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+ ǩмйǶйлм

Skills for Study in Economics and Management 

гǨȒȈȌȍȔȐȟȍșȒȐȍ ȕȈȊȣȒȐ Ȋ ȖȉȓȈșȚȐ ȥȒȖȕȖȔȐȒȐ Ȑ 
ȔȍȕȍȌȎȔȍȕȚȈд

2 1 6 6 36 216 216 72 108 36 72 3 36 36 72 3 36 36 36 36

+ ǩмйǶйлн

Hospitality and Turism Industry: the Theory and Practice 

гǰȕȌțșȚȘȐȧ ȋȖșȚȍȗȘȐȐȔșȚȊȈ Ȑ ȚțȘȐȏȔȈх ȚȍȖȘȐȧ Ȑ 
ȗȘȈȒȚȐȒȈд 

1 3 3 36 108 108 48 15 45 3 14 34 15 45

+ ǩмйǶйло эusness юommunication гǬȍȓȖȊȈȧ ȒȖȔȔțȕȐȒȈȞȐȧд 2 1 5 5 36 180 180 72 81 27 2 36 36 3 36 45 27

+ ǩмйǶйлп
яevelopment of tourist territories гǸȈȏȊȐȚȐȍ ȚțȘȐșȚșȒȐȝ 
ȚȍȘȘȐȚȖȘȐȑд

3 3 3 36 108 108 36 36 36 18

+ ǩмйǶйлр Research Methods гǴȍȚȖȌȣ ȐșșȓȍȌȖȊȈȕȐȧд 2 3 3 36 108 108 54 18 36 18 3 9 27 18 18 18 36

+ ǩмйǶйлс
Tourism Market of ьsian Pasific юountries гǺțȘȐșȚșȒȐȑ 
ȘȣȕȖȒ șȚȘȈȕ ǨȏȐȈȚșȒȖиǺȐȝȖȖȒȍȈȕșȒȖȋȖ ȘȍȋȐȖȕȈд

2 3 3 36 108 108 36 72 9 3 18 18 9 72

+ ǩмйǶйлт
Specialized Types of Tourism гǹȗȍȞȐȈȓȐȏȐȘȖȊȈȕȕȣȍ 
ȊȐȌȣ ȚțȘȐȏȔȈд

2 3 3 36 108 108 54 18 36 18 3 18 36 18 18 36

+ ǩмйǶйлу юritical Thinking гǲȘȐȚȐȟȍșȒȖȍ Ȑ ȗȘȖȍȒȚȕȖȍ ȔȣȠȓȍȕȐȍд 1 4 4 36 144 144 48 96 4 8 40 96

+ ǩмйǶйлф
Global Scientific юommunication гǫȓȖȉȈȓȤȕȈȧ ȕȈțȟȕȈȧ 
ȒȖȔȔțȕȐȒȈȞȐȧд

1 3 3 36 108 108 36 72 3 4 32 72

+ ǩмйǶймл
Research Workshop гProject Workshopд гǵȈțȟȕȖи
ȐșșȓȍȌȖȊȈȚȍȓȤșȒȐȑ șȍȔȐȕȈȘ гȗȘȖȍȒȚȕȣȑ șȍȔȐȕȈȘдд

23 4 4 36 144 144 72 72 2 36 36

37 37 1332 1332 528 588 216 135 15 26 178 36 291 45 17 45 27 180 81 225 135

+ ǩмйǪйлм Ecological Tourism гЭȒȖȓȖȋȐȟȍșȒȐȑ ȚțȘȐȏȔд 3 6 6 36 216 216 72 99 45 18

+ ǩмйǪйлн
Hospitality and Tourism Planning and Management 

гǷȓȈȕȐȘȖȊȈȕȐȍ Ȋ ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд
3 3 3 36 108 108 54 18 36 18

+ ǩмйǪйло

Marketing Management in Tourism and Hospitality 

гǴȈȘȒȍȚȐȕȋȖȊȖȍ țȗȘȈȊȓȍȕȐȍ Ȋ ȐȕȌțșȚȘȐȐ ȚțȘȐȏȔȈ Ȑ 
ȋȖșȚȍȗȘȐȐȔșȚȊȈд

3 6 6 36 216 216 36 135 45 18

+ ǩмйǪйлп

Guest Service Management гǻȗȘȈȊȓȍȕȐȍ ȋȖșȚȍȊȣȔ 
șȍȘȊȐșȖȔд 1 3 3 36 108 108 36 72 3 18 18 72

+ ǩмйǪйлр
Security and Loss Prevention in Tourism гǩȍȏȖȗȈșȕȖșȚȤ 
Ȑ ȗȘȍȌȖȚȊȘȈȡȍȕȐȍ ȗȖȚȍȘȤ Ȋ ȚțȘȐȏȔȍд

2 3 3 36 108 108 36 45 27 9 3 18 18 9 45 27

+ ǩмйǪйлс
Innovations in Torism and Hospitality гǰȕȕȖȊȈȞȐȐ Ȋ 
ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд

1 3 3 36 108 108 36 36 36 3 36 36 36

+ ǩмйǪйǬǪйлм ǬȐșȞȐȗȓȐȕȣ ȗȖ ȊȣȉȖȘț ǩмйǪйǬǪйм 3 4 4 144 144 36 108 18

+ ǩмйǪйǬǪйлмйлм Tourism of Impressions гǺțȘȐȏȔ ȊȗȍȟȈȚȓȍȕȐȑд 3 4 4 36 144 144 36 108 18

- ǩмйǪйǬǪйлмйлн
Tourism and Travel Management гǺțȘȐȏȔ Ȑ 
ȖȘȋȈȕȐȏȈȞȐȧ ȗțȚȍȠȍșȚȊȐȑд

3 4 4 36 144 144 36 108 18

+ ǩмйǪйǬǪйлн ǬȐșȞȐȗȓȐȕȣ ȗȖ ȊȣȉȖȘț ǩмйǪйǬǪйн 1 3 3 108 108 36 36 36 36 3 36 36 36 36

+ ǩмйǪйǬǪйлнйлм
Leadership and Ethics in Hospitality and Tourism 

гǳȐȌȍȘșȚȊȖ Ȑ ȥȚȐȒȈ Ȋ ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд
1 3 3 36 108 108 36 36 36 36 3 36 36 36 36

- ǩмйǪйǬǪйлнйлн
Hotel Sales and Revenue Management гǻȗȘȈȊȓȍȕȐȍ 
ȗȘȖȌȈȎȈȔȐ Ȑ ȌȖȝȖȌȈȔȐ Ȋ ȋȖșȚȐȕȐȞȍд

1 3 3 36 108 108 36 36 36 36 3 36 36 36 36

31 31 1116 1116 342 549 225 117 9 18 90 36 144 72 3 18 18 9 45 27

68 68 2448 2448 870 1137 441 252 24 44 268 72 435 117 20 63 27 198 90 270 162

+ ǩнйǶйлм ǻчȍȉȕȈя ȗȘȈȒȚȐȒȈ 23 7 7 252 252 72 180 4 36 108

+ ǩнйǶйлмйлмгǻд Introductory Practice гǶȏȕȈȒȖȔȐȚȍȓȤȕȈȧ ȗȘȈȒȚȐȒȈд 3 3 3 36 108 108 36 72

+ ǩнйǶйлмйлнгǻд

Research Work (Obtaining Primary Research Skills) 

гResearch Project яesign д гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ 
ȘȈȉȖȚȈ гȗȖȓțȟȍȕȐȍ ȗȍȘȊȐȟȕȣȝ ȕȈȊȣȒȖȊ ȕȈțȟȕȖи
ȐșșȓȍȌȖȊȈȚȍȓȤșȒȖȑ ȘȈȉȖȚȣд 

2 4 4 36 144 144 36 108 4 36 108

+ ǩнйǶйлн ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈя ȗȘȈȒȚȐȒȈ 1 3 3 108 108 36 72 3 36 72

+ ǩнйǶйлнйлмгǷд Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 1 3 3 36 108 108 36 72 3 36 72

