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AHHOTaNMs K padoyeil mporpaMmme TUCUMILIIMHBI
«/1es10BOM AHTJIMUCKUN M KOPPECIHOHACHIIUS HA AHTJIMHCKOM S3BIKE)

JucunnimHaa «JleoBOoM aHTIMUCKUKA U KOPPECIIOHJCHIMS HA AHTIIUMCKOM
A3bIKE» MpeAHa3HaueHa ISl CTyJeHTOB 4 Kypca MO HampaBJeHHIO OakaidaBpuara
45.03.02 JlunrBuctuka, npodpmib «Teopuss U TpaKTHKA MEXKYIbTYpHOU
koMMyHHKaIK B ATP (aHTIuiickuii 1 KHTAHCKU )».

OO61mast TpyJ0eMKOCTh JUCHUIIMHBI COCTABIIET 2 3a4€THBIC €IUHUIBI, 12
yaca. YUeOHBIM IUIAaHOM MPEIYCMOTPEHBI MpakTHueckue 3aHstus (56 dacos, u3
HUX 28 4yacoB B MHTEPAKTHUBHON (popMe) U caMocTosiTeIbHas pabora ctyaeHTa (16
yacoB). JlMCIUIIIMHA peanu3yeTcs Ha aHTJIMMCKOM SI3BIKE.

JucunmuinHa «/[enoBOM aHTIMICKUM W KOPPECIIOHJICHIMS Ha aHTJIMMCKOM
A3BIKE» ABISIETCS JUCUMIUIMHON 1O BBIOOpPY BapuaTUBHON yactu bioka
«AUCTUTIIMHBI (MOJTYJIN )».

ConepkaHue AUCUUIUIMHBI OXBaTbIBAET KPYr BOMNPOCOB, CBSI3aHHBIX C
dbopMHupOBaHHEM YMEHUM M Pa3BUTHEM HAaBBIKOB JICJIOBOTO OOIEHUS Ha
AHTJINHACKOM SI3BIKE B €r0 MMCbMEHHON U YCTHOM Pa3HOBUIHOCTSIX.

JlaHHas JUCLMIUIMHA JIOTUYECKH M COJEPKATEIbHO CBSi3aHA C TaKUMU
Kypcamu, Kak «lIpakTmyeckuii KypC aHIJIMHUCKOIO s3bIKa», «JIEKCHKOJIOrus U
Heonorus», «CTHINCTHKA aHIJIMHCKOrO s3blkay, «lIparmaTtmueckue acnekTsl
U3YUYEHUS A3bIKa U peun», « MexKyIbTypHasi KOMMYHHUKAIUs», U OMUPAETCS HA UX
COJZIEpKaHHUE.

Leab: MOTYy4YUTh HABBIKM COCTABIICHHS [I€JIOBOM KOPPECHOHACHIMU Ha
AHTJIMHACKOM SI3BIKE.

3agaum:

® OCBOMTbH OCOOEHHOCTH COCTaBJIEHUS JOKYMEHTOB JJIsl IpUeMa Ha padoTy,

® OBJIAJICTh CTAHAAPTAMM JICJIIOBOU MEPETIUCKH,

® OBJAJECTh HABBIKAMH COCTAaBJICHHUS OCHOBHBIX JOKYMEHTOB B cdepe
MEXIYHAPOJAHOM TOProBiau (OAHKOBCKHE JOKYMEHTHI, WHBOMC, KOHOCaMEHT,
pEeKJIaMHbIE MaTEPUAIbI).

g ycrnemHoro W3y4yeHus JUCHUIUIMHBL  «/lenoBOW  aHIIIMUCKUKW U
KOPPECTIOHJEHIIMS HA AaHTJMHUCKOM SI3bIKEe» Yy OOYyYaroluXcsi JOJIKHBI OBbITh
c(OpMUPOBAHBI CIEAYIOLINE MPEABAPUTEIbHBIE KOMIIETCHIINU:

® CIIOCOOHOCTP K  CaMOCOBEpIICHCTBOBAHUIO U  CaMOpPAa3BUTHIO B
npodeccuoHanbHOM cdepe, K NOBBIIIEHUI0 001IeKyIbTypHOro ypoBHs OK-1,

® CIIOCOOHOCTh MPOSIBIISATh HWHUIMATUBY M MPUHUMATh OTBETCTBEHHBIC
pelleHusi, 0CO3HaBasi OTBETCTBEHHOCTh 3a PE3yJIbTaThl CBOEH MpoecCHOHATbHON
nestenpHOCTH OK-3.



[Inanupyembie pe3yibTaThl OOYYEHHS 10 JaHHOW IUCHUIUIMHE (3HAHUA,

YMCHHUA, BJIaI[eHI/ISI), COOTHCCCHHBIC C INIAHUPYCMBIMU PE3YyJIbTaTaMHU OCBOCHHUA

oOpazoBaTeabHON
CICAYIOIMX  KOMIIETCHIIUN

IPOrpPaMMBbI,

KOMITETCHITMH (3JIEMEHThI KOMIIETCHITUI)):

XapaKTePU3yIOT
(obmenpodeccroHabHbIC/

sTansl  (POPMUPOBAHUS

npodeccruoHanbHbIe

Kon u popmyuposka
KOMIIeTeHIIUH

Jrtanbl GOPMUPOBAHUA KOMIETEHIMHI

OIIK-18 cnocoOHOCTRIO | 3HaeT OCHOBHBI€ MpaBuJIa JCJIOBOM KOMMYHUKAIITUU
OPUEHTHPOBATLCS Ha (cocTaBiieHue pe3roMe, MPOBEIECHHE
PBIHKE TPy/ia U IIEPErOBOPOB € MOTEHIIUATBHBIM
3aHSTOCTHU B YacTH, paboTojarenem)
Kacaroetcs CBoeﬁu Vmeer UCII0JIb30BaTh IIPaBUIIa JEJI0BOM
npodeccHoHabHOF KOMMYHHKAIMU B CBOEN NPOpeCCHOHATBHOM
ACATCIBHOCTH, JEATEIBHOCTH
BJIAJICHUEM HABLIKAMHU - ~
N Brnaneer | HaBbikoM J1€10BOM KOMMYHUKAMHA B CBOEH
SK3MCTEHLUATLHOM .
e —— pOPECCUOHATBLHOM AEATENBHOCTH
pBIHKA TPy,
COCTaBIIEHHE PE3FOME,
HpOBEIEHHE
cobece0BaHUS U
HIEPErOBOPOB C
HOTEHIUATEHBIM
paboToaaTenem)
OITK-19 Bnasennem 3HaeT IPHMHIIUIBL PAOOTHI B KOMAH/IE IS PELIEHHS
HaBBIKAMH OpTraHU3aln1 po)eCCHOHANIBHBIX 3aj1a4 B cpepe eI0Boi
IPYIIOBOI U KOMMYyHHKaIHH
KOJITEKTHBHOH Vwmeer MCIOJIB30BATh IPUHIIHUIIBI PabOTHI B KOMaH/IE
ACATENBHOCTH LTS JUIsL pemeHust PO(GECCHOHANBHBIX 33/1a4 B
AOCTIKCHHA obumx chepe 1e70BON KOMMYHHUKAIIUH
1esei TpyI0Boro
COneK TR Brajgeer | HaBbIKaMM IPUMEHEHHS IPUHIUIIOB PabOTHI B
KOMAHJIE JUIsl PEIIEeHHs IPO(PECCUOHATBHBIX
3a71a4 B cepe JAeN0BON KOMMYHUKALUH
[1K-18 Bnanenuem 3Haer HeoOXoauMyl0  MHGOpPMAaIMI0O O  CTagusX
HEOOXOIMMBIMH STHOIIEHTPU3MA u STHOPEIATUBU3MA,
MHTEPAKIMOHATEHBIMU U HO3BOJIAIONIYI0O  IIPEOAOJIEBATh  BIIMSAHHE
KOHTEKCTHBIMH CTEPEOTUIIOB
SHaHWUAMH, Vmeer UCIONB30BaTh  MHPOPMAIMIO O  CTaausx
HO3BOJIAFOTIMA STHOLIEHTPU3MA M OTHOPENATHBU3MA  IIPU
HPCOAOICBATH BIIMAHNC KOHTaKTe C MPEICTABUTENSAMH  Pa3jIMYHbIX
CTEpPEOTUIIOB KYTBTYD
aJanTUPOBATHCS K
BrageeT | HaBHIKOM — aganTalMd K  W3MEHSIOIIUMCS

W3MEHSIOIUMCS
YCJIOBUSM NPU KOHTAKTE
C MPEACTaBUTEIAMU
Pa3NIUYHBIX KYJIBTYP

YCIIOBHUSIM IIPU KOHTAKTE C IIPEACTABUTEIIAMHU
Pa3INYHBIX KYJIbTYp




Jlnst hopMupoOBaHUS BBINICYKAa3aHHBIX KOMIIETCHIIMN B paMKax JUCITUTIIMHBI
«JlemoBoli  aHTVIMMCKUM W  KOPPECHOHJCHIIMS Ha  aHIJIUHUCKOM  SI3BIKE)»
MPUMEHSETCS METO/] AKTUBHOTO/ MHTEPAKTUBHOI'O O0YUYEHUS: pElICHUE KEHCOB.



|. CTPYKTYPA U COAEPXKAHUE TEOPETUYECKOM YACTH KYPCA

He npenycMoTpeHna yueOHbIM TIIIaHOM.

II. CTPYKTYPA U COJEP)KAHUE MPAKTUYECKOHN YACTH
KYPCA

IpakTuyeckue 3ansiTus (56 yacon)
Moayab 1 (28 yacoB)

Tema 1. Company Structures (2 gaca).

Study points: structure of management (Board of Director, Managing
Director/CEO, senior management, senior management), a typical company
departmental organization chart (Marketing, Sales, PR, HR, R&D, IT, Finance,
Production, QC), company profile (headquarters, business activities, main markets,
sales), communication within company.

Tema 2. Types of business (2 waca).

Study points: different kinds of business organization (public limited
company, sole trader/proprietor, partnership, private limited company (UK)
incorporated company (US)), collaboration formats (joint ventures, mergers,
acquisitions/takeovers), team building under new conditions.

Tema 3. Personal Professional Profile (2 yaca).

Study points: career ladder, on the job trainings, fringe benefits (health
insurance, relocation allowance, bonuses), working hours (overtime, flexi-time,
shifts, long hours, part time, full time jobs), company culture.

Tema 4. Recruitment: Documents and Personalities (2 uaca).

