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AHHOTaNMs K padoyeil mporpaMmme TUCUMIIIMHBI
«AHTJIMHACKHMH A3BIK B /1€JI0BO KOMMYHUKAIIUID)

JuciunnvHa  «AHIVIMACKMKA ~ A3BIK B JIEJIOBOM  KOMMYHMKAITUK
nmpeaHa3HadeHa uis CTyaeHTOB 4 kypca (7 u 8 cemecTpbl) MO HaIpaBICHHUIO
OakanaBpuata 45.03.01 ®@unonorus, npodwmis «IIpenogaBanre GUIOTOTHUUESCKAX
JUCHUIUINH (AaHTJIMUCKUN A3BIK)».

OO6mast TPyJ0€MKOCTh OCBOCHHS JUCHHUILIMHBI 3 3aueTHble eauHulbl, 108
4acoB. YUeOHBIM IUIAHOM IPEIyCMOTPEHBI JT1abopaTopHbie padoThl (38 yacoB) u
camocTrosiTelnbHas padora ctyaeHToB (70 yacoB).

JucuuninnHa «AHTIMACKUN S3bIK B JEJIIOBOM KOMMYHUKAIIUU» SBIISETCS
JUCUUIUIMHOM 10 BEIOOPY BapuaTUBHOM YacTH bioka «/{ucuurinael (MOAYIIN)».

Conepxxanue NUCUUTUIMHBI « AHTJIIMUCKUH SI3bIK B JIEIOBOM KOMMYHUKALIMN)
OXBaTBhIBAET CIICYIOIIUA KpPYyTr BOIMPOCOB: CTPYKTYPY KOMIIAHWUHU, CTaHAAPThI
oucHOM pabOTHI U AEIOBOM MEPENMUCKU, OCOOCHHOCTH COCTAaBJIEHUS JTOKYMEHTOB
JUIsL ipreMa Ha paloTy, BHJBI OpraHu3alii Ou3Heca, a Takke 0oJiee CIOXKHbBIE
aCIEKTHI KaK BOIPOCHl MAPKETUHTA, PEKIaMbl U OM3HEC-Mena.

JucuumuiiHa JOTUYECKU U COAEPKATEIbHO CBSI3aHA C TAKUMHU KypCamH, Kak
«IIpakThka YCTHOM W NMCBMEHHOM KOMMYHHKAlMM Ha AHIJIMHUCKOM S3BIKEY,
«IIpakTHueckuii  Kypc aHIVIMMCKOTO  SI3bIKa», «AKAaIEMHUYECKOE IMHCHBMO
(aHTJIMICKUM SI3BIK)».

Heab: nonyunth 0a30Bble 3HAHWS U HaBBIKM O(DHUCHON pabOThl (CTPYKTypa
KOMITAaHUM, CTaHJApPThl JIEJIOBOM  MEPENMUCKH, OCOOCHHOCTH COCTaBJICHUS
JIOKYMEHTOB I TipueMa Ha paboTy, BBl OpraHu3aIiuu Ou3Heca), a Takke UMETh
Mpe/ICTaBICHUE O 0oJiee CIIOKHBIX aCTeKTaX OM3HEca, CBA3aHHBIE C MAPKETHHTOM,
peKJiamMoii u Ou3Hec-MeIua.

3anauu:

[Tocne ycnenrHoro 3aBepuieHust Kypca CTyAEHThI J0JIAKHbBI YMETh:

* ONUCATh TUIHUYHYIO CTPYKTYPY KOMIIAHUM, OOBSICHUTH (PYHKIIMH KaXKJIOTO
OTJieJIa U COCTaBUTh AaHAJUTUYECKYIO CIIPABKY O KOMIIAHUH;

* COCTaBUTh PE3IOME, COMPOBOJAUTEIIBHOE MHCHMO M JPYTHE CTaHAapTHHIC
JIEJIOBBIE TUCHMA;

* YCIIEITHO MPUMEHSTh CTPATETUU MOBEICHUS HA COOCCETOBAHNH TIPH TIPUEME
Ha paboTy U MOCJE HETO;

*Ha3BaTh M ONHUCaTh HauOoJiee pPaCIpPOCTPAHEHHBIE BHJbI OpraHU3AIUU
ousneca (OO0, OAO, ¢ppanyaii3uHT, TpaHCHAIIMOHAIBHAS KOPIIOPAIUs);

* IPUMEHSTHh KIIOYEBBIE MAPKETHHIOBBIE CTpPATEruu JIA MPOJABUKEHUS
UMUJKA TIPEIPUSATHS U €T0 TIPOTYKTOB/YCIIYT.

[Tnanupyembie pe3yiabTaThl OOYYEHHS IO JaHHOW IUCHIUILINHE (3HAHUS,
YMEHUSI, BIAJCHUS), COOTHECEHHBIE C IUJIAHUPYEMBIMU PE3YyJIbTaTaMH OCBOCHUS



o0pa30oBaTeIbHON  MPOTrpaMMBl,

CIeNYIONMX KOMIIETeHIU (mpodeccuoHanbHbIe

KOMIICTEHITN)):

XapaKTepU3yroT

dhopmMupoBaHUS
KOMIETCHIIMA  (DJIEMEHTHI

OTallbl

Koxa u popmysiupoBKa KOMIETEHUMH

Jrtanbl GOPMUPOBAHMS KOMIETEHIMH

[1K-1 cnocoGHOCTh MPUMEHSIThH MOJy4€HHbIE | 3HaeT OCHOBHBIE MTOHSTHUS TEOPUH
3HaHUS B 00JIaCTU TEOPUU U UCTOPUH KOMMYHUKAIIH B JIeI0BOH chepe
OCHOBHOT'O M3y4aeMOro S3bIKa (S3bIKOB) U VMmeer HCTIONB30BATH MIOJyYEHHbIE
JIUTEpaTypsl (JIUTEpaTyp), TEOPUU 3HaHUA B TEOPUH KOMMYHUKALIUH
KOMMYHHUKAINH, (PUITOTOTHYECKOr0 aHaIHn3a U B JeN0BOiH cepe
MHTEPIPETAIHU TEKCTa B COOCTBEHHOM
HAyYHO-UCCIIEIOBATENLCKON AESITENbHOCTU Braneer HABBIKOM KOMMYHUKAIIH B
NeNIoBoi cepe
[1K-8 BrageHue 6a30BHIMH HaBBIKAMU 3Haet OCHOBHBIE JTMCKYPCUBHBIC
CO3/IaHUS Ha OCHOBE CTaHJIAPTHBIX METOJIUK U CHoco0bI peazanuu
JIEHCTBYIOIIMX HOPMATUBOB Pa3JIMYHBIX KOMMYHUKATUBHBIX  II€JIed B
TUIIOB TEKCTOB JIEJIOBOM KOPPECHOHJICHIIUU Ha
AHTJIMHACKOM SI3BIKE
Ymeer HCITOJIB30BaTh OCHOBHBIE
JUCKYPCUBHBIE CIIOCOOBI
peann3anui KOMMYHUKATUBHBIX
LEJIEW B IEIOBOM
KOPPECIOHIEHIIUU Ha
AQHTTIUHCKOM SI3bIKE
Brnaneer HaBbIKAMU MPUMEHEHUS
OCHOBHBIX JUCKYPCHUBHBIX
Croco00B peanuzanuu
KOMMYHHUKATHUBHBIX II€JICH B
JIeJI0OBOM KOPPECTIOHICHIIUH HA
AHTJIMHACKOM SI3BIKE
[TK-9 BrageHve 6a30BBIMH HaBBIKAMU 3HaeT OCHOBHBI€ SI3BIKOBBIE CPEJICTBA
nopaboTKu U 00pabOTKU (HampuMep, BBIJICJICHUSI pEJI€BAaHTHOMN
KOPpEKTypa, peJaKkTUPOBaHUE, “H(pOpMaIIUU B IETTIOBOM MUChME
KOMMEHTHPOBaHHUE, peepupoBanue, Vmeer UCIIOJIb30BaTh OCHOBHbIE
WH(OPMAIIMOHHO-CITIOBAPHOE OMTMCAHNE) S3BIKOBBIE CPEICTBA BBLEJIEHHS
Pa3IMYHBIX TUIIOB TEKCTOB DPEJIeBAHTHOI NH(OPMALMH VTS
CBOOOHOTO BBIPAXKEHHS CBOUX
MBICJIEH B IETTOBOM MTHUCHME
Brnaneer HaBBIKAMH BBIJICIICHUS
peneBaHTHOM HH(OpMAaIH B
JIEJIOBOM NHCHhME
[1K-10 BrajieHne HaBBIKAMH ITEPEBOA 3HaeT NPUHIUIIBI QaHHOTUPOBAHUS
Pa3IMYHBIX TUIIOB TEKCTOB (B OCHOBHOM JIeJIOBOM TOKYMEHTAIUU
HAyYHBIX U MyOJMIIMCTHYECKUX, a TAKIKE VMeer HCTIONB30BATH [IPHHLIHIIBI

JIOKYMEHTOB) C HHOCTPAHHBIX SI3bIKOB U Ha
WHOCTpaHHbIE S3bIKW; AaHHOTUPOBAHUE U
pedepupoBaHne JOKYMEHTOB, HAYYHbIX
TPYAOB U XYyJ0KECTBEHHBIX MPOU3BEICHUI Ha

AHHOTHUPOBAHUS JETOBOM
JOKYMEHTAIH B
npodecCuoHaATBHON
NeATETbHOCTH




HHOCTPAaHHBIX A3BIKAX

Bnaneer

HaBBIKAMH IPUMCHEHHSI
MNPUHOHUIIOB aHHOTUPOBAHUA
JIeTIOBOM JIOKYMECHTAIIUH B
npodeccrnoHaIbHOM
JeATEILHOCTH




l. CTPYKTYPA U COJAEP)KAHUE TEOPETUYECKOMN YACTH
JANCHUITIJINHBI

He npenycMoTpeHna yueOHbIM TIIIaHOM.

II.  CTPYKTYPA U COJEP)KAHUE NIPAKTUYECKOMN YACTH
KYPCA

JlaGopaTopHble pa6oThI (38 yacoB)
7 cemecTp

Tema 1. Case study: Consulting on communication problems (4 gaca).