10 10 360 360 108 252 3 36 72 4 36 108

+ ǩнйǪйлм ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈя ȗȘȈȒȚȐȒȈ 23444 33 33 1188 1188 108 1080 9 18 306

+ ǩнйǪйлмйлмгǷд Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 3 3 3 36 108 108 36 72

+ ǩнйǪйлмйлнгǷд  Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 4 12 12 36 432 432 18 414
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+ ǩмйǶйлн

Hospitality and Turism Industry: the Theory and Practice 

гǰȕȌțșȚȘȐȧ ȋȖșȚȍȗȘȐȐȔșȚȊȈ Ȑ ȚțȘȐȏȔȈх ȚȍȖȘȐȧ Ȑ 
ȗȘȈȒȚȐȒȈд 

+ ǩмйǶйло эusness юommunication гǬȍȓȖȊȈȧ ȒȖȔȔțȕȐȒȈȞȐȧд

+ ǩмйǶйлп
яevelopment of tourist territories гǸȈȏȊȐȚȐȍ ȚțȘȐșȚșȒȐȝ 
ȚȍȘȘȐȚȖȘȐȑд

+ ǩмйǶйлр Research Methods гǴȍȚȖȌȣ ȐșșȓȍȌȖȊȈȕȐȧд 

+ ǩмйǶйлс
Tourism Market of ьsian Pasific юountries гǺțȘȐșȚșȒȐȑ 
ȘȣȕȖȒ șȚȘȈȕ ǨȏȐȈȚșȒȖиǺȐȝȖȖȒȍȈȕșȒȖȋȖ ȘȍȋȐȖȕȈд

+ ǩмйǶйлт
Specialized Types of Tourism гǹȗȍȞȐȈȓȐȏȐȘȖȊȈȕȕȣȍ 
ȊȐȌȣ ȚțȘȐȏȔȈд

+ ǩмйǶйлу юritical Thinking гǲȘȐȚȐȟȍșȒȖȍ Ȑ ȗȘȖȍȒȚȕȖȍ ȔȣȠȓȍȕȐȍд

+ ǩмйǶйлф
Global Scientific юommunication гǫȓȖȉȈȓȤȕȈȧ ȕȈțȟȕȈȧ 
ȒȖȔȔțȕȐȒȈȞȐȧд

+ ǩмйǶймл
Research Workshop гProject Workshopд гǵȈțȟȕȖи
ȐșșȓȍȌȖȊȈȚȍȓȤșȒȐȑ șȍȔȐȕȈȘ гȗȘȖȍȒȚȕȣȑ șȍȔȐȕȈȘдд

+ ǩмйǪйлм Ecological Tourism гЭȒȖȓȖȋȐȟȍșȒȐȑ ȚțȘȐȏȔд 

+ ǩмйǪйлн
Hospitality and Tourism Planning and Management 

гǷȓȈȕȐȘȖȊȈȕȐȍ Ȋ ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд

+ ǩмйǪйло

Marketing Management in Tourism and Hospitality 

гǴȈȘȒȍȚȐȕȋȖȊȖȍ țȗȘȈȊȓȍȕȐȍ Ȋ ȐȕȌțșȚȘȐȐ ȚțȘȐȏȔȈ Ȑ 
ȋȖșȚȍȗȘȐȐȔșȚȊȈд

+ ǩмйǪйлп

Guest Service Management гǻȗȘȈȊȓȍȕȐȍ ȋȖșȚȍȊȣȔ 
șȍȘȊȐșȖȔд

+ ǩмйǪйлр
Security and Loss Prevention in Tourism гǩȍȏȖȗȈșȕȖșȚȤ 
Ȑ ȗȘȍȌȖȚȊȘȈȡȍȕȐȍ ȗȖȚȍȘȤ Ȋ ȚțȘȐȏȔȍд

+ ǩмйǪйлс
Innovations in Torism and Hospitality гǰȕȕȖȊȈȞȐȐ Ȋ 
ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд

+ ǩмйǪйǬǪйлм ǬȐșȞȐȗȓȐȕȣ ȗȖ ȊȣȉȖȘț ǩмйǪйǬǪйм

+ ǩмйǪйǬǪйлмйлм Tourism of Impressions гǺțȘȐȏȔ ȊȗȍȟȈȚȓȍȕȐȑд

- ǩмйǪйǬǪйлмйлн
Tourism and Travel Management гǺțȘȐȏȔ Ȑ 
ȖȘȋȈȕȐȏȈȞȐȧ ȗțȚȍȠȍșȚȊȐȑд

+ ǩмйǪйǬǪйлн ǬȐșȞȐȗȓȐȕȣ ȗȖ ȊȣȉȖȘț ǩмйǪйǬǪйн

+ ǩмйǪйǬǪйлнйлм
Leadership and Ethics in Hospitality and Tourism 

гǳȐȌȍȘșȚȊȖ Ȑ ȥȚȐȒȈ Ȋ ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд

- ǩмйǪйǬǪйлнйлн
Hotel Sales and Revenue Management гǻȗȘȈȊȓȍȕȐȍ 
ȗȘȖȌȈȎȈȔȐ Ȑ ȌȖȝȖȌȈȔȐ Ȋ ȋȖșȚȐȕȐȞȍд

+ ǩнйǶйлм ǻчȍȉȕȈя ȗȘȈȒȚȐȒȈ

+ ǩнйǶйлмйлмгǻд Introductory Practice гǶȏȕȈȒȖȔȐȚȍȓȤȕȈȧ ȗȘȈȒȚȐȒȈд

+ ǩнйǶйлмйлнгǻд

Research Work (Obtaining Primary Research Skills) 

гResearch Project яesign д гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ 
ȘȈȉȖȚȈ гȗȖȓțȟȍȕȐȍ ȗȍȘȊȐȟȕȣȝ ȕȈȊȣȒȖȊ ȕȈțȟȕȖи
ȐșșȓȍȌȖȊȈȚȍȓȤșȒȖȑ ȘȈȉȖȚȣд 

+ ǩнйǶйлн ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈя ȗȘȈȒȚȐȒȈ

+ ǩнйǶйлнйлмгǷд Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 

+ ǩнйǪйлм ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈя ȗȘȈȒȚȐȒȈ

+ ǩнйǪйлмйлмгǷд Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 

+ ǩнйǪйлмйлнгǷд  Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 
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ǩȓȖȒ нйǷȘȈȒȚȐȒȈ 

ǶȉяȏȈȚȍȓȤȕȈя чȈșȚȤ 

ǿȈșȚȤз ȜȖȘȔȐȘțȍȔȈя țчȈșȚȕȐȒȈȔȐ ȖȉȘȈȏȖȊȈȚȍȓȤȕȣх ȖȚȕȖȠȍȕȐȑ 

ǩȓȖȒ мйǬȐșȞȐȗȓȐȕȣ (ȔȖȌțȓȐд 

ǶȉяȏȈȚȍȓȤȕȈя чȈșȚȤ 

- - -

ȏйȍй ǳȍȒ ǳȈȉ ǷȘ
ǷȘ 

ȐȕȚȍȘй
ǲǹǸ ǹǸ

ǲȖȕȚ 
ȘȖȓȤ

ȏйȍй ǳȍȒ ǳȈȉ ǷȘ ǲǹǸ ǹǸ
ǲȖȕȚ 
ȘȖȓȤ

ǲȖȌ ǵȈȐȔȍȕȖȊȈȕȐȍ ǲȖȔȗȍȚȍȕȞȐȐ

155 ǬȍȗȈȘȚȈȔȍȕȚ ȥȒȖȕȖȔȐȟȍșȒȐȝ ȕȈțȒ ǶǷКир

3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǻКио

3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǻКипц ǻКисц ǶǷКит

3 36 18 36 36 3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǶǷКимц ǶǷКин

3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǻКинц ǶǷКис

3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǻКирц ǶǷКип

3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǶǷКиоц ǷКио

155 ǬȍȗȈȘȚȈȔȍȕȚ ȥȒȖȕȖȔȐȟȍșȒȐȝ ȕȈțȒ ǻКимц ǻКинц ǻКисц ǷКип

13 ǴȍȕȍȌȎȔȍȕȚȈ ǻКимц ǻКиоц ǻКипц ǶǷКисц ǷКир

2 36 36 3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǻКимц ǻКинц ǻКисц ǷКип

