIbHbIC,
TrOpU3OHTaJbHBIE, OOpaTHbIE  W/WIU  MEpPEJOBbIE  ACMEKTbl  UHAYCTPUU
rOCTENPUHUMCTBA, B KOTOPBIX Y4acTBYeT pupMma.

3.Ilocetute TypUCTHMUYECKOE Aare€HTCTBO WJIM KOPIOPATHUBHBIN  OTAEN
MyTEMIECTBUM U MMPOCMOTPUTE €r0 aBTOMATU3UPOBAHHYKO CHCTEMY MYTEUIECTBUU,
UACHTU(DULINPYS MPOLYKTHI WIIH YCIYTU U BO3MOKHOCTH.

4 Viccnenyiite OHNIAHH-TYPUCTUYECKHE YCIIYTH HA CBOEM KOMIIBIOTEPE.

Tema 2. IloTpeOuTeEIM M1 MAPKETHHT B IEPCHEKTUBE

1. bromkeTHBIN ITpoLiece OTAeNIa MAPKETUHTA U IPOJIAK.

2.Kax oTenb opreHTHpPOBaH Ha NPUObUIbHBIE TOTPEOUTETHCKUE CETMEHTHI.
3. Kax B oTene popmMupyroTcsi MapKETHHTOBBIE CTPATETUN

4. Kak oTmen MapKeTMHra W MNpoAaX U OTeldb B3aUMOACHCTBYIOT C

TYPUCTHYCCKHUMH ITOCPCITHUKAMMU.



Tema 3. Ilpumenenne KiarwuyeBbix MapkeTuHroBbix MeTom0s10rHMii:
Mapxkerunrossie Ucciaenosanus

1.CspxuTech ¢ MECTHBIM OTAEJIOM MapKETHHIa U MPOAAXK OTEN U y3HAMTE,
KAKAE€ METOAbl W HWHCTPYMEHTHl OHHU HCIIOJIB3YIOT [JIsI HMCCIEAOBAaHUSA CBOUX
PBIHKOB ¥ KOHKYPEHLIMU.

2.CocTaBbTe CIMCOK BCEX OCHOBHBIX (PaKTOPOB BHEIIHEW CPEJIbI, BIUSIOIINX
Ha OTeJb WM PECTOpaH B BallleM pailoHe pbiHKa. Pemure, OyaeTt au kakoi-mubo u3
(GakTopoB mpeqIaraTh HOBYIO MAapKETHUHTOBYIO CTpPATETHIO [UIsl OTENsd WM
pecropana.

3.IIpoBenute (Gokyc-Tpynmy cpead OMHOKIACCHHKOB IO BBIOpaHHOMY
TYPUCTUYECKOMY HIPOAYKTY WIH YCIIYTE.

4.BpibepuTe NpOAYKT UM YCIYTy MyTEHIECTBUS, C KOTOPHIMUA Bbl 3HAKOMBI,
Y HaliIUTe UX B CETKE MAapKETUHIOBOM cTpareruu. COCTOSTHUE COCTOSIHUE PBIHKA U
KOHKYPEHTOCIIOCOOHOCTh ~ Balllero  NpoAyKTa uiau  yciayru. [lpuaymaiite

MAapKETUHTOBBIE CTPATETUH IS YIIYUIIEHUS dTON MTO3HUIINH.

Paznea Ill. Ilpumenenne KirwueBbix MapkerunroBsix MeTomosormii:
Ipoaaxu

Tema 1. KoMmnereHnuu 1mo npuMeHEHUIO KJIOYEBbIX MAPKETHHIOBBIX
METOAO0JIOTHIi: MIPOJAKH

1.00bsicHuTe, Kak OpraHu3oBaTh O(UC MPOJaX, YTOOBI MaKCHUMAJIbHO
UCTIONB30BaTh BpeMsi Bcex mponaBlnoB. OOCyauTe, dYTO CeKpeTapb WU
aJIMUHUCTPATUBHBIA TOMOITHUK MOXET cJenaTh B CBOOOAHOE BpEMS, YTOOBI
MIOMOYb BaM B MPOJaKax.

2.Pa3zpaboTka cueHapus s TelAePOHHBIX NPOJAXK YCUIUH, KOTOpbIE
MPUBOJIST K ONPECIICHHOMY OpOHUPOBAHHMIO.

3.Iloceture MecTHBIM OTenb wiu oduc mpomax Kypoprta. [IpocmoTpute
KOHTPOJIbHBIE ~CIIUCKW, TPEACTABICHHBIE B OTOW TJaBe, W OMNPEICIHUTE,
OpPTaHW30BaH JIM OTIEI MPOIaK HEABUKUMOCTH.

4, Co3znaiite mMCbMO IPSIMOM MOYTHI, KOTOPOE MPOAAET.



S.Ilocetnure MecTHBIE OQHUC TpoJaX OTENI U MPOCMOTPUTE BCE

(I)YHKI_[I/IOHaJIBHBIe ACIICKTBI, KOTOPLIC ObLIH ABTOMATHU3HUPOBAHBI.

Tema 2. Ilpumenenue KiroueBbix MapkeruHrosbix Meroaosoruii:
Oo6cayxuBanue Kimenros

1.0Onumure, kak Bbl OyneTe paclo3HaBaTh IMOTEHLHMAIBHYIO Ipodiemy,
IPEXJIe YEM OHA CTAHET PEAIbHOM B c(pepe rocTenpuuMCTBA.

2. [IepeuncinTe TOUKU BCTPEUN B TUIIMYHOM OTEJIE.

3.Co3paiiTe CIUCOK JTUYHBIX aTpuOyTOB, KOTOpPBIE BBl OyAeTe MCKATh IMPH
HaliMe COTPYAHHUKA CIY>KOBI MOAAEPKKHA KIIMEHTOB.

4 TlogymaiiTe o mpoOieme, KOTOPYIO KIMEHT MOXKET HWMETh B OTele, U

pa3paboTaiiTe penieHne, ya0BISTBOPSIOIISe KINEHTA.

Tema 3. Ilpumenenue KirwudeBbix MapkeTHHroBbIXx MeT010J10THIA:
Pexknama

1. Breibepure  Tekymyro  pexiamy — cpepbl  TOCTENPUUMCTBA U
MpoaHaIU3UPYUTE €€, UCTIOIb3Ys KPUTEPHUH, TPEACTaBICHHbIE B IJ1aBe.

2. Cosznaiite pekinamy cdepbl TOCTEPUHUMCTBA, HUCIOIB3Ys KPUTEPHUH,
MpEACTABIICHHBIE B IJ1aBe.

3. Pa3paboTaiiTe cBOM COOCTBEHHBIN PEKIAMHBIN KOHTPOJBHBIN CIUCOK
WJIU PYKOBOJICTBO M MCIOJIB3YITE €ro JJIsi KPUTUKU PEKJIAMHBIX YCHJIMII MECTHOTO

TOCTUHUYHOIO OM3HECA.

V. KOHTPOJIb JOCTUXEHUSA LHEJIEU KYPCA
Ne KonTpouaupyembie Kox u HaumeHoBaHMe OueHoYHBIE CpPeACTBa
n/n pa3aensl / TeMbl HHIUKATOPA T0CTHIKEHUS e — T e T——
JMCHHILTHHEL aTTecrauus
Paznen | [Tonumanme IK-2.1 3Haer (Ypox 1); Tecr
HHIYyCTPUHA Pabora Ha ypoke (Ypox 1)
TOCTCTIPUUMCTEA WupmBuayansubie /
I'pynnossle 3aganns
Ymeer (Ypok 2); Tecr
I1K2.2 Pabora Ha ypoke (Ypoxk 2-3)
WHnuBnayanpHbIC /




I'pymnmoBele 3a1anus

(Ypoxk 3) Tect
MK-2.3 Pa6ota Ha ypoxke (Ypox 4)
WuauBuyansHbie
I'pynmoBssie 3aqanust
3Haer (Ypox 4); Tecr
K-3.1 PaboTa Ha ypoke (Ypox 4)
NuauBuayanbHbIE
I'pynnossle 3ananus
Ymeer (Ypoxk 5); Tecr
Pabota Ha ypoke (Ypok 5)
Paznen || Kanane IIK-3.2 VIH MBIy ATbHEE
pacrpocTpaHeHus I
PYIIIOBBIC 3aaHusI
(Ypox 6); Tect
Pabota Ha ypoke (Ypoxk 6)
K-3.3 WunuBuyansHbie
I'pynnoBbie 3aqanust
3Haer (Ypoxk 7); Tecr
Pabota Ha ypoke (Ypox 7)
K-4.1 WunuBuyansHbie
I'pynnoBbie 3aqanust
Ymeer (Ypok 8; Tect
Pabota Ha ypoke (Ypox 8)
NunuBuayanbHble
MK-4.2 I'pynnossle 3aganust
Pazen Il (Ypox 9); Tecr
Ipumenenue Pabota Ha ypoke (Ypox 9)
KiroueBrix WuauBuayanbHble
MK-4.3
MapKeTHHTOBBIX ['pynmoBbie 3aqanust
MeTomoJ10ruii:
[ponaxu
3HaeT (Ypok 7); Tecr
Pabora Ha ypoke (Ypok 7)
K-7 1 WuuBuyansHbie
I'pynmoBsie 3aqanust
VYmMmeer (Vpok 8; Tect
Pabora Ha ypoke (Ypok 8)
WuuBuyansHbie
MK-7.2

I'pynnossle 3ananus




(Ypok 9); Tecr
PaGora Ha ypoke (Ypok 9)

WnpuBuayansHbIC /

MK-7.3
I'pynnossle 3ananus

V. CIIMCOK YUYEBHOM JIUTEPATYPbI U UH®OPMAILMOHHO-
METOJUYECKOE OBECIHHEYEHHUE JUCHUIIJINHBI

OcHoBHas JuTeparypa

(2/1eKmpoHHble U nevamuvle U30aHus1)

1. IonoBa A.I'. VYmpasnenue mnpojaxkamu. [DIeKTpoHHBIH pecypc] /
ATI. TomoBa - M.: JJamkoB wu K, 2017. Pexum nocrymna:
http://znanium.com/catalog/product/414918

2. Hxo606ep [., Jlamkactep /. [lponaxx w  ympaBieHUE
nponaxamu [dnexkrponnsiii pecype] / . Hxo66ep, .Jlankactep - M.:;IOHUTHU-
JAHA, 2015. Pexxum aoctyna: http://znanium.com/catalog/product/872281

3. Kazakop C.II. Cymnocts u  cnemuduka  (GopMupoBaHUs
WHHOBAIlMOHHOTO  MapKeTHHra B cdepe TOoCTeNpUUMCTBA U  Typu3Ma
[DnexTponnslil pecypc] / C.II. KazakoB - M.: UHOPA-M, 2016: Pexum gocryma:
http://znanium.com/catalog/product/561287

4, CaBuyk B.IL VYnpasienue pUOBLTHIO u
OroKeTrpoBanue [nekTpoHHbIN pecype] / B.I1.Casuyk - M.:.BMHOM. JI3, 2015.

Pesxxum noctyna: http://znanium.com/catalog/product/476715

d. Cycnosa, 0. 1O. Ilpubsuis npeanpustust [DIeKTPOHHBIN pecypc] : /
FO. 10. Cycnora, H. H. Tepemenko. — Kpacnosipck: Cub. denep. yu-t, 2014.

