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O0opoTHas cTopoHa THTYJILHOTO Jucta PITY /|

I. PaGouas mporpamMma nepecMoTpeHa Ha 3acelaHUH Kadeaphl:

IIpoTokomn oT « » 20 1. Ne

3aBenyrontwii kKadeapoi

(moamucp) (1.0. damumus)

Il. Padouasi mporpaMma nmepecMoTpeHa Ha 3aceJaHHH Kadeapsl:

[IpoTokoi oT « » 20 1. Ne

3aBenyrouuii kadenpoi

(moamucp) (1.0. damumus)

I11. PaGouyas mporpaMma nepecMoTpeHa Ha 3aceJaHuu Kadeapbl:

IIpotokomn oT « » 20 1. Ne

3aBenyrontuii kKadeapoi

(moamuce) (1.0. ®amumms)

V. PaGoyas mporpaMmMa nepecMoTpeHa Ha 3aceJaHUM Kaeapsbl:

IIpoTokomn oT « » 20 1. Ne

3aBenyrontwii kKadeapoi

(oamcp) (1.0. damumus)



L[CJ'H/I H 3aJa4 OCBOCHUA JUCLHUIIIINHBI:

HCHB OCBOCHUA JUCHUIIIIMHBI 3aKJIFOYAaCTCA B (bOpMI/IpOBaHI/II/I HpO(i)@CCI/IOHaHBHBIX

KOMHCTCHHHﬁ, CBJA3aHHBIX C OpI‘aHI/ISaHI/Ieﬁ TypHCTCKOﬁ ACATCIBHOCTH B
TYPUCTCKUX KOMIIAHHAX, B TOM 4YHCIIC B q)OpMI/IpOBaHI/II/I KOMILJIEKCA 3HAHMH O

Pa3HBIX JTallaX OpraHu3alu W COIPOBOXKIACHHMU TYPHUCTOB Ha BBIC3AHBIX H

BBE3/IHBIX TYPUCTCKUX MapIIPyTax, KOTOPBIE TOJKEH OCBOUTH OOYyYarOIIHIACS.

3amaun:

e (opmMupoBaHme TpenCTaBICHUS 00 OCHOBHBIX JJIEMEHTaX WM IMPUHIIAIIAX
paboThl TYPUCTUUECKON UHIYCTPHH;

¢ O3HAKOMIJICHHC C PCCYPCHBIM IIOTCHHHAJIOM 3aAdHHOTO TYPHUCTCKOI'O

PBIHKA, KaK OCHOBBI ()OPMHUPOBAHUS TYPUCTCKOTO MPOAYKTA;

e paccMOTpEHHUE

COBPEMEHHBIX

TEXHOJIOTUN

)51

BO3MOKHOCTEM

ux

IpUMEHEHUS IS pa3pabOTKH MPUBIIEKATENBHOTO TYPIPOAYKTA, €r0 MPOABHKECHHUS

" pcain3alny, OKa3aHusl KaUCCTBCHHBIX TYPHUCTCKUX YCIIYT,

e O3HAKOMJICHHE C TpeOOBaHUSIMU K COCTaBy YCIYr B pa3IMYHBIX

CIICIHIUAJIM3NPOBAHHBIX TYPUCTCKUX IIPOIrpaMMax;

e BbIpabOTKa

YMEHUS

CaMOCTOATENBLHOU

pa3paboTKu

TypIPOYKTa,

COCTABJICHHSI TPOTPAMM TYPUCTCKOTO OOCIYyKUBaHUS, PabOThI C TYPHUCTCKOM

JTOKYMEHTAIUEN.

B pesynbraTe wu3ydeHUs JaHHOM AUCHUIUIMHBI Yy  OOydYarolIuxcs
dbopmupyroTcs  crenayroume MnpodhecCHOHAIBHBIE KOMMIETEHUIHUH  (3JIEMEHTHI
KOMITICTCHITHHN ):

IIpodheccrnonabHbIE KOMIIETEHIIMM BBITYCKHUKOB W HHIUKATOPHI HX
JTOCTHOKEHUS:
3amaua OO0BLeKTHI HIIN Koa m Kon m OcHoBaHHE
npodeccuoHa b | 06JacTh 3HAHUS | HaUMeHoBaHue | HauMeHoBanue | (IIC, ananu3
HOM npogecCHOHANIbL | HHANKATOPA HHBIX
NesiTeJIbHOCTH HOIA MOCTHKEHUSI TpeboBaHHii,

KOMIEeTeHIHH npoecCHOHAIL | MPETBIBJIsIEMbI
HOI X K
KOMIIEeTeHI[HH BBIIYCKHUKAM)
Tun 3aga4 npodeccuoHaIbHON AeSITENbHOCTH: CEPBUCHBIN
OGecneyenune Typucrckuit K -6 I1K-6.1 3Hanue Nzyuenue u
apTHEPCKOTO IPOJYKT, YMeeT HaXOIUTh | TEOPETUYECKUX | aHAJIU3 3aIPOCOB
BSaI/IMO,Z[eI\/’ICTBI/ISI BKJ'II-O'—IaIOH_[I/II\/'I 1 OLICHUBATH OCHOB U KIINCHTOB
c OCHOBHBIE, HOBBIC 0COOCHHOCTEMH (TypuCTOB).
NOTPEOUTENSIMU | JAOIOJIHUTENIbHBIE | PHIHOYHBIE o0CITyKUBaHUS KoncynsTupoBan
u u BO3MOXHOCTH, norpeduTeneit 1 | ue u
3aMHTEPECOBAaHH | CONMYTCTBYIONIME | (POPMYIHPOBATH | TYPHCTOB B UH(POPMHUPOBAHU
bBIMU CTOPOHAMM. TYPUCTCKHE 6I/ISHGC-I/IJIGI/I TYPUCTCKHUX € KJIIUCHTOB O
OcyIecTBiIeHUE | YCIYTH, €0 KOMITaHUSX U COCTOSIHUU
o0cmy>)KMBaHUsA B | pa3paboTka u TYPUCTCKUX pBIHKA
COOTBETCTBUH C | IIPOCKTUPOBAHUE MapuipyTax; TYPUCTCKUX
ATHOKYJIBTYPHBI | IpOrpaMM [1K-6.2 3nanue YCIHYT.
M H, TYPHUCTCKOTO aCCOPTHMEHTA,




UCTOPUYECKUMHU, | 0OCITYKMBaHUSI. XapaKTePUCTUK U
HalMOHaJIbHBIMU | TypHuCTCKHE LeH
U PEJIUTHO3HBIMU | OpTaHU3aluu | MpeaIaraeMbIix
TpaJWLUsIMU HA | OpraHu3aluu TYPUCTCKUX
OCHOBE TYPUCTCKOMN IIPOAYKTOB;
BBISIBJICHHBIX WHYCTPHUHU. [1K-6.3 ymenue
noTpeOHoCcTeH Typucrckue HCIIOB30BATh
TYpHUCTOB. PETrUOHBI U COBpEMEHHBIE
Opranuzanus TEPPUTOPUH. IIPOU3BOJICTBEHH
nporecca Texnonoruu bI€,
00cIyKUBaHUS 00cIyKUBaHUS nH(POPMAIMOHH
notpedureneii U | KIMEHTOB, BIE U
(W) TYpUCTOB, | TEXHOJIOTHYECKa KOMMYHUKATUBH
dbopMupoBaHue | s JOKyMEHTALUA bI€ TEXHOJIOTHH B
B3aMMOOTHOIICH | U cdepe Typusma u
uii ¢ nH(pOPMaILIMOHH TrOCTEPUUMCTBA;
OTpEOUTETIEM. bI€ PECYPCBI. [1K-6.4 ymenue
[Totpeburenu IPOBOJIUTH
TYpPUCTCKOTO aHaJIN3
MPOIYKTa, UX noTpebHOCTeH
3a1pocsl, 3aKa3yuKa.
MOTPEOHOCTH U
KIIIOUEBBIE
[[EHHOCTHU.

|. CTPYKTYPA U COAEP) KAHHUE TEOPETUYECKOM YACTHU KYPCA
JleKniMoOHHBIE 3aHATHSA
(0 uac. nekuuii, B ToM ynciie 0 yac. ¢ ucnosibzopanueM MAOQO)

Teopernueckas 4acTh HE MPEYCMOTPEHA YUEOHBIM IJITAHOM

Il. CTPYKTYPA U COJEP)KAHUE MMPAKTUYECKOM YACTH KYPCA
U CAMOCTOSTEJbHOMN PABOTHI
IIpakTHUyeckue 3aHATHS

(0 uac., B Tom uncJie 0 yac. ¢ ucnosibzoBanuem MAQO)

JlaGopaTopHbie padoThl

(36 yacoB, U3 HUX 36 YACOB C UCMOJIHL30BAHNEM METO0B AKTHBHOT'0 00yYeHMsI)

Paznen |. Onpenenenne ¥ aHaJIM3 TYPUCTHYECKOH [eSITEJIbHOCTH U ee
BiausiHusA (14 yac.)
Defining and analyzing tourism and its impacts (14 hours)
Tema 1. Professional etiquette of a hospitality industry (2 uac.)
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Memoo akmueno2o/ uHmepaKmugHo20 00yuUeHus — Memoo OUCKYCCUU, MEmO0
M03206020 wimypma (2 uac.)
-Dress code and grooming
-Professional communication
-Intercultural communication
- Principles and differences of work and communication with partners and clients from
other countries
-Additional skills and knowledge for a tourism industry employee
-Workshops and fam-tours
Tema 2. An introduction to tourism (2 uac.)
Memoo axkmueno2o/ uHmepaKmueHo2o0 00y4eHUus — Memoo OUCKYCCUU, MEmO0
M03208020 wimypma (2 uac.)
-Why do we study tourism?
-Defining tourism
-The tourist product
-The nature of tourism
-The tourist destination
Tema 3. Tourism impacts (2 uac.)
Memoo axkmueno2o/ uHmMepaKmugeHo20 00y4UeHUs — Memoo OUCKYCCUU, MEm OO
Komanonoii pabomot (2 uac.)
-National and international importance of tourism
-Economic, sociocultural, environmental impacts of tourism
Tema 4. Tourism mechanisms: operators and agencies (8 uac.)
Memoo axkmueno2o/ uHmepaKmugHo2o 00y4eHUus — Memoo OUCKYCCUU, MEmO0
naphoit pabombul (8 uac.)
-Main participants
-Types of tourism (internal, external, domestic, international)
-Types of companies and their basic structure
-Types of tourists
-Tour operating

-Selling and distributing travel and tourism



-Guest lecture (charter tours operator): Guest’s company presentation, discussion
session
Paznen |1. ®opmMupoBanune TypucTHYECKOro Npoaykra (22 yac.)/
The Travel and Tourism product (22 hours)

Tema 5. Current situation analysis (2 Jac.)
Memoo axmuenozol unmepakmuenozo o0yueHus — memoo OUCKyccuu, Memoo
onuy-onpoca, memoo Keiic-3aoauu (2 uac.)
-Tourist destinations
-What defines a destination?
-Categorizing destinations
-The media and their influence on tourist destinations
-Destinations of the future
-Brief analysis of tour market and its tendencies in the region, country and other
countries
-Main challenges and problems of the industry in the region
-Case-study: brief analysis of a specific region

Tema 6. Tourism logistics (2 uac.)
Memoo axkmueno2o/ uHmMepaKmugHo2o 00y4eHUs — Memoo OUCKYCCUU, MEmOO
onuy-onpoca, memoo mo3z206020 wmypma (2 uac.)
-Types of transfers and transport
-Tourist transport by air
-Tourist transport by water
-Tourist transport on land
-Tourists on foot
-Extra transport services
-Excursions organizations

Tema 7. The hospitality sector: accommodation and catering services (4 1ac.)
Memoo axmuenoz2o/ uHmMEPAKmMuUEHO20 00yYeHUs — Memod OUCKYCCUU, Memoo
onuy-onpoca, memoo Keiic-3aoauu (4 uac.)
-The structure of the accommodation sector

-Classifying and grading accommodation



-The nature of demand for accommodation facilities
-The distribution of accommodation
-Famous hotel chains in the world
-Basic structure of a hotel management
-Duties and responsibilities in the hotel
-Check-in and check-out procedure
-Environmental issues
-Effects of diet trends
-Types of food services on a tour
-Types of food services in a hotel
-Catering
-Case study: finding a hotel on a specific request
Tema 8. How to narrow down your product (8 uac.)
Memoo akmueno2o/ uHmMepaKmueHo20 00yuUeHUs — Memoo OUCKYCCUU, MEm OO
onuy-onpoca, memoo mM03208020 wimypma (8 uac.)
-The structure and organization of the travel and tourism industry
-Integration in the tourism industry
-Tourist attractions: defining the attraction
-Cultural tourism
-Religious tourism
-Shopping
-Gastronomic tourism
-Other attractions
-Events
-Sports tourism
-The growth and promotion of dark tourism
-Business tourism
-Trends in business tourism
-The meetings industry
-Incentive travel