5 72 18 72 36

6 36 36 18 99 45 3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǻКимц ǷКим

3 18 36 18 18 36 3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǻКимц ǶǷКинц ǷКин

6 36 18 135 45 5 ǴȈȘȒȍȚȐȕȋȈз ȒȖȔȔȍȘȞȐȐ Ȑ ȓȖȋȐșȚȐȒȐ ǻКимц ǶǷКинц ǶǷКипц ǷКип

3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǶǷКимц ǷКир

3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǶǷКинц ǷКим

3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǷКиоц ǷКир

4 36 18 108 ǶǷКирц ǷКио

4 36 18 108 3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǶǷКирц ǷКио

4 36 18 108 3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǶǷКирц ǷКио

ǶǷКирц ǷКин

3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǶǷКирц ǷКин

3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǶǷКирц ǷКин

19 54 144 72 360 126

24 54 216 90 432 162

3 36 72

3 36 72 155 ǬȍȗȈȘȚȈȔȍȕȚ ȥȒȖȕȖȔȐȟȍșȒȐȝ ȕȈțȒ ǻКиоц ǻКисц ǷКир

155 ǬȍȗȈȘȚȈȔȍȕȚ ȥȒȖȕȖȔȐȟȍșȒȐȝ ȕȈțȒ ǻКиоц ǷКио

155 ǬȍȗȈȘȚȈȔȍȕȚ ȥȒȖȕȖȔȐȟȍșȒȐȝ ȕȈțȒ ǶǷКисц ǷКипц ǷКир

3 36 72

3 36 72 21 54 702 ǶǷКимц ǶǷКинц ǶǷКисц ǷКимц ǷКинц ǷКиоц ǷКипц ǷКир

3 36 72 3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǶǷКисц ǷКипц ǷКир

12 18 414 3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǶǷКисц ǷКипц ǷКир

ǿȈșȚȤз ȜȖȘȔȐȘțȍȔȈя țчȈșȚȕȐȒȈȔȐ ȖȉȘȈȏȖȊȈȚȍȓȤȕȣх ȖȚȕȖȠȍȕȐȑ 

ǩȓȖȒ нйǷȘȈȒȚȐȒȈ 

ǶȉяȏȈȚȍȓȤȕȈя чȈșȚȤ 

ǿȈșȚȤз ȜȖȘȔȐȘțȍȔȈя țчȈșȚȕȐȒȈȔȐ ȖȉȘȈȏȖȊȈȚȍȓȤȕȣх ȖȚȕȖȠȍȕȐȑ 

ǩȓȖȒ мйǬȐșȞȐȗȓȐȕȣ (ȔȖȌțȓȐд 

ǶȉяȏȈȚȍȓȤȕȈя чȈșȚȤ 

ǲțȘș н
ǯȈȒȘȍȗȓȍȕȕȈȧ ȒȈȜȍȌȘȈ -

ǹȍȔй о ǹȍȔй п



ǹȟȐȚȈȚȤ Ȋ 
ȗȓȈȕȍ

ǰȕȌȍȒș ǵȈȐȔȍȕȖȊȈȕȐȍ
ЭȒȏȈ 
Ȕȍȕ

ǯȈȟȍȚ
ǯȈȟȍȚ ș 

ȖȞй
ЭȒșȗȍȘ 
ȚȕȖȍ

ǼȈȒȚ
ǿȈșȖȊ Ȋ 

ȏйȍй
ЭȒșȗȍȘ 
ȚȕȖȍ

ǷȖ 
ȗȓȈȕț

ǲȖȕȚȈȒȚ 
ȟȈșȣ

ǹǸ
ǲȖȕȚ 
ȘȖȓȤ

ǰȕȚȍȘ  
ȟȈșȣ

ȏйȍй ǳȍȒ ǳȈȉ ǷȘ
ǷȘ 

ȐȕȚȍȘй
ǲǹǸ ǹǸ

ǲȖȕȚ 
ȘȖȓȤ

ȏйȍй ǳȍȒ ǳȈȉ ǷȘ
ǷȘ 

ȐȕȚȍȘй
ǲǹǸ ǹǸ

ǲȖȕȚ 
ȘȖȓȤ

ǰȚȖȋȖ ȈȒȈȌйȟȈșȖȊ
ǲțȘș м

ǹȍȔй м ǹȍȔй н
- - - ǼȖȘȔȈ ȒȖȕȚȘȖȓȧ ȏйȍй -

+ ǩнйǪйлмйлогǷд
Project and Technological Practice гǷȘȖȍȒȚȕȖи
ȚȍȝȕȖȓȖȋȐȟȍșȒȈȧ ȗȘȈȒȚȐȒȈд 

2 9 9 36 324 324 18 306 9 18 306

+ ǩнйǪйлмйлпгǷд
Organizational  and Management Practice 

гǶȘȋȈȕȐȏȈȞȐȖȕȕȖиțȗȘȈȊȓȍȕȟȍșȒȈȧ ȗȘȈȒȚȐȒȈд 
4 3 3 36 108 108 18 90

+ ǩнйǪйлмйлргǷд Preиgraduation Internship гǷȘȍȌȌȐȗȓȖȔȕȈȧ ȗȘȈȒȚȐȒȈд 4 6 6 36 216 216 18 198

33 33 1188 1188 108 1080 9 18 306

43 43 1548 1548 216 1332 3 36 72 13 36 18 414

+ ǩойлмгǬд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз 
ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț 
ȏȈȡȐȚȣ

4 9 9 36 324 324 18 270 36

9 9 324 324 18 270 36

9 9 324 324 18 270 36

+ ǼǺǬйлм ǰȕȌțșȚȘȐȧ ǹǷǨ Ȑ ȒțȘȖȘȚȖȊ 2 1 1 36 36 36 18 18 1 9 9 18

+ ǼǺǬйлн ǴȍȎȌțȕȈȘȖȌȕȣȑ ȖȗȣȚ țȗȘȈȊȓȍȕȐȧ ȖȚȍȓȧȔȐ 2 1 1 36 36 36 18 18 1 9 9 18

2 2 72 72 36 36 2 18 18 36

2 2 72 72 36 36 2 18 18 36

ǼǺǬйǼȈȒțȓȤȚȈȚȐȊȣ 

 

ǩȓȖȒ ойǫȖșțȌȈȘșȚȊȍȕȕȈя ȐȚȖȋȖȊȈя ȈȚȚȍșȚȈȞȐя 

 



ǹȟȐȚȈȚȤ Ȋ 
ȗȓȈȕȍ

ǰȕȌȍȒș ǵȈȐȔȍȕȖȊȈȕȐȍ

- - -

+ ǩнйǪйлмйлогǷд
Project and Technological Practice гǷȘȖȍȒȚȕȖи
ȚȍȝȕȖȓȖȋȐȟȍșȒȈȧ ȗȘȈȒȚȐȒȈд 

+ ǩнйǪйлмйлпгǷд
Organizational  and Management Practice 

гǶȘȋȈȕȐȏȈȞȐȖȕȕȖиțȗȘȈȊȓȍȕȟȍșȒȈȧ ȗȘȈȒȚȐȒȈд 

+ ǩнйǪйлмйлргǷд Preиgraduation Internship гǷȘȍȌȌȐȗȓȖȔȕȈȧ ȗȘȈȒȚȐȒȈд

+ ǩойлмгǬд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз 
ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț 
ȏȈȡȐȚȣ

+ ǼǺǬйлм ǰȕȌțșȚȘȐȧ ǹǷǨ Ȑ ȒțȘȖȘȚȖȊ

+ ǼǺǬйлн ǴȍȎȌțȕȈȘȖȌȕȣȑ ȖȗȣȚ țȗȘȈȊȓȍȕȐȧ ȖȚȍȓȧȔȐ

ǼǺǬйǼȈȒțȓȤȚȈȚȐȊȣ 

 