Pesxxum noctyna: http://znanium.com/catalog/product/505759

JlonoiHUTE IbHAS JIUTEepaTypa

(newammuuvle u 1eKMpPOHHbBIE U3OAHUSL)
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1. Chuck Kim Gee. International Hotels Development and Management
[American Hotel & Lodging Educational Institute, 2012] Pexum nocrtyma:
https://www.ahlei.org/resources/instructor-resources/

2. David K. Hayes, Jack D. Ninemeier, Allisha A. Miller. Hotel Operations

Management [Pearson  Higher Ed USA, 2016] Pexwum  gocryma:

https://www.ahlei.org/resources/instructor-resources/

3. Debra F. Cannon. Training and Development for the Hospitality Industry
[American Hotel & Lodging Educational Institute, 2003] Pexum nocrtyma:

https://www.ahlei.org/resources/instructor-resources/

4. James R. Abbey, Ph.D. Convention Sales and Services, Ninth Edition
[American Hotel & Lodging Educational Institute, 2016] Pexum nocrtyma:
https://www.ahlei.org/resources/instructor-resources/

5. James R. Abbey, Ph.D. Hospitality Sales and Marketing, Sixth Edition

[American Hotel & Lodging Educational Institute, 2016] Pexum nocrtymna:

https://www.ahlei.org/resources/instructor-resources/

6. Karen Lieberman, Bruce Nissen. Ethics in the Hospitality and Tourism
Industry [American Hotel & Lodging Educational Institute, 2005] Pexxum noctyna:
https://www.ahlei.org/resources/instructor-resources/

7. Michael N. Chibili. Modern Hotel Operation Management [Noordhoff
Uitgevers bv Groningen/Houten, The Netherlands, 2016] Pexum goctyma:

https://www.ahlei.org/resources/instructor-resources/

8. Michael L. Kasavana, Ph.D. Managing Front Office Operations, Tenth
Edition [American Hotel & Lodging Educational Institute, 2017] Pexxum goctyma:

https://www.ahlei.org/resources/instructor-resources/

9. Philip Kotler. Marketing for Hospitality and Tourism, Global Edition
[Pearson Higher Ed USA, 2016] Pexum J0CTyIa:

https://www.ahlei.org/resources/instructor-resources/
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[American Hotel & Lodging Educational Institute, 2011] Pexwum nocrtyma:

https://www.ahlei.org/resources/instructor-resources/
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VI.METOOANUYECKHUE YKA3AHUS 1O OCBOEHUIO JIUCHUIIJINHBI

Peanuszanus yueOnoi aucnumiuabel "Hotel Sales and Revenue Management”
MPEAYCMOTPEHBI CIEAYIONIME BBl y4eOHOUW padOTHI: JEKIMH, JIa0OpaTOpPHbIC
paboThl, caMOCTOsTENbHAasE paboTa CTYAEHTOB, TEKYIIEro KOHTPOJS U
IPOMEKYTOUHOM aTTeCcTaIi.

Pasputne mumcrmruimael “Hotel Sales and Revenue Management
MpeaycCMaTpuBaeT pPEUTHHTOBYIO CHUCTEMY OLIGHKHM 3HAaHUWA CTYJIEHTOB U
o0ecrieunBaeT ISl yUYUTENs TEKYIIUH KOHTPOJb 32 MOCEIIAeMOCTBIO CTy/IEHTaMHU
JICKIIUA, TTOJATOTOBKA W BBIMOJHEHUE BCEX JaOOPATOPHBIX pabOT ¢ 00s3aTEIbHBIM
MPEIOCTABIEHUEM OTYETa O paboTe, peajau3aldd BCEX BUIOB CaMOCTOATEIbHOMN
paboTHI.

[Mpomexyrtounas arrecrainms no gucuuruinde "Hotel Sales and Revenue
Management" 3To sx3ameH, KOTOPBI MPOBOAUTCS B pOpPME TECTUPOBAHMUS.

®  u3y4YeHHUe TeopeTudeckoro marepuana (20 6amios);

®  YCIENIHOE BHITIOJHEHUE MpaKTUYeCKuX 3ananuii (50 6amios);

®  CBOEBPEMEHHO M YCIEIIHO BBIMOJHITH BCE BHUABI CaMOCTOSTEIHHOM
pabots (30 GanoB).

CrynmeHT cuWTaercs arTecToBaHHbIM 1o mucrtumuimHe "Hotel Sales and

Revenue Management" c yuyeTrom BceX BHUJOB IOCTOSIHHOTO MOHHUTOPUHIA H
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CaMOCTOSATEIILHOM pabO0ThI, TPETYCMOTPEHHBIX YICOHBIM TIJIAHOM.

Kpurepuu ornenkn mo AUCIUIUIHHE " TOBaphl HAPOJTHOTO TOTPEOICHUS " miis
aTTeCTalluM Ha 3K3aMeHe cieayromue: 86-100 6anmoB — "oTauyno", 76-85 Gamios
— "xopomo", 61-75 OGammoB — "ymomierBoputenbHO", 60 W MeHee OaIOB —

"HEYIOBJIETBOPUTEIIHHO" .

PexomMeHJan UM M0 MVIAHUPOBAHUIO U OPTaHU3ALMU BPpEeMeHU,
OTBEJIEHHOI'0 HA U3yYeHHUe TN CUUIINHbI

OnTuUMalbHBIM BapUaHTOM IUIAHUPOBAHUS M OpPraHU3alMM CTYIEHYECKOTO
BPEMEHH, HEOOXOAMMOTO ISl W3YYCHHUs IUCHUIUIMHBI, SBISETCS PaBHOMEPHOE
pacnpeneneHue paboyeil Harpyskd, T. €. CHUCTEMAaTUYECKOE O3HAaKOMIIEHHE C
TEOPETUUYECKUM MaTepuajoM Ha JIEKUMSX U 3aKpelUIeHUEe 3HAaHUM, MOJIyYEHHBIX
OpyU TMOATOTOBKE M  BBINOJHEHUU J1A0OpATOpHBIX pabOT MW 3aJaHUM,
IPEeyCMOTPEHHBIX JJI1 CAMOCTOSITENIbHON pabOThI CTY/I€HTOB.

[TongroroBka k  jabopaTopHbiM  paboTaM  JOJKHA  IPOBOJAMTHCS
3a0JarOBPEMEHHO, 4YTOOBl HMMETh BO3MOKHOCTb IPOKOHCYJIBTHPOBATHCA €
npernojaBaTesieM IO BO3HMKAIOUIMM BompocaM. B ciyuae mpomycka 3aHATUR
HEOOXOJMMO  MPEAOCTAaBUTh  MUCBMEHHYIO  Pa3palOTKy  MPOIMYIICHHON
1abopaTopHOIl paboOTHI.

CaMmocTosTenbHass paboTa JOJDKHA TPOBOJUTHCS B COOTBETCTBHM C

rpauKoM ¥ TpeOOBaHUSMU, TPEATIOKEHHBIMU MTPENOIaBATEIIEM.

AJITOPUTM M3YYEeHUS] AUCHUTIIMHBI

N3yuenune Kypca JOJKHO BECTUCh CHUCTEMATHUYECKH M COMPOBOXKIATHCS
noapoOHbIM pe3tome. KoHCHEeKT pexoMeHAyeTcs BKJIOYaTh BCE BUIbI YUeOHOU
pa®oThI: JIEKIIMH, CaMOCTOATEIbHOE H3YyYEHHE PEKOMEHyeMONW OCHOBHOM U
JOTIOJTHUTENBHOW JIUTEPATYpPbl, OTYETHI MO JIA0OPATOPHBIM padoTaM, pelIeHue
CUTYallMOHHBIX 337a4 U KPOCCBOPJOB, OTBETHI HA BOMPOCHI JJII CAMOKOHTPOJIA H
IpyTue 3aJlaHus, NpeasiaraeMble Jisi CaMOCTOSITeNIbHOM pabOThl CTYIEHTOB.

OCHOBHBIM IIPOMEXKYTOYHBIM IIOKA3aTeleM YCIEIIHOCTH CTyACHTA B

npoueCcce M3YyUCHHA IUCHUILIMHBI SABJIACTCA €TI0 TOTOBHOCTH K BBIIIOJIHCHUIO



n1abopaTopHOI pabOTHI.

[Ipu moaroroBke K J1aboOpaTopHBIM paboTaM, B TIEPBYIO OYEPEb,
HEOOXOJMMO O3HAKOMUTHCA C IUIAHOM YpPOKa, HU3YYUTh COOTBETCTBYIOIIYIO
JUTEPATYPY, HOPMATUBHO-TEXHUUECKYIO JOKyMeHTarmio. [lo kaxmaoMmy BOIpocCy
JabopaTopHOil palbOThl CTYACHT JOJDKEH OIpPEAeNUTh U H3YYUTh KIIOUEBbIC
MOHATUS W TOHATUA. B cilydae 3aTpyJHEHUN CTYJEHT MOXET OOpaTUThCs 3a
KOHCYJIBTAIIMEH K BEAYITUM ITPETIOIaBATEIIEM.

Kpurepuii rotoBHoctu K Ja00OpaTOpHOM pabOTHI SBJISETCS CHOCOOHOCTH
CTyJleHTa OTBETUTh HAa BCE KOHTPOJBHBIC BOIMPOCH, PEKOMCHIOBAHHBIC
npenoaaBaTeieM.

3HaHMs, TOJYyYEHHbIE CTYJIEHTaMH B TPOIECCE HW3YUYCHUS TUCHUTUIMHBI,
JOJDKHBI 3aKPETUIATHCS HE TTOBTOPEHUEM, a UCIIOIh30BaHUEM MaTeprajia. JTa 1elb
npu m3ydenun muctmiuinabl "Hotel Sales and Revenue Management” sistiroTcs
aKTUBHBIMU (POpPMaMH U METOJIaMU OOYYEHHSI, TAKUMH KaK METO]I CUTYallHOHHOTO
aHanu3a, KOTOPBbIA TO3BOJSIET CTYACHTY OBJAJETh NPO(PECCHOHATBHBIMU
KOMITETCHIIUSIMH U TPOSIBUTH UX B YCJIOBUSX, UMUTHUPYIOIMUX MPOGHECCHOHATHHYIO
NEATEeTLHOCTD.

Ocoboe 3HaueHHe IS Pa3BUTUS TEOPETUUYECKOTO Marepuaia, a TakxKe s
npuoOpeTeHus: ¥ (QOPMUPOBAHUS HABHIKOB HUMEET CaMoCTOosATeNbHas pabdoTa
ctyneHToB. CamMocTosiTeNbHas paboTa CTYACHTOB 110 JaHHOW JUCITUIUIMHE
MPEAnojaraeT MW3y4eHHE PEKOMEHIYEeMOM OCHOBHOM W JOIOJHUTEIbHON
JUTEPATYPhl, MOATOTOBKA K BBIMOJIHCHUIO W 3alllUTE JAOOpPaTOPHBIX padoOT W
MIPOMEKYTOYHOM aTTeCTAllMK — DK3aMEH.

JIJIsl caMOCTOSITENIBHON KCMEPTH3bl YCBOCHUSI TEOPETUUECKOTO MaTepuarna,
MOJTOTOBKY K BBITIOJTHEHUIO M 3alTUTe J1a00paTOpHOW pabOThI M ClIayu dK3aMeHa

CTYACHTaM HpcajiararoTcsa BOIIPOCHI AJIsI CAMOKOHTPOJIA.

Pexomenaanum mo padore ¢ surepatypou
IIpu camocrtosTeNnbHOM padoTe ¢ PEKOMEHAYEMOU JIUTEPATypOr CTYIICHTHI

JOJIDKHBI CJICA0BATh onpez[eneHHoﬁ IIOCJICAOBATCIIbLHOCTH.



o MPU BBIOOPE JUTEPATypPHOTO MCTOYHUKA TEOPETHUYECKOTO MaTepHalia
JydIIie BCErO UCXOJIUTh W3 OCHOBHBIX MOHSATHN TEMBI Kypca, YTOObI TOYHO 3HATh,
9TO UCKaTh B TOM WJIM HHOM U3JIaHUH,

e i Oonee TIyOOKOro TOHMMAaHUSI W YCBOCHHS MaTepuana CleayeT
YUTaTh HE TOJBKO OMPEICICHHUS W TIOHSTHS, WMCIOIIMECS B TEKCTE, a TaKKe
KOHKPETHBIE TIPUMEPHI;

® I TOTO, YTOOBI MOJIYYHUTH 0OJIee HMIMPOKOE M CHCTEMHOE MMOHUMaHHE
0 TEME BBl XOTHUTE TMPOCMOTPETh HECKOJBKO JIMTEPaTyphl (BO3MOXKHO,
aIIbTEpHATHUBY);

®  HET HEOOXOJUMOCTH OOpPUCOBHIBATH BECh TEKCT IO pacCMaTpUBAEMOU
TeMe, TaK KaK TaKOW IOJXOJ HE IO3BOJSET TOHITh MaTepuall; HEO0OXOIMMO
BEIJICIIUTH U OOPHCOBATHh TOJIBKO OCHOBHBIC TIOJIOKCHHS, OTIPEICTICHUS M TTOHSATHS,

KOTOPLIC ITIO3BOJIAIOT BEICTPOUTD JIOTHKY OTBCTA Ha UCCICAYCMBIC BOIIPOCHI.