Study points: recruitment stages (composing resume and cover letter,
tailoring it for the job ad, interviewing), formatting and layout of business
documents, professional personal qualities (commitment, responsibility, reliability,
motivation, discipline, time management), interpersonal culture at work,
management styles.

Tema 5. Recruitment: Interviewing (2 uaca).

Study points: preparing for the interview (know what the company does,
your responsibilities, your place in the company hierarchy), types of interviews
(traditional, case, behavioral), interview stages, mistakes to be avoided (childish
behavior, non-professional dressing style and body language).

Tema 6. Banking (2 uaca).

Study points: main banking services (current and savings accounts,
mortgages, loans, online banking), customer services (handling complaints).

Tema 7. Business and the Environment (2 gaca).



Study points: environmental problems (urban pollution, ozone layer
depletion, chemical/nuclear waster accumulation, global warming, oil spills) and
solutions (eco-friendly domestic practices, waste disposal sites, socially
responsible business), applying for sponsorship for an environmental project.

Tema 8. Business Development and Preservation (2 yaca).

Study points: emerging economies/nations, exploiting natural resources,
GDP and GNP, environmentalists, endangered species, upstream supply,
downstream supply, construction projects (access roads, drilling sites, pipelines,
facilities construction).

Tema 9. Innovation (2 yaca).

Study points: innovation decisions (launching products with new features,
improvements to existing services, introducing more effective business practices,
finding new markets and sources of supply), risk-taking, competition, presenting a
competitive business proposal.

Tema 10. International Trade (2 uaca).

Study points: export, import, tariffs (duties), quotas, protectionist measures,
sole agents, patents, licenses, invoice, bill of lading, business expansion.

Tema 11. Markets (2 yaca).

Study points: supply, demand, price setting, commodities market, consumer
goods/mass market, real estate/property market, stock market, labor market, online
market (e-commerce), auction sites, bids, outsourcing, tenders.

Tema 12. Outsourcing (2 uaca).

Study points: operating costs, cost savings, outside suppliers and service
providers, offshoring, back-office operations, overseas facilities, labor costs.

Tema 13. Marketing (2 uaca).

Study points: marketing mix (the Four P’s: product, price, place, promotion),
target audience, direct mail marketing, market research.

Tema 14. Branding (2 uaca).

Study points: brand characteristics (distinctive, easy to pronounce, fitting the
image of the product, having the emotional appeal), celebrity endorsement

Monayab 2 (28 yacoB ¢ ucnoJib3oBannem MAQO)

Tema 15. Case study: Consulting on communication problems (2 gaca ¢
HCIOJIb30BAHMEM METO0B AKTUBHOI0 00y4YCHHUsI: pelieHue KeicoB).

Background information: HCPS is a private health care organization based
in Geneva. A year ago the HCPS group was formed, following a takeover of HCP
by Sanicorp, another health care organization. Following the takeover, a number of
serious communication problems have arisen.



Task: You are members of Desiree Roland Consultants. Work in small
groups. Make a list of all the communication problems in the company (e-mails
from several employees provided). Rank the problems in order of importance.
What actions do you suggest to solve the communication problems? Discuss your
ideas in groups, then meet as one group and work out an action plan. Which
actions should be taken:

a) immediately?

b) in the near future?

C) later, when convenient?
Which actions will require:

a) a lot of investment?

b) some investment?

C) very little investment?

Follow-up writing activity: write an e-mail from the consultants detailing
you recommendations.

Tema 16. Case study: Working out an action plan (2 4aca ¢
HCIOJIb30BAHMEM METOI0B AKTUBHOI0 O0y4YeHHUS: pellieHue KeicoB).

Background information: Business Equipment and Systems (BES), based in
Birmingham, sells fax machines, date projectors and slim plasma screens.
Following the company merger with a competitive company eighteen months ago,
its national Sales Manager moved to a senior management position. Her
replacement has been told to increase turnover by at least 1-% and to create a high-
performing sales team. However, since his appointment the team has not been
working effectively and morale is low. Last year’s sales were over 20% below
target. The sales team has a mix of nationalities because BES intends to enter other
European markets in the near future.

Task: You are directors of BES. Draw one of the four role cards provided and
work in groups of four. Director 1 leads the meeting.

1. Read your role card and prepare for a meeting to resolve your
company’s team building problems.

2. Identify all the problems which are affecting the performance of the
sales team.

3. Discus how to improve the performance of the sales team.

4, Work out an action plan for the next six months

5. If there more than one group of directors, compare our action plans.

Follow-up writing activity: write out a memorandum to inform all the
company staff of the new action plan.

Tema 17. Case study: Improving company culture (2 yaca ¢
HCIOJIb30BAHMEM METO/I0B AKTUBHOI0 O0y4YeHHUs: pellieHue KeilcoB).



Background information: The Managing Director at London-based
Crawford plc has noticed that the company culture has become too casual. Several
managers are involved in close relationships, which has a seriously affect on both
performance and morale of the staff. Furthermore, one of the individuals concerned
IS threatening the company with legal action. The Human Resources Department
needs to have a meeting and discuss how to proceed about this situation.

Task: You are members of Human Resources Department at Crawford pic.
Work in small groups, read the details of the situation provided and work out your
action plan. Decide which actions should be taken immediately and which should
be taken in the near future?

Follow-up writing activity: write a set of guidelines on relationships at work
for discussions at the next meeting.

Tema 18. Case study: Choosing the right manager (2 uwaca c¢
HCIIOJIB30BAaHUECM METOA0OB aKTUBHOI'O Oﬁy‘leHl/Iﬂ: pemieHue KeﬁCOB).

Background information: Zenova is a multinational group which makes
health and beauty products and is based in Hanover. Four months ago it assembled
a project team of 16 members drawn from subsidiaries in Europe, America, Asia
and the Middle East. The team was instructed to carry out a major survey of job
satisfaction in all the subsidiaries, Four months later, it became clear that the
project was being badly managed, The morale of team members was low and
progress on the project has been much too slow. The management of Zenova
decided to replace the current Project Manager.

Task: 1. You are directors of Zenova. Work in small groups, read the
professional profiles of four candidates to replace the current Project Manager.
Discuss each of the candidates’ management style. Analyze their strengths and
weaknesses.

2. Rank the management styles of the four candidates in terms of their
suitability for the position of project manager. Number 1 would be your first
choice, number 4 your least suitable candidate.

3. Working as one group, compare your decisions and choose one candidate
to be the Project Manager.

Follow-up writing activity: write a summary of the meeting you have just
attended. This summary will be sent to the Chief Executive of Zenova, who was
unable to attend. Your summary should contain the following:

e an analysis of each candidate’s management styles.

e your choice of candidate for Project manager, together with our reasons.

Tema 19. Case study: Interviewing job applicants (2 wyaca c¢
HCIOJIb30BAHMEM METO0B AKTUBHOI0 00y4YeHHUSsI: pelieHue KeicoB).

Background information: The Bellagio Hotel is going to employ a large



number of people and decided to run a series of behavioral interviews. The
interview will last a maximum of 30 minutes and will contain six questions
designed to evaluate the behavior of each candidate. The HR team have agreed that
the questions should focus on the following areas: conflict, authority, ambition,
networking, sociability, appearance, stress, resourcefulness.

Task: 1. You are members of the HR team. Work in small groups and
prepare the list of questions that you will give to the HR managers. Decide the
order in which the questions will be asked and prepare an evaluation grid for the
managers to enter their marks out of five.

2. Work in pairs. Test your questions by role-playing a test interview.

Follow-up writing activity: write an e-mail to send to the hiring managers
with your questions and expected responses.

Tema 20. Case study: Handling customers’ complaints (2 4aca ¢
HCIIOJIB30BAaHUECM METOA0OB aKTUBHOI'O oﬁyqemm: pemieHue KeﬁCOB).

Background information: You are members of the Customer Service
Department of a bank. You regularly receive correspondence, telephone calls and
voicemail messages from customers who are unhappy with the products or service
of your company. You have to deal diplomatically and effectively with the
dissatisfied customers and to come with solutions to their problems.

Task: 1. Work in pairs. One of your is the Customer Service Manager and the
other is the Assistant Customer Service Manager. Read the written correspondence
provided.

2. Discuss how you are going to deal with the complaints you have
prioritized.

3. As one group, discuss how you could improve the service you offer to your
customers.

Follow-up writing activity: write a short report for the Director of Customer
Services summarizing the problems that customers have experienced and make
recommendations for improving the service to customers.

Tema 21. Case study: Sponsoring an environmental project (2 gaca ¢
HCIMOJIb30BAHMEM METO/I0B AKTUBHOI0 O0y4eHHUsI: pellieHue KeilcoB).

Background information: You work for a company that wants to improve
its eco-friendly public image and sponsor an environmental project. You can
choose out of the following business activities for your company 1) health and
beauty products 2) computers 3) non-alcoholic beverages or think of your own.
The four projects to choose from are 1) fundraising activities for planting and
upkeep trees in the main square of your town center. The group plans to have ‘a
tree planting ceremony’ and put sponsors’ names on plaques mounted in front of
each tree. They also intend to invite the mayor and other important local persons



for the ceremony. 2) a TV documentary. A video company is commissioned to
make a program for national TV about the effects of pollution on marine life in the
Pacific, as part of wildlife series. They need a sponsor to finance their equipment
and crew members. 3) an international exhibition of children’s art “Let’s Protect
Our Planet” to held at a local art gallery. They need sponsors to finance programs,
catalogues, reproductions and a visit of a famous artist to the exhibition launch and
press conference. 4) an asylum for homeless animals. They need regular
contributions to fund their activity. Local journalists have agreed to write articles
aimed at raising awareness at the scheme. These articles could feature profiles of
the companies willing to make contributions.

Task: 1. Work in pairs and decide how your company can project a favorable
image through sponsoring one (or more) of these projects.

2. Make a list of questions that could help you make your decision.

Follow-up writing activity: write a response to the organization whose
project you plan to support.

Tema 22. Case study: Wild Earth Conference (2 yaca ¢ ucmnoJib30BaHnemM
METOJA0B AaKTUBHOI0 O0yUEeHHUs: PelIeHNe KeliCoB).

Background information: You will be taking part in a discussion forum on
the subject of a gas pipeline construction in Peru. The following people will be
present at the forum: joint US-Argentina Gas Consortium representatives, Peruvian
government officials, Amazon Watch environmental group.

Task: 1. Divide in three groups (A, B and C). Read your role cards.

2. Prepare the arguments that your group will use to present at the forum. List
the negative effects that the wrong course of action will have.

3. In turn, each group makes a brief presentation of its view on the project.

4. The class tries to agree if and how the project should continue.

Follow-up writing activity: write a short report outlining the key issues
concerning the project and recommending the best course of action.

Tema 23. Case study: Supporting innovative business proposals (2 gaca ¢
HCIOJIb30BAHMEM METO/I0B AKTUBHOT0 O0y4YeHHUs: pellieHue KeilcoB).

Background information: TechStart is a European business association that
promotes emerging technology and new business ventures. Originally founded to
help young university graduates to gain access to funds, TechStart today offers
future entrepreneurs a comprehensive one-year program of assistance, advice and
training in order to turn creative new ideas into fully operational business ventures.
Every year Techstart organizes a competition where graduates can submit
proposals for new business ventures. The winning project receives a cash prize of
50,000 euro and joins the one-year StartUp program. During this year the new
business is offered free office space, access to research facilities, business



management training and support from one of the universities participating in the
program. These four projects have reached the final. Each project team is to make
a short presentation to the competition jury (project details provided).

1. ZephGen: Wind-powered electricity scheme.

2. Rainbow systems: Heat-sensitive packing materials.
3. Open-tour: Mobile phone tourist guide service.
4. VoxData: Mood recognition software for customer services.

Task: 1. Work in small groups. Choose one of the projects and make notes
about the following:

1 an outline of what your project is

2 the main features of your product

3 who will benefit from your product and how

4 how you will use the prize if you win it

2. Organize your ideas into a short presentation. Practice giving the
presentation and make any necessary changes to improve it.

3. Present your project to the class who work as the jury.

Follow-up writing activity: write a letter to a winning group giving them
feedback on their project and presentation.

Tema 24. Case study: Choosing takeover targets (2 wuyaca ¢
HCIIOJIB30BAHUECM MECTOA0B aKTUBHOI'O Oﬁy‘leHHﬂ: pemieHue KeﬁCOB).

Background information: Bon Appétit plc is a UK chain of restaurants
which decided to grow business by acquiring an already establish company in the
food industry, either in the UK or overseas. The main objectives of the acquisition
are:

e toincrease Bon Appetit’s profits

e toenhance its image

e to buy a company that will continue to grow and contribute to the group
success

e to buy a company that will not take up too much of the present
management’s time and energy.

The Corporate Strategy department was given the task of looking for suitable
acquisitions and they have come our with three possible takeover targets a) Coffee
Ground plc (UK), a chain of coffee shops b) Starlight plc, a chain of
nightclubs/restaurants (UK) c¢) Mario Ferrino, a chain of delicatessens (ltaly)

Task: 1. Form there groups A, B, and C. Analyze the information you have
gained from the charts, the magazine reports and the televisions program. Discuss
what the data tells you about the three companies. What conclusions can you
reach?

2. Each group makes notes on one of the companies and prepares a



presentation of the results of your research.

3. Listen to each others’ presentations and make a decision within our group.

4. Meet as one group. Decide which company, at this stage, seems to be the
most suitable as an acquisition.

Follow-up writing activity: write a report to the board of directors on the
possible takeover targets. Give you recommendations for acquisition.

Tema 25. Case study: Outsourcing a web agency (4 wuyaca c¢
HCITIOJIB30BAHUECM METOA0B aKTUBHOI'O Oﬁy‘leHI/Iﬂ: PpeICHUE KeﬁCOB).

Background information: Watermark plc is a specialist supplier of quality
stationery and writing accessories, which it distributes in European markets. At
present the sales of the company’s leading products are not growing. The company
newly appointed CEO is in a hurry to reorganize the company’s sales strategy and
to introduce a new online sales channel. Since Watermark does not have the in-
house expertise to develop suc a site itself, it has decided to outsource the work.
Several web agencies have been contacted to obtain tenders to develop and
maintain a new, eight-page site. Among the most interesting tenders that
Watermark has received is from a web agency called N-Vision. A meeting has
been arranged with N-Vision to agree on the final specifications and budget for the
new site.

Task:

1. Work as two groups. Group A are the N-Vision representatives. Group
B are the watermark sales team. Read your role cards and prepare a list of
objectives for the meeting. Prepare arguments to support your objectives.

2. Work with a partner from the other group to reach a satisfactory
agreement on the specifications in the tender. Present your arguments and try to
achieve the best results for your company.

Follow-up writing activity: write a formal letter to the other company with
minutes of the meeting and a summary of the agreement of your company.

Tema 26. Case study: Outsourcing a call center (4 w4aca ¢
HCIOJIb30BAHMEM METO/I0B AKTUBHOT0 O0y4YeHHUsI: pellieHue KeilcoB).

Background information: Interstate, Inc. is a New York based company
specialized in providing domestics insurance for private individuals and small
corporations. Interstate is currently considering outsourcing as part of its 150-
person call center to an overseas location in order to reduce its operating costs. The
call center currently processes call from both insurance agents and enquires form
members of the public within the USA. Several groups of managers have been
asked to research different host countries in order to evaluate their potential to host
a pilot project which should be operational within the next six months. If
successful, the center would take over full responsibility for all call center



operations within twelve months. The management teams will be meeting later in
the day to present their recommendations. China, India, the Philippines and Canada
have been selected as potential hosts.

Task: 1. Work in groups. Read the fact file and compare the advantages and
disadvantages of each country as a call center location.

2. Prepare the recommendations that your group will make at the
meeting.
3. Present you findings to the group. Listen to their presentations made

by other groups. Discuss the recommendations together and reach a final decision
about where to host a pilot project.

Follow-up writing activity: write a formal report to the management board.
Compare your own country with your chosen offshore location and recommend
what action InterState should take.

Tema 27. Marketing (4 4aca ¢ HCHOJIb30BaAaHHMEM METOJ0B AKTHBHOIO
00y4eHUs: pelIeHue KeiicoB).

Study points: marketing mix (the Four P’s: product, price, place, promotion),
target audience, direct mail marketing, market research.

Case study: Consulting a marketing agency

Background information: Yedo is a successful Tokyo-based department
sore chain with six outlets in Japan and two more in London and New York. Lat
year, however, profits fell sharply and results of the first six months of this year
have been disappointing. Yedo’s management has asked an international marketing
agency, TWCB, for advice on how to maintain and increase profitability.

Task: Work as one group. You are members of the marketing agency TWCB.
An informal meeting has been arranged to discuss ways of maintaining and
increasing Yedo’s profitability. Yedo’s CEO has prepared some discussion
questions for you to consider. Hold the meeting and note down your best ideas,
which will be incorporated into a report.

Follow-up writing activity: as head of TWCB, write a report for the CEO of
Yedo, on your agency’s ideas.

Tema 28. Branding (4 yaca ¢ HCHOJb30BaHHMEM METOA0B AKTHBHOIO
o0yueHMsI: pelleHNe KelCoB).

Study points: brand characteristics (distinctive, easy to pronounce, fitting the
image of the product, having the emotional appeal), celebrity endorsement.

Case study: Developing a brand strategy

Background information: Bellissima is an Italian perfume and cosmetics
business. The company has a highly successful range of products in the luxury
cosmetics market. It is planning to launch a new fragrance and extensive market
research has produced detailed profiles of two potential target markets as described



below. Bellissima now has to decide whether to expand tits current market share or
risk branching out and reaching a new client.

Profile A

High-income women aged 25-30, who spend a high proportion of income on
entertainment. They are loyal customers and can be interested in a new quality
product.

Profile B

Women aged 18-25, consider the brand old-fashioned. A lot of promotion is
needed to attract this new target audience.

Task: 1. Work as groups. Discuss the advantages of each profile and decide
what option has the most potential for Bellissima.

2. Create a brand name and plan your brand strategy. Consider the four Ps of
the marketing mix.

3. Present your concept and brand strategy to the class.

Follow-up writing activity: write an action plan for the Marketing Director
of Bellissima with a summary of your group strategy.

I11. YYEBHO-METOAUWYECKOE OBECIHEYEHHUE
CAMOCTOSTEJBHON PABOThI OBYYAIOIIUXCSI
VY4eOHO-MeTOINYECKOe oOecrieueHue CaMOCTOSTEJIbHON paboThI

oOyyJaromuxcsi Mo JUCHUIUTMHE «JleoBOM aHTrIUMUCKUN U KOPPECHOHACHIMS Ha
aHTJIMHACKOM SI3bIKE» MpescTaBieHo B [Ipunoxxennn 1 u Bkitodaet B ceOsi:
e 1IaH-TpadUK BBHIOJHEHHUS CAMOCTOSITEIbHONU paOOThI MO AUCIUIUIMHE,
B TOM YHCII€ TPUMEPHBIE HOPMBI BPEMEHU HA BBINOJHEHUE IO
KOKJIOMY 3a/1aHUIO;
® XapakTEepUCTHKAa  3aJaHUM 11 CaMOCTOSITEIbHOM  paloThl
OOyYarOIINXCS U METOANYECKUE PEKOMEH/IAINH 110 UX BBIMOTHEHUIO;
e TpeOOBaHMSI K TPEACTABICHUI0O W OQOPMIICHHUIO PE3yJIbTaTOB
CaMOCTOATENBbHON paboTHI;

® KpPUTEPHUU OLICHKHU BBITIOJHEHUS CAMOCTOSITENIbHON PabOTHI.

IV. KOHTPOJIb JOCTUKEHUS LEJEN KYPCA



Ne | KonTpoaupyembie Koab! 1 3Tanbl OueHo4YHbIE CpecTBA
n/n TeMbl qmpan()Bam.l,ﬂ Texymmit [TIpoMexxyTouHas
KOMIIeTeHI Ui
KOHTPOJIb aTTeCTaIus
1. | Temsr 1-14 OIlK-18 3Haer ITP-13 3a4eT, BOMpock 1-28
OIIK-19 [1P-7
I1K-18 Ywmeer
Bnaneer
2. | Temn 15-28 OIlK-18 3Haer ITP-13 3auet, Bompockl 15-
OIIK-19 I1P-7 28
I1K-18 Ywmeer
Bnaneer

KOHTponbHBIE W METOAMYECKHE MaTepuaibl, a TaKXKe KpUTEpUH U
MoKa3aTeyid, HEOOXOIUMbIe [IJIi OLEHKM 3HAaHWW, YMEHHH, HaBBIKOB U
XapakTepu3yrolme dTanbl (POPMUPOBAHUS KOMIETEHIIMM B IPOILIECCE OCBOCHUS
o0OpazoBaTeIbLHON TporpaMMmbl ripecTaBiieHsbl B [Ipunoxenuu 2.

V. CIIMCOK YYEBHOM JJUTEPATYPHI 1 TH®OPMAIIMOHHO-
METOIUYECKOE OBECIIEYEHHUE JUCHUIIJINHBI
OcHoBHas auTeparypa

(an1eKmpoHHble U neYamHbvle U30aHUs)

1. HanueBckas, O. E. English for Cross-Cultural and Professional
Communication.  AHrIWCKMIA  SI3BIK ~ JUISI  MEXKKYJBTYpPHOTO U
npodeCCUOHANIBHOTO OOIIeHUs [DIeKTpOHHBIA pecypc] : yuebd. mocobue /
O.E. JlanueBckas, A.B. Manés. — 2-¢ u3n., crep. — M. : ®JIMHTA : Hayka,
2013. — 192 ¢. Pesxxum poctyna: http://znanium.com/catalog/product/454058

2. KamaeB, A. A. OcHOBBI JenoBoro anriauickoro ss3eika. The ABC of
business English [Dnexrponnsiit pecypc] : yaeb. mocodue / A. A. Kamaes. -
2-e u3., crep. - M. : @aunata : MIICH, 2013. - 176 c. Pexxum gocryna:
http://znanium.com/catalog/product/455235

3. ManbkoBckas 3.B. I'pammaTtuka 111 1€JI0BOr0 OOIICHUS HA aHTJIMMCKOM
S3bIKE (MOJIYJIbHO-KOMIIETEHTHOCTHBIM 10aX0/): YueOHoe mocooue / 3.B.
Manbkosckas. - M.: HULl Uudpa-M, 2013. - 140 c.: 60x88 1/16. (Bricmiee
oOpa3oBaHHUe: bakanaBpuar). Pexum JIocTyna:
http://znanium.com/catalog/product/342084

JJonoaHuTeILHAA JIUTEPATYPA
(neuamnole u snexmponmnvie uzOanus)
1. XKymuno, C. B. The Restaurant Business / XymugoB C.b. -




M. IOHUTU-ITAHA, 2015. - 239 c.: [OnekTpoHHbIil pecypc] Pexum
nocryma: http://znanium.com/catalog/product/872348

2. Mapkymesckas  JLII., Yapckas T.K., Epmommna H.B.,
Kpamenunaukosa H.H., Kanaouna C.E. English for Masters: CII6:
CIIoI'yY UTMO, 2010. — 206 c. [DnexrponHsiii pecypc] Pexum
nocryma: http://window.edu.ru/resource/985/71985/files/itmo478.pdf

3. The Dynamics of Managing Diversity. A Critical Approach. Ed. by:
Gill Kirton and Anne-marie Greene Taylor & Francis, 2011.
[ DJIEKTPOHHBII pecypc] Pexum JOCTyIa:
http://www.sciencedirect.com/science/book/9781856178129

Ilepeyens pecypcoB HHGPOPMALMOHHO-TEJIEKOMMYHUKAIIUOHHOM CeTH
«HHTepHET»

1. Berea College Learning Center [DnekTponHbIi pecype]. — Pexum moctyna:
http://webapps.berea.edu/ctl/students/peer-consultation/services-and-resource

2. Karlin N. J. Creating an Effective Conference Presentation [3nekTpoHHbIi
pecypc] / Nancy J. Karlin — Pexxum mocrtyma: http://www.kon.org/karlin.html

3. Online Writing Lab of Purdue University. [DnekrponHslii pecypc]. — Pexum
nocryma: https://owl.english.purdue.edu/owl

4. The Writing Center of The University of North Carolina at Chapel Hill
[DnexTpoHHbIi pecypc]. — Pexxum moctyma: http://writingcenter.unc.edu

5. Time for Writing: Online Elementary, Middle and High School Writing
Courses. [9neKTpoHHBIN pecypc]. — Pexxum goctyna:
http://www.time4writing.com

6. Tufte E. PowerPoint Is Evil [Dnexrponnsiii pecypc] / Edward Tufte — Pexum
nocryna: http://www.wired.com/wired/archive/11.09/ppt2.html

Ilepeyenb nHPOPMALMOHHBIX TEXHOJIOTHH
U POrPaMMHOI0 o0ecreYeHnst
[Ipu ocyumiecTBieHnn 00pa30BaTENILHOTO Mpollecca  CTyJIEHTaMU |
npo(heccopcKo-IPenoiaBaTeIbCKUM ~ COCTaBOM  HCIIOJIB3YETCS  CIIeAyIolee
nporpammuoe obecrieuenue: Microsoft Office (Excel, PowerPoint, Word u T. n),
porpaMMHOE 00ecIrieueHHe JIEKTPOHHOTO pecypcea caiita J[BOY.

V. METOJIUYECKHUE YKA3AHUSA
O OCBOEHUIO JTUCHUITJIMHBI
VYcnemHoe OCBOEHUE JUCHMIUIMHBI M JOCTHKEHUE TIOCTABICHHON LETu
BO3MOXXHO TOJBKO MpPHU PEryJsipHOM M CHCTEMATUYECKOM paboTe B TEUYEHUE


http://window.edu.ru/resource/985/71985/files/itmo478.pdf
http://www.sciencedirect.com/science/book/9781856178129
http://webapps.berea.edu/ctl/students/peer-consultation/services-and-resource
https://owl.english.purdue.edu/owl
http://writingcenter.unc.edu/
http://www.time4writing.com/

cemectpa. [locemenne BceX ayAWTOPHBIX 3aHATHN SBISETCA O0S3aTEIBHBIM.
CamocTtosiTenbHass paboTa CTYJIEHTOB, NPEIYCMOTpPEHHAs YYEOHBIM IIJIaHOM,
JIOJDKHA BBITIOJIHATBECS  €KEHEJECIBHO C IENbI0 JIY4IIero YCBOCHHS Y4eOHOIo
Marepuana.

N3ydyenne aucuuIuivHbl «JleMOBOM AHIIIMUCKAM W KOPPECHOHAECHLMS Ha
aHTIIMHACKOM SI3BIKE» TPEAINoJaraeT cleayromue (OpMbl TOCTIKCHHS IEIeH
Kypca: oOpaTHas CBsI3b CO CTyJAeHTaMu (B ¢opMe TUCKYCCHI) B TIPOIIECCe UTCHUS
MPAKTUYECKUX  3aHATHM, LEIbI0 KOTOPBIX  SBISAETCS Pa3BUTHE YMEHUU
CaMOCTOSITENILHO (DOPMYJIMPOBATh 3HAYCHUE TEPMHUHOB.

— TloOyxJieHre CTYJeHTOB BBICKA3bIBaTh AJIbTEPHATHUBHBIE TOUKH 3PCHUS
Ha MpeaMeT 00CYKICHUS U U3YUCHUS C LIETbIO Pa3BUTHUS KPUTHIECKOTO
MBIIIJICHUS.

- B nmpomecce mnpakTUYECKUX 3aHATUM OCYIIECTBISETCS KOHTPOJb
JOCTUKEHUN CTYJEHTOB.

Tekymmui KOHTPOJIb MPEIyCMAaTPUBAET AKTUBHOE YYacCTHE CTYJICHTOB Ha
CEMHHApax, OOCYXJEeHHE TMpakTHYecKuX TeM. OIIEHHMBAaeTCsS TakXke XOopollee
MOCEIICHHUE.

HNTOrOBBIA KOHTPOJIb TMPEANOJAracT CBOCBPEMEHHYIO MOJauyy 3aJaHuu,
MPOCKTOB, OIICHUBACTCS TaK)Ke akTUBHasg paboTa B TEYEHUE CEMECTpa,
BBIIIOJTHEHHE  JOMAIIHMX  3aJaHMid W TECTOB.  YUUTBHIBAETCS  TaKXKe
caMocTosiTesibHast  pabota. Bce  3amaHust  peKOMEHAYETCS  BBIMIOJHSTH
CBOEBPEMEHHO, TMHUChMEHHbIE pabOThl Il MPEABApPUTEIBHON OLEHKU U
KOHCYJIbTAllMU MPUCHUIATH MPEMOIaBATEIIO M0 AJICKTPOHHOM MMOYTE.

Vil. MATEPUAJIBHO-TEXHHUYECKOE OBECIIEYHEHHUE
AU CHUITJINHBI

OcBoeHne JUCHUIUIMHBL IPEIIOJIATacT  HCHOJIB30BAHUE  CIEAYIOIIETO
MaTepUaNIbHO-TEXHUYECKOr0 OOeCleUeHus:: MYJIbTUMEIUNHAS ayJAuTOpUS C
THANIOBOW KOMIUIEKTAllMEN: MYJbTUMEAUNHBIN IPOEKTOP, aBTOMAaTHU3WPOBAHHBIN
OPOEKIMOHHBIA  JKpaH, aKyCTH4YecKas CHCTeMa, HWHTEpakTUBHas TpuOyHa
npenoAaBarenss. MynbTUMEIUHHAs ayJuTOpUs JOJDKHA OBITh  OCHAIllEHA
LIMPOKOIIOJIOCHBIM JOCTYIIOM B CETh UHTEPHET.

MynbTuMennitHas ay IuTOPHSL:
[TpoexTop Mitsubishi EW330U ,

OkpaH npoekunoHHbIN ScreenLine 690922, IIpumopckuii
JlenoBoii aHIIIMHCKUN 1 Trim White Ice, npodeccuonanbhas  |kpai,
KOPPECIIOHICHIIUS Ha KK-nanens 47", 500 Kn/m2, Full HD |r. BnaguBocToxk,
AHTJIMHCKOM SI3BIKE M4716CCBA LG, nmoacucrema 0. Pycckuii, n. Asike, 10,

BUICOMCTOYHUKOB JIokyMeHT-Kamepa |Kopmye 20 (D), aya. D578
CP355AF Avervision; mojacucreMa
BHJICOKOMMYTAIIMH; ITOJCHCTEMA




ayTMOKOMMYTAIMH U 3BYKOYCHIICHUS;
MoICCTEMa HHTEPAKTUBHOTO
yIpaBiIeHUS




[Tpunoxenue 1

MUHUCTEPCTBO OBPA3OBAHUS M HAYKU POCCUMCKOM ®EJEPALIMNA

®DenepalibHOE TOCYIAPCTBEHHOE aBTOHOMHOE 00Pa30BaTENbHOE YUPEKIEHHE BBICIIIET0 00Pa30BaHHUs
«/1aJIbHEeBOCTOYHBIN (eepaibHbIN YHUBEPCUTET»
(ABDY)

BOCTOYHBIM HHCTUTYT — HIKOJIA PETUOHAJIbHBIX U1 MEKTYHAPOJIHbBIX
UCCJEJOBAHUI

YYEBHO-METOJUYECKOE OBECITEYEHUE CAMOCTOSTEJBbHOU
PABOTBI OBYUYAIOLINXCA
10 JUCUHUILINHE «/]eI0BOM AHTJIMINCKUHA U KOPPECIOHICHIIUS
HA aHIJIMICKOM SI3bIKE)
Hanpasienue noarorosku 45.03.02 JIunrsucruka
npod b «KMEXKYIbTYpHAS KOMMYHHUKAIHS (AHTJTHACKHIA U KATAHCKHN)»
dopmMa NOATOTOBKHU OYHAS

BaaauBocTok
2019



IInan-rpa¢guk BHINOJTHEHHUSA CAMOCTOATEIbHONH PadOThI MO IMCHMILIMHE

Ne Hara/ Bua camocrosiTesibHOIM padoThI IMpumepubie | ®opma
n/m | CpoKu HOPMBI KOHTPOJIA
BBINOJIHEH BpeMeHH Ha
usi BBINOJIHEHHE
7 cemecTp
1 1-13 Henens | [loaroroBka K MpakKTHYECKUM 3aHITHAIM 14 4 [1P-7
cemecTpa I1P-13
YO-1
2 |12-13 [TonroroBka k 3auery 24 3aueT
HeJIeIst
cemecTpa

Hroro 3a 7 cemectp: 16 yacon

HUroro: 16 yacos

PexoMeHganum no caMmocTosiTeIbHOM padoTe CTyAeHTOB

[{eapto caMOCTOATENbHON pabOThl CTYJEHTA SIBJISIETCS NajbHENIIEe pa3BUTHE
U COBEpPUICHCTBOBAHHWE MPAKTUYECKUX HABBIKOB  COCTABJICHUS  JI€JIOBOMU
KOPPECTIOHJEHIIMM Ha aHIIMUCKOM si3blke. CaMocTosiTeNnbHasE padoTa CTYJIEHTOB
110 TACLUIUIMHE IIPEAIOIaraer:

- PEryJspHyK CaMONOJATrOTOBKY K AayJUTOPHBIM 3aHATHAM

COJICP)KaHUs KOHCIIEKTA JICKIIHI);

(ycBoeHuUe

- BBITIOJIHEHUE TUCbMEHHBIX 3aJaHUM.

OcBoeHME MPAKTUYECKOTO MaTepralia U CaMOCTOATEIIBHOE MPEIBAPUTEIIHLHOE
BBITIOJTHEHUE 3aJ]aHUil I TPAKTUYECKUX 3aHATHUM U JabopaTopHBIX pabdoT
SBJISIETCS HEOOXOJMMBIM YCIIOBHEM ISl YCIEIIHOTO OCBOEHUS JIUCIUIUIMHBI.
CamocrosiTenbHas paboTa ocymiecTBisieTcss B popme pabOThl ¢ TUTEpaTypPHBIMU
WUCTOYHUKAMHU, JIEKCUKOTpaPUUYECKUMU HCTOYHMKaMu, WHTepHeT-pecypcamu. B
MPOIIECCE CAaMOMOATOTOBKM CTYJIEHTHl OCBauMBAalOT U 3aKPEIUISIIOT 3HAHUS,
MOJIYYEHHbIE B XOJI€ ayJIMTOPHBIX 3aHSATUM, Pa3BUBAIOT CBOIO OTBETCTBEHHOCTh U
OpraHM30BaHHOCTh, OTPA0ATHIBAIOT HABBIKM CAMOCTOSITENIbHOW pabOThl C YUEOHBIM
MaTepUaioM.

CamocTtosTenbHas paboTa CTYJIEHTOB MpEIoaraeT yriyoJeHHOE U3yUYeHHE
HIDKECIEYIOUX TEM, UCTIOIb3Ys OCHOBHYIO U JOMOJHUTEIBHYIO JIUTEPATYPY.

Tembt 0na ycmno20 KOHMPOIA CAMOCHOAMENbHOU PAOOMbL CHYOCHM 08
Company Structures
Types of business
Personal Professional Profile
Recruitment
Documents and Personalities
Interviewing
Banking

No bk owhRE




8. Business and the Environment

9. Business Development and Preservation

10. Innovation

11. International Trade

12. Markets

13. Qutsourcing

14. Marketing

15. Branding

16. Product and Corporate Adverting

Ha ocHOBe u3y4ye€HHOro Marepuaia CTYAEHTaM MPEIaracTcsi BBIIOJIHHUTh
KOHCIIEKTHI BUJICOJIEKIIUHN (C COMYyTCTBYIOIIUM aHAIM30M MPOOJIEMHBIX BOIIPOCOB)
M TMHUCBMEHHBIC 3aJaHusl [0 MaTepuaiaMm Kypca. BBINOIHEHHWE KOHCIEKTOB U
3aJJaHA UMEET LIEIBI0 PA3BUTUE PELICNTUBHOM U MPOJYKTUBHOM JEATEILHOCTH Ha
AHTJIMHACKOM SI3BIKE.

Jns ycnemHoi noAarotoBku koHcrekra (I1P-7) HeoOXoauMo y4HMTHIBATH
(149011 (SIK

- CHayaja CTYICHTY CJIEAYeT O3HAKOMUTBCA C S3bIKOBBIM MaTEPUAIIOM,
NPEe/ICTaBJICHHBIM B COOTBETCTBYIOIICH BUICOJICKIIMY Ha caiite Www.ted.com;

- BCE BHJICOJICKIIMM Ha caiite Www.ted.cOm cHa0XeHBI HHTCPAKTHBHBIM
CKPUIITOM, 4YTO TIO3BOJISIET CAaMOCTOSITEIBHO KOHTPOJMPOBATH MOHUMAHUE
MaTepuana;

- 32 MPOCMOTPOM BHUJICOJICKIIUH CJIEAYET HAMMCAHUE aHHOTAILINU K HEW;

- Ul HAIIMCaHWS aHHOTALMU K JIEKIMHU CIEAYET MCIIOJb30BATh CIIEAYHOLINN
IIJIaH:

1. Tewma nekuu u uHGOPMAIIUS O CITUKEPE

2. OcHOBHag LIETb JICKIIUHU, CPEJICTBA €€ JOCTHKECHHUSI.

3. DdbheKTHBHOCTD JICKITHH.

Jns ycnemHoW noArotoBku mnucbMeHHoW pabotel (ITP-13) HeoOxommmo
YUYUTBHIBATH CIEIYIOIIEE:

- JIIs1 HanmucaHust paboThl HEOOXOUMO TOJIH30BATHCSI HHTEPHET-UCTOYHUKAMU
— caiditamu  http://www.questcareer.com, http://www.business.com/startup/sample-
business-proposal, http://www.learn-english-today.com/business-english/bus-
letter-writing.html, xoTopeie Takke coaepar o0Opa3lbl pPa3IUYHBIX BHIOB

JIEJIOBOM KOPPECTOHACHIIMM HA AHTJIMICKOM sI3bIKE (pe3toMe, FPAHTOBBIX 3asBOK,
JIETIOBBIX MHCEM);

- BCE 3a/IaHHUsI PEKOMEHIYETCS BBINOJHATH CBOEBPEMEHHO, MUCHMEHHBIE
pa®oThl  UId  TNpEeABApUTENbHONM OLIGHKM M KOHCYJNbTAllUM  MPHUCHUIATH
IIPENOIABATEIO 110 JIEKTPOHHOM MOYTE;

- CTYJEHTBHI JOJDKHBI IOJb30BAaThCAd KAK IEPEBOJHBIMH, TaK U TOJKOBBIMH


http://www.ted.com/
http://www.questcareer.com/
http://www.business.com/startup/sample-business-proposal
http://www.business.com/startup/sample-business-proposal
http://www.learn-english-today.com/business-english/bus-letter-writing.html
http://www.learn-english-today.com/business-english/bus-letter-writing.html

CIIOBApSMHM Ha AHIJIMMCKOM 3bIKE, KOTOPBIE MO3BOJIAT UM YBUAETh HE TOJIBKO
3HAYEHHs CJIOB, HO M TO, KaK OHM HCIIOJB3YIOTCS B KOHTEKCTE, C KaKUMHU
IIPEJIOTaMH, a TAK)KE Y3HATh YCTOWYUBBIE BBIPAKEHUS C HUMU.

JIst yCTIenHoM MOJATrOTOBKY K dK3aMeHAaIIMOHHOMY coOecenoBanmio (YO-1):

- CTYACHTBI JOJDKHBI PETYJISIPHO TOTOBUTHCS K Ay IUTOPHBIM 3aHATHUSM;

- CTYJEHTHl JOJDKHBI aKTHMBHO Y4YacTBOBAaThb B OOCYKIEHUSX H3Y4aeMOIO
MaTepuana Ha aHIVIMICKOM S3bIKE BO BpEMs ayJAMTOPHBIX 3aHATHI, MNPUBOAS
MOAXO/SIINAE apPTYMEHTHI M IPUMEPBI.

TpedoBanus Kk nNpeacTaBjieHu0 1 0QPOPMIICHUIO Pe3yIbTATOB
CaMOCTOAITEIbHOI PadOThI

Kouncnekt (ITP-7):

- CTYJEHT JOJDKEH MPEeJCTaBUTh pabOTy B MEYaTHOM BHUJE B PEAAKTOPE
Microsoft Word, mpudt Times New Roman 14, noayropHslii naTepBair. @opmar
cTpaHullbl A4; TOJISI CTPAHULBL: BEPXHEE W HWXKHEE 1O 2 cM.; mpaBoe — 1,5 cm.;
JeBoe — 3 cM;

- 00beM KOHCIEKTa 3aBUCUT OT TEMbl W KOHCIEKTHUPYEMOTO HCTOYHHKA
(BUICONEKIINH ), B CPEAHEM TpeOyeMblii 00bEM COCTABIISIET 2-3 CTPAHUIIBI;

- B KOHCHEKTE (aHHOTAIMU) AOJKHBI OBITh OTpPaXKEHbI TeMa JIEKIUU HU
uH(popMaIus 0 cIMKepe, OCHOBHAS 11€JIb JISKI[UU, CPEACTBA €€ JOCTIKEHUs, JaHa
orieHKa 3P (HEeKTUBHOCTH JICKITUU.

IMucbmennoe 3ananue (IP-13):

- CTYACHT JOJDKEH MPEJCTaBUTh padOTy B IMEUATHOM BHUJE B PEIAAKTOPE
Microsoft Word, mipudgt Times New Roman 14, nonyropusiii uaTepBan. ®@opmar
cTpaHullbl A4; TOJISI CTpAaHULBI: BEPXHEE U HUXKHEe Mo 2 cM.; mpaBoe — 1,5 cm.;
JIEBOC — 3 CM;

- HEOOXO0MMO COOJI0/IaTh CpelHU TpeOyeMbIii 00beM JIEJIOBOTO MUChMa —
1-2 cTpanulsl;

- TMCHMCHHBIC 3aJaHMsI 10 JUCITUIUTMHE BBITIOJHSIOTCS CTYIACHTOM K
KOKJIOMY 3aHSTHIO;

- TMPUMEPHI JIETIOBOM KOPPECTOH/CHIINH, TPEACTABICHHBIC CTYJCHTAMH B
pamMKax  3a7aHus, JIOJDKHBI ~ COOTBETCTBOBaThH  oOpasilaM  JOKYMEHTOB,
MPUBEJCHHBIM B YKa3aHHBIX HCTOYHUKAX.

CobecenoBanue (YO-1):

- 3apaHee MOJIrOTOBJICHHBIN CTYJIEHTOM IUJIaH OTBETOB Ha BOMPOCHI 110 TEMaM
cobeceoBaHus (PYKOTTUMCHBIN WJIU TIEYaTHBIN MO JKEeJIAaHUIO CTYCHTA);

- 3apaHee TMOATOTOBJIICHHBIA CTYJACHTOM pa3daTOYHBIA MaTepuan s
WJUTIOCTPAIIMKA CBOUX MIPUMEPOB (TI0 HEOOXOUMOCTH, B IIEUATHOM BUJIEL);

- pedYb CTyJEeHTa JOJDKHA MMETh CTPYKTYPy, OBITh JIOTHUHOM, MOHSTHOW M



rpaMOTHOW. B CcBOEM peun CTyJIEHT AOJDKEH MOKAa3aTh, YTO OH OBIAAEN JIEKCUKOU
KaK I10 TEME, TaK U MO KypCy B LIEJIOM;

- OTBEThl  JIOJDKHBI  OBITh  Pa3BEpHYTHIMH, C  HMCIOJIb30BAaHUEM
COOTBETCTBYIOIIMX JIEKCUYECKHX U TPAMMATHYECKUX CTPYKTYP, B TOM UHCIIE U TEX,
KOTOpPBI€ ObLIM U3YYEHBI BO BpEMS ayJIUTOPHBIX 3aHSATUM.

KpuTtepun o11eHKH BBITIOJTHEHNUSI CAMOCTOSTEILHOI PadoThI:

» CamocrosTenpHas paboTa OIEHUBACTCS HA «OTIIMYHO», €CIU OObIIas
4acThb CaMOCTOSITEIBHOM  paboOThl  BBITIOJHEHA, CTYACHT JEMOHCTPUPYET
NPEKpacHOE BIIAJICHUE MAaTEpPHAOM TUCIUIUIMHBI, OTpa0OTKa HEO0OXOIUMBIX
yMeHu# u hopMHpOBaHUE TPEOYEMBIX HABBIKOB MPOBOMINCH B MOJHOM O0BEME,
BEITIOJTHGHBI BCE TpPEOOBaHUS K TIPEACTABICHHUIO W O(OPMIICHHIO PE3yIhbTaTOB
CaMOCTOATENIbHON pabOTHI.

» (CamocrosiTenpbHasi paboTa  OIEGHUBACTCS HA  «XOPOIIO»,  €CIIH
3HAUWTEIbHAS YacTh  CAMOCTOSITEIBHOW  paOOTBI  BBHITIOJIHEHA,  CTYJCHT
JEMOHCTPUPYET yBEPEHHOE 3HAHME MaTephalia JUCIMIUIMHBI, OTpabOTKa
HEOOXOJIUMBIX YMEHUU U (popMupoBaHHE TPEOYEMbBIX HABBIKOB IMPOBOJUINCH B
HEIMOJIHOM 00BhEME, HE BBIMOJHEHO Kakoe-IM00 TpeOOBaHME K MPE/ICTABICHUIO U
0(OPMIICHUIO PE3YJIHTATOB CaMOCTOSITEILHON paldOThl, y CTYyJAEHTAa BO3HHUKAIOT
HE3HAUNUTEIbHBIC TPYIHOCTH C  JIEKCHYECKHUM/TPaMMAaTHUYECKIM/CMBICIIOBBIM
o(OpMIICHUEM PE3YIHTATOB PAOOTHI.

» CamocrosiTenbHas paboTa OLIEHWBACTCS Ha «YAOBIIETBOPUTEIHHOY», €CIU
CTYJIEHT BBIMOJHUJI 3HAYUTEIBHYI0 YacTb CaMOCTOSATENIBbHON paboThI, OIHAKO
JEMOHCTPUPYET HEYBEPEHHOE 3HAHUE MaTepuaja JAUCIHIUIMHBIL, a OTpabOTKa
HEOOXOMMMBIX YMEHUU U (popMupoBaHHE TPEOYEMbIX HABBIKOB IMPOBOJUINCH B
HEJI0OCTAaTOYHOM O00BhEME, HE BHITIOJIHEHBI 2 U 0oJiee TPeOOBaHMM K MPEACTABICHHUIO
1 o(hOpMIICHUIO PE3yJIbTaTOB CaMOCTOSATEILHON pabOTHI, Y CTyJIEHTa BO3HUKAIOT
3HAUUTEIbHBIC  TPYAHOCTH C  JIEKCHYECKUM/TPaMMaTHUYECCKHUM/CMBICIIOBBIM
o(OpMIICHUEM PE3YIHTATOB PAOOTHI.

* CamocrosiTenpbHas paboTa OICGHUBACTCS Ha «HEYAOBIETBOPUTEILHOY,
€CJIM CTYJICHT HE BBIMOJHWI OOJBIIYI0 YacTh CAMOCTOSTEIBHOW pabOThI IO
OCBOCHHMIO MaTrepuaia JUCIHUIUIMHBI, OTpa0OTKa HEOOXOJUMBIX YMEHHUHA W
dbopmupoBanre TpeOyeMbIX HaBBIKOB HE MPOBOIUIIUCH.
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MMacnopt ®OC

Kon u popmyiuposka
KOMIIeTeHIIUH

Jrtanbl GOPMUPOBAHUA KOMIETEHIMH

OIIK-18 cnocoOHOCTRIO | 3HaeT OCHOBHBI€ MpaBuJIa JCJI0BOM KOMMYHUKAIIUHI
OPHUEHTUPOBATHCS HA (cocraBiieHne pe3roMe, IPOBEICHUE
PBIHKE TPYya U IIEPETOBOPOB C IMOTEHIMAIBHBIM
3aHSTOCTHU B YacTH, paboTojarenem)
Kacarouiencs CBoeﬁu Vmeer HCII0JIb30BAaTh MPaBHJIA JAETOBOM
MpoQeccHoHaNbHOk KOMMYHHKAIMU B CBOEH po(eCcCUOHATBHOM
NEATENLHOCTH, ESTEIbHOCTH
BIIJICHHEM HABBIKAMU " -
N Brnaneer | HaBbikoM J1€10BOM KOMMYHUKAUMH B CBOEH
JK3UCTEHLIUAIBLHON .
KoMIeTeHIH (3ydeHe po(eCCHOHAIBHOM AeATEIBHOCTH
PBIHKa Tpy/a,
COCTaBIICHUE PE3IOME,
[POBEJECHUE
cobecenoBaHNsA U
HIEPErOBOPOB C
[MOTEHUATIbHBIM
pabotomarenem)
OIIK-19 Bnanenuem 3HaeT NPUHIKIEL pA0OTHI B KOMAH/IE Ul PELICHHS
HaBBIKAMH OpTraHU3aLH1 po(eCcCHOHANTBHBIX 33J71a49 B cepe eI0BOI
IPYIIIOBOM U KOMMYHHKAIMH
KOJUICKTHBHOM YMeer UCIIOJIL30BATh IPUHIMIIEI PA0OTH B KOMaH/IE
ACATENBHOCTH LTS JUIsL peteHust po(heCCHOHAIBHBIX 33/1a4 B
AOCTIDKCHHA obux chepe 1e70BON KOMMYHHUKAIIUH
1eJIell TPYI0BOTO
KoILeKTIRa Brajsieer | HaBBIKAMH MIPUMEHEHUS IPUHIIUIIOB Pa0OTHI B
KOMaH/Ie JIJIsl PEIEHHMs IPOPECCHOHANLHBIX
3a/1a4 B cpepe JeI0BOM KOMMYHHKAIMN
IIK-18 BmagenneM 3HaeT HEoOXoauMy0  MHGOpMAIMI0O O  CTaausX
HEO0OXOIMMBIMH STHOLEHTPH3MA u STHOPEJIATHBU3MA,
HUHTEPAKIIMOHATBHBIMHA 1 TI03BOJISONIYIO IPE0/10JI€BATh BIIMSIHUE
KOHTEKCTHBIMH CTEPEOTHIIOB
SHaHWAMM, Vmeer UCIONB30BaTh  MHPOPMAIMIO O  CTaausaX
IIO3BOJIAIOIHMU STHOLIEHTPU3MA M  OTHOPENATHBU3MA  IIPU
HPEOAOICBATH BIIMAHNC KOHTAKT€ C TPEACTABUTEISIMH  Pa3IHIHBIX
CTEPEOTHIIOB KYIBTYD
aJlaTHPOBATHCS K
Bnageer | HaBBIKOM  ajanTalMid K  M3MEHSIOLNUMCS

W3MEHSIOIUMCS
YCJIOBUSAM NPU KOHTAKTE
C MPEACTaBUTEIAMU
Pa3NIUYHBIX KYJIBTYP

YCIIOBHUSM IIPU KOHTAKTE C IIPEACTABUTEIIAMU
Pa3INYHBIX KYJIbTYp




KoHTpoJb 1ocTHKeHNH Lesei Kypca

Ne | KonTpoaupyembie Koab! 1 3Tanbl OueHo4YHbIE CpecTBA
n/n TeMbl q)OpMHPOBaHP.I,ﬂ Texymmit [TIpoMexxyTouHas
KOMIIeTeHI Ui
KOHTPOJIb aTTeCcTaIus
1. | Temsr 1-14 OIlK-18 3Haer ITP-13 3a4eT, BONpock 1-28
OIIK-19 [1P-7
I1K-18 Ywmeer
Bnaneer
2. | Temn 15-28 OIlK-18 3Haer ITP-13 3auet, Bompockl 15-
OIIK-19 I1P-7 28
I1K-18 Ywmeer
Bnaneer

HIxayna oueHuBaHUs YPOBHA ¢POPMHUPOBAHHOCTH KOMIIETEHIUI

KOJ 1 3TaIbl (HOPMHUPOBAHUS KpUTEPHHU noKazarenu

¢dbopMynupoBKa | KOMIETEHLMU

KOMITETCHLIUU

OIIK-18 OCHOBHBIE TIpaBuja | 3HAHHE OCHOBHBIX CIOCOOHOCTH OMHUCATh

CIOCOOHOCTHIO bi (N (0):10) MpaBUJi IET0BOU OCHOBHBIE ITpaBUIA

OpPHEHTUPOBATHCS 3HAET KOMMYHHKALIUU KOMMYHHKaLUU JIEJIOBOM KOMMYHHKaLUU

pBIHKE TpyAa U | (moporos | (cocraBieHue (cocTtaBnenue (cocTaBneHue pesrome,

3aHATOCTH Bl pesiome, pesiome, IpoBeICHNE | POBEICHUE IEPETOBOPOB

B YaCTH, ypoBeHb) | MPOBENEHHUE TIEPErOBOPOB C C IOTEHUUAIbHBIM

Kacarouiencs [IepEeroBOpPOB C | MOTEHIHATHHBIM paboronaTenem)

cBoei MOTEHIHATbHBIM paboronarenem)

npohecCHOHABH( paboToaTenem)

JeSITeTbHOCTH, UCIIONIb30BaTh yMeHHE CHOCOOHOCTB

BJIaJICHHEM IpaBWia  JIJIOBOM | MCHOJIB30BATh WCTIOJIb30BaTh MpaBmIIa

HaBBIKAMHU ymeer KOMMYHUKAallMK B | TPaBUJIA JIETIOBOM JIEJIOBOM KOMMYHHKaLUU

9K3UCTEHINAIIBLHO, (HPOVHBHH cBOCH KOMMYHHKALIUH B B CBOEH

KOMITETEHIINU YTbiH) npoecCHOHANBEHO | CBOEH npodeccnoHaNbHON

(u3y4eHue pbIHKa i 1eATeTbHOCTH npoeCCHOHANLHON | IeSTEIBHOCTH

TpYyZa, COCTaBJICH JIeSITETIbHOCTH

pestome, IpoBesel HaBBIKOM JICJIOBOHM | BJIaJICHUE HABBIKOM | HaBBIK

cobece1oBaHMSA U | praneer KOMMYHUKAIlUd B | JIJIOBOU JIeJIOBOM KOMMYHUKAIIUU

NEPeroBOPOB C | (Bpicokmii | CBOEH KOMMYHHKAIIUH B B CBOEH

NOTCHUMATILHBIM | ) npodeccuoHabHO | CBOEH npodeccroHabHO

paboronarenem) W AeSITeThHOCTH NpopeCCUHOHATLHON | IEeSTEIbHOCTH
JIeSITeIIbHOCTH

OIIK-19 MOPUHLMIBL Pa0OTHI | 3HAHWE IPUHIUIIOB CIOCOOHOCTb ONHUCATh

BJIaJICHHE B KOMaHAe A | pabOThl B KOMaHZe MPUHLMITEL PaOOTHI B

HaBBIKAMU 3HAET peleHus JUTSL PeIeHUs KOMaH/Ie JUIsl peIICHUsI

OpraHu3ayu (moporos | mpodeccroHaNbHBl | TPO(ecCHOHANBHBIX | TPO(PECCHOHANBHBIX

TPYIIOBOH U BIif X 3amady B cdepe | 3a1a4 B cepe 3aja4 B chepe AeTI0BOM

KOJIJIEKTUBHOM YPOBEHB) | JEIOBOM JIeJIOBOM KOMMYHUKAaIUU

JeSITeTbHOCTH KOMMYHHKAIIUU KOMMYHHKAIAU

IS




JOCTIKEHHS 001 HCIOJIBb30BaTh yMEHHE CHOCOOHOCTD
nenei TpyIoBoro MPHUHIMITE pa0OTHI | HCMOJIH30BAThH WCTIOJIb30BaTh MPUHITHITBI
KOJUICKTUBA B KOMaHJC IS | PUHIIMIIEI pa0OTHI B | paOOTHI B KOMaH/E JUIs
yMmeer peueHus KOMaH/Ie JIs penieHus
(HPOVHBHH PO ECCHOHANTBHEI | PEIIECHUS PO eCCHOHATTEHBIX
YTbiH) X 3agad B cdepe | mpodhecCHOHAIBHBIX | 3amad B chepe MeT0BOM
JeTI0BOI 3aga4 B cepe KOMMYHUKAIIUU
KOMMYHHKAIHH JIEIOBOM
KOMMYHHKAIIUU
HaBBIKAMHU BJIaJICHHC HABBIKOM | HaBBIK PabOThI B KOMaH e
MIPUMEHCHUS paboThI B KOMaH]Ie JUTS PeLIeHUs
TIPUHITATIOB PabOTHI | IJIs PEIICHUS PO eCCHOHATTEHBIX
BIANCCT | g gomamme s MpodeCCHOHANLHBIX | 3a1a4 B cdepe IeIT0BOM
(BEICOKHIA peueHus 3aga4 B chepe KOMMYHUKAIIUU
) mpo¢eCCHOHANBHBI | IEeTOBON
X 3ama4 B cdepe | KOMMYHUKAIH
JI€T10BOM
KOMMYHUKAIIUN
I1K-18 HE00XO0INMYIO 3HaHUS CTaui CITOCOOHOCTH OIHCATh
BIIaJICHUEM HHPOPMAITUIO 0 | STHOLICHTPHU3MA U CTaJIu¥ STHOIICHTPU3MA H
HEOOXOIUMBIMHU | 3HaeT CTagusx STHOPEIATUBU3MA, STHOPEIATUBU3MA,
MHTEPAKIHMOHAIBE (OporoB | STHOLUEHTPU3MA U | MO3BOJISIONINE MO3BOJIAIOIIHE
U ¥ KOHTEKCTHBIM| Erif STHOPENATUBU3MA, | MPEOAOJICBAThH MPEOI0NICBATh BIIUSIHUC
3HAHUSAMU, ypOBeHb) | TO3BOJISIOLIYIO BIIUSIHHUE CTEPEOTHUIIOB
MO3BOJISIOLIMU MPeoI0JIeBaTh CTEpEOTHUIIOB
peoIoIeBaTh BIIMSIHUC
BIIMSIHUC CTEpPEOTHIIOB
CTEpPEOTHIIOB H HCTOJIB30BaTh yMEHHE CHOCOOHOCTD
aIanTHPOBATKCSI K WHPOPMALTUIO 0 | UCTIONIL30BATh WCTIOJNB30BaTh
WU3MEHSFOLITUMCS CTaUSIX HHPOPMAITUIO O WH(GOPMAITHIO O CTAIUAAX
YCJIOBUSAM IIpU yMeeT OTHOLICHTPU3MA n | cTaguAax OTHOLICHTpU3MA U
KOHTAaKTE C (HpOUILBI/IH OTHOPCIATHBU3MA OTHOLICHTpU3Ma 1 OTHOPCIATHBU3MA IIPU
NpeCTaBUTEISIMY YTEHIH) MpH  KOHTAKTE€ C | 3THOPEISTHBU3MA KOHTAKTe C
Pa3IMYHBIX KYJIbT] MPEICTABUTENSIMA | TIPH KOHTAKTE C MPEeICTaBUTENSAMHU
Pa3IMYHbIX MpeaACTAaBUTCIIAMU Pa3iIMYHBIX KYJIBTYP
KYJIBTYP Pa3IUYHBIX KYJIBTYP
HABBIKOM BJIaJICHUE HABBIKAMK | HABBIK aJIaNTalllu K
azarrTanuu K | agarrainum K U3MCHAOIIUMCA
BIAACET W3MEHSIOIIMMCS N3MEHSIOIIUMCS YCIIOBUAM IIPA KOHTAKTE C
(BBICOKHIi | YCIOBUAM MPH | YCIOBUSIM ITPH MPEJCTABUTEISIMU
) KOHTaKTe C | KOHTaKTe C Pa3IUYHBIX KYJIBTYP
npeacCTaBUTCIIAMU MpeaACTAaBUTCIIAMU
Pa3IUYHBIX Pa3IUYHBIX KyJIbTYP
KYJIBTYP

MeToanuyeckue peKoMeHIaluu, ONpeesiionue nNpouexypbl

Texkymasi arrectanmusi CTyJAeHTOB. TeKyias arTecTaius CTYJICHTOB

OLCHUBAHMUA PE3YJbTATOB OCBOCHUSA JTUCIHUIIINHDBI

110




JTUCITUTIIMHE MTPOBOJIUTCS B COOTBETCTBHUH C JIOKAJIbHBIMU HOPMATUBHBIMU aKTaMU
JIBOY wu sBiseTcs 00s3aTeIbHOM.

Tekymias aTrecTanusi Mo JUCHUIUIMHE MPOBOJUTCS B (GOpME KOHTPOIBHBIX
MEpONPUATUNA (KOHCIIEKT, 3CCE) MO OIECHUBAaHUIO (AKTUUECKUX PEe3yJIbTaTOB
OOyYEHHS CTYJICHTOB M OCYIIECTBIISICTCS BEAYIIUM MPEIO1aBaTEIICM.

Koncnekr (ITP-7) - mpoayKT caMOCTOATEIbHOW pabOThl 00ydaromerocs,
OTpaXXaroluii OCHOBHBIC UCH 3aCTYIIAaHHOM JICKITUH, COOOIIECHUS U T. 1.

PasznoyposHeBsie 3ananus (I1P-13) —

Paznuuarot 3aganus:

a) perpoyKTUBHOTO YPOBHS, MO3BOJISIONIUE OIICHUBATh U JUATHOCTUPOBATH
3HaHWe ¢akThuueckoro marepuana (0a30Bble TOHITHS, AITOPUTMBI, (DAKTHI) U
yMEHHUE TIPABUIIBHO WCITOJIH30BATh CICIUANTBHBIC TEPMUHBI U TIOHATHS, Y3HABAHUE
00BEKTOB M3yUYEHHUS B paMKax OTPEEICHHOTO pa3ieiia JUCIUILUIHHEI;

0)  PEKOHCTPYKTHBHOTO  YpPOBHS,  TO3BOJISIIONIME  OIICHWBAThH |
JUAarHOCTUPOBaTh  YMEHUA  CHUHTE3MpPOBaTh,  aHAIM3HPOBATh,  0000IIATH
dbakTHUeCKUil U TeopeTUYeCKHil maTepuan ¢ (HopMyIupoBaHUEM KOHKPETHBIX
BBIBOJIOB, YCTAHOBJICHHMEM NMPUYUHHO-CIICJICTBEHHBIX CBSI3EH;

B) TBOPYECKOTO YPOBHS, MO3BOJISIONIME OICHUBATH W JUATHOCTUPOBATH
YMEHUS, WHTETPUPOBATh 3HAHWS PA3IUYHBIX O0O0JIacTel, apryMEHTHpPOBATH
COOCTBEHHYIO TOUKY 3PEHHUSI.

OOBeKTaMU OIICHUBAHUS BBICTYITAIOT:

- ydeOHas nOUCHUIUIMHA (AaKTUBHOCTh Ha 3aHATHIX, CBOEBPEMEHHOCTh
BBITIOJIHEHUS PA3JIMYHBIX BUJIOB 3aJ]aHUM, TTOCEIIAEMOCTh BCEX BUOB 3aHATUU IO
aTTeCTyeMOM JUCITUTUIMHE);

- YpOBEHb OBJIAJICHUS TEOPETUYECKUMH 3HAHHUSAMHU, TMPAKTHUYECKUMU
YMEHUSIMU 1 HaBBIKAMH 110 BCEM BHIaM YUeOHON pabOTHI;

- pe3yJIbTaThl CAMOCTOSITEIHHON pabOTHI.

IIpome:kyTouHasi aTrrecTanmusi CTYJAeHTOB. [IpoMexyTouHas arTecTarus
CTYJICHTOB TII0 JUCIIUIUIMHE TIPOBOAUTCS B COOTBETCTBUU C JIOKAJHHBIMH
HOpMaTUBHBIMU akTamu JIBOVY u sBnsiercs 00s13aTeIbHOM.

[Io paHHOW OUCHMIUIMHE MPEIYCMOTPEH 3K3aME€H B CEABMOM CEMECTpE.
Dk3ameH mpoBoauTcs B (opme coOecenoBanus. OOs3aTEIBHBIM yCIOBUEM IS
JIOTyCKa K TPOMEKYTOYHOM AaTTeCTAllMH SIBJISIETCS BBITIOJHEHHE CTYICHTOM
TpeOOBaHUM TEKYIICH aTTECTallUH.

OueHouyHbIe cpeacTBa ISl IPOMEKYTOUYHOM ATTeCTAUNH
Bomnpocs! k 3auery:
Mopyas 1
1. Company Structures.
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. Types of business.

. Personal Professional Profile.

. Recruitment: Documents and Personalities.
. Recruitment: Interviewing.

. Banking services

. Business and the Environment

. Business Development and Preservation.

. Innovation

. International Trade.
. Markets.

. Outsourcing.

. Marketing.

. Branding.

Mopyab 2
Consulting on communication problems.
Working out an action plan.
Improving company culture.
Choosing the right manager.
Interviewing job applicants.
Handling customers’ complaints.
Sponsoring an environmental project.
Wild Earth Conference.
Supporting innovative business proposals
Choosing takeover targets.
Outsourcing a web agency.
Outsourcing a call center.
Marketing mix.
Brand characteristics.



KpuTtepun BoicTaB/IeHUsI OLEHKH CTYIEHTY Ha 3aueme

10 JUCUMILINHE «/]eI0BOM AaHTJIMICKMHA U KOPPECIOHICHIIUA HA

AHTJIUHACKOM fI3BIKE):

Bajibl Ounenka
3adera

TpebGoBanus Kk c)OpMHUPOBAHHBIM KOMIIETEHMAM

100-61 | «zqumeno»

OneHka «3a4T€HO» BBICTABISIETCS CTYAEHTY, €CIM OH YCBOWJ
IIPOrpaMMHBIM MaTepuall, JOCTATOYHO MOCIEI0BATEIbHO U CTPOMHO €ro
U3JlaraeT, Ha OCHOBE W3YYEHHON TEOpUU yMEET NPOKOMMEHTHPOBATH
NpPaKTHYECKyl0 cuTyanuto (OusHec-keiic). Bo3MoxHO, momyckaer
HETOYHOCTH, HEJOCTATOYHO IMPAaBUJIbHBIE (HOPMYITHUPOBKHU, OTJIEIbHBIC
HapylleHUsl  JOrMYECKOW  IOCIEJOBAaTEJIbHOCTH B U3JIOKEHHHU
[IPOrpaMMHOI0 MaTepHaia.

60 U | «Hne
HIDKE 3aYmeHo»

OneHka «HE 3a4TE€HO» BBICTABISETCS CTYIEHTY, KOTOPBIA HE 3HAET
3HAQYUTEJIbHOM YacTU MPOrpaMMHOTO MaTepualia Mo OCHOBAM JIEJIOBOM
KOMMYHHKAIUH, JOMYCKAET CYIIECTBEHHBIE OIIMOKHU, HE CIPaBISETCS C
KOMMEHTHPOBAaHHEM MIPAKTUYECKON CUTYyaIuu (OM3HEC-Kelica).

O1eHOYHBIE cpeacrea aJist TeKymeﬁ arTrecranmmn

o0k wWNE

TeMbl KOHCIIEKTOB (BHIECOJICKIIUM):

Howard Rheingold: The new power of collaboration
Adam Grosser and his sustainable fridge

Johanna Blakely: Social media and the end of gender
Drew Curtis: How | beat a patent troll

Cesar Harada: A novel idea for cleaning up oil spills
Rory Sutherland: Life lessons from an ad man

Kpurepuu olleHKH KOHCIIEKTA 10 AUCHUIJINHE
«/1eJI0BOY AHTJIMICKUI M KOPPECIIOHACHIMS HA AHTJIMHCKOM SA3BIKE):

100-86 6anoB BBICTABISIETCS CTYACHTY, €CIIU CTYIAEHT CPOPMYIUPOBaI

npoOJeMy 3aJaHHOTO MaTepuayia, apryMEHTHpPOBAJl €€, TOYHO OIPEICIUB €€

coJiep>KaHue U coctapiisitone. @akTUUECKUX OMIMOOK, CBSI3aHHBIX C TOHUMAHHEM

po0JIeMBbI, HET.

e 85-76 - 6aysIOB — KOHCIIEKT XapaKTepU3yeTCsl CMBICIIOBOM 1EIHHOCTHIO,

CBA3BHOCTBIO U IOCJICAOBATCIIBHOCTBbIO M3JIOKCHUA, OOIIYHICHO HC OoJtee 0I[HOI71

OLIMOKHA TPHU OOBSICHEHWU CMBICIIA WM COAEp:KaHUs MpoOseMbl. DaKTUUECKUX

oImuOO0K, CBA3aHHBIX C IOHUMAHUEM MPOOJIEMBI, HET.




e 75-61 Gamn — CTyIEHT MPOBOJUT JOCTATOYHO CAMOCTOSATEILHBIN aHAN3
OCHOBHBIX JTallOB U CMBICIOBBIX COCTABJIIOIIAX MPOOJIEMBI; MOHUMAET ¢
0a3oBble OCHOBHI. JlomymieHO He Ooyiee 2 OMUOOK B CMBICIE WM COICPKAHUH
pOoOJIEMBI.

e 60-50 GammoB - eciu paboTa TpeaCTaBiIsieT coOOM MepecKa3aHHbIN WM
MOJTHOCTBIO TICPEMUCAaHHBIA HCXOIHBIA TEKCT 0€3 KOMMEHTapHWeB, aHalu3a.
Homymeno Tpu wim Oojiee TpexX OMHUOOK B CMBICIOBOM COJIEPKaHHUH
pacKkpbIBaeMOi POOIEMBI.

IIpumepsbl NUCHbMEHHBIX 32IaHUM 110 JUCHUIIHHE
«/1eJIOBOM AHTJIMICKUI M KOPPECTIOHACHIMS HA AHTJIMHCKOM f3BIKEe):

1. Write an e-mail from the consultants detailing you recommendations.

2. Write out a memorandum to inform all the company staff of the new
action plan.

3. Write a set of guidelines on relationships at work for discussions at the
next meeting.

4. Write a summary of the meeting you have just attended. This summary
will be sent to the Chief Executive of Zenova, who was unable to attend.

5. Write an e-mail to send to the hiring managers with your questions and
expected responses.

6. Write a short report for the Director of Customer Services summarizing
the problems that customers have experienced and make recommendations for
improving the service to customers.

7. Write a response to the organization whose project you plan to support.

8. Write a short report outlining the key issues concerning the project and
recommending the best course of action.

9. Write a letter to a winning group giving them feedback on their project
and presentation.

10. Write a report to the board of directors on the possible takeover targets.
Give you recommendations for acquisition.

11. Write a formal letter to the other company with minutes of the meeting
and a summary of the agreement of your company.

12. Write a formal report to the management board. Compare your own
country with your chosen offshore location and recommend what action InterState
should take.



Kputepuu onieHKH MUCbMEHHOTO 3 JaHUS:

e 100-86 OamnoB BBICTABISETCS CTYACHTY, eciau rpaduyuecku padoTa
oopMiIeHa TPABWIBHO, TPUMEP IEIOBOM KOPPECIIOHICHIINH, MPEICTaBICHHBIN
CTYJIEHTOM, TIOJTHOCTHIO COOTBETCTBYET OOIICTIPUHATOMY 00Pa3ITy.

e §85-76 - 6ayuioB - JAOMYIIEHBI OJIHA-/IBE OMHUOKU B 0(OpMIICHUH pabOTHI,
pUMep ACIOBOM KOPPECIOHACHIIUN, TIPEICTaBICHHBINH CTYJIEHTOM, B OCHOBHOM
COOTBETCTBYET OOIICTIPUHATOMY 00pasiILy.

e 75-61 OGamn — gomymeHo He 6ojee 2 ommOOK B 0hopmiIeHUH pabOThI,
pUMEpP JEIOBOM KOPPECIOHACHITNHU, TMPEACTaBICHHBIA CTYJACHTOM, YaCTHYHO
COOTBETCTBYET OOIIETIPUHSATOMY 00pasILy.

e 60-50 6amnoB - rpadguuecku padbora ohopmiieHa HEMPABUIHHO, MPUMEP
JIETIOBOM KOPPECTIOHEHITNN, TPEICTABICHHBI CTYJIEHTOM, HE COOTBETCTBYET
oOLEenpuHATOMY 00pa3iLy.