ǩȓȖȒ ойǫȖșțȌȈȘșȚȊȍȕȕȈя ȐȚȖȋȖȊȈя ȈȚȚȍșȚȈȞȐя 

 

ȏйȍй ǳȍȒ ǳȈȉ ǷȘ
ǷȘ 

ȐȕȚȍȘй
ǲǹǸ ǹǸ

ǲȖȕȚ 
ȘȖȓȤ

ȏйȍй ǳȍȒ ǳȈȉ ǷȘ ǲǹǸ ǹǸ
ǲȖȕȚ 
ȘȖȓȤ

ǲȖȌ ǵȈȐȔȍȕȖȊȈȕȐȍ ǲȖȔȗȍȚȍȕȞȐȐ

ǲțȘș н
ǯȈȒȘȍȗȓȍȕȕȈȧ ȒȈȜȍȌȘȈ -

ǹȍȔй о ǹȍȔй п

3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǶǷКимц ǷКио

3 18 90 3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǶǷКинц ǷКимц ǷКин

6 18 198 3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǷКимц ǷКинц ǷКиоц ǷКипц ǷКир

3 36 72 21 54 702

6 72 144 21 54 702

9 18 270 36 3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ
ǻКимц ǻКинц ǻКиоц ǻКипц ǻКирц ǻКисц ǶǷКимц ǶǷКинц ǶǷКиоц ǶǷКипц 
ǶǷКирц ǶǷКисц ǶǷКитц ǷКимц ǷКинц ǷКиоц ǷКипц ǷКир

9 18 270 36

9 18 270 36

3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǷКио

3 ǹȍȘȊȐșȈ Ȑ ȚțȘȐȏȔȈ ǷКио

ǼǺǬйǼȈȒțȓȤȚȈȚȐȊȣ 

ǩȓȖȒ ойǫȖșțȌȈȘșȚȊȍȕȕȈя ȐȚȖȋȖȊȈя ȈȚȚȍșȚȈȞȐя 



ǹȖȌȍȘȎȈȕȐȍ

ǹȗȖșȖȉȍȕ ȖșțȡȍșȚȊȓȧȚȤ ȒȘȐȚȐȟȍșȒȐȑ ȈȕȈȓȐȏ ȗȘȖȉȓȍȔȕȣȝ șȐȚțȈȞȐȑ ȕȈ ȖșȕȖȊȍ șȐșȚȍȔȕȖȋȖ ȗȖȌȝȖȌȈз ȊȣȘȈȉȈȚȣȊȈȚȤ șȚȘȈȚȍȋȐȦ ȌȍȑșȚȊȐȑ

ǩмйǶйлу

ǩмйǶйлф

ǩмйǶймл

ǩмйǪйлм

ǩмйǪйлн

ǩмйǪйло

ǩойлмгǬд

ǹȗȖșȖȉȍȕ țȗȘȈȊȓȧȚȤ ȗȘȖȍȒȚȖȔ ȕȈ Ȋșȍȝ ȥȚȈȗȈȝ ȍȋȖ ȎȐȏȕȍȕȕȖȋȖ ȞȐȒȓȈ

ǩмйǶйлр

ǩмйǶйлу

ǩмйǶймл

ǩойлмгǬд

ǹȗȖșȖȉȍȕ ȖȘȋȈȕȐȏȖȊȣȊȈȚȤ Ȑ ȘțȒȖȊȖȌȐȚȤ ȘȈȉȖȚȖȑ ȒȖȔȈȕȌȣз ȊȣȘȈȉȈȚȣȊȈȧ ȒȖȔȈȕȌȕțȦ șȚȘȈȚȍȋȐȦ Ȍȓȧ ȌȖșȚȐȎȍȕȐȧ ȗȖșȚȈȊȓȍȕȕȖȑ ȞȍȓȐ

ǩмйǶйлн

ǩмйǶйлф

ǩнйǶйлмйлмгǻд

ǩнйǶйлмйлнгǻд

ǩойлмгǬд

ǹȗȖșȖȉȍȕ ȗȘȐȔȍȕȧȚȤ șȖȊȘȍȔȍȕȕȣȍ ȒȖȔȔțȕȐȒȈȚȐȊȕȣȍ ȚȍȝȕȖȓȖȋȐȐз Ȋ ȚȖȔ ȟȐșȓȍ ȕȈ ȐȕȖșȚȘȈȕȕȖȔгȣȝд ȧȏȣȒȍгȈȝдз Ȍȓȧ ȈȒȈȌȍȔȐȟȍșȒȖȋȖ Ȑ ȗȘȖȜȍșșȐȖȕȈȓȤȕȖȋȖ 
ȊȏȈȐȔȖȌȍȑșȚȊȐȧ

ǩмйǶйло

ǩмйǶйлф

ǩойлмгǬд

ǹȗȖșȖȉȍȕ ȈȕȈȓȐȏȐȘȖȊȈȚȤ Ȑ țȟȐȚȣȊȈȚȤ ȘȈȏȕȖȖȉȘȈȏȐȍ ȒțȓȤȚțȘ Ȋ ȗȘȖȞȍșșȍ ȔȍȎȒțȓȤȚțȘȕȖȋȖ ȊȏȈȐȔȖȌȍȑșȚȊȐȧ

ǩмйǶйлс

ǩойлмгǬд

ǹȗȖșȖȉȍȕ ȖȗȘȍȌȍȓȧȚȤ Ȑ ȘȍȈȓȐȏȖȊȣȊȈȚȤ ȗȘȐȖȘȐȚȍȚȣ șȖȉșȚȊȍȕȕȖȑ ȌȍȧȚȍȓȤȕȖșȚȐ Ȑ șȗȖșȖȉȣ ȍȍ șȖȊȍȘȠȍȕșȚȊȖȊȈȕȐȧ ȕȈ ȖșȕȖȊȍ șȈȔȖȖȞȍȕȒȐ

ǩмйǶйло

ǩмйǶйлу

ǩмйǶймл

юritical Thinking гǲȘȐȚȐȟȍșȒȖȍ Ȑ ȗȘȖȍȒȚȕȖȍ ȔȣȠȓȍȕȐȍд

Research Workshop гProject Workshopд гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȐȑ șȍȔȐȕȈȘ гȗȘȖȍȒȚȕȣȑ șȍȔȐȕȈȘдд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

ǻǲир

Tourism Market of ьsian Pasific юountries гǺțȘȐșȚșȒȐȑ ȘȣȕȖȒ șȚȘȈȕ ǨȏȐȈȚșȒȖиǺȐȝȖȖȒȍȈȕșȒȖȋȖ ȘȍȋȐȖȕȈд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

ǻǲис

эusness юommunication гǬȍȓȖȊȈȧ ȒȖȔȔțȕȐȒȈȞȐȧд

Introductory Practice гǶȏȕȈȒȖȔȐȚȍȓȤȕȈȧ ȗȘȈȒȚȐȒȈд

Research Work гObtaining Primary Research Skillsд гResearch Project яesign д гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈ гȗȖȓțȟȍȕȐȍ ȗȍȘȊȐȟȕȣȝ ȕȈȊȣȒȖȊ ȕȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȖȑ ȘȈȉȖȚȣд 
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ǺȐȗ ȏȈȌȈȟ ȗȘȖȜȍșșȐȖȕȈȓȤȕȖȑ ȌȍȧȚȍȓȤȕȖșȚȐх ȗȘȖȍȒȚȕȣȑ 

Organizational  and Management Practice гǶȘȋȈȕȐȏȈȞȐȖȕȕȖиțȗȘȈȊȓȍȕȟȍșȒȈȧ ȗȘȈȒȚȐȒȈд 

Preиgraduation Internship гǷȘȍȌȌȐȗȓȖȔȕȈȧ ȗȘȈȒȚȐȒȈд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

Ƿǲин

Hospitality and Tourism Planning and Management гǷȓȈȕȐȘȖȊȈȕȐȍ Ȋ ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд

Leadership and Ethics in Hospitality and Tourism гǳȐȌȍȘșȚȊȖ Ȑ ȥȚȐȒȈ Ȋ ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