Background information: HCPS is a private health care organization based
in Geneva. A year ago the HCPS group was formed, following a takeover of HCP
by Sanicorp, another health care organization. Following the takeover, a number of
serious communication problems have arisen.

Task: You are members of Desiree Roland Consultants. Work in small
groups. Make a list of all the communication problems in the company (e-mails
from several employees provided). Rank the problems in order of importance.
What actions do you suggest to solve the communication problems? Discuss your
ideas in groups, then meet as one group and work out an action plan. Which
actions should be taken:

a) immediately?

b) in the near future?

C) later, when convenient?
Which actions will require:

a) a lot of investment?

b) some investment?

C) very little investment?

Follow-up writing activity: write an e-mail from the consultants detailing
you recommendations.

Tema 2. Case study: Working out an action plan (4 gaca).

Background information: Business Equipment and Systems (BES), based in
Birmingham, sells fax machines, date projectors and slim plasma screens.
Following the company merger with a competitive company eighteen months ago,
its national Sales Manager moved to a senior management position. Her
replacement has been told to increase turnover by at least 1-% and to create a high-
performing sales team. However, since his appointment the team has not been
working effectively and morale is low. Last year’s sales were over 20% below
target. The sales team has a mix of nationalities because BES intends to enter other
European markets in the near future.

Task: You are directors of BES. Draw one of the four role cards provided and



work in groups of four. Director 1 leads the meeting.

1. Read your role card and prepare for a meeting to resolve your
company’s team building problems.

2. Identify all the problems which are affecting the performance of the
sales team.

3. Discus how to improve the performance of the sales team.

4, Work out an action plan for the next six months

5. If there more than one group of directors, compare our action plans.

Follow-up writing activity: write out a memorandum to inform all the
company staff of the new action plan.

Tema 3. Case study: Improving company culture (2 gaca).

Background information: The Managing Director at London-based
Crawford plc has noticed that the company culture has become too casual. Several
managers are involved in close relationships, which has a seriously affect on both
performance and morale of the staff. Furthermore, one of the individuals concerned
Is threatening the company with legal action. The Human Resources Department
needs to have a meeting and discuss how to proceed about this situation.

Task: You are members of Human Resources Department at Crawford pic.
Work in small groups, read the details of the situation provided and work out your
action plan. Decide which actions should be taken immediately and which should
be taken in the near future?

Follow-up writing activity: write a set of guidelines on relationships at work
for discussions at the next meeting.

Tema 4. Case study: Choosing the right manager (2 gaca).

Background information: Zenova is a multinational group which makes
health and beauty products and is based in Hanover. Four months ago it assembled
a project team of 16 members drawn from subsidiaries in Europe, America, Asia
and the Middle East. The team was instructed to carry out a major survey of job
satisfaction in all the subsidiaries, Four months later, it became clear that the
project was being badly managed, The morale of team members was low and
progress on the project has been much too slow. The management of Zenova
decided to replace the current Project Manager.

Task: 1. You are directors of Zenova. Work in small groups, read the
professional profiles of four candidates to replace the current Project Manager.
Discuss each of the candidates’ management style. Analyze their strengths and
weaknesses.

2. Rank the management styles of the four candidates in terms of their
suitability for the position of project manager. Number 1 would be your first
choice, number 4 your least suitable candidate.

3. Working as one group, compare your decisions and choose one candidate



to be the Project Manager.

Follow-up writing activity: write a summary of the meeting you have just
attended. This summary will be sent to the Chief Executive of Zenova, who was
unable to attend. Your summary should contain the following:

e an analysis of each candidate’s management styles.

e your choice of candidate for Project manager, together with our reasons.

Tema 5. Case study: Interviewing job applicants (2 uaca).

Background information: The Bellagio Hotel is going to employ a large
number of people and decided to run a series of behavioral interviews. The
interview will last a maximum of 30 minutes and will contain six questions
designed to evaluate the behavior of each candidate. The HR team have agreed that
the questions should focus on the following areas: conflict, authority, ambition,
networking, sociability, appearance, stress, resourcefulness.

Task: 1. You are members of the HR team. Work in small groups and
prepare the list of questions that you will give to the HR managers. Decide the
order in which the questions will be asked and prepare an evaluation grid for the
managers to enter their marks out of five.

2. Work in pairs. Test your questions by role-playing a test interview.

Follow-up writing activity: write an e-mail to send to the hiring managers
with your questions and expected responses.

Tema 6. Case study: Handling customers’ complaints (2 yaca).

Background information: You are members of the Customer Service
Department of a bank. You regularly receive correspondence, telephone calls and
voicemail messages from customers who are unhappy with the products or service
of your company. You have to deal diplomatically and effectively with the
dissatisfied customers and to come with solutions to their problems.

Task: 1. Work in pairs. One of your is the Customer Service Manager and the
other is the Assistant Customer Service Manager. Read the written correspondence
provided.

2. Discuss how you are going to deal with the complaints you have
prioritized.

3. As one group, discuss how you could improve the service you offer to your
customers.

Follow-up writing activity: write a short report for the Director of Customer
Services summarizing the problems that customers have experienced and make
recommendations for improving the service to customers.

Tema 7. Case study: Sponsoring an environmental project (2 uaca).

Background information: You work for a company that wants to improve
its eco-friendly public image and sponsor an environmental project. You can
choose out of the following business activities for your company 1) health and



beauty products 2) computers 3) non-alcoholic beverages or think of your own.
The four projects to choose from are 1) fundraising activities for planting and
upkeep trees in the main square of your town center. The group plans to have ‘a
tree planting ceremony’ and put sponsors’ names on plaques mounted in front of
each tree. They also intend to invite the mayor and other important local persons
for the ceremony. 2) a TV documentary. A video company is commissioned to
make a program for national TV about the effects of pollution on marine life in the
Pacific, as part of wildlife series. They need a sponsor to finance their equipment
and crew members. 3) an international exhibition of children’s art “Let’s Protect
Our Planet” to held at a local art gallery. They need sponsors to finance programs,
catalogues, reproductions and a visit of a famous artist to the exhibition launch and
press conference. 4) an asylum for homeless animals. They need regular
contributions to fund their activity. Local journalists have agreed to write articles
aimed at raising awareness at the scheme. These articles could feature profiles of
the companies willing to make contributions.

Task: 1. Work in pairs and decide how your company can project a favorable
image through sponsoring one (or more) of these projects.

2. Make a list of questions that could help you make your decision.

Follow-up writing activity: write a response to the organization whose
project you plan to support.

8 cemecTp

Tema 8. Case study: Wild Earth Conference (4 uaca).

Background information: You will be taking part in a discussion forum on
the subject of a gas pipeline construction in Peru. The following people will be
present at the forum: joint US-Argentina Gas Consortium representatives, Peruvian
government officials, Amazon Watch environmental group.

Task: 1. Divide in three groups (A, B and C). Read your role cards.

2. Prepare the arguments that your group will use to present at the forum. List
the negative effects that the wrong course of action will have.

3. In turn, each group makes a brief presentation of its view on the project.

4. The class tries to agree if and how the project should continue.

Follow-up writing activity: write a short report outlining the key issues
concerning the project and recommending the best course of action.

Tema 9. Case study: Supporting innovative business proposals (4 uaca).

Background information: TechStart is a European business association that
promotes emerging technology and new business ventures. Originally founded to
help young university graduates to gain access to funds, TechStart today offers
future entrepreneurs a comprehensive one-year program of assistance, advice and
training in order to turn creative new ideas into fully operational business ventures.
Every year Techstart organizes a competition where graduates can submit



proposals for new business ventures. The winning project receives a cash prize of
50,000 euro and joins the one-year StartUp program. During this year the new
business is offered free office space, access to research facilities, business
management training and support from one of the universities participating in the
program. These four projects have reached the final. Each project team is to make
a short presentation to the competition jury (project details provided).

1. ZephGen: Wind-powered electricity scheme.

2. Rainbow systems: Heat-sensitive packing materials.
3. Open-tour: Mobile phone tourist guide service.
4, VoxData: Mood recognition software for customer services.

Task: 1. Work in small groups. Choose one of the projects and make notes
about the following:

1 an outline of what your project is

2 the main features of your product

3 who will benefit from your product and how

4 how you will use the prize if you win it

2. Organize your ideas into a short presentation. Practice giving the
presentation and make any necessary changes to improve it.

3. Present your project to the class who work as the jury.

Follow-up writing activity: write a letter to a winning group giving them
feedback on their project and presentation.

Tema 10. Case study: Choosing takeover targets (2 uaca).

Background information: Bon Appétit plc is a UK chain of restaurants
which decided to grow business by acquiring an already establish company in the
food industry, either in the UK or overseas. The main objectives of the acquisition
are:

e toincrease Bon Appetit’s profits

e toenhance its image

e to buy a company that will continue to grow and contribute to the group
success

e to buy a company that will not take up too much of the present
management’s time and energy.

The Corporate Strategy department was given the task of looking for suitable
acquisitions and they have come our with three possible takeover targets a) Coffee
Ground plc (UK), a chain of coffee shops b) Starlight plc, a chain of
nightclubs/restaurants (UK) ¢) Mario Ferrino, a chain of delicatessens (ltaly)

Task: 1. Form there groups A, B, and C. Analyze the information you have
gained from the charts, the magazine reports and the televisions program. Discuss
what the data tells you about the three companies. What conclusions can you
reach?



2. Each group makes notes on one of the companies and prepares a
presentation of the results of your research.

3. Listen to each others’ presentations and make a decision within our group.

4. Meet as one group. Decide which company, at this stage, seems to be the
most suitable as an acquisition.

Follow-up writing activity: write a report to the board of directors on the
possible takeover targets. Give you recommendations for acquisition.

Tema 11. Case study: Outsourcing a web agency (2 uaca).

Background information: Watermark plc is a specialist supplier of quality
stationery and writing accessories, which it distributes in European markets. At
present the sales of the company’s leading products are not growing. The company
newly appointed CEO is in a hurry to reorganize the company’s sales strategy and
to introduce a new online sales channel. Since Watermark does not have the in-
house expertise to develop suc a site itself, it has decided to outsource the work.
Several web agencies have been contacted to obtain tenders to develop and
maintain a new, eight-page site. Among the most interesting tenders that
Watermark has received is from a web agency called N-Vision. A meeting has
been arranged with N-Vision to agree on the final specifications and budget for the
new site.