PexoMeHganum 1o nNoAroToBKe K 3K3aMeHy

IIpu camocrtosTenbHOM paboTe ¢ PEKOMEHAYEMOU JIUTEPaTypoul CTYIIEHTHI
JOJIKHBI CIIEIOBATh ONPEEICHHON MOCIE0BATENLHOCTH

o npu BbIOOPE JIUTEPATYPHOTO HMCTOYHHKA TEOPETUUYECKOro maTepuala
Jy4IIie BCEro UCXOJUTh U3 OCHOBHBIX MOHATUM T€MbI Kypca, 4YTOObl TOYHO 3HATH,
YTO UCKATh B TOM WJIM MHOM U3/IaHUH,

e s Oonee TayOOKOro MOHMMAHUS M YCBOEHHS MarepHualia Cienyer
YUTaTh HE TOJIbKO ONpPEACICHUS U MOHITHUS, UMEIOIIMECS B TEKCTE, a TaKkKe
KOHKPETHBIE IPUMEPHI;

® IS TOTO, YTOOBI MOJIYYUTh OOJiee MIMPOKOE U CHUCTEMHOE MOHUMaHHUE
0 TEME BBl XOTHUTE€ MPOCMOTPETh HECKOJBKO JIMTEPATyphl (BO3MOXKHO,
aIIbTEPHATHUBY);

®  HET HEOOXOAMMOCTH OOPHCOBBIBATH BECh TEKCT IO paccMaTpHUBaEeMOil
TeMe, TaK KaK TaKOW TOJXOJ HE TMO3BOJSET TOHITh MaTepual; HeoOXOIMMO
BBIICJIUTh U OOPHUCOBATH TOJILKO OCHOBHBIE MOJIOKEHHUSI, ONPE/ICTICHUSI U TTOHSTHS,

KOTOPBLIC ITO3BOJIAIOT BBICTPOUTD JIOTUKY OTBETA HA UCCIICAYCMbIC BOIIPOCHI.



VIl. MATEPUAJ/IBHO-TEXHUYECKOE OBECIIEHEHHUE
JUCHUIIJINHBI

Jlns ocyiiecTBieHus: yueOHoro mpoiiecca mo auciuruimae "Hotel Sales and
Revenue Management" neo6xoaumo:

Hawamo m3ydyenust mucrmrumnel "Hotel Sales and Revenue Management”,
CTYACHTBI JOJKHBI:

O3HAaKOMHUTBCA C NOPOrpPaMMON, H3YYUTh CIUCOK PEKOMEHIYEeMOU
JUTEpaTyphl; MporpaMmMy Kypca HY)KHO OyJeT BO3BpalaTh IOCTOSHHO, TaK Kak
YCBOGHHME KaXJIOH TEeMbl OTIEIBHO, JUIi TOTO, YTOOBI IMOHSATH, JTOCTATOYHO JIH
M3y4YEHBI BCE BOIIPOCHI;

[Tpu moaroroBke k 3aHsTusM mo muciuiumae "Hotel Sales and Revenue
Management", creayeTr pyKOBOJCTBOBAThCS HOpMaMU BPEMEHHM JIJisi BBITTOJTHEHUS
3amanuii. Hanmpumep, npu moAroToBKEe K YpPOKy JUisl M3ydeHHs pedepara ogHOMN
JIEKIIUU Y4eOHUKH, KaK MPaBUJIO, JAIOTCSA OT 2 4acoB JO0 3 YacOB, a JUIS U3YYCHUS
MEPBOMCTOYHUKOB TEKCTA C KPATKUM H3JI0KeHUeM 1,5-2 yaca, mpu MOATOTOBKE

TOJIBKO TIJTAaHA OKOJIO 2 4acoB.

Vill. ®OHAbI OHEHOYHBIX CPE/ICTB

IkaJia oueHUBaHus YPOBHA ¢(POPMHUPOBAHHOCTH KOMIIETEHIUM

Koa n
Jransl GOPpMUPOBAHNSA
dopmy.npoBka KOMITeTeRIIH Kpurepuu Moxa3zarenn
KOMIeTeHIIUN
Onpenenure Omnpenenure MHOKECTBO
OCHOBHBIC  CEKTOpa pasIMYHBIX ~ AyIAWUTOpUH, K
UHIyCTPUH Onumnre POCT | xotopeIM J0MKEH 0GpATUTHCS
rocrenpuuMcTBa. (P. | OpeHIOB B MHIYCTPHU MapKeTHHT, U OOBACHHUTE, KaK
TIK-2 Crocoben 3) TOCTEIIPUMMCTBA. MApKETHHIOBbIE
(bopmuposars OCHOBHBIC (ctp. 3-6) MEPOINPHUATUS,  yIPABJIECHUS
CHCTEMBI OM3HEC- 3HACT TpAHLHTIBL: JOXOJaMH M pacxojamu B
MIPOIECCOB, (l‘IOpOFOBH B3aumoneiictBue U | OCHOBHBIE HHIYCTPUH  TOCTEIPUUAMCTBA
perIaMeHTOB U i ypoBeHb) B3aUMO3aBHCUMOCTD: | TPUHIIUIIBL: OTBEYAIOT OTPeGHOCTSIM
CTaH/IapTOB yremrectBue Amux-mMapkeTHHr MHOTHUX pasHBIX  THIIOB
TOCTUHUYHOTO Paszmenenne Bpenn nokynarenei. (p. 6)
KOMILIEKCa Pectopansl TotpeGutenbekne OCHOBHbIE TIPHHIIUIIBI:
HrpoBbIH 30HBI OXKHMJaHUS
JlocTonpumMeydarensH
ocTH Iponaxa TOBApOB H yCIyT
PasBiIcueHIe [MoTpeduTenbckuii ppIHOK




Ipomaxa umumxa GupMsl
PriHOK MHBECTOPOB

MapkeTiHr IUTS o0meit
ayIUTOpUN
UMumx v y3HaBaeMocCThb
pEeKIaMBI
T'omosoit OT4YET KakK
MapKETUHTOBBIN HHCTPYMEHT
®paH4Yail3UHTOBBII
MapKETHUHT
OOnsicHHTE, Kak
ropopa-pumepsl U
napsl TOpo/IOB MOT'YT
IOMOYb
choKycupoBaTth o 06
MapKETHHIOBBIE micaTh  3HAYCHHE BSICHATE, Kak  3HaHUs,
YCHINS  KOMIAHHHL reorpauuecKoit MOJyYeHHbIE B  pe3yJbTare
(ctp. 9-11) CErMEHTALH B cerMegTauuHu BBITOJT u
OCHOBHBIX WHIYCTPUHI MOTPeOHOCTEH, MOTYT
NpHAIHA: rocTenpuuMcTBa. (P. | MOKa3aTh JOXOABI M PACXOMbI
9) B cdepe TOCTCIPHUMCTBA
S OCHOBHBIE (ctp. 13-14)
- TIPUHITUIIEL:
pTHﬁ y Peruownsl, ropojia- | OCHOBHBIC TIPHUHITHIIEL:
OBCHD) ¢bunepsl, 30HBI, | ['HOKOCTB s dekTuBHO
P paiioHsI o0ciyuBaTh Pa3HOOOpa3HbIE
Cronnunbie MOTPEOHOCTH KIIMEHTOB
CTaTHCTHYECKHE CeMbH  OTABIXAIOUIMX U
paiioHsI JIETIOBbIE MYTCUICCTBCHHUKH H
ITaps1 roposoB OTIbIXaromux 0e3 aeren
[TouToBbIif HHAEKC busHec-nyTeecTBEHHUKY U
TYpPUCTHI
Oxapakrepusyiite OTnnyaTh KOHEUYHBIX
XapaKTCPUCTUKH MOJIb30BaTENeH oT
CETMEHTOB  PBIHKA | ocpeIHUKOB Ha
ACTOBBIX ~ TIOC3NOK. | priHKe MyTEIIeCTBHIA
(crp. 21-23) W TOCTCIPUHMCTBA. |
KIIIOYeBLle HOHSTH: (. 21) npeeNeHIe TYPUCTHICCKIX
MMOCPETHUKOB UTSA JENOBBIX U
v OCHOBHbIC a3§n§KaTenLHilx I:)eFMCHTOB
coOpaHus, NPUHLHIIBE p i (
bIHKa ITyTEHICCTBUHA. (CTp.
KoHpepeHIuH Koneunsie 23 o5 y P
ITyTemecTBEHHUKH C | [1op30BaTENH- -25)
HEOrpaHUYeHHBIMH SusHeC- OCHOBHBIE TTPHUHIIMIIBL:
Bcerpeun niaHupoBIIMKOB
cYeTaMH PacXooB My TeleCTBEHHUKH, p poBII )
BIALCET | TleHpl CO3HATENBHBIE | orppxaromme 0T/1e710B TpacuKa,
(BBICOKMM | rerroBpie TypucTieckie aJIMUHUCTPATOPOB /
YpOBHEM) [y TellleCTBEHHAKH G— aJMUHUCTPATHBHBIX
MOMOUIHHUKOB,
IUTAHUPOBIIUKA
BeTped TYPUCTHICCKHIX
TPet, YOPaBIAIOMUX KOMIAHUH,
TPaHCIOPTHEIC N
- TypareHTOB, aBHAKOMIIAHHUH,
’ TYPUCTHYECKHX KIyOOB,
aJIMUHUCTPATOPHI / .
KOMIIaHUH KPEIUTHBIX KapT,
aJIMUHUCTPATUBHBIC N
OHJIaH-NIOCPETHUKOB
MTOMOIIIHUKH,
TypUCTHYECKHE
YIPaBIISTIONTHE
KOMIIaHHH,

TypareHTsl,




aBHaKOMITIaHWH,
TYpUCTHYECKHUE
KITyOBI, KOMITAaHIH
KPEAUTHBIX KapT,
OHJIAIH-TIOCPETHUKH

Onumure, Kak
TIOHSITHE Omnpenenure HEKOTOPBIC
TIPUOBLTFHOCTH KIIFOUEBBIE ~ MOTHBAI[IOHHBIC
OOBsACHHUTE, TMOYEMY | CErMEHTa (axTopsl TYPUCTHYECKUX
TOCTUHHUYHBIE MIpUMeEHseTCA K | MOCPEIHUKOB, KOTOPbIE MOTYT
KOMITaHUHU MapKeTHHTY MIOMOYb chopMupoBath
HYXKJAar0TCs B | TOCTUHUYHBIX MapKETHHIOBbIE yeuust
THOKHX MPOXYKTOB W YCIYT. | TOCTHHUYHOH KOMIIAaHHWH, |
MapKETHHTOBBIX (p. 45) ONpeNeNuTe  HMHCTPYMEHTHI,
3HaeT crparerusx. (p. 43) OCHOBHBIC KOTOpBIE KOMITAaHHSI MOJXKET
(TTIOpOTOBBI | OCHOBHBIE TIPUHINTIBL HCTIONb30BaTh JUIA BHIXOZA Ha
i YpOBEHbB) | TMPUHIUTIEL: Omnpenernenne pBIHOK. (cTp. 46-48)
IMocnencTus CETMEHTOB PBIHKA, | OCHOBHBIEC IIPUHIIHIIBL:
N3MEHEHHH KOTOpBIE B HacTosmlee | JleHe)XxHbIe MOTHBATOPHI
Bbeictpoe m rHOKoe | Bpemsi He sBIsIFOTCS | HemeHexxHbIe MOTHBATODHI
pearupoBaHue Ha | IeJIeBBIMU WHCTpyMEHTSI:
BO3HHKAIOIHE Anamu3 noxozoB u | MuTtepHer, 3JEeKTPOHHBIE
poOIIeMbI NPUOBLIN C TIOMOIIBIO | BHIBECKH, COTOBBIE Tele(OHBI
MapKeTHHTa no | u IIK, Gmoru, conuanbHble
KOHKPETHBIM ceru, Twitter
CErMEHTaM
Ilepeuncnure u
KpaTko OTIUILIUTE
aMepHKaHCKHe n | Onummre KaHaJIbl
IK-3 Crioco6en MEXIyHApOIHbIE pacIpocTpaHeHUs B
TIPaBUTEIECTBEHHbIE WHIYCTPHUH TOCTEIPHUUMCTBA.
MPOBOAUTD
OpraRU3ALIHOHHYIO OpraHU3aIlNY, (ctp. 31-37) ‘
JMATHOCTHKY 1 KOTOpPbIE PErYIHUPYIOT | OCHOBHBIE MPUHIIHIIBL:
HPOCKTHPOBaHHE win  BIMAIOT  Ha | Typucrtudeckue IOCPETHHKH,
P — noe3aKku. (CTp. 37-39). KOMMEpYECKUe
CTpYKTYpbI Onwumute OCHOBHBIX IpuHIMMNA: | Po3Hn4Has TOPTOBJIA
BEPTUKAIBHYIO, MeXrocy1apCTBEHHO | TYPUCTHUECKHE areHTHI
TOCTHHUYHOTO .
cOMILICKC TOPU30HTAIBHYIO, i Kommccunm Ilo
obpaTHyio 1 npsmyto | Toprosie Typuctnueckue
WHTETPALUIO B | denepanbHas YIPABISFONIHE KOMIAHUH
WH]TyCTPUH Mopckas Komuccus TypomepaTopbl:  pO3HHYHBIE
rocrenpunMcTsa. (P. | Henaprament TOproBisl, ONTOBAst TOPTOBIIS
nMeet 40) TPaHCHIOPTA;
(MpoABHHY | OCHOBHBIE ®denepasibHOE Cdepa ycayr
TBIN TIPUHITUIIBL: aBHAIIMOHHOE Typuctrueckue cailTsl
ypoBeHb) | Bepruxansnas yIpaBiieHUE Crumynupyomnme
WHTETpaIs roCyapCTBEHHBIN TyPUCTHYIECKHE KOMITAaHUHI
I'opnzonTansHas JeTapTaMeHT
HMHTErpanus MuHucTepcTBo Typuctudeckne  KIyOsl U
O6parnas FOCTUINH qapTepHbIC KOMITAHUN
HHTErpanus MunucTEpCTBO OnnaliH-TypareHTCTB
BeprukansHas TOPTOBIIH; ciryx0a | DiIeKTpoHHbIE CUCTEMBI
MHTETpanus Ty TeIIEeCTBUH OpoHMpOBaHMS (global
CoeMHEeHHBIX distribution system
lIraToB companies)
MuHUCTEPCTBO Awmaneyc, Tammneo, Ceibp,
(uHaHCOB Yopnuacnan
Konrpecc HazemHsble oneparopsl
IIpaButenbcTBa Bo3aymiselit Tpancnopt
MHOCTPaHHBIX B Espornie u SAnonun
TOCYZAapCTB
BTO
BIIAJICET Onucats tpu | Obcynute st | OObscHUTE Leab