ǺȐȗ ȏȈȌȈȟ ȗȘȖȜȍșșȐȖȕȈȓȤȕȖȑ ȌȍȧȚȍȓȤȕȖșȚȐх ȖȘȋȈȕȐȏȈȞȐȖȕȕȖиțȗȘȈȊȓȍȕȟȍșȒȐȑ 

Ƿǲим

Ecological Tourism гЭȒȖȓȖȋȐȟȍșȒȐȑ ȚțȘȐȏȔд 

Security and Loss Prevention in Tourism гǩȍȏȖȗȈșȕȖșȚȤ Ȑ ȗȘȍȌȖȚȊȘȈȡȍȕȐȍ ȗȖȚȍȘȤ Ȋ ȚțȘȐȏȔȍд

ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈȧ ȗȘȈȒȚȐȒȈ

ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈȧ ȗȘȈȒȚȐȒȈ

Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 

 Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

ǶǷǲит

эusness юommunication гǬȍȓȖȊȈȧ ȒȖȔȔțȕȐȒȈȞȐȧд

Research Methods гǴȍȚȖȌȣ ȐșșȓȍȌȖȊȈȕȐȧд 

Global Scientific юommunication гǫȓȖȉȈȓȤȕȈȧ ȕȈțȟȕȈȧ ȒȖȔȔțȕȐȒȈȞȐȧд

Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 
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Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 

 Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 

Preиgraduation Internship гǷȘȍȌȌȐȗȓȖȔȕȈȧ ȗȘȈȒȚȐȒȈд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

Global Scientific юommunication гǫȓȖȉȈȓȤȕȈȧ ȕȈțȟȕȈȧ ȒȖȔȔțȕȐȒȈȞȐȧд
Guest Service Management гǻȗȘȈȊȓȍȕȐȍ ȋȖșȚȍȊȣȔ șȍȘȊȐșȖȔд

Innovations in Torism and Hospitality гǰȕȕȖȊȈȞȐȐ Ȋ ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд

Introductory Practice гǶȏȕȈȒȖȔȐȚȍȓȤȕȈȧ ȗȘȈȒȚȐȒȈд

Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 

ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈȧ ȗȘȈȒȚȐȒȈ

ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈȧ ȗȘȈȒȚȐȒȈ

Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 

 Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 

Preиgraduation Internship гǷȘȍȌȌȐȗȓȖȔȕȈȧ ȗȘȈȒȚȐȒȈд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

Ƿǲир

ǺȐȗ ȏȈȌȈȟ ȗȘȖȜȍșșȐȖȕȈȓȤȕȖȑ ȌȍȧȚȍȓȤȕȖșȚȐх ȕȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȐȑ 

Ƿǲип

юritical Thinking гǲȘȐȚȐȟȍșȒȖȍ Ȑ ȗȘȖȍȒȚȕȖȍ ȔȣȠȓȍȕȐȍд

Research Workshop гProject Workshopд гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȐȑ șȍȔȐȕȈȘ гȗȘȖȍȒȚȕȣȑ șȍȔȐȕȈȘдд

Marketing Management in Tourism and Hospitality гǴȈȘȒȍȚȐȕȋȖȊȖȍ țȗȘȈȊȓȍȕȐȍ Ȋ ȐȕȌțșȚȘȐȐ ȚțȘȐȏȔȈ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȈд

Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 

ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈȧ ȗȘȈȒȚȐȒȈ

Project and Technological Practice гǷȘȖȍȒȚȕȖиȚȍȝȕȖȓȖȋȐȟȍșȒȈȧ ȗȘȈȒȚȐȒȈд 

Preиgraduation Internship гǷȘȍȌȌȐȗȓȖȔȕȈȧ ȗȘȈȒȚȐȒȈд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

ǰȕȌțșȚȘȐȧ ǹǷǨ Ȑ ȒțȘȖȘȚȖȊ

ǴȍȎȌțȕȈȘȖȌȕȣȑ ȖȗȣȚ țȗȘȈȊȓȍȕȐȧ ȖȚȍȓȧȔȐ

Tourism of Impressions гǺțȘȐȏȔ ȊȗȍȟȈȚȓȍȕȐȑд

Tourism and Travel Management гǺțȘȐȏȔ Ȑ ȖȘȋȈȕȐȏȈȞȐȧ ȗțȚȍȠȍșȚȊȐȑд

Research Work гObtaining Primary Research Skillsд гResearch Project яesign д гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈ гȗȖȓțȟȍȕȐȍ ȗȍȘȊȐȟȕȣȝ ȕȈȊȣȒȖȊ ȕȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȖȑ ȘȈȉȖȚȣд 
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юritical Thinking гǲȘȐȚȐȟȍșȒȖȍ Ȑ ȗȘȖȍȒȚȕȖȍ ȔȣȠȓȍȕȐȍд

Research Workshop гProject Workshopд гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȐȑ șȍȔȐȕȈȘ гȗȘȖȍȒȚȕȣȑ șȍȔȐȕȈȘдд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

Tourism Market of ьsian Pasific юountries гǺțȘȐșȚșȒȐȑ ȘȣȕȖȒ șȚȘȈȕ ǨȏȐȈȚșȒȖиǺȐȝȖȖȒȍȈȕșȒȖȋȖ ȘȍȋȐȖȕȈд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

эusness юommunication гǬȍȓȖȊȈȧ ȒȖȔȔțȕȐȒȈȞȐȧд

Introductory Practice гǶȏȕȈȒȖȔȐȚȍȓȤȕȈȧ ȗȘȈȒȚȐȒȈд

Research Work гObtaining Primary Research Skillsд гResearch Project яesign д гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈ гȗȖȓțȟȍȕȐȍ ȗȍȘȊȐȟȕȣȝ ȕȈȊȣȒȖȊ ȕȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȖȑ ȘȈȉȖȚȣд 

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

эusness юommunication гǬȍȓȖȊȈȧ ȒȖȔȔțȕȐȒȈȞȐȧд

Global Scientific юommunication гǫȓȖȉȈȓȤȕȈȧ ȕȈțȟȕȈȧ ȒȖȔȔțȕȐȒȈȞȐȧд

юritical Thinking гǲȘȐȚȐȟȍșȒȖȍ Ȑ ȗȘȖȍȒȚȕȖȍ ȔȣȠȓȍȕȐȍд

Research Workshop гProject Workshopд гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȐȑ șȍȔȐȕȈȘ гȗȘȖȍȒȚȕȣȑ șȍȔȐȕȈȘдд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

Hospitality and Turism Industryх the Theory and Practice гǰȕȌțșȚȘȐȧ ȋȖșȚȍȗȘȐȐȔșȚȊȈ Ȑ ȚțȘȐȏȔȈх ȚȍȖȘȐȧ Ȑ ȗȘȈȒȚȐȒȈд 

Global Scientific юommunication гǫȓȖȉȈȓȤȕȈȧ ȕȈțȟȕȈȧ ȒȖȔȔțȕȐȒȈȞȐȧд

Ecological Tourism гЭȒȖȓȖȋȐȟȍșȒȐȑ ȚțȘȐȏȔд 

Hospitality and Tourism Planning and Management гǷȓȈȕȐȘȖȊȈȕȐȍ Ȋ ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд

Marketing Management in Tourism and Hospitality гǴȈȘȒȍȚȐȕȋȖȊȖȍ țȗȘȈȊȓȍȕȐȍ Ȋ ȐȕȌțșȚȘȐȐ ȚțȘȐȏȔȈ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȈд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

Research Methods гǴȍȚȖȌȣ ȐșșȓȍȌȖȊȈȕȐȧд 

юritical Thinking гǲȘȐȚȐȟȍșȒȖȍ Ȑ ȗȘȖȍȒȚȕȖȍ ȔȣȠȓȍȕȐȍд

Global Scientific юommunication гǫȓȖȉȈȓȤȕȈȧ ȕȈțȟȕȈȧ ȒȖȔȔțȕȐȒȈȞȐȧд

Research Workshop гProject Workshopд гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȐȑ șȍȔȐȕȈȘ гȗȘȖȍȒȚȕȣȑ șȍȔȐȕȈȘдд
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Hotel Sales and Revenue Management гǻȗȘȈȊȓȍȕȐȍ ȗȘȖȌȈȎȈȔȐ Ȑ ȌȖȝȖȌȈȔȐ Ȋ ȋȖșȚȐȕȐȞȍд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

