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KaneHaoapHbin y4eOHbIN rpaduk

Mec CeHT56pb OkTs6pb Hos6pb [ekabpb SlHBapb ®eBpanb MapTt Anpenb Man MioHb Wionb ABryct
22| 23|24 25(26(27]|28]29|30|31|32(33[34|35]|36]|37|38|39|40( 41| 42| 43| 44| 45| 46| 47| 48[ 49|50 51|52
K| KPT 3fafn|njn|n|n|n|{kK|[K|K|K]K
3[k|Kk]nN Alo|lalalalk|{K|K]IK]IK|IK]K][K
Kypc 1 Kypc 2
n
ceM. 1jceM. 2| Bcero|cem. 3fceM. 4|Bcero Toro
7
%% TeopeTnueckoe obyyeHne 1 NpakTUKu 18 | 15 | 33 18 18 | 51
o
SK3aMeHaLUMOHHble ceccum 2 3 3 8
M [lNpou3BoACTBEHHas NpaKTuKa 10 10 16
Na |MNpepsaunnoMHas npakTuka 4 4 4
MoaroToBKa K Npoueaype 3almThl 1
[ |3awwmTa BbINyckHOM KBaNUdMKaUMOHHOM 6 6 6
paboThl
K [KaHukynbl 2 5 7 2 8 10 17
« |Hepaboumne npasaHuyHbIe AHKM (He 10 10 | 10 10 | 20
BKJ/IHOYAst BOCKpeCeHbs)
MpogomkunTenbHOCTbL 06yyeHus [
(He Bkntoyas Hepaboune nNpasgHUYHbIE AHN U 6onee 39 Hen 6onee 39 Hen
KaHWKybl)
WUToro 23 29 | 52 | 24 28 | 52 | 104




Kypc 1 Kypc 2
- - - ®opMa KoHTpons 3.e. - Wtoro akaa.4acos
Cem. 1 Cem. 2 Cem. 3
Cuutatb MHaexc HanMeHoBaHHe k3a Sauer 3ayet c| kcnep dakr Yacos | Skcnep Mo KoHTakT P KoHt WHTep e Tlex a6 e np P KoHt e Tex a6 mp np P Kout se. Tlex a6 mp np oy KoHt
8 NnaHe MeH ou. THoe B3e | THoe | mnaWy | uacel ponb | uacel MHTED. pornb HTEp. ponb MHTED. ponb
Bnok 1.AucumnnunHel (Moaynmn)
06s3aTenbHas 4yacTb
Hospitality and Tourism Industry: the Theory and
+  [rom Practice (MRycTpus Typatia v rocTenpuumcea: 1 3 3 36 | 108 | 108 | 27 | a5 36 3 9 18 4 | 36
Teopus W NpaKTVKa)
+  |srom c " (Buariec KommyHyaLUR) 1 4 4 6 | 144 | 144 | 72 36 3 4 7 6 | 36
Skills for Study in Economics and Management
+ 51.0.03 (AKaaeMnyeckue HaBblki B 061aCTh I3KOHOMUKM U 2 1 6 6 36 216 216 72 108 36 72 3 36 36 72 3 36 36 36 36
MeHeDKMeHTa)
+ 51.0.04 Research Methods (MeToabl uccnenoBaHus) 3 3 3 36 108 108 54 18 36 3 9 27 18 18 36
+  |[sr00s Digital Tourism and Hospitalty (Liupposofi Typuam vy | 3 7 7 36 | 22 | 22 | 63 | 13| 3 | 18 | 4 9 18 8t | 36 | 1 18 18 2 18 | 18 | s
rocTenpumuMcTeo)
Understanding Russians. Context of Intercultural
+ 51.0.06 Communication (MoHnMaHne Poccim. KoHTekcT 2 3 3 36 108 108 8 100 3 8 100
MEXKY/IbTYPHOU KOMMYHMKALMN)
Understanding Russian Economy. Problems of
+ 51.0.07 Transition (BBeaeHue B POCCUIACKYIO S3KOHOMUKY. 3 3 3 36 108 108 8 100 3 8 100
Mpo6neMbl TpaHcopMaLmii)
+ 51.0.71B.01 Mopynu no sbi6opy 333 1 3 16 16 576 576 135 333 108 3 9 9 20 13 54 63 243 108
- 51.0./18.01.01 Moayne 1 333 1 3 16 16 576 576 135 333 108 3 9 9 90 13 54 63 243 | 108
- 51.0.18.01.01.01  |/Au3aiiH Typnsma 1 3 3 36 108 108 18 90 3 9 9 90
- 51.0./18.01.01.02  |MnaHupoBaHWe B Typu3Me 1 rocTenpumMcTee 3 3 3 36 108 108 36 36 36 3 18 18 36 36
- |stomsorores |MAPKETMHIOBOE yrIpaBAEKue B Typu3He 1 3 4 4 36 | 144 | 144 36 72 36 4 18 18 72 | 36
rocrenpummcTse
- 51.0.18.01.01.04 | SKOHOMMKa Typ13Ma U NyTelecTBui 3 3 3 36 108 108 18 90 3 9 9 920
- 51.0.0B.01.01.05 |CTaHaapThl FOCTUHMYHOTO cepBuca 3 3 3 36 108 108 27 45 36 3 9 18 45 36
+ 651.0.11B.01.02 Mopayns 2 333 1 3 16 16 576 576 135 333 108 3 9 9 920 13 54 63 243 108
+ 51.0.0B.01.02.01 |Event-Tourism (Event-Typu3m) 1 3 3 36 108 108 18 90 3 9 9 90
+ 51.0./18.01.02.02  |Green Tourism (3eneHbiit Typusm) 3 3 3 36 108 108 36 36 36 3 18 18 36 36
+ [srommorozes |SPecidlized types of tourism (Cneunanvauposanksie 3 4 4 36 | 144 144 36 72 36 4 18 18 722 | 3
BUAbI Typu3Ma)
+ 651.0./18.01.02.04 |Emotional Economics (3koHOMMKa BrievaTneHui) 3 3 3 36 108 108 18 90 3 9 9 920
+  |sromsoroaes [Cuest Service Management (Ynpasnene rocresim 3 3 3 36 | 108 | 108 | 27 | 4 36 3 9 18 4 | 36
CEPBUCOM)
45 45 1620 1620 439 893 288 90 17 27 153 36 324 108 7 8 54 36 154 36 21 71 27 99 18 415 144
Yactb, hopMupyeMas yHaCTHMKaMMU o 7]
4 51801 Critical and Project Thinking (Kputndeckoe n 1 4 4 36 144 144 a8 % 18 4 19 3% 18 %
NPOeKTHoe Mmmnenwe)
" 51802 Global Scientific Communication (Fno6anbHas HayuHas 1 3 3 36 108 108 3% 7 9 3 4 2 9 7
KOMMyHMKaums)
+ 51.8.718.01 Avcuunnunsl (Moaynm) no sei6opy 1 (AB.1) 2 2 2 72 72 18 54 2 9 9 54
+ 51.B./18.01.01 DUHAHCOBBII MEHEIKMEHT 2 2 2 36 72 72 18 54 2 9 9 54
Leadership and Ethics in Tourism and Hospitality
- |stBaBoLe2 (/IMAEPCTBO V1 3TVKa B UHAYCTPUM TypU3Ma M 2 2 2 36 72 72 18 54 2 9 9 54
roCTenpuuMCTBa)
+  [stBaB02 Lncumnnmtbl (Moaynm) no sbiGopy 2 (AB.2) 2 3 3 108 | 108 27 27 54 3 9 18 27 54
+ 51.8.018.02.01 YnpaBneHyeckas 3KOHoMUKa 2 3 3 36 108 108 27 27 54 3 9 18 27 54
- 51.8./18.02.02 Tourism of Impressions (Typuam BneuaTnenmii) 2 3 3 36 108 108 27 27 54 3 9 18 27 54
12 12 432 432 129 249 54 27 7 16 68 27 168 5 18 27 81 54
57 57 2052 2052 568 1192 342 117 249 43 221 63 492 108 12 26 81 36 235 90 21 71 27 99 18 415 194
Bnok 2.MpakTuka
Yacrb, hopMupyeMas y4acTHUKaMu 06pa3oBaTesibHbIX OTHOWEHUI
+ 52.8.01 Yuye6Has npakTuka 23 7 7 252 252 72 180 4 36 108 3 36 72
+ 52.B.01.01(Y) YuebHas npakTuka. O3HakoMUTeNbHas NpakTika 3 3 3 36 108 108 36 72 3 36 72
YyebHas npakTuka. HayuHo-uccnepoBatenbckas
+  [s2B01020v) pabota (TonyueHme NEPBIUHBIX HaBLIKOB HayUHO- 2 4 4 36 144 144 36 108 4 36 108
WCCNenoBaTeNbCkon paboThbl)
+ 52.8.02 MpousBoacTBEHHAN NpaKTUKa 1242434 47 47 1692 1692 216 1476 4 36 108 16 920 486 6 36 180
+  [s28o2oym  [TPoUaBOACTEEHHAA MpakTHia. Hayiko- 12 1 1 3 | 396 | 396 | 108 | 288 4 36 108 7 72 180
viccneniosaTenbckas pa6ota
+  |s28o2cam  |MPOMsBOACTEEHHEA MpaiTuia. Hayo- 3 6 6 3 | 216 | 216 36 180 6 36 180
vccneaosarenbckas pabota
+  |e2B0203m) :E:K’f:f:me””a“ MpaKTUK. [POBKTHO-TexHAeckas 2 9 9 3 | 324 | 324 18 306 9 18 306