-Exhibitions and trade fairs



-Medical tourism: Guest’s company presentation, discussion session
Tema 9. Tour budgeting and documenting (2 uac.)
Memoo axmueHno2o/ UHMEPAKMUBHO20 00yYeHUA — Memo0 OUCKYCCUU, Memoo
onuy-onpoca, memoo Keiic-3adauu (2 uac.)
-Visa, insurance, necessary documentation and their varieties
-Logistics, accommodation and food
-Entertainment (excursions, events, etc.)
-Planning and calculation of the tour (costs, expenses, pricing, discounts, agents’
margin, etc.)
-Regulation and laws
-Complaints and dealing with them
-Ways of payment and its guarantee
-Case-study: dealing with unhappy customers
Tema 10. Tools to promote your product (4 uac.)
Memoo axkmueno2o/ uHmMepaKmueHo20 00yuUeHUs — Memoo OUCKYCCUU, MEm OO
onuy-onpoca, memoo Keiic-3aoauu (4 uac.)
-The demand for tourism
-The tourist’s needs and wants
-General and specific motivation
-Segmenting the tourism market
-Consumer processes
-Making the decision
-Fashion and taste
-The motivations of business travelers
-Motivators and facilitators
-Factors influencing changes in tourist demand
-PR and advertisement
-Partnership and networking
-Product placement
-Social media, direct mailing, contextual advertisement

-Case study: promoting the product



I1l. YHEBHO-METOAUYECKOE OBECIIEYEHUME
CAMOCTOSATEJBHOMN PABOTHI OBYUAIOIIIUXCSI

Y4e0HO-MEeTOIUYECKOE oOecrieueHue CaMOCTOSATEJIbHON paboThI
oOyuatomuxcs no guctumuHe «Tour and travel management (Opranuzamust u
yIpaBJICHUE MTOE3IKaMH )» BKIIFOYAET B CEO:

— MIaH-TpauK BBIMOJIHEHUS CaMOCTOATEIBHONW PaOOTHI MO JAUCIHIUIMHE, B
TOM YHCJIE TPUMEPHBIE HOPMBI BPEMEHU Ha BBINOJHEHUE MO KAXIOMY 33JaHUIO;

— XapaKTepUCTHKA 3aJaHUi JIJIsl CaMOCTOSITEIbHOW paboThl 00YyYaIOIIUXCS U
METOIMYECKHE PEKOMEH/IAlUU 10 X BBITIOJIHEHHUIO;

— TpeOOBaHUS K  IPEICTaBICHHUIO W OQOPMIICHMIO  DPE3YJIBTAaTOB
CaMOCTOSITENILHOM paboThI;

— KPUTEPUHU OLIEHKH BBIITOJIHEHHS CAMOCTOSTEIBHOM paOOTHI.

Ilnan-rpaduk BbINOJHEHHS CAMOCTOATEIbHOI PA0OTHI 10 TUCHUILIHHE

ITpumepHbIe
Bux p P
Ne Hara / cpoxkun . HOPMBI
CaMOCTOSITEJIbLHOM ®opma KOHTPOJIS
n/n BLINOJTHEHHS BpeMEHHU Ha
padoTbI
BLINOJIHEHH €
8 Henens
11 negens N .
1. N3ydeHune kelic-3a1au 10 YcTHBIN onpoc
16 nenens
18 nenens
B teuenue .
2. [TpakTrueckue 3a1aHus 10 YcTHBIN onpoc
cemectpa
B Teuenne
3. Hanucanue koHcnekra 15 baui-omnpoc
cemecTpa
4 B Teuenne IToaroroska k 45 TectupoBanue
' ceMecTpa AK3aMEHY VYcTHBIN onpoc
HUTOI'O 72

PexoMeHganum 1o caMmocTosiTeIbHOM padoTe CTYAEHTOB
Oco0oe 3HaueHue I OCBOEHHUS TEOPETUYECKOro Marepuaia | s
npuobpereHuss 1 (GOPMUPOBAHUS YMEHHM M HaBBIKOB MMEET CAMOCTOSITENIbHAs
paboTa CTyJICHTOB.

CamocTosTenbHass paboTa CTYACHTOB Mo jauciuiuinHe «Tour and travel



management (OpraHu3zanuss W YNOpaBICHUE MOE3IKAMH)» MPEAYCMATPUBAET
U3Y4EHUE PEKOMEHAYEMOM OCHOBHOM M JIOIIOJIHUTEIILHOM JINTEPATyphl, HAIIMCAHNUE
KOHCIIEKTOB, pEIIeHHUE Keiic-3a/1ay, MOATOTOBKY K OJMI-OIIPOCaM, BBICTYIUIEHUSM
C IIPE3EHTALIMEN MPOEKTA U MPOMEKYTOUHON aTTECTALUH — SK3aMEHY.

JIist caMOIIpOBEpPKHM YCBOEHHsI MaTEpHala, ITOATOTOBKM K BBIIOJHEHHIO U
3alUTe BCeX paboOT M cAaue dK3aMeHa CTYACHTaM MPEAJIaraloTcsl BOMPOCHI IS

CaMOKOHTPOJISL.

PexoMenmanuu mo padore ¢ JurepaTrypou

[Ipu camocTosTENbHON pabOTe C PEKOMEHAYEMOW JIUTEPATypol CTyIeHTam
HEO0OXO0IMMO MPUAEPKUBATHCS OMPEICTICHHON MOCIEA0BATEILHOCTH:

— Mpu  BBIOOPE JIUTEPATYPHOTO HCTOYHHKA TEOPETHUECKOro MmaTepuasa
Jy4llle BCEro MCXOJUTh M3 OCHOBHBIX MOHSATHUNA M3y4aeMON TEMbl Kypca, 4yTOObI
TOYHO 3HATh, YTO KOHKPETHO UCKATh B TOM WUJIM MHOM U3aHUU;

— Jst 60s1ee TIyOOKOTO YCBOGHHUS WM TTOHMMAaHUS MaTepuala CleyeT YUTaTh
HE TOJIbKO MMEIOUIMECS B TEKCTE OINPEICICHUA U TOHATHS, HO U KOHKDPETHBIC
MIPUMEPHI;

— 4TOOBl TONYyYUTHh OoJiee OOBEMHBIE U CHUCTEMHBIC MPEJCTABICHUS 10
paccMaTpuBaeMoOil TeMe HEOOXOAMMO MPOCMOTPETh HECKOJIBKO JIUTEPaTypPHBIX
MCTOYHHUKOB (BO3MOKHO albTEPHATUBHBIX);

— HE CJEeAYeT KOHCIIEKTUPOBATh BECh TEKCT MO PacCMaTpUBAaE€MOM TE€MeE, TaK
KaK TakoOW TMOJXOJ HE JaeT BO3MOXKHOCTHM OCO3HATh MaTepHuas, HEoOXOIUMO
BBIJICJIUTh U 3aKOHCIIEKTUPOBATh TOJBLKO OCHOBHBIE TOJIOKEHUSI, ONpESICHUs U

IMOHATH, ITO3BOJIAIOININEC BEICTPOUTD JIOTHKY OTBCTA HAa N3Yy4YaCMbIC BOIIPOCHI.

MeToanueckue yKka3aHusi K BbIIOJHEHUIO KOHCIIEKTA
Koncnekr (;ar. conspectus — o0003peHHe, 0030p, OUYe€pK) — KpaTKoe
U3JIOKCHUE WM KpaTKas 3amuch W3y4aeMOro WJIM MPOHJACHHOTO MaTepHaia.
[{ensMy HamTMCaHUS KOHCIICKTA SBJISIOTCS:
— mpopaboTKa U 3aKpeIUICHHEe U3y9aeMOro MaTeprana;

— Pa3BHUTUC HABBIKOB KPATKOI'O0 M3JIOKCHHA MaTCpuaia C BBIICICHHUCM JIMIIb

10



CaMbIX CYIIECTBEHHBIX MOMEHTOB, HEOOXOANMBIX ISl PACKPBITUS CYTH TPOOIIEMBI;

— pa3BUTHE HABBIKOB aHAJIM3a M3YyYEHHOro Marepuayia U (HOpMyJIHpOBaHMS
COOCTBEHHBIX BBIBOJIOB 110 BBIOPAaHHOMY BOIIPOCY B IIMCBMEHHOW (Qopme,
HAYYHBIM, TPAMOTHBIM SI3bIKOM.

[Topsimox HamMcaHWsl KOHCIIEKTA!

1. Cokpamenus cinoB. PekomeHnayercs nenarb COKpalleHUs, HO TOJBKO TakK,
YTOOBI MOTOM MOXHO OBLIO pa3odpaTh, UYTO HAMKMCAaHO. B MPOTHBHOM ciydae
oopmiieHHe MOAPOOHOTO  KOHCIIEKTa  CTAaHOBUTCA  OECCMBICIIEHHBIM, a
BOCTIOJIb30BAaThCS MM C IENBI0 Ka4eCTBEHHOW TMOJATOTOBKM K TMPEACTOSIIEMY
IK3aMEHY HE MOJYIHUTCH.

2. Hcnonp3oBanue aOOpeBHATyp IOMOTaeT 3amMcarh OOJbllIe IOJE3HOM
uHGOpPMAIIMU B CaMble KpaTdyalIie CPOKH C COXPAHEHUEM CMBICTIA COACPKAHHUS.
CoxkpaliaTh MOKHO HE TOJIBKO CJIOBA, HO TAK)KE 1LI€JIbI€ CIIOBOCOYETAHNUS, KOTOPbIE
B UTOTE BCE PABHO OyAyT TOCTYIHBI K TOHUMaHHUIO.

3. Odopmienne koHcrektra. [Ipw HamMcaHWM KOHCIEKTA JKEIIaTeIbHO
coOMI0IaTh OTCTYNBl a03aleB, BBIACIATH Ba)KHBIE MOMEHTBI B COJEp’KaHUH,
OCTaBIISITh MYCThIE CTPOKH ISl YCIIOBHOTO Pa3/IeJICHHUs TEM U JIETKOTO BOCTIPUSITHS,
a TaK)Ke aKTUBHO MCTOJIh30BATh [IUTATHI, CIUCKU, IEPEYHH, 1TO13aT OJIOBKH.

4. Baxxuble noMeTk. Ha mosisix B KOHCHEKTE JKeNaTeslbHO JellaTh MOMETKH,
MOKHO TpauYecK, HO TaK, YTOObI OHU OBUIM TMOHSTHBI CTYJICHTY BO BpeMs
HOJIFOTOBKU K SK3aMEHY.

5. Ilycteie mecta B koHcmekTe. JKenaTenbHO HE OCTaBIATH NMPOOETIOB B
TETpaau U namsATu. Eciu 9T0-TO He ycmenu 3amucarh, He0OX0IUMO CBOCBPEMEHHO
POKOHCYJIBTUPOBATHCS C MPENOIaBATEIIEM.

IMopsiaok c1ayu KOHCIEKTOB U X OIleHUBAHHE

KoHCniekT  BBINONHSETCS  CTYJAEHTaMM B  CPOKH, YCTAHABIIMBAaEMbIE
npernojaBaTesieM IO pealn3yeMO IUCUUIUIMHE, M CHAeTcsl MpernoaaBaTelio,
BEyLIEMY TUCIUILINHY.

KoHcnekT qomkeH ObITh COCTaBJICH MO BCEM MPOMICHHBIM TeMaM, BKJIHOYast
IPONYILIEHHBIE, IO IPUYMUHE OTCYTCTBUS HA 3aHSATUU.

Tak xe KpaTKI/Iﬁ KOHCIICKT JOJIDKCH OBITH COCTaBJICH U CBOCBPCMCHHO CJaH I10
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BCEM 3aJ[aHHSIM CaMOCTOSTEIBHON pabOThI CTy/IEHTA, Iie TpeOyeTcsl MOATOTOBUTh
YCTHOE COOOIIIEHHUE.

HpI/I OOCHKC COCTAaBJICHHUC KOHCIICKTA YYHUTBIBACTCA €TI0 COOTBCTCTBHUC
NPOHACHHOMY MaTepHaly, CIEKTp U IIyOMHA OXBAaYE€HHBIX TEM.