Skills for Study in Economics and Management гǨȒȈȌȍȔȐȟȍșȒȐȍ ȕȈȊȣȒȐ Ȋ ȖȉȓȈșȚȐ ȥȒȖȕȖȔȐȒȐ Ȑ ȔȍȕȍȌȎȔȍȕȚȈд

Tourism of Impressions гǺțȘȐȏȔ ȊȗȍȟȈȚȓȍȕȐȑд

Tourism and Travel Management гǺțȘȐȏȔ Ȑ ȖȘȋȈȕȐȏȈȞȐȧ ȗțȚȍȠȍșȚȊȐȑд

Leadership and Ethics in Hospitality and Tourism гǳȐȌȍȘșȚȊȖ Ȑ ȥȚȐȒȈ Ȋ ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд

Specialized Types of Tourism гǹȗȍȞȐȈȓȐȏȐȘȖȊȈȕȕȣȍ ȊȐȌȣ ȚțȘȐȏȔȈд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

Tourism Market of ьsian Pasific юountries гǺțȘȐșȚșȒȐȑ ȘȣȕȖȒ șȚȘȈȕ ǨȏȐȈȚșȒȖиǺȐȝȖȖȒȍȈȕșȒȖȋȖ ȘȍȋȐȖȕȈд

Marketing Management in Tourism and Hospitality гǴȈȘȒȍȚȐȕȋȖȊȖȍ țȗȘȈȊȓȍȕȐȍ Ȋ ȐȕȌțșȚȘȐȐ ȚțȘȐȏȔȈ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȈд

Hospitality and Tourism Planning and Management гǷȓȈȕȐȘȖȊȈȕȐȍ Ȋ ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд

Marketing Management in Tourism and Hospitality гǴȈȘȒȍȚȐȕȋȖȊȖȍ țȗȘȈȊȓȍȕȐȍ Ȋ ȐȕȌțșȚȘȐȐ ȚțȘȐȏȔȈ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȈд

Security and Loss Prevention in Tourism гǩȍȏȖȗȈșȕȖșȚȤ Ȑ ȗȘȍȌȖȚȊȘȈȡȍȕȐȍ ȗȖȚȍȘȤ Ȋ ȚțȘȐȏȔȍд

ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈȧ ȗȘȈȒȚȐȒȈ

Organizational  and Management Practice гǶȘȋȈȕȐȏȈȞȐȖȕȕȖиțȗȘȈȊȓȍȕȟȍșȒȈȧ ȗȘȈȒȚȐȒȈд 

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

Guest Service Management гǻȗȘȈȊȓȍȕȐȍ ȋȖșȚȍȊȣȔ șȍȘȊȐșȖȔд

ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈȧ ȗȘȈȒȚȐȒȈ

Project and Technological Practice гǷȘȖȍȒȚȕȖиȚȍȝȕȖȓȖȋȐȟȍșȒȈȧ ȗȘȈȒȚȐȒȈд 

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

яevelopment of tourist territories гǸȈȏȊȐȚȐȍ ȚțȘȐșȚșȒȐȝ ȚȍȘȘȐȚȖȘȐȑд

Introductory Practice гǶȏȕȈȒȖȔȐȚȍȓȤȕȈȧ ȗȘȈȒȚȐȒȈд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

яevelopment of tourist territories гǸȈȏȊȐȚȐȍ ȚțȘȐșȚșȒȐȝ ȚȍȘȘȐȚȖȘȐȑд



ǶǷǲ
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Specialized Types of Tourism гǹȗȍȞȐȈȓȐȏȐȘȖȊȈȕȕȣȍ ȊȐȌȣ ȚțȘȐȏȔȈд

Innovations in Torism and Hospitality гǰȕȕȖȊȈȞȐȐ Ȋ ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд

Hotel Sales and Revenue Management гǻȗȘȈȊȓȍȕȐȍ ȗȘȖȌȈȎȈȔȐ Ȑ ȌȖȝȖȌȈȔȐ Ȋ ȋȖșȚȐȕȐȞȍд

ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈȧ ȗȘȈȒȚȐȒȈ

Organizational  and Management Practice гǶȘȋȈȕȐȏȈȞȐȖȕȕȖиțȗȘȈȊȓȍȕȟȍșȒȈȧ ȗȘȈȒȚȐȒȈд 

Preиgraduation Internship гǷȘȍȌȌȐȗȓȖȔȕȈȧ ȗȘȈȒȚȐȒȈд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

ǺȐȗ ȏȈȌȈȟ ȗȘȖȜȍșșȐȖȕȈȓȤȕȖȑ ȌȍȧȚȍȓȤȕȖșȚȐх ȗȘȖȍȒȚȕȣȑ 

Organizational  and Management Practice гǶȘȋȈȕȐȏȈȞȐȖȕȕȖиțȗȘȈȊȓȍȕȟȍșȒȈȧ ȗȘȈȒȚȐȒȈд 

Preиgraduation Internship гǷȘȍȌȌȐȗȓȖȔȕȈȧ ȗȘȈȒȚȐȒȈд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

Hospitality and Tourism Planning and Management гǷȓȈȕȐȘȖȊȈȕȐȍ Ȋ ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд

Leadership and Ethics in Hospitality and Tourism гǳȐȌȍȘșȚȊȖ Ȑ ȥȚȐȒȈ Ȋ ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

ǺȐȗ ȏȈȌȈȟ ȗȘȖȜȍșșȐȖȕȈȓȤȕȖȑ ȌȍȧȚȍȓȤȕȖșȚȐх ȖȘȋȈȕȐȏȈȞȐȖȕȕȖиțȗȘȈȊȓȍȕȟȍșȒȐȑ 

Ecological Tourism гЭȒȖȓȖȋȐȟȍșȒȐȑ ȚțȘȐȏȔд 

Security and Loss Prevention in Tourism гǩȍȏȖȗȈșȕȖșȚȤ Ȑ ȗȘȍȌȖȚȊȘȈȡȍȕȐȍ ȗȖȚȍȘȤ Ȋ ȚțȘȐȏȔȍд

ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈȧ ȗȘȈȒȚȐȒȈ

ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈȧ ȗȘȈȒȚȐȒȈ

Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 

 Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

эusness юommunication гǬȍȓȖȊȈȧ ȒȖȔȔțȕȐȒȈȞȐȧд

Research Methods гǴȍȚȖȌȣ ȐșșȓȍȌȖȊȈȕȐȧд 

Global Scientific юommunication гǫȓȖȉȈȓȤȕȈȧ ȕȈțȟȕȈȧ ȒȖȔȔțȕȐȒȈȞȐȧд

Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 
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Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 

 Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 

Preиgraduation Internship гǷȘȍȌȌȐȗȓȖȔȕȈȧ ȗȘȈȒȚȐȒȈд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

Global Scientific юommunication гǫȓȖȉȈȓȤȕȈȧ ȕȈțȟȕȈȧ ȒȖȔȔțȕȐȒȈȞȐȧд
Guest Service Management гǻȗȘȈȊȓȍȕȐȍ ȋȖșȚȍȊȣȔ șȍȘȊȐșȖȔд

Innovations in Torism and Hospitality гǰȕȕȖȊȈȞȐȐ Ȋ ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд

Introductory Practice гǶȏȕȈȒȖȔȐȚȍȓȤȕȈȧ ȗȘȈȒȚȐȒȈд

Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 

ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈȧ ȗȘȈȒȚȐȒȈ

ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈȧ ȗȘȈȒȚȐȒȈ

Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 

 Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 

Preиgraduation Internship гǷȘȍȌȌȐȗȓȖȔȕȈȧ ȗȘȈȒȚȐȒȈд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