(BBICOKMM | OCHOBHBIX  METOJa | OCHOBHBIX MapKETUHTOBBIX
YPOBHEM) | MapKETHHTOBBIX HWHCTPYMEHTOB WCCIICAOBAaHUKA W  OIHUIIHTE
HCCIIeTOBaHUN. (CTp. | MApPKETHHTOBOMN BUBI MapKETHHTOBBIX
53-55) pasBenku. (ctp. 55- | mcememoBanmit. (ctp. 51-53)
OCHOBHBIE 56)
TIPHUHITHIIEL: OCHOBHBIE TTPUHIIUTIBL:
O06caenoBaHus OCHOBHBIE Henb
Paccpuika TIPHUHITUIIBL: KonuuectBenHoe
BOMPOCHUKOB SWOT-ananus HCCleI0BaHue
Tematuueckue Nunexc JlanHbie
TPYIIIEL YAOBIETBOPEHHOCTH Yucna
KITUCHTOB CocraBjeHue MporHo30B
Aynutel Boctpustus | [IporHo3s
KITUCHTOB KagecTBenHoe mccnenoBanme
Amnanmu3 po6ernoB IMotpeburennckoe
Hannsie JOpYTUX | OTHOIIEHHE, IOBEACHUE H T. 1.
1001 (7% Bunasl MapKETUHTOBBIX
HCCIIEIOBAHUHI
PriHOK
IIponykT unu ycayra
[MTotpedurens
KoHKypeHTOCTTOCOOHBIH
DKOJIOTUIECKHI
Tpeng
TBopuecTBO  HIPUBOIUT K
WHHOBAIIVSIM, WHHOBAIIH
NPUBOAAT K  W3MCHCHHSIM,
U3MEHCHUE ITOMOTaeT
CTHUMYJIAPOBAaTh TBOPYECTBO-
TBOPYECKHIA-
WHHOBAI[MOHHBIH -IIAKIT
W3MEHEHU!
TBopueckue Jar01u:
CnoHCOopBI P N
N - HabGmonaiite 3a Tem,
M3MEHEHUM:
9YTO0 WX  OKpYXKaer, u
MpeJICTaBbTE .
oOpamiaiiTe ~ BHUMaHue Ha
HE0OXOTUMBIE
N CMBICIT ¥ 3HaUY€HUE TpoliieM, a
W3MEHEHHS, CO3aiiTe
HE TOJILKO Ha TPOOIEMBL.
3asiBIICHHE O
Bremnue cuib - YacTto SIBJISIIOTCS
BHJICHHUU, BIIOXHOBHTE
TepeMeH: PYLHX BIIEHHEM HOHKOH(OPMHCTaMH
[IK-4 Crioco6en TEXHOJIOTUH, PBIHOK, pyr N - Yacro HMEIOT
ATEHTBI U3MEHECHU:
MIPUHUMATH KOHKYPEHTEI, XOpOIIIee TyBCTBO FOMOpPa
OTBETCTBCHHEIC 32
pelieHus B 3HaeT pabouyas cuna TOBCETHEBHBIE TBopueckas opraHu3ams:
HECTaHIapTHBIX (ToporoBsI BryTpenHue cuiibt NS, KOTODBIE - Pa3paboTka  HOBBIX
CUTYalUsAX U 1 yPOBEHB) TepeMeH: y JIGJ’Ta}OT P MPOJIYKTOB W YCIYT paHbIIe
YCIIOBUAX MePeOCMBICIIEHHE, JIPYTHX
3arIaHUPOBAHHBIC
HEOTpeACIEHHOCTH PEeVH>KHHUPUHT, - Jlyumie mepexmovaTh
W3MEHEHUS
MTOCTOSTHHO® nepenavyu ObICTPO
W3meHuTs nenu: .
COBEPILIEHCTBOBAHNE - Habmromaiite 3a Tem,
HE00X0IUMO

HU3MCHUTH CBOU
HaBbIKU, 3HaAHUS UJIN
IIOBCACHUE HU3-3a
3alNITaHUPOBAHHOT' O
N3MCHCHMUA

9TO MPOUCXOTUT BOKPYT HUX
- WuHoBamuu OvIcTpee,
4eM JpYyrue OpraHu3aIiu

- Ilo3BONIgIOT  CBOMM
COTPYAHUKAM 3HAYHTEIBHYIO
CTEIIEHb aBTOHOMHUH

- TToompenue
OTKPBITOTO OOIIEHHS Ha BCEX
YPOBHSIX

- Beixog 3a mpeneinbl
OpPTaHW3aI[MOHHBIX TpaHWI] W
CHJIOCOB

- Hanumalite mromei c
pa3HBIM MPOLLIBIM




- U306eraiite
TPYIIIOBOTO MBIIUICHHUS

- OreHuBaTh HIEU II0
HX COOCTBEHHBIM
JIOCTOMHCTBAM

- IToowpenue
HCCIIEIOBAaHUI

- Paspemuts
COTpYIHUKAaM OpaTh Ha ce0s
PUCKH

- Hcnons3ylite
METO/(bI, IOMOTAIOIUE JIFOISIM
OBITH O0OJICE TBOPUESCKUMU
WunoBamus:

- Kommepuuanuzauus
TBOPUYECKOU UAEH

- TTonck
MPAaKTUYECKOTO TPUMCHEHUS
TBOPYECKUX HICH

CMmena " yemmnuoHa’:

- Kto-TO, KTO BO3BMET
Ha ce0s OTBETCTBEHHOCTHL 3a
UICH0 U BOIIJIOTUT €€ B X KU3Hb

- Beper Ha ce0st
OTBETCTBEHHOCTh 3a
TIPOABIKCHUE uneu K
peanu3am

- Homken UMETh

rIy0OKYyI0 ¥ 3MOIMOHAIBHYIO
MPUBEPIKEHHOCTH HJICe

- JlomwkeH ObITH OYECHB
XOPpOIII0 OCBEIIOMJICH 0
pobeMe/IpoayKTa/yCIIyTu

nMeer
(mpoxBUHY
ThIN
YPOBEHB)

Bremane cunst
TepeMeH:
TEXHOJIOTHH, PHIHOK,
KOHKYPEHTHI,
pabouas cuna
BuyTtpennue cuibl
NepeMeH:
[epeoCMbICIIEHHE,
PEUMHXUHUPUHT,
MMOCTOSTHHOE
COBEPIIEHCTBOBAHNE

Jlomxex OBITH TOTOB
MPUIEP)KUBATHCS uaeu
JIOCTATOYHO  JOJITO, YTOOBI
JIOBECTH €€ JI0 KOHIIA.
TBOpuecTBO  MPHUBOOUT K
HHHOBAIIHSIM, HHHOBAIUU
CrnoHcopsl OPUBOJAT K  M3MEHEHUSM,
H3MCHCHUH: H3MCHCHHUE IIOMOTaeT
NpeICTaBbTe CTUMYJIUPOBAaTh TBOPYECTBO-
HE0OXOIUMBIe TBOPYECKHIA-
W3MEHEHUs, CO3aiiTe | MHHOBAIMOHHBIA-ITUKII
3as1BJICHUE O W3MEHEHUMN

BUJEHHUH, BJOXHOBUTE
JIPYTUX BUICHUEM
ATEHTBI H3MEHEHUI:
OTBETCTBEHHEIE 3a
MOBCEIHEBHBIE
YCHIINSA, KOTOPBIE
JIeNaloT
3aIIaHUPOBAHHbBIE
H3MEHEHUS
N3MeHuTh 1ienu:
HEOOXOUMO
W3MEHUTH CBOU
HaBBIKM, 3HAHUS WJIN
MOBEICHHE M3-3a
3arIaHUPOBAHHOTO
H3MEHEHUS

TBopueckue JoIu:

- HabGmronaiite 3a Tem,
4TO HX OKpYXKaerT, U
oOpamiaiiTe ~ BHHMaHHE Ha
CMBICI U 3HaYCHHE MPooIeM, a
HE TOJILKO Ha TPOOIEMBL.

- Yacto SIBJISIIOTCS
HOHKOH(OPMHCTaAMH
- Yacto UMEIOT

XOpoIIree 9yBCTBO IOMOpa
TBopueckast opranuzanys:

- Pa3paboTka  HOBBIX
MPOAYKTOB W YCIYT paHbIIe
Apyrux

- Jlydme nepexmovaTh
nepeaayn ObICTPO

- Hab6mromaiite 3a Tem,
YTO NPOUCXOAMUT BOKPYT HUX




- WNuHoBamuu OvIcTpee,
4eM JApyrye OpraHu3aiu

- Ilo3BooIIIOT  CBOMM
COTPYAHHKAM 3HAYUTEIBHYIO
CTENEHb aBTOHOMHUH

- IToowpenue
OTKPBITOTO OOIIEHHS Ha BCEX
YPOBHSIX

- Brixon 3a mpenens
OpPTraHU3AI[MOHHBIX TPAHUI] U
CHJIOCOB

- Hanumaliite nmromeit ¢
Pa3HBIM MPOILIBIM

- W30eraiite
TPYIIIIOBOTO MBIIIICHUS

- OrneHuBaTh HIEU II0
HX COOCTBEHHBIM
JIOCTOMHCTBAM

- IToowpenue
HUCCJeIOBaHUN

- Paspemuts
COTpYAHUKaM OpaTh Ha ce0s
PHUCKH

- Hcnonwzyiite
METO/IBI, IIOMOTAIOLIHE JIOISIM
OBITH OOJICE TBOPUCCKUMHU
HWnuHoBamus:

- Kommeprmanu3zarus
TBOpPYECKOI naen

- TTonck
HpaKTI/I‘IeCKOFO HpI/IMeHeHI/IH
TBOPUYECKUX UJEH

CMmena " yemmuona’:

- Kto-TO, KTO BO3BMET
Ha ce0s OTBETCTBEHHOCTH 3a
UICH0 U BOIIJIOTUT €€ B X KU3Hb
- Beper Ha cebs

OTBETCTBEHHOCTH 3a
TIPOIBIKCHUE unen K
peanu3am

- Homxen UMETh

rIyOOKYI0 ¥ 3MOLMOHAIBHYIO
MPUBEPIKECHHOCTD UIee

- JlomkeH ObITH OYEHB
XOPOIIIOo OCBEIOMJICH 0
npoGieMe/IpoIyKTa/yCcIyTn
JlomxeH OBITh TOTOB
MPUICPKUBATHCS 10) ()1
JIOCTATOYHO  JOJTO, YTOOBI
JTOBECTH €€ JI0 KOHIIA.