IIo pe3yiibTaTaM IIPOBCPKU KOHCIICKTA U €I'0 3alIUThI CTYACHTY BBICTABIISACTCA
OTIPEJICIICHHOE KOJMYECTBO OaJIOB, KOTOPOE YYHTHIBACTCS TMPHU OOIIEH OICHKE
IIPOMEKYTOUYHOM aTTECTALNH.

Kpurepuu o1leHKH KOHCIIEKTA

— 100-86 6amioB BBICTABISECTCS CTYIAEHTY, €CJIHM CTYIEHT mpopaboTan u aan
IMpaBUJIbHBIC OTBCTBHI HA BCC ITOCTABJICHHBIC 3aIaHUA U BOIIPOCHI;

— 85-76 OamioB — marepuan mpopaboTaH, HO CTYJEHT 3aTPyIHSAETCS WU
CBOCBPCMCHHO HC I'OTOB OTBCTUTDL Ha 2-3 BOHpOC&/BaI[aHI/IH I10 KOHCIICKTY,

— 75-61 Oanm — marepuan npopadoTaH, HO CTYACHT 3aTPYIHSACTCS WU
CBOCBPCMCHHO HC I'OTOB OTBCTUTL Ha 4-5 BOHpOCOB/?,aIIaHI/If/'I I10 KOHCIICKTY,

— 60 u MeHee OaIoOB — MaTcpual Hpopa60TaH, HO CTYACHT 3aTpyIAHACTCA
HJIN CBOCBPEMCHHO HC I'OTOB OTBCTHUTH HA BCC BOHpOCBI/BaI[aHI/IH 110 KOHCIICKTY.

TemMaTHKa KOHCIIEKTOB
Professional etiquette of a hospitality industry
Reasons of studying tourism
Tourism impacts
Tourism mechanisms: operators and agencies
Current situation analysis: destinations and tendencies
Tourism logistics
The hospitality sector: accommodation and catering services

How to narrow down your product

© o N o g Bk~ WD

Tour budgeting and documenting

10.Tools to promote your product

MeToanyeckue yKa3aHusl K pelICHUIO Keic-3a1a4m
Keiic-3amaya — 3TO OnmMcaHuEe pealbHBIX SKOHOMUYECKHX, COLMAIBHBIX M

ousHec-cutyauuil. OOyuaronyecs JOKHBI UCCIIENOBAaTh CUTYAlMIO, pa3o0paThes
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B CyTH NpoO0JeM, MPEAT0KUTh BOZMOXKHbBIE PEUICHHs] U BBIOpATh Jydlllee U3 HHX.
Keiicbl OCHOBBIBAIOTCSA Ha peajbHOM (DaKTUUYECKOM MaTepualie W  Ke
MPUOJIMKEHBI K peabHOM CUTYallUH.

Keiic-3amaun npegHa3HavyeHbl A1 UCHOJAb30BAHMS CTYJIEHTaAMH KOHKPETHBIX
OPUEMOB W KOHIIENIMK TPU UX BBINOJHEHUU [JII TOTO, YTOOBI MOJYYHTh
JIOCTATOYHBIM YPOBEHb 3HAHUM U YMEHUU IS IPUHATHUS PELIICHUNA B aHAJIOTMYHBIX
CUTyalusix Ha Oyaymed mnpodecCHOHAIbHON MAEATeTbHOCTH, TEM CaMbIM
YMEHBIIAsE Pa3pblB  MEXKIAY TEOPETUUECKHUMH 3HAHUAMH U MPAKTUYECKUMU
YMEHUSMH.

CTy#eHT [OJKEH yMeTh IpPaBUJIBHO HHTEPIPETUPOBATH CHUTYyaLUIO, T.€.
IPAaBWIBHO OINpPEAENATh — Kakue (aKTopbl SBIAIOTCS HauOosiee BaKHBIMH B
JAHHOM CUTYallU U KaKoe pelIeHrue He0OX0JMMO NPUHSTh.

IHopsimoxk cpavyu KeuMc-3a1a4M U ee OllCHUBaHUe

Keiic-3amauya BBINOJNIHAETCS CTYIAEHTAaMU B CPOKH, YCTaHABJIMBAaEMbIE
[IPENOAABATENIEM M0 PEAIN3YEMOM IUCHUIUIMHE, W CHAETCA IPENOoJaBaTeNto,
BEIYIIEMY JUCLUIUIMHY.

[Ipn oneHke pelieHus KeWc-3aauyd YYUTBIBACTCS CTENEHb W3YYEHHOCTU
npo6JieMbl, COIep)KaHUE U apTYMEHTUPOBAHHOCTh OTBETA.

1o pe3ynbTaTaM NpoOBEPKHU Keic-3a7a4 U UX 3aIUThl CTYI€HTY BBICTaBISETCS
OINPEJETIEHHOE KOJIMYECTBO OasIOB, KOTOPOE YUMTHIBAETCS MPU OOLIEH OLIEHKE
IIPOMEKYTOUYHOU ATTECTALIUU.

Kpurepuu oueHkn Keic-3agauu

- 100-86 ©OamnoB BBICTABIAETCS CTYIEHTY, €CIIM CTYIEHT BBIPA3UJ CBOE
MHEHHE 10 c(hopMynupoBaHHOW TMpodieMe, apryMeHTHpOBal €ro, TOYHO
ONPENIEIINB €€ COIEPKAHUE U COCTABJIAIOIINE;

— 85-76 OGamioB - paboTa XapaKTEpPU3yeTCS CMBICIOBOM IIEIBHOCTHIO,
CBSA3HOCTBIO U MOCHEAOBATEIILHOCTHIO U3JIOKEHUS; JOMYLIEHO 2-3 OUIMOKH IMpHU
OOBSCHEHUH CMbICIIA WU CcojAepKaHus MnpooOsieMbl. DaKTUYECKUX OUIMOOK,
CBSI3aHHBIX C IOHHUMaHUEM NPOOJIEMBI, HET;

— 75-61 Gamn - CTYIEHT NPOBOAMUT JOCTATOYHO CAMOCTOSITEIbHBIM aHaIH3

OCHOBHBIX 3TaIlOB M CMBICJIOBBIX COCTaBJIAIOIIHUX HpO6JICMI>I; IMOHUMAET 0a30BBIC
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OCHOBBI M TEOPETUYECKOE 0O0CHOBaHME BbIOpaHHOU TeMbl. [lomymieHo He Oonee 5
OIIMOOK B CMBICJIE MJIU COACPIKaHNHN Hp06JIeMI>I;

— 60 u MeHee OamyloB — eciM paboTa MPEACTaBIsIeT COO0OM MOJHOCTHIO
NEPENUCAaHHBIi MCXOJIHBIM TEKCT, 0e3 Kakux Obl TO HU OBUIO KOMMEHTApHEB,
aHanm3a. He packpeiTa CTpyKTypa U TEOPETAYECKAS] COCTABJISIIOIIAS TEMBI.

Bapuantbl Keiic-3aga4
Brief analysis of a specific destination
Finding a hotel on a specific request

Dealing with unhappy customers

> W o

Promoting the product

MeToanuyecKkue peKOMeHIaluu AJIs1 MOATOTOBKH J0KJIAa, COO0meHuns/
Nnpe3eHTaluu
JUis  TOATOTOBKM  YCTHBIX  COOOIICHMHA WJIM TIPE3CHTAlMi  JKENaTeIIbHBI

WLTIOCTpaTUBHBIE ((POTO- U BUIEO-) MaTepUalibl, CTATUCTUUECKUE JMarpaMMbl U
TaOJUIIBL.

OOm1re TpeGoBaHus K IMPE3CHTALIUH:

- TIpE3eHTALIMS HE J0JDKHA ObITh MeHbIIe 10 craifios;

- TIEPBBIN CIAl— 3TO TUTYJBHBINA CJIAMJ, HA KOTOPOM OOSI3aTENILHO JIOJKHBI ObITh
NpE/ICTABJICHBI: Ha3BaHUE MPOEKTa; (paMUITUsL, UMs1, OTYECTBO aBTOPA.

it odopmiieHHsT TIpE3EHTALMM  O0s3aTeNIbHBIM — TPEOOBAHUEM  SIBJISIETCS
UCTIOJIB30BaHUE (PUPMEHHOTO CTHJISL YHUBEPCHUTETA.

Kpurepun onenkn (yCTHOrO 10KJIa/1a, COOOIIEHHS, B TOM YHCJIe
BbIIOJIHEHHBIX B (D)OpMe NPe3eHTALUI)

100-86 6anioB BBICTABISIETCS CTYJCHTY, €CJIM CTYSHT BBIPA3H CBOE MHEHHE I10
chopmympoBaHHO# TpobIIEeMe, apryMEHTUPOBAIT €T0, TOYHO OMPE/EIUB €€ COEpyKaHne
u cocrapmomme. CTyIeHT 3HaeT M BJafeeT HAaBBIKOM  CaMOCTOSITETIHHOM
HCCIIeIOBATEILCKOM pabOThl IO TEME HCCIIEIOBAHMS; METOIAMU U TIPUEMaMH aHaIn3a
TEOPETUYECKUX W/WIM TIPAKTHUECKUX AacCTeKTOB Hu3ydaeMod o0nacti. DakTUUecKux
OIIIMOOK, CBS3aHHBIX C TIOHMMAaHWEM TPOOJeMbl, HET; rpadudecku padota odopmiieHa
TIPaBUITLHO

85-76 - 6amnoB - paboTa XapaKTepU3yeTCsl CMBICTIOBOM 1ETBHOCTBIO, CBSI3HOCTBIO U
MOCTIEZI0BATEILHOCTBIO M3JI0KEHHST; JIOMyIeHo He Oosee 1 ommoOku mpu OOBSICHEHUH
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CMBICTIa WM COACpKaHusl MpoOiembl. JIisi aprymeHTary TPHUBOISTCS Pa3IMIHbIC
JaHHbIE  OTCYECTBEHHBIX W  3apyOSKHBIX  aBTOpoB.  [IpogeMOHCTPUPOBaHEI
UCCIIC/IOBATETIECKME YMEHHMS M HaBbIKM. DakTHUeCKHMX OMMOOK, CBSI3aHHBIX C
TIOHMMaHWEM TPO0JIeMbl, HeT. JlonyIieHb! ofjHa-ABe OMMOKH B OOpMIICHUH pabOThI

75-61 6amt — CTy/IeHT MPOBOJUT JOCTATOUYHO CAMOCTOSITEILHBIN aHATN3 OCHOBHBIX
3TaloB U CMBICIIOBBIX COCTAaBJIOMIMX MPOOJEMBI; TOHMMAeT 0a30BbIE OCHOBBI H
TeopeThdeckoe 00OCHOBaHWE BHIOpAaHHOM TeMbl. [IpuBlieyeHb OCHOBHBIE MICTOYHUKH TI0
paccMatpuBaeMoii TeMe. JlomyiiieHo He Gosiee 2 OMMOOK B CMBICIEC WM COZACP KaHWH
npo0OJIeMbI, 0popMITCHIH paOOTHI

60 u MeHee OaIOB - eci padOTa MPEACTABISIET COOOM IMepecKa3aHHbIA WK
TIOJTHOCTBIO TIEPETTMCAHHBINA UCXOTHBIN TEKCT 0€3 COOCTBEHHBIX KOMMEHTApHEB, AHAJIHM3A.
He packpsiTa cTpykTypa ¥ TeOpeTUYecKasl COCTAaBIIOMAs TeMbl. [lomyieHo Tpu wim
Oonee Tpex OMMOOK B CMBICIOBOM COJEP)KAaHUM PACKpbIBAEMOM IMpoOiIeMbl, B

oopmiieHHN pabOTHI.

Bonpocsl 1j1s1 CaMOKOHTPOJIS

BOHpOCBI AJIs1 CAMOKOHTPOJIA IMPSAHASHAYCHBI JJIsI CaAaMOITPOBCPKU CTYACHTOM
YCBOCHUA MaTcpualia, IOATOTOBKH K BBIIOJIHCHHIO W CCMCCTPOBBIX 3a,Z[aHI/If/'I nu
caadye OJOK3aMCEHa. I[J'IH YJIO6CTBa IMOJIb30BaHWs BOIIPOCHI OJII CAMOKOHTPOJIA
pa3OUTHI 10 pa3aesaM U TeMaM TEOPETUUYECKON YacTu Kypca JUCIUTUIAHBI.

Tema 1. Professional etiquette of a hospitality industry
Dress code and grooming
Professional communication styles
Intercultural communication patterns
Principles and differences of work and communication with partners and clients from
other countries
Additional skills and knowledge for a tourism industry employee
Workshops and fam-tours types

Tema 2. An introduction to tourism
Reasons to study tourism

Definition of tourism
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What is the tourist product?

The nature of tourism

Definition of a tourist destination
Tema 3. Tourism impacts

The economic impacts of tourism

The international tourist market

The value of economic data

The economic impacts of tourism

Statistical measurement of tourism

The sociocultural impacts of tourism

Legislation and guidance protecting the tourist destination

The sociocultural effects of tourism

The hosts’ impacts on tourists

Cultural transgressions

The exploitation of indigenous populations

Managing the social impacts of tourism

Bringing economic benefits to locals

The impacts of travel on tourists’ health

Politicocultural impacts

The environmental impacts of tourism

The environmental effects of tourism

Public-sector planning for control and conservation

The public/private-sector interface in the development of sustainable tourism
Tema 4. Tourism mechanisms: operators and agencies

What are tourism main participants of a tourism industry?

Types of tourism (internal, external, domestic, international)

Types of companies and their basic structure

Types of tourists

The role of the tour operator

The role of air brokers

Economic forces in tour operating
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The long-haul market
Seat only sales
Consumer complaints
The nature of tour operating
The role of the resort representative
Pricing the package tour
The tour brochure
The reservations system
Operators selling direct
The scale of the retail sector
The power of the travel agency chains
The profitability of travel agents
The role of travel agents
Distribution trends
Setting up and running a travel agency
Travel agency skills and competences
Travel agency appointments
Tema 5. Current situation analysis
What defines a destination?
Categorizing destinations
Coastal tourism
Urban tourism
Rural tourism
Island tourism
Spa tourism
The successful destination
Design of the built and natural environment
The media and their influence on tourist destinations
Destinations of the future
Main challenges and problems of the industry in the region

Tema 6. Tourism logistics
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Types of transfers and transport
Extra transport services
Excursions organizations
Tourist transport by air
The airline business
The organization of air transport
Air transport regulation
The deregulation of air transport
The economics of airline operation
Environmental concerns
The marketing of air services
What is the future like for air transport?
Tourist transport by water
The ocean liners
Cruising
Ferry services
Coastal and inland waterways tourism
Seagoing pleasure craft
What does the future hold for passenger ships?
Tourist transport on land
The role of the railways in tourism
Coach travel
The private car
Cycling and tourism
Tourists on foot
Tema 7. The hospitality sector: accommodation and catering services
The structure of the accommaodation sector
Types of accommodation
Types of rooms
Types of services provided in different types of accommodation

The nature of demand for accommodation facilities
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Famous hotel chains in the world and their characteristics
The distribution of accommaodation
Basic structure of a hotel management
Duties and responsibilities in the hotel
Check-in and check-out procedure
Environmental issues
Effects of diet trends
Types of food services on a tour
Types of food services in a hotel
Catering
Tema 8. How to narrow down your product
The structure and organization of the travel and tourism industry
Integration in the tourism industry
Tourist attractions: defining the attraction
Types of tours and tourisms
Cultural tourism
Religious tourism
Shopping
Gastronomic tourism
Other attractions
Events
Sports tourism
Business tourism
Trends in business tourism
The meetings industry
Incentive travel
Exhibitions and trade fairs
Individual business travel
Tema 9. Tour budgeting and documenting
Visa, insurance, necessary documentation and their varieties

Logistics, accommodation and food
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Entertainment (excursions, events, etc.)

Planning and calculation of the tour (costs, expenses, pricing, discounts, agents’ margin,

etc.)

Regulation and laws

Complaints and dealing with them

Ways of payment and its guarantee

Tema 10. Tools to promote your product (6 uac.)

Memoo axmueno2o/ uHmMEPAKMUBCHOZ0 O00YYEeHUA — MemOoO JIeKUYUU-OUCKYCCUU,

Mmemoo Keiic-3aoauu (6 uac.)

The demand for tourism

The tourist’s needs and wants

General and specific motivation

Segmenting the tourism market

Consumer processes

Making the decision

Fashion and taste

The motivations of business travelers

Motivators and facilitators

Factors influencing changes in tourist demand
PR and advertisement

Partnership and networking

Product placement

Social media, direct mailing, contextual advertisement

IV. KOHTPOJIb JOCTUXKEHWS IIEJIEM KYPCA

N Konrpoaupye- Koabt 1 5anbt OHeH?qule cpeacrsa
o/ | MPl€ pasiebl (OPMHEPOBAHHS KOMITETEHIHI TeKy Ui NMPOMEXKYTOUHAS
AUCHHIIVIMHBI KOHTPOJIb aTrrecranusda

Pazgen I. I1K-6.1 3nanue
Ornpenenenne u Teopemqecmﬁx OCHOBH |y e (ITP-7)

1 aHajms . | IIK-6 ocodenHoCTeli CobecenoBanue Tecr (TIP-1)
TYPUCTUYECKOMN 00CITy>)KMBaHUS (VO-1)
JIESITENLHOCTH U noTpedureneit u
€€ BIIMSHUS TYPUCTOB B TYPUCTCKUX
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KOMITIaHUAX U

Paznen Il. TYPHCTCKUX
dopMHUpOBaHUE Mapuipyrax;
TYPUCTHYECKOTO [1K-6.2 3nanue
IPOJYKTa ACCOPTUMEHTA,
XapaKTePUCTHK U LIeH
IpearaéMblx
TYPUCTCKUX
IPOJIYKTOB;

[1K-6.3 ymenue
UCIIOJIb30BATh

COBpPEMCHHBIC
POU3BOCTBEHHBIE,

UH(POPMALMOHHBIE U Keitc-saziaun (ITP-
KOMMYHUKaTHBHBIC 11)

TEXHOJIOTHH B chepe Cobecenopate Tecr (ITP-1)
TypHU3Ma (VO-1)

rOCTEIPUIMCTBA;

[1K-6.4 ymenue
MIPOBOJIUTH aHAIIN3
noTpeOHOCTEH
3aKa3uuKa.

V. CIIMCOK YYEBHOM JIUTEPATYPbI U UH®OPMAIIMOHHO-
METOINYECKOE OBECIIEYEHHUE JUCHUIIVINHBI

OcHoBHas auTEparypa
(an1eKmpoHHble U nedamHbvle U30aHUs)

1. Tourism and Leisure [Electronic resource] / Harald Pechlaner, Egon
Smeral. - Springer Fachmedien Wiesbaden, 2015. — 386p. — Available at:
https://lib.dvfu.ru:8443/lib/item?id=chamo:857877 &theme=FEFU

2. Cultural Tourism in a Digital Era [Electronic resource] / Vicky Katsoni. -
Springer International Publishing, 2015. — 417p. — Available at:
https://lib.dvfu.ru:8443/lib/item?id=chamo:859985&theme=FEFU

3. Responsible Tourism and CSR [Electronic resource] / Mara Manente,
Valeria Minghetti, Erica Mingotto. - Springer International Publishing, 2014. —
132p. — Available at:
https://lib.dvfu.ru:8443/lib/item?id=chamo:851815&theme=FEFU

JlonmosHUTEIbHAA JIMUTEPATypPa
(neyammvle u 271eKMpOHHbIE U30AHUS)

1. Social Media Marketing in Tourism and Hospitality [Electronic resource] /
Roberta Minazzi. - Springer International Publishing, 2015. — 163p. — Available
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https://lib.dvfu.ru:8443/lib/item?id=chamo:857877&theme=FEFU
https://lib.dvfu.ru:8443/lib/item?id=chamo:859985&theme=FEFU

at: https://lib.dvfu.ru:8443/lib/item?id=chamo:854864 &theme=FEFU

2. Health and Wellness Tourism [Electronic resource] / Marta Peris-Ortiz,
José Alvarez-Garcia. - Springer International Publishing, 2015. — 183p. —
Available at: https://lib.dvfu.ru:8443/lib/item?id=chamo:854261&theme=FEFU

3. Hospitality Today: An Introduction, Eighth Edition. — The American Hotel
& Lodging educational Institute, 2017. - 112p. - Awvailable at:
https://www.ahlei.org/

4. Worldwide destinations (5th edition): the geography of travel and tourism /
Brian Boniface, Chris Cooper. - Oxford: Elsevier, 2009. — 644p. — Available at:
https://books.google.ru/

5. The business of Tourism (8th edition) / J.Christopher Holloway, Claire
Humphreys, Rob Davidson. - Harlow: Pearson, 2009. — 793p. — Available at:
https://b-ok.org/book/1180441/3ff094

Ilepeyensb pecypcoB HHPOPMALUOHHO-TEJICEKOMMYHHKAIIMUOHHOM CETH
«HHTEepHET»

1. Odbunmansabii cait BcemupHoil Typuctckoin opranuzanuu mpu OOH.
Pexxum mocrtyma: http://www2.unwto.org/

2. lnTepHeT-CripaBOYHUK MPAKTHUECKOW MH(OpMAIUK sl TypucToB. Pexum
noctyna: https://tonkosti.ru/

3. Odummaneuenii  caiit  Accormmanuu  TypomepatopoB Poccun.  Pexum
nocryna: http://www.atorus.ru/

4. lnpopmarimoHHas rpyIrma TYPITPOM. Pexxum JOCTYyTIA:
https://www.tourprom.ru/

5. Typucrckas opranuzanus peruoHoB Poccun. Pexxum noctyma: tapp.pd

6. Odunmanesiii cailt Poccuiickoro coro3za Typunmayctpun. Pexum noctymabd
http://www.rostourunion.ru/

Ilepeyenb HHPOPMALTMOHHBIX TEXHOJIOTHH
U MPOrPaMMHOI0 o0ecreYeHnst

1. Pecypcbl  00pa3oBaTenbHOTO WHCTUTYTa AMEpPUKAHCKOW Accolmamuu
oreneit (AHLEI). Pexxum mocrtyma: https://www.ahlei.org/

2. Ilporpammuoe obecnieuenue: Microsoft Word, Microsoft Excel, Microsoft
PowerPoint.

VI. METOANYECKHE YKA3AHUA 11O OCBOEHUIO JTUCIIUTIJIMHBI

Peanuzamus nucuurmuinbael «Tour and travel management (Opranuzanus u
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https://lib.dvfu.ru:8443/lib/item?id=chamo:854864&theme=FEFU
https://lib.dvfu.ru:8443/lib/item?id=chamo:854261&theme=FEFU
https://www.ahlei.org/
https://books.google.ru/
https://b-ok.org/book/1180441/3ff094
http://www2.unwto.org/
https://tonkosti.ru/
http://www.atorus.ru/
https://www.tourprom.ru/
http://www.rostourunion.ru/
https://www.ahlei.org/

YIPABJICHHUE TTOE3/IKaMM)» MPETyCMaTPUBACT CIECIYIONTNE BUIbI YI€OHON pabOTHI:
MPaKTUYECKUE 3aHATHUS, CAMOCTOSITENIbHYIO pa0OTy CTYy/I€HTOB, TEKYIIUNA KOHTPOJIb
U IPOMEKYTOUHYIO aTTECTAIHIO.

OcBoenne kypca aucuumuinHbl «Tour and travel management (Opranuzarus
U yNpaBJICHHUE MOE3IKaMu )» MPEIOoIaraeT peMTUHIOBYIO CUCTEMY OIICHKU 3HAHUMN
CTYJIEHTOB U TIPEIyCMaTPUBACT CO CTOPOHBI MPEMOAaBATENS TEKYIIHA KOHTPOJIb 3a
MOCEIICHUEM CTYJCHTaAMHU MPAKTUYCCKUX 3aHATHHA, MMOATOTOBKON M BBHITIOJHEHUEM
BCEX BUJIOB CAMOCTOSITEILHON paOOTHI.

[IpomexxyTodHO# aTTectanuei mo muctmminae « Tour and travel management
(Opranuzanusi W yNOpaBlIGHUE T[IOE3JIKaMU)» SBJISETCS OSK3aMEH, KOTOPbIN
MIPOBOJIUTCS B BUJI€ UTOTOBOT'O TECTUPOBAHUS U YCTHOTO OMPOCa.

B teuenue yueOHOro cemectpa oOy4arommumMcst HyKHO:

e Toceriath 3ausaTus (9 6amios);

e YCIICIIIHO BBINOJHUTD ayJUTOpHBIC 3aanus (18 OannoB);

e CBOCBPEMCHHO U YCICIIHO BBHINIOJHUATH BCE BHUABI CaMOCTOSTECIIBHON
paboTsI (23 Oamna);

e CBOCBPEMECHHO W YCIICIIHO BBIOJHUTh W MPEACTABUTH TPOEKT-
npesenTanuio (10 6amios);

e CBOCBPEMCHHO M YCICIIHO BBINOJHUTH HTOroBoe TectupoBanue (40
0aJlIoB).

CTyaeHT cyMTaeTcs aTTECTOBAHHBIM IO auciuiuinae «Tour and travel
management (OpraHuzanuss ¥ yOpaBIE€HUE TMIOE3JAKAMH)» TIPU  YCIOBUH
BBITIOJIHGHUST BCEX BHJIOB TEKYIIETO KOHTPOJS W CaMOCTOSATEIBHON paboThl,
MPETYCMOTPEHHBIX YIEOHON MTPOTPaMMON.

Kputepun onenkn 1o guciuiummae «Tour and travel management
(Opranuzanusi W yOpaBlI€HHE TMO€3JKaMH)» JJISI aTTecTallid Ha DJK3aMEHe
cneayromue: 86-100 OamnoB — «oTiau4HO», 76-85 OayioB — «xopomioy», 61-75
0aIIJIOB — «YJIOBJIETBOPUTENHHO», 60 1 MeHee 0alIoB — «HEYA0BIETBOPUTEIBHOY.

[lepecuer GaminoB TO TEKylmIeMy KOHTPOJIIO W CaMOCTOSITEIbHOW paboTe

POU3BOAUTCS MO hopmyIe:
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P(n) i[ 2 X ki]
n)= max Tl
— Oi w

roe: W= Y, ki’ wis Tekymero peiiTiHra;

W= " k' 111 UTOrOBOrO peiiTHHra;

P(n) — pediThHT cTyneHTa;

M — o0IIiee KOJIMYECTBO KOHTPOIBHBIX MEPOIPUSTHIA;

N — KOJIMYECTBO POBEACHHBIX KOHTPOJIBHBIX MEPOIIPHUSTHI;

0; — 0aJL1, MOJIyYeHHBIH CTYyEHTOM Ha i-OM KOHTPOJIEHOM MEPOIPUSTHY;

0;"™" — MaKCHMalIbHO BO3MOXHBIH OaI CTyJECHTa IO i-My KOHTPOJIBHOMY
MEpOIIPHUSATHIO;

k; — BecoBolt KOI(QDHUIMEHT i-r0 KOHTPOILHOTO MEPOIPHSTHS;

k' — BecoBOil KO3(PUIMEHT I-T0 KOHTPOJIBHOTO MEPONPUSTHS, €CIU OHO

ABJIACTCA OCHOBHBIM, WUJIN O, €CJIN OHO ABJISACTCA JOIIOJIHUTCIBbHBIM.

PexomMeHganum no NJIAHUPOBAHUIO U OPraHU3ALMU BPEMEHH,
OTBEICHHOT0 HA U3y4YeHHe TUCUHUIIHHbI

OnTuManbHbIM BapUAaHTOM I[IJIAHUPOBAHUS M OpraHu3alud  CTYJECHTOM
BPEMEHH, HEOOXOAMMOTO ISl M3yYeHUs IUCHUIUIMHBI, SBISETCS PaBHOMEPHOE
pacnpezesnieHue y4eOHOM Harpysku, T.€. CHCTEMaTHYEeCKOE O3HAKOMJIEHHE C
TEOPETUUYECKUM MaTepuajoM Ha 3aHATHSIX U 3aKpeIUIeHUE MOJYyYEHHBIX 3HAHWUN
IpU TOATOTOBKE U BBINOJHEHWH pabOT W 3aJaHMid, TPETYCMOTPEHHBIX st
CaMOCTOSITENIbHOM pabOThI CTYIEHTOB.

[TonroToBKY K BBIMOJHEHHIO BCEX pabOT HEOOXOAMMO MPOBOAMTH 3apaHee,
4yTOOBl OBLIa BO3MOXHOCTh IPOKOHCYJBTUPOBAThCA C MpEnojaBareieM 1o
BO3HUKAIOIIMM Bompocam. B ciyuae mnpomycka 3aHATHS, HEOOXOAUMO
MIPEIOCTaBUTh MMChMEHHBIA KOHCTIEKT MPOMYIIICHHON TEMBI.

CamMocTosTeNnbHYI0 paboTy CIEAyeT BBITIONHITh COMVIACHO Tpaduky u
TpeOOBaHUAM, MPEAJIOKEHHBIM MPENO/IaBATEIIEM.

AJITOPUTM M3YYeHHS THCIUTITHHBI

I/I3yquHe Kypca HOOJDKHO BCCTUCH CHCTCMATHUYCCKU MW COIPOBOKIATHCA
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COCTaBJICHHEM MOAPOOHOTO KOHCTEKTa. B KOHCTIEKT peKOMEHAYETCs BKIIOYaTh BCE
BUJIbl y4eOHOW pabOThl: TEOPETUYECKUN MaTepHall, CaMOCTOSTEIbHYIO MIPOPAOOTKY
PEKOMEHyEMOM OCHOBHOM M JIOIIOJIHUTEIBHOM JINTEPATYphl, OTBETHI HA BOIPOCHI
JUIL CAMOKOHTPOJII M JIPYTH€ 3aJaHUsl, IPELYCMOTPEHHBIE Ul CAMOCTOSATEIBHOU
pabOThI CTYIEHTOB.

OCHOBHBIM MPOMEXKYTOUYHBIM IIOKA3aTeJeM YCIEIIHOCTH CTYJIEHTa B
IIPOLIECCE U3YUEHUS JUCLHUILINHBI SBJISETCA €ro TOTOBHOCTH K BBIIIOJHEHHIO KEWC-
3a]a4 U Ipe3eHTalus pa3pabOTaHHOTO IPOEKTA.

Kpureprem TOTOBHOCTM K KeHC-337jadyaM sBJISIETCA YMEHHME CTyACHTa
OTBETUTH HAa BCE KOHTPOJIBbHBIE BOIIPOCHI, PEKOMEHI0BAaHHBIE NIPETIOJABATEIIEM.

3HaHUs, MOJYYEHHBIE CTYJIEHTaMH B IPOLECCE HW3YYEHUS JUCLUIUIMHBI,
JOJKHBI 3aKPEIUATHCS HE TOBTOPEHUEM, & IPUMEHEHUEM MaTepraiia. DTOU LENN
npu uzydeHuu aucummuHbel «Tour and travel management (Opranuzauus u
YIPABJICHUE MOE3KAMHM)» CIIY>)KAT aKTUBHbIE (POPMBI U METOJIbI OOYYEHUs, TaKHUe
KaK METOJ JIEKIUU-IUCKYCCUU, MO3TOBOTO IITypMa, padOThl B Mapax U KOMaHAaX,
Kelic-3aJ1aul, KOTOpbIE JalOT BO3MOKHOCTb CTY/IEHTY OCBOUTH MPO(ECCHOHAIbHBIE
KOMIIETEHIIMM U TMPOSIBUTh UX B YCIOBUAX, UMUTHUPYIOIIMX MPO(hEeCCHOHATbHYIO
NEATEIBHOCTb.

Oco0oe 3HaueHue JUIsi OCBOEHUS TEOPETHMYECKOro Marepuana | Jjs
npuoOpeTeHuss U (HOPMUPOBAHMS YMEHHI M HABBIKOB HMMEET CaMOCTOSITEIbHAas
pabota crynentoB. CamocTosiTeNibHas paboTa CTYJIEHTOB M0 JaHHOM TUCIUIUINHE
MPEyCMATPUBAET H3YYCHUE PEKOMEHIYEMOW OCHOBHOM U JIOMOJHUTEIBLHOU
JUTEPATYPHI, HATUCAHUE KOHCIIEKTOB, MOATOTOBKY K YYaCTHUIO B JIHCKYCCHSX Ha
3aHATUAX, OJIMI-OMpOCax, pEeIIeHUuEe Keic-3aJady, TMOArOTOBKY Mpe3eHTalUn
IIPOEKTA U MOATOTOBKY K POMEKYTOUHOU aTTECTAllMU — IK3aMEHY.

Jlnst caMOnpOBEpKH YCBOEHHsI MaTepuasia, IOATOTOBKH K BBITOJIHEHUIO
TEKYUIUX 33JaHui U padoT, U cJavye IK3aMeHa CTyIECHTaM NpeaaratoTcsi BOPOCHI

AJIs1 CAMOKOHTPOJIA.

PexoMeHpanum mo UCIoJib30BaHUI0 MEeTOI0B AKTUBHOI'0 Oﬁyqul/lﬂ

Jnsa  mnoBbimenuss  3¢dekTuBHOCTH  00pa3oBaTeNIbHOTO  Mpolecca |
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dbopMUpOBaHUA AKTUBHOM JIMYHOCTU CTYJEHTa BAXKHYIO pOJb WrpaeT TaKou
IPUHLIMI OOy4YEeHMs] KaK MO3HaBaTelIbHAasi aKTUBHOCTb CTYJIEHTOB. Llenbio Takoro
oOyueHusl SBJIAETCS HE TOJIBKO OCBOCHUE 3HAHWM, YMEHHUH, HaBBIKOB, HO H
¢bopMUpOBaHHE OCHOBOIIOJIATAIONIMX KAuyeCTB JUYHOCTH, YTO OOYyCIaBIMBACT
HEOOXOJMMOCTh HCHOJIb30BAaHUSI METOAOB AKTUBHOIO OOyudeHHus, 0e3 KOTOpBIX
HEBO3MOKHO (DOPMHUPOBAHUE CIIEIHATNCTA, CIOCOOHOTO pemaTh MpodecCroHaNbHbIC
34/1a41 B COBPEMEHHBIX PHIHOYHBIX yCIOBUAX.

JUia pa3BuTUS NPOPECCHOHANBHBIX HABBIKOB M JIMYHOCTH CTYJEHTa B
KAaueCTBE METOJOB AaKTUBHOIO OOY4YEHHs LIeJIecCO00pa3HO MCIOJIb30BATh JIEKLIMH-
JUACKYCCHM, KOTOPBIE IMO3BOJIAIOT CTYIEHTAM OCMBICIMBAThL U CAMOCTOSTENIBHO
UHTEPIIPETUPOBATh MaTepual Kypca, METOJ MO3TOBOro-IITYypMa, KeHc-3a7aui,
MPEACTABIAIONIME COOOl ONHCAHME [EJOBOM CHUTyalld, KOTOpas peajbHO
BO3HUKAJla WJIM BO3HUKAaEeT B Ipolecce aesTeNbHOCTH. Meron Onui-onpoca
II03BOJIAECT NPOBEPUTH 3aKPEIICHUE W IOHMMAaHUE IPOWIECHHOIO Marepuaia Iio
W3YYEHHBIM TEMaM.

Peanmuzanus Takoro THma oOydeHus o aucuuiuiiae «Tour and travel
management (OpraHusanusi ¥ yopaBJIeHHE TOE€3/KaMH)» OCYIIECTBIISIETCS depes
MCIIOJIb30BAaHUE MAPHON M KOMaHAHOW pabOThl, B YACTHOCTU PEUIECHUSI peajbHBIX
KEMCOB U3 MHIYCTPUU OpPraHU3alMU MEPOIPUATHM, KOTOPBIE MOKHO OIPEIEIUTD
METOAbl MMWTALUMU TPUHATHSA PELICHUW B Pa3IMYHBIX CUTyallUAX IIyTeEM
IIPOUTPBIBAHMS BAPUAHTOB I10 3aJaHHBIM YCIIOBUSIM.

Kenc-3amaun nperHasHadeHsbl I UCIOJIB30BAHUS CTYACHTAMU KOHKPETHBIX
OpPUEMOB U KOHLEMUUN NOpU MX BBIIOJHEHUM JJS TOrO, YTOOBI MOJIYYHUTb
JIOCTaTOYHBIM YPOBEHb 3HAHUN U YMEHUU [T IPUHSATUS PELICHUNA B aHAJOTUYHBIX
CUTyalUMsAX Ha MPEAUpPUATUAX, TEM CaMbIM YMEHbIIAs pPa3pblB  MEXKIY
TEOPETUYECKUMU 3HAHUAMHU U IIPAKTUYECKMMM YMEHUsMM. PemeHue kenc-3anad
CTYJI€HTaM MpeJjiaraeTcs B 3aBEpPIICHUHN U3YYCHUS ONpeesIeHHON yueOHON TeMBI,
a 3HaHUs, ITOJYYCHHbIC HA 3aHATHUAX, JOJDKHBI CTaThb OCHOBOMW IS PELIEHUS 3THUX
3amad. M3 aToro cienyer, 4To CTYIEHT JOJDKEH BIIAJETh JOCTATOYHBIM YPOBHEM
3HaHUSA MaTepuana, yMeTb paboTaTh C ACUCTBYIOIIEH JHOKyMEHTalluew, u T.1.
CTyAeHT TOJKEH YMETh IPABUIIBHO HHTEPIPETUPOBATH CUTYALIHIO, T.€. IPABUIIBHO
OTIpENENATh — Kakue (haKTOpPhI ABISAIOTCA HanOoJiee BAXKHBIMU B TJAHHOW CUTYaIlH
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U KaKoe perieHne Heo0X0IMMO IPUHSTh.

Bce Merompl akTUBHOTO OOy4Y€HHsS TPHU3BAaHBI BBIPAOATHIBATH CICAYIOIINC
YMEHHS ¥ HABBIKH Y CTYJECHTOB:

— paboTaTh C yBEIMYMBAIONIUMCS W TOCTOSHHO OOHOBIISIOIIAMCS TTOTOKOM
uH(popMaIuu B 00JaCTH OpraHU3aIUA MEPOTIPUITHIA;

— BBICKA3bIBaTh M OTCTaMBATh CBOK TOYKY 3PEHUS YETKOW, YBEPEHHOW U
IrPaMOTHOM PEYbIO;

— BBIpadaThIBaTh COOCTBEHHOE MHEHHE Ha OCHOBE OCMBICIICHUS TIOTyYEeHHBIX
3HAHUU U NIPOBEICHUS UCCIEN0BaHUN;

— CaMOCTOSITEJIbHO IPUHUMATH PEIICHMUS.

PexoMenaanuu no padore ¢ JurepaTrypoi

[Ipu camocTosTeNnbHOM paboOTe C PEKOMEHIyeMOW JUTEepaTypoi CTyJeHTaM
HE0OXOMMO TIPUACPKUBATHCS OMPEACIICHHON TTOCIEI0BATEIbHOCTH:

— Opu  BBHIOOpE JUTEPATYpHOrO HCTOYHUKA TEOPETHUYECKOrO0 Marepuasa
Jy4llle BCEro MCXOJUTh U3 OCHOBHBIX MOHSATHUNA M3yd4aeMON TEMbl Kypca, 4yTOObI
TOYHO 3HATh, YTO KOHKPETHO UCKATh B TOM WJIM NHOM HU3JaHUU;

— i Oosiee ryOOKOr0 YCBOCHUSI M TOHUMAHUSI MaTepuania ClelyeT YuTaTh
HE TOJILKO UMEIOIINECS B TEKCTE OMPEICIICHHUS U TIOHATHS, HO M KOHKPETHBIE IPUMEPHI,

— 4TOOBl TONYyYUTHh OoJiee OOBEMHBIE U CHUCTEMHBIC MPEJCTABICHUS 10
paccMaTpuBaeMoOil TeMe HEO0OXOAMMO TMPOCMOTPETh HECKOJBKO JIMTEPATypPHBIX
MCTOYHHUKOB (BO3MOKHO albTEPHATUBHBIX);

— HE CJEeAYeT KOHCIIEKTUPOBATh BECh TEKCT MO PacCMaTpUBAE€MOM TE€MeE, TaK
KaK TakoW IMOAXOJ HE JaeT BO3MOXKHOCTH OCO3HATh MaTepHasl, HEOOXOIUMO
BBIJICJIUTh U 3aKOHCIIEKTUPOBATh TOJIbKO OCHOBHBIE MOJIOKEHUS, OMpPEACICHUS U

IMOHATH, ITO3BOJIAIOININEC BEICTPOUTD JIOTHKY OTBCTA HAa N3Yy4YaCMbIC BOIIPOCHI.

PexomeHnaanum mo noaAroToBKe K 3K3aMeHy
[ToaroroBka K 5K3aMeHY M €T0 pe3yJIbTaTUBHOCTh TaKkKe TPeOyeT y CTYACHTOB
YMEHHSI ONTHUMAaJbHO OpPraHU30BbIBATH CBOE BpeMs. MpaeanbHO, e€cim CTyIeHT
O3HAKOMMJICS ¢ OCHOBHBIMH IOJIOKEHUSAMH, ONPEAECICHUSIMU U IOHATUSMU Kypca B

npouecce ayJaJuTOPHOIro M3Yy4YCHUA JUCHHILIMHBI, TOrZa IIOAIOTOBKA K 3K3aMCHY
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MO3BOJIUT CHCTEMATU3HPOBATh H3YYCHHBI MaTeprall U TIIyO)Ke ero YCBOUTD.
[ToaroToBKy K 3K3aMeHy Jy4llle HAYMHATH C PACIPEISICHUS MPEIT0KEHHBIX
KOHTPOJIBHBIX BOIIPOCOB IO pa3jieiaM U TeMaM Kypca. 3aTeM HEOOXOIUMO BBISICHUTD
HAJIMYME TEOPETUYECKIX MICTOYHMKOB (KOHCTIEKTA JICKITNIA, YIeOHUKOB, YIEOHBIX TTOCOOHIA).
[Ipy w3yueHum Martepuanga CIEAyeT BBIACIATh OCHOBHBIC ITOJIOKCHHUS,
OTIPE/ICIICHUST W TOHATHS, MOXXHO HMX KOHCIICGKTHPOBaTh. BBIJEICHHE OMOPHBIX
MOJIOKEHUM  JTACT  BO3MOKHOCTH

CUCTCMATU3HUPOBATL  IIPCACTABJIICHUA 110

AUCHUIIIIMHEC H, COOTBCTCTBCHHO, PE3YJIBbTATUBHCC IIOATOTOBUTLCA K 9K3dMCHY.

VIl. MATEPUAJIBHO-TEXHHUYECKOE OBECIIEYEHHUE

JUCHUTUIMHBI

J11s1 ocyIecTBIICHUsT 00pa30BaTEILHOIO Ipoliecca o qucuuIuinae « Tour and
travel management (Opranu3aniysi ¥ yrpaBJIeHHE MOE3IKaMu )» HEOOXOAUMBI:

— y4eOHasi ayJUuTOpUs C MyJIbTUMEAUNHBIM POEKTOPOM U HKPAHOM.

Vill. ®OHJIbl OHEHOYHbBIX CPEICTB

Kon n popmyampoBka Jransl GopMUPOBaAHUSA KOMIIETEHIIUH
KOMIIETEHIIUU
I1K-6.1
3HaeT TEOPETUYECKUX OCHOB U  OCOOEHHOCTEH
oOcimy>)kMBaHUsl ~ MOTpeOuTened U TYpPUCTOB B
IIK -6 3HaeT TYPUCTCKUX KOMIIAHUAX U TYPUCTCKUX MaplIpyrax;
VMeeT HaXOIUTh U I1K-6.2
OILICHUBATh HOBBIE 3HAET ACCOPTHUMEHT, XapaKTEpUCTHUKU W  IIEHBI
PBIHOYHBIC npeajaracMbIiX TYPUCTCKUX IMTPOAYKTOB,
BO3MO>XXHOCTH, 11K-6.3
(opmynuposarts yMeeT HCTIOIB30BATh COBPEMEHHBIE
OusHeC-uaen IIPOU3BOJICTBEHHEIE, nH(pOpMaAITMOHHBIE "
YmMmeer KOMMYHHUKATHBHBIE TEXHOJOTUU B cdepe Typu3Mma u
TOCTENPUUMCTBA;
I1K-6.4
yMeeT IPOBOIUTh aHAJN3 MOTPEOHOCTEN 3aKa3urKa.

KoHuTpoJb 1ocTukeHn nesei Kypca

Bun IIpumepubie
Ne Hara / cpoku . HOPMBI
CaMOCTOSITeIbHOI ®opma KOHTPOJIS
n/n BBINOJIHEHUS BpeMeHHU Ha
padoTshI
BBINOJIHEHH e
1. 8 Hepens N3yuyenue kelic-3ana4 10 Y CTHBIN onpoc
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11 nenens
16 Henensa
18 Henena
B Teuenue .
2. [TpakTrueckue 3a1aHus 10 YcTHBII onpoc
cemecTpa
B Teuenue
3. Hanucanue koHcrnekra 15 baui-omnpoc
cemecTpa
4 B Teuenue [ToaroroBka k 45 TectupoBanue
' ceMecTpa AK3aMEHY VYcTHbIi onpoc
UTOI'O 72
HIkayia oueHuBaHus YPOBHSA ¢OPMHPOBAHHOCTH KOMIIETEHIIUI
Kon n
! Jtanbl popMHUPOBAHUA
¢popmyupoBka Kpurepun IMoka3zarenu
KOMIIeTEeHI[UH
KOMIIeTeHIUH
- 3HaHKE
- TEOPETHYECKHE TEOPETHIECKUX
OCHOBBI U OCHOB H - CIIOCOOHOCTH
0COOEHHOCTH ocobeHHOCTeH [EepEUNCIIUTD
00CITy)KHBaHUS 00CITy)KHBAHUS TEOPETHYECKHE OCHOBBI H
norpeduTenei u norpedurenelt u 0COOCHHOCTH
TYPHCTOB B TYPHCTOB B 00CITy)KUBAHUSI
TYPUCTCKUX TYPUCTCKUX norpedurenei u
sHaer KOMITaHHSX 1 KOMIaHUSIX 1 TYPHCTOB B TYPHCTCKHX
TYPHCTCKHX TYPHCTCKHX KOMIIQHUSIX M TYPUCTCKUX
K _ & MapIipyTax; MapIipyTax; MapuipyTax;

- - aCCOPTHMEHT, - 3HaHKE - CIOCOOHOCTH
Ymeer XapakTEPUCTUKH U ACCOPTUMEHTA, 0XapaKTepPU30BaTh
HaxoOIuThb U LIEHBI IPEIaraeMbIX | XapaKTEpUCTUK U aCCOPTHUMEHT U LIEHBI
OIICHHUBATH TYPUCTCKUX LIEH NIPEUIaracMbIX | IPENIaraéMbIX
HOBBIE HPOIYKTOB; TYPUCTCKHX TYPHUCTCKHX TIPOYKTOB;
pBIHOYHBIE HPOIYKTOB;

BO3MOKHOCTH,
dbopMynupoBaTh - YMCHHC .
HCIIONIb30BaTh - CIIOCOOHOCTH
OusHec-ueun - MCTIONB30BATH
COBpPEMCHHBIC HCIIOJIB30BaTh
COBpPEMEHHBIE
IMPOU3BOJICTBCHHBLIC COBPEMCHHBIC
HPOU3BOJICTBEHHBIC,
: [POU3BOJICTBEHHbIC,
WHPOPMAITUOHHBIE U
UH(POPMALMOHHBIE | HHPOPMAIOHHBIC 1
yMeeT | KOMMYyHHKaTHBHbIC
)51 KOMMYHUKATUBHBIC
TEXHOJIOTHUH;
KOMMYHHKATHBHBIC | TEXHOJIOTHH;
- TIPOBOJIUTD aHAJIH3
. TEXHOJIOTHUH; - CIOCOOHOCTD TPOBOIUTH
moTpebHOCTEH N
- YMEeHHE aHaJIN3 MMOTPEOHOCTEH
3aKa34YMKa;
[POBOJINTH AHAITM3 | 3aKa34MKa.
MOTpeOHOCTEH
3aKa34YMKa,;

3a‘IeTHO-3K3aMeHaHI/IOHHLIe MaTepHAJIbI

OueHo4YHBbIE CPeACTBA VIS POMEKYTOUYHOM aTTecTauuu

TecToBBICE 3aaHUA
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1. Review the major methods used to classify tourists.
2. Which of the following can be counted as tourists in the official definitions?
emilitary personnel
espace shuttle pilots
einternational conference delegates
etravelling diplomats
estudents
eimmigrants
3. What is the role of markets in economic activity?
4. Review the major elements of the tourism system — how do they relate to
each other?
5 How does a TSA classify tourism products?
6 What do you consider are the top 10 factors affecting tourism demand?
7. Suggest ways in which travel to a destination can be carbon neutral.
8 List some of the reasons why an individual may not participate in tourism.
9 Review the concepts of demand substitutes and complements in respect of a
leisure break to a city destination and provide two examples of each.
10. Identify some typical holiday patterns that occur at different stages of the
family life cycle.
11. Draft a table with headings such as Films, Newspapers/magazines, TV,
Experience, etc. and place these in relation to Germany, America, China, etc. in
order to identify the key ways that image has been created and what your
perceptions are.
12. Identify the key tourist typologies that predominate at a tourist destination
with which you are familiar.
13. Identify and list the phases you, your friends or family went through in the
purchase decision process for the last holiday you took.
14.  What important consumer behavior factors are similar or different in the
choice and purchase of tourism based upon the 20, 40 and 60 year age groups in

the population?
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15. Examine the materials used by tourist boards as printed literature or on
websites — what clues are there to indicate the key images being communicated?
16. Examine the data requirements for the demand tables of a TSA and see
whether they can be completed from the available information in your country.

17. What might be some of the key problems in comparing tourism statistics
from different areas and regions of the world?

18. Review the different methods of collecting tourism statistics.

19.  List the key questions you would ask in a domestic tourism survey.

20. How does the concept of elasticity help our understanding of tourism
demand?

21. Consider how the time period chosen affects the choice of techniques in
forecasting the demand for tourism.

22. Review the key determinants of demand at an aggregate level and their
importance for econometric models.

23.  List three advantages of quantitative approaches to demand forecasting and
three advantages of qualitative approaches.

24. Summarize the experiences of practitioners in developing procedures for
tourism demand forecasting.

25. Taking a destination of your choice list the steps you would take to plan for
future demand.

26. What are the principal differences in the markets attracted to different types
of destinations?

27. What are the differences between ‘competitive’ and ‘comparative” advantage
in the context of destinations?

28. ldentify five key trends impacting future visitation patterns to rural and
coastal destinations.

29. Why is the management of urban destinations particularly challenging?

30. What is the difference between a destination management organization and a
destination management partnership?

31. What methods would you use to determine the economic significance of

tourism activity on a national economy?
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32. Explain the meanings of direct, indirect and induced economic impacts and
discuss whether governments can influence the level of impact at each level.

33. Domestic tourism is just displacing consumer activity from other goods and
services within a national economy. Discuss.

34. How can tourism, domestic and international, act as a method of income
redistribution and what are the barriers to such an effect?

35.  With respect to the environmental impacts associated with tourism activity,
list three positive and negative impact examples at the (a) direct (b) indirect, and
(c) induced levels of impact.

36.  Assess the benefits and consider what made Agenda 21 so unique.

37. Explain briefly the difference between environmental impact assessments
(EIAs) and environmental audits.

38. What are the major difficulties associated with trying to identify the
environmental impacts caused by tourism activity?

39. If you were asked to present a talk, how would you define and explain eco-
tourism?

40. What are the major approaches to studying the socio-cultural impacts of
tourism?

41. Assess the models have been put forward to explain the development of
tourism and its impact on the local population. Do you think some members of the
population benefit more than others? If so, explain why.

42. What are the main socio-cultural dangers associated with allowing sex
tourism or gambling to be platforms for tourism development?

43. ldentify three direct positive socio-cultural impacts of tourism and three
indirect negative socio-cultural impacts of tourism.

44, What are the major difficulties involved in measuring the socio-cultural
impacts of tourism and what sources of data are available?

45.  Define sustainability.

46. What are the major obstacles to achieving sustainable development?

47. What methods can be used to make tourism more sustainable than it is at

present?
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48. What is meant by the term ‘carrying capacity’?

49. What are the major direct and indirect impacts of climate change on tourism
destinations?

50. How might tourism destinations adapt to climate change and what are the
limitations to such adaptations?

51.  Which theories of economic development provide the best basis for tourism
as a catalyst for economic development?

52. What are the major steps, and their sequence, that need to be undertaken as
part of the planning process?

53.  What reasons can be cited to explain tourism development plan failure at the
design stage?

54.  Why do tourism master plans/strategies fail at the implementation stage?

55.  List the characteristics of the tourism product that influence its attractiveness
as a development option. In so doing identify whether the characteristic provides a
positive or negative influence when considering tourism as a development option.
56. Identify and assess the different factors that influence travel risk and travel-
risk perceptions?

57. ldentify the main factors that are likely to determine the impact of terrorist
attacks on tourism destinations?

58. Examine the ways in which regional (e.g. Asia, Europe, Middle East)
tourism may suffer when only one or two countries within that region are in
conflict?

59. What would you see as the main customer segments that are attracted to
national parks?

60. In classifying attractions, how would you compare theme parks to, say,
museums?

61. What are the main factors affecting the establishment of a new large-scale
theme park attraction?

62. LEGOLANDs are a reflection of the LEGO toy. What other themed
attractions are reflections of industrially-produced products? Consider the

advantages and disadvantages of this type of development.
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63. In what ways has the accommodation sector changed since 1945 and what
effect has this had on the wider tourism industry?

64. Account for the diversity in the accommodation sector between different
countries and regions.

65. Given its diversity, how can the accommodation sector provide meaningful
comparisons of quality?

66. Review and discuss the key issues facing the accommodation sector from the
sharing economy and their likely impact in the future.

67. What are the benefits, to the small independent hotel, of participation in a
marketing consortium?

68. What strategies can small-to-medium sized accommodation providers adopt
to compete effectively with the larger chain operators?

69. What are the principal classifications of events?

70.  What are the differences between ‘hallmark’ and ‘mega’ events?

71. ldentify five key trends impacting on the future development of events.

72.  Why is the management of events now considered a profession?

73.  What are the important developments in social media in relation to events
management?

74. Review and discuss the roles of travel agencies, online travel agencies and
tour operators.

75. ldentify the benefits and drawbacks of further consolidation and
concentration in the distribution channel in tourism.

76. Compare and contrast differences in the distribution of the tourism product
between the

77. United States and Europe.

78.  What is likely to be the future impact of social media on intermediaries and
consumer decision making?

79.  What is the purpose of government regulation of transport? Is it desirable?
80. Compare and contrast the environmental impacts of different modes of

transport.
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81. List the components of a transport system and illustrate how the overall
performance of a mode of transport is governed by the relative strengths and
weaknesses of each.

82.  Explore how transport demand in destination areas brings benefits to public
transport operators.

83. Does it also bring conflicts or problems?

84. What do airlines gain from membership of inter-airline alliances?

85. Why are international tourism organizations important for tourism and
tourism development?

86. Suggest some of the areas in a continent of your choice that might be
classified as peripheral and the features that would make them attractive for
tourism development.

87. Suggest some of the non-governmental organizations in your own country
that have a significant influence on tourism policy.

88. Provide a short memo indicating why your medium-size hotel chain should
adopt a relationship marketing approach to its business.

89. What are the main ways in which value can be added to the tourism product?
90. How can the tourism industry increase satisfaction in its management of the
service product?

91. Provide a list of the main types of risk which a tourist may experience when
visiting China.

92. Create a checklist for carrying out the quality audit of a tourism business of
your choice.

93. Identify some of the recent changes in technology and discuss how these
may affect the tourism consumer or company.

94. What do the acronyms PESTEL and SWOT stand for and how do they
inform marketing decisions?

95. List the main problems that could be encountered when producing a
marketing plan for a hotel group of companies.

96. Describe the four levels of marketing environment and identify how these

may affect the company.
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97. Determine, with reasons, the most effective segments to target for farm
tourism in Europe.

98. Provide a list of the benefits that will be achieved from increasing the
strength of the brand for a large hotel chain with a low level of awareness.

99. Name and describe, with examples, the different product levels that may
exist for a leading airline.

100. How has the Internet changed the role of each player in the tourism
industry?

101. What are the key factors that influence the adoption of ICTs in the tourism
industry?

102. What is disintermediation and re-intermediation in tourism?

103. How do airlines change their business functions as a result of the Internet?
104. How can tourism organizations maximize their online representation?

105. What is the influence of social media?

106. How is the proliferation of mobile devices affecting tourism?

107. What are the Internet-related challenges for managing tourism brands?

Kpurepuu BbICTaB/IeHHsI OLIEHKHU CTY/IEHTY HA 3a4eTe/ IK3aMeHe
no aucuuiuinie « Tour and travel management (Opranusanusi ¥ ynpabJieHUe

Moe3AKaAMM )»

Bbanabl Ouenka
(perTHHTrOBOM JK3aMeHa TpebdoBanus k ¢pOPpMHPOBAHHBIM KOMIICTCHIMAM
OLICHKH) (crangapTHas)

OrneHka «OTJIMYHO»/ «3a4T€HO» BBICTABIISIETCS CTYACHTY,
€clii OH TJIyOOKO W TMPOYHO YCBOWJI MPOrpPAMMHBIN
MaTepual, HCUYEPIBIBAIOLIE, IOCIEHOBATEIBHO, YETKO M
JIOTUYECKH CTPOMHO €r0 M3JIaraeT, yMeeT TECHO YBA3bIBaTh
TEOPHIO C MPAKTHKOH, CBOOOJHO CHpaBISETCS C 3a/lauaMu,
86-100 «OTIIIHON/ BOIPOCAMU M JPYTMMHM BHJIaMH NPUMEHEHUs 3HAHUU,
«3a4TCHO» IIPUYEM HE 3aTPYAHSAETCS C OTBETOM IIPU BUAOU3MEHEHUU
3a/laHuUH, UCIIOJIB3YET B OTBETE MaTepual
MOHOTpaduueckon JUTEPATYPBHI, IIPaBUIIBHO
000CHOBBIBAET MIPUHATOE peleHue, BJIAJICET
Pa3HOCTOPOHHUMHU HaBBIKAMM U TPUEMaMHU BBIIIOJIHEHUS
MIPAaKTHUYECKHX 3a/1a4.
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85-76

«xopomoy/
«3aYTECHO»

OreHka «XOpoULIO»/ «3auTE€HO» BBICTABISETCS CTYACHTY,
€CIi OH TBEpAO 3HaeT Marepuall, TPaMOTHO U IO
CYIIECTBY H3JIaraeT €ro, He JOIyCKas CYIIECTBEHHBIX
HETOYHOCTEH B OTBETE Ha BOMPOC, MPABMWIBHO MPUMEHSET
TEOPETUYECKHUE TOJOKEHUS NPU PEHICHUH MPAKTHYECKUX
BOIIPOCOB M 3aJiay, BJIaZiceT HEOOXOAUMBIMU HABbIKAMHU U
MIpUEMaMH UX BBITIOJTHEHUSI.

75-61

«yIOBIETBOPUTEI
bHOY/
«3a4TEHO»

OrneHka «yJOBIECTBOPUTEIBHO»/ «3a4TEHOY» BBICTABISECTCS
CTYINCHTY, €CIM OH HMEET 3HAHUSA TOJIBKO OCHOBHOIO
MaTepuaga, HO HE YCBOWJI €ro JeTalel, JOIIyCKaeT
HETOYHOCTH, HEJOCTAaTOYHO NpPaBUIbHbBIE (OPMYITHPOBKH,
HapylIeHHs  JIOTUYECKOW  IOCIEAOBATEIbHOCTH B
U3JI0)KEHUU IPOrPaMMHOIO  MaTepuaia, HCIbITHIBAET
3aTpy/AHEHUs IPU BBIIOJHEHUH PAKTHUECKUX padoT.

60-0

«HEYIOBJIETBOPUT
eJIpHOY/
«HE 3aUTCHO

OneHka  «HEYJIOBJICTBOPHUTEIBHO»  «HE  3a4TCHO»
BBICTABIISIETCA CTYACHTY, KOTOPBIM HE 3HAET 3HAUUTEITHLHON
JacTu MPOrPaMMHOI0 Marepuaa, JIOTTyCKaeT
CYLIECCTBEHHbIE OIIMOKH, HEYBEPEHHO, C OOJIbIIUMU
3aTpyJHEHUSIMHU BBIMIOJIHAET MpakTHueckue pabotel. Kax
MPaBWJIO, OLEHKA «HEYJOBIECTBOPUTEIBHO» CTaBUTCS
CTYJI€HTaM, KOTOpPbIE HE MOTYT MPOJIOJKUTH oOyueHue 6e3
JONIOJIHUTEIBHBIX ~ 3aHATUM 1O  COOTBETCTBYIOUIECH
JHUCLUILINHE.

OneHovHbIe cpeacrea aJist TeKleJ;eﬁ arrecranmmn

Keiic-3agaum mo qucuumiaune « Tour and travel management

(Opranu3amnusi 1 ynpapJieHHe T0e3TKaAMM)»

1. Brief analysis of a specific destination

Impact of tourism in Nepal. Define:

Location

Type of tourism attraction

Recent tourism statistic information

Then answer the questions:

What attracts tourists in Nepal?

What is the impact of Tourism on the economy of Nepal?

What is the impact of Tourism on the environment of Nepal?

What is the impact of Tourism on the people and culture of Nepal (special

impact)?

What is being done to make tourism in Nepal sustainable?

2. Finding a hotel on a specific request
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Study the following islands and find a suitable accommodation for the given
customers going on a tropical vacation. Be ready to prove your choice.
Islands: Bali, Phu Quok, Hainan, Saipan, Tinian, Samui
Customers: family with 2 twin infants and 1 youngster, newlyweds, active sport
couple, mid-thirty travel-experienced couple, family with 1 teenage kid, group of
elderly unexperienced friends, grandparents and 2 grandchildren non-speaking
foreign language.
3. Dealing with unhappy customers
a) a group of 12 clients come to retailer agent office to buy a package tour of a tour
operator, and requests for a discount as were promised in a competitors company.
Should the demand be met? (Yes/no) Why? What should be done to meet the
requirement? Think of possible solutions, steps to be taken, areas of process
participants engagements.
b) a couple want to have a short beach vacation, choosing package tour with 5statr
lux accommaodation options of a famous hotel chain in a definite location. The
chosen hotel isn’t available on request, operator offers to study its website and
choose another options that after the choice made again appears to be unavailable
either. Then operator offers 5star hotel of unknown local chain in another location
or 3star option at the same location. The couple decides to cancel the reservation
and go to another company and choose absolutely another destination as a result.
How could the operator keep the clients?
4. Promoting the product.
Think of possible target audience and ways of promotion the following products:
a) café near Vladivostok airport, budget is limited
b) car parts store in Moscow suburb towns, budget is optimal
c¢) shampoo in St. Petersburg and the region, budget unlimited
d) pharmacies all over the island of Sakhalin, budget unlimited
e) gym in Murmansk city center, budget is optimal

Kpurepuu oueHku:

- 100-86 OamiaoB BBICTABISIETCS CTYACHTY, €CJIM CTYJCHT BBIPa3WJl CBOE

MHEHHE 10 c(hopMynupoBaHHOW TpodieMe, apryMeHTHpPOBal €ro, TOYHO
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OTIPE/IETIUB €€ COAepKaHNE U COCTABIISAIOIINE;

— 85-76 OGamioB - paboTa XapaKTEpPHU3YyEeTCS CMBICJIOBON IIEIBHOCTBIO,
CBSA3HOCTBIO U TOCIEAOBATEIILHOCTHIO U3JIOKEHUS; JOMYIIEHO 2-3 OUIMOKHU IpHU
OOBSCHEHHH CMBICTIAa WU COACpXKaHUsA mMpoOsieMbl. DaKTHUECKHX ONIHMOOK,
CBSI3aHHBIX C TOHMMAaHUEM MPOOJIEMBI, HET;

— 75-61 Gamn - CTYJIEHT NPOBOAMUT JOCTATOYHO CAMOCTOSITEIBHBIM aHaIH3
OCHOBHBIX 3TallOB M CMBICIOBBIX COCTABJIIOIINX MPOOJIEMBI; TOHUMAET 0a30BbIC
OCHOBBI U TEOpETUYECKOE 000CHOBaHUE BbIOpaHHOM TeMbl. [lomyiieHo He Oosee 5
OILIMOOK B CMBICIIE€ UITU COJIEP KaHUH MPOOIJIEMBI;

— 60 u MeHee OalyIOB — eciM padoTa MPEACTaBIsAeT CO0O0Ml MOJHOCTHIO
NepenucaHHblii UCXOAHBIM TEKCT, 0€3 KakuxX Obl TO HH OBLIO KOMMEHTapHEB,

a”Hainuza. He PaCKpbITa CTPYKTYpPA U TCOPCTUICCKAA COCTABJIAIOIIAA TCMEIL.

TemMaTHKA KOHCIIEKTOB

o JucuuIuiuie « Tour and travel management (Opranusanusi u ynpasJjieHue
Moe3AKAMM )»

Professional etiquette of a hospitality industry

Reasons of studying tourism

Tourism impacts

Tourism mechanisms: operators and agencies

Current situation analysis: destinations and tendencies

Tourism logistics

The hospitality sector: accommodation and catering services

How to narrow down your product

© 0o N o g Bk~ WD

Tour budgeting and documenting
10.Tools to promote your product
Kpurepuu oueHku:
— 100-86 GamioB BBICTABISACTCS CTYACHTY, €CJIM CTYJICHT MpopadoTal U aaj
NIpaBUJILHBIC OTBETHI HA BCE MOCTABIICHHBIC 3aJIaHUS U BOIIPOCHI;
— 85-76 GamnoB — Marepuan mpopabOTaH, HO CTYACHT 3aTPYAHICTCS WM

CBOEBPEMEHHO HE TOTOB OTBETUTH Ha 2-3 BOMpOca/3aqaHusl 0 KOHCTIEKTY;
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— 75-61 Gamn — wmarepuan mnpopaboTaH, HO CTYIACHT 3aTPYAHSETCA WM
CBOEBPEMEHHO HE TOTOB OTBETHUTH Ha 4-5 BOMPOCOB/3aaHUI TI0 KOHCIIEKTY;
— 60 1 MeHee OaJUIOB — Marepuall mpopadoTaH, HO CTYIEHT 3aTpyIHSCTCS

HJIK CBOCBPCMCHHO HC I'OTOB OTBCTUTH HA BCC BOHpOCBI/SaI[aHI/ISI IIO KOHCIICKTY.

MCTOI{H‘ICCKHG PEKOMEHIANUMA, ONIPEACIAIONNE MPOUHCAYPHLI OHCHUBAHUA

pe3yabTaToB OCBOCHHUA TUCHHUILINHDBI

Texkymasi arrecranusi CTyAeHTOB. Tekymias arrectaius CTYJIECHTOB IO
mucuuummHe  «Tour and travel management (Opranuzanusi W ynpablieHUE
MOE3/IKaMH)» MPOBOJUTCA B COOTBETCTBHU C JIOKAJIIbHBIMU HOPMATHBHBIMH aKTaMU
JIBDY u sBrsieTcst 00s13aTeIbHOM.

Tekymass arrecramuss mo auciumuimHe «Tour and travel management
(Opranuzanust ¥ ynpapjieHUE IMOE3/IKaMH)» MPOBOAUTCS B (HOpME KOHTPOIBHBIX
MEPOIPUSATUNA TTO OLECHUBAHUIO (PAKTUUECKUX PE3yJIbTaTOB OOYyUYEHUS CTYJICHTOB U
OCYILECTBIISIETCS BEAYLIUM IMPEIIOAABATEIIEM.

OObeKTaMu OIICHUBAHUS BBICTYIIAIOT:

— yyeOHasg JucHMIUIMHA (TOCEIIaeMOCTh BCEX BHUAOB 3aHITUH  TIO
aTTeCTyeMOM JUCHMIUIMHE, aKTUBHOCTh Ha 3aHATHUSIX, CBOEBPEMEHHOCTh
BBITOJIHCHUS Pa3IMYHBIX BUOB 33 JaHHI);

— CTEINEHb YCBOCHUS TEOPETUUYECKUX 3HAHUM;

— YpPOBEHb OBJIQJICHUSI MPAKTUYECCKUMHU YMEHUSMH U HaBBIKAMH IO BCEM
BUJIaM y4eOHOM pabOThI;

— pe3yabTaThl CAMOCTOSTEIBLHOW palbOThl, B TOM 4YHCIE — (PUHAIBHOTO
MPOEKTA.

IIpomexyTouHasi arrectauusi CTyJeHTOB. [IpomexyTouHas arrectaius
ctynenTtoB mo guctumuinHe «Tour and travel management (Opranuzarmusi u
yOpaBie€HUE TIO€3[IKaMHu)» TMPOBOAUTCSA B COOTBETCTBUHU C  JIOKaJbHBIMU
HOpMaTUBHBIMU akTamu JIBOVY u sBnsieTcss 00s3aTeIbHOM.

[To pucuunnuue «Tour and travel management (Opranuzanus U yrpaBjieHue

HOCB,IIK&MI/I)» npeayCMOTPECH 3K3aMCH B BUAC UTOI'OBOI'O TCCTUPOBAHUS.
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KpaTkass XxapakTepucTHKa npoueAypbl INPHMEHEHUS] HCIOJIb3YeMOIo

OLICHOYHOI0 Cpe€acTBa. B PE3YyIbTAaTC MOCCHICHUA MMPAKTHYCCKUX 3aHSTHH,

IIOATOTOBKC BO BPCM:A CaMOCTOSITCJIbHOM pa6OTBI, pa360pa Keﬁc—3azxaq, CTYACHT

MMOCJICAOBATCIIbHO OCBaMBACT MaATCpHalibl AUCHUIINIMHBI KW H3y49aCT OTBCTHI Ha

BOIIPOCHI K UTOTOBOMY TCCTUPOBAHUIO.

KpHTepHH BBICTABJICHUA OLICHKUN CTYACHTY Ha 3aueTe/ IK3aMeHe

no quciumiInae « Tour and travel management (Opranu3anus v ynpasJjieHue

Moe3KaAMM )»

Bbaniabl
(peHTUHTOBOM
OIICHKH)

Ouenka
IK3aMeHa
(cranmapTHas)

Tpeﬁona}mﬂ K C(l)OpMHpOBaHHBIM KOMIICTCHIIUAM

86-100

«OTIUYHOY/
«3a4TEHOY

OneHka «OTIMYHO»/ «3a4T€HO» BBICTABISIETCS CTYACHTY,
€CIi OH TJIYyOOKO W TPOYHO YCBOWJI MPOrPaMMHBIN
MaTepHall, WCUYEPNBIBAIONIC, TOCIEI0BATENFHO, YETKO WU
JIOTHYECKU CTPOUHO €r0 U3JIaraet, yMeeT TECHO YBS3bIBATh
TEOPHIO C TPAKTHKOM, CBOOOIHO CHpABISICTCS C 3a/lauaMH,
BOIIPOCAaMH W JAPYTUMH BHJIAMH TPUMCHEHUSI 3HAHHIA,
pUYeM HE 3aTPYJHICTCS C OTBETOM IPU BHIOM3MEHEHHUH
3aJJaHHH, UCTIONIB3YET B OTBETE Matepuai
MOHOTpaduIecKon JTUTEPATypPHI, NPaBUIHHO
00OCHOBBIBAET MIPUHATOE peleHue, BJaJIeeT
Pa3HOCTOPOHHUMH HaBBIKAMH M TIPUEMaMH BBITOTHEHHS
MIPAKTUYECKHX 3a/1a4.

85-76

«xoporIo»/
«3aUTECHO»

OneHka «XOpolo»/ «3a4T€HO» BBICTABISAETCS CTYICHTY,
€CIi OH TBEpPAO 3HaeT MaTepuaj, IpaMOTHO M IO
CYIIECTBY H3JaraeT €ero, He JOMycKas CyYIIECTBEHHBIX
HETOYHOCTEH B OTBETE Ha BOIPOC, MPABUIBLHO IMPUMEHSET
TCOPCTUUCCKHUE IMOJIOKCHHA NPHU PCHICHUHN IMPAKTHUYCCKUX
BOIPOCOB U 33jay, BiajieeT HeOOXOAUMBIMH HaBBIKAMH U
IpruEMaMH WX BBITTOJTHCHUS.

75-61

«yIIOBJICTBOPHUTEI
bHOY/
«3a4TEHO»

OreHka «yJOBIETBOPUTEIbHO»/ «3a4TE€HO» BBICTABISETCS
CTYJIEHTY, €CIIi OH HMEET 3HaHUs TOJBKO OCHOBHOTO
Marepuanga, HO HE YCBOWI €ro Jeraled, IOIyCKaeT
HETOYHOCTH, HEJIOCTATOYHO MpaBHIbHBIE (POPMYITHPOBKH,
HapylIEHUs  JIOTMYECKOM  IOCIEJOBATEJILHOCTH B
W3JI0KEHUU TPOTPAaMMHOIO  MaT€pHUalla, HCIBITHIBAET
3aTpyAHEHUs P BHIOJHEHUH MPAKTHUECKUX PadoT.

60-0

«HEYIOBJIIETBOPUT
eJpHOY/
«HE 3aYTECHO»

OneHka  «HEYIOBIIETBOPUTEIBHO»  «HE  3a4TCHO»
BBICTABIICTCS CTY/IEHTY, KOTOPBI HE 3HAeT 3HAUUTETHHON
JacTH MIPOrPaMMHOTO MaTepuana, JIOITyCKaeT
CYIIECTBEHHBIE OINMOKHU, HEYBEpEHHO, C OOJIBIIUMU
3aTPYAHCHUAMU BBITIOJIHACT IMPAKTUYCCKUC pa6OTBI. Kaxk
paBuiio, OICHKAa «HCYHOOBJICTBOPHUTCIBHO» CTABUTCA
CTyJIGHTaM, KOTOPBIE HE MOTYT IIPOJIOJDKUTH OOydeHHE 0e3
JOIIOJIHUTCIIBbHBIX 3aHATUN 10 COOTBGTCTBYIOH.[eﬁ
JIMCIIUTUIAHE.
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