Task:

1. Work as two groups. Group A are the N-Vision representatives. Group
B are the watermark sales team. Read your role cards and prepare a list of
objectives for the meeting. Prepare arguments to support your objectives.

2. Work with a partner from the other group to reach a satisfactory
agreement on the specifications in the tender. Present your arguments and try to
achieve the best results for your company.

Follow-up writing activity: write a formal letter to the other company with
minutes of the meeting and a summary of the agreement of your company.

Tema 12. Case study: Outsourcing a call center (2 gaca).

Background information: Interstate, Inc. is a New York based company
specialized in providing domestics insurance for private individuals and small
corporations. Interstate is currently considering outsourcing as part of its 150-
person call center to an overseas location in order to reduce its operating costs. The
call center currently processes call from both insurance agents and enquires form
members of the public within the USA. Several groups of managers have been
asked to research different host countries in order to evaluate their potential to host
a pilot project which should be operational within the next six months. If
successful, the center would take over full responsibility for all call center
operations within twelve months. The management teams will be meeting later in
the day to present their recommendations. China, India, the Philippines and Canada



have been selected as potential hosts.
Task: 1. Work in groups. Read the fact file and compare the advantages and
disadvantages of each country as a call center location.

2. Prepare the recommendations that your group will make at the
meeting.
3. Present you findings to the group. Listen to their presentations made

by other groups. Discuss the recommendations together and reach a final decision
about where to host a pilot project.

Follow-up writing activity: write a formal report to the management board.
Compare your own country with your chosen offshore location and recommend
what action InterState should take.

Tema 13. Marketing (2 uaca).

Study points: marketing mix (the Four P’s: product, price, place, promotion),
target audience, direct mail marketing, market research.

Case study: Consulting a marketing agency

Background information: Yedo is a successful Tokyo-based department
sore chain with six outlets in Japan and two more in London and New York. Lat
year, however, profits fell sharply and results of the first six months of this year
have been disappointing. Yedo’s management has asked an international marketing
agency, TWCB, for advice on how to maintain and increase profitability.

Task: Work as one group. You are members of the marketing agency TWCB.
An informal meeting has been arranged to discuss ways of maintaining and
increasing Yedo’s profitability. Yedo’s CEO has prepared some discussion
questions for you to consider. Hold the meeting and note down your best ideas,
which will be incorporated into a report.

Follow-up writing activity: as head of TWCB, write a report for the CEO of
Yedo, on your agency’s ideas.

Tema 14. Branding (2 uaca).

Study points: brand characteristics (distinctive, easy to pronounce, fitting the
image of the product, having the emotional appeal), celebrity endorsement.

Case study: Developing a brand strategy

Background information: Bellissima is an Italian perfume and cosmetics
business. The company has a highly successful range of products in the luxury
cosmetics market. It is planning to launch a new fragrance and extensive market
research has produced detailed profiles of two potential target markets as described
below. Bellissima now has to decide whether to expand tits current market share or
risk branching out and reaching a new client.

Profile A

High-income women aged 25-30, who spend a high proportion of income on
entertainment. They are loyal customers and can be interested in a new quality



product.

Profile B

Women aged 18-25, consider the brand old-fashioned. A lot of promotion is
needed to attract this new target audience.

Task: 1. Work as groups. Discuss the advantages of each profile and decide
what option has the most potential for Bellissima.

2. Create a brand name and plan your brand strategy. Consider the four Ps of
the marketing mix.

3. Present your concept and brand strategy to the class.

Follow-up writing activity: write an action plan for the Marketing Director
of Bellissima with a summary of your group strategy.

I1l. YYEBHO-METOJWYECKOE OBECIIEYUEHHUE
CAMOCTOSTEJBHOM PABOTHI OBYUYAIOIIINXCS
Y4yeOHO-MeTOAUYECKOE o0ecrieueHue CaMOCTOSITEIILHON paboThI

OOy4JarommMxcs MO JUCHUIUIMHE « AHTIIMICKUN SI3BIK B JCJIOBOM KOMMYHHKAITAW))
npencranieHo B [lpunoxxenun 1 u Bkitoyaer B ceodsi:
e [UIaH-TpadUK BHITIOJHEHUS CAMOCTOSATEILHON paOOThI 1O TUCIUILIIMHE, B
TOM 4YHCJIe TIPUMEPHBIE HOPMBI BPEMEHH HA BBIMIOJHEHHE MO KaXIOMY
3aJIaHUIO;
® XapaKTepHCTHKA 3aJlaHUN JJIi CAaMOCTOSITENIbHON paboThl 00yUJarOIINXCS
U METOAMYECKHE PEKOMEH IAllUH 110 UX BHIIOJHEHUIO;
e TpeOOBaHHMS K TIPEACTABICHUI0O U  OQOPMIICHUIO  PE3yJIbTaTOB
CaMOCTOSATENbHON padOTHI;
® KPUTEPUU OLICHKH BBITIOJHEHHUS CAMOCTOSITETTLHONU PabOTHI.

V. KOHTPO.JIb JOCTHXKEHHUSA IEJEH KYPCA
Ne | KoHTposmpyemble Koasbl u 3Tansl OueHovHbIe cpeacTBa
n/n TeMbI q)opanOBamiﬂ Texymuii TipoMekyTodHas
KOMIIeTeH U
KOHTPOJIb aTTecTanus
1. | Temsr 1-7 [TK-1 3Haer I1P-13 3a4eT, BOMPOCHI 1-6
I1K-8 Ymeer I1P-7
[1K-9 Bnaneer
I1K-10
2 Temsr 8-14 [1K-1 3HaeT I1P-13 3a4eT, BOMPOCHI 7/-12
[1K-8 VMeeT I1P-7
I1K-9 Bnaneer
[IK-10 YMmeer
Biageer




KoHTposibHBIE W METOAMYECKHWE MaTepualbl, a TakKe KpUTepUu u
noKaszaresid, HeoOXOoJuMble I OUEHKH 3HAaHWUW, YMEHHWM, HaBBIKOB H
XapaKTepu3yrolue 3tanbl (OPMHUPOBAHUS KOMIETEHIIMI B MpOIEcCe OCBOCHUS
o0pa3oBaTeIbHOI MporpaMMbl IipeicTaBiieHbl B [Ipuioxenun 2.

V. CNMACOK YYEBHOM JIUTEPATYPBI 1
WH®OPMAIIMOHHO-METONYECKOE OBECIIEYEHUE
JUCHUILIAHBI

OcHoBHas JuTeparypa
(2/1eKmpoHHbLe U newamHvle U30aHUsL)

1. HanueBckas, O. E. English for Cross-Cultural and Professional
Communication.  AHrIWACKMIA  SI3BIK ~ JUISI ~ MEXKKYJIBTYPHOTO U
npodeCCUOHAIBHOTO OOIIeHHs [DIEKTPOHHBIN pecypc] : ydued. mocodue /
O.E. JlarueBckas, A.B. Manés. — 2-¢ u3n., crep. — M. : ®JIMHTA : Hayka,
2013. — 192 c. Pexxum goctyna: http://znanium.com/catalog/product/454058

2. Kamrae, A. A. OcHoBBI jaenoBoro anriuiickoro s3pika. The ABC of
business English [3nexTponnslii pecypc] : yued. mocooue / A. A. Karraes. -
2-¢ u3A., crep. - M. : @munata : MIICH, 2012. - 176 c. Pexum goctyma:
http://znanium.com/catalog/product/455235

3. ManbkoBckas 3.B. I'pammaruka 111 [e7I0BOTO OOIIEHHS HA aHTIMICKOM
A3bIKE (MOJIYJIbHO-KOMIIETEHTHOCTHBIN 1oaX0/): YueOHoe mocooue / 3.B.
MamnbkoBckas. - M.: HULL Uudpa-M, 2013. - 140 c.: 60x88 1/16. (Bricuee
oOpa3oBaHuUe: bakanaBpuar). Pexum nocryna:
http://znanium.com/catalog/product/342084

JlonosHuTE ILHAS JIUTEpPAaTypa
(newammuvle u 31eKMpPOHHbBLE U3OAHUSL)

1. XKymunos, C. b. The Restaurant Business / Xymumos C.b. -
M. IOHUTU-AAHA, 2015. - 239 c.: [OnekTtponHbIi pecypc| Pexum
noctyna: http://znanium.com/catalog/product/872348

2. MapkymeBckas ~ JLII., UYapckas T.K.,, Epmommua H.B.,
Kpamenunnukosa H.H., Kanadbuna C.E. English for Masters: CII6:
CIIol'y UTMO, 2010. — 206 c. [DnexrpoHHblii pecypc| Pexum
nocryma: http://window.edu.ru/resource/985/71985/files/itmo478.pdf

3. The Dynamics of Managing Diversity. A Critical Approach. Ed. by:
Gill Kirton and Anne-marie Greene Taylor & Francis, 2011.
[ DI1eKTpOHHBII pecypc] Pexum JOCTyIIA:
http://www.sciencedirect.com/science/book/9781856178129

Ilepedyensb pecypcoB HH(OPMAIMOHHO-TEJIEKOMMYHUKAIIMOHHOI CeTH


http://window.edu.ru/resource/985/71985/files/itmo478.pdf
http://www.sciencedirect.com/science/book/9781856178129

«AHTepHET»

1. Berea College Learning Center [DnexTponHblii pecype]. — Pexum moctyna:
http://webapps.berea.edu/ctl/students/peer-consultation/services-and-resource

2. Karlin N. J. Creating an Effective Conference Presentation [DmnexTpoHHbI#
pecypc] / Nancy J. Karlin — Pexxum noctyma: http://www.kon.org/karlin.html

3. Online Writing Lab of Purdue University. [Onekrponnsrii pecypc]. — Pexum
nocryma: https://owl.english.purdue.edu/owl

4. The Writing Center of The University of North Carolina at Chapel Hill
[DnexTponHbIi pecypc]. — Pexxum mocrtyma: http://writingcenter.unc.edu

5. Time for Writing: Online Elementary, Middle and High School Writing
Courses. [9neKTpoHHBIN pecypc]. — Pexum noctyna:
http://www.time4writing.com

6. Tufte E. PowerPoint Is Evil [Onextponnsiii pecypc] / Edward Tufte — Pexxum
nocryna: http://www.wired.com/wired/archive/11.09/ppt2.html

IHepeyens UHGPOPMALUOHHBIX TEXHOJOTUI U IPOrPaAMMHOI0
ob0ecnieyeHust

[Ipu ocymiecTBiaeHMHM 00pa30BaTENBHOTO Ipoliecca CTyACHTaMu U
podeccopcKo-NPenoJaBaTeIbCKUM ~ COCTAaBOM  HCIOJB3YEeTCS  ClENyIoLee
nporpammuoe ooecrieuenue: Microsoft Office (Excel, PowerPoint, Word u T. n),
porpaMMHOE 00eCIeueHHE JIEKTPOHHOTO pecypcea caiita J[BOY.

V. METOANYECKHUE YKA3ZAHUSA
IO OCBOEHHIO JTUCHUIIJIMHBI

VYcnemHoe OCBOEHUE IUCHMIUIMHBI M JOCTHKEHUE TOCTABICHHON LETU
BO3MOYKHO TOJIbKO TpPHU PETYJIIPHONM M CUCTEMAaTUYECKOM paboTe B TeUEHUE
cemectpa. llocemeHne BceX ayJIUTOPHBIX 3aHATHN SBISIETCS O00s3aTEIbHBIM.
CamocrosiTenbHass paboTa CTYACHTOB, MNPEIyCMOTPEHHAs YYEOHBIM IJIAHOM,
JIOJDKHA BBITIOTHATHCS €XKEHEACIBHO C IETBI0 JIYYIIero YCBOSHUS Y4eOHOTO
Marepuarna.

N3yueHne IUCHMIUIMHBI «AHTIUNUCKUN SI3bIK B JIETIOBOM KOMMYHUKAIIUN
npeanosaraet cieayroime GopMbl JOCTHKEHUS 1eIel Kypca: oOpaTHas CBsI3b CO
cTyneHTamMu (B ¢opme JHUCKYyCCHUW) BO BpeMsl peEIIeHHs OW3HEC-KeWCOB Ha
3AHSTHUSAX.

Texkyuuii KOHTpPOJIb MpeayCMaTpUBaeT aKTUBHOE Yy4YacTHE CTYJEHTOB B
JUCKYCCHUSIX. YUHUTBIBAECTCA TAK)KE XOPOIIEE MOCEUIEHUE.

[IpoMexyTOUHBIA KOHTPOJIb OCHOBAaH Ha CBOEBPEMEHHOW Mojaye 3aJaHui,
YUUTHIBACTCS OIEHWBAETCS TaKKe AaKTUBHas paboTa B TEYCHUE CEMECTpa H
camocCTosITeNIbHas padoTa.


http://webapps.berea.edu/ctl/students/peer-consultation/services-and-resource
https://owl.english.purdue.edu/owl
http://writingcenter.unc.edu/
http://www.time4writing.com/

Vil. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE
JANCHUITJINHBI

OcBoeHHE OUCLMIUIMHBI MPEANOIaracT MCIOJIb30BAaHUE  CIEAYIOLIErO
MaTepUaIbHO-TEXHUYECKOTO OOECTeueHusi: MyIbTUMEANHAs ayJuTopus C
THANIOBOW KOMIUIEKTAllMEN: MYJbTUMEAUNHBIA IPOEKTOP, aBTOMAaTU3UPOBAHHBIN
IPOEKLMOHHBIA 3KpaH, aKyCTH4YecKas CHUCTE€Ma, HWHTEpakTUBHas TpuUOyHa
npenogaBarens. MynbTUMeIUNHHAs ayJUTOpPUsl JIOJDKHA OBbITh  OCHAIllEHA
LIMPOKOITOJIOCHBIM JIOCTYIIOM B CETh HHTEPHET.

MynbTuMeauiiHAs Ay IUTOPUSL:
ITpoexTop Mitsubishi
EW330U, Dkpan
POEKIMOHHBIN ScreenLine
Trim White Ice,
npodeccuonanpHas XKK-
nanenb 47", 500 Kn/m2, Full  [690922, TIpuMopckwii kpai,
Anrnuiickuii s36IK B nenosoii [HD M4716CCBA LG, r. BnaguBocToxk,
KOMMYHHUKAIlUU MoJICUCTEMA BUJICOMCTOYHUKOB |0. Pycckuit, . Asikc, 10,
noxkyment-kamepa CP355AF  [Kopmyc 20 (D), ayn. D578
Avervision; moacucTeMa
BUJICOKOMMYTAIINH;
[OJICHCTEMA
ayTMOKOMMYTAITUH H
3BYKOYCHJICHUS; TTOJICHCTEMA
WHTEPAKTHBHOTO YITPABICHUS

B nensax o0ecneueHus crieHUaibHbIX YCIOBHM 00yU€HUs HHBAJIUJIOB U JIMI C
OrpaHMYEHHBIMA BO3MOXKHOCTSIMU 370poBbs B JIBDY Bce 3maHua 000pya0BaHBI
naHgycamu, JudTaMy, TOJbEMHUKAMH, CIEHHAIM3UPOBAHHBIMU  MECTaMH,
OCHAILICHHBIMU ~ TyaJETHBIMU  KOMHAaTamH, TaOJWykamMu  HUH(OPMAIMOHHO-
HaBUTALTMOHHOM MOJJIEPHKKH.




[Tpunoxenue 1

MHWHHCTEPCTBO OBPA30BAHMA U HAYKU POCCHUIICKON ®EJEPALINN
denepanbHOE TOCYIaPCTBEHHOE aBTOHOMHOE 00pa30BaTENBHOE YUPEKICHHE
BBICITICTO OOpa30BaHUs

«/1aJIbHEeBOCTOYHBIN (eepabHbIN YHUBEPCUTET»
(ABDY)

BOCTOYHBIN HHCTUTYT — IKOJIA PETUOHAJIbHBIX 1 MEJKTYHAPOJIHBIX
UCCJEJOBAHUMN

YYEBHO-METOJINYECKOE OBECIHEYEHUE CAMOCTOSITEJIBHOU
PABOTBI OBYUAIOHINXCSA
M0 JUCUUILIMHE «KAHTIIMUCKUHN A3BIK B A€J0BO KOMMYHUKALMU»
Hanpagsaenue noaroroBku 45.03.01 ®usosnorus
npoduib «IIpenonaBanrie GUIOIOTHYECKUX AUCHMIUIMH (AHTJIMACKUH SI3bIK)»
dopma NOArOTOBKYU OYHAS

BiaaaguBocTok
2017



ILinan-rpaduk BbINOJHEHHUSI CAMOCTOSITEIbHON PadoThI 10 JTUCHUIJINHE

Ne Mara/ Bua camocTosiTeIbHOI padoThI IIpumepusbie | @opma
n/n | CpoKu HOPMBI KOHTPOJIA
BBINOJTHEH BpeMEHH Ha
ust BBITIOJIHEHH
5 cemecTp
1 1-18 nenens | [ToarotoBka k JtaGopaTopHbiM 3aHsTHsiM | 11 9 I1P-7
cemecTpa I1P-13
YO-1
2 17-18 [ToaroroBka K 3a4eTy 114 3a4eT
HeIems
ceMecTpa
Hroro 3a 7 cemectp: 22 yaca
6 cemecTp
3 1-14 nenens | [TonroroBka k 1a00paTOPHBIM 3aHATUSIM | 24 4 I1P-7
cemecTpa I1P-13
YO-1
4 13-14 [ToaroroBka k 3aueTy 24 4 3a4er
HE/Iest
ceMecTpa

Hroro 3a 6 cemectp: 48 yacon

HUroro: 70 yacos

PexomeHaanuu mo caMmoCTOATEIbHOM padoTe CTYACHTOB

[{enpro caMOCTOATENBEHON pabOTHI CTYJEHTA SIBJISIETCS NalibHEHIIIEe pa3BUTHE
U COBEpPUICHCTBOBAHHWE MPAKTUYECKUX HABBIKOB  COCTABJICHHUS  JIE€JIOBOMU
KOPPECTIOHJEHIIMM Ha aHINIMKCKOM si3blke. CaMocTosiTeNbHast padoTa CTYJIEHTOB
M0 TUCUUIUIMHE TPEANOaraer:

- PperyjasipHyl0 CaMOMOJTOTOBKY K ayJUTOPHBIM 3aHATUSM (YCBOEHHUE
COJIep)KaHMS KOHCIICKTA JICKIIHH);

- BBINIOJIHEHUE TUCbMEHHBIX 3a/IaHUM.

OcBoeHME MPAKTUYECKOTO MaTepralia U CaMOCTOATENIBHOE MPEIBAPUTEIIHHOE
BBITIOJTHEHUE 3aJJaHUil 11 TPAKTUYECKUX 3aHATHUM U J1abopaTopHBIX pabdoT
ABJIIETCSI HEOOXOJUMBIM YCJIOBHUEM I YCHEUIHOTO OCBOEHUS JUCHUIUIMHBL.
CamocrosiTenbHas padoTta ocyuiecTBisieTcss B (opme pabOThl ¢ JUTEpPaTypPHBIMU
WUCTOYHUKAMHU, JICKCUKOTPAPUIECKUMU HCTOYHMKaMu, WHTepHeT-pecypcamu. B
MpOIIECCE CaMOMOATOTOBKM CTYJIEHTHl OCBaMBAalOT U 3aKPEIUISIIOT 3HAHUSA,
MOJIYYEHHbIE B XOJI€ ayJIMTOPHBIX 3aHSTUN, pa3BUBAIOT CBOIO OTBETCTBEHHOCTh U
OpPraHM30BaHHOCTh, OTPA0ATHIBAIOT HABBIKU CAMOCTOSTEIIBHONU pabOThI ¢ YU4EOHBIM
MaTEepUATIOM.

CamocrosiTenbHas pabdoTa CTYAEHTOB MpEANoaraeT yriyOoJeHHOEe U3yYeHHUe
HIDKECIIEYIOIIUX TEM, UCTIOIb3Ysl OCHOBHYIO U JONOJHUTENBHYIO JIMTEPATYPY.

Temwt 013 yCmMHO20 KOHMPOAA CAMOCHOAMENbHOU PAOOMbL CHLYOEHM 08:

1. Company Structures

2. Types of business




3. Personal Professional Profile
4. Recruitment
5. Documents and Personalities
6. Interviewing
7. Banking
8. Business and the Environment
9. Business Development and Preservation

10. Innovation

11. International Trade

12. Markets

13. Qutsourcing

14. Marketing

15. Branding

16. Product and Corporate Adverting

Ha ocnoBe HN3Y4YCHHOI'O0O MaTcpHajia CTYACHTaM IMPCJIaracTcss BBIIIOJIHUTD
KOHCIIEKTHI BI/II[GOJIGKHI/Iﬁ (C COIMYTCTBYIOIIMM aHAJIIN30M Hp06JI€MHI>IX BOHpOCOB)
N IIHCBMCHHBIC 3aJlaHHA II0 MaTCpHalaM Kypca. BrinoiiHeHHe KOHCIEKTOB H
BaﬂaHI/Iﬁ HMCCT LCJIBIO PA3BUTHUC pCHGHTHBHOﬁ n HpOIIYKTHBHOﬁ ACATCIIBHOCTU Ha
AHTJINICKOM SI3BIKE.

Jns ycnemHoi noarotoBku koHcrnekta (I1P-7) HeoOXoauMo y4HUTHIBATH
CIIeAYyIOIIEE:

- CHavajJla CTYACHTY CJICAYET O3HAKOMHUTLCA C A3BIKOBBIM MATCPHAIIOM,

IPEICTaBICHHBIM B COOTBETCTBYIOIICH BHICOIEKIIMU Ha caiiTe WWw.ted.com;

- BCE BHICOJNEKIMHM Ha caiite Www.ted.cOm cHa0XCHBI HHTCPAKTHBHBIM
CKPUIITOM, 4YTO TIO3BOJISIET CaMOCTOSATEIIBHO KOHTPOJUPOBATh IMOHUMAaHHUE
MaTepuana,

- 32 IPOCMOTPOM BHICOJICKITUH CIICTyeT HAMCaHNEe aHHOTAINA K HEH;

- JUTS HaIMCaHWS aHHOTAIMM K JICKIIUU CIIETYET WCIOJIh30BATh CIICTYFOIIIHMA
TUTaH:

1. Tema nekiuu 1 nHGOPMAIHS O CITUKEPE

2. OcHOBHAaJ IIEJIb JICKITUH, CPEACTBA €€ IOCTHIKCHHS.

3. Db PEeKTHBHOCTD JCKIIUH.

Jlyst yenenHoW moAroTOBKM MUChMeHHO#M paboTsl (3cce) (ITP-3) nHeobxoaumo
YYHUTHIBATH CICAYIOIICE:

- MPU HAMMKMCAHWM 3CCE MO TEME 3aHATHS CTYACHT JODKCH CHUHTE3UPOBATH,
aHaIM3UpOBaTh, 0000IIaTh paHee H3YYCHHbIH (DAaKTHUECKUH U TEOPETHUYECKUU
MaTepuan Kypca ¢ (GopMyIHpOBaHHEM KOHKPETHBIX BBIBOJIOB, YCTAaHOBJICHUEM
MIPUYUHHO-CJICICTBEHHBIX CBS3EH;

- JI1s1 HanmucaHus paboThl HEOOXOAMMO TMOIH30BATHCS MHTEPHET-UCTOYHUKAMU
— caiitamu  http://www.questcareer.com, http://www.business.com/startup/sample-



http://www.ted.com/
http://www.questcareer.com/
http://www.business.com/startup/sample-business-proposal

business-proposal, http://www.learn-english-today.com/business-english/bus-
letter-writing.html, koropbie Takke coaepaT oOpaslbl Pa3IMYHBIX BHIOB

JICIIOBO KOPPECTIOHJICHITNH Ha aHTJIMHCKOM sI3BIKE (pE3oMe, TPAHTOBBIX 3asBOK,
JICJIOBBIX TTUCEM);

- BCE 3aJIaHUsI PEKOMEHIYETCS BBIMOIHATH CBOCBPEMEHHO, MHUCHMEHHBIC
paboOThl IS  TPEIBAPUTEIHLHOM OIEHKM W  KOHCYJIbTAIlMW  TPHUCHUIATH
MPETOAABATEIIO M0 AICKTPOHHON MOYTE;

- CTYACHTBI JOJDKHBI ITOJH30BAThCSI KaK TMEPEBOJHBIMU, TaK U TOJKOBBIMH
CIIOBapsIMM Ha aHTJIMHCKOM 3BIKE, KOTOPHIC MO3BOJIAT MM YBUICTh HE TOJBKO
3HAYEHHUsS CJIOB, HO W TO, KaK OHU HCIIOJB3YIOTCS B KOHTEKCTE, C KaKUMHU
IpeJIoraMH, a TAaKXKe Y3HaTh yCTONYHMBBIC BRIPAKCHHSI C HUMHU.

JIJ1g yCTen oM MoAroTOBKH K codecenoanumio (YO-1):

- CTYACHTHI JOJKHBI PETYJISIPHO TOTOBUTHCS K Ay TUTOPHBIM 3aHATHUSIM;

- CTYACHTHI JOJKHBI AaKTHBHO YYacCTBOBaTh B OOCYKICHHSIX H3y4aeMOTO
MaTepraia Ha aHTJIMACKOM SI3bIKE BO BPEMS ayJAWTOPHBIX 3aHATHHA, MPUBOJIS
MOAXO/ISIINE aPTYMEHTHI U IPUMEPHI.

TpeOoBanus Kk npeAcTaBICHUIO U 0POPMJICHUIO Pe3yJIbTATOB
CaMOCTOAATE/IbHON PadOThI

Koncnekr (ITP-7):

- CTYJEHT JOJDKEH MpPEeJCTaBUTh padOTy B MEYaTHOM BHUJE B pEeIaKTOpe
Microsoft Word, mpudt Times New Roman 14, nonytopHsiii uatepan. @opmar
cTpaHullbl A4; TOJISI CTpAaHULBI: BEPXHEE U HUXKHEe Mo 2 cM.; mpaBoe — 1,5 cm.;
JIEBOC — 3 CM;

- 00beM KOHCIEKTa 3aBUCUT OT TEMbl W KOHCIEKTHPYEMOTO HCTOYHHUKA
(BUIICOJIEKIIUM), B CPEIHEM TpeOyeMblii 00bEM COCTABIISAET 2-3 CTpAHUIIBI;

- B KOHCHEKTE (aHHOTAIMU) MAOJKHBI OBITh OTpPaKEHbI TeMa JIEKIUU MU
uH(popMaIus 0 CIMKepe, OCHOBHAS 11€JIb JICKI[UH, CPEACTBA €€ JOCTIKEHUs, JaHa
orieHKa 3(PHEKTUBHOCTH JICKITUU.

Incbomennoe 3aganne (ITP-13):

- CTYACHT JOJDKEH MPEJCTaBUTH pabOTy B TMEYATHOM BHUJAEC B PEIaKTOpE
Microsoft Word, mipudt Times New Roman 14, monytophsrii uatepsain. @opmar
cTpaHullbl A4; TOJISI CTpAaHULIBI: BEPXHEE U HUXKHEe Mo 2 cM.; mpaBoe — 1,5 cm.;
JeBoe — 3 cM;

- HEOOXO0AMMO COOII0JIaTh CPEHUN TPeOyeMbIii 00BEM JIETIOBOTO MHUChMA —
1-2 crpanunpi;

- TIMCbMEHHBIE 3aJaHus MO JUCUMUIUIMHE BBIMOJHAIOTCA CTYJIEHTOM K
KaKJIOMY 3aHSTHUIO;

- OpUMEPHI JIEJIOBOM KOPPECIOHJEHIIUH, TMPE/ICTABICHHBIE CTYJICHTaMU B
pamMKax  3a7aHus, JOJDKHBI ~ COOTBETCTBOBaTh  OOpa3iaM  JIOKYMEHTOB,


http://www.business.com/startup/sample-business-proposal
http://www.learn-english-today.com/business-english/bus-letter-writing.html
http://www.learn-english-today.com/business-english/bus-letter-writing.html

MPUBEACHHBIM B YKa3aHHBIX UCTOYHHUKAX.

CoobecenoBanue (YO-1):

- 3apaHee MOJIrOTOBJICHHBIN CTYZICHTOM IUTAH OTBETOB HA BOIPOCHI 110 TeMam
cobeceoBaHus (PYKOIMCHBIN WM MEYATHBIN 10 KEJIAHUIO CTY/ICHTA);

- 3apaHee IMOJrOTOBJCHHBIM CTYJICHTOM pa3JaTOYHbIA MaTepuan i
WJUTIOCTPAIUA CBOUX MPUMEPOB (110 HEOOXOIUMOCTH, B IEYATHOM BUJIE);

- pedYb CTyJeHTa JO0JDKHA MMETh CTPYKTYPy, OBITh JIOTHYHOHM, MOHSATHOW M
rpaMoTHOM. B cBoeil peun CTyIEeHT JOJKEH MoKa3aTh, YTO OH OBJIAJEN JIEKCHUKOM
KaK 0 TeMe, TaK U M0 Kypcy B LIEJIOM;

- OTBEThl  JIOJDKHBI  OBITh  Pa3BEPHYTHIMH, C  HMCIOJIb30BAaHUEM
COOTBETCTBYIOIIUX JIEKCUYECKUX U TPAMMATUYECKUX CTPYKTYP, B TOM YHUCJIIE U TEX,
KOTOpPBI€ ObUIM U3YYEHBI BO BpEMs ayJUTOPHBIX 3aHSITUH.

Kpurepuu o1ieHKH BHINOJIHEHHS CAMOCTOSITEIbHOI padoThI:

» CamocrosiTenbHas paboTa OICHUBACTCS Ha «OTIMYHOY», €CIU OoJbIias
YacTb  CaMOCTOSITENIbHOM  pa0OThl  BBINOJIHEHA, CTYAEHT JAEMOHCTPUPYET
MPEKpPacHOE BJIAJICHUE MAaTE€PUATIOM JUCHHUIUIUHBI, OTpPabOTKa HEOOXOAUMBIX
yMeHu# u hopMHpoBaHUE TPEOYEMBbIX HABBIKOB MPOBOIMINCH B MOJHOM OOBEME,
BBITIOJTHEHB BCe TPeOOBaHUS K TMPEACTABICHUIO M OGOPMIICHHIO PE3yJIbTAaTOB
CaMOCTOATENbHON paOOTHI.

« CamocrosiTenbHass  paboTa  OLIGHMBAETCS HA  «XOpOIIO»,  €CIU
3HaYUTeNbHAs  YacTh  CaMOCTOSTENbHOW  pabOThl  BBIMOJHEHA,  CTYACHT
JEMOHCTPUPYET YBEPEHHOE 3HaHME MaTepuana JAUCUUIUIMHBI, OTpaboTKa
HEOOXOIUMBIX YMEHUU U (popMupoBaHHE TPEOYEMBIX HABBIKOB IMPOBOJUINCH B
HEIOJIHOM 00BheMe, HE BBIMOJHEHO Kakoe-IN00 TpeOOBaHME K MPENCTABICHUIO U
0(OPMIICHUIO PE3YJIHTATOB CaMOCTOSITEILHON paldOThl, y CTYyJAEHTAa BO3HHUKAIOT
HE3HAYUTENbHBIE TPYAHOCTH C JIEKCUYECKUM, TPAMMATHYECKUM WM CMBICIIOBBIM
o(OpMIICHUEM PE3YIHTATOB PAOOTHI.

» CamocrosiTenbHas paboTa OLIEHWBACTCS HA «YAOBIECTBOPUTEIBHO», €CIU
CTYJIEHT BBIMOJHUJI 3HAYUTEIHHYI0 YacThb CaMOCTOSTEIbHON paboThl, OIHAKO
JEMOHCTPUPYET HEYBEPEHHOE 3HAHWE MaTepuaja JUCIHIUIMHBIL, a OTpabOTKa
HEOOXOMMMBIX YMEHUU U (popMupoBaHHE TPEOYEMBIX HABBIKOB IMPOBOJUINCH B
HEJI0OCTaTOYHOM O00BhEME, HE BHITIOJHEHHI 2 U O60j1ee TpeOOBaHU K TIPEICTABICHUIO
U 0(hOpPMIICHUIO PE3ybhTaTOB CAMOCTOSITETLHOW PaldOTHI, Y CTyIEHTa BO3HUKAIOT
3HAYUTENbHbIE TPYAHOCTH C JICKCHUYECKHM, TPAMMATHUYECKUM WU CMBICIIOBBIM
o(OpMIICHHEM PE3YIHTATOB PAOOTHI.

* CamocrosiTenbHasi paboOTa OIICHUBAETCS HA «HEYIOBJICTBOPUTEIHLHOY,
€ClIi CTYACHT HE BBIMOJIHWI OOJIBIIYI0 YacThb CaMOCTOSTENBbHOM pPadOTHI MO
OCBOGHHUIO Marepuaja JUCHMIUIUHBL, OTpabOTKa HEOOXOAUWMBIX YMEHUH W
dbopmupoBanue TpeOyeMbIX HaBBIKOB HE MPOBOIUINCE.



[Tpunoxenue 2

MHWHHUCTEPCTBO OBPA3OBAHMS 1 HAYKHU POCCUMCKOI ®EJEPAILIUA
denepanbpHOE rocyJapCTBEHHOE aBTOHOMHOE 00pa30BaTEIbHOE YUPEIKICHUE
BBICIIETO 00Pa30BaHUs

«/1aIbHEeBOCTOUYHBIN (eepabHbII YHUBEPCUTED)
(ABDY)

BOCTOYHBIN UHCTUTYT — HIKOJA PEI’MOHAJIBHBIX 1 MEKTYHAPOJIHBIX
HUCCIIEJOBAHUU

®OHJA OIIEHOYHBIX CPEJICTB
10 JUCHHUIUINHE KAHIVIMACKHUH SI3BIK B /1€JI0BOl KOMMYHUKAIIUID)
Hanpasaenue noaroroBku 45.03.01 ®uJiosnorust
npoduias «IlpenogaBanue GuI0JOrH4eCKUX IMCHUILIHH (AHTJIUACKUAT
SI3BIK)»
dopMa NOATOTOBKH 0OYHAA

BiaaaguBocTok
2017



MMacnopt ®OC

Koa n popmyanpoBka koMneTeHUHU

Jrtanbl GOPMUPOBAHMSA KOMIETEHIMH

[TK-1 crtocoOHOCTh MPUMEHSITH MOJTy4eHHBIE | 3HAeT OCHOBHBIC MTOHSITUSI TCOPHH
3HaHUA B 00JIACTH TEOPUU U UCTOPUU KOMMYHHUKAIINH B JI€JI0BOH cepe
OCHOBHOT'O M3y4aeMOro A3bIKa (S3bIKOB) U VMeer HCTIONB30BATH TIONYYEHHBIE
JIUTEPATypbI (JINTEPATYP), TEOPHHU 3HAHUS B TEOPHU KOMMYHUKAIIUH
KOMMYHHKAITIH, (PUITOTOTUIECKOTO aHAIH3a ’ B JeN0BOiH cepe
MHTEPIIPETAIIMU TEKCTa B COOCTBEHHOM
HAyYHO-UCCIICIOBATEILCKON ACSITETLHOCTH Braneer HABBIKOM KOMMYHUKAIIH B
NeNIoBoi cepe
[1K-8 BrageHue 6a30BHIMH HaBBIKAMU 3Haer OCHOBHBIC JTUCKYpPCUBHBIE
CO3/IaHUSI Ha OCHOBE CTaHJIaPTHBIX METOJIUK U CHoCco0bI peazainuu
JEHCTBYIOIINX HOPMATHBOB PA3IMUHBIX KOMMYHHKATHUBHBIX  IIeJieH B
TUIIOB TEKCTOB JIEJIOBOM KOPPECHOHJICHIIUU Ha
AHTJIMHACKOM SI3BIKE
Ymeer UCIIOJIb30BaTh OCHOBHBIE
JUCKYPCUBHBIC CITOCOOBI
peanu3alnui KOMMYHUKATHBHBIX
LIeJIe B 1€JI0BOM
KOPPECHOHICHIINH Ha
AHTJIMHACKOM SI3BIKE
Brnaneer HaBBIKAMU TIPUMEHEHUS
OCHOBHBIX JHCKYPCUBHBIX
CIoco00B peasin3aluu
KOMMYHHUKATHBHBIX IIeJIeH B
JIETTIOBOM KOPPECIIOHICHIIUN HA
AQHTTTUICKOM SI3bIKE
[TK-9 BrageHve 6a30BBIMH HaBBIKAMU 3Haer OCHOBHBIC SI3BIKOBEIE CPEICTBA
nopaboTKu U 00pabOTKU (HampUMep, BBIJICJICHUSI pEJI€BAaHTHOMN
KOPPEKTYypa, peJaKTHPOBaHUE, nH(OPMAIIUY B JICTIOBOM ITHCHME
KOMMEHTHPOBaHHUE, peepupoBanue, VMmeer MCIIOJIb30BATh OCHOBHBIE
WH()OPMAIIMOHHO-CITIOBAPHOE OMTMCAHNE) S3BIKOBBIE CPEJICTBA BBIEIEHHS
pa3IMYHBIX TUIIOB TEKCTOB peNeBaHTHON HHOpPMALHY /TS
CBOOOHOTO BBIPAXKEHHS CBOUX
MBICIICH B JIGTIOBOM ITUCHME
Brnaneer HAaBBIKAMU BBIJICTICHUS
peneBaHTHOM UH(OpMAaLNK B
JIEIIOBOM MHCHME
[TK-10 BnaseHre HaBBIKAMU TEPEBO/IA 3Haer TIPUHIIAITEl aHHOTUPOBAHUS
Pa3IMYHBIX THIIOB TEKCTOB (B OCHOBHOM JICIIOBOM JTOKYMEHTAIINN
HAYYHBIX U MMyOIUIIUCTUYECKHX, a TAKXKe VMmeer JCTIONB30BATH PHHLIHMIIBI

JIOKYMEHTOB) C THOCTPAHHBIX S3BIKOB M HA
WHOCTpaHHbBIC S3bIKW; aHHOTUPOBAHUE U
pedepupoBaHre TOKYMEHTOB, HAYIHBIX
TPYAOB U XyJ0KECTBEHHBIX IPOU3BEACHUIN HA

AHHOTHPOBAHUS JICTIOBOM
JIOKYMEHTAIINH B
npodeccroHanbHOI
JeSATEIbHOCTH




HHOCTPAaHHBIX A3BIKAX

Bnaneer

HaBBIKAMH IPUMCHEHHSI
MNPUHOHUIIOB aHHOTUPOBAHUA
JIeTIOBOM JIOKYMECHTAIIUH B
npodeccrnoHaIbHOM
JeATEILHOCTH

Ne | KonTpoaupyembie Koasl 1 3Tansl OneHo4YHbIE cpecTBA
n/n TeMBbI OPMHUPOBAHUSA v
popmup N Texymmit IIpomexxyrounas
KOMIIETeHIM I
KOHTPOJIb aTTecTalus
1. | Temsr 1-7 IK-1 3Haer YO-1 3a4eT, BOMpPOCH 1-6
T1K-8 VYMeer T1P-7
TIK-10
2. | Temnr 8-14 [1K-1 3Haer vVO-1 3a4eT, BONPOCHI 7-12
T1IK-8 VMeer I1P-7
TK-9 Brancer I1P-13
I1K-10 VYmMeer
Bnaneer
IlIkaJia oueHUBaHusI YPOBHA cHOPMHUPOBAHHOCTH KOMIIETEHIIU I
Kon u Otansl popMupoBaHus KpUTEPUU MoKa3aTeNu
(dhopMyMpoBKa KOMIICTCHIIUU
KOMIICTCHIINU
HK'l CHOCO6HOCTI> 3HACT OCHOBHBIC ITOHSTUS 3HAHUEC OCHOB CHOCO6HOCTB OoIucaTtb