3akpenneHHas kaenpa

Cem. 4
Cuwrate WHpekc HanmeHoBaHve 3.e. JNex na6 Np cP Kowr Kon HavnmeHoBaHve KomneTeHuum
B nnaHe ponb
Bnok 1.AucumnnunHel (Moaynmn)
06s3aTenbHas 4yacTb
Hospitality and Tourism Industry: the Theory and
+ |sroor Practice (VHAYCTpsi TypusMa 1 rocTenpumuMcTea: 3 [cepsuca v ypusma OK-2; MK-5
Teopus ¥ NpakTika)
+ [proe G 1 (BuHec KomMyHuKaLs) 3 |Cepanca v yprava VK-4; YK-5; YK-6; ONK-7
Skills for Study in Economics and Management
+ [s1003 (AKapeMuyeckye HaBblkit B 0671aCTH SKOHOMUKN 1 155 | [enapTaMeHT 3KOHOMUYECKUX Hayk OrK-5
MeHeDKMeHTa)
+ 51.0.04 Research Methods (MeToab! uccnenosanms) 3 |Cepsuca n Typusma YK-2; OMNK-6; NK-4
4 51.0.05 Digital Tourism and Hospitality (Lndposoit Typusm n 3 |cepeuca v Typuama ONK-1; NK-3
rocTenpumuMcTeo)
Understanding Russians. Context of Intercultural
+ 51.0.06 Communication (MoHumaHue Poccum. KoHTekeT 3 |Cepsuca u Typusma OnnK-2; NK-2
MEXKY/IbTYPHOU KOMMYHMKALMN)
Understanding Russian Economy. Problems of
+ 51.0.07 Transition (BseaeHue B POCCUIACKYIO 3KOHOMMKY. 3 |Cepeuca u Typusma OnMK-5; NK-2
Mpo6neMbl TpaHcopMaLmii)
+ 51.0.4B.01 Mopaynm no BbiGopy
- 51.0./1B.01.01 Mopayns 1
- 51.0.48.01.01.01  |/An3aiiH Typusma 3 |Cepsuca n Typusma VYK-3; ONK-7; NK-1
- 51.0.48.01.01.02  |MnaHWpoBaHue B Typ13Me 1 rocTenpUMMCTBe 3 |Cepsuca n Typusma VK-1; YK-3; OMNK-2
- 51.0./18.01.01.03 Mapkerutrosoe ynpasneriue 8 TypusMe u 3 |Cepsuca n Typusma OnK-4; NK-3
rocrenpummcTse
- 51.0.4B.01.01.04 |3KOHOMMKA Typu3Ma U NyTelecTBui 3 |Cepsuca n Typusma OnK-5; NK-1; NK-3
- 51.0./B.01.01.05 |CraHaapTbl rOCTUHU4HOIO cepanca 3 |Cepsuca n Typusma OnMnK-3; NK-5
+ 51.0./1B.01.02 Mopayns 2
+ 51.0.8.01.02.01  |Event-Tourism (Event-Typuam) 3 |Cepsuca n Typusma OMK-7; NK-1; NK-3
+ 51.0./8.01.02.02 |Green Tourism (3eneHbiii Typusm) 3 |Cepsuca n Typusma OnK-4; NK-3
+ 51.0.018.01.02.03 Specialized types of tourism (Cnieuanvaposatbie 3 |Cepsuca u Typusma OrK-3; ONnK-4; NK-3
BUAbI Typu3Ma)
+ 651.0./18.01.02.04 |Emotional Economics (3koHOMMKa BrievaTneHui) 3 |Cepsuca n Typusma OnK-5; NK-1; NK-3
" 51.0.18.01.02.05 Guest Service Management (YnpasneHue roctesbiM 3 Cepsmca v Typrama ONK-3; NK-5
CEPBUCOM)
Yacrb, hopMupyeMas y4acTHUKaMu 06pa3oBaTeNibHbIX OTHOWeE
+ 51.8.01 Critical and Project Thinking (KpuTuieckoe u 155  |[denapTaMeHT 3KOHOMUYECKMX HayK YK-1; YK-2; YK-6; NK-4
NPOeKTHoe MblmﬂeNMe)
" 51802 Global Scientific Communication (Fno6anbHas HayuHas 13 |Menemmenta VK-3; YK-4; YK-5; MK-5
KOMMyHMKaums)
+ 51.8./18.01 Auncumnauuel (Moaynm) no seibopy 1 (AB.1) YK-2; YK-3; NK-1
+ 51.8.0B.01.01 DUHAHCOBBII MEHEIKMEHT 10 |®uHaHch! 1 kpeanT YK-2; YK-3; NK-1
Leadership and Ethics in Tourism and Hospitality
- 51.8.1B.01.02 (JMAEPCTBO M 3TUKA B MHAYCTPUN Typu3aMa n 3 |Cepsuca n Typusma YK-2; YK-3; NK-2
roCTenpuuMCTBa)
+ 51.8.1B.02 [Auncumnaunubl (Moaynm) no sbiGopy 2 (AB.2) YK-1; YK-6; NK-3
+ 51.8./18.02.01 YnpaBneHueckasi 3koHoMUKa 3 |Cepsuca n Typusma YK-1; YK-6; NK-3
- 51.8.1B.02.02 Tourism of Impressions (Typuam Bneuatnenmii) 3 |Cepsuca n Typusma YK-1; YK-6; NK-5
Bnok 2.MpakTuka
Yacrtb, hopMupyeMas y4acTHUKaMu 06pa3oBaTeNibHbIX OTHOWeE
+ 52.8.01 Yye6Has npakTMka NK-4 ; NK-5
+ 52.8.01.01(Y) YyebHas npakTuka. O3HaKoMUTeNbHas NpaKTuka 155 |[denapTaMeHT 3KOHOMUYECKMX Hayk nK-4
YyebHas npakTuka. HayuHo-uccnepoBatenbckas
+ 52.B.01.02(Y) paboTa (MonyyeHne NepenyHbIX HaBbIKOB Hay4YHO- 155  |[enapTaMeHT 3KOHOMUYECKMX HayK nK-5
WCCNenoBaTeNbCkon paboThbl)
+ 652.8.02 Mpou3BoACTBEHHAsA NpaKTMKa 21 54 702 NK-1; NK-2; NK-3; NK-4 ; NK-5
+ 52.8.02.01(M) Mpou3B0/ACTBEHHaS NpaKTHKa. Hay\Ho- 155 |/[enapTaMeHT SKOHOMUYECKMX Hayk NK-4 ; NK-5
vccnenoaTenbckas pabota
+ 52.8.02.02(1) Mpow3BoACTBeHHas npakTyia. HayuHo- 3 |Cepsuca n Typuama MK-4 ; NK-5
vccneaosarenbckas pabota
+  |s2B.02.03m) :E:KT:;:HBEHHM MPAKTKA. TTPOSKTHO-TextHueckas 3 |Cepsuca u Typusma NK-1; NK-3




Kypc 1 Kypc 2
- - - ®opMa KoHTpONSt 3e - Uoro akan.yacos
Cem. 1 Cem. 2 Cem. 3
Cuuntath MHaexc HanMeHoBaHHe Sk3a Sauer 3auer c| Skcnep dakr Yacos | 3kcnep Mo KoHTakT P Kot Wntep e Tlex a6 e Mp P Kout e Tex a6 mp Mp P Kot se. Tlex a6 mp np oy Kont
8 NnaHe MeH ou. THoe B3e | THoe | mnaWy | uacel ponb | uacel MHTED. pornb HTEp. ponb MHTED. ponb
+  |52B02.00m) Mpou3BOACTBEHKAA NpaKTyka. HayHo- 4 12 12 36 | 432 432 18 414
viccnenosartenbckas pa6ota
+ 52.8.02.05(1) nDOMEBOLlCTBEHHaﬂ NpakTuka. OpranaauonHo- 4 3 3 36 108 108 18 90
yrnpaBneH4yeckas
+  |s280206ny  |MTPOMBOACTEEHHER MpakTvi. MlpeaaunoNiian 4 6 6 36 | 26 | 216 | 18 [ 198
npakTvka
54 54 1944 1944 288 1656 4 36 108 20 126 594 9 72 252
54 54 1944 1944 288 1656 4 36 108 20 126 594 9 72 252
Bnok 3.MfocyaapcTBeHHas UTOroBas aTrecrauns
3almTa BbINyCKHON KBANM(UKALMOHHOM paboTbl
+ 63.01 (BKP), BK/t04asi NOArOTOBKY K npoLeaype 3aluTsl 1 4 9 9 36 324 324 18 270 36
NpOUEAYypY 3amTbl
9 9 324 324 18 270 36
9 9 324 324 18 270 36
oTA. TUBHbIE ANC
¥ oTa00 Security and Loss Prevention in Tourism 2 1 1 3% 36 36 18 18 1 9 9 18
(Be3onacHoCTb 1 NpeaoTBpaLUEHNe NOTEPb B TYpU3ME)
4 o002 Hotel Sales and Revenue Management (Ynpasnexue 2 1 1 36 3% 3% 18 18 1 9 9 18
NpoAaXamun 1 10xoaamu B I'OCTMHML[E)
2 2 72 72 36 36 2 18 18 36
2 2 72 72 36 36 2 18 18 36




3akpenneHHas kaenpa

Cem. 4
Cuwrate WHpekc HanmeHoBaHve 3.e. JNex na6 Np cP Kowr Kon HavnmeHoBaHve KomneTeHuum
8 NnaHe ponb
+ 52.8.02.04(M) MpOu3BOACTBEHHAA MpaKTa. Hay\Ho- 12 18 414 3 |Cepsuca n Typusma MNK-4 ; NK-5
viccnenosartenbckas pa6ota
+ 52.8.02.05(M) TpOM3BOACTBEHKaR MPAKTUKE. OPFaHU3ALMOHHO- 3 18 90 3 |Cepsuca u Typusma NK-1; NK-2; NK-3
yrnpaBneH4yeckas
+ [s20206mm) :E:K’f:f:me””a” MpakTuka. MpeAnyiomHas 6 18 | 108 3 |cepeuca u Typuama NK-1; NK-2; MK-3; NK-4 ; NK-5
21 54 702
21 54 702
Bnok 3.MfocyaapcTBeHHas UTOroBas aTrecrauns
3almTa BbINyCKHON KBANM(UKALMOHHOM paboTbl YK-1; YK-2; YK-3; YK-4; YK-5; YK-6; OINK-1; OMNK-2; ONnK-3; OnkK-
+  |s301 (BKP), BKli0Yasi MOArOTOBKY K MPOLIEAype 3aLiuTh! 1 9 18 270 36 3 |Cepsuca v Typusma A . 4 it . . ! 4
NpoLieAypy 3aULT 4; OMK-5; OMNK-6; OMNK-7; NK-1; NK-2; MK-3; NK-4 ; NK-5
9 18 270 36
9 18 270 36
oTA. TUBHbIE ANC
¥ oTa00 Security and Loss Prevention in Tourism 3 Cepsmca v Typrama NnK-1
(Be3onacHoCTb 1 NpeaoTBpaLUEHNe NOTEPb B TYpU3ME)
4 o002 Hotel Sales and Revenue Management (Ynpasnexue 3 |cepeuca v Typuama nK-1

NpoAaXaM1 U AOXOAAaMU B FOCTUHMLE)




NHpekc CopepxaHue Tvn
YK-1 CrnocobeH OCyWeCTBNSATb KPUTUYECKMI aHaNM3 NPOBJIEMHBIX CUTyaUUiA Ha OCHOBE CUCTEMHOMO MOAXOAa, BbipabaTbiBaTb CTPATErNIO AEUCTBUM YK
51.0.4B.01.01.02 MnaHnpoBaHue B Typu3Me 1 roCcTenpunmMcTee
b1.B.01 Critical and Project Thinking (Kputnyeckoe 1 npoekTHoe MbiLueHne)
B51.B.AB.02.01 YnpaBneH4yecKkas 3KOHOMUKa
61.B.4B.02.02 Tourism of Impressions (Typuam BneyaT/IEHMIA)
B3.01 3almTa BbiNyckHOW KBanudukaumoHHoi paboTbl (BKP), Bktouas noaroToBKy K npoueaype 3almTbl M NpoLeaypy 3alumThbl
YK-2 CnocobeH ynpaBnsiTb NMPOEKTOM Ha BCEX 3Tamnax ero XW3HEeHHOro umknia YK
61.0.04 Research Methods (MeToabl uccnepgoBaHus)
51.B.01 Critical and Project Thinking (Kputniyeckoe 1 NpoekTHoe MbiLUneHne)
B1.B.4B.01.01 DUHAHCOBbIA MEHEIXXMEHT
51.B.4B.01.02 Leadership and Ethics in Tourism and Hospitality (Juaepctso u aTuka B MHAYCTPUM Typu3Ma U roctenpumMcTea)
B3.01 3almTa BbiMyckHOW KBanudukaumoHHoi paboTbl (BKP), Bktouas MoaroToBKy K npoueaype 3almTbl v Npoueaypy 3alumThbl
YK-3 CrniocobeH opraHW30BbIBaTb M PYKOBOAUTbL PaboToi KOMaHAbI, BblpabaTbiBasi KOMaHAHYIO CTpaTeruio ANst AOCTUXEHWUS NOCTaBNEHHON Lienu YK
51.0.4B.01.01.01 [Ou3aiiH Typusma
51.0.B.01.01.02 [naHnpoBaHWe B Typu3Me 1 rocTenpunMMCTBe
51.B.02 Global Scientific Communication (Fno6anbHas HayyHas KOMMyHMKaLWS)
51.B.4B.01.01 DUHAHCOBbIA MEHEMXXMEHT
b51.B.AB.01.02 Leadership and Ethics in Tourism and Hospitality (Jlnaepctso n 3Tuka B MHAYCTpUM Typu3Ma W roctenpummcTsa)
B3.01 3almTa BbiMycKkHOW KBanudukaumoHHoi pabotbl (BKP), Bktouasi MoAroToBKy K npoueaype 3aluTbl v Npoueaypy 3alumThbl
VK-4 CnocobeH VI'IpI/IMeHSITb COBpPEMEHHbIE KOMMYHMKATUBHbIE TEXHO/IOMMK, B TOM YMC/IEe HAa MHOCTPaHHOM(bIX) s3bike(ax), ANs akaAeMU4eckoro U npodeccMoHanbHOro VK
B3anMOAEeNCTBUS
51.0.02 BUSMess Commnication (bU3HEC KOMMyHVKaLVis)
51.B.02 Global Scientific Communication (FnobanbHast Hay4Hasi KOMMYHUKaLS)
B3.01 3almTa BbiMyckHOW KBanudukaumoHHoi paboTbl (BKP), Bktouasi MoAroToBKy K npoueaype 3aluTbl v Npoueaypy 3alumThbl
YK-5 CnocobeH aHan“3npoBaTb M y4MTbIBaTb pasHoobpasue KynbTyp B MPOLECCE MEXKY/bTYPHOro B3aMMOAENCTBUS YK
51.0.02 BUSMess Commnication (bU3HEC KOMMyHVIKaLIVs)
51.B.02 Global Scientific Communication (FnobanbHas Hay4Has KOMMyHUKaLMS)
B3.01 3awmTa BbiMyckHOW KBanudukaumoHHoi paboTbl (BKP), Bkltouasi MoAroToBKy K npoueaype 3aluTbl M Npoueaypy 3aluuThbl
YK-6 CnocobeH onpeaensite U peann3oBbiBaTb NPUOPUTETHI COBCTBEHHOW AEATENBHOCTM 1 CMOCODOLI €6 COBEPLLEHCTBOBaHMSI Ha OCHOBE CaMOOLIEHKU YK
51.0.02 BUSMess Commnication (bU3HEC KOMMyHVIKaLVs)
51.B.01 Critical and Project Thinking (Kputnyeckoe 1 npoekTHoe MbilueHne)




B51.B.A4B.02.01 YnpaBneH4yecKkas 3KOHOMUKa
b61.B.4B.02.02 Tourism of Impressions (TypuaM BneyaTIeHMI)
B3.01 3almTa BbINyckHOM KBannbuKaLMoHHoW paboTsl (BKP), BKtouasi MOArOTOBKY K NpoLeaype 3aliuThbl M NpoLeaypy 3almThl
onKk-1 CnocobeH (hopMMPOBaTb TEXHOMOMMYECKYHO KOHLIEMLMIO TYPUCTCKOM OpraHn3aLmm, OpraHM30BbIBaTb BHEAPEHWNE TEXHOMOMMUYECKUX HOBALMI U NMPOrpaMMHOro oK
obecneyeHns B cpepe TypmaMa
b61.0.05 Digital Tourism and Hospitality (LincbpoBoit Typu3am 1 roctenpummcTso)
B3.01 3almTa BbINyCcKkHOM KBannbuKaLMoHHoW paboTsl (BKP), Bktouasi MOArOTOBKY K NpoLeaype 3aliuThl M NpoLeaypy 3almThl
OnK-2 CnocobeH ocyLecTBNSTL CTPATErMYECKoe yrnpaBieHue TYPUCTCKON AeSTENbHOCTBIO0 Ha Pa3IMYHbIX YPOBHSX YNpaBieHus! onK
51.0.01 HoSpitality and Tourism Industry: the Theory and Practice (VIHGyCTpWisl Typr3aMa W ToCTENpuvAMCTBa: TEOPWst 1 NpaKTyKa)
51.0.06 Understanding Russians. Context of Intercultural Communication (MoHuMaHue Poccun. KOHTEKCT MEXKYNbTYPHON KOMMYHUKaLMK)
51.0.4B.01.01.02 [naHWpoBaHWe B TypU3Me U roctenpumMcTee
B3.01 3almTa BbiNyckHOW KBanudukaumoHHoi paboTbl (BKP), Bktouas noaroToBKy K npoueaype 3almTbl M NpoLeaypy 3alumThbl
OriK-3 CnocobeH pa3pabaTtbiBaTb M BHEAPSATb CUCTEMBI YNPABIEHUS KAYeCTBOM yCIyr B cdepe Typusma OrkK
B51.0.B.01.01.05 CraHaapTbl FOCTUHUYHOrO CepBumca
51.0.4B.01.02.03 Specialized types of tourism (CrneunanusvpoBaHHble BUAbI Typu3Ma)
51.0.4B.01.02.05 Guest Service Management (YnpasneHue roctesblM CEpBUCOM)
B3.01 3almTa BbiMyckHOW KBanudukaumoHHoi paboTbl (BKP), Bktouas MoaroToBKy K npoueaype 3almTbl v Npoueaypy 3alumThbl
OrkK-4 CnocobeH pa3spabaTtbiBaTb U BHEAPATb MAPKETUMHIOBbLIE CTpaTernM U NporpamMmel B cepe Typv3Ma OrK
51.0.4B.01.01.03 MapkeTnHroBsoe ynpasneHve B TYpu3Me 1 roctenpumnmcrae
51.0.[B.01.02.02 Green Tourism (3eneHbli Typusm)
51.0.4B.01.02.03 Specialized types of tourism (Cneuvanv3anposaHHble BUAbI Typy3ma)
B3.01 3almTa BbiMycKHOW KBanudukaumoHHoi paboTbl (BKP), Bkitouasi MOAroToBKy K Mpoueaype 3aluTbl v Npoueaypy 3alumThbl
OnK-5 CnocobeH obecneunsaTb 060cHOBaHMe, pa3paboTky K BHeApf:Hme 3KOHOMWYECKOW CTpaTerum NpeanpusiTusl, NPUOPUTETHBLIX HaNpPaBEHWUI ero AeATENbHOCTY U oK
YMETb OLeHMBaTb 3PEKTUBHOCTb YNpaBNeHYECKUX peLleHni
51.0.03 Skills for Study in Economics and Management (AkageMuyeckve HaBblkn B 0671aCTU 3KOHOMUKN U MEHEAXXMEHTA)
51.0.07 Understanding Russian Economy. Problems of Transition (BeeaeHue B Poccuiickyto SkOHOMMKY. MpobrieMbl TpaHcdopMaLmii)
51.0.[1B.01.01.04 DKOHOMMKA TypW3Ma 1 NyTeLecTBUi
51.0.AB.01.02.04 Emotional Economics (3KOHOMMKa BrievaTieHuin)
B3.01 3alnTa BbINyCKHOM KBannbUKaLMoHHOW paboTsl (BKP), BKtouasi NOArOTOBKY K MpoLeAype 3aliuThbl M NpoLeaypy 3alimThl
OriK-6 CnocobeH nnaHMpoBaTb M MPUMEHATb NOAXOAbI, METOAbI U TEXHOOrMM Hay4HO-NPUKNAZAHBLIX UCCNefoBaHUI B U36paHHOI cdepe npodeccnoHanbHoi aestensHoctn | OMNK
51.0.04 Research Methods (MeToabl nccneposaHms)
B3.01 3almTa BbiMyckHOW KBanudukaumoHHoi paboTbl (BKP), Bkltouasi MoAroToBKy K npoueaype 3aluTbl M NpoLeaypy 3alumThbl




CnocobeH OCYLLECTBNATb NeaarorMyeckyro AedaTebHOCTb MO OCHOBHbIM I'IpOCbeCCVIOHaJ'IbeIM 06pa30BaTeJ'IbeIM nporpamMmmMamM u AOMNOJIHUTENbHbIM

OriK-7 OlnK
npodeccMoHanbHbIM NporpamMmam
51.0.02 BUSMess Commnication (bU3HEC KOMMyHVIKaLIVs)
51.0.[B.01.01.01 [uzaiiH Typusma
51.0.4B.01.02.01 Event-Tourism (Event-Typuam)
B3.01 3awwmTa BbINyckHOM KBanudbukaumoHHoi paboTsl (BKP), Bkntouas NoaroToBKY K Npoueaype 3aliuThbl U npoueaypy 3almThl
MK-1 CnocobeH opMynmpoBaTb KOHLUENUMIO TYPUCTCKOro Npeanpustus, paspabatoiBate 3(deKTMBHYIO cTpaTernio u hopMMpoBaTb aKTUBHYIO MOIMTUKY OLIEHKN PUCKOB MK
TYPUCTCKOro npeanpusatus
51.0.4B.01.01.01 [zaiiH Typusma
51.0.AB.01.01.04 DKOHOMMKA TYp13Ma U NyTeLecTBui
51.0.4B.01.02.01 Event-Tourism (Event-Typu3m)
51.0.4B.01.02.04 Emotional Economics (3KoHOMMKa BneYaT/ieHuit)
B1.B.4B.01.01 DUHAHCOBbIA MEHEIXXMEHT
B52.B.02 [Mpon3BOACTBEHHAA NpaKTMKa
52.B.02.03(I) MpounsBoacTBEHHAs NpakTMKa. MPOEKTHO-TEXHNYECKAs NPaKTUKa
52.B.02.05(I) MpounssoacTBeHHas npakTuka. OpraHM3aUvoHHO-yNpaB/ieHyeckas
52.B.02.06(MMg) MNpou3BoacTBeHHas npakTuka. MNpeaavMnioMHas npakTuka
B3.01 3almTa BbiMyckHOW KBanudukaumoHHoi paboTbl (BKP), Bktouas MogroToBKy K npoueaype 3aluTbl v Npoueaypy 3alumThbl
®TA.01 Security and Loss Prevention in Tourism (be3aonacHocTb 1 npeaoTBpaLleHne notTepb B TYpU3Me)
oTA.02 Hotel Sales and Revenue Management (YnpasneHue npogaxamu n 4OXOAaMWN B FOCTUHULIE)
MK-2 CnocobeH hopMMpoBaThb KaApoBY NOMUTUKY NPeanpUsTUS MK
51.0.06 Understanding Russians. Context of Intercultural Communication (MoH1MaHWe Poccun. KOHTEKCT MeXKYIbTYPHOU KOMMYHMKaLW)
51.0.07 Understanding Russian Economy. Problems of Transition (BeeaeHue B Poccuiickyto SkOHOMMKY. Mpo6rieMbl TpaHcdopMaLmii)
b51.B.AB.01.02 Leadership and Ethics in Tourism and Hospitality (Jlnaepctso n 3Tuka B MHAYCTpUM Typu3Ma U roctenpummcTaa)
52.B.02 MNpou3BoacTBEHHas NpaKTUKa
52.B.02.05(I) MpounssoacTBeHHas npakTuka. OpraHM3auvoHHO-yNpaB/ieHyeckas
52.B.02.06(Mg) MNpou3BoacTBeHHas npakTuka. MNpeaavnioMHas npakTuka
B3.01 3almTa BbiMyckHOW KBanudukaumoHHoi paboTbl (BKP), Bktouasi MoAroToBKy K npoueaype 3aluTbl v Npoueaypy 3alumThbl
nK-3 CnocobeH paspabaTbiBaTb HOBbIE TYPUCTCKME NPOEKTHI, COOTBETCTBYIOLIME TPEOOBAHUAM TYPUCTCKON UHAYCTPUM, BbISIBNSTE MPUOPETETHLIE HAMPABNEHWS B K
NPOEKTUPOBaHWK, COCTaBNSATb HEOOXOANMYIO HOPMAaTUBHO-NPABOBYIO JOKYMEHTaLUMIO
51.0.05 Digital Tourism and Hospitality (LinchpoBoit TypuaM 1 rocTenpumMcTBo)

51.0.[B.01.01.03

MapKeTUHroBOe yrnpaB/eHue B TypusMe 1 rocTenpumnMcTee

51.0.[B.01.01.04

3KOHOMMKa Typu3Ma 1 NyTeLlecTBuii

51.0.1B.01.02.01

Event-Tourism (Event-Typu3m)




51.0.1B.01.02.02

Green Tourism (3eneHblii Typu3sm)

51.0.[B.01.02.03

Specialized types of tourism (CneuvanuanpoBaHHble BUAbI Typu3Mma)

51.0.[1B.01.02.04

Emotional Economics (9koHOMMKa BneyaTneHuit)

51.B.[1B.02.01

YnpasneH4yeckas 3KOHOMUKa

52.B.02

MNpou3BoACTBEHHas NpaKTUKa

52.B.02.03(N)

MNpou3sBoacTBEHHas NpakTuka. MNpoeKTHO-TeEXHMYEecKas npakTuka

52.B.02.05()

Mpou3BoacTBEHHas NpakTVKa. OpraHWM3aUMOoHHO-YNpaBaeHYeckas

52.B.02.06(Ma)

[MponsBoacTBEHHaA nNpakTuka. MpeaamnioMHas npakTuka

B3.01

3almTa BbINycKHOM KBannbuKaLMoHHoW paboTsl (BKP), BKtouasi MOArOTOBKY K MpoLeaype 3aliuThbl M NpoLeaypy 3almThl

MNK-4 CnocobeH 1crnonb3oBaTh pesyfbTaTbl HayUYHbIX UCCEA0BAHUIA ANs (POPMUPOBAHMSI NPOrPaMM KOMMMIEKCHOIO TYPUCTCKOrO pa3BUTUSI TEPPUTOPUIA nK
61.0.04 Research Methods (MeToabl uccnepnoBaHus)
51.B.01 Critical and Project Thinking (Kputnyeckoe 1 NpoekTHoe MbiLueHre)
52.B.01 YyebHas npakTuka
52.B.01.01(Y) YyebHas npakTuka. O3HaKoMUTESNIbHAsA NpaKTuKa
b2.B.02 MNpou3BoacTBEHHas NpaKTUKa
52.B.02.01() MpounsBoacTBeHHas nNpakTuka. HayyHo-uccnenosatensckas pabota
52.B.02.02(I) MpounsBoacTBeHHas nNpakTuka. HayyHo-uccnenosatensckas pabota
52.B.02.04(I) MpounsBoacTBeHHas nNpakTuka. HayyHo-uccnenosatensckas pabota
52.B.02.06(IMg) MNpou3BoacTBeHHas npakTuka. MNpeaavMnioMHas npakTuka
B3.01 3almTa BbiMyckHOW KBanudukaumoHHoi paboTbl (BKP), Bktouas mogroToBKy K npoueaype 3aluTbl v Npoueaypy 3alumThbl
K-5 CnocobeH I'IpI/IMerlTb NpodeccMoHasnbHble 3HaHNS TEXHONOrMYECKOro AN MeToA0I0rMYECKOro XapakTepa B TOM YMC/ie MHHOBALUMOHHbIE Af1 aHa/In3a U OLEHKM MK
npocdeccmoHanbHON nHgopMaumm
51.0.01 HoSpitality and Tourism Industry: the Theory and Practice (VIHGyCTpWist Typyi3aMa W ToCTENpUAMCTBa: TEOPUST W NPaKTyKa)

51.0.[B.01.01.05

CTaHpapTbl FOCTUHWYHOTO CepBUca

51.0.[B.01.02.05

Guest Service Management (YnpaBneHue rocteBbiM CEpBUCOM)

51.B.02

Global Scientific Communication (FnobanbHas Hay4yHast KOMMYHWUKALINS)

b1.B.AB.02.02 Tourism of Impressions (Typu3M BreyaTsieHUi1)

62.B.01 YyebHas npaktuka

52.B.01.02(Y) YyebHas npakTuka. HayyHo-uccnenosaTtenbckast pabota (MosnyyeHne NepBUYHBIX HaBbIKOB Hay4HO-UCC/IeA0BaTENbCKOW paboThl)
52.B.02 MNpou3BoacTBEHHas NpaKTUKa

52.B.02.01(M)

Mpou3BoaCTBEHHas NpakTuka. HayuHo-uccnenoBatensckast pabota

52.B.02.02(M)

MpousBoaCTBEHHas NpakTuka. HayuHo-uccnenoBatensckast pabota

52.B.02.04(M)

MpousBoacTBEHHas NpakTuka. HayuHo-uccnenoBatensckast pabota




52.B.02.06(Ma)

MNpou3sBoacTBEeHHas nNpakTuka. MNpeaavnaoMHas npakTuka

B3.01

3almTa BbIMyCKHOM KBaNUbUKaLMOHHOM paboTsl (BKP), BK/It0Uas NOArOTOBKY K MpoLeAype 3aluTbl U NpoLeaypy 3aluTh




NHaekc

HanmeHoBaHue

dopMUpyeMble KOMNETEHLIUN

VK-1; YK-2; YK-3; VK-4; YK-5; YK-6; OIIK-1; OIIK-2; OIIK-3; OIIK-4; OIIK-5; OIIK-6; OIIK-7; I1K-1; ITIK-2; T1IK-3; ITK-4

b1
OvicumnnuHel (Moaynm) TIK-5
YK-1; YK-2; YK-3; YK-4; YK-5; YK-6; OIIK-1; OIIK-2; OIIK-3; OIIK-4; OIIK-5; OIIK-6; OIIK-7; IIK-1; TTK-2; ITK-3; [TK-4
b1.0 ObsazaTenbHas Yactb
; TIK-5
Hospitality and Tourism Industry: the Theory and
51.0.01 Practice (MHaycTpus Typv3ma v roctenpumMcTaa: Teopus OIK-2; TTK-5
M NpakTuKa)
51.0.02 Business Commnication (Br3aHec KOMMyHMKaLus) VK-4: VK-5: VK-6: OITK-7
Skills for Study in Economics and Management
B51.0.03 (AkapeMuyeckue HaBblKM B 06/1aCTV 3KOHOMUKM U OIIK-5
MEHEeDKMEHTA)
61.0.04 Research Methods (MeToabl nccneaoBaHns) VYK-2; OIIK-6; [TK-4
51.0.05 Digital Tourism and Hospitality (Lindposon Typusm un OIIK-1: TIK-3
rocTenpumMMcTBO)
Understanding Russians. Context of Intercultural
51.0.06 Communication (MoHumaHne Poccumn. KoHTekcT OI1K-2; [1K-2
MEXKY/IbTYPHON KOMMYHUKaLWW)
Understanding Russian Economy. Problems of Transition
51.0.07 (BBepeHue B Poccuiickyto 3KOHOMUKY. Mpobrembl OIIK-5; [1K-2
TpaHchopMaLmif)
61.0.4B.01 Mopaynu no Bbibopy
51.0.A4B.01.01 Mogynb 1
2:“'”‘5'“'“' [OuzaiiH Typusma YK-3; OIIK-7; TIK-1
{I::;.U.,LLb.Ul.Ul. MnaHvpoBaHue B Typu3Me W roCcTeNnpUMMCTBE VK-1; YK-3; OIIK-2
51.0.B.01.01.|MapkeTMHroBoe yrnpasfeHve B Typusme 1 OITK-4: TTK-3
03 rocTenpumMmcTee
21”'“5'“'“' DKOHOMMKa Typu3Ma W MyTewecTsui OIIK-5; T1K-1; TIK-3
zé.u.ub.m.m. CTraHaapTbl FOCTUHWUYHOMO cepBuca OIlIK-3; I1K-5
B51.0.4B.01.02 Mogaynb 2
> AU Event-Tourism (Event-Typuam) OINK-7; TTK-1; [IK-3
2;”'”'5'”1'”" Green Tourism (3eneHbli Typuam) OIIK-4; T1K-3
B51.0.4B.01.02.|Specialized types of tourism (Cneuvann3npoBaHHble OITK-3: OITK-4: TTK-3
03 BMAbl Typ13Ma)
zi.u./_uj.m.uz. Emotional Economics (9KOHOMMKA BneYaT/ieHnin) OIIK-5; IIK-1; TIK-3
51.0.B.01.02.|Guest Service Management (YnpaBieHue rocteBbiM OITK-3: TIK-5
05 CEPBUCOM)
51.B Hactb, opMupyemast yuacTHKaMm 06pasoBATENbHIX |y 1. vy 5. yic.3: VK-4: VK-5: VK-6: TTK-1; TIK-2; [TK-3: [TK-4 : TIK-5
OTHOLLIEHUI
51.B.01 Critical and Project Thinking (Kputnyeckoe n npoekTHoe VK-1: YK-2; VK-6; TIK-4
MbILLSIEHME)




51.B.02 Global Scientific Communication (FnobanbHas Hay4Has VK-3: VK-4: VK-5: TIK-5
KOMMYyHMKaLNs)
b61.B.4B.01 [OvicumnnmHel (Moaynu) no Buibopy 1 (4B.1) VK-2; YK-3; TIK-1
b51.B.[B.01.01 DUHAHCOBLIA MEHEMKMEHT VK-2; VK-3; IIK-1
Leadership and Ethics in Tourism and Hospitality
51.B.[B.01.02 (JlnaepcTBo 1 3TVKa B MHAYCTPUM TypusMa M YK-2; YK-3; [IK-2
rocTenpuMMcTBa)
|51.B.LI,B.02 [OvicumnnmHel (Moaynu) no Buibopy 2 (4B.2) VYK-1; YK-6; T1K-3
B51.B.AB.02.01 YnpaBneHyeckast 3KOHOMUKa VK-1; YK-6; I1IK-3
51.B.[B.02.02 Tourism of Impressions (Typuam BnevaTieHnin) VK-1; YK-6; T1K-5
|52 MpakTyKa IIK-1; IIK-2; I1K-3; T1IK-4 ; TIK-5
B2.0 ObsazaTenbHas Yactb
52.B Yactb, d)opvmwpyemaﬂ y4yacCTHMKaMKM o0bpa3oBaTebHbIX TIK-1; TIK-2; TIK-3; TIK-4 : TIK-5
OTHOLLEHWUI
52.B.01 YyebHas npakTvka [IK-4 ; I1K-5
52.B.01.01(Y) YyebHas npakTuka. O3HaKOMUTENbHas MPaKTUKa T1K-4
YyebHas npakTuka. HayuHo-uccnegosartenbckas pabora
52.B.01.02(Y) (MonyyeHne nepBUYHBIX HABLIKOB Hay4HO- IIK-5
MCCneaoBaTenbCkon paboThbl)
B2.B.02 Mpov3BoacTBEHHAs NpakTUKa TIK-1; T1K-2; T1K-3; TIK-4 ; TIK-5
52.8.02.01(M) Mpon3BOACTBEHHas NpakTuKa. HayyHo- TK-4 ; TIK-5
uccneposaTenbekas pabota
52.8.02.02(M) Mpon3BOACTBEHHas MpaKTuKa. HayyHo- TK-4 ; [IK-5
uccneposaTenbckas pabota
52.8.02.03(M) Mpon3BOACTBEHHAs NpaKTWKa. MpoeKTHO-TEXHWUYecKast TIK-1: TTK-3
npakTvKa
52.8.02.04(M) Mpon3BOACTBEHHas MpaKTuKa. HayyHo- IIK-4 : TIK-5
uccneposatenbckast pabota
52.8.02.05(M) Mpon3BOACTBEHHas NMpaKTWKa. OpraHM3aunMoHHO- TIK-1; TIK-2; TIK-3
ynpaBsrneHyeckas
52.8.02.06(12) Llf:)ri?ffcmemaﬂ TIPaRTVRS. TTPEAAVTITOMASS TIK-1; 11K-2; 11K-3: [IK-4 ; [1K-5
VK-1; YK-2; YK-3; VK-4; YK-5; YK-6; OIIK-1; OIIK-2; OIIK-3; OIIK-4; OIIK-5; OIIK-6; OIIK-7; TIK-1; I1K-2; T1K-3; [1K-4
B3 ['ocypapcTBeHHasi UToroeasi aTrectaums IK-5
3aumTa BbinyCKHON KBA/MGUKAUNOHHON paboTh (BKP), vy 1 vy ». v 3. yK-4; VK-5; YK-6; OITK-1; OTTK-2; OITK-3; OITK-4; OTTK-5; OITK-6; OITK-7: ITK-1; TIK-2; [TK-3; [TK-4
b3.01 BKJ/IIO4as MOArOTOBKY K MpoLieAype 3aluTbl 1 npoueaypy | K5
3aLWnTHI P
oTh dakynbTaTUBHbIE ANCUMNIUHDI IK-1
oT.01 Security and Loss Prevention in Tourism (be3onacHocTb u MK-1
npefoTBpPaLLEHME NOTEPL B TypU3Me)
oT.02 Hotel Sales and Revenue Management (Ynpasnexue MK-1
npoaaxamvi 1 AoX0AaMu B rOCTUHULE)




ntoro Kypc 1 Kypc 2
Ba3.% | Bap.% As(or >& Bcero | Cem 1 | Cem 2 || Bcero | Cem 3 | Cem 4
Bap.)%| Mum. | Makc. | dakT
| Wroro (c dakynbTaTiBaMu) | | | | 101 | | 122 || 62 | 28 | 34 || 60 | 30 | 30 |
| Wroro no O (6e3 dakynbTaTVEOB) | | | | 99 | | 120 || 60 | 28 | 32 || 60 [ 30 | 30 |
b1 [OvcumnnunHel (Moaynm) 79% 21% | 41.6% 51 57 36 24 12 21 21
b1.0 Obs3aTenbHas YacTb 45 24 17 7 21 21
518 | pmsonatenmn: omtowentt 2 | r]7]s
B2 MpakTuka 0% 100% 0% 39 54 24 4 20 30 9 21
B2.0 Obsi3aTenbHas 4acTb
28 | omonatonmn omowentt Al Ml O R M I
|B3 ['OCyAapCTBEHHAs UTOroBas arrecraums | | | | 9 | | 9 || || 9 | 9 |
|CDT,£I, ®dakynbTaTUBHbIE AUCLMMNANHDI | | | | 2 | 10 | 2 || 2 2 || | |
| YueGHas Harpy3ka (aka.uac/Hen) Orl, dakynbtatuebl (B nepuog TO) _ 51.9 - 50 54 - 52
O, dakynbTaTuBbl (B NEPUOL 3K3. CECCUIA) 42.8 - 54 30 - 48
KoHTakTHas paboTa B nepuoa TO (akaa.yac/Hen) |OMN 15.4 - 16.7 | 14.4 - 15
Bnok b1 568 - 264 107 - 197
Bnok b2 288 - 36 126 - 72 54
CyMMapHas KoHTakTHas paboTa (akag. yac) Bbnok B3 18 - - 18
Brnok ®T[ 36 - 36 -
Wtoro no Bcem 6nokam 910 - 300 269 - 269 72
SK3AMEH (3k) 5 3 2 5 4 1
Obsi3aTenbHble POpPMbI KOHTPONS 3AYET (3a) 6 3 3 2 2
3AYET C OLIEHKOW (3a0) 5 2 3 6 3
MPOLIEHT ... 3aHATUI OT ayAMTOPHLIX (%) TIEKUMORHBX 24.65%
B MHTEPAKTMBHOMN (hopme 20.5%
06bEM 06s13aTeNbHOM YacTh OT 0bLero obbEMa NporpamMsl (%) 37.5%
O61bEM KOHT. paboTbl OT 0bLuero o6bEMa BpeMeHM Ha peanu3aumio ancumnnuH (moaynen) (%) 27.7%




CewmecTp 1 CemecTtp 2 Wroro 3a kypc
AKHFLSMVNSCKI/IX Yyacos AKBHSMM‘—ISCKMX vacos AKa,ClEMVIHECKI/IX Yacos 3.e.
Ne | Anperc Hauuerosanve KoHTponb 3.e. [Hepens| Koxtpons 3.e. [Hegenb| KoHTpons K Hepens Kacp. | Cemectpel
P Bcero Ko Nexk [Na6 | Mp | CP Kot | 3.e. A PO B cerd) Kon Nex [ Na6 | Mp | CP Korr| 3. A P Bcero Kon Nex | na6 | mp | cp """ |Bcerq A
TakKT. ponb TakT. ponb TakT. ponb
WUTOrO (c dakynbTaTBamm) 1008 28 2 ## 34 24 2232 62 o
WUTOrO no O (6e3 chakynbTaTMBOB) 1008 28 ## 32 2160 60
Orl, dakynbTatvsbl (B nepuoa TO) 50 54 52
YYEBHAS HATPY3KA, |OM, dakynbTatvesl (B nepuos 3K3. cec.) 54 30 22
(akap.uac/Hen) AyavTopHas Harpyska 16,7 14 15,6
KoHTakTHas paboTa 16,7 14 15,6
TO: 180 TO: 15[ TO: 33
ANCUUNJIUHDBI (MOAYJIN) U PACCPEA. MPAKTUKN 1008( 300 43 257 600| 108 | 28 32 900| 251 | 44 207|559| 90 | 25 33 1908| 551 | 87 464 (1159 198 | 53 35
TTOSPTCCTy G o T U STT ISty - e TTieoTy - - -
1 51001 and Practice (MaycTpuA Typusma oc | 108] 27| 9 1845|368 3 o |108] 27| 9 18] 45 [ 36| 3 3 1
rocTenpumMcTaa: Teopus 1 npakTika)d
DUSTITESS COTMMMICaTOTT (DVSHET
2 |B1.0.02 KOMMyHWKaLwms) O 3k 144 | 72 72| 36| 36| 4 el 144 | 72 72 36 | 36| 4 3 1
Skills for Study in Economics and
3 |61.0.03 Management (AkafieM1yecKue HaBblki B 3a 108 | 36 36 | 72 3 3k 108 | 36 36| 3 36| 3 3k3a | 216 | 72 721108 | 36 | 6 155 12
06/1aCTV IKOHOMUKM U MEHE[DKMEHTA)
4 [p100s Digital Tourism and Hospitality (Lingposoit | o | 444 | 57 | o 188136 4 % |36 18 18| 18 1 ocsa | 180 | 45 | 9 36| 99 |36 5 3 123
TYPU3M W rOCTENPUUMCTBO)
Understanding Russians. Context of
5 [51.0.06 Intercultural Communication (I'IOHummane 3a 108| 8 8 100 3 sa 108 8 8 100 3 3 >
Poccun. KOHTEKCT MeXKyNbTypHON
KOMMYHWMKaLmn)
6 |51.048.01.01 Mogyms 1 3a 108 | 18 | 9 9 [ 90 3 3a 108 | 18 | 9 9 90 3 13
7 |sro4B0101.01 |Ausasin Typusma 3a 108 | 18 9 9 [ 90 3 3a 108 | 18 | 9 9 90 3 3 1
8 [61.0.0B.01.02 Moaynb 2 3a 108 | 18 9 9 [ 90 3 3a 108 | 18 | 9 9 90 3 13
9 (61.0.08.01.02.01 Event-Tourism (Event-Typuam) 3a 108 | 18 9 9 [ 90 3 3a 108 | 18 | 9 9 90 3 3 1
10 [s1801 Critical and Project Thinking (Kputnueckoe | o | 440 | 45 | 12 36 | 9 4 %o | 144 48 | 12 36 | 9% 4 155 1
MPOEKTHOE MblLLIEHNE)
11 [sLB02 Global Scientific Communication s |108| 36| 4 32| 72 3 s |108] 36 32| 72 3 13 1
(InobanbHas Hay4YHast KOMMyHUKaLMs)
12 |B1.B.4B.01.01 DUHAHCOBbIN MEHEKMEHT 3a 72 | 18 9 9 54 2 3a 72 18 9 9 54 2 10 2
Leadership and Ethics in Tourism and
13 |61.84B.01.02 Hospitality (/luaepcrso n 3Tvka B MHAYCTpI 3a 72 (18 | 9 9 | 54 2 3a 72 | 18| 9 9 54 2 3 2
TypH3Ma M rOCTENpPMMMCTBa)
14 |p1.B.0B.02.01 YnpaBneHyeckas 3KOHOMMUKa Ok 108 | 27 9 18 | 27 | 54 3 3k 108 | 27 9 18| 27 | 54| 3 g 2
15 518480202 Tourism of Impressions (Typuam o |108] 27| 9 18| 27| 54| 3 o | 108 27| 9 18] 27 |54 3 3 2
BrieyaTIeHms)
16 |62.B.01 Yye6Has npakTuka 3a0 | 144| 36 36 | 108 4 3a0 144 | 36 36 | 108 4 23
YyebHas npakTuka. HayuHo-
17 s2B0102y)  |VCCNeAOBaTENBCKEA paGoTa 30 |144| 36 36 | 108 4 30 | 144 | 36 36 | 108 4 155 2
(MonyuyeHne NepBUYHbLIX HABbIKOB
ay4yHO-MCC TeNbCKoW pa6oTbl)
18 |52.B.02 NMpou3BoACTBEHHas NpaKTUKa 3a0 144 | 36 36 | 108 4 3a0(2) | 576 | 90 90 | 486 16 3a0(3) | 720 | 126 126 [ 594 20 1234
19 [52.8.02.01(m)  |[POM3BOACTBEHHAA npakTHka. Hayuho- | o | 444 | 3¢ 36 | 108 4 30 |252| 72 72 | 180 7 3s0(2) | 396 | 108 108 | 288 11 155 12
uccnepoBaresibckas pa6ora
Security and Loss Prevention in Tourism
20 |oTA.01 (BesonacHocTb v NpeaoTBpaLleHne noTepb B 3a 36| 18| 9 9 18 1 3a 36 | 18| 9 9 18 1 3 2
Typu3me)
Hotel Sales and Revenue Management
21 (o70.02 (YnpasneHue npogaxamu 1 0X0AaMU B 3a 36 | 18 9 9 18 1 3a 36 18 9 9 18 1 3 2
rOCTUHULE)
®OPMbl KOHTPOJI51 3k(3) 3a(3) 3a0(2) 3k(2) 3a(5) 3a0(2) 3k(5) 3a(8) 3a0(4)
MPAKTUKH | (Mnan) 324 | 18 18 | 306 9 6 324 | 18 18 | 306 9 6
B2.B.02.03(T) | |PO3BOACTBEHHAA MPakTUia. TlpoeKTHO- 30 |324| 18 18 | 306 9| 6 | se0 |[324] 18 18 | 306 s | 6
TEXHWYecKasi npakTuka
FOCYAAPCTBEHHASl UTOTOBAS| ATTECTAL|  (Mnaw) [ [ ] | | [ | | [ [ [ | |
KAHMKYJIbl [ [E | 7 ]




Cewmectp 3 Cewmectp 4 WToro 3a kypc
Akagemunyeckunx Yacos Akagemunyeckunx Yacos Akagemmnyeckunx Yacos 3.e.
Ne |Mikpexe Haumeroaanve KonTpornk 3.e. | Hepgenb | Kontpone 3.e. | Hepgenb | Kontpone Hepenb Kacp. | Cemecrpel
PO Beero| K | nex [ a6 | mp | cp |KOHT| * A PO B cero] KoM | nex | mas | mp | cp [ ¥OHT| ¥ A PO Beero| KM | nex [ nas | mp | cp | KO Bcerd| o
TakT. ponb TakT. pone TakT. ponb
UTOrO (c dakynbTaTMBamm) 1080 30 2 #H#H 30 20 2160 60 a0
MUTOrO no O (6e3 cakynbTaTUBOB) 1080 30 #HH#H 30 2160 60
Orl, dakynbTaTBbl (B Nepuoa TO) 52 26
YYEBHAS HATPY3KA, |OM, dakynbTaTnsbl (B nepuoa 3k3. cec.) 48 24
(akaa.vac/Hen) AyAnTOpHas Harpyska 15 7,5
KoHTakTHas pabota 15 7,5
TO: 18[ TO: O TO: 18]
ANCUUMJIUHBI (MOAYIN) U PACCPE[. NMPAKTUKN 1080( 269 | 71 | 27 | 171 | 667 | 144 | 30 33 3 1080| 269 | 71 | 27 | 171 | 667 | 144 | 30 33
1 [61.0.04 Research Methods (MeToabl uccnenoBaHus) 3k 108 ( 54 | 9 (27| 18| 18 | 36 | 3 3k 108 | 54 | 9 | 27| 18| 18 | 36 | 3 3 3
2 |sLoos Digital Tourism and Hospitality (Lincpposoit s | 72 | 18 18| 54 2 s | 72| 18 18 | 54 2 3 123
TYPU3M U I'OCTEI'IpMMMCI'BO)
Understanding Russian Economy. Problems of
3 |B1.0.07 Transition (Beeaerve B Poccuiickyio 3a 108 | 8 8 100 3 3a 108 | 8 8 100 3 3 3
3KOHOMMKY. Mpo6nembl TpaHcdhopMaLmi)
4 |61.0.4B.01.01 Moagyne 1 3k(3)3a0| 468 | 117 | 54 63 | 243|108 | 13 9(3)3a0| 468 | 117 | 54 63 [ 243|108 | 13 13
5 |61.04B.01.01.02  |[lnaHmpoBanme B Typu3Me v roCTenpummMcTBe 3k 108 | 36 | 18 18| 36| 36| 3 3k 108 | 36 | 18 18| 36| 36 | 3 3 3
6 |61.04B01.01.03 |MAPKETHHTOBOE yripaBAErME B Typ3ME 1 o | 144 | 36 | 18 18| 72| 36| 4 o | 144 | 36 | 18 18| 72| 36| 4 3 3
rocrernpuimMcree
7 |61.04B.01.01.04 |3koHomuka Typusma u ryTewecremi 3a0 108 | 18 | 9 9 | 90 3 3a0 108 [ 18 [ 9 9 | 90 3 3 3
8 |61.0.4B.01.01.05 |Crangaprs rocrmmmyHoro cepsuca T3 108 | 27 9 18 | 45| 36 3 el 108 | 27 9 18 | 45| 36 8 8 8
9 |B1.0.4B.01.02 Mogaynb 2 3k(3)3a0| 468 | 117 | 54 63 | 243|108 | 13 9(3)3a0| 468 | 117 | 54 63 [ 243|108 13 13
10 [61.0.4B.01.02.02  |Green Tourism (3eneHblit Typusm) 3k 108 | 36 | 18 18 36| 36| 3 3k 108 | 36 | 18 18| 36 (36| 3 3 3
11 [sLoBoL0203 | SPeCialized types of tourism oc | 144 | 36 | 18 18| 72|36 4 oc | 144 | 36 | 18 18] 72| 36| 4 3 3
(CneumanusvpoBaHHble BUAbI TYpU3Ma)
12 [sL.0.aB.01.02.04 | EMOtional Economics (Skoromuka a0 | 108 18| 9 9 | 90 3 %0 | 108] 18| 9 9 | 90 3 3 3
BrneyaTneHni)
13 [sLoB01020s | Cuest Service Management (Yipasnerive o |108] 27| 9 18| 45| 36| 3 o [108] 27| 9 18| 45| 36| 3 3 3
roCTEBbIM CEPBUCOM)
14 |52.B.01 Yue6Has npakTuka 3a0 108 | 36 36 | 72 3 3a0 108 | 36 36 | 72 3 23
15 [s2B.oLoy(y)  |YeOHan npakTuia. O3nakomuTentHas | o, | o8 | 3g 36 | 72 3 30 | 108 | 36 36 | 72 3 155 3
NpakKTuka
16 |62.B.02 MNpou3BoACTBEHHas NPaKTUKa 3a0 216 | 36 36 [ 180 6 3a0(3) | 756 | 54 54 | 702 21 3a0(4) | 972 | 90 90 | 882 27 1234
17 [52.8.02.02(m)  |MPOM3BOACTBEHHAA MpakTUka. HayuHo- | o, | 516 | 3¢ 36 | 180 6 30 | 216 36 36 | 180 6 3 3
NCC TeJ1bCKas P
®OPMbl KOHTPOJISA 3K(4) 3a(2) 3a0(3) 3K(4) 3a(2) 320(3)
NMPAKTUKHN | (Mnan) 756 | 54 54 | 702 21 14 756 | 54 54 | 702 21 14
52.8.02.04(M) | POMSBOACTBEHHAS MpakTUka. HayuHo- 30 | 432 18 18 | 414 12| 8 30 | 432 18 18 | 414 12| 8
uccnegoBaTtenbckas pabora
52.8.02.05(M) | |POVSBOACTBEHHAS MpakTUa. 30 | 108 18 18 | 90 3 2 30 | 108 | 18 18 | %0 3 2
OpraH13aLMOHHO-yNpaBfieHYeckas
52.8.02.06(Mg) | POV3BOACTBEHHAS MpaKTUA. 320 | 216 18 18 | 198 6| 4 30 | 216 | 18 18 | 198 6| 4
MNpeaavnnoMHas NpakTvka
rOCYAAPCTBEHHASI UTOIFOBAS A'I'I'ECTAI.Il (MnaH) 324 | 18 18 | 270 | 36 9 6 324 | 18 18 | 270 | 36 9 6
3alwmTa BbiNyCKHOW KBaNUUKaLMOHHOM
B3.01 pabotsl (BKP), BK/OUas noaroToBKy K Ok 324 | 18 18 | 270 | 36 9 6 Ok 324 | 18 18 | 270 | 36 9 6
npoueaype 3aWuThbl ¥ NpoLesypy 3awuTsl
KAHWUKYJbI E E [ 10 ]




43.04.02 Typusm

MHAaycTpusa TypusMma u roctenpummctea / International Tourism & Hospitality - nporpaMMa cMelLlaHHOro pyccKo-aHrMIMCKOro Tuna.

B 06s13aTeNbHYI0 YacTb BAOYEHbI 2 BbIGOPHLIX MOAYNS: Mogynb 1 - AMCUMASIMHBI HA PYCCKOM si3blke, Moayb 2 - AUCUMMNMHBI Ha aHTIMACKOM Si3blKe.
* BblIGUpaeTCs oAnH M3 Moayneit