ǺȐȗ ȏȈȌȈȟ ȗȘȖȜȍșșȐȖȕȈȓȤȕȖȑ ȌȍȧȚȍȓȤȕȖșȚȐх ȕȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȐȑ 

юritical Thinking гǲȘȐȚȐȟȍșȒȖȍ Ȑ ȗȘȖȍȒȚȕȖȍ ȔȣȠȓȍȕȐȍд

Research Workshop гProject Workshopд гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȐȑ șȍȔȐȕȈȘ гȗȘȖȍȒȚȕȣȑ șȍȔȐȕȈȘдд

Marketing Management in Tourism and Hospitality гǴȈȘȒȍȚȐȕȋȖȊȖȍ țȗȘȈȊȓȍȕȐȍ Ȋ ȐȕȌțșȚȘȐȐ ȚțȘȐȏȔȈ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȈд

Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 

ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈȧ ȗȘȈȒȚȐȒȈ

Project and Technological Practice гǷȘȖȍȒȚȕȖиȚȍȝȕȖȓȖȋȐȟȍșȒȈȧ ȗȘȈȒȚȐȒȈд 

Preиgraduation Internship гǷȘȍȌȌȐȗȓȖȔȕȈȧ ȗȘȈȒȚȐȒȈд

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

ǰȕȌțșȚȘȐȧ ǹǷǨ Ȑ ȒțȘȖȘȚȖȊ

ǴȍȎȌțȕȈȘȖȌȕȣȑ ȖȗȣȚ țȗȘȈȊȓȍȕȐȧ ȖȚȍȓȧȔȐ

Tourism of Impressions гǺțȘȐȏȔ ȊȗȍȟȈȚȓȍȕȐȑд

Tourism and Travel Management гǺțȘȐȏȔ Ȑ ȖȘȋȈȕȐȏȈȞȐȧ ȗțȚȍȠȍșȚȊȐȑд

Research Work гObtaining Primary Research Skillsд гResearch Project яesign д гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈ гȗȖȓțȟȍȕȐȍ ȗȍȘȊȐȟȕȣȝ ȕȈȊȣȒȖȊ ȕȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȖȑ ȘȈȉȖȚȣд 



ǵȈȐȔȍȕȖȊȈȕȐȍ ǼȖȘȔȐȘțȍȔȣȍ ȒȖȔȗȍȚȍȕȞȐȐ

ǬȐșȞȐȗȓȐȕȣ гȔȖȌțȓȐд
УК-1; УК-2; УК-3; УК-4; УК-5; УК-6; ɈɉК-1; ɈɉК-2; ɈɉК-3; ɈɉК-4; ɈɉК-5; ɈɉК-6; ɈɉК-7; ɉК-1; ɉК-2; ɉК-3; ɉК-4; 
ɉК-5

ǶȉȧȏȈȚȍȓȤȕȈȧ ȟȈșȚȤ УК-1; УК-2; УК-3; УК-4; УК-5; УК-6; ɈɉК-1; ɈɉК-2; ɈɉК-3; ɈɉК-4; ɈɉК-5; ɈɉК-6; ɈɉК-7; ɉК-3; ɉК-4; ɉК-5

Skills for Study in Economics and Management 

гǨȒȈȌȍȔȐȟȍșȒȐȍ ȕȈȊȣȒȐ Ȋ ȖȉȓȈșȚȐ ȥȒȖȕȖȔȐȒȐ Ȑ 
ȔȍȕȍȌȎȔȍȕȚȈд

ɈɉК-5

Hospitality and Turism Industry: the Theory and Practice 

гǰȕȌțșȚȘȐȧ ȋȖșȚȍȗȘȐȐȔșȚȊȈ Ȑ ȚțȘȐȏȔȈх ȚȍȖȘȐȧ Ȑ 
ȗȘȈȒȚȐȒȈд 

УК-3

эusness юommunication гǬȍȓȖȊȈȧ ȒȖȔȔțȕȐȒȈȞȐȧд УК-4; УК-6; ɈɉК-7
яevelopment of tourist territories гǸȈȏȊȐȚȐȍ ȚțȘȐșȚșȒȐȝ 
ȚȍȘȘȐȚȖȘȐȑд

ɈɉК-1; ɈɉК-2

Research Methods гǴȍȚȖȌȣ ȐșșȓȍȌȖȊȈȕȐȧд УК-2; ɈɉК-6
Tourism Market of ьsian Pasific юountries гǺțȘȐșȚșȒȐȑ 
ȘȣȕȖȒ șȚȘȈȕ ǨȏȐȈȚșȒȖиǺȐȝȖȖȒȍȈȕșȒȖȋȖ ȘȍȋȐȖȕȈд

УК-5; ɈɉК-4

Specialized Types of Tourism гǹȗȍȞȐȈȓȐȏȐȘȖȊȈȕȕȣȍ 
ȊȐȌȣ ȚțȘȐȏȔȈд

ɈɉК-3; ɉК-3

юritical Thinking гǲȘȐȚȐȟȍșȒȖȍ Ȑ ȗȘȖȍȒȚȕȖȍ ȔȣȠȓȍȕȐȍд УК-1; УК-2; УК-6; ɉК-4
Global Scientific юommunication гǫȓȖȉȈȓȤȕȈȧ ȕȈțȟȕȈȧ 
ȒȖȔȔțȕȐȒȈȞȐȧд

УК-1; УК-3; УК-4; ɈɉК-6; ɉК-5

Research Workshop гProject Workshopд гǵȈțȟȕȖи
ȐșșȓȍȌȖȊȈȚȍȓȤșȒȐȑ șȍȔȐȕȈȘ гȗȘȖȍȒȚȕȣȑ șȍȔȐȕȈȘдд

УК-1; УК-2; УК-6; ɉК-4

ǿȈșȚȤз ȜȖȘȔȐȘțȍȔȈȧ țȟȈșȚȕȐȒȈȔȐ ȖȉȘȈȏȖȊȈȚȍȓȤȕȣȝ 
ȖȚȕȖȠȍȕȐȑ

УК-1; ɈɉК-1; ɈɉК-2; ɈɉК-4; ɈɉК-5; ɉК-1; ɉК-2; ɉК-3; ɉК-4; ɉК-5

Ecological Tourism гЭȒȖȓȖȋȐȟȍșȒȐȑ ȚțȘȐȏȔд УК-1; ɉК-1
Hospitality and Tourism Planning and Management 

гǷȓȈȕȐȘȖȊȈȕȐȍ Ȋ ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд
УК-1; ɈɉК-2; ɉК-2

Marketing Management in Tourism and Hospitality 

гǴȈȘȒȍȚȐȕȋȖȊȖȍ țȗȘȈȊȓȍȕȐȍ Ȋ ȐȕȌțșȚȘȐȐ ȚțȘȐȏȔȈ Ȑ 
ȋȖșȚȍȗȘȐȐȔșȚȊȈд

УК-1; ɈɉК-2; ɈɉК-4; ɉК-4

Guest Service Management гǻȗȘȈȊȓȍȕȐȍ ȋȖșȚȍȊȣȔ 
șȍȘȊȐșȖȔд ɈɉК-1; ɉК-5

Security and Loss Prevention in Tourism гǩȍȏȖȗȈșȕȖșȚȤ Ȑ 
ȗȘȍȌȖȚȊȘȈȡȍȕȐȍ ȗȖȚȍȘȤ Ȋ ȚțȘȐȏȔȍд

ɈɉК-2; ɉК-1

Innovations in Torism and Hospitality гǰȕȕȖȊȈȞȐȐ Ȋ 
ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд

ɉК-3; ɉК-5

ǬȐșȞȐȗȓȐȕȣ ȗȖ ȊȣȉȖȘț ǩмйǪйǬǪйм ɈɉК-5; ɉК-3
ǩмйǪйǬǪйлмйлм Tourism of Impressions гǺțȘȐȏȔ ȊȗȍȟȈȚȓȍȕȐȑд ɈɉК-5; ɉК-3

ǩмйǪйǬǪйлмйлн
Tourism and Travel Management гǺțȘȐȏȔ Ȑ 
ȖȘȋȈȕȐȏȈȞȐȧ ȗțȚȍȠȍșȚȊȐȑд

ɈɉК-5; ɉК-3

ǬȐșȞȐȗȓȐȕȣ ȗȖ ȊȣȉȖȘț ǩмйǪйǬǪйн ɈɉК-5; ɉК-2ǩмйǪйǬǪйлн

ǩмйǪйлр

ǩмйǪйлс

ǩмйǪйǬǪйлм

ǩмйǪйлн

ǩмйǪйло

ǩмйǪйлп

ǩмйǶйлф

ǩмйǶймл

ǩмйǪ

ǩмйǪйлм

ǩмйǶйлс

ǩмйǶйлт

ǩмйǶйлу

ǩмйǶйло

ǩмйǶйлп

ǩмйǶйлр

ǰȕȌȍȒș

ǩм

ǩмйǶ

ǩмйǶйлм

ǩмйǶйлн



ǩмйǪйǬǪйлнйлм
Leadership and Ethics in Hospitality and Tourism 

гǳȐȌȍȘșȚȊȖ Ȑ ȥȚȐȒȈ Ȋ ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд
ɈɉК-5; ɉК-2

ǩмйǪйǬǪйлнйлн
Hotel Sales and Revenue Management гǻȗȘȈȊȓȍȕȐȍ 
ȗȘȖȌȈȎȈȔȐ Ȑ ȌȖȝȖȌȈȔȐ Ȋ ȋȖșȚȐȕȐȞȍд

ɈɉК-5; ɉК-2

ǷȘȈȒȚȐȒȈ УК-3; УК-6; ɈɉК-1; ɈɉК-2; ɈɉК-6; ɉК-1; ɉК-2; ɉК-3; ɉК-4; ɉК-5
ǶȉȧȏȈȚȍȓȤȕȈȧ ȟȈșȚȤ УК-3; УК-6; ɈɉК-6; ɉК-3; ɉК-4; ɉК-5
ǻȟȍȉȕȈȧ ȗȘȈȒȚȐȒȈ

ǩнйǶйлмйлмгǻд Introductory Practice гǶȏȕȈȒȖȔȐȚȍȓȤȕȈȧ ȗȘȈȒȚȐȒȈд УК-3; УК-6; ɉК-5

ǩнйǶйлмйлнгǻд

Research Work (Obtaining Primary Research Skills) 

гResearch Project яesign д гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ 
ȘȈȉȖȚȈ гȗȖȓțȟȍȕȐȍ ȗȍȘȊȐȟȕȣȝ ȕȈȊȣȒȖȊ ȕȈțȟȕȖи
ȐșșȓȍȌȖȊȈȚȍȓȤșȒȖȑ ȘȈȉȖȚȣд 

УК-3; ɉК-3

ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈȧ ȗȘȈȒȚȐȒȈ

ǩнйǶйлнйлмгǷд Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд ɈɉК-6; ɉК-4; ɉК-5
ǿȈșȚȤз ȜȖȘȔȐȘțȍȔȈȧ țȟȈșȚȕȐȒȈȔȐ ȖȉȘȈȏȖȊȈȚȍȓȤȕȣȝ 
ȖȚȕȖȠȍȕȐȑ

ɈɉК-1; ɈɉК-2; ɈɉК-6; ɉК-1; ɉК-2; ɉК-3; ɉК-4; ɉК-5

ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈȧ ȗȘȈȒȚȐȒȈ ɈɉК-1; ɈɉК-2; ɈɉК-6; ɉК-1; ɉК-2; ɉК-3; ɉК-4; ɉК-5
ǩнйǪйлмйлмгǷд Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд ɈɉК-6; ɉК-4; ɉК-5
ǩнйǪйлмйлнгǷд  Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд ɈɉК-6; ɉК-4; ɉК-5

ǩнйǪйлмйлогǷд
Project and Technological Practice гǷȘȖȍȒȚȕȖи
ȚȍȝȕȖȓȖȋȐȟȍșȒȈȧ ȗȘȈȒȚȐȒȈд 

ɈɉК-1; ɉК-3

ǩнйǪйлмйлпгǷд
Organizational  and Management Practice 

гǶȘȋȈȕȐȏȈȞȐȖȕȕȖиțȗȘȈȊȓȍȕȟȍșȒȈȧ ȗȘȈȒȚȐȒȈд 
ɈɉК-2; ɉК-1; ɉК-2

ǩнйǪйлмйлргǷд Preиgraduation Internship гǷȘȍȌȌȐȗȓȖȔȕȈȧ ȗȘȈȒȚȐȒȈд ɉК-1; ɉК-2; ɉК-3; ɉК-4; ɉК-5

ǫȖșțȌȈȘșȚȊȍȕȕȈȧ ȐȚȖȋȖȊȈȧ ȈȚȚȍșȚȈȞȐȧ
УК-1; УК-2; УК-3; УК-4; УК-5; УК-6; ɈɉК-1; ɈɉК-2; ɈɉК-3; ɈɉК-4; ɈɉК-5; ɈɉК-6; ɈɉК-7; ɉК-1; ɉК-2; ɉК-3; ɉК-4; 
ɉК-5

ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ ȘȈȉȖȚȣз 
ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț 
ȏȈȡȐȚȣ

УК-1; УК-2; УК-3; УК-4; УК-5; УК-6; ɈɉК-1; ɈɉК-2; ɈɉК-3; ɈɉК-4; ɈɉК-5; ɈɉК-6; ɈɉК-7; ɉК-1; ɉК-2; ɉК-3; ɉК-4; 
ɉК-5

ǼȈȒțȓȤȚȈȚȐȊȣ ɉК-3
ǰȕȌțșȚȘȐȧ ǹǷǨ Ȑ ȒțȘȖȘȚȖȊ ɉК-3
ǴȍȎȌțȕȈȘȖȌȕȣȑ ȖȗȣȚ țȗȘȈȊȓȍȕȐȧ ȖȚȍȓȧȔȐ ɉК-3

ǩойлмгǬд

ǼǺǬ

ǼǺǬйлм

ǼǺǬйлн

ǩо

ǩнйǶйлн

ǩнйǪ

ǩнйǪйлм

ǩн

ǩнйǶ

ǩнйǶйлм



ǴȐȕй ǴȈȒșй ǼȈȒȚ

ǰȚȖȋȖ гș ȜȈȒțȓȤȚȈȚȐȊȈȔȐд 101 370 122 62 27 35 60 30 30

ǰȚȖȋȖ ȗȖ ǶǷ гȉȍȏ ȜȈȒțȓȤȚȈȚȐȊȖȊд 99 360 120 60 27 33 60 30 30

ǩм ǬȐșȞȐȗȓȐȕȣ гȔȖȌțȓȐд 54% 46% 22.5% 51 68 44 24 20 24 24

ǩмйǶ ǶȉȧȏȈȚȍȓȤȕȈȧ ȟȈșȚȤ 32 15 17 5 5

ǩмйǪ
ǿȈșȚȤз ȜȖȘȔȐȘțȍȔȈȧ țȟȈșȚȕȐȒȈȔȐ 
ȖȉȘȈȏȖȊȈȚȍȓȤȕȣȝ ȖȚȕȖȠȍȕȐȑ

12 9 3 19 19

ǩн ǷȘȈȒȚȐȒȈ 23% 77% 0% 39 43 16 3 13 27 6 21

ǩнйǶ ǶȉȧȏȈȚȍȓȤȕȈȧ ȟȈșȚȤ 7 3 4 3 3

ǩнйǪ
ǿȈșȚȤз ȜȖȘȔȐȘțȍȔȈȧ țȟȈșȚȕȐȒȈȔȐ 
ȖȉȘȈȏȖȊȈȚȍȓȤȕȣȝ ȖȚȕȖȠȍȕȐȑ

9 9 24 3 21

ǩо ǫȖșțȌȈȘșȚȊȍȕȕȈȧ ȐȚȖȋȖȊȈȧ ȈȚȚȍșȚȈȞȐȧ 9 9 9 9

ǼǺǬ ǼȈȒțȓȤȚȈȚȐȊȣ 2 10 2 2 2

ǷