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ABSTRACT

Bachelor’s degree in 43.03.02 Tourism

Course title: “Tour and travel management”

Elective part of Block 2, 4 credits

Instructor: Natalia A. Glushko, senior lecturer

At the beginning of the course a student should be able to:

o perform written and oral language proficiency for intercultural and
international communication;

e communicate in written and oral forms in Russian and foreign languages
for coping with interpersonal and intercultural cooperation;

« show ability of self-organization and self-study;

o creatively receive and use scientific and technical achievements in
professional sphere according to needs of regional and global labor market;

o apply modern methods and technologies (including IT) in professional
activities;

e oOrganize customer and (or) tourists service process;

e communicate with consumers of tourism product and provide the customer
and (or) tourists specific service operations;

« design tour programs, packages, excursion programs, and other products of
tourist activities.

Learning outcomes:

« ability to organize customer and (or) tourists service process (GPC-3);

« ability to manage the work of performers, make decisions for organizing
tourist activities in accordance with social policy of the country (PC-5);

o ability to handle cooperation with hotel and tourism industry employees,
hotel and tourism enterprises clients, and other customers at local, regional, and
federal levels (PC-7);

« ability to apply practically the fundamental principles of current legislation

in the field of tourist and excursion activities, as well as to maintain control over



the safety standards of tourist products (PC-8).

Course description:

The aim of “Tour and Travel management” is to provide students with an
understanding of the operational and supervisory aspects of working in a tourism
industry and of organizing necessary services for a range of the customers at
different stages of tour operations. It focuses on 11 topics supported by case
studies, as well as guest lectures of the industry experts. Received knowledge will
be trained by a design of a tourist product.

The content of the course “Tour and travel management” consists of two
sections and covers the following range of issues:

1. Defining and analyzing tourism and its impacts: professional etiquette
and intercultural communication in the hospitality industry, an introduction to
tourism, tourism impacts, tourism mechanisms: operators and agencies.

2. The travel and tourism product: analysis of tourism market of a
destination, tourism logistics, the hospitality sector: accommodation and catering
services, tour budgeting and documenting, how to narrow down your product:
online and offline ways of travel information promotions.

Course main materials:

1. Tourism and Leisure [Electronic resource] / Harald Pechlaner, Egon
Smeral. - Springer Fachmedien Wiesbaden, 2015. — 386p. — Available at:
https://lib.dvfu.ru:8443/lib/item?id=chamo:857877 &theme=FEFU

2. Cultural Tourism in a Digital Era [Electronic resource] / Vicky Katsoni.

- Springer International Publishing, 2015. — 417p. — Available at:
https://lib.dvfu.ru:8443/lib/item?id=chamo:859985&theme=FEFU

3. Responsible Tourism and CSR [Electronic resource] / Mara Manente,
Valeria Minghetti, Erica Mingotto. - Springer International Publishing, 2014. —
132p. — Available at:
https://lib.dvfu.ru:8443/lib/item?id=chamo:851815&theme=FEFU

Final assessment: exam.


https://lib.dvfu.ru:8443/lib/item?id=chamo:857877&theme=FEFU
https://lib.dvfu.ru:8443/lib/item?id=chamo:859985&theme=FEFU

AHHOTaUMs K pado4eil mporpaMMe JUCHUIINHBI

«Tour and travel management (Opranusanusi ¥ ynpasJjieHHe Oe3KaMH)»

Yuebnniii kypc «Tour and travel management (Opranu3arus u yrpaBicHUE
Moe3IKaMu)» TpeaHa3HadeH JJIs CTYIEHTOB HampaBjeHus NmoarotoBku 43.03.02
«Typuzm».

Jucrummaa «Tour and travel management (OpraHuzanus W ymnpaBlieHUE
MOE3/IKaMK)» BKIIIOYEHa B COCTAB BapUaTHBHOM YacTh OJioka 0O0s3aTeIbHBIX
JUCILIUILIVH.

OO6miast TpyJ0EMKOCTh JTUCIUIUIMHBI COCTaBIISIET 4 3a4eTHbIe eauHullbl, 144
yaca. Y4eOHBIM IUTAHOM MPEAyCMOTPEHbl MpakTHdeckue 3aHatus (72 daca),
caMocTosiTeNibHasi pabora cryAeHToB (72 yaca, B TOM uuciie 36 4YacoB Ha
MOJATOTOBKY K 2K3aMeHy). Jluciuruimaa peanusyercs Ha 3 Kypce B 5 ceMecTpe.

Huctunnuna «Tour and travel management (OpraHuzanus U yrpaBlieHUE
MOE3/IKaMU)» OCHOBBIBACTCS Ha 3HAHUAX, YMEHHMSIX M HaBbIKaX, IOJYYECHHBIX B
pe3ynpTare u3ydeHus auciuiuimH - «MHOocTpaHHBIM  s3bIK», «COBpEMEHHBIE
uH(popmanmoHHble TexHonorun», «Communication skills for tourism and
hospitality (KomMmyHHKalimoOHHBIE HaBBIKM B TYpPU3ME M TOCTEIPUHUMCTBE)Y,
«Opranu3zanusi 3KCKYPCUOHHOM M TYPUCTCKOM JIE€SITENBHOCTH», W TMO3BOJSET
MOATOTOBUTH  CTYJIGHTA K OCBOEHHIO psiia TaKWX  JAUCHUIUIMH, Kak
«MexnayHaponubeld Typusm», «TypomepenTunr», «llnanupoBanue TypuUCTCKOM
JEATEIIBHOCTI.

ConmepkaHue JUCHMIUIMHBI COCTOMT W3 JBYX pas3lelioB U OXBaThIBaeT
CJIEIYIOIIAN KPYT BOIIPOCOB:

1. OnpeneneHue U aHAIU3 TYPUCTUUECKOMN NESITEILHOCTH U €€ BIUSHUS:
poPeCCHOHANIBHBIN JTUKET U MEXKYJIbTYpHass KOMMYHUKAIMS B WHIyCTPUU
rOCTCIIPUUMCTBA, BBEJICHUE B TYPHU3M, BJIHMSHUE TYpU3Ma, MEXaHU3Ma paOOThI
TYPUCTUYECKOU OTPACIIH: TypOIepaToOphl U TypPareHThI.

2. @opMHUpPOBaHUE TYPUCTUUECKOTO MPOJYKTA: aHAIN3 TYPUCTUUYECKOTO

pPBIHKA ONPENENEHHON NIECTHHAUMU, YCIYTH MO OpraHu3aluy TPaHCIIOPTUPOBKH,



pasMEIICHUI0 W TMHTAHUIO TOCTEH, pacueT CTOMMOCTH Typa, OQOopMIIeHHE
HEOOXOMMON TOKYMEHTAILlUU, CTIOCOOBI MPOABIKEHUS MH(YOpPMAIMKM O MOE3aKax
OHJIAMH U odtaiiH.

Ilear  oCBOGHMS  AWCIUIUIMHBI  3aKiodaeTcs B (OPMHPOBAHUU
npoecCHOHANBHBIX KOMIIETEHIIMM, CBS3aHHBIX C OpraHu3alueid TYpUCTCKOU
NEATEIbHOCTH B TYPUCTCKUX KOMIIAHUSX, B TOM 4YHCJIE€ B (QOPMUPOBAHUU
KOMITJIEKCA 3HAHWM O Pa3HBIX dTalax OPraHU3alMH W COMPOBOXKICHHUH TYPUCTOB
Ha BBIC3JHBIX U BBE3JHBIX TYPUCTCKUX MapUIpyTaX, KOTOpPbHIE TOJKEH OCBOUTH
oOy4JaroIuiics.

3amaun gucuumiuabel «Tour and travel management (Opranuzamust u
YIPABJICHHUE TTOE3IKAMU )»:

e (opmMupoBaHME TpeACTaBICHUS 00 OCHOBHBIX 3JIEMEHTaX WM IPUHIIAIIAX
paboThI TYPUCTUUECKON UHIYCTPUH;

e O3HAKOMJICHHE C PECYpCHBIM TOTEHIIMAJIIOM 33JaHHOTO TYPHUCTCKOTO
PBIHKA, KaK OCHOBBI ()OPMHUPOBAHUS TYPUCTCKOTO MPOAYKTA;

e PAaCCMOTPEHHME COBPEMEHHBIX TEXHOJOTMH U  BO3MOXKHOCTEH  HUX
MPUMEHEHUS IS Pa3pabOoTKH MPUBIICKATEIIBHOTO TYPIPOIYKTA, €T0 MPOABIKEHUS
U pealii3aliy, OKa3aHus KaueCTBEHHBIX TYPUCTCKUX YCIYT;

e O3HAKOMJICHHE C TpeOOBaHUSIMU K COCTaBy YCIYT B Pa3IWYHBIX
CIEIMATM3UPOBAHHBIX TYPUCTCKHUX ITPOrpaMmax;

e BBIPAOOTKA yMEHHUS CaMOCTOSTENIbHON  pa3pabOTKM  TYPHPOIYKTa,
COCTABJICHHSI TIPOTPAMM TYPHUCTCKOTO OOCITYXHUBaHHS, pPaOdOTBHl C TYPUCTCKOM
JIOKYMEHTAIUEH.

s ycnemHoro wusydenus auctuiimHbel «Tour and travel management
(Opranuzanusi W yopaBie€HHUE TMOE3AKaMH)» Yy OO0ydYarouuxcs JOJDKHBI OBITh
c(hOpMHUPOBAHBI CIEIYIOITUE TPEIBAPUTEIHHBIC KOMIICTCHITHH:

e BIIQJICHWE WHOCTPAHHBIM S3BIKOM B yYCTHOW M THCHMEHHON dopme s

OCYILECTBJICHUSI MEKKYJIbTYPHON Y MHOSA3BIYHOM KOMMYHUKALINH;



e CIOCOOHOCTh K KOMMYHMKAIIMM B YCTHOW W NHChbMEHHOW (opMax Ha
PYCCKOM U HMHOCTPAHHOM SI3bIKaX [UJIsl pEUIeHHs 3aJad MEXKIUYHOCTHOTO U
MEXKYJIBTYPHOTO B3aUMOJICHCTBHS;

e CIIOCOOHOCTH K CAMOOPTaHU3AIMU U CaMOOOPa30BaHUIO;

e CIOCOOHOCTH TBOPYECKH BOCIPUHHMATH M HCIOJIb30BATh JTOCTHUIKECHUS
HAyKH, TEXHUKHU B TpodecCHOHATBHON cepe B COOTBETCTBUU C MOTPEOHOCTAMU
pPErMOHAILHOTO ¥ MUPOBOTO PHIHKA TPYA,;

e CIOCOOHOCTH HCHOJB30BATh COBPEMEHHBIE METOJBI U TEXHOJOTHU (B TOM
yuciie ”HGOPMAIIMOHHBIE) B MTPO(eCcCHOHATBHOM e TENbHOCTH,

e CIIOCOOHOCTh OpPraHM30BaTh NPOLECC OOCIY)XMBaHUSA MOTpeOUTENnerd u
(MJI1) TYpHUCTOB;

e CIIOCOOHOCTh K OOIIEHUIO C MOTPEOUTENSIMU TYPHUCTCKOTO IPOJYKTa,
o0ecrneueHnIo npoiecca o0CIyKMBAaHUS C Y4ETOM TpeOOBaHMM MOTpeOUTENne u
(MJI1) TYpHUCTOB;

e CIOCOOHOCTh  TPOEKTHUPOBATH  MPOTPaMMbl  TYpOB,  TYPIIAKETOB,
HKCKYPCHOHHBIE TPOrPaMMBbI U JPYTUe MPOAYKTHI TYPUCTCKOU NEATEIBHOCTH.

B pesympraTe wW3yueHUs JAAHHOM JUCHUIUIMHBI Yy  OOy4YaromIuXcs
dopMmupyroTca  cieayroue obmenpodeccuoHanbHble UM IPOo¢ecCHOHaIbHbIE

KOMITETCHIIUU (DJIEMEHTHI KOMITETCHIINN):

Kon u popmyampoBka Iransl GopMUPOBAHUS KOMIETEHIIUH
KOMIIeTCHIIU T

- TEOpeTUYECKHME  OCHOBBI U  OCOOEHHOCTH
oOciayXuBaHUS  NOTpeOWUTene U  TYpUCTOB B
3Haer TYPUCTCKUX KOMIIAHUSX M TYPUCTCKUX MapIIpyTax;

- METOAbl KOHTPOJS NPOXOXKAECHHUS W BBITOJIHEHUS
3aKa30B HAa TYPUCTCKYIO IIOE3JIKY;

OIlIK-3 - NPUMEHSTH TEOPETHYECKHE OCHOBBI U OCOOEHHOCTH
CIIOCOOHOCTh oOciayXuBaHUS  NOTpeOuTene ©  TypUCTOB B
OPraHU30BaTh MPOLECC VMeer | TYPHCTCKMX KOMIIAHHMAX U TYPHCTCKHX MapIIpyTax;
00CITy)KUBAHUSI - WCIIOJIB30BATh METOIABI KOHTPOJSA MPOXOXKIECHUS M
norpebureeit u (nim) BBINOJIHEHHS 3aKa30B HA TYPUCTCKYIO MOE3JIKY;
TypHCTOB - HABBIKAMH HCIIOJIb30BAHUSI TEOPETHUCCKUX OCHOB W

ocoOeHHOCTEl  OOcCiyXHBaHHsl MOTpeOuTene u
TYpUCTOB B TYPHCTCKUX KOMIAHHUAX U TYPUCTCKHX
MapuipyTax;

- HaBBIKAMU HCIOJB30BAHUS METOJIOB KOHTPOJISA
MPOXOXKIACHUA U BBIITIOJHCHUSA 3aKa30B HA TYPHUCTCKYIO

Bnaneer




MOE3/IKY;

- TexHomorun  (OPMHUPOBAHUS  TYPHCTCKHX
IPOJLYKTOB;
- COBPEMEHHbIE IPOM3BOJICTBEHHBIE,
Juaer | MHPOPMAIHOHHBIC H KOMMYHHKATHBHBIC TEXHOIOHH;
- cnocoObl TNpPOBENEHHs aHaIM3a OTPEOHOCTEN
3aKa34nKa;
- TEXHOJIOTHH TIPOBEPKM IMPABUILHOCTH 3aIOJHEHUS
TK-5 3aKasa,
CIIOCOOHOCTh
- IPUMEHSTH TEXHOJIOTHH (POPMHUPOBAHHUS TYPHCTCKHX
OPraHU30BbIBATH
N IPOJLYKTOB;
paboTy UCIIONHUTENEH,
- WCIIOJIb30BaTh COBPEMEHHBIC IPOM3BOJICTBCHHBIE,
[PYHUMATh PEIICHUE B
P VMmeer | uHMOPMAIMOHHBIE ¥ KOMMYHUKATUBHBIE TEXHOJIOTHH;
P N - IPOBOJIUTh aHAJIN3 OTPEOHOCTEH 3aKA3UHKa;
TYPHUCTCKON N
- T10JIb30BAThCS TEXHOJIOTUEN IPOBEPKH
JIESTETLHOCTH, B TOM
NPAaBUJILHOCTHU 3aII0JHEHUS 3aKa3a;
YHUCIIE C YIETOM
COLHMANBHOI MOTHTHKH - HaBBIKAMU WCIIOJIb30BaHUSI TEXHOJIOTHU
rocynapeTsa (GOpMHUPOBAHUS TYPUCTCKHX TIPOIYKTOB;
- COBPEMEHHBIMH IIPOHU3BOICTBEHHBIMH,
MH(POPMALIMOHHBIMH 7 KOMMYHUKATHBHBIMH
Buageer | TexHOIOTHAMY;
- HaBBIKAMU TIPOBEJIEHHs aHAIW3a MNOTPEOHOCTEH
3aKa34nKa;
- TEXHOJIOTHSAMH MPOBEPKH MPABUILHOCTH 3aII0JHEHUS
3aKasa;
- ACCOPTUMEHT,  XapakTePUCTHKH M  LEHbI
IPEIIAraeMbIX TYPUCTCKUX MPOIAYKTOB;
IK-7 yaer |7 TPABHIA W IDEMET 3aKa3a (odopmienue, 1eHa,
CIIOCOBHOCTE TlapaMeTphl, CPOKH U MECTO BBINOJIHEHHS 3aKa3a);
OpTaHH30BBIBATH - TPOLIECC HAMpABJIECHUS 3aKa3a B COOTBETCTBYIOIIEE
B3aMMOJICICTBHE C YUPCKICHUE,
IPEICTABUTENAMU - IPMMEHSATH 3HAHUS aCCOPTHMEHTA, XapaKTEPUCTHK U
TOCTUHUYHON U IIEH TIPEIaraeMbIX TYPUCTCKUX MPOILYKTOB;
TYPHMCTKON UHIYCTPUH, - HWCIONB30BaTh TpaBWIa W TPEAMET  3aKasa
KJIHEHTaMH Vmeer | (opopmiieHue, IieHa, TapaMeTpbl, CPOKH M MECTO
TOCTUHUYHBIX U BBINOJIHEHHMS 3aKa3a) B MHTEPECAX KIMEHTA;
TYPUCTCKHX - OpraHW30BaTh TPOIECC HANpPABIEHHs 3aKa3a B
NPEANPHUATHIA, 8 TAKKE COOTBETCTBYIOIIEE YUPEKIEHHE;
¢ ApyruMu - 3HAHWSIMH AaCCOPTUMEHTA, XapaKTEePHCTHK U IIeH
3aKa3vnKamu yCiyr Ha TPEIAraeMbIX TYPUCTCKUX MPOIAYKTOB;
JIOKAJILHOM, - SHAHWSIMH MTPABHJI U TIpeMeTa 3akasa (odopmieHus,
PETHOHATIEHOM 1 Bnageer | 1€HBI, TapaMeTpoB, CPOKOB M MECTa BBINOJIHEHHS
eIepaIbHOM YPOBHSX :
enep yp 3aKasa);
- HABBIKOM OPraHM30BBIBATH IPOLECC HATIPABIEHHS
3aKa3a B COOTBETCTBYIOLIEE YUPEKICHHE,;
I1K-8 - 3aKOHBI M1 HOPMAaTUBHO-IIPaBOBbIE aKThl Poccuiickoit
CIIOCOOHOCTh ®denepanuu B chepe TypusMa;
UCII0b30BaTh Ha 3HaeT |- HOpPMATHBHBIE JOKYMEHTBI, pErIaMEHTUPYIOIINE

IMPAKTUKE OCHOBEIL
JIEACTBYIOLLIETO

OpPraHU3aIMI0 TYPOIEPATOPCKOM M  TypareHTCKOM
JIEATEIIbHOCTH;
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3aKOHOJIATEIILCTBA B - TEXHOJIOTHIO dbopmupoBaHuUs TYPUCTCKHX
cdepe TYpUCTCKOH, IPOIYKTOB;

SKCKYPCUOHHOM
NeSITeIbHOCTH, a TAKKE
OCYIIECTBIISTh
KOHTPOJIIb 32
COOTBETCTBHEM HOpMaM
0e30macHOCTH
TYPUCTCKHX MPOTYKTOB

- WCIIONb30BAaTh 3aKOHbI W HOPMATUBHO-IIPABOBHIE
akTel Poccuiickoii @enepanuu B chepe Typusma,

- ONepUpOBaTh  HOPMATUBHBIMH  JOKYMEHTaMH,
YMeer | persiaMeHTUPYIOLIUMU OpraHu3aLMI0
TYpPONEPATOPCKON U TYPATEHTCKOU JIEATENBHOCTH;

- IPUMEHSTH TEXHOJOTUIO (POPMUPOBAHUS TYPUCTCKUX
MIPOJIYKTOB;

- 3HAHUSIMU 3aKOHOB M HOPMAaTHUBHO-TIPABOBBIX AKTOB
Poccuiickoii @enepanuu B chepe Typusma;

- 3HAHUSIMHU HOPMAaTHBHBIX JIOKYMEHTOB,
Brangeer | pernamMeHTHPYIOMIUX OPraHU3alUI0 TYPOIEpPaTOPCKOM
U TypareHTCKOM AesTeIbHOCTH;

- TEXHOJIOTHEH dbopmupoBanus TYPUCTCKUX
MIPOJIYKTOB.

s dopMupoBaHus BBIIICYKa3aHHOW KOMIIETEHIIMU B PaMKaxX JUCHHUTIIHHBI
«Tour and travel management (OpraHuzauuss HW yHOpaBiI€HUE MOE3AKAMU)»
OPUMEHSIOTCS CIEAYIOUIME METOAbl AKTUBHOTO/ HMHTEPAKTUBHOTO OOYy4YEHUS:
JEKIUU-TUCKYCCUU, MO3TOBOM INTypM, OJIMI-OTPOC, Keic-3ajauu, THapHas u

KOMaHTHast (HOpMBbI pabOTHI.

|. CTPYKTYPA U COJEP)KAHUE TEOPETUUYECKOM YACTHU KYPCA

Teopernueckas 4acTh HE IPEIYCMOTPEHA YUEOHBIM TUIAHOM.

Il. CTPYKTYPA U COJAEPXKAHUE MPAKTUYECKOMN YACTH KYPCA

IIpakTHUyeckue 3aHATHS

(72 gac., B TOM yHcsIe 72 yac. ¢ HCMOJIb30BAHHEM METOI0B AaKTHBHOI0 00y4YeHNs1)

Paznen |. Onpenejienne ¥ aHAIU3 TYPUCTHYECKOH eATEIbHOCTH W ee
BJMsiHUS (24 vac.)

Defining and analyzing tourism and its impacts (24 hours)

Tema 1. Professional etiquette of a hospitality industry (4 uac.)
Memoo axmueno2o/ uHmMEPAKMUGHO20 O00YYEeHUA — MemOoO J1eKUYUU-OUCKYCCUU,
Memoo M03206020 wimypma (4 uac.)
-Dress code and grooming

-Professional communication



-Intercultural communication
- Principles and differences of work and communication with partners and clients from
other countries
-Additional skills and knowledge for a tourism industry employee
-Workshops and fam-tours
Tema 2. An introduction to tourism (4 uac.)
Memoo axmueHo20/ UHMEPAKMUBCHO20 O00YYEHUA — MEmOoO J1eKUYUU-OUCKYCCUU,
Memoo M03206020 wimypma (4 uac.)
-Why do we study tourism?
-Defining tourism
-The tourist product
-The nature of tourism
-The tourist destination
Tema 3. Tourism impacts (4 uac.)
Memoo axmueno2o/ uHmMEPAKMuUBHO20 O00yUeHUA — MEmOo0 JTeKUYUU-OUCKYCCUU,
Memoo komanonou pavomet (4 uac.)
-National and international importance of tourism
-Economic, sociocultural, environmental impacts of tourism
Tema 4. Tourism mechanisms: operators and agencies (12 gac.)
Memoo axmueno20/ UHmMEPAKMUBHOZ0 O00YUEeHUA — MEMO0 JTeKUUU-OUCKYCCUU,
Memoo napHoit pabomut (12 uac.)
-Main participants
-Types of tourism (internal, external, domestic, international)
-Types of companies and their basic structure
-Types of tourists
-Tour operating
-Selling and distributing travel and tourism
-Guest lecture (charter tours operator): Guest’s company presentation, discussion
session

Pa3nen |1. @opMupoBanne TypucTHYECKOro nmpoaykra (48 uac.)/
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The Travel and Tourism product (48 hours)

Tema 5. Current situation analysis (4 gac.)
Memoo axkmuenozol unmepakmuenozo 00yueHuss — Memoo AeKUUU-OUCKYCCUU,
Memoo onuy-onpoca, memoo Keiic-3aoauu (4 uac.)
-Tourist destinations
-What defines a destination?
-Categorizing destinations
-The media and their influence on tourist destinations
-Destinations of the future
-Brief analysis of tour market and its tendencies in the region, country and other
countries
-Main challenges and problems of the industry in the region
-Case-study: brief analysis of a specific region

Tema 6. Tourism logistics (4 uac.)
Memoo axmueno2o/ uHmMEPAKMuUBHO20 O00yUeHUA — MEmOo0 JTeKUYUU-OUCKYCCUU,
Memoo Onuy-onpoca, memoo mo32o6o2o wimypma (4 uac.)
-Types of transfers and transport
-Tourist transport by air
-Tourist transport by water
-Tourist transport on land
-Tourists on foot
-Extra transport services
-Excursions organizations

Tema 7. The hospitality sector: accommodation and catering services (8 uac.)
Memoo axmueno2o/ uHmMeEpPaAKmMueHo20 00yUeHUA — Memoo JIeKUUU-OUCKYCCUU,
Memoo0 onuy-onpoca, memoo Keiic-3aoauu (8 uac.)
-The structure of the accommodation sector
-Classifying and grading accommodation
-The nature of demand for accommodation facilities

-The distribution of accommodation
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-Famous hotel chains in the world
-Basic structure of a hotel management
-Duties and responsibilities in the hotel
-Check-in and check-out procedure
-Environmental issues
-Effects of diet trends
-Types of food services on a tour
-Types of food services in a hotel
-Catering
-Case study: finding a hotel on a specific request
Tema 8. How to narrow down your product (12 gac.)
Memoo axmueno2o/ uHmMeEPaAKMuUeHO20 O00yUeHUA — MEmoO JeKUYUU-OUCKYCCUU,
Memoo 01uy-onpoca, Memoo mMo3208020 wimypma (2 uac.)
-The structure and organization of the travel and tourism industry
-Integration in the tourism industry
-Tourist attractions: defining the attraction
-Cultural tourism
-Religious tourism
-Shopping
-Gastronomic tourism
-Other attractions
-Events
-Sports tourism
-The growth and promotion of dark tourism
-Business tourism
-Trends in business tourism
-The meetings industry
-Incentive travel
-Exhibitions and trade fairs

-Guest lecture (medical tourism): Guest’s company presentation, discussion session
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Tema 9. Tour budgeting and documenting (4 1ac.)
Memoo axmueHo20/ UHMEPAKMUBCHO20 O00YYEHUA — MEmOoO J1eKUUU-OUCKYCCUU,
Memoo onuy-onpoca, memoo Keiic-3aoaqu (4 uac.)
-Visa, insurance, necessary documentation and their varieties
-Logistics, accommodation and food
-Entertainment (excursions, events, etc.)
-Planning and calculation of the tour (costs, expenses, pricing, discounts, agents’
margin, etc.)
-Regulation and laws
-Complaints and dealing with them
-Ways of payment and its guarantee
-Case-study: dealing with unhappy customers
Tema 10. Tools to promote your product (8 uac.)
Memoo axmueno2o/ uHmMeEPAKmMueHO20 00yUeHUA — Memoo JeKUYUU-OUCKYCCUU,
Memoo onuy-onpoca, memoo Keiic-3aoauu (8 uac.)
-The demand for tourism
-The tourist’s needs and wants
-General and specific motivation
-Segmenting the tourism market
-Consumer processes
-Making the decision
-Fashion and taste
-The motivations of business travelers
-Motivators and facilitators
-Factors influencing changes in tourist demand
-PR and advertisement
-Partnership and networking
-Product placement
-Social media, direct mailing, contextual advertisement

-Case study: promoting the product
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Tema 11. Final group projects (8 uac.)
Memoo axmueHo20/ UHMEPAKMUBHO20 00yYeHUA — Memod OUCKYCCUU, MEmoo
KOMaHOHOU padomul (8 uac.)
-Presentations of a tour
I1l. YYEBHO-METOAUYECKOE OBECIIEHEHUE
CAMOCTOSTEJBHON PABOTHI OBYYAIOIIIUXCSI

Y4eOHO-MEeTOIUYECKOE oOecrieueHue CaMOCTOSTEJIbHON paboThI
oOyuatomuxca no gucuumimHe «Tour and travel management (Opranuzauus u
yIpaBJeHUE MOE3IKaMu )» rpeacTapieHo B [Ipunoxkennu 1 u BkitoyaeT B ceOs:

— MJIaH-TpaduK BBHIMOIHEHUS CaMOCTOSTEIBHON palOoThl MO JAMCIUILIIMHE, B
TOM YHUCJI€ TPUMEPHBIE HOPMBI BpEMEHHU Ha BBIMIOJIHEHHUE TI0 KaXKIOMY 33/1aHHUIO;

— XapaKTepUCTHKA 3aJaHUil JIJIsl CaMOCTOSITEIbHOW paboThl 00YyYaIOIIUXCS U
METOUYECKIE PEKOMEH/IALINHY TI0 UX BBITTOJIHEHUIO;

— TpeOOBaHUS K  TPEJICTaBIEHUI0O U O(OpPMIIEHHIO  pe3yJIbTaToOB
CaMOCTOSITENILHON paboThI;

— KpUTEPHH OIICHKH BBIITOJHEHHUS CAMOCTOSITEILHON paOOTHI.

IV. KOHTPOJIb JOCTUXKEHWS IIEJIEM KYPCA

Ne Kourposmpyem | Koasl u 3Tansl Ouenounspie cpeacTna
) ble pa3elibl ¢opmupoBanus . NPOMEKYTOYHASI
w/m AUCHMILTAHBI KOMIeTeH Ui TEKYIUMH KOHTPO.TE aTrecranus
Paznen |I.
Ornpenenenne u
Kouncnexr (ITP-7)
aHau3 } SHAT | (e cenoBate (VO-1) Tect (ITP-1)
TYPUCTUYECKOMN
NEeSITeTLHOCTH U
1 €¢ BIMAHNA OIK-3 ymeer | Ketic-3amaun (TTP-11) Tecr (TTP-1)
Paznen 1. .
®opmuposanue BIaJICET Reiic-sapam (ITP-11) Tecr (T1P-1)
TYPUCTHYECKOTO Ipoexr (IIP-9)
POIYKTa
Paznen I. Koncnekr (ITP-7)
Omnpenenenue u Hact Cob6ecenopanne (YO-1) Tecr (P-1)
2 aHau3 | 1IK5 ymeer | Keiic-3amaun (ITP-11) Tect (I1P-1)
TYPUCTUYECCKOMH . 1
AEATCIIBHOCTH U BIIa/ICET Ketic-3anain éHP_ ) Tecr (I1P-1)
€€ BIMSHUS Ipoexr (IIP-9)
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Paznen Il.
dopmupoBaHHe
TYPUCTUUYECKOTO

POJYKTa

Pasnen . Kowucmexr (ITP-7) ]
Omnpenenenue u SHact Cobecenoanue (YO-1) Teer (ITP-1)

aHanms3 ymeer | Ketic-3amauu (ITP-11) Tecr (I1P-1)

TYPUCTUUYECKOMN
JESITEIIBHOCTH |
3 ee BIUSHUS ITK-7
Keiic-3amaun (ITP-11)

Ipoexr (ITP-9) Tecr (ITP-1)

Paznen Il. BIafeet

DopMHUpOBaHHE
TYPUCTHYECKOIO
IIPOJIYKTa

Pazpgen |. Koncnekr (ITP-7)

Onpenenenue 1 SHACT | CogecenoBane (YO-1) Tecr (IP-1)

aHamu3 ymeer | Keiic-3amaunm (ITP-11) Tecr (I1P-1)

TYPUCTHYECKOU
NEeSITETLHOCTH U
4 ee BIUSHUSA I1K-8
Keiic-3amaun (TTP-11)

[poexr (TTP-9) Tecr (ITP-1)

Paszzen Il. BllaficeT

dopMupoBaHUE
TYPUCTUYECKOTO

IIPOAYKTA

TunoBble KOHTPOJIBHBIE 3aJaHUsI, METOJUYECKUE MATEPUAIIbI, ONPEICIISIIOIINE
MPOLIEYPhl OLICHUBAHMSI 3HAHWM, YMEHUN M HABBIKOB M (WJIN) OMbITA JACSATEILHOCTH,
a Tak)Ke KpUTEPUU U TIOKa3aTesd, HeOOXOAMMBIC ISl OIICHKUA 3HAHUM, YMEHHI,
HABBIKOB M XapaKTEPHU3YIOIIHE ATanbl POPMUPOBAHUS KOMIIETEHIIMNA B MPOIECCe

OCBOCHHMSI 00pa30BaTEIHLHON MPOTPaMMBI, MpecTaBieHbl B [Ipuoxkenun 2.

V. CIIMCOK YYEBHOH JIUTEPATYPbI U UH®OPMAIIMOHHO-
METOINYECKOE OBECIIEYEHHUE JUCHUIIVINHBI

OcHoBHas JuTEparypa
(2/1eKmpoHHble U nevamuvle U30aHUs1)
1. Tourism and Leisure [Electronic resource] / Harald Pechlaner, Egon
Smeral. - Springer Fachmedien Wiesbaden, 2015. — 386p. — Available at:
https://lib.dvfu.ru:8443/lib/item?id=chamo:857877&theme=FEFU
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https://lib.dvfu.ru:8443/lib/item?id=chamo:857877&theme=FEFU

2. Cultural Tourism in a Digital Era [Electronic resource] / Vicky Katsoni.
- Springer International Publishing, 2015. — 417p. — Available at:
https://lib.dvfu.ru:8443/lib/item?id=chamo:859985&theme=FEFU

3. Responsible Tourism and CSR [Electronic resource] / Mara Manente,
Valeria Minghetti, Erica Mingotto. - Springer International Publishing, 2014. —
132p. — Available at:
https://lib.dvfu.ru:8443/lib/item?id=chamo:851815&theme=FEFU

JlonoJHUTeIbHAS JINTEPATypPa

(neuamuvie u 271eKMpPOHHbIE UZOAHUSL)

1. Social Media Marketing in Tourism and Hospitality [Electronic resource] /
Roberta Minazzi. - Springer International Publishing, 2015. — 163p. — Available
at: https://lib.dvfu.ru:8443/lib/item?id=chamo:854864&theme=FEFU

2. Health and Wellness Tourism [Electronic resource] / Marta Peris-Ortiz,
José Alvarez-Garcia. - Springer International Publishing, 2015. — 183p. —
Available at: https://lib.dvfu.ru:8443/lib/item?id=chamo:854261&theme=FEFU

3. Hospitality Today: An Introduction, Eighth Edition. — The American Hotel
& Lodging educational Institute, 2017. - 112p. - Awvailable at:
https://www.ahlei.org/

4. Worldwide destinations (5th edition): the geography of travel and tourism /
Brian Boniface, Chris Cooper. - Oxford: Elsevier, 2009. — 644p. — Available at:
https://books.google.ru/

5. The business of Tourism (8th edition) / J.Christopher Holloway, Claire
Humphreys, Rob Davidson. - Harlow: Pearson, 2009. — 793p. — Available at:
https://b-ok.org/book/1180441/3ff094

Ilepeyennb pecypcoB HH(POPMALMOHHO-TEJIEKOMMYHHUKAUMOHHOM CeTH

«AHTepHeT»

1. Odbuumansubiii calit BecemupHoil Typuctckoi opranuzauumu npu OOH.
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https://lib.dvfu.ru:8443/lib/item?id=chamo:854864&theme=FEFU
https://lib.dvfu.ru:8443/lib/item?id=chamo:854261&theme=FEFU
https://www.ahlei.org/
https://books.google.ru/
https://b-ok.org/book/1180441/3ff094

Pexxum nmocryma: http://www?2.unwto.org/

2. lnTepHeT-CIIpaBOYHUK MPAKTHUECKON MH(OpMAIUM Ijsl TypUucToB. Pexum
noctyna: https://tonkosti.ru/

3. Odumnmaneueiii  caiit  Accommanuu  TypomepatopoB Poccun.  Pexum
nocryna: http://www.atorus.ru/

4. lnpopmanmonHas rpymnmna TYPITPOM. Pexum JIOCTyIa:
https://www.tourprom.ru/

5. Typucrckas opranuzanus peruoHoB Poccun. Pexxum gocrymna: tapp.pd

6. OdunmansHeiii caiit Poccuiickoro coro3a Typunmayctpun. Pexum noctymabd

http://www.rostourunion.ru/

Ilepeyenb HHPOPMALMOHHBIX TEXHOJIOTHH

U MPOTrPaMMHOT0 00ecrneyeHust

1. Pecypcel  00pa3oBaTelbHOTO MHCTUTYTa AMEPHKAHCKOW Accoluaiin
oreneit (AHLEI). Pexxum noctyma: https://www.ahlei.org/
2. [Iporpammuoe obecneuenue: Microsoft Word, Microsoft Excel, Microsoft

PowerPoint.

VI. METOANYECKHUE YKA3ZAHUA 110 OCBOEHUIO JUCHHUIIJINHBI

Peanuzanus nuctummuabel «Tour and travel management (Opranuzarus u
yIPABJICHHUE TOE3/IKaMH)» MPEeayCMaTPUBAET CIEIYIONIUE BUIbI YI€OHON pabOTHI:
MPAKTUYECKUE 3aHATHS, CAMOCTOSTEIIBHYIO pabOTy CTYyICHTOB, TEKYIIUHA KOHTPOJIb
U TIPOMEKYTOUHYIO aTTECTAIHIO.

OcBoenne kypca aucuuiinabl « Tour and travel management (Opranu3anust
W yIPaBIICHHUE MTOS3/IKaMH )» TPEI0IaracT PEUTHHTOBYIO CUCTEMY OIICHKH 3HAHUH
CTYJIEHTOB U TIPEIyCMaTPUBAET CO CTOPOHBI MPEMOIaBaTelNs TEKYIUH KOHTPOJIb 3a
MOCCIICHUEM CTYACHTaAMHU MPAKTUYCCKUX 3aHSATHH, IMMOATOTOBKON M BBITIOJHEHUEM
BCEX BUJIOB CAMOCTOSITEIILHON PaOOTHI.

[TpomexyTouHOI aTTecTanuei no auciuminae « Tour and travel management
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(Opranuzanusi ¥ yHOpaBICHUE TMOE3IKAMH)» SIBISETCS HK3aMEH, KOTOPbIN
MIPOBOJIUTCS B BHJIC UTOTOBOTO TECTUPOBAHMUSI.

B Teuenue yueGHOTO cemecTpa 00y4yaromuMcs HyKHO:

e rmocemiaTh 3auaTus (9 6amioB);

e YCHENIHO BBIMIOJIHUTH ayAUTOpHBIE 3aaHus (18 6anson);

e CBOEBPEMEHHO U YCIHEIIHO BBHINOJHUTH BCE BHUJABI CAMOCTOSITEIILHON
paboTsl (23 6amia);

e CBOECBPEMEHHO M YCICIIHO BBINOJIHUTh W MPEJACTABUTh MPOEKT-
npe3eHTanuio (10 6auos);

e CBOCBPEMCHHO M YCIICIIHO BBINOJHUTL HTOroBoe TectupoBanue (40
OaJyIoB).

CTyIeHT CuMTaeTCs aTTeCTOBAaHHBIM IO jauciuiuimae «Tour and travel
management (OpraHuzanus ¢ yOpaBICHHE TMOE3JKAMH)» TPHU  yCIOBUU
BBITIOJIHEHUST BCEX BHJIOB TEKYIIETO KOHTPOJS U CaMOCTOSATEIbHON paboThl,
PETYCMOTPEHHBIX YUYEOHOU MTPOrpaMMOi.

Kpurepun onenkn mo gucimmimae «Tour and travel management
(Opranuzanuss W yopaBlICHHE IIO€3KaMU)» ISl aTTecTallid Ha HJK3aMeHe
cnenyromue. 86-100 GamnoB — «oTiau4yHO», 76-85 OaimoB — «xopomo», 61-75
OaIIJIOB — «yJIOBJIETBOPUTENHHO», 60 1 MeHee 0aIOB — «HEYIOBIETBOPUTEIBHOY.

[lepecuer 0OamioB MO TEKYyIIEMY KOHTPOJIIO M CaMOCTOSITENIBHOW padote

MIPOU3BOJIUTCS TI0 (popMyJIe:

P(n) i[ o k‘*]
n)= maxx_’
— 0; w

roe: W= Y1 k' s Texymero peiTunra;

W= " k' 11 UTOrOBOro peiTHHra;

P(n) — pediThHT cTynEHTa;

M — o0Iee KOIMIECTBO KOHTPOIBHBIX MEPOIIPHUSTHIL;

N — KOJIMYECTBO POBEACHHBIX KOHTPOJIBHBIX MEPOIIPHUSTHIA;

0; — 6aJ1, MOy4YEeHHBIN CTYJICHTOM Ha i-OM KOHTPOJIbHOM MEPOIPUSTHH;
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0;"%* — MaKCHMaJIbHO BO3MOXHBIH Oa/ul CTyJEHTa IO i-My KOHTPOJIBHOMY

MEPOMPUSITHIO;
k; — BecoBoii K03(ppuLIMEHT I-TO KOHTPOIBHOTO MEPOTIPUSTHS;
k' — BecoBOil KO3(PUIMEHT I-T0 KOHTPOJIBHOTO MEPONPUSTHS, €CIU OHO

ABJIACTCA OCHOBHBIM, NJIN O, CCJIM OHO ABJEICTCA JOINOJIHUTCIBHBIM.

PexomMeHaanuM Mo NIIAHUPOBAHUIO M OPraHU3ALMHU BPEMEHHU,
OTBEJACHHOI0 HA M3YYeHHUEe TUCHUIIIMHBI

OnTuManbHBIM BapUaHTOM I[UIAHUPOBAHUS W OpPraHU3alld  CTYJEHTOM
BPEMEHH, HEOOXOAMMOIO JUIsl M3YyYEHUs IUCUUIUINHBI, SIBISIETCS pPaBHOMEPHOE
pacnpeneneHue y4yeOHOW Harpy3Ku, T.€. CHUCTEMAaTHYECKOE O3HAKOMIIEHHE C
TEOPETHYECKUM MAaTE€pUalIOM Ha 3aHATHIX M 3aKpEIUICHUE IOJIYYEHHBIX 3HAHUU
OpU TOJATOTOBKE U BBINOJIHEHUU pabOT W 3aJaHUi, NPETyCMOTPEHHBIX IJIs
CaMOCTOATENbHON pabOTHI CTY/IEHTOB.

[TonroToBKy K BBINOJIHEHHMIO BCEX pabOT HEOOXOAMMO IPOBOAMTH 3apaHee,
yTOOBl OBbUIAa BO3MOXKHOCTh IPOKOHCYJBTUPOBAThCA C MpEnojaBaTeieM 1o
BO3HHMKAIOIIMM BompocamM. B cioydae mpomycka 3aHATHS, HEOOXOIUMO
IIPENOCTABUTH MMCbMEHHBIN KOHCIIEKT MPONYIIEHHON TEMBI.

CamocTosiTeNbHYyI0 pabOTy cCleAyeT BBINOJIHATh COMJIaCHO Tpaduky Hu

Tpe6OBaHI/I$IM, MMPpCAJIOKCHHBIM ITPCIIOAaBATCIICM.

AJITOPUTM M3YYEHUS] JUCHUTIIMHBI

N3ydeHne Kypca ITOJKHO BECTUCh CHUCTEMATHUYECKH WM CONPOBOYKIATHCS
COCTaBJICHHEM MOAPOOHOT0 KOHCIEKTa. B KOHCIIEKT peKoMeHayeTCsl BKIII0YaTh BCE
BUJbl Y4EOHOU PAaOOThI: TEOPETHUECKUI MaTepual, CaMOCTOSATENIbHYIO MPOPabOTKY
PEKOMEHIYEMON OCHOBHOM M JOIOJHUTENIBHOM JIMTEPATYPhl, OTBETHI Ha BOIPOCHI
JUIL CAMOKOHTPOJII M IPYTH€ 3aJaHUsl, IPELYCMOTPEHHBIE Ul CaMOCTOSATEIbHOU
paboThI CTYJIEHTOB.

OCHOBHBIM NPOMEXYTOYHBIM IIOKA3aTeJIeM YCIEIHOCTH CTYyAEHTa B

mpoueCce N3ydCHUA JUCHUIIIMHBI ABJIACTCA €TO T'OTOBHOCTH K BBIITOJIHCHHIO Kelic-
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3a]a4 U mpe3eHTanus pa3paboTaHHOTO POEKTa.

Kpureprem TOTOBHOCTM K KeEHC-337a4aM sBJISIETCA YMEHHME CTYACHTa
OTBETUTH HA BCE KOHTPOJIbHBIE BOIIPOCHI, PEKOMEH/I0BAHHBIE MPETIO1aBATEIEM.

3HaHUs, MOJYYEHHbIE CTYJIEHTaMH B IMPOLECCEe HW3YYEHUS IJUCLUIUIMHBI,
JIOJKHBI 3aKPEIUIATHCS HE TOBTOPEHUEM, 4 IPUMEHEHUEM Marepuaia. DTOW LEeNn
npu u3ydeHun aucuuiuimHel «Tour and travel management (Opranuzanusi u
yIpaBiIeHUE MOE3AKAMM)» CIy>KaT aKTUBHbIE (JOPMBI U METO/AbI O0yUEHHs], TaKHE
KaK METOJI JICKIIUU-IUCKYCCUH, MO3TOBOTO IITypMa, padOThI B Mapax U KOMaHAaX,
Kelic-3a71aun, KOTOpbIe JAal0T BO3MOXKHOCTb CTY/IEHTY OCBOUTH MPO(ECCHOHAIBHBIC
KOMIIETEHIIUM U TMPOSIBUTH UX B YCIOBUAX, UMHUTHPYIOUIUX NPO(ECCHOHATBHYIO
NEATEIIBHOCTb.

Oco0oe 3HaueHue i1 OCBOEHUS TEOPETHUYECKOro Marepuana | s
npuobpeTeHuss U (POPMUPOBAHUS YMEHHM U HAaBBIKOB HMMEET CAMOCTOSITENIbHAs
paborta cryaentoB. CamocrosiTenbHas paboTa CTy/I€HTOB MO JAaHHOW JUCLUIUIMHE
MPEyCMAaTPUBAET H3YYEHHUE PEKOMEHIYEMOW OCHOBHOM W JOMOJHUTEIBHOU
JUTEpaTypsl, HAIIMCAHUE KOHCIIEKTOB, IOArOTOBKY K y4acTHE B JUCKYCCHUAX Ha
3aHATHUSAX, OJIML-OMpOcax, pEIIeHHe Keic-3a7a4, MOJATOTOBKY IPe3eHTaluu
IIPOEKTA U IOATOTOBKY K IIPOMEKYTOYHOU aTTECTAlMU — IK3aMEHY.

Jns camompoBEpKM YCBOECHMS MaTepuana, IIOATOTOBKM K BBIIOJHEHHUIO
TEKYLIUX 33JlaHuid 1 padoT, U cadye FK3aMeHa CTyIEHTaM IPeaaratoTcs BOMPOCHI

ML CAMOKOHTPOJIA.

PexoMeHIaIIMU 10 UCTI0JIb30BAHNIO METOI0B AKTUBHOI0 00y4YeHMsI

Jns  noBbieHuss  3(Q(EKTUBHOCTH  00pa3oBaTeNbHOIO  Mpouecca MU
dbopMUpOBaHUS AKTHBHOW JUYHOCTH CTYyJACHTAa BAXXHYIO pPOJIb HIpaeT TaKoM
MPUHINAN O0y4YeHMsI KaK IMO3HaBaTeJIbHAas aKTUBHOCTh CTYJEHTOB. Llenpio Takoro
oOy4eHUs SBJISIETCS HE TOJBKO OCBOCHHME 3HAHWUW, YMEHUMW, HABBIKOB, HO H
dbopMHpOBaHUE OCHOBOIOJIATAIONINX KAdyeCTB JIMYHOCTH, YTO OOYCIaBIMBAET
HEOOXOJIMMOCTh HCIOJIb30BaHUSI METOJOB aKTHUBHOTO OO0yueHHs, 0€3 KOTOPBIX

HEBO3MOXHO (DOPMUPOBAHUE CIICITUAIMCTA, CIOCOOHOTO pemiaTh MpodeCCUOHATLHBIC
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3a71a4M B COBPEMEHHBIX PBIHOYHBIX YCIOBUSX.

Jlnst pa3BuTus TPOo(ECCHOHANBHBIX HABBIKOB M JIMYHOCTH CTYyJICGHTa B
KaueCcTBE METOJOB aKTUBHOTO OOY4Y€HHUs 11eJ1eCO00pa3HO HCIOJIb30BaTh JIEKIIMU-
JACKYCCHHM, KOTOPBIE MO3BOJISIIOT CTYJICHTAM OCMBICIMBATH M CAMOCTOSITEIIBHO
MHTEPOPETUPOBATL MATEPUAN Kypca, METOJ MO3TOBOTO-IITYpMa, KEWcC-3adauw,
MPEACTABIAIONIME COO0Ol OMHMCaHWe JETOBOM CHUTyallud, KOTOpash pealbHO
BO3HMKAJIa WJIM BO3HHUKAET B Mpoliecce AesATeIbHOCTH. Merton Onui-onpoca
MTO3BOJISIET MPOBEPUTH 3AKPEIUICHUE M MOHUMAHUE MPOMIACHHOTO Marepuayia Io
M3YUYEHHBIM TEMaM.

Peanuszanus Takoro Tuma oOy4eHHs IO guciuiumaHe «Tour and travel
management (Opranuzanusi ¥ yrnpaBJIeHHE TMOE3]KaMH)» OCYILECTBIISIETCA 4depes
WCITIOJIb30BAHUE MAPHON M KOMaHJHOW pabOThl, B YACTHOCTU PEUICHUSI peabHBIX
KEHCOB M3 MHAYCTPUM OPraHU3aLMU MEPONPUSITHN, KOTOPBIE MOKHO OIPEICIUTh
KaK METOJbl MMWTALMM TPUHATUA PEIUICHUHA B PA3JIMYHBIX CUTyalUsIX TyTEM
IIPOUTPBIBAHUS BAPUAHTOB 10 33 IaHHBIM YCIOBHUSIM.

Kelic-3amaun npegHa3sHadeHbl JJIsI UCHOJIb30BaHUS CTYJECHTAMUA KOHKPETHBIX
NPUEMOB U KOHIEMUMM TpPU MX BBINOJHEHUU [JII TOTO, YTOOBI MOJYYHUTh
JIOCTaTOYHBIM YPOBEHb 3HAHUWA U YMEHUU I IPUHSTHUS PELICHUNA B aHAJIOTUYHBIX
CUTyallUsIX Ha TMPEANPUATHSIX, TEM CaMbIM YyMEHbIIAs pa3pblB  MEKIY
TEOPETUYECKUMHU 3HAHUSAMHU U MNPAKTUYECKUMU YMEHUSIMU. PelieHue kenc-3amad
CTYJIEHTaM TpeJjiaraeTcs B 3aBEPIICHUH U3YYCHUS OMPENeIEHHON yueOHON TEeMBI,
a 3HaHWS, NTOJYUYECHHBIC HA 3aHATUSX, JOJDKHBI CTaTh OCHOBOM JJIsl PELICHUSI 3THX
3aga4. M3 3T0oro cieayer, 4to CTYIEHT JOJDKEH BIIAJIETh JOCTATOYHBIM YPOBHEM
3HAHUS MaTepuayia, yMeTh paboTaTh C JEHUCTBYIOIIEH ITOKyMEHTAaIlued, U T..I.
CTyIeHT JOJKEH yMETh IPAaBUJIBHO UHTEPIIPETUPOBATH CUTYALIHIO, T.€. IPABUIBHO
OTIPEIEIISITh — Kakue (PaKTOPHI SIBISIOTCS HanboJiee BAXKHBIMU B TAHHOW CUTYyaIluu
U KaKoe perieHne Heo0X0IMMO PHUHSITh.

Bce meTonmbl akTUBHOTO OOy4YE€HHsS MpPHU3BaHbI BBIPAOATHIBATH CIEAYIONINE
YMEHUS U HABBIKU Y CTYJACHTOB:

— paboTarh C yBEIMYMBAIONIUMCSA W TMOCTOSHHO OOHOBIISIOIIMMCS TTOTOKOM

nH(popMaIu B 00J1aCTH OpraHU3aIui MEPOTPUSTUA;
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— BBICKA3bIBaTh M OTCTaUMBaTh CBOIO TOYKY 3PEHUS UYETKOW, YBEpPEHHOU M
rPaMOTHOM PEYbIO;

— BbIpabaThIBaTh COOCTBEHHOE MHEHHE Ha OCHOBE OCMBICIICHUSI MMOJTYyUYCHHBIX
3HAHUM ¥ TTPOBEJICHUS UCCIICI0BAHMUIA;

— CaMOCTOSITEJIbHO IPUHUMATH PEIICHMUS.

Pexomenaanuu nmo padore ¢ aureparypoiu

[Ipu camocTosATEeNBHOM PaboOTe C PEKOMEHIyeMOM JIUTEpaTypo CTyJIeHTaM
HEO0OXOMMO TIPUACPKUBATHCS OMPEACIICHHON TTOCIE0BATEIIPHOCTH:

— IpW  BBIOOpE JUTEPATYpHOTO HCTOYHUKA TEOPETHYECKOrO0 Marepuasa
Jy4Ille BCEro MCXOJUTh M3 OCHOBHBIX IMOHSATUM M3y4aeMOH TEeMbl Kypca, UYTOOBI
TOYHO 3HATh, YTO KOHKPETHO UCKATh B TOM WUJIM UHOM U3JaHUU;

— i Oosiee ryOOKOT0 YCBOCHUSI M TIOHMMAHUSI MaTepuania CleyeT YuTaTh
HE TOJIBKO UMEIOIIMECS B TEKCTE OIPEICTICHUS Y TIOHATHUS, HO U KOHKPETHBIE IPUMEPHI;

— 4TOOBI MOJY4YUTh OoJiee OOBbEMHBIE M CHCTEMHBIE NPEACTaBICHUS IO
paccMaTpuBaeMOM TeMe HEOOXOJIMMO MPOCMOTPETh HECKOJIBKO JIUTEPATYPHBIX
HCTOYHUKOB (BO3MOYKHO aJIbTEPHATHBHBIX);

— HE CJEeAYyeT KOHCIIEKTUPOBATh BECh TEKCT MO paccCMaTpuBaeMoOM TeMe, TaK
KaK TakOW TMOJXOJl HE JaeT BO3MOXKHOCTH OCO3HATh MaTepuai; HeoOXO0IuMO
BBIJICJIUTh U 3aKOHCIEKTUPOBATH TOJILKO OCHOBHBIE IOJIOKEHUS, ONPEACICHUS U

IMOHATHA, ITO3BOJIAIOIMINC BLICTPOUTD JIOT'HMKY OTBCTA HA N3YUYACMBIC BOIIPOCHI.

PexoMeHganum 1o nNoAroToOBKe K 3K3aMeHy

[TonroroBka K 3K3aMEHY U €ro pe3yJIbTaTUBHOCThH TAaKKe TPEOYET y CTYIEHTOB
YMEHUS ONTHUMAIbHO OpPraHMW30BBIBATH CBOE BpeMs. leanbHO, €ciM CTYJIEHT
O3HAKOMUJICS C OCHOBHBIMH IOJIOKEHUSMH, ONPEEICHUSMU U IOHATUSMU Kypca B
MPOIIECCE AYAUTOPHOTO HM3YyYEHUS NHUCLUIUIMHBI, TOTA MOATOTOBKA K DK3aMEHY
MO3BOJIUT CUCTEMATU3UPOBATh U3YYEHHBI MaTepuai U riry0xe ero yCBOUTb.

[ToaroToBKy K 3K3aMEHY JIy4llle HAUYMHATh C PACIpPEAECICHUS PEIIOKEHHBIX
KOHTPOJIbHBIX BOIIPOCOB MO pazziesiaM U TeMaM Kypca. 3aTeM HeOOXOUMO BBISICHUTD

HAJIMYME TEOPETUUECKIX MICTOYHMKOB (KOHCTIEKTA JISKITNI, y9eOHUKOB, Y4EOHBIX TTOCOOHIA).
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HpI/I HN3Yy4YCHHUN Marcpuaja CJacayCT BbIICIATL OCHOBHBIC IIOJIOKCHUS,
OMpCACICHNUA W IIOHATHUA, MOXHO HMX KOHCIICKTHUPOBATH. BBII[CJ'IGHI/IG OIIOPHBIX
MOJI0KCHU I AacT  BO3MOKHOCTb CHUCTCMATH3HUPOBATHL IMPCACTABICHUA  IIO0

AUCHUIIIIMHE 1, COOTBETCTBCHHO, PC3YJIbTATHUBHCC ITOATOTOBUTHLCA K OK3aAMCHY.

VIl. MATEPUAJILHO-TEXHUYECKOE OBECHEYEHHUE
TV CHUILIAHBI

Jl1st ocytecTBIIeHUST 00pa30BaTEILHOIO TpoIiecca Mo AucuuIumHe « Tour and
travel management (Opranu3aius u yrnpaBieHHe TTOS3IKaMH )» HEOOXOTUMBI:

— y4deOHas ayJUTOPHS C MyJIbTUMEIUHHBIM ITPOEKTOPOM U 3KPAHOM.

«B uurtanpubix 3amax Hayunoit Oubnuorexku JIB®Y mnpemycMoTpeHbI
pabouue MmecTa sl JIIOJEd C OrPAHMYEHHBIMH BO3MOXXHOCTSAMH 3/0POBbS,
OCHAILIEHbI AUCIUICSIMH M TpuHTepamu bpaitig; o0opyaoBaHHBIE MOPTATUBHBIMU
YCTPOMCTBAMHM JUIsl YTEHHsI IUIOCKOIIEYATHBIX TEKCTOB, CKAaHHPYIOIIMMHU U
YUTAIOIMMU MallMHAMHU, BHJIEOYBEJICUUTEIEM C BO3MOXKHOCTBIO pEryJsiLUN
IBETOBBIX  CIEKTPOB;  YBEIMYMBAIOUIMMU  DSJIEKTPOHHBIMH  JIylaMd U
YIBTPa3BYKOBBIMU MAPKUPOBUIMKAMH.

B nenax obecnieueHus crienuanbHbIX YCIOBUM 00ydyeHUs MHBAIUIOB U JIUIL C
OTpaHUYEHHBIMU BO3MOXXHOCTAMH 370poBbs JIBDY Bce 3manus o0OpyaoBaHBI
naHgycamu, JudTaMy, TOJbEMHHUKAMH, CHEHUAIU3UPOBAHHBIMUA  MECTaMH,
OCHAIIIEHHBIMU ~ TyaJIETHBIMA  KOMHAaTamMH, TaOIuykamMu  WHGOPMAIIMOHHO-

HaBUTALIMOHHON CUCTEMEIY.

23



[Tpunoxenue 1

MHHUCTEPCTBO OBPA3OBAHUS 1 HAYKU POCCUMCKOU ®EJIEPALIN

qbezlepaanoe TroCyaAapCTBEHHOC aBTOHOMHOC O6pa3OBaTeJ'II)HOG YUPCKACHUC BBICHICTO O6pa3OBaHI/I$1
«/1aJIbHEeBOCTOYHBIN (eepaibHbIN YHUBEPCUTET»
(ABDY)

IIKOJIA 9KOHOMUWKHU U MEHE/UKMEHTA

YYEBHO-METOJUYECKOE OBECIIEYEHUE
CAMOCTOATEJBHOU PABOTHI OBYYAIOILIINUXCA

no aucuuniuHe «Tour and travel management (Opranuszanusi ¥ ynpasjieHue M0e3AKaMHU)»

Hanpagaenue noarorosku 43.03.02 Typuszm
®opMa NOATOTOBKH OYHAsA

r. BomagnsocTok
2017
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IInan-rpa¢guk BHIMOJTHEHHUSA CAMOCTOATEIbHONH padOThI MO IMCHMILIMHE

B IpumepHbIe
Ne Hata / cpoku . HOPMBEI
CaMOCTOSITeILHOMI dopma KOHTPOJIA
n/n BbINOJTHEHH S BpeMeHHU Ha
padoThI
BbITIOJIHEHH €
4 yenensa
5 Hexenst o N
1. W3yueHue keiic-3a1au 12 VYcTHbIl onpoc
8 Hepens
16 Henena
17 nenens [ToaroroBka
2. 16 3amura npoeKTa
18 Henens IIPE3EHTALMU [IPOCKTA
B Teuenue bimu-omnpoc
3. Hanucanue koHcIieKkTa 8 t-orp
cemecTpa TectupoBanue
B Teuenue IToaroroBka k
4. 8 36 TectupoBanue
cemecTpa AK3aMEHY
NTOI'O 72

PexoMeHnganum no caMmocTosiTeIbHOM padoTe CTYJAEHTOB

Ocoboe 3HaueHWe [UIsi OCBOCHMSI TEOPETUYECKOro MaTepuana u JJis
npuoOpeTeHuss U (GOPMUPOBAHUS YMEHHM M HaBBIKOB HMMEET CAMOCTOSITENIbHAs
paboTa CTyJICHTOB.

CamocTosiTenbHass paboTa CTyIEHTOB MO aumciumuimae «Tour and travel
management (OpraHuzanusi W yOpaBJI€HHE TOE3JKaMu)» TpeaycMaTpuBaeT
M3YYEHHE PEKOMEHYEMON OCHOBHOM U JIONTOJHUTEIBHON JTUTEPATYPhI, HAITMCAHUE
KOHCIIEKTOB, pElIeHHE Keilc-3a/1ay, MOArOTOBKY K OJUI-OMpPOcaM, BBICTYIUICHUSIM
C Mpe3eHTaleN IPOEKTa U MPOMEKYTOUHON aTTECTALMU — SK3aMEHY.

JInst caMOnpOBEpKHM YCBOEHHsI MaTEpHalia, MOATOTOBKHA K BBIIOJHEHHIO M
3alIUTe BCeX paboOT M cAaue SK3aMeHa CTYAEHTaM MpEeAJIaraloTcsi BOMPOCHI IS

CaMOKOHTPOJISL.

Pexomenaanuu nmo padore ¢ aureparypoi
[Ipu camocTosaTensHON paboTe ¢ PEKOMEHIYyeMOW JTUTEPaTypoi CTyJeHTaMm
HEO0OXOAMMO MPUACPKUBATHCS OMPEACIIEHHON TOCIEI0BATEIbHOCTH:
— MpU  BBIOOPE JIUTEPATYpHOTO HCTOYHHKA TEOPETHUECKOro MaTepuasa

JIydqme BCEro MCXOAHUTb M3 OCHOBHBIX MOHSITUI I/ISYT‘IaeMOﬁ TCMbI KYypCa, YTOOBI
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TOYHO 3HATh, YTO KOHKPETHO UCKATh B TOM WUJIM UHOM HU3aHUU;

— JuIst 6oJiee TITyOOKOr0 YCBOGHUS M MOHMMAHMS MaTepuaia CIeayeT YUTaTh
HE TOJBKO HMEIOIIHUECS B TEKCTE OINPEACIICHHs] U TMOHSATHSA, HO U KOHKPETHBIE
IPUMEPBHL;

— 9TOOBl TONYyYUTHh OoJiee OOBEMHBIE W CHUCTEMHBIC MPEIACTABICHUS I10
paccMaTpuBaeMol TeMe HEOOXOAMMO MPOCMOTPETh HECKOJIBKO JIUTEpPaTypPHBIX
MCTOYHUKOB (BO3MOKHO alIbTEPHATUBHBIX);

— HE CJEeAYyeT KOHCIIEKTUPOBATh BECh TEKCT MO pacCMaTpyMBaeMOM TeMe, TaK
KaK TakoW IMOAXOJ HE JaeT BO3MOXXHOCTM OCO3HATh Marepuai; HeoOXOAMMO
BBIJICJIUTh U 3aKOHCIIEKTUPOBATh TOJIbKO OCHOBHBIE MOJIOKEHUS, ONPEACICHUS U

IMMOHATHA, ITO3BOJIAIOININEC BEICTPOUTD JIOTHKY OTBCTA HAa N3Yy4aCMbIC BOIIPOCHI.

MeToanyeckue yka3aHusi K BbIIOJHEHUIO KOHCIIEKTA

Koncnekr (;mar. conspectus — o0003peHue, 0030p, O4epK) — KpaTKoe
W3JIOKCHUE WM KpaTKas 3alich HW3y4aeMOro WJIM TMPOHJACHHOTO MaTepHaia.
[{enssMu HamMcaHUs KOHCIIEKTA SIBIISIOTCSL:

— MpopabOTKa U 3aKPETUICHUE N3y4aeMOT0 MaTepHaa;

— pa3BUTHE HABBIKOB KPATKOTO M3JI0KEHUS MaTepHasia C BBIJICICHHEM JIUIIh
CaMBbIX CYIIECTBEHHBIX MOMEHTOB, HEOOXOAUMBIX ISl PACKPBITHS CYTH MTPOOJIEMBI,

— pa3BUTHE HABBIKOB aHAM3a M3YYEHHOIO0 Marepuaia u (hopMyIupOBaHUS
COOCTBEHHBIX BBIBOJOB 10 BBIOpAaHHOMY BONpPOCY B MHCbMEHHOU (opme,
HAyYHBIM, TPAMOTHBIM SI3IKOM.

[Topsinok HamMcaHusi KOHCTIEKTA:

1. Coxkpaienusi cinoB. PekomeHyeTcst eath COKpaleHsl, HO TOJIbKO TakK,
4TOOBI TOTOM MOXHO OBLJIO pa3o0parh, UTO HamMcaHo. B mpoTUBHOM criydae
opopMIICHE TIOAPOOHOTO  KOHCIEKTa CTAHOBHUTCS  OCCCMBICICHHBIM, a
BOCITIOJIB30BAaThCA MM C IIEJbI0 KAa4eCTBEHHOW ITOATOTOBKH K TMPEACTOSIIEMY
AK3aMEHY BPsI/T HE TTOTYIUTCS.

2. HUcnonws3zoBanue abOpeBHaTyp NOMOTaeT 3amucarh OoJblIE TMOJE3HOU

uH(OpMAaIMU B CaMble KpaTyallliie CPOKH C COXPAHEHUEM CMbICIA COJEPIKAHMSL.
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CoxpaiaTe MOXKHO HE TOJBKO CJIOBA, HO TAKXKE LI€TIbIe CIIOBOCOYETAHHUS, KOTOPbIE
B UTOTE BCE PABHO OyAyT IOCTYIHBI K TOHUMAHHUIO.

3. Odopmiienne koHcriekta. [lpum HamMcaHMM KOHCIIEKTa KelaTelIbHO
coOMoIaTh OTCTYNBl a03aIeB, BBIACIATH Ba)KHBIE MOMEHTBHI B COJEp’KaHUW,
OCTAaBJISITh ITYCThIE CTPOKHU JJIsl YCIIOBHOTO pa3/ieNIeHUs TEM U JIETKOTO BOCIIPUSITHS,
a TaK»e aKTUBHO UCIIOJIb30BATh IIUTATHI, CIIUCKH, IEPEYHH, M0[3ar0JIOBKH.

4. Baxxnble moMeTkd. Ha mossix B KOHCHEKTE jKeNaTeNbHO AeNaTh MOMETKH,
MOXHO TpaU4ecKd, HO TaK, 4TOObl OHU OBLIM TOHSTHBI CTYACHTY BO BpeMs
MOJITOTOBKU K SK3aMEHY.

5. Ilycteie mecta B KoHcmekTe. JKenaTenbHO HE OCTaBISATH MPOOETIOB B
TeTpaau U namsaTu. Eciu 4To-TO He ycnenu 3anucath, HEOOXO0UMO CBOEBPEMEHHO
IPOKOHCYJIBTHUPOBATHCS C MPEMOIABATEIIEM.

IMopsaaok c1auM KOHCIIEKTOB M UX OlleHMBAHUE

KoHcriekT  BBIIOJIHAETCS  CTYJIGHTaMH B CpPOKH, YCTaHABIMBaeMbIe
IpernoAaBaTesieM IO pealin3yeMOl UCIUIUIMHE, M CHaeTCs IPEeroaaBaTelio,
BEYLIEMY JUCIUILIUHY.

KoncnekT qomkeH ObITh COCTaBIEH MO BCEM MPOMICHHBIM TeMaM, BKIIIOYAast
MPOIYIICHHBIC, IO MPUINHE OTCYTCTBUS HA 3aHSITHH.

Tax ke KpaTKuii KOHCIEKT JOJKEH ObITh COCTABIIEH U CBOEBPEMEHHO C/IAH IO
BCEM 3aJ[aHHsIM CaMOCTOSTEIBHON pabOThI CTy/IeHTa, Iie TpeOyeTcsl MOATOTOBUTh
YCTHOE COOOIIIeHNE.

[Ipu oleHKEe COCTaBIeHWE KOHCIEKTAa YUYUTHIBAETCSI €r0 COOTBETCTBHUE
NPOHACHHOMY MaTepHaly, CIEKTP U IIyOMHA OXBaUYE€HHBIX TEM.

[To pe3ynpTaTaM MPOBEPKU KOHCIIEKTA M €T0 3alIUThI CTYICHTY BBHICTABISETCS
OTIpeIeTIEHHOE KOJMYECTBO OalljioB, KOTOPOE YYUTHIBACTCA MpH OOIIEH OIeHKE
IIPOMEKYTOYHOMN aTTECTALNH.

KpuTtepumn onieHKH KOHCIIEKTA

— 100-86 GamioB BBICTABISACTCS CTYACHTY, €CJIM CTYJICHT MpopadoTal U aaj

MpaBUJILHBIE OTBETHI HA BCE MOCTABIICHHBIE 3JIJaHUS U BOIIPOCHI;

— 85-76 OGamnoB — marepuan mpopaboTaH, HO CTYIEHT 3aTPyIHSETCS WU
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CBOEBPEMEHHO HE TOTOB OTBETUTH Ha 2-3 BOMpOca/3aJaHusl M0 KOHCTIEKTY;
— 75-61 OGamn — wmarepwan mpopabOTaH, HO CTYACHT 3aTPYIHSCTCS WU
CBOCBPCMCHHO HC I'OTOB OTBCTUTH Ha 4-5 BOHpOCOB/Ba,ZIaHI/Iﬁ I10 KOHCIICKTY,
— 60 1 MeHee OaIOB — MaTepual MpopadoTaH, HO CTYJEHT 3aTpyAHSAETCS
HJIN CBOCBPEMCHHO HC I'OTOB OTBCTHUTH HA BCC BOHpOCI)I/BaI[aHI/ISI 11O KOHCIICKTY.
TemaTnKka KOHCIIEKTOB
Professional etiquette of a hospitality industry
Reasons of studying tourism
Tourism impacts
Tourism mechanisms: operators and agencies
Current situation analysis: destinations and tendencies
Tourism logistics
The hospitality sector: accommodation and catering services

How to narrow down your product

© ©o N o gk~ WD PE

Tour budgeting and documenting
10.Tools to promote your product
MeToauyeckue yKa3aHus K peLIeHHI0 KeHc-3a1a4u

Kelic-3amaua — 3T0 onmMcaHWe pEATbHBIX SKOHOMHUYECKHX, COIMAIIBHBIX M
ousnec-cutyanuii. OOyJaronuecs: JOKHBI UCCIIE0BATh CUTYAIUIO, Pa300paThes
B CyTH TpOO0JIeM, MPEJIOKUTh BO3MOXKHBIE PEIICHUS W BhIOpATh JIydIllee U3 HUX.
Keiicbl OCHOBBIBAIOTCA Ha peajbHOM (DAaKTUYECKOM MaTepuane WIH Ke
NpUOJINKEHBI K peaTbHOM CUTYaIIUU.

Kelic-3amaun npegHa3sHayeHbl ISl MCMOJIB30BAHUSA CTYAECHTAMU KOHKPETHBIX
NPUEMOB U KOHIEMUMM TPU HMX BBINOJHEHUU [JII TOTO, YTOOBI MOJYYHUTh
JIOCTaTOYHBIM YPOBEHb 3HAHUWA U YMEHUU [T IPUHSTHUS PEIICHUNA B aHAJIOTUYHBIX
CUTyalusax Ha Oyaymed mnpodeccHoHaaIbHONW NESITENBHOCTH, TEM CaMbIM
YMEHbIIIAs] Pa3pblB  MEXKAY TEOPETUUECKUMH 3HAHUAMU U MOPAKTUYECKUMU
YMEHUSIMU.

CTyeHT IO/KEH YMETh MNPAaBWIBHO HWHTEPNPETUPOBATH CUTYAILMIO, T.€.

MPaBUJIBLHO OMpENeNsTh — Kakue (aKTOphl SBISIOTCS HanOoJiee BaKHBIMU B
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JAHHOM CUTYaIlUU U KaKOe perieHrue He0OX0IMMO TPUHSITh.
IMopsaok ciaum Keiic-3a1auM U ee OlleHNBAHHE

Keiic-3amaua BBINIOJNHAETCS CTYJAEHTAMH B CPOKH, YCTaHABIMBAaEMbIE
IPEenoJaBareyieM [0 pPean3yeMOl JTUCUUIUIMHE, M CHAETCS MPEernoiaBaTeto,
BENlyIIEMY AUCIUIUIMHY.

[Ipu oneHke pelieHus KeWc-3aladyd YYUTHIBACTCS CTENEHb W3Y4YEHHOCTHU
POOJIEMBI, COIEpKAHUE U ApTYMEHTUPOBAHHOCTH OTBETA.

[To pe3ynbTaTaM NpOBEPKHU Keilc-3a7au U UX 3allUThI CTYJICHTY BbICTaBJISETCS
OTIpE/IeNIEHHOE KOJIMYECTBO OallJIOB, KOTOPOE YUYUTHIBAECTCA TpU OOIICH OICHKE
MIPOMEKYTOUYHOM aTTeCTAINH.

Kpurtepuu onieHKH Keiic-3a1a4u

- 100-86 0amioB BBICTABIAECTCS CTYIACHTY, ©CIU CTYICHT BBIPA3HJl CBOE
MHEHHE TI0 C(QOpPMYJIUPOBAHHON mMpodiieMe, apryMEHTUPOBAI €ro, TOYHO
OTIPEJICIINB €€ COJIEP’KAHUE U COCTABIISIOIINE;

— 85-76 OGammoB - paboTa XapaKTEpHU3yeTCs CMBICIOBON IEIBLHOCTHIO,
CBS3HOCTBIO U TOCIEAOBATEIILHOCTHIO U3JIOKEHHS; JOMYIIEHO 2-3 ONIMOKH IMpHU
OOBSICHEHUH CMBbICIa WU cojJiepxkaHus TmpoOsembl. DakTUUECKUX OIIMOOK,
CBSI3aHHBIX C TTIOHUMAHUEM TIPOOJIEMEBI, HET;,

— 75-61 Gamn - CTyIEHT MPOBOAMUT JOCTATOYHO CAMOCTOSITEIBHBIM aHAIH3
OCHOBHBIX ATallOB W CMBICIIOBBIX COCTABJISFOIINX MPOOJIEMBI; TTOHUMAET 0a30BbIC
OCHOBBI U TEOPETUUECKOE 000CHOBAaHUE BHIOpaHHOU Tembl. JlomyiieHo He Oosee S
OIIMOOK B CMBICJIE€ UITU COJIEP KaHUH MPOOIJIEMBI;

— 60 u MeHee OalyloB — eciM paboTa MPEACTaBIsAeT CO0O0M MOJHOCTHIO
NepenucaHHblii UCXOAHBIM TEKCT, 0€3 Kakux Obl TO HM OBLJIO KOMMEHTapHEB,
aHanu3a. He packpbiTa CTpyKTypa U T€OpETHUECKasi COCTABJISIONIAS TEMBI.

BapuanTtsl Keiic-3a1a4
Brief analysis of a specific destination
Finding a hotel on a specific request

Dealing with unhappy customers

H WD

Promoting the product
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MeToanuyeckue peKoMeHIalluu JJis1 MOATOTOBKY J0KJIAa, COO0ImeHmns/
npe3eHTaAluu
JUIs  TOATOTOBKM  YCTHBIX  COOOIICHWH WJIM TIPE3CHTAlMi  JKeNaTesIbHBI

WUTIOCTpaTuBHbIE ((DOTO- M BUAEO-) MaTepuajbl, CTATUCTHYECKUE AUArpaMMbl H
TaOJUIIBL.

O61e TpeOOBaHMS K TPE3eHTAIUH:

- TIpe3eHTaIs He T0JbKHA ObITh MeHbIne 10 craiios;

- TICPBBIN CIIAl— 3TO TUTYJIBHBINA CIIAi], Ha KOTOPOM OOSI3aTENIbHO JIOJDKHBI OBITH
MPE/ICTABJICHBI: HA3BAHKE MPOEKTA; (DAMULITHSL, M1, OTYECTBO aBTOPA.

Jlnt  odopmiieHusT  Tpe3eHTAI|M  00S3aTENIbHBIM — TPEOOBAHUEM  SIBJISIETCS
UCTIOJIb30BaHKEe (PUPMEHHOT'O CTUJISI YHUBEPCUTETA.

KpuTtepumn oneHku (yCTHOIO I0KJIa1a, COOOIIEHNsI, B TOM YHCJIE
BbINOJIHEHHBIX B (D)OpMe Mpe3eHTALI)

100-86 GaioB BBICTAaBISIETCS CTY/ACHTY, €CIIM CTYJCHT BBIPA3UJl CBOE MHEHHUE TI0
copMyIMPOBAHHOM MpOoOIIEMe, apryMEHTUPOBAJI €10, TOYHO OMPEJIEITUB €€ CONIEPKAHUEC
u cocrapione. CTyIeHT 3HaeT U BIAJICET HABBIKOM  CaMOCTOSITEIHLHOM
WCCTIEIOBATEIbCKOM paboThl TI0 TEME HCCIIEIOBAHMSI; METOJIaMU M TIPUEMaMHU aHAJI3a
TEOPETUYECKUX W/WIM TPAKTHUECKUX AacTieKTOB u3ydaeMod oOnacti. DakTUUeCKUX
OIIIMOOK, CBS3aHHBIX C TIOHMMaHWEM TPOOJIeMbl, HET; rpaduyuecku paboTa odopmiieHa
TIPaBHJIHHO

85-76 - 6anioB - paboTa XapaKTepU3yeTCsi CMBICIIOBOM LIETBHOCTHIO, CBSI3HOCTHIO
TMOCJIECIOBATEIILHOCTBIO M3JIOXKEHUST; JIOMYILEHO He Oosiee 1 OmmMOKM Mpu OObSICHEHUH
CMBICTIa WM COACpKaHuS TpoOmeMbl. JIisi aprymMeHTary TPHUBOIATCS Pa3IUYHbIC
JTAHHBIE ~ OTEUYECTBEHHBIX U 3apyOSKHBIX  aBTOpPOB.  [IpopeMOHCTpHPOBaHBI
WCCIICIOBATEIbCKME yMEHWS W HaBbIKM. (DaKTHYECKMX ONMMOOK, CBSA3aHHBIX C
MIOHMMaHWEeM MPo0sIeMbl, HeT. JlomyIieHb! ofjHa-Be OMMOKH B OPOpMIICHHUH pabOThI

75-61 Gam — CTyJeHT POBOJUT JIOCTATOUYHO CAMOCTOSITEIILHBIN aHATN3 OCHOBHBIX
OTArioB M CMBICTIOBBIX COCTABJSIFOIIMX TPOOJICMBI; ITOHMMAeT Oa3oBbIe OCHOBBI H

TEOPETHYECKOE 0OOOCHOBAHME BBIOPAHHOU TeMbI. IIprBiiedeHbl OCHOBHBIC MCTOYHHUKH TTO
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paccmarpuBaeMoii Teme. [lomymieno He Oosee 2 OMMOOK B CMBICIE WM COEP)KAHUU
npo0OJIeMbI, 0popMITeHHUH pabOTHI

60 u MeHee OayuIOB - ecm pabOTa MPEACTABIACT COOOW TepPeCKa3aHHbBIA WM
TIOJTHOCTBIO TIEPETIMCAHHBIA UCXOIHBIN TEKCT O0€3 COOCTBEHHBIX KOMMEHTAPHUEB, aHAIA3A.
He packpbITa CTPYKTypa W TEOPETHYECKas COCTABIIIOIIAS TeMbL. JOMYIICHO TP MU
Oormee Tpex OMMOOK B CMBICIIOBOM COJICP)KAHMU PACKphIBAGMOW TPOOJIEMBI, B

otopmiieHIH pabOTHI.

BOHpOCbI AJI CAMOKOHTPOJIsA

Bomnpock! 111 caMOKOHTPOJIA IPEAHA3HAYEHBI 11 CAMOIIPOBEPKH CTYAECHTOM
YCBOCHUA MaTcpualia, IOATOTOBKH K BBIIOJIHCHHIO M CCMCCTPOBBIX BaIIaHI/If/'I u
caadyce DJHSK3aMCHaA. I[J'ISI YI[O6CTBa IM0JIb30BaHWA BOIIPOCBI AJIsI CaAMOKOHTPOJIA
pa36I/ITI>I I10 pa3aciaM U TCMaM TGOpGTH‘{eCKOﬁ YaCTH KypCa JUCHUILIINHBI.

Tema 1. Professional etiquette of a hospitality industry
Dress code and grooming
Professional communication styles
Intercultural communication patterns
Principles and differences of work and communication with partners and clients from
other countries
Additional skills and knowledge for a tourism industry employee
Workshops and fam-tours types

Tema 2. An introduction to tourism
Reasons to study tourism
Definition of tourism
What is the tourist product?
The nature of tourism
Definition of a tourist destination

Tema 3. Tourism impacts
The economic impacts of tourism

The international tourist market
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The value of economic data

The economic impacts of tourism

Statistical measurement of tourism

The sociocultural impacts of tourism

Legislation and guidance protecting the tourist destination

The sociocultural effects of tourism

The hosts’ impacts on tourists

Cultural transgressions

The exploitation of indigenous populations

Managing the social impacts of tourism

Bringing economic benefits to locals

The impacts of travel on tourists’ health

Politicocultural impacts

The environmental impacts of tourism

The environmental effects of tourism

Public-sector planning for control and conservation

The public/private-sector interface in the development of sustainable tourism
Tema 4. Tourism mechanisms: operators and agencies

What are tourism main participants of a tourism industry?

Types of tourism (internal, external, domestic, international)

Types of companies and their basic structure

Types of tourists

The role of the tour operator

The role of air brokers

Economic forces in tour operating

The long-haul market

Seat only sales

Consumer complaints

The nature of tour operating

The role of the resort representative
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Pricing the package tour
The tour brochure
The reservations system
Operators selling direct
The scale of the retail sector
The power of the travel agency chains
The profitability of travel agents
The role of travel agents
Distribution trends
Setting up and running a travel agency
Travel agency skills and competences
Travel agency appointments
Tema 5. Current situation analysis
What defines a destination?
Categorizing destinations
Coastal tourism
Urban tourism
Rural tourism
Island tourism
Spa tourism
The successful destination
Design of the built and natural environment
The media and their influence on tourist destinations
Destinations of the future
Main challenges and problems of the industry in the region
Tema 6. Tourism logistics
Types of transfers and transport
Extra transport services
Excursions organizations

Tourist transport by air
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The airline business
The organization of air transport
Air transport regulation
The deregulation of air transport
The economics of airline operation
Environmental concerns
The marketing of air services
What is the future like for air transport?
Tourist transport by water
The ocean liners
Cruising
Ferry services
Coastal and inland waterways tourism
Seagoing pleasure craft
What does the future hold for passenger ships?
Tourist transport on land
The role of the railways in tourism
Coach travel
The private car
Cycling and tourism
Tourists on foot
Tema 7. The hospitality sector: accommodation and catering services
The structure of the accommaodation sector
Types of accommodation
Types of rooms
Types of services provided in different types of accommodation
The nature of demand for accommodation facilities
Famous hotel chains in the world and their characteristics
The distribution of accommodation

Basic structure of a hotel management
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Duties and responsibilities in the hotel
Check-in and check-out procedure
Environmental issues
Effects of diet trends
Types of food services on a tour
Types of food services in a hotel
Catering
Tema 8. How to narrow down your product
The structure and organization of the travel and tourism industry
Integration in the tourism industry
Tourist attractions: defining the attraction
Types of tours and tourisms
Cultural tourism
Religious tourism
Shopping
Gastronomic tourism
Other attractions
Events
Sports tourism
Business tourism
Trends in business tourism
The meetings industry
Incentive travel
Exhibitions and trade fairs
Individual business travel
Tema 9. Tour budgeting and documenting
Visa, insurance, necessary documentation and their varieties
Logistics, accommodation and food
Entertainment (excursions, events, etc.)

Planning and calculation of the tour (costs, expenses, pricing, discounts, agents’ margin,
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etc.)
Regulation and laws
Complaints and dealing with them
Ways of payment and its guarantee
Tema 10. Tools to promote your product (6 uac.)
Memoo axmueno2o/ uHmMEPAKMUBCHOZ0 O00YYEeHUA — MemOoO JIeKUYUU-OUCKYCCUU,
Mmemoo Keiic-3aoauu (6 uac.)
The demand for tourism
The tourist’s needs and wants
General and specific motivation
Segmenting the tourism market
Consumer processes
Making the decision
Fashion and taste
The motivations of business travelers
Motivators and facilitators
Factors influencing changes in tourist demand
PR and advertisement
Partnership and networking
Product placement

Social media, direct mailing, contextual advertisement
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IHacnopTt oHIa OLIEHOYHBIX CPEACTB

Kox u ¢popmysmpoBka dranbl GOPpMUPOBAHUS KOMIIETEHIIHU
KOMMETEHIIHN
- TEOPETHYECKME  OCHOBBI U  OCOOEHHOCTHU
oOcinyxuBaHus MoTpeOuTened ©  TYypUCTOB B
3nHaer TYPUCTCKUX KOMITAHHUSIX ¥ TYPUCTCKHUX MapIIpyTax;
- METOAbl KOHTPOJS MPOXOXACHUS U BBITOJIHEHUS
3aKa30B Ha TYPUCTCKYIO TIOC3/IKY;
OITK-3 - IPUMEHSTHh TEOPETHYECKHE OCHOBHI U OCOOCHHOCTHU
oOcinyxuBaHus  MoTpeOuTened ©  TYypUCTOB B
CIOCOOHOCTh
YMeeT | TYpHCTCKHX KOMIAHHUSIX U TYPUCTCKUX MapIipyTax;
OpraHHu30BaTh MPOLECC
- HCIOJb30BaTh METOJbl KOHTPOJS MPOXOXKACHUSA U
00CITyKHBaHUS
. BBITIOJTHEHMS 3aKa30B HA TYPUCTCKYIO MTOC3/KY;
notpedureneit u (1im)
TYPHCTOB - HABBIKAMU HCIIOJIb30BAHUSI TEOPETHYECKUX OCHOB U
OCOOEHHOCTEH  OOCIy)KMBaHUS  TOTpeOUTENeH U
TYPUCTOB B TYPUCTCKUX KOMITAHHUSX M TYPUCTCKUX
Bnageer | mapmpyrax;
- HaBBIKAMHU WCIIOJB30BAHMSI METOJIOB KOHTPOJIS
MPOXOKIACHUS U BBHITIOITHEHUS 3aKa30B HA TYPUCTCKYIO
MOE3/IKY;
- TEXHOJIOTHH dbopMupoBaHUs TYPUCTCKUX
MPOJYKTOB;
- COBPEMEHHBIC IIPOU3BOJICTBCHHBIE,
3naer nH(OPMaLIMOHHBIE 1 KOMMYHUKAaTUBHBIE TEXHOJIOTHHU;
- CcHocoObl TMpOBEIEHUs aHalu3a MoTpeOHOCTEN
3aKa34YMKa;
- TEXHOJIOTUU TPOBEPKHU TPABUIBLHOCTH 3aITOJIHCHUS
HK-5 3aKasa,
CIIOCOOHOCTh
- IPUMEHATH TEXHOJIOTHH (HOPMUPOBAHUS TYPUCTCKUX
OpPraHU30BBIBATH
. MPOJYKTOB;
paboTy UCTIOJTHUTEIICH,
- UCIONB30BaTh COBPEMEHHBIE IPOU3BOJICTBEHHBIE,
MPUHUMATH pPElIeHue B
ODrAHM3AIIH YMmeer | mHPOpPMAIMOHHBIC U KOMMYHUKATHBHBIC TEXHOJIOTUH;
P . - IPOBOJUTH aHATN3 MOTPEOHOCTEH 3aKa3UUKa;
TYPUCTCKOMH N
- TOJTB30BATHCS TEXHOJIOTUEH MIPOBEPKHU
JEeSTEIILHOCTH, B TOM
MIPABUJILHOCTH 3aIOJHEHUS 3aKa3a;
YHClie C Y4ETOM
CONMATBHOM MOTUTHKA - HaBbIKAMU HCIIOJIb30BAHUS TEXHOJIOTHH
rocyxapcrsa (GhOpMUPOBAHUS TYPUCTCKUX TMPOTYKTOB;
- COBPEMEHHBIMH MPOU3BOICTBEHHBIMH,
UH(OPMAITMOHHBIMHU " KOMMYHHKATHBHBIMH
Bnageer | TexHomorusMu;
- HaBBIKAMHU TIPOBEACHHS aHaiW3a TmoTpeOHOCTEH
3aKa34YMKa;
- TEXHOJIOTUSIMU TIPOBEPKH MPABUIHLHOCTH 3aITOJTHEHUS
3aKasa;
IK-7 - ACCOPTUMEHT,  XapakTepUCTUKHM U LIEHBI
CIOCOOHOCTh MpeIaraeMbIX TYPUCTCKUX MPOIYKTOB;
OpraHU30BHIBATH 3nact - MpaBWJa W TpeaMeT 3aka3za (odopmiieHue, IeHa,
B3aMMOJICICTBHE C napaMeTpbl, CPOKH U MECTO BBHIMIOTHEHHS 3aKa3a);
MPEJICTAaBUTEIISIMH - TpOIeCC HANpaBJICHUS 3aKa3a B COOTBETCTBYIOIICE
TOCTUHUYHON U YUpEXKICHUE;
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TYPUCTKOW UHTYCTPHH, - IPUMEHSTh 3HAHHUS aCCOPTUMEHTA, XapaKTEePUCTHK U
KITUCHTAMHU IICH MPeTaraéMbIX TYPUCTCKUX MPOJAYKTOB;
TOCTHHUYHBIX U - HCIONB30BaTh TpaBWiIa W  MPEIMET
TYPUCTCKUX YMmeer | (odopmieHHE, IIEHA, MMapaMeTPbl, CPOKA H MECTO
MPEIIPUSATHHA, a TAKKE BBITTOJIHEHUS 3aKa3a) B MHTEPECaX KIIMCHTA;
C IpyruMu - OpraHM30BaTh NPOIECC HANpPABICHUS 3aKa3a B
3aKa34uMKaMu YCIIyT Ha COOTBETCTBYIOIIEE YUPESIKICHHE;
JIOKAJIEHOM, - 3HAaHMAMHM AaCCOPTHMEHTA, XapPaKTEPUCTHK M LEH
PErHOHAIBHOM 1 HpeUIaraeMbIX TYPUCTCKUX IIPOLYKTOB;
enepanbrom yposmsx - 3HAHWSAMH [IPABKJI M NpeaMeTa 3aKa3a (oopmieHus,
Bnageer | meHbl, mapameTpoB, CPOKOB M MECTa BBIOJHEHUS
3aKasa);
- HaBBIKOM OPTaHU30BBIBATH MPOIIECC HATIPABIICHUS
3aKa3a B COOTBETCTBYIOIIEE YUPESIKICHHE;
- 3aKOHBl 1 HOPMAaTUBHO-IIPaBOBbIE aKThl Poccuiickoit
denepanyu B chepe Typu3Ma;
- HOPMATHBHBIE JOKYMEHTBI, PETIIAMEHTUPYIOIINE
3HaeT OpPraHu3allui0  TYpPONEPAaTOPCKOW H  TypareHTCKOU
11K-8 JEATEIIbHOCTH,
CIIOCOOHOCT - TEXHOJIOTHIO bopMupOBaHUS ~ TYPUCTCKUX
UCIIOJIB30BaTh HA [POIYKTOB;
MIPAKTUKE OCHOBBI
. - WUCIOJB30BaTh 3aKOHBl M HOPMATHUBHO-TIPABOBBIC
JCHCTBYIOIIETO N
akThl Poccuiickoii @enepanuu B chepe TypusMa;
3aKOHOJIATEIILCTBA B
. - OIepHpoBaTh HOPMATUBHBIMH  JIOKYMEHTAMH,
cdepe TYypUCTCKOH,
. YMmeer | periaMeHTHPYHOIUMHU OpTaHU3aIHIo
IKCKYPCHOHHOM . .
TYpOTIEPATOPCKOMN M TYPareHTCKOU JIeATEITbHOCTH;
JESITeIIbHOCTH, a TAKIKE
- IPUMEHSTh TEXHOJIOTUIO ()OPMHUPOBAHUS TYPHUCTCKUX
OCYIIECTBIISTh
MPOJYKTOB;
KOHTPOJIb 32
COOTBETCTBHEM HOPMAM - 3HAHUSMHU 3aKOHOB M HOPMATHUBHO-TIPABOBBIX aKTOB
6e30MaCHOCTH Poccuiickoii @enepanyn B chepe Typusma;
TYPHCTCKHUX TIPOLYKTOB - 3HAHUSIMH HOPMAaTHBHBIX JOKYMEHTOB,
Brnageer | permaMeHTHPYIONIMX OPraHU3AIMIO TYpOIEPaTOPCKOMN
U TYpPareHTCKOM JIeATEIIbHOCTH;
- TexHoJorue  QopMHpOBaHUS  TYPHUCTCKHX
MIPOYKTOB.
Bun IIpumepubie
Ne Hata / cpoku . HOPMBI
CaMoOCTOSITeIbHOM dopmMa KOHTPOJIsI
n/m BBINOJIHEHUSI BpeMeHH Ha
padoTbI
BBINOJIHEHHE
4 Henens
5 Henens . .
S. N3yueHue keiic-3anau 12 YcTHBIN onpoc
8 Henens
16 Henens
17 Henens [ToaroroBka
6. A 16 3amura npoexTa
18 nenens MPE3EHTALMH MTPOEKTA
B teuenue bmmn-onpoc
7. Hanucanue koHcnekra 8 t-orp
ceMecTpa TectupoBanue
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B Teuenue IloaroroBka x
8. 36 TectupoBanue
ceMmecTpa JK3aMEHy
HUTOI'O 12
IIkana oneHuBaHUs YPOBHS C(POPMHUPOBAHHOCTH KOMIIETEHIIMH
Koa n
Jtansbl popMHUPOBAHUA
¢popmysupoBka Kpurepun IHoka3zarenu
KOMIIETEHIIUH
KOMIIETEHIINHU
- 3HaHHE
TEOPETUUECKUX
- TEOPETUYECKUE - CIIOCOOHOCTH
OCHOB U
OCHOBEI 1 N [IEPEYUCIIUTH OCHOBBI
0COOEHHOCTEH
0COOEHHOCTH 0COOEHHOCTH
o0cIy ) KUBaHUS
00CITy>)KHBaHHS . 00CITy>KUBaHHS
. norpedurener u .
norpeduTeneit u rnotpeburener u
TYPUCTOB B
TYpPHCTOB B TYPHUCTOB B TYPUCTCKHX
3HAET TYPHUCTCKUX
TYPUCTCKUX KOMIIAHUAX U TYPUCTCKHUX
(moporos KOMIIaHUSIX U
o KOMIIAaHHSX U MapiipyTax;
BII TYPUCTCKUX
TYPUCTCKUX - CITOCOOHOCTH
YPOBEHbD) MapuipyTax;
MaplipyTax; [IEPEUYUCIIUTD U
- 3HaHHME METOIOB
- METOJIbI KOHTPOJIS 0XapaKTepU30BaTh
KOHTPOJIS
MIPOXOXKICHUS U METOIbI KOHTPOJIS
MIPOXOXKIACHHUS U
BBIITOJIHCHUA 3aKAa30B HpOXO)K,HCHI/IS[ nu
BBITIOJIHEHHUS
Ha TYPUCTCKYIO BBIIIOJTHEHHUS 3aKa30B HA
[IOE31KY; 3aKa30B Ha TYPUCTCKYIO IIOE3IKY;
¥ TYPHUCTCKYIO P 4 v
MOC3]TIKY;
- yMEHHE
OIIK-3 IDHMCHSTE IIPUMEHATH
CIIOCOGHOCTS Tecf) eTHYECKHE TCOPETHHICCKHE CIOCOOHOCTD
OpPraHn30BaTh p OCHOBEI U
OCHOBBI U HpI/IMeHHTB
rporuecc 0COOEHHOCTH
6 0COOEHHOCTH 0OV BANIS TEOPETUUCCKUE OCHOBBI U
0 CHy)KHBaHI{ﬂ o0cIyXKUBaHUS o ZGI/ITQJ‘IQﬁ u 0COOEHHOCTH
noTpeOuTene 1 norpebuTeneii u ; TECTOB N 00CITy)KMBAHHUS
(1111) TYpHCTOB TYPUCTOB B yP notpeduTese u
MeEET TYPUCTCKUX TYPHCTCKHX TYPUCTOB B TYPUCTCKUX
y yp KOMIIAHUAX U yp yp
(MpOIBUH | KOMIAHUSIX U KOMIIAHUAX U TYPUCTCKUX
. TYPUCTCKUX
YTBIiA) TYPUCTCKUX MaplIpyTax;
MapIpyTax;
MapIipyTax; MeHIE - CIIOCOOHOCTD
- HCIIOJIB30BAaTh y OpPHECHTUPOBATHCS B
HCIIOJIb30BaTh
METOAbI KOHTpOHH MeTOoAax KOHTpOJ'ISI
METObI KOHTPOJIS
MIPOXOXKICHUS U MPOXOXKJICHUS
TIPOXOKIAECHUS U
BBITIOJIHEHHNS 3aKa30B BBIIIOJIHEHMS 3aKa30B Ha
Ha TYPUCTCKYIO BbITOTHEHHA TYPUCTCKYIO ITOE3IKY,
yp y 3aKa30B Ha My Y Y
MOE3JIKY;
TYPUCTCKYFO
MOE3/IKY;
- HaBBIKAMU - BIaJ€HUE - CIIOCOOHOCTBH
HCIIOIb30BaHUs HaBBIKAMU HCIOJIb30BaHUS
BIACET TeOpeTI/I‘-IeCKI/IX HNCITIOJIB30BAHUSA TeOpeTquCKI/Ie OCHOBBI U
.. | OCHOB H TEOPETUIECKUX 0COOEHHOCTH
(BBICOKHIA) .
0COOEHHOCTEN OCHOB U 00CITy>)KUBAHHS
00CITy )KHBaHUS oco0eHHOoCTEH rnmoTpeduTesneit u
MOTpeOUTENCH U 00CITy )KHBaHUS TYPUCTOB B TYPUCTCKHUX
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TYpPHCTOB B
TYPUCTCKUX
KOMIIaHUSIX U
TYPUCTCKUX
MapIpyTax;

- HaBbIKaMH
WCTIOJIb30BaHHUS
METOA0B KOHTPOJIS
MIPOXOXKICHUS 1
BBITIOJIHEHHS 3aKa30B
Ha TyPUCTCKYIO

norpedutenel u
TYPUCTOB B
TYPHUCTCKUX
KOMITaHUSIX
TYPUCTCKUX
MapIpyTax;

- BJaJIcHHE
HaBBIKAMH
HCIIOJIb30BaHMUS
METO0B KOHTPOJIS
MPOXOXKIACHUS U

KOMITaHUSX U TYPHUCTCKUX
MapIipyTax;

- CIOCOOHOCTH
CaMOCTOSATENILHO
HCIIONB30BATH METO/IbI
KOHTPOJIS IIPOXOKIEHHUS
U BBIIOJIHEHMS 3aKa30B Ha
TYPHCTCKYIO MOE3/IKY;

HOE3/IKY; BBITIOJTHEHHS
3aKa30B Ha
TYPHUCTCKYIO
HOE3/IKY;
- 3HaHUE
. - CIOCOOHOCTH HA3BaTh U
TEXHOJIOTHI
0XapaKTepu30BaTh
(opMupOoBaHUSI
TEXHOJIOTHH
- TEXHOJIOTHU TYPUCTCKUX
(hopmupoBaHus
bopmupoBaHus HPOJIYKTOB;
TYPUCTCKUX TPOTYKTOB;
TYPUCTCKUX - 3HAHHE
- CHOCOOHOCTH 1aTh
HPOJIYKTOB; COBPEMEHHBIX
KJ1aCCH(UKAITUIO
- COBpEMEHHEIE MPOU3BOJCTBEHHBIX
COBPEMEHHBIX
MPOU3BOJCTBEHHBIE, | ,
MIPON3BOJICTBEHHBIX,
WHQOPMAaIMOHHBIE U | HH(POPMALIMOHHBIX
3HaeT UH(QOPMAIOHHBIX U
KOMMYHHKATHBHBIE | U
(moporos KOMMYHHKATHBHBIX
. TEXHOJIOTHH; KOMMYHHKATHBHBIX ..
BIN .. TEXHOJIOTHI,
- CIIOCOOBI TEXHOJIOTH;
IK-5 YPOBEHB) - CITOCOOHOCTH
- NPOBEICHHS aHAIN3a | - 3HAHHE CIIOCOOOB
N MIEPEYUCIIUTH CIIOCOOBI
CIOCOOHOCTh oTpeOHOCTEH HPOBEICHUSI
3aKa3uuKa; aHanmm3a TPOBEACHIA aHlaH3a
OpraHu30BbIBaTh N
p6 TGXHOJ‘IOliI/II/I MOTpeOHOCTEH MOTPEOHOCTEH 3aKasHuica;
paoy v HPOBEPKH 3aI<T:3qI/IKa‘ - C1I0COGHOCTE
HETIOMHHTEAEH, npaBHgLHocm 3HaHHE , HEpEHHCIHTE 1
HIPpUHUMATh P , . 0XapaKTepu30BaTh
3allOJIHCHUS 3aKa3a; | TEXHOJOTHH
pelieHue B DOBEDKH TEXHOJIOTHH TIPOBEPKU
OpraHu3alnuu POBEP NPaBUIBHOCTH
% TPaBHIbHOCTH 3aI0JIHEHHMS 3aKa3a;
TypucTCKon 3aIl0JIHEHUS 3aKa3a; ’
ACATCIBHOCTH, B - IPUMEHSTh - yMeHue
TOM HHCIIC C TEXHOJIOTUH HPUMEHATH
ydeToM (dbopMupoBaHUS TEXHOJIOTHH - CIOCOOHOCTH BBIOUPATH
COLMAIIBHOU TYPUCTCKUX (dopMHpOBaHUSI HanOosee Y3QPeKTUBHBIC
TTOJIUTUKHU HPOJYKTOB; TYPUCTCKUX TEXHOJIOTHH
rocyzapcraa - UCII0JIB30BaTh HPOJYKTOB; (bopMupoBaHUs
COBpPEMEHHBIE - yMEHHe TYPUCTCKUX TPOYKTOB;
NPOU3BOJICTBEHHBIE, | HUCIIOJIB30BATh - CIIOCOOHOCTH
ymeeT | MHGOPMAIMOHHBIE U | COBPEMEHHBIE aHaJIN3UPOBATH U
(MpO/IBUH | KOMMYHHKATUBHBIC | MPOM3BOJICTBEHHBIC | HHTEPIPETUPOBATH
YTBI) | TEXHOJIOTHH; , MOTPEOHOCTH 3aKa34YHKa;
- IPOBOJUTH aHAM3 | UH()OPMALIMOHHBIE | - CIOCOOHOCTH
MOTpeOHOCTEH u TIOJTH30BATHCS
3aKa3umKa, KOMMYHHKATHUBHBIC | TEXHOJIOTHEH MPOBEPKU
- TIOJIb30BAThCS TEXHOJIOTUH; MPaBUIBHOCTH
TEXHOJIOTHEN - yMeHHUe 3aI0JTHEHHMS 3aKa3a;
POBEPKH MPOBOJIUThH aHAJIH3
NPaBHIBHOCTH norpeGHOCTEH
3all0JIHEHHMS 3aKa3a; | 3aKa34yMKa;
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- YMEHHE

TIOJTb30BATHCS
TEXHOJIOTHEH
MPOBEPKU
NPaBHIBHOCTH
3aII0JTHEHMS 3aKa3a;
- BJIaJIcHHe
HaBbIKAMHU
HCTIONI30BaHUS
- HaBBIKAMHU
TEXHOJIOTUH
UCTIOJIb30BaHUSA - CIOCOOHOCTH
(opMupOBaHUS
TEXHOJIOTUH MIPUMEHEHHUS HaBBIKOB
TYPHUCTCKUX
(bopMHupOBaHUS HCTOJIb30BaHUS
HPOJYKTOB;
TYPUCTCKUX TEXHOJIOTHH
IIPOIYKTOB; - BIIAJICHHC hopmupoBaHUS
pony ’ COBPEMEHHBIMU PMHD
- COBPEMEHHBIMH TYPUCTCKUX TPOYKTOB;
MPON3BOJICTBEHHEI
NPOU3BONCTBEHHBIMA | - ClICOOHOCTH IPUMEHSTh
, ’ COBpPEMEHHbIE
WHPOPMALTUOHHBIM
UH()OPMALTMOHHBIMU NPOU3BOCTBEHHEIE,
BIIaZieeT U
o | 7 UHQOPMaIIMOHHBIE U
(BBICOKHIA) KOMMYHHKaTHBHBIM
KOMMYHHKAaTHBHBIMHU KOMMYHHUKAaTHUBHBIE
U TEXHOJIOTHSIMHU;
TEXHOJIOTHSIMH; TEXHOJIOTHH;
- BIIaJICHHE
- HaBBIKAMU - CIOCOOHOCTH
HaBBIKAMHU
MPOBEICHHSI aHATTN3a NPOBOANTH aHAIIN3
. MPOBEICHUSI .
MoTpeOHOCTEH MOTPeOHOCTE 3aKa34HKa;
aHanmm3a
3aKa34ynKa; . - CIOCOOHOCTE
MOTpeOHOCTEH
- TEXHOJIOTHAMH CaMOCTOSITETILHO
3aKa3umKa,
HPOBEPKH MIPOBEPATH MPABUIILHOCTH
- BJIaJicHHE
HPaBHIBHOCTH 3aI0JTHEHHMS 3aKa3a;
TEXHOJIOTHSIMU
3aIlOJTHCHUS 3aKa3a;
MPOBEPKH
MPaBUIBHOCTH
3aII0JIHEHHMS 3aKa3a;
- CITOCOOHOCTh
[TK-7 - 3HaHKE
ACCOPTHMEHTA HICPCHICIITD 1
CIIOCOOHOCTH p ’ KJIacCU(UIIUPOBATH
OPraHU30BBIBATH - ACCOPTUMEHT, XapaKTEePUCTHUK U ACCOPTHMEHT,
- XapaKTePUCTUKHU H €H IpeJyIaraeMbIxX
B3aHMOJICUCTBH P P H PesL XapaKTEPUCTUKU U LIEHBI
IICHBI TIPEJUIaraeMbIX | TYPUCTCKUX
ec npeiaraeMpIx
TYPUCTCKUX HPOJYKTOB;
MPEICTABUTEIA TYPUCTCKUX TPOYKTOB;
MPOJIYKTOB; - 3HaHWE MIPaBUI U
MH - CIIOCOOHOCTP Ha3BaTh
. 3HAET - IpaBWJIa ¥ TIpeMET | MpEeJMET 3aKa3a PABIIA I TEMET
TOCTHHUYHOM M| (noporop | 3akasa (odopmienue, | (odpopmienue, P P
TVDHCTKOM o 3aka3a (oopMIICHUE,
yp bI IICHA, TapaMeTphl, I[CHA, TapaMeTphl,
[IeHa, TapaMeTPBbl, CPOKH
HHAYCTPHH, YPOBEHb) | CPOKH M MECTO CPOKH M MECTO
Y MECTO BBIITOJTHEHHS
KIIMEHTaMHU BBITIOJTHEHHMS 3aKa3a); | BBIMOIHEHUS saxasa);
TOCTHMHHYHBIX - Iporece 3aKasa); - cmocoGHOCTS
HanpaBJICHUs 3aKa3a | - 3HAHUE Mpolecca
PRETE B COIz)TBeTCTB fouiee | Har aBneH};mH OXAPAKTEPHIOBATH
HPpEAIPUATHH, 4 .y P MpoIIecC HAIPaBJICHHS
TAKKE C YUpEeKICHUE; 3aKasza B saKasa B
COOTBETCTBYIOIIICE
JIPYTUMH COOTBETCTBYIOILIEE
YUpeKICHUE; ]
3aKa34yuKaMHu yUpeKJICHHE;
YCIIYT Ha - IPUMEHSITh 3HAHUS | - YMEHHE - CNIOCOOHOCTH
JIOKATBHOM, ymeer ACCOPTUMEHTA, NPUMEHSTh 3HAHUS | IPUMEHUTH 3HAHUS
PErHOHAILHOM H | (nipossys XapaKTepUCTUK U ACCOPTHMEHTA, ACCOPTUMEHTA,
benepanbHOM ybtii) [EeH MpeJIaraeMbIX XapaKTEePUCTUK U XapaKTEePUCTHUK U IIeH
YPOBHSIX TYPUCTCKUX IIEH MpeJylaraeMbIX | MpeJyiaraeMbIx
HPOJYKTOB,; TYPUCTCKUX TYPUCTCKUX IPOJYKTOB;
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- UCTIOJIb30BATh
MpaBUIIa U MpeMeT
3aka3a (oopmIICHHE,
LEHA, TApaMeTPHL,
CPOKH B MECTO
BBITIOJTHCHHS 3aKa3a)
B MHTEpecax

MPOAYKTOB;
- yMEHHe
HCIIOJIb30BaTh
MpaBwJIa ¥ MPEIMET
3aKaza
(oopmnenue,
1IeHa, TapaMeTphl,

- cNOCOOHOCTH
HCIIONIB30BaTh MIPaBUIIA U
MpeaMeT 3aKasa
(obopmienve, 1eHa,
mapaMeTPEl, CPOKU U
MECTO BBIIIOJIHEHUS
3aKa3a) B MHTepecax

KJIMEHTA; CPOKH U MECTO KJIMEHTA;
- OpPraHu30BaTh BBIITOJIHEHUS - CIIOCOOHOCTH
MPOIIECC 3aKa3a) B OpTraHHM30BaTh MPOIIECC
HamNpaBJICHUS 3aKa3a | MHTEpecax HaIpaBJICHUS 3aKa3a B
B COOTBETCTBYIOIee | KJIMEHTA; COOTBETCTBYIOIIICE
YapexKIeHIE; - YMEHHE yapexIeHHe;
OpraHu30BaTh
poriecc
HaIpaBJICHUS
3aKasa B
COOTBETCTBYIOIICE
YapeKIeHHE;
- BIIaJICHUE
HaBBIKAMU
HCIIOJIL30BaHUS
- CIIOCOOHOCTH
aCCOPTHMEHTA,
MIPUMEHSThH 3HAHUS
- 3HAHUSIMHUA XapaKTEPUCTUK U
ACCOPTHMEHTA,
aCCOPTUMEHTA, 1IEH MpeiaraeMbIix
XapaKTePUCTHUK U IICH
XapaKTePUCTUK U TYPUCTCKUX
IpeJIaracMbIX
1IEH MpeiaraeMbIxX MPOJYKTOB;
TYPUCTCKUX MPOAYKTOB
TYPUCTCKUX - BJIaJlcHUE )
OPOLAYKTOB; HaBBIKAMH Ha MpakTHke,
poiy ’ - CIIOCOOHOCTH
- 3HAHUSMU TIPAaBWJI U | TPAMEHEHUS

nmpeaMeTa 3aKasa

IMpaBuWJI U NIpeaMETa

MIPUMEHSTh 3HaHUS
MIPaBUII U IpeIMeTa

Bhaneer | (odopmieHHs, LIEHBI, | 3aKa3a
. (odop ’ ’ 3aka3a (oopMIICHHUS,
(BBICOKWMIA) | TapamMeTpoB, CPOKOB | (ohopMiIeHHS,
[[EHBI, TApaMETPOB,
W MeCTa BBITIOJIHEHHS | [I€HBI, TAPAMETPOB,
CPOKOB U MecCTa
3aKasa); CpPOKOB U MecTa
BEITIOJTHEHUS 3aKa3a) Ha
- HAaBBIKOM BBITIOJTHEHHUS i
NPaKTHKE;
OpraHU30BbHIBAThH 3aKaza);
- CITOCOOHOCTh
Tporecc - BJIa/IEHNE
CaMOCTOSITETILHO
HalpaBJICHUS 3aKa3a | HABBIKOM
OpraHHU30BaTh MPOIIECC
B COOTBETCTBYIOILIEE | OPraHU30BBIBATDH
HampaBJICHUs 3aKa3a B
YUpeKICHUE; Tporecc
COOTBETCTBYIOLLEE
HarnpaBJICHUS APEKICHIE:
3aKasa B yap ’
COOTBETCTBYIOLIEE
YUpexICHUE;
I1K-8 - 3aKOHBI U - 3HAaHHE 3aKOHOB M | - CIOCOOHOCTh HA3BaTh
CIIOCOOHOCTD HOPMAaTUBHO- HOPMAaTUBHO- 3aKOHBI 1 HOPMAaTUBHO-
HCIIOTB30BATE MPaBOBBIE AKTHI MPaBOBBIX aKTOB MIPABOBBIE aKThHI
HA TIPAKTHUKE Poccuiickoii Poccuiickoii Poccuiickoii ®enepanuu
OCHOBEI 3HAeT Oenepanuu B chepe | Penepanuu B B cepe Typu3Ma,
N (moporoB | Typu3Ma; chepe Typusma; - CIIOCOOHOCTh
ACUCTBYIOLICTO o
Bl - HOpMaTUBHbBIE - 3HAHHE MEPEYHCITUTH
3aKOHOAATCIBCT YPOBEHB) | TOKYMEHTHI, HOPMAaTUBHBIX HOpPMAaTUBHBIE
Ba B chepe perIaMeHTUPYIOIINE | TOKYMEHTOB, JOKYMEHTHI,
TYpPUCTCKOH, OpraHHU3aIHIo pErJIaMEHTHUPYIOIIH | PEriaMeHTHPYIOIINE
OKCKYPCHOHHOH TypOIEpaTOPCKOM U | X OpraHHU3ALHIO OpraHH3aLuIo
JIEATENBLHOCTH, a TypareHTCKOM TYpOIIEPaTOPCKOH | TyponepaTopcKon U
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TaKXe
OCYILIECTBIATD
KOHTPOJIb 32
COOTBCTCTBUEM
HOpMam
0e301macHOCTH
TYPUCTCKUX
MIPOYKTOB

JeSITeIbHOCTH; U TypareHTCKON TYpareHTCKOM
- TEXHOJIOTHIO JIeSITEIIbHOCTH; JeSTeNIbHOCTH;
(bopMHpOBaHUS - 3HaHHE - CIOCOOHOCTD
TYPUCTCKUX TEXHOJIOTHH OXapaKTepU30BaTh
MPOAYKTOB; (hopMupoBaHUI TEXHOJIOTHH
TYPUCTCKUX (hopmupoBaHus
MPOAYKTOB; TYPUCTCKUX NPOIYKTOB,;
- yMEHHE
HCIIOJE30BaTh
- UCTIOJIB30BATh
3aKOHBI U - CIOCOOHOCTH
3aKOHBI 1
HOPMAaTUBHO- HCTOJBb30BaTh 3aKOHBI U
HOPMaTHUBHO-
MIPaBOBEIE aKTHI HOPMaTHUBHO-TIPaBOBBIE
MIPaBOBBIE AKTHI . L
N Poccuiickoi akThl Poccuiickoil
Poccutiickoii Denepanyu B Odenepanuu B cdhepe
®Denepannn B chepe P p P
cthepe TypusMa; TypU3Ma;
TypHU3Ma,
- YMEHHE - CITOCOOHOCTH
- OTIEPUPOBAThH
OMepHUPOBAThH OTIEPUPOBAThH
HOPMaTHUBHBIMHU
ymeer HOPMATUBHBIMH HOPMAaTUBHBIMH
JIOKYMEHTaMH,
(mponBuH JTOKyMEHTaMH, JIOKYMEHTaMH,
13179 PETTAMEHTHPYIOMHM | o o MeHTHpYIOIH | peraMeHTHpYIOWIME
yr Y OPTaHU3AIINIO p py P Py
. MU OpraHH3aIUI0 OpTaHU3aIHIo
TypOTIEpaTOPCKON U . .
N TYpOIIEPAaTOPCKON | TYpOIepaToOpcKon U
TypareHTCKOM . .
Y TypareHTCKOu TypareHTCKoi
JeSITeTbHOCTH;
JeSITeTbHOCTH; JeSITeITbHOCTH;
- IPUMEHATH
- YMCHHE - CIIOCOOHOCTh
TEXHOJIOTHIO
MIPUMEHSATH MIPUMEHSATH TEXHOIIOTHIO
(opMupOBaHUS
TEXHOJIOTHIO (dhopmupoBaHus
TYPUCTCKUX
(opMupOoBaHUSI TYPUCTCKUX MPOIYKTOB;
MPOAYKTOB;
TYPUCTCKUX
MPOAYKTOB,;
- BJIaJIcHHe
HaBBIKAMU
MIPUMEHEHUS - CITOCOOHOCTh
3aKOHOB U NPUMEHSThH 3HAHUS
- 3HAHUSIMH 3aKOHOB
HOPMAaTUBHO- 3aKOHOB U HOPMATHUBHO-
Y HOPMaTHBHO-
MIPaBOBBIX aKTOB IIPaBOBBIX aKTOB
MPaBOBBIX aKTOB N N
o o Poccuiickoit Poccuiickoii ®enepanuu
Poccutickoit denepainuu B B chepe Typu3Ma,
®denepannu B chepe P pe TYP ’
cthepe Typusma; - CITOCOOHOCTh
TypHU3Ma,
- BIIaJICHUE HCIIONTE30BATh 3HAHMS
- BHAHUSIMU
HaBBIKAMU HOPMAaTUBHBIX
HOPMaTHUBHBIX
MPUMEHEHUS JIOKYMEHTOB,
BJIaJieeT | JOKyMEHTOB, .
N 3HAHUH periaMeHTHPYIONTUX
(BBICOKHI) | perjiaMeHTUPYIOIUX
HOPMaTHUBHBIX OpTaHH3AIHIO
OpTraHH3aIHIO N
. JIOKYMEHTOB, TypOnepaTopcKoi u
TypOTIEpaTOPCKON 1 N
N periIaMeHTHUPYIOIIN | TYpareHTCKON
TypareHTCKOM )
X OpTaHu3aIrio JIeSITeNLHOCTH,
JeSITeIbHOCTH; .
o TYpOIIEPaTOPCKOH | - CIIOCOOHOCTH
- TEXHOJIOTHEH .
U TypareHTCKOn CaMOCTOSITEIIBHOTO
(bopMHpOBaHUS
JeSITeTbHOCTH; HCHOJIb30BAHUS
TYPUCTCKUX
. - BJIaJIcHHe TEXHOJIOTHH
MIPOIYKTOB, N
TEXHOJIOTHEN (dhopmupoBaHus
(opMHupOBaHUS TYPUCTCKUX HPOTYKTOB.
TYPUCTCKUX
MPOJIYKTOB,
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3a‘IETHO-3K3aMeHaHI/IOHHLIe MaTepHaJbl

OIIeHO‘leIe cpeacrea aJist HpOMeH(yTOqHOﬁ arrecranmumn
TecTOBBIE 3a1aHUSA

1. Review the major methods used to classify tourists.
2. Which of the following can be counted as tourists in the official definitions?

emilitary personnel

espace shuttle pilots

einternational conference delegates

etravelling diplomats

estudents

eimmigrants
3. What is the role of markets in economic activity?
4. Review the major elements of the tourism system — how do they relate to
each other?
5 How does a TSA classify tourism products?
6 What do you consider are the top 10 factors affecting tourism demand?
7. Suggest ways in which travel to a destination can be carbon neutral.
8 List some of the reasons why an individual may not participate in tourism.
9 Review the concepts of demand substitutes and complements in respect of a
leisure break to a city destination and provide two examples of each.
10. Identify some typical holiday patterns that occur at different stages of the
family life cycle.
11. Draft a table with headings such as Films, Newspapers/magazines, TV,
Experience, etc. and place these in relation to Germany, America, China, etc. in
order to identify the key ways that image has been created and what your
perceptions are.
12. Identify the key tourist typologies that predominate at a tourist destination
with which you are familiar.
13. Identify and list the phases you, your friends or family went through in the
purchase decision process for the last holiday you took.
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14.  What important consumer behavior factors are similar or different in the
choice and purchase of tourism based upon the 20, 40 and 60 year age groups in
the population?

15. Examine the materials used by tourist boards as printed literature or on
websites — what clues are there to indicate the key images being communicated?
16. Examine the data requirements for the demand tables of a TSA and see
whether they can be completed from the available information in your country.

17. What might be some of the key problems in comparing tourism statistics
from different areas and regions of the world?

18. Review the different methods of collecting tourism statistics.

19.  List the key questions you would ask in a domestic tourism survey.

20. How does the concept of elasticity help our understanding of tourism
demand?

21. Consider how the time period chosen affects the choice of techniques in
forecasting the demand for tourism.

22. Review the key determinants of demand at an aggregate level and their
importance for econometric models.

23.  List three advantages of quantitative approaches to demand forecasting and
three advantages of qualitative approaches.

24. Summarize the experiences of practitioners in developing procedures for
tourism demand forecasting.

25. Taking a destination of your choice list the steps you would take to plan for
future demand.

26. What are the principal differences in the markets attracted to different types
of destinations?

27. What are the differences between ‘competitive’ and ‘comparative’ advantage
in the context of destinations?

28. ldentify five key trends impacting future visitation patterns to rural and
coastal destinations.

29.  Why is the management of urban destinations particularly challenging?
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30. What is the difference between a destination management organization and a
destination management partnership?

31. What methods would you use to determine the economic significance of
tourism activity on a national economy?

32. Explain the meanings of direct, indirect and induced economic impacts and
discuss whether governments can influence the level of impact at each level.

33. Domestic tourism is just displacing consumer activity from other goods and
services within a national economy. Discuss.

34. How can tourism, domestic and international, act as a method of income
redistribution and what are the barriers to such an effect?

35.  With respect to the environmental impacts associated with tourism activity,
list three positive and negative impact examples at the (a) direct (b) indirect, and
(c) induced levels of impact.

36.  Assess the benefits and consider what made Agenda 21 so unique.

37. Explain briefly the difference between environmental impact assessments
(EIAs) and environmental audits.

38. What are the major difficulties associated with trying to identify the
environmental impacts caused by tourism activity?

39. If you were asked to present a talk, how would you define and explain eco-
tourism?

40. What are the major approaches to studying the socio-cultural impacts of
tourism?

41. Assess the models have been put forward to explain the development of
tourism and its impact on the local population. Do you think some members of the
population benefit more than others? If so, explain why.

42. What are the main socio-cultural dangers associated with allowing sex
tourism or gambling to be platforms for tourism development?

43. Identify three direct positive socio-cultural impacts of tourism and three

indirect negative socio-cultural impacts of tourism.
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44, What are the major difficulties involved in measuring the socio-cultural
impacts of tourism and what sources of data are available?

45.  Define sustainability.

46. What are the major obstacles to achieving sustainable development?

47. What methods can be used to make tourism more sustainable than it is at
present?

48. What is meant by the term ‘carrying capacity’?

49. What are the major direct and indirect impacts of climate change on tourism
destinations?

50. How might tourism destinations adapt to climate change and what are the
limitations to such adaptations?

51.  Which theories of economic development provide the best basis for tourism
as a catalyst for economic development?

52. What are the major steps, and their sequence, that need to be undertaken as
part of the planning process?

53.  What reasons can be cited to explain tourism development plan failure at the
design stage?

54.  Why do tourism master plans/strategies fail at the implementation stage?

55.  List the characteristics of the tourism product that influence its attractiveness
as a development option. In so doing identify whether the characteristic provides a
positive or negative influence when considering tourism as a development option.
56. Identify and assess the different factors that influence travel risk and travel-
risk perceptions?

57. ldentify the main factors that are likely to determine the impact of terrorist
attacks on tourism destinations?

58. Examine the ways in which regional (e.g. Asia, Europe, Middle East)
tourism may suffer when only one or two countries within that region are in
conflict?

59. What would you see as the main customer segments that are attracted to

national parks?
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60. In classifying attractions, how would you compare theme parks to, say,
museums?

61. What are the main factors affecting the establishment of a new large-scale
theme park attraction?

62. LEGOLANDs are a reflection of the LEGO toy. What other themed
attractions are reflections of industrially-produced products? Consider the
advantages and disadvantages of this type of development.

63. In what ways has the accommodation sector changed since 1945 and what
effect has this had on the wider tourism industry?

64. Account for the diversity in the accommodation sector between different
countries and regions.

65. Given its diversity, how can the accommodation sector provide meaningful
comparisons of quality?

66. Review and discuss the key issues facing the accommodation sector from the
sharing economy and their likely impact in the future.

67. What are the benefits, to the small independent hotel, of participation in a
marketing consortium?

68. What strategies can small-to-medium sized accommodation providers adopt
to compete effectively with the larger chain operators?

69. What are the principal classifications of events?

70.  What are the differences between ‘hallmark’ and ‘mega’ events?

71. ldentify five key trends impacting on the future development of events.

72.  Why is the management of events now considered a profession?

73.  What are the important developments in social media in relation to events
management?

74. Review and discuss the roles of travel agencies, online travel agencies and
tour operators.

75. ldentify the Dbenefits and drawbacks of further consolidation and

concentration in the distribution channel in tourism.
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76. Compare and contrast differences in the distribution of the tourism product
between the

77. United States and Europe.

78.  What is likely to be the future impact of social media on intermediaries and
consumer decision making?

79.  What is the purpose of government regulation of transport? Is it desirable?
80. Compare and contrast the environmental impacts of different modes of
transport.

81. List the components of a transport system and illustrate how the overall
performance of a mode of transport is governed by the relative strengths and
weaknesses of each.

82. Explore how transport demand in destination areas brings benefits to public
transport operators.

83.  Does it also bring conflicts or problems?

84. What do airlines gain from membership of inter-airline alliances?

85. Why are international tourism organizations important for tourism and
tourism development?

86. Suggest some of the areas in a continent of your choice that might be
classified as peripheral and the features that would make them attractive for
tourism development.

87. Suggest some of the non-governmental organizations in your own country
that have a significant influence on tourism policy.

88.  Provide a short memo indicating why your medium-size hotel chain should
adopt a relationship marketing approach to its business.

89. What are the main ways in which value can be added to the tourism product?
90. How can the tourism industry increase satisfaction in its management of the
service product?

91. Provide a list of the main types of risk which a tourist may experience when

visiting China.
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92. Create a checklist for carrying out the quality audit of a tourism business of
your choice.

93. Identify some of the recent changes in technology and discuss how these
may affect the tourism consumer or company.

94. What do the acronyms PESTEL and SWOT stand for and how do they
inform marketing decisions?

95. List the main problems that could be encountered when producing a
marketing plan for a hotel group of companies.

96. Describe the four levels of marketing environment and identify how these
may affect the company.

97. Determine, with reasons, the most effective segments to target for farm
tourism in Europe.

98. Provide a list of the benefits that will be achieved from increasing the
strength of the brand for a large hotel chain with a low level of awareness.

99. Name and describe, with examples, the different product levels that may
exist for a leading airline.

100. How has the Internet changed the role of each player in the tourism
industry?

101. What are the key factors that influence the adoption of ICTs in the tourism
industry?

102. What is disintermediation and re-intermediation in tourism?

103. How do airlines change their business functions as a result of the Internet?
104. How can tourism organizations maximize their online representation?

105. What is the influence of social media?

106. How is the proliferation of mobile devices affecting tourism?

107. What are the Internet-related challenges for managing tourism brands?

Kpurepuu BbicTaB/IeHHS OLIEHKH CTYAEHTY HA JK3aMeHe
no aucuuiuinie « Tour and travel management (Oprannsanusi ¥ ynpapJieHUe

Moe3AKaAMM )»

51



Bbanasl
(peHTUHTOBOM
OLICHKH)

Ouenka
IK3aMeHa
(crannmaptHas)

TpeodoBanus kK chopMUPOBAHHBIM KOMIIETEHIIUAM

86-100

«OTJIIMYHO»

OneHka «OTIMYHO» BBICTABIACTCA CTYICHTY, €CIM OH
rIyOOKO W MPOYHO YCBOWJI MPOrPaMMHBIM Marepua,
HCYEPIBIBAOIIE, IIOCIEI0BATEIBHO, YE€TKO M JIOTUYECKU
CTPOMHO €ro M3JIaracT, yMeeT TECHO YBS3bIBaTh TEOPHIO C
MPaKTUKOW, CBOOOIHO CHPABIISETCS C 337a4aMM, BOIIPOCAMU
U JpYTMMHM BHJIAMH IPUMEHEHUs 3HAHWW, IIPUYEM HE
3aTpyJHAETCS C OTBETOM IIpU BUAOWU3MEHEHUU 3aJaHUH,
UCTOJB3yeT B OTBETE Marepuans MOHOTpapUUECKOU
JUTEpaTypbl, TpPaBHWJIBHO  OOOCHOBBIBAET  IPHHSITOE
peuieHue, BIAACET PA3HOCTOPOHHUMHU  HABBIKAMU H
IIPUEMAaMH BBIITOJIHEHUS IIPAKTUYECKUX 3a]1a4.

85-76

«XOopouro»

OneHka «XOpOIIO» BBICTABIIAETCS CTYIEHTY, €CIH OH
TBEP/JO 3HAET Marepuaj, IPpaMOTHO U IO CYIIECTBY
U3JIaraeT ero, He JA0IYCKas CYLECTBEHHBIX HETOYHOCTEH B
OTBETE Ha BOIIPOC, IPABWIIBHO NMPUMEHSET TEOPETUUECKUE
MOJIOKEHHUSI TPU pEIIeHUH HPAaKTUYECKUX BOIPOCOB U
3a/a4, BiaJieeT HEOOXOIMMBIMM HaBbIKAMHU U IpUEMaMU
UX BBIIOJHEHUS.

75-61

«KYOOBJICTBOPHUTECII
BHO»

OHGHKa «YOOBJICTBOPUTCIILHO» BBICTABJIACTCA CTYACHTY,
€CJIM OH UMECT 3HAHHA TOJIBKO OCHOBHOI'O MaTCpualia, HO
HEC YCBOMII Cro I[CTaJICI;'I, JO0IMYCKAa€T HETOYHOCTH,
HCIOCTATOYHO IIPAaBUJIBHBIC (I)OpMy'J'II/IpOBKI/I, HapyLICHUA
JIOTHYCCKOM IIOCJICA0BATCIbHOCTHU B H3JI0OXKCHHUHU
IporpaMMHOI'O MaTe€purajia, UCIIbITbIBACT 3aTPYAHCHUSA IIPpU
BBIITOJIHCHHUU MMPAKTUYCCKUX pa60T.

60-0

«HEYHAOBJICTBOPUT
CJIBHO»

Ouenka «HEYJIOBIIETBOPUTEIBLHO» BBICTABJISACTCS
CTYJICHTY, KOTOpPBIH HE 3HAET 3HAYUTEIBHOM YacTH
IIPOrPAMMHOI0 MaTepuaja, JOMYCKaeT CYIIECTBEHHbIE
OmMMOKH, HEYBEPEHHO, C OOJBIIUMU 3aTPyIHEHUSIMHU
BBITIONHSET MpakThueckue padoTsl. Kak mpaBuio, oreHka
«HEYIOBJIETBOPUTEIBHO» CTABUTCS CTYAEHTAaM, KOTOpPBIE
HE MOTYT MPOJOIIKHUTH OO0ydeHHe 0e3 TOMOTHUTETbHBIX
3aHATHI IO COOTBETCTBYIOIIECH AUCUUIUIAHE.

OueHo4YHbIE CPeACTBA VIS TEKYLIeH aTTecTalun

Keiic-3apaun mo nucuuminne « Tour and travel management

(Opranu3zamusi 1 ynpapJieHHe T0e3TKaAMM)»

1. Brief analysis of a specific destination

Impact of tourism in Nepal. Define:

Location

Type of tourism attraction
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Recent tourism statistic information

Then answer the questions:

What attracts tourists in Nepal?

What is the impact of Tourism on the economy of Nepal?

What is the impact of Tourism on the environment of Nepal?

What is the impact of Tourism on the people and culture of Nepal (special
impact)?

What is being done to make tourism in Nepal sustainable?

2. Finding a hotel on a specific request

Study the following islands and find a suitable accommodation for the given
customers going on a tropical vacation. Be ready to prove your choice.

Islands: Bali, Phu Quok, Hainan, Saipan, Tinian, Samui

Customers: family with 2 twin infants and 1 youngster, newlyweds, active sport
couple, mid-thirty travel-experienced couple, family with 1 teenage kid, group of
elderly unexperienced friends, grandparents and 2 grandchildren non-speaking
foreign language.

3. Dealing with unhappy customers

a) a group of 12 clients come to retailer agent office to buy a package tour of a tour
operator, and requests for a discount as were promised in a competitors company.
Should the demand be met? (Yes/no) Why? What should be done to meet the
requirement? Think of possible solutions, steps to be taken, areas of process
participants engagements.

b) a couple want to have a short beach vacation, choosing package tour with 5statr
lux accommaodation options of a famous hotel chain in a definite location. The
chosen hotel isn’t available on request, operator offers to study its website and
choose another options that after the choice made again appears to be unavailable
either. Then operator offers 5star hotel of unknown local chain in another location
or 3star option at the same location. The couple decides to cancel the reservation
and go to another company and choose absolutely another destination as a result.

How could the operator keep the clients?
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4. Promoting the product.

Think of possible target audience and ways of promotion the following products:
a) café near Vladivostok airport, budget is limited

b) car parts store in Moscow suburb towns, budget is optimal

c¢) shampoo in St. Petersburg and the region, budget unlimited

d) pharmacies all over the island of Sakhalin, budget unlimited

e) gym in Murmansk city center, budget is optimal

Kpurepuu oneHku:

- 100-86 0amioB BBICTABISAETCS CTYIACHTY, ©CIU CTYICHT BBIPA3HUJl CBOE
MHEHHE 10 CQOpPMYJIHUPOBAHHON MpoOJieMe, apryMEHTUPOBAJI €ro, TOYHO
OMPEICIIUB €€ COJIEPKAHNUE U COCTABJISIOIINE;

— 85-76 OGamtoB - paboTa XapaKTEPHU3yeTCS CMBICIOBOM IEIBHOCTHIO,
CBS3HOCTBIO U TOCIEAOBATEIILHOCTHIO U3JIOKEHHS; JOMYIIEHO 2-3 OIIMOKH IMpHU
OOBSCHEHUHU CMbICIIA WU COJAepKaHus MpooOsieMbl. DaKTUYECKUX OUIUMOOK,
CBSI3aHHBIX C TOHUMAHHUEM IPOOJIEMBI, HET;

— 75-61 Gamn - CTYJIEHT MPOBOAMUT JOCTATOYHO CAMOCTOSITEIBHBIM aHaIHU3
OCHOBHBIX 3TallOB U CMBICIOBBIX COCTABJIAIONIMX MPOOJIEMbl; TOHUMAET 0a30BbIC
OCHOBBI U TEOPETUUECKOE 000CHOBAHUE BHIOpaHHOU Tembl. JlomyiieHo He Oosee S
OIIMOOK B CMBICJIE€ UITU COJIEP KaHUH MPOOIJIEMBI;

— 60 u MeHee OalyloB — eciM padoTa MPEACTaBIAeT COO0OM MOJIHOCTHIO
NepenucaHHbli MCXOAHBIM TEKCT, 0€3 KakuxX Obl TO HHM OBLJIO KOMMEHTapHEB,
aHanu3a. He packpeiTa CTpyKTypa U TEOPETUUYECKAS] COCTABIISIONIAS TEMBI.

TeMaTnKa KOHCIIEKTOB
no Jucuuiuiuie « Tour and travel management (Opranusanusi v ynpasJjieHue
Moe3AKaAMM )»
Professional etiquette of a hospitality industry
Reasons of studying tourism
Tourism impacts

Tourism mechanisms: operators and agencies

o~ WD e

Current situation analysis: destinations and tendencies
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6. Tourism logistics
7. The hospitality sector: accommodation and catering services
8. How to narrow down your product
9. Tour budgeting and documenting
10.Tools to promote your product
Kpurepuu oneHku:
— 100-86 GamioB BBHICTABIACTCS CTYACHTY, €CIU CTYJICHT MPOpadoTall U Jal
MIpaBUJIHLHBIC OTBETHI HA BCE MIOCTABIICHHBIC 3aJIaHUS U BOIIPOCHI;
— 85-76 GaminoB — marepuasl NpopaboTaH, HO CTYJACHT 3aTPYIHSICTCS WU
CBOEBPEMEHHO HE TOTOB OTBETUTH Ha 2-3 BOIPOCa/3aqaHus 110 KOHCIICKTY
— 75-61 Oamnm — marepuasn npopadoTaH, HO CTYACHT 3aTPYIHSACTCS WU
CBOEBPEMEHHO HE TOTOB OTBETUTH Ha 4-5 BOMPOCOB/3aJaHUI IO KOHCIIEKTY;
— 60 u meHee OaIOB — Marepuai nNpopaboTaH, HO CTYAEHT 3aTpyAHSETCS

HJIN CBOCBPEMCHHO HC I'OTOB OTBCTHUTH Ha BCC BOHpOCBI/3aI[aHI/I$I 11O KOHCIICKTY.

MeToauueckue PEKOMEHIANUMA, ONIPEACIAIONINE NMPOUHCAYPHLI OLHCHUBAHUA

pe3yabTaToB OCBOCHHUSA TUCHHUILINHDI

Texymas arrecranMsi CTyJeHTOB. TeKylias arrecTalus CTYJIEHTOB I10
mucuurumHe  «Tour and travel management (Opranuzanusi W yopaBJieHUE
MOE3/1KaMM )» TPOBOJUTCS B COOTBETCTBUM C JIOKAIbHBIMA HOPMATHBHBIMHM aKTaMU
JIBDY wu sBnsercst 00s3aTeIbHOM.

Texymas arrecranms mo aucumiinde «Tour and travel management
(Opranuzanust ¥ ynpapjieHUE MOE3KAMM)» MPOBOAUTCS B (HOpME KOHTPOIBHBIX
MEPOMPHUITHIA TIO OLEHUBAHUIO (PAKTUUIECKUX PE3yIbTaTOB OOYUYEHHs CTY/IEHTOB U
OCYLIECTBJISIETCS BEAYILUM ITPENOIaBATEIIEM.

OObeKkTaMy OIICHUBAHUS BBICTYTIAIOT:

— yueOHas JUCHMUIUIMHA (IIOCEIIaeMOCTh BCEX BHJIOB 3aHATHH 110
aTTecTyeMOd JUCLUMIUIMHE, AaKTHUBHOCTh Ha 3aHATUSX, CBOEBPEMEHHOCTb

BBITIOJTHCHHMSI Pa3IMYHbBIX BUOB 3a/1aHUN );
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— CTEINEHb YCBOCHUS TEOPETUUECKUX 3HAHUM;

— YpPOBEHb OBJIQJICHUSI MPAKTUYECKUMHU YMEHUSMH U HaBBbIKAMH [0 BCEM
BUJaM y4eOHOI paboTHI;

— pe3yJbTaThl CAMOCTOSITEIBLHOM paboThl, B TOM 4YHCIE — (PUHAIBHOTO
MIPOEKTA.

IIpomexxyTouHasi arrectauusi CTyaeHTOB. [IpomexyTouHas arrecTarus
ctyaeHToB no aucuumuinie «Tour and travel management (Opranuzamusi u
yOpaBlI€HHUE TOE3/IKaMHU)» TMPOBOAUTCA B COOTBETCTBUU C  JIOKAJIbHBIMU
HOpMaTUBHBIMU akTamu JIBDVY u siBnsiercs 00s13aTeabHOM.

[To muctunmuHe «Tour and travel management (OpraHuzanus U yrpaBieHUe
MOE3IKaMH )» IPETYyCMOTPEH 3K3aMEH B BUJI€ UTOTOBOI'O TECTUPOBAHMUSI.

Kparkass xapakTepucTHKa NpouHeaypbl NPHUMEHEHUS HMCIOJIb3yeMOro
OLICHOYHOT0 cpeacrBa. B pesynpraTe NOCEIIEHHUS MNPAKTUUYECKUX 3aHATHUH,
MOATOTOBKE BO BPEMSI CAMOCTOSITENILHOM paboThl, pa3dbopa keic-3amad, CTYIEHT
MOCJIEA0BATEIbHO OCBAaWBAET MAaTEpUANIbl JUCUUIUIMHBI W HM3Yy4aeT OTBEThI Ha
BOIIPOCHI K UTOTOBOMY T€CTUPOBAHMUIO.

Kpurepuu BbicTaB/IeHNsI OLIEHKHU CTY/IEHTY HA IK3aMeHe

no aucuuiuinie «Tour and travel management (Opranusanusi v ynpasJjieHue

MOE3AKAMH )»
Bbajabl Omnenka
(perTHHTOBO# IK3aMeHa TpedoBanus Kk chpopMHUPOBAHHBIM KOMIETEHIHAM
OIICHKH) (crangapTHas)

OmeHKa «OTIMYHO» BBICTABISACTCS CTYIACHTY, €CIH OH
rIyOOKO M TPOYHO YCBOWJ MPOrPAaMMHBIA MaTepual,
MCUEPIBIBAIOIIE, IOCIEIOBATENFHO, YETKO W JIOTHYECKH
CTPOMHO €ro M3JlaraeT, yMeeT TECHO YBS3BIBATH TEOPHUIO C
MPaKTUKOM, CBOOOHO CIIpaBISIETCs C 33/1a4aMy, BOIIPOCAMHU
86-100 COTITUIHOY W JpYTUMH BHUJaMU TpPHUMEHEHHS 3HAHWW, NpUYEM He
3aTpyJHSIETCSI C OTBETOM NpPU BHUIOU3MECHEHHHU 3aJaHuM,
UCIIONIB3YeT B OTBETE Marepual MOHOrpapHYecKon
JUTEPATyphl, TPAaBWIBHO  OOOCHOBBIBAET  MPHHSATOE
pellieHre, BIaJeeT pPAa3HOCTOPOHHMMH HABBIKAMH U
NPUEMaMU BBITTOJIHEHUS TIPAKTHYESCKUX 3a/1a4.
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85-76

«XOopouro»

OneHka «XOpOILIO» BBICTABIAETCS CTYAEHTY, €CIU OH
TBEPIO 3HAET MaTrepuajg, TPaMOTHO M IO CYILECTBY
U3JIaraeT ero, He JA0IYyCKas CYIECTBEHHBIX HETOYHOCTEH B
OTBETE Ha BOIIPOC, IPABWIBHO NPUMEHSET TEOPETUYECKUE
MOJIOKEHUSI TIPU PEIIeHUH MPAaKTUYECKUX BOINPOCOB U
3ajad, BajeeT HEOOXOIMMBIMU HaBBIKAMH M IpUEMaMH
UX BBIIOJIHEHUS.

75-61

«YHAOBJICETBOPUTEII
BHO»

OneHka «yAOBJIETBOPUTEIBHO» BBICTABISACTCS CTYJEHTY,
€CJId OH MMEET 3HaHUS TOJIbKO OCHOBHOI'O MaTepuania, HO
HE YCBOMJ €ro JeTajel, JOIYyCKaeT HETOYHOCTH,
HEJO0CTAaTOYHO MpaBUWIbHBIE (OPMYITUPOBKH, HAPYLICHUS
JIOTUYECKOM  MOCIEAOBATEIbBHOCTA B UBJIOKEHUU
MIPOrpaMMHOTO MaTepuaa, UCIBITHIBACT 3aTPYAHEHUS IPU
BBITIOJTHEHUH MMPAKTUIECKUX PaboT.

60-0

«HEYIOBJIETBOPUT
CJIIbHO»

Ouenka «HEYIOBJIETBOPUTEIILHO BBICTaBIISICTCSA
CTYACHTY, KOTOpPbIA HE 3HAET 3HAYUTEIBHOM YaCTH
MIPOrpaMMHOI0 MaTepuana, JOMYCKAaeT CYLIECTBEHHbIE
OIMUOKH, HEYBEPEHHO, C OOJBIIMMU 3aTPyIHECHUSIMHU
BBITIONHSET MpakThueckue padoTsl. Kak mpaBuio, oreHka
«HEYIOBJIETBOPUTEIBHO» CTABUTCS CTYAEHTaM, KOTOPBIE
HE MOTYT MPOJOJIKHUTH OO0ydeHHe 0e3 TOMOTHUTEIbHBIX
3aHATHI IO COOTBETCTBYIOIIECH AUCUUILINHE.
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