HPUMEHSTh (moporoB | Teopun OCHOBHBIE ITOJIOKECHUS
[OJTYYEHHBIC 3HAHMS | BIN KOMMYHHKAIINH B

o0JyacTv TeOpUM U | YPOBEHB) | JAETMOBOM cdepe

HCTOPUHA OCHOBHOTO

H3yq§eM0r0 S3BIKA HCIIONIb30BaTh yMEHUue CIOCOOHOCTH
(S3BIKOB) ¥ JTMTEPATY z]rl\[/le(fTBnH MIOJTy4YEHHBIE HCIIOJIb30BaTh HCIIOJIb30BaTh
(muTeparyp), pHﬁI; 3HAHUA B TEOPUU YKa3aHHBIE 3HaHUS B | YKa3aHHBIE 3HAHHA B
Teopun yr KOMMYHUKAIMHU B npo(heCCHOHAIBHON | MpodecCHoHaATLHON
KOMMYHHUKAIIHH, nenioBoil chepe JIEATEIbHOCTH JIEATEIbHOCTH
q)HJ]O_]'IOFI/ILIeCKOrO HaBBIKOM BJI1aACHHUEC HaBbIKAMH CIIOCOOHOCTH
aHaIn3a u KOMMYHUKALINH B [IPUMEHEHUS JAHHBIX | IPUMEHEHHS JaHHBIX
MHTEpIIPETALUH BIAACCT | nenmosoii cdepe 3HAHUH [UTs 3HAHU [UTs

TEeKCTa B COOCTBEHHO| (BHCOKHH cOOCTBEHHO cOOCTBEHHO
Hay4HO- ) npodecCHOHAIBHON | MpodecCHOHANBHON
HUCCIIEIOBATEILCKON JACATCIIBHOCTHU JACATCIIBHOCTHU
JeATEeIbHOCTH

[1K-8 Bnagenue OCHOBHBIE 3HAHUE OCHOBHBIX CIOCOOHOCTH ONHUCATh
0a30BBEIMU JCKYPCHBHBIE JIUCKYPCUBHBIX OCHOBHBIE

HaBBIKAMU sHACT CIIOCOGEL croco6oB JIUCKYPCUBHBIE
CO3/]aHuUs HAa OCHOBE (noporos | pearmsamumn peanusanuu CHoCOOBI peaIn3aliu
CTaHJAPTHBIX - KOMMYHUKATHBHEIX KOMMYHUKATHBHBIX KOMMYHHKATHBHBIX
METOK H yPOBCHD) b B LeNnen B JeI0BON LeNnen B AeI0BON
JEeUCTBYIOLITHX [CJIeH B ICI0BOU KOPPECTIOHICHIIN KOPPECIIOHCHIINU Ha
HOPMAaTHBOB KOPPECIIOHACHIIMH | Ha aHTJIUICKOM AHTJTIMICKOM SI3BIKE
Pa3IMYHBIX THIIOB Ha aHTJIMICKOM S3BIKE




TEKCTOB SI3BIKE
HCIIOJIb30BaTh yMEHUE CIIOCOOHOCTD
OCHOBHBIE HCIIOJTE30BaTh HCIIOJTE30BaTh
JIHCKYPCHBHbIE OCHOBHBIE OCHOBHBIE
CIOCOBHI JUCKYPCHUBHBIE JUCKYPCHUBHBIE
yMeeT CIIOCOOBI CIoco0bl peanu3aluu
(mpoaBuH peatisann peanuzanuu KOMMYHHKATHBHBIX
YTbIt) KOMMVYHHKaTHBHVHX KOMMYHHKATHBHBIX Leseil B 1eJI0BOi
OeJIcu B ICJI0BOU Lelel B AeI0BOI KOpPECHOOHACHIIMHY Ha
KOPPECIIOHAEHIINN | KOPPECIIOHICHIIAN AHTITUHCKOM SI3BIKE
Ha aHTJIMICKOM Ha aHTJIMHCKOM
SI3BIKE A3BIKE
HaBBIKAMHU BJIa/ICHUC HABBIKAMH | HABBIK IPUMEHEHUS
IIPUMEHEHUS IIPUMCHEHUA OCHOBHBIX
OCHOBHBIX OCHOBHBIE JIUCKYPCUBHBIX
IWCKYDCHBHBIX JIUCKYPCUBHBIC CII0CcO00B pear3aliu
CIIocoObI KOMMYHHUKATHBHBIX
BlIafeeT crioco6os peanuzanuu 1eNei B Je0BOH
(BBICOKHIi | pealn3alnu KOMMYHHKATHUBHBIX | KOPPECIOHICHIIMH Ha
) KOMMYHMKATUBHBIX | [ieJIeH B IEJIOBOM AHTJINHCKOM SI3BIKE
LIeJIEN B 1€JI0BOM KOPPECIIOHACHLINU
KoppecroHieHmu | Ha AHTINICKOM
Ha AHTTHHCKOM A3BIKE
SI3BIKE
[1K-9 Bnagenue 3HaeT OCHOBHBIC 3HaHHE OCHOBHBIX CIOCOOHOCTH OIHCATh
0a30BBIMHU (TIOpPOTOB | g3pIKOBBIE SI3BIKOBBIX CPEZICTB OCHOBHBIE SI3bIKOBBIC
HaBBIKAMU 1317 cpecTBa BEIIETICHUS CpeJICTBA BBIJEIIEHUS
IOopabOTKH U YPOBEHB) P — pesieBaHTHOU pesieBaHTHOU
00paboTKu . HHPOpPMAITUH B HHPOpPMAITUH B
(Hammpumep, PCIICBaHTHOI JIEJIOBOM THCHME JIEJIOBOM THCHME
KOPPEKTYpa, HH(OpMAIHH B
peAaKTHpOBaHUE, JIEJIOBOM ITHCHME
KOMMEHTHPOBaHUE,
pedepuponanue, yMmeer HCIIONIE30BaTh yMeHUe CIOCOOHOCTH
I/IH(l)OpMaLII/IOHHO- (HpO)IBI/IH OCHOBHBIC HCIIOJIb30BaTh HCIIOJIb30BaTh
CIIOBApHOE YTHIN) S3BIKOBBIE OCHOBHBI€ SI3BIKOBBIC | OCHOBHBIE SI3BIKOBEIC
OIMCaHHNE) cpencTra CPE/ICTBA BbUIENCHNS | CPEACTBA BblAEICHUA
pa3INYHbBIX TUIIOB T a— PEICBAHTHOU PEICBAHTHOU
TEKCTOB . nHGOPMAIUH TS nHGOPMAIUH TSI
PCJICBAaHTHOU CBOOOTHOTO CBOOOTHOTO
uHpOpMaLKK st BBIPAXKCHUS CBOUX BBIPAXKCHUS CBOUX
CBOOOIHOTO MBICJIEHN B J€JIOBOM MBICJIEHN B J€JIOBOM
BBIpaKCHHS cBonx | ITMCbME HHACbME
MBICJIEH B 1€JI0BOM
MUCbME
BJIa/IeET HaBbIKaMHU BJIaJIcHHE HABBIKAMH | HABBIK BBIJICIICHUS
(BBICOKMH | ppimenenus BBIJICJICHUS pesieBaHTHON
) pereBaHTHOI peJIeBaHTHOM uHpopmaiun B

nHPOPMALINH B
ZIETIOBOM TIHChME

nH(pOpMAaIuu B
JISIIOBOM TTHCHME

JCJIOBOM ITMCHMEC




I1K-10 Branenue 3HAET HPUHIATIBL 3HAaHME OCHOBHBIX CIOCOOHOCTb ONHUCATH
HaBBIKAMH IIEPEBOIA (oporos aHHOTHPOBAHH NPHHITAIOB TPUHLHITBL
pasiUYHBIX THIOB | o AcI0BOH AHHOTUPOBAHHUS AQHHOTUPOBAHMS
TEKCTOB . JIOKYMEHTAIIUH ENOBOI JeIOBO
(1?1 OCHOBHOM JIOKYMEHTAIH JIOKyMEHTaLu1
HayYHBIX U
MyOJIUIUCTUYECKUX, HCTIOJIB30BATh
TaK)Ke IOKYMEHTOB) yMeer TTPUHIHIIBL yMEHUe CIOCOOHOCT
¢ HHOCTDAHHEIX (pomBHi aHHOTHPOBAHH UCIIONIb30BaTh UCIIOJIb30BaTh
SBBIKOB M Ha - JIEJI0BOI AHHOTHPOBAHHS AHHOTHPOBAHHS
HHOCTPAHHBIE JIOKYMEHTAIlUK B | JIEIOBOM JIEIOBOI
A3BIKH: NpOpECCHOHANBHO | JOKYMEHTAIUH JIOKYMEHTAIMH
AHHOTHPOBAHUE U H JeATeNbHOCTH
pedepupoBanue HaBbIKaMH
JIOKYMEHTOE, NPUMEHEHUS
HAYUHBIX TPYJIOB H | BIAECT [PUHLUIIOB BJIAJICHHC HABBIKAMM | AHHOTHDOBAHHS
XY TIOKECTREHHBIX (BBICOKHIA aHHOTHPOBAHHS AHHOTHPOBAHH ETOBO
IIPOU3BEIICHUH Ha ) ACTOBON ACTIOBOH JIOKyMEHTaLUH
HHOCTDAHHBIX JIOKYMEHTAllUM B | JOKyMEHTAIUM
A3BIKAX npodeccroHaIbHO

M eI TEIbHOCTH

MeToanyeckue peKOMeHAAIUH, ONPeaesiioiue Mpoueaypbl
OlleHNBAHMS Pe3yJIbTATOB OCBOECHUS JUCIUNIMHBI

Texymas arrectanmsi CTyJeHTOB. TeKkylias arrectaiusl CTYJIEHTOB I10
JTUCIUTUIMHE MPOBOJIUTCS B COOTBETCTBHUHM C JIOKAJIbHBIMU HOPMATUBHBIMU aKTaMU
JIB®Y u sBnsercs o0s3aTeIbHOM.

Tekymmas aTTecTanus Mo JUCIUIUIMHE MPOBOIUTCS B (OpME KOHTPOIBHBIX
MepornpusiTuii  (cobeceoBaHue, 3aJaHUsl) TIO OLECHUBAHUIO (HAaKTUYECKUX
pe3yabTaTOB OOYUYCHHSI CTYICHTOB M OCYIIECTBIISIETCS BEAYIIUM TIPETogaBaTeeM.

Cobecenoanne (YO-1) - cpeacTBo KOHTpOJIA, OPraHU30BaHHOE Kak
crienuanbHas Oecela mpenojaBaressi ¢ 00y4arolMMCS Ha TEMbI, CBSI3aHHBIE C
U3y4aeMol AUCIUIUIMHOW, W pacCYMTaAaHHOE Ha BBISICHEHHWE o0beMa 3HaHHM
00yuJaroIIerocs Mo onpeAesieHHOMY pa3zieiy, TeMe, MpodieMe U T.11.

Occe (ITP-3) TBOpUECKOro ypOBHS MO3BOJISIET OIIEHUBATh U JUATHOCTUPOBATH
YMEHUS, WHTETPUPOBATH 3HAHMWS Pa3IMYHBIX 00JlacTel, apryMEeHTHpPOBATH
COOCTBEHHYIO TOUKY 3PEHHUSI.

OOBbeKTaMU OIICHUBAHUS BBICTYITAIOT:

- y4eOHas nuCHUIUIMHA (AaKTUBHOCTh Ha 3aHATHSIX, CBOEBPEMEHHOCTh
BBITIOJIHCHUS PA3IMYHBIX BUJIOB 33JaHUM, TTOCEIIAeMOCTh BCEX BUOB 3aHATUN TIO
aTTECTyeMOM JUCITUTUINHE);

- YpOBEHb OBJAJCHHUS TEOPECTUYSCKUMH 3HAHUSAMH, MPAKTHUYCCKUMHU
YMEHUSMH 1 HaBBIKAMH 110 BCEM BHIaM YUCOHOW pabOTHI,

- pe3yibTaThl CAMOCTOSITENILHON PabOTHI.

IIpome:kyTouHasi arrecTaumMsi CTyAeHTOB. [IpomexyTouHas arTecTanus
CTYJIEHTOB TI0 JUCIUIUIMHE TPOBOJAUTCS B COOTBETCTBUUM C JIOKAJHHBIMH



HOpMaTUBHBIMU akTamu JIBDY u sBisercs o0s3aTeabHOM.

[Io pgaHHOM AUCUMIUIMHE MNPEIyCMOTPEH 3a4€T B CEIbMOM M BOCBMOM
cemecTpax. 3adet npoBoaarcs B popme codeceoBanusi. O0s13aTeIbHBIM YCIOBUEM
JUISL TIOIyCKa K TPOMEXKYTOYHOM aTTECTallMU SIBISIETCS BBIIIOJIHEHUE CTYJIEHTOM
TpeOOBaHUE TEKYIICH aTTeCTaIIH.

OHeHO‘IHLIe cpeacrea nJjas HpOMe)KyTO‘IHOﬁ arTreCraiuu
Bonpocsl k 3auery:
Cemecrp /.

1. Explain the following terms: brand loyalty, me-tooism, market
saturation.

2. How is the corporate entertainment perceived in some European and
Asian countries and in Russia? Comment on the differences and similarities.

3. How can culture differences affect business relations?

4. What is the idea of JIT principle? Who invented it?

5.  What categories of employees do you know?

6. Explain the following terms: brandstretching, brand-awareness,
subliminal advertising.

Bonpocs! k 3auery:
Cemectp 8.

1. What is the difference between innovation and creativity? Give
examples.
How do the hard sell and soft sell approaches differ?
What is the idea of TQM principle? Who invented it?
What is telecommuting? What are its advantages and disadvantages?
What services can banks make available to their customers?
What techniques can retailing companies employ to increase sales?

o0k W

Kpurtepuu BbiCTaB/IeHHS] OLEHKH CTYACHTY HA 3aueme
N0 JUCHUILUIUHE «AHIJIMHCKHUI SI3bIK B J1€J10BOM KOMMYHHKAIIUN»:

ban Ouenka 3auera TpedoBanus k cGpopMUPOBAHHBIM
JIbI (cranmapTHas) KOMIIETCHIIUSIM

100- «3a4meHoy OmeHka  «3a4TEHO»  BBICTABIACTCS  CTYHACHTY,
61 rIIyOOKO M NMPOYHO YCBOMJI NMPOTpaMMHBIA MaTepual,
HCUYEPIBIBAOIIE, ITOCTIEJOBATEIBHO, YETKO U JIOTHUECKH
CTPOMHO €ro H3Jaraer, yMmMeeT YBS3bIBaTb TEOPHUIO C
MPAKTUKOM (penieHne Ou3Hec-KecoB).




60 u «He 3aUmeHO» OneHka «HE 3a4TEHO» BBICTABIAETCS CTYICHTY,
HUXKE KOTOPBI HE 3HAeT KOTOPBIM HE 3HACT 3HAYUTEIBHOU
4acTH  NPOrPpaMMHOrO  MaTepuana,  JOIyCKaeT
CyIIECTBEHHBIE OLIMOKH, HE YMEET yBSI3bIBATh TEOPHUIO C
npakTuKod (HE CIpaBisieTcss C pelieHHeM Ou3Hec-
KEHCOB).

OueHouyHbIE CpeACTBA JIsl TEKYIIEH aTTecTAlNU

TeMbl KOHCIIEKTOB (BHICOJICKIIUN):
Howard Rheingold: The new power of collaboration
Adam Grosser and his sustainable fridge
Johanna Blakely: Social media and the end of gender
Drew Curtis: How | beat a patent troll
Cesar Harada: A novel idea for cleaning up oil spills
Rory Sutherland: Life lessons from an ad man

o gk whE

KpuTtepun o1ieHKH KOHCIIEKTA MO JUCHHUILINHE
«AHIJIMACKHUH A3BIK B 1€JI0BOM KOMMYHUKALUMN»:

e 100-86 GanymoB BBICTABISETCS CTYJAEHTY, €CIIH CTYyACHT CHOPMYIUPOBAI
npoOsieMy 3aJaHHOTO MaTepuala, apryMEHTHPOBal €€, TOYHO OIpPENeNuB €€
coJiep>kaHue U cocTapistonue. MakTHUeCKUX OIMUOOK, CBA3aHHBIX C TOHUMAHUEM
poOJIEMBI, HET.

e 85-76 - GayTOB — KOHCITEKT XapaKTepU3yeTCsI CMBICIIOBOH IE€IHHOCTHIO,
CBS3HOCTBIO M TOCJIEAOBATEIILHOCTHIO M3JIOKEHUS; JOIMYIIEHO He Oojiee OHOM
OIMOKA TIPU OOBSICHEHWH CMBICIIA WM COAEpKaHus MpodsieMbl. DaKTUUYECKUX
OIIMOOK, CBS3aHHBIX C TOHUMAHUEM MPOOJIEMBbI, HET.

e 7/5-61 Gamit — CTYJIEHT MPOBOJUT JOCTATOUYHO CAMOCTOSATEIbHBIN aHAIN3
OCHOBHBIX JTallOB M CMBICJIIOBBIX COCTABJISIONINX MPOOJEMBI; IMOHUMAET €¢
0a3oBble OCHOBBI. JlomymieHO He Oosee 2 OMMOOK B CMBICIE WM COJCPKAHUU
POOJIEMBI.

e 60-50 GammoB - ecnu paboTa mpencTaBiseT coOOM MepecKa3aHHbIN WK
MOJIHOCTBIO TICPETMCAHHBIA HMCXOMHBIA TEKCT 0€3 KOMMCHTapHWeB, aHaJM3a.
HonymeHno Tpu wuim Oojiee TpexX OMMOOK B CMBICJIOBOM COJEpKaHUU
packpbIBaeMOi ITPOOJIEMBI.

IIpumepsbl NUCHbMEHHBIX 3aJaHUM 110 JMCHUIIHHE
«AHIJIMHCKHH SA3BIK B 1€J10BOH KOMMYHHKAILMID):
1. Write an e-mail from the consultants detailing you recommendations.
2. Write out a memorandum to inform all the company staff of the new
action plan.
3. Write a set of guidelines on relationships at work for discussions at the



next meeting.

4. Write a summary of the meeting you have just attended. This summary
will be sent to the Chief Executive of Zenova, who was unable to attend.

5. Write an e-mail to send to the hiring managers with your questions and
expected responses.

6. Write a short report for the Director of Customer Services summarizing
the problems that customers have experienced and make recommendations for
improving the service to customers.

7. Write a response to the organization whose project you plan to support.

8. Write a short report outlining the key issues concerning the project and
recommending the best course of action.

9. Write a letter to a winning group giving them feedback on their project
and presentation.

10. Write a report to the board of directors on the possible takeover targets.
Give you recommendations for acquisition.

11. Write a formal letter to the other company with minutes of the meeting
and a summary of the agreement of your company.

12. Write a formal report to the management board. Compare your own
country with your chosen offshore location and recommend what action InterState
should take.

Kputepun onieHKH NUCbMEHHOTO 32/ JaHUS:

e 100-86 OamioB BBICTABISETCS CTYIEHTY, €ciu Tpaduuecku padoTa
oopmiieHa MPaBUIBHO, MPUMEP JEJIOBOM KOPPECHOHACHIMH, NPEICTaBICHHBIHN
CTYACHTOM, TIOJTHOCTHIO COOTBETCTBYET OOIIENPUHATOMY 00pasity.

e 85-76 - 6amIoB - MOMYIIEHBI OHA-IBE OMHUOKUA B 0popMIIEHUU PabOTHI,
npuUMep AE0OBOM KOPPECIOHACHLNHU, NPEICTaBICHHbIN CTYJIEHTOM, B OCHOBHOM
COOTBETCTBYET OOIICTIPUHATOMY 00pasIy.

e 7/5-61 Gamn — momymieHo He Oosiee 2 ommOOK B opopMIICHUH padOTHI,
IpUMep J1eJI0BOM KOPPECTIOHACHIINU, TMPEACTABICHHBIA CTYICHTOM, YacCTHYHO
COOTBETCTBYET OOLLECTPUHATOMY 00pasILy.

e 60-50 6amnoB - rpadguuecku padbora ohopmiieHa HENPABUIBHO, MPUMEP
JICIIOBOM  KOPPECTIOH/ICHLIMHY, MPEACTABICHHBIM CTYJIEHTOM, HE COOTBETCTBYET
OOHIETIPUHATOMY 00pa3iLy.