BIIaficeT
(BBICOKMM
YpOBHEM)

Bremnue cuiibt
NepeMeH:
TEXHOJIOTUH, PBIHOK,
KOHKYPEHTHI,
pabouyas cuna
BruyTpennue cuiibl
TepeMeH:
[IEPEOCMBICIIEHHE,
PEUH)XUHUPUHT,
MIOCTOSIHHOE
COBEPILIEHCTBOBAHNE

CroHcopsl
HW3MCEHEHHUIL:
MPEeJICTaBbTE

HEOOXOJUMBIE
H3MEHEHHUS, CO3JalTe
3asBJIEHUE O
BUACHHUH, BAOXHOBUTC
)IpyTI/IX BUJICHUEM
ATCHTBI U3MCHCHUI:
OTBETCTBEHHBIE 3a
[IOBCEIHEBHBIE
YCHITHSL, KOTOPBIC
JIeTaI0T

TBopuecTBO  MPUBOAUT K

MHHOBALVAM, HMHHOBALIUK
OPUBOJAT K  HU3MEHEHUSAM,
HU3MEHEHHUE IIOMOTacT
CTUMYJIUPOBAaTh TBOPYECTBO-
TBOPYECKUI-
MHHOBAIIMOHHBIH-LIUKII
U3MEHEHUH

TBopueckue JToIu:

- Hab6mromaiite 3a TeMm,
4yTO HX OKpYIKaeT, u
oOpamiaiiTe ~ BHMMaHHE Ha
CMBICII U 3HAYCHHE MPobIeM, a




3aIIaHUPOBAHHEIC
H3MEHEHUS
W3MmeHuTh 11€7H:
HEOOXOUMO
HW3MEHHUTH CBOU
HaBBIKH, 3HAHUS WJIN
MOBEAEHHE H3-3a
3arIaHUPOBAHHOTO
H3MEHEHUS

HC TOJIBKO Ha HpO6J’IeMLI.

- Yacro SIBIISIIOTCS
HOHKOH(OPMHCTaMH
- Yacro HMEIOT

XOpOIIIee TyBCTBO IOMOPa
TBopueckas opranuzanus:

- Pa3paboTka  HOBBIX
MPOJAYKTOB W YCIYT paHble
TPYTHUX

- Jlyumie mepekmovath
nepeaayn ObICTPO

- HaGmonaiite 3a Tem,
YTO MPOUCXOAUT BOKPYT HUX

- WunoBamum OvIcTpee,
9eM pyTue OpraHu3alnu

- Ilo3BomsitoT  CBOMM
COTPYOHHKAM 3HAYUTEIBHYIO
CTETICeHb aBTOHOMUH

- IToowpenue
OTKPBITOTO OOIIEHHS Ha BCEX
YPOBHSX

- Beixong 3a mpeneinbl
OpPTaHU3aIMOHHBIX TpaHHI] U
CHJIOCOB

- Hanunmaiite mroneit ¢
Pa3HBIM MPOILTEIM

- N3beraiite
TPYIIIIOBOTO MBIIIICHUS

- OrneHuBaTh HICH IO
ux COOCTBEHHBIM
JIOCTOMHCTBaM

- Tloompenue
nccaeqoBaHui

- Paspemuts
COTpyAHUKaM OpaTh Ha ce0s
pHUCKHU

- Hcnone3yiite
METOJIBI, TIOMOTAOIIIUE JIFOITM
OBITH OOJICE TBOPUCCKUMHU
Nunosanus:

- Kommeprmanu3zarus
TBOPUYECKOHU UJIEU

- Tlouck
MPAKTUYECKOTO TMPUMEHEHHS
TBOPUYECKUX UAEH

Cwmena " ueMmnmona’:

- Kto-T0, KTO BO3BMET
Ha ce0s OTBETCTBEHHOCTH 3a
UJICI0 U BOIJIOTUT €€ B KU3Hb
- Beper Ha cebs

OTBETCTBEHHOCTH 3a
MIPOJBUKEHHE Hunen K
peanuzauuu

- Jomxen UMETH

rIyOOKYI0 M 3MOLMOHAIBHYIO
MIPUBEPKECHHOCTD HIEe

- JlomkeH OBITH OYCHB
XOPOIIIO OCBEIIOMJICH 0
npo0OieMe/IpoTyKTa/yCIIyTH
JomxeH OBITh TOTOB
MPUICPKUBATHCS uaeu
JIOCTATOYHO  JIOJTO, YTOOBI
JTOBECTH €€ JI0 KOHIIA.




TIK-7Bnaneer
METOAUKAMU
aHajan3a OCHOBHEIX
(axTopoB,
OTIPEICIISFOIIIX
HEOOXOIUMOCTb
W3MCHEHNH B
CTpaTeruu U
TaKTUKHA
TOCTHHHYHOTO
KOMILIEKCA

Mosrosoi mtypm,
MYJBTU-TOJIOCOBaHUE,

HenpepsiBHOE yiyuiieHue
LIEITb: N3MEHUTH CIIOCO0
BBITIOJTHEHHS PaOOTHI, 4YTOOBI
Jy4IIUe IPOXYKTHI U YCIYTH
MOTJIH OBITh JOCTABJICHBI
OpICTpee U C MEHBITUMH
3aTpaTaMy Uil KIMSHTOB
[MTocTenenHoe ymy4iieHue:
JIeSITeJIbHOCTh, HAlpaBJIeHHAs
Ha yJIy4lIeHUE WIN
pannOHAIN3aUI0 TEKYIIHX
pabo4mx mpoLEeccoB B
KOMITaHHH, OTZEJIE WU

JrarpaMMBl .
paboueit obmactu, 9To
OTIpEICTICHUS
MIPUBOJUT K OTPAHUYCHHOMY,
Co3nanne MIPUOPUTETOB,
o HO CTaOMJIBHOMY TOBBIIICHHIO
BO3MOXKHOCTEH LI MaTpHIIBl BEIOOpa,
Ka4ecTBa, CKOPOCTH U / WK
COBEPIICHCTBOBAHHS B3BCIIICHHBIC
9KOHOMHH
Amnanums obnacty, MAaTpHIIBI BEIOODA,
% [TpopsiBHOE yiydIIeHNE:
3HaeT IpeIHa3HaYeHHOU OJIOK-CXEMBI,
U3MEHEHHE TeKYIIUX pabounx
(TIoporoBsl JUISL YITy4IIeHHs MNPUYUHHO-
M IIPOIIECCOB B KOMIIaHUH,
il YpOBEHB) Pazpabotka u CIIeJICTBEHHBIE N
oTJene uian paboueit obnacTy,
BHE/IpeHHE JarpaMMbl, TaOJIHIIBI
KOTOpOE MPHUBOJUT K
YCOBEPUICHCTBOBAHU TUIAaHWPOBAHUS
. Gecrperie ICHTHOMY
i noucka (paxTos,
. TIOBBIIICHUIO KaYECTBa,
OreHKa yJIy4qImIeHni | KOHTPOJBHBIC JHCTHI,
CKOPOCTH | / MM S3KOHOMHH
THCTOTPAMMBI,
JIBmKeHne 3a KauecTBO B
KpPYTOBBIC
WHTyCTPUH TOCTENPHUUMCTBA!
JMarpaMMBl,
N Kaopy Ucukasa, I'eHnun
JTMHEHHBIE TPadUKH
Tarytu
Llena Gibson, kauecTBO KpyrH
JIBa Gapbepa:
OJIHOBPEMEHHBIH XapakTep
MIPOU3BOJICTBA U
oTpeOIeHus;
HeMaTepHalbHbIe
NPOJYKT KoMmaHuu Starwood
LIECTH IporpaMMa
HETIPEPBIBHOTO
coBepuieHcTBOBaHUs "Curma"
Omnpenenure BIacTh 1
pacumpeHue npas u
BO3MOKHOCTEH U OIUIIIUTE,
KaK 9TH KOHLIEMIINH, KaK
MIPaBUIIO, HTPAIOT B
HEHTPAIIM30BAHHBIX U
JIETICHTPATIN30BaHHBIX
OnummTe THITBL | OpraHu3alHsix.
HCTOYHHUKH Cuita: criocoOHOCTh BIUATH Ha
OO0mwscHHTE, TOYEMY N
OpTraHU3AIMOHHON H HOBEJICHHE JIPYTUX
nMmeer MIOJTHOMOYHSI .
. JIMIHOMN BJIACTH, Ilocesmenue:
(mpoaBuHY pyKoBoOIUTENEH
. THIUYHBIE PEAKLIUH nepepacripeiejieHie BIacTh
TBIN JIOJDKHBI OBITh o
Ha Ka)/Ipli TUIT BHYTPH OpraHU3aluH, YTOObI
YpOBEHB) | copa3MepHBI yPOBHIO

HUX OTBECTCTBCHHOCTHU.

BJIACTHU U METOBbI
YCUJICHHS BJIACTU U
CO31aHus aJIbSIHCOB.

JIFO/IA MOTITH OoJiee
3(GEeKTHBHO BBITIOTHATH CBOIO
paboty
IlenTpanu3oBaHHbI:
OOJBIIMHCTBO TIOTHOMOYHIA
TIPUHATHS PELIEHUN Ha
BEpIINHE
JenenTpanu3zanus:
MOJTHOMOYHSI IO TTPHUHSATHIO
PEIICHHIA Ha CaMBIX HU3KHUX




OpraHrM3aliMOHHbIX YPOBHAX

BIIajieeT
(BBICOKHM
YpOBHEM)

OuepTure
OTIPaBUTEIS
mporecca CBs3u:
HUHHUIUUPYET MBICITH /
YyBCTBO,
KOJHPYET ero B
CIIOBa, TIepeacT
[Ipuemnuxk:
JIEeKOIUPYeT
cooO1eHue,
NPHCBANBACT OTBETY
MBICJIY / 4yBCTBa,
KOJUPYET OTBET,
OTIIPaBJIAECT
coo0IIIeHHE 00paTHO

BrrsaBiienne 6aprepon
Ha MyTH
3¢ G eKTHBHOM
KOMMYHUKALIHH.
Hesepnas
MHTEPIIPETALHS,
OLICHKA OTIPaBHUTEIIS,
MPOEKINS,
CTEPEOTHUIIBI,
BBICOKOMEPHE U
MIPEBOCXOJICTBO,
000pOHUTETHFHOCTD,
He4wIEHOPa3AeIbHOCT
b, CKPBIThIE TIOBECTKH
JIHSL, CTaTyC,
OKpY’KaroImas cpefa,
SMOILIMH, PA3IHYHS B
3aJJHAX OCHOBaHHUSIX,
TUIOXO0E BpeMs,
JIMYHOCTHBIE
KOH(IUKTHI

[Haiite onpeneneHue
3¢ (exTUBHOH IeI0BOM
KOMMYHUKAIINA U OTpEIeIINTe
ceMb
MH(BI 0 KOMMYHHKaNHsIx. Mel
o0111aeMcst TOJIBKO TOTa,
KOTa XOTHUM 00IIaTsCs.
CroBa 03HAYaKOT OJTHO U TO
JKE JUTS TOBOPSIIIETO U JUIst
CJIYIIAIOIIETO.

MpI 001maeMcst TIaBHBIM
00pa3oM clioBaMu
HesepbanpHas
KOMMYHHKAIIHS MOJTYUT CBS3H
OO01erne-3To yimIa ¢
OTHOCTOPOHHUM JBIKEHHEM
Coobmenne, KOTOpoe MBI
mepeaaeM, - 3T0 COOOIIeHHE,
KOTOpPOE TI0JTy4YaeT CIyIIaTelh
Her Takoii Bemu, kak
CJIMIIIKOM MHOI'O
nHdopmanuu

OueHouHbIe cpeacTBa

JIs IPpOBepPKU (popMUPOBaHUS KOMIIeTeHIM (20 MUH)

Kon u popmyauposka
KOMIIETeHIIUH

3aganune

[IK-2 Cnocoben hopmupoBathb
CHCTEMBI OM3HEC-TIPOLIECCOB,
perJIaMeHTOB M CTaH/IapTOB
TOCTHHHYHOTO KOMILIEKCA

WORKSHEET 1

each hotel.

Nights
Occupancy
Percentage
Room Nights
Sold

Outlaw Inn
Last Resort
Action Hotel
Empty Arms
Center Plaza
Total

Calculating Market Share and Fair Share
Given the following statistics, calculate the market share and fair share for

Property Number of Rooms Available Room

Outlaw Inn 149 54,385 71% 38,613
Last Resort 326 118,990 63% 74,964
Action Hotel 198 72,270 72% 52,034
Empty Arms 317 115,705 59% 68,266
Center Plaza 300 109,500 68% 74,460
Total 1,290 470,850 65.5% 308,337
Property Market Share Fair Share

IK-3 CriocobeH mpoBOIUTh

OpraHM3alfMOHHYIO JUATHOCTUKY U

MIPOEKTHPOBAaHUE
OpTaHU3AIIOHHON CTPYKTYPHI
TOCTHHUYHOTO KOMIUICKCA

Writing Telemarketing Scripts/Role-Playing Calls

Divide the class into groups of three to five members each. Assign each group
the task of writing a telemarketing
script. Inform the groups that the script will be used to gather information
from prospects and pave the way for a
follow-up call by a sales executive.
The script should contain an opening and closing statement as well as




questions that will obtain useful information

for a follow-up call. Suggest that the information on prospect and qualifying
calls presented on pages 190-192 of the

textbook will help the groups prepare effective questions. Distribute copies of
Worksheet 1.

After the groups complete the activity, have them exchange scripts and
critique them according to the following

characteristics of effective telemarketing scripts:

- Short

- Specific
- Simple

* Structured

Allow each group to revise its script according to the feedback received. Ask
a representative from each group to

use the group’s script as you role-play a prospect. Ask the class to evaluate
the telemarketer’s performance

according to the following telephone communication skills:

- Tone of voice

- Pitch

- Inflection

- Understandability
- Enthusiasm

3aquHO-3K3aMeHaHI/IOHHLIe MaTepHuaJIbl
OueHoYHbIE CPeCTBA sl IPOMEXKYTOYHON aTTecTaluu
TecToBbIC 3a1aHUA

1. Which of the following statements about the hospitality industry and
technology is false?

a. Today’s technology is changing the way hospitality firms do business.

b. More and more guestrooms are featuring high-tech gadgets and facilities
such as fax machines and Internet connections.

c. The use of “smart cards™ is decreasing in the hotel industry.

d. Today’s technology has had a positive impact on the way hotels manage
their sales and marketing efforts.

2. Which of the following statements about the hospitality industry and
globalization is false?

a. It is expected that thousands of hotels will be built in the Asia-Pacific

region within the next few years.




b. Foreign hotel chains have established a greater presence in the United
States.

c. The first hotels built outside the United States by U.S. hotel chains were
usually upscale properties located in capital cities.

d. Globalization has not affected the food service industry very much.

3. Stacy is a very personable food server who is always friendly with the
restaurant’s guests. Alex, on the other hand, is merely civil to guests most of
the time. This illustrates the of hospitality products and services.

a. intangibility

b. inconsistency

c. perishability

d. incompatibility

4. Salespeople do not sell guestrooms or banquet rooms; they sell the use
of these rooms. This refers to the of hospitality products and
services.

a. intangibility

b. inconsistency

c. inseparability

d. inaccessibility

5. In small to medium-size properties, which of the following positions is
generally responsible for advertising and public relations activities?

a. the general manager

b. the sales manager

c. the front office manager

d. the food and beverage director

6. Peak business periods, off-seasons, and shoulder periods are most
relevant to the component of the hospitality marketing mix.

a. product-service

b. place-distribution

C. promotion-communication



d. price-rate

7. Advertising and direct mail campaigns best fit into which of the
following components of the hospitality marketing mix?

a. product-service

b. place-distribution

C. promotion-communication

d. price-rate

8. Mick is responsible for evaluating the brand identity of a chain and
recommending ways to increase the value of the brand. For which of the
following components of a hospitality marketing mix is Mick responsible?

a. product-service mix

b. place-distribution mix

C. promotion-communication mix

d. price-rate mix

9. Which of the following statements about the relationship between
marketing and sales is true?

a. Sales and marketing have no relationship to each other; they are
completely separate activities.

b. The scope of marketing activities is more long-term than that of sales
activities.

c. Marketing has more direct customer contact than sales.

d. Sales focuses more on creating the appropriate mix of business than does
marketing.

10. The director of sales produces a report that details the number of
room nights sold for each market segment by salesperson. This report is a
critical part of which of the following steps in the marketing planning cycle?

a. positioning the sales force

b. evaluating the marketing plan

c. implementing marketing objectives

d. validating the percentage-of-sales marketing budget



11. The principal advantage of zero-based budgeting is that:

a. every expenditure is questioned.

b. every revenue source is questioned.

c. all revenue-center accounts are “zeroed out” at the end of every month.

d. no revenue-center account is allowed to reach zero during the fiscal year.

12. “Increase room nights from the senior-citizen market during June
while maintaining an average room rate of $59.” What is wrong with this
marketing objective?

a. It is not quantity-specific.

b. It is not time-specific.

c. It is not market share—specific.

d. There is nothing wrong with this marketing objective.

13. Which of the following statements about determining marketing
objectives is true?

a. Objectives should be stated in general terms to ensure that the entire staff
clearly understands them.

b. All markets with potential sales should be targeted equally by written
objectives for each revenue center.

c. Objectives for each market segment and revenue center should be
measurable.

d. Occupancy and other forecasts should be based on prior years’
performance.

14. Which of the following tools would managers use to determine the
current guest base and assess the decline or growth of business from market
segments?

a. revenue grid and occupancy chart

b. market share and fair share calculations

c. competition analysis and situation analysis

d. REVPAR and positioning analysis



15. Given the data above, which of the following properties has the

highest fair share?

Number Availabl Occupa Room
of Rooms e Rooms ncy Nights Sold
Percentage

Hotel 1 150 54,750 78% 42,705
Hotel 2 200 73,000 70% 51,100
Hotel 3 250 91,250 74% 67,525
Hotel 4 300 109,500 60% 65,700
Total 900 328,500 227,030
a. Hotel 1
b. Hotel 2
c. Hotel 3
d. Hotel 4

16. Given the data above, which of the following properties has the

highest market share?

Number Availabl Occupa Room
of Rooms e Rooms ncy Nights Sold
Percentage

Hotel 1 150 54,750 78% 42,705
Hotel 2 200 73,000 70% 51,100
Hotel 3 250 91,250 74% 67,525
Hotel 4 300 109,500 60% 65,700
Total 900 328,500 227,030
a. Hotel 1
b. Hotel 2
c. Hotel 3

d. Hotel 4




17. All of the following are ways to determine how a property’s
performance compares with competitors except:

a. determining market share.

b. determining fair share.

c. comparing RevPAR.

d. segmenting target markets.

18. Which of the following steps in the cycle of marketing planning
involves property, competition, and marketplace analysis?

a. designing action plans

b. positioning the hotel

c. conducting a marketing audit

d. selecting target markets

19. A marketing plan should be developed for at least a
period.

a. six-month

b. three-year

c. ten-year

d. twenty-year

20. In which of the following types of personal sales calls does the
salesperson typically make a strong sales pitch, overcome a decision-maker’s
objections, and ask for the sale?

a. a cold call

b. a public relations call

c. a presentation call

d. a service call

21. Group sales at the Kingsward Hotel have steadily fallen over the
past several months. One of the first actions Harry takes as the new director
of sales is to shore up the current customer base. He has each account

manager call on current clients to promote goodwill and to assure them that



the hotel wants to meet their future needs. Which of the following best
identifies the type of personal sales calls that Harry wants his staff to make?

a. cold calls

b. appointment calls

c. presentation calls

d. public relations calls

22. Sharon, the new director of sales at the Westgate Hotel, assigned
each of her three account managers ten personal sales calls a week. The
objective was to introduce prospective clients to the products and services of
the hotel. Before making the calls, account managers were to gather as much
information as possible about their prospects’ needs. Which of the following
best describes the type of personal sales calls that Sharon wants her staff to
make?

a. cold calls

b. presentation calls

c. public relations calls

d. service calls

23. A salesperson would typically use all of the following sources when
prospecting for individual and group business in relation to family social
functions except:

a. retail store managers.

b. chamber of commerce listings.

c. church officials.

d. newspaper stories.

24. Which of the following types of territorial space is the most
appropriate for salespeople to use when beginning a sales presentation to an
individual decision-maker?

a. public space

b. social space

c. personal space



d. intimate space

25. The nonthreatening area that is the greatest distance from a client is
called space.

a. public

b. personal

c. intimate

d. social

26. Which of the following statements about a presentation sales call is
false?

a. During a presentation sales call, a “major close” is a question or statement
that asks for the sale.

b. During a presentation sales call, a salesperson should handle all of the
client’s objections immediately.

c. Questions about the specific needs of the client should precede the actual
sales presentation.

d. A follow-up letter is necessary even when a presentation sales call does
not result in a sale.

27. A client who says, “All of our board members are happy with the
hotel we currently use” is stating a objection.

a. price or rate

b. product or service

c. lack of interest or urgency

d. features/benefit

28. Which of the following places the five steps of a personal sales call in
the correct order?

a. opening the sales call, the presentation, getting client involvement,
overcoming objections, closing and following up

b. opening the sales call, overcoming objections, getting client involvement,

the presentation, closing and following up



c. opening the sales call, getting client involvement, the presentation,
overcoming objections, closing and following up

d. opening the sales call, overcoming objections, the presentation, getting
client involvement, closing and following up.

29 A salesperson would likely spend the least amount of time with:

a. new accounts with high potential.

b. present accounts with medium potential that are providing an acceptable
level of business.

. new accounts with medium potential.

d. present accounts with high potential but lower than expected profitability.

30. Benita, the reservations manager at the Greentree Hotel, is having a
training session with Theresa, a new reservationist. Benita tells Theresa that
it’s important to have a “verbal smile” when answering the telephone for the
hotel. Theresa says she doesn’t know how to do that. Which of the following is
the best advice Benita can give Theresa for achieving a verbal smile when she
speaks on the telephone?

a. “Be sure to speak clearly.”

b. “Simply smile while you speak.”

c. “Just be friendly.”

d. “You can project a verbal smile by speaking slowly and never interrupting
the caller.”

31. Which of the following types of outgoing sales calls is made in order
to find out if an individual or company warrants an in-person sales call?

a. a qualifying call

b. a service call

c. a promotional call

d. a public relations call

32. The first step in a telephone appointment call is to:

a. set the appointment.

b. present the sales pitch.



c. reach the decision-maker.

d. overcome objections.

33. Which of the following statements about telephone sales calls is
false?

a. The “pause close” is very effective in telephone selling.

b. A good way to build rapport with a client during the opening of a
telephone appointment call is to use a third-party endorsement.

c. Qualifying calls are used to find out if an individual or company warrants
an in-person sales call.

d. If a decision-maker cannot be reached during a telephone appointment
call, the salesperson should always leave a message.

34. “Shall T book your tour group for Friday night or Saturday
morning?” is an example of:

a. assuming a sale.

b. a forced-choice question.

c. closing on a stipulation.

d. a fact-finding question.

35. Don is the catering sales manager at the Bluestone Hotel. He has
made calls all week to couples who have recently announced their
engagements in the local newspaper. He made these calls to tell these couples
about the hotel’s new wedding reception package. These calls are classified as

calls.

a. qualifying

b. service

c. promotional

d. public relations

36. Which of the following types of outgoing sales calls is made just to
keep in touch with clients?

a. a service call

b. a qualifying call



c. a promotional call

d. an appointment call

37. Vivian is the manager of the Downhome Restaurant. She got a
complimentary letter from a recent customer who tried the restaurant for the
first time and liked it. She called the customer to thank him for taking the
time to write and to invite him to return to the restaurant soon. This is an
example of a call.

a. promotional

b. service

C. prospect

d. public relations

38. An inquiry call is an example of a(n) call.

a. prospect

b. incoming

c. public relations

d. outgoing

39. For which of the following purposes are telephone sales blitzes used?

a. to gather information

b. to follow up on clients who have recently booked a function at the
property

c. to generate goodwill toward the property among the general public

d. to maintain existing business relationships

40. At an executive committee meeting, the food and beverage director
noted the low percentage of hotel guests dining at the restaurant during their
stay. The general manager suggested that the committee develop a training
program for all front-of-the-house employees on how to present the benefits of
the hotel’s restaurant to guests. What the general manager is suggesting is an
example of:

a. internal sales.

b. external sales.



c. internal marketing.

d. external marketing.

41. Salespeople at the Convention Center Hotel can negotiate terms and
conditions with clients without constantly seeking approval from the director
of sales. This illustrates the concept of:

a. upgrading.

b. internal marketing.

c. employee empowerment.

d. external marketing.

42. Monica, a room attendant at the Glitz Hotel, responded to a guest’s
request for extra towels and pillows. At the end of her shift, she recorded the
guest’s request on a form used to update guest profiles. On the next visit to the
property, the guest found extra towels and pillows already in the room. This is
an example of:

a. relationship selling.

b. internal marketing.

C. upgrading.

d. suggestive selling.

43. Which of the following upgrading techniques would likely be most
effective for a salesperson who was attempting to sell high-priced rooms?

a. rate-category-alternatives method

b. bottom-up method

c. cross-selling method

d. top-down method

44. Thad, a bartender at the 5th Street Hotel, makes it a practice of
recommending the house specialty drink to guests at the bar waiting for a
table in the dining room. He always uses descriptive phrases, such as: “Would
you care to try our ‘Tropical Delight’ while you’re waiting? It’s a delicious
mixture of fruit juices and vodka, served ice cold in a frosted glass with a fruit

garnish.” Thad is practicing:



a. suggestive selling.

b. internal marketing.

c. cross-selling.

d. upgrading.

45. Tent cards on tables in the hotel restaurant that advertise a sale in
one of the hotel’s stores is an example of:

a. upgrading.

b. cross-selling.

c. internal marketing.

d. relationship selling.

46. Front desk agents at the Business Center Hotel are trained to tell
early-morning check-ins about the one-hour valet service at the property.
This is an example of:

a. relationship selling.

b. upgrading.

c. cross-selling.

d. cross-training

47. Which of the following hotel areas has the best opportunity to sell
next-morning room service breakfast specials when guests request wake-up
calls?

a. reservations

b. front desk

c. food and beverage

d. uniformed service

48. The use of a video magazine in a hotel’s lobby to showcase the
property’s facilities and services is an example of:

a. empowerment.

b. internal merchandising.

c. targeting guests.

d. upgrading.



49. Discount coupons for rooms and two-for-one specials in the
restaurant are examples of:

a. cross-selling.

b. upgrading.

c. special services.

d. in-house promotions.

50. Over which of the following types of advertising do sales personnel
have the most control in terms of directing it to target markets?

a. direct mail advertising

b. outdoor advertising

c. display advertising

d. transit advertising

51. The Bringum Inn’s sales managers miscalculated when they created
the Inn’s advertising plan. They need to bring in an extra 100 room nights in
the next two weeks to meet their budget. In which of the following media
should they advertise if they want to develop a new ad and place it quickly?

a. television

b. newspapers

c. print directories

d. magazines

52. Which of the following statements about the differences between
magazine and newspaper advertising is true?

a. A newspaper has a longer reading life than a magazine.

b. Magazines do not have the multipage spreads that newspapers do.

c. Most magazines are national in scope.

d. Most magazines are designed to appeal to all audiences.

53. Grace wants all her restaurant’s advertisements to have a similar
look. About which of the following advertising characteristics is she
concerned?

a. consistency



b. reach

c. frequency

d. timing

54. Cooperative advertising:

a. is also called “due bill advertising.”

b. enables advertisers to share costs.

c. involves the exchange of room nights or meals for advertising space or
time.

d. is for similar businesses only.

55. Which of the following best describes the role that competitors’
advertising should play in determining a hospitality firm’s advertising
budget?

a. Competitors’ advertising should play no role in determining a hospitality
firm’s advertising budget.

b. A firm should spend the same amount as its competitors on advertising.

c. A firm should spend twice what its competitors spend on advertising.

d. A firm should keep track of competitors’ advertising activity and set its
advertising budget to help it receive a fair market share.

56. “CPM” is an acronym used in the advertising field that stands for:

a. cost per million potential customers reached.

b. cost-potential marketing.

C. cost per thousand potential customers reached.

d. cost-profit margin.

57. A hotel’s public relations efforts are:

a. solely the responsibility of the general manager.

b. not part of a line-level employee’s job.

c. impossible for an outside public relations company to handle.

d. none of the above

58. The gratuitous mention of your company in the media is termed:

a. public relations.



b. publicity.

c. reciprocal advertising.

d. sponsorship.

59. A hotel should schedule a news conference:

a. whenever the general manager feels like it.

b. when it’s important that the facts of a situation be presented to all of the

media at once.

c. in the morning, never in the afternoon.

d. whenever a media report is slanted or contains misleading or incorrect

information

KpuTepml BBICTABJICHHUA OLHCHKHA CTYACHTY Ha 9 K3aMCHE
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Tpe6oBanus k copMHUPOBAHHBIM KOMIIETEHIUAM

86-100

«3auTeHO»/
«OTIUYHO»

O1eHKa «OTIMYHOY» BBICTABISETCA CTYAEHTY, €CIH OH TIyOOKO M
NPOYHO  YCBOMJ  NPOTPAMMHBIH  MaTepuall, HCUEPIbIBAIOIIE,
HOCJIEI0BATENBHO, YETKO M JIOTHYECKH CTPOMHO €ro M3jaracr, yMeer
TECHO YBS3BIBaTh TEOPHUIO C MPAKTHKOH, CBOOOJHO CHpABISIETCS C
3aJa4yaMy, BONPOCAMHM M JPYTMMH BHAAMH NPHUMEHEHHUS 3HaHWM,
MIPUYEM HE 3aTpyAHSETCS ¢ OTBETOM NPH BHIOM3MEHEHHMHU 3aJaHuil,
UCTIONB3YeT B OTBETE Marepual MOHOTpaUUECKOH JIUTEpaTypsl,
MPaBWIBHO  OOOCHOBBIBACT  MNPUHATOE  pEIICHHE,  BIaaeeT
pPa3sHOCTOPDOHHMMH  HAaBBIKAMH WM TpUEMaMH  BBITIOJHEHUS
NpPaKTUYECKUX 3ajad.

85-76

«3aYTEHOY/ «XOPOIIIO)

Onenka «XOpOoHIO» BBICTABIACTCA CTYACHTY, €CJIM OH TBEPJAO 3HACT
Marepuall, TpaMOTHO MW IO CYHICCTBY H3Jaract €ro, HE AOITyCKas
CYHIECTBEHHBIX HETOYHOCTEH B OTBETE Ha BOIIPOC, MIPABUIIBHO
TMPUMEHACT TCOPECTUIYCCKHUE TTOJIOKCHUA MPHU PECIICHUHN NPAKTHUYCCKUX
BOIIPOCOB M 3aj/ia4, BJIAIACCT HGO6XOJJI/IMBIMI/I HaBbIKaMW W IIPpUEMaMU
UX BBIIIOJIHCHMUA.

75-61

«3a4TeHO»/
«YIOBJIETBOPUTEIHHO
»

OueHka «yAOBJIETBOPUTENIbHO» BBICTABISIETCS CTYACHTY, €CIM OH
HMEEeT 3HaHUS TOJbKO OCHOBHOI'O MaTepuaja, HO HE YCBOWI €ro
JeTajied, JOMycKaeT HETOYHOCTH, HEAOCTAaTOYHO IpaBUJIbHbIE
(hopMyTHpOBKY, HAPYIICHUS JIOTUYECKOW IOCIEOBATEILHOCTA B
M3IIO)KEHUU TIPOTPAMMHOTO MaTepuaia, HUCIBITBIBACT 3aTPYTHEHHS
TIpHU OTBETaX Ha JOMOJHHUTEIBHBIE BOTIPOCHL.




OrneHka «HEYNOBIETBOPUTEIBHO» BBICTABIIAETCS CTYICHTY, KOTOPBII
HE 3HACT 3HAYUTENBHON YacTH MPOrPaMMHOTO MaTepHaia, JOMyCKaeT
CYIIECTBEHHbIE OIIMOKH, HEYBEPEHHO, C OONBIIMMH 3aTPyIHEHUSIMA

«HE 3a4TEHO»/ BBHIIOJIHSACT  IIpaKTHUecKhe paboTel. Kak  mpaBmwiio,  OIEHKaA
60-0 «HEYJIOBJIETBOPUTEND | «HEYAOBIETBOPUTEIBLHO» CTABUTCS CTYACHTAM, KOTOPBIE HE MOTYT
HO» MPOAOIKUTE  oOydeHHe ©Oe3  MOMONHUTENBHBIX  3aHATHA 110
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Class Activities

Individual/Group Work

The following are some optional assignments you may want to give to your
students:

1. Describe how your needs as a consumer change as your purpose of
travel changes.

2. Explain what you look for in a hospitality industry product or services
and who best meets those needs.

3. Have you developed a brand preference, whether for an airline,
hotel/motel company, or food service company? Are you a loyalist?

4.  Which hospitality company is doing the best job of meeting your
needs? Describe those needs and how they are being fulfilled (or why some of
them are not).

5. List your preferred hospitality brands and state how these brands

identify with your needs.

Class Activities

Individual/Group Work

The following are some optional assignments you may want to give to your
students:

1. Define the market segments you fall into as a consumer in the

hospitality industry.




2. Identify three destination cities that have emerged over the past 50
years, and state why they are destination cities.

3. Name three sets of city pairs, based on the intercity traffic flow.

4, Describe the demographic characteristics of the zip code area in which
you reside.

5. Discuss the benefits you seek and the needs you must have satisfied in
a food service facility. Compare them with what your parents seek.

6. Develop a psychographic profile of yourself and one of your parents

(using activities, interests, opinions, and so on), and compare the two.

Class Activities

Individual/Group Work

The following are some optional assignments you may want to give to your
students:

1. Describe the purchase of your last trip, including how many channels
of distribution you used.

2. Select a major hospitality industry firm, and, through its annual
reports and other information, determine all of the vertical, horizontal, backward,
and/or forward aspects of the hospitality industry in which the firm is involved.

3. Visit a travel agency or corporate travel department and view its
automated travel system, identifying product or service displays and capabilities.

4, Investigate online travel services on your own computer.

Class Activities

Individual/Group Work

The following are some optional assignments you may want to give to your
students.

1. Contact a local hotel marketing and sales department and find out
what techniques and tools they use in researching their markets and competition.

2. Make a list of all the major external environmental factors affecting a



hotel or restaurant in your market area. Decide whether any of the factors would
suggest a new marketing strategy for the hotel or restaurant.

3. Conduct a focus group session among your classmates on a selected
travel product or service.

4. Select a travel product or service you are familiar with and locate it on
a Marketing Strategy Grid. State the condition of the market and the competitive
position of your product or service. Come up with marketing strategies to improve

this position.

Class Activities

Individual/Group Work

The following are some optional assignments you may want to give to your
students.

1. Explain how you would organize a sales office to make maximum use
of the time of all salespersons. Discuss what the receptionist or administrative
assistant could do in his or her spare time to help your sales effort.

2. Develop a script for a telephone sales effort that results in a definite
booking.

3. Visit a local hotel or resort sales office. Review the checklists
presented in the chapter and determine if the property’s sales department is
organized.

4. Create a direct mail letter that sells.

5. Visit a local hotel’s sales office and review all of the functional

aspects that have been automated.

Class Activities

Individual/Group Work

The following are some optional assignments you may want to give to your
students.

1. Describe how you would go about recognizing a potential problem



before it becomes real in a hospitality setting.

2. List the points of encounter in a typical hotel.

3. Create a list of personal attributes you would look for while hiring a
customer service employee.

4.  Think of a problem a customer might have at a hotel and devise a

solution that is satisfactory to the customer.

Kpurepuu oueHku:

v 100-85 6aioB - eciid OTBET MOKA3bIBAET MPOYHBIC 3HAHUSI OCHOBHBIX
MIPOIIECCOB M3ydaeMOM MPEeAMETHOM 00JacTH, OTIMYACTCs TIyOUMHOM M MOJHOTOM
PACKpBITUS TEMBbI; BJIaJICHUE TEPMUHOJIOTUYECKUM ammapaToM; yMEHUE OOBICHIThH
CYIITHOCTb, SIBJICHUM, MPOIECCOB, COOBITUH, JIeJIaTh BHIBOJLI U 000OIIEHUS, 1aBaTh
apryMEHTHUPOBAHHBIE OTBEThI, MPUBOAUTH MPUMEPHI; CBOOOJHOE BIIAJCHUE
MOHOJIOTUYECKON PEUbl0, JIOTUYHOCTh W IMOCIEIOBATEIBHOCTh OTBETA; YMEHHUE
MPUBOJIUTH MPUMEPHI COBPEMEHHBIX MPOOJIEM U3ydaeMoi 00JI1acTH.

v' 85-76 - GamioB - OTBeT, OOHAPYKWUBAIOUIMN IPOYHBIC 3HAHUS
OCHOBHBIX MPOIECCOB U3Y4aeMOU MpeaIMETHON 00JacTH, OTINYAETCS TIIyOUHON U
MOJHOTOW PACKPBITHUSI TEMBI; BJIAJICHUE TEPMUHOJIOTUYECKUM aImnaparoM; YMEHUE
OOBSICHSITh CYIIHOCTh, SIBJICHUN, MPOILIECCOB, COOBITUM, JeJaTh BBIBOABI U
00001IeHNs, JaBaThb AapryMEHTHPOBAHHBIE OTBETHI, MPUBOJUTH TMPUMEPHI;
CBOOOHOE BJIAJICHHE MOHOJIOTUYECKOMN peublo, JIOTUYHOCTh 151
MOCJEA0BaTENbHOCTh OTBeTa. OJHAKO AOMYCKAeTCs OJIHA - JBE HETOYHOCTH B
OTBETE.

v 75-61 - Gam - OllEeHHUBAETCSl OTBET, CBUICTEIILCTBYIOIIUM B OCHOBHOM
O 3HAaHWU TPOIECCOB HW3Yy4aeMOM MPEIMETHOW 00JIaCTH, OTIMYAIOIIHIACS
HEJOCTATOYHOW TJIyOWHOM M TMOJHOTOM PACKPBITHS TEMbl; 3HAHHUEM OCHOBHBIX
BOIIPOCOB Teopuu; c¢j1iabo chOpMUPOBAHHBIMU HaBBIKAMHU aHajW3a SIBJICHUH,
IPOLIECCOB, HEIOCTATOYHBIM YMEHHEM J1aBaThb ApPryMEHTHUPOBAHHBIE OTBETHI U
NPUBOJUTHh MPUMEPHI; HEJOCTATOYHO CBOOOAHBIM BJIAJICHHUEM MOHOJOTHYECKON

pPEYbI0, JOTHMYHOCTHIO MU IMOCJICA0BATCIBbHOCTBIO OTBCTA. I[OHYCKaeTCﬂ HECKOJIbKO



OLIMOOK B COAEPKAHUU OTBETA; HEYMEHHE MPUBECTU MPUMEDP Pa3BUTHUS CUTYaLUH,
MIPOBECTH CBS3b C APYTUMHU aCIEKTaMU U3y4aeMoi 00JIacTH.

v' 60-50 GamioB - OTBET, OOHAPYKUBAIOIIMN HE3HAHHE IIPOIECCOB
U3yd4aeMol MpeaIMETHOW 00JIacTH, OTIMYAIOLIUICS HErlTyOOKHM pacKpbITUEM
TEMBbI, HE3HAHUEM OCHOBHBIX BOIIPOCOB TEOPHH, HECHOPMHUPOBAHHBIMU HABBIKAMH
aHalM3a SBICHUH, MPOIECCOB; HEYMEHUEM JaBaTh apryMEHTHPOBAHHBIC OTBETHI,
cllabbIM BJIAJICHUEM MOHOJOTHYECKONW peYbl0, OTCYTCTBHEM JIOTHUYHOCTH H
ToCIIeI0BaTeIbHOCTH. JloMmycKaloTCs cephe3HbIe OIMMOKH B COICPYKAHUHM OTBETA;

HE3HAHHE COBPEMEHHOM MPOOIeMaTUKN U3y4aeMoil 001acTH.

MeToauueckue PEKOMEHIAIUA, ONIPEAC/IAIOIIUE MPOUHCAYPHLI OHCHUBAHUA

pe3yabTaToB OCBOCHHUA TUCIHHUILJINHBI

Tekymas arrecrammsi CTyaeHTOB. Tekymias arrecTalus CTYACHTOB IIO
mucumuimae  "Hotel  Sales and Revenue Management” mpoBomutcs B
COOTBETCTBMM C JIOKAJbHBIMH HOPMATUBHBIMH akTamu JIB®DY wu saBigercs
00s13aTENbHOM. .

Tekymas arrecrarmst mno jauciuiuimHe "Hotel Sales and  Revenue
Management" mpoBoauTcs B (OpMe KOHTPOJBHBIX MEPOMPHUSTUN (TECTHI,
MPaKTUYECKUE 3aJaHMsI) MO OLICHUBAHUIO (DAKTUYECKHX PE3YJIbTATOB O0Yy4YEHUs
CTYJEHTOB Y OCYLIECTBIISIETCS BELYIIUM IIPENOIABATEIEM.

OObeKTaMu OIIEHUBaHUS BBICTYAIOT:

[] y4yeOHas AMCHMIUIMHA (AaKTUBHOCTh HA 3aHSTHUSIX, CBOEBPEMEHHOCTH
BBINIOJIHEHHS PA3JIMYHBIX BUJOB 33JaHUM, NIOCEIIAEMOCTh BCEX BUIOB 3aHATHI 110
aTTeCTyeMOM JUCIUIUIMHE);

[] cTenmeHb YCBOEHHSI TEOPETUYECKMX 3HAHUW (AKTUBHOCTH B XOJE
OOCYXKICHH MaTepualoB JIEKIUWA, aKTHUBHOE Yy4YacTHE B JIUCKYCCHUSIX C
apryMeHTaMu U3 JIONOJIHUTEIbHBIX MCTOYHUKOB, BHUMATEIbHOCTh, CIIOCOOHOCTD
3aJaBaTh BCTPEYHBIE BOMPOCHI B paMKax MAUCKYCCHHM WIH OOCYXICHHUS,

3aNMHTCPCCOBAHHOCTD NU3YyUaCMbIMH MaTepI/IaﬂaMI/I);



[J ypOBEHb OBIIaJICHHSI MPAKTUYECKMMHU YMEHHMSIMU U HaBBbIKAMH IO BCEM
BHUJIaM y4eOHOW paboThl (OmpenensieTcs Mo pe3ysibTaTaM KOHTPOJBHBIX padoT,
MPAKTUYECKUX 3aHSTHI, OTBETOB Ha TECTHI);

[J pe3ynbTaThl CaMOCTOSATENIbHOW palbOThl (3alaHusl U KPUTEPUU OLECHKHU
pa3smerensl B [Ipunoxenuu 1).

IIpome:xxyTouHnasi arrectamusi CTyAeHTOB. [IpoMmexxyTouHas aTTecTarus
cryaenroB o nuciuiunae "Hotel Sales and Revenue Management™ mpoBouTcst B
COOTBETCTBUM C JIOKAJIbHBIMA HOpMaTHUBHBIMH akTamu [IBD®Y wu sBusercs
00s13aTENBHOM.

[To muctmmumae "Hotel Sales and Revenue Management" mpemocraBiiser
HK3aMEH B BUJIE TECTHPOBAHUSI.

Kparkas xapakrepucTnka npoueaypbl NPpUMEHEHUS HCIOJIb3yeMOro
OIIEHOYHOI0 cpeacTtBa. B pesynbTaTe mocemieHus JIEKIUH, J1a00paTopHBIX
3aHSATUNA, CEMUHApPOB M KPYIJIBIX CTOJIOB CTYJEHT IOCIEA0BATEIbHO OCBAWBAET
MaTepuajgbl JUCHMIUIMHBI W H3y4aeT OTBEThl Ha BOINPOCHI K  3a4ery,
npeacraBieHHbie B cTpykrypHOoM anemernte @OC IV.1. B xone npomexyTodHon
aTTeCTalluk CTYACHT TOTOBUT WHIAWBHUIyaJbHOE TBOPUYECKOE 3a4E€THOE 3aJaHue
(MHIMBHUIYyaJIbHOE TBOPYECKOE 3aUETHOE 3aJaHUE Pa3MEIIEHO B CTPYKTYPHOM
anemente ®OC 1V.2). Kpurepun oneHKHM CTyJIeHTa Ha 3a4eTe NpPEACTaBJICHBI B
ctpyktypHoMm snemente @OC 1V.3. Kputepuu OleHKM TEKylel aTTecTaiuu —
KOHTpOJIbHAsI MPOBEPKA 3HAHUN (IMCKYCCUH, JIENI0OBas UIpa, MPOEKT, Keilc-3amaua

JIOKJ1a/1bl) IPEJICTaBIEHbI B CTPYKTypHOM 3emenTe ®OC V.

KpnTeme BBICTABJICHUSA OLICHKHU CTYACHTY HA JK3aMCHE

no qucnuminnae «Hotel Sales and Revenue Managementy

Bansl
(periTUHTOBOM
OIICHKH)

OneHka ’K3aMeHa

TpedoBanus Kk chOpMHPOBAHHBIM KOMIIETEHIIHSIM
(crangapTHast) P bopmup 1




86-100

«3auTeHO»/
COTIINYHO»

OueHKa «OTIMYHO» BBICTABISIETCS CTYAEHTY, €CIM OH TJIyOOKO M
MPOYHO  YCBOWJI  MPOTPaMMHBIH  MaTepual, HCUEpPIIBIBAOLIE,
MIOCJIEI0BATENIFHO, YE€TKO M JIOTHYECKH CTPOWHO €TO M3JaraeT, yMeeT
TECHO YBSI3bIBaThb TEOPHIO C MPAKTUKOW, CBOOOJHO CHPABISETCS C
3aJadaMi, BONPOCAMH W JPYTMMH BHAAMH TNPUMEHEHUS 3HAHUMH,
MIPUYEM HE 3aTPYAHSETCS ¢ OTBETOM MPH BHIOM3MEHEHHHU 3aJaHUi,
UCTIONB3YyeT B OTBETE Marepual MOHOTPA(UUECKOH JIUTEpaTypBhl,
NPaBWIBHO  OOOCHOBBIBACT  MNPUHATOE  pEIIeHHE,  BiaaeeT
pPa3sHOCTOPOHHMMH  HAaBBIKAMH WM [pUEMaMH  BBITNIOJHEHUS
MIPAKTUYECKUX 3a/a4.

85-76

«3aYTCHO»/ «XOpPOLIO»

OHeHKa «XOpPOMLIO» BBICTABJIACTCA CTYACHTY, €CJIM OH TBEPAO 3HACT
Marepuaj, rpaMOTHO MW IO CYHICCTBY H3JIaract €ro, HE OOIyCKas
CYHICCTBCHHBIX HETOYHOCTEH B OTBETEC Ha BOIIpOC, MPaBUIIBHO
TNPUMCHSACT TCOPETUYCCKHUC IMOJIOKCHUA NPHU PCHICHUU MNPAKTHYCCKHUX
BOIPOCOB M 3a4a4, BJIAIACCT H606X0,I[I/IMBIMI/I HaBbIKaMH W MIPpUCEMaMU
HX BBIIIOJIHCHHUA.

75-61

«3a4TeHO»/
«yIOBJIETBOPHUTEIHLHO
»

O1meHKa «yIOBIICTBOPUTEIBHO» BBICTABISCTCS CTYACHTY, €CIH OH
HMeeT 3HaHWS TOJbKO OCHOBHOTO MaTepualla, HO HE YCBOMJI €ro
JeTanel, JOMycKaeT HETOYHOCTH, HEJAOCTATOYHO IMpaBUIIbHBIE
(GhOpMYJIMPOBKH, HApYyIICHHUS JOTMYCCKOH TOCIIEAOBATCILHOCTH B
U3II0KEHUU TPOTPAMMHOTO MaTepuaina, HUCIHBITHIBACT 3aTpyIHEHUS
MIPH OTBETAaX Ha JOMOJHUTENLHBIE BOIIPOCHL.

60-0

«HE 3a4TEHOY/
«HEYIOBJIECTBOPUTEJIb
HO»

O1eHKa «HEYIOBICTBOPUTEIHHO» BBICTABIAETCS CTYICHTY, KOTOPBII
HE 3HaeT 3HAYMTEIHHOH YacTH IMPOTrpaMMHOIO MaTepHaja, JOMyCKaeT
CYIIECTBEHHBIE OIMIMOKH, HEYBEPEHHO, C OOJBINNMH 3aTPyTHCHUIMHU
BBIIIOJIHAET  TpakThdeckue pabortsl. Kak  mpaBmio,  omeHka
«HEYIOBIICTBOPUTEIBHO» CTABUTCS CTYAEHTaM, KOTOpbIE HE MOTYT
MPOJOIDKUTE ~ OOydeHWe ©0e3  JOMOJNHWTENBHBIX  3aHATHH MO
COOTBETCTBYIOIIEH MUCIUIINHE.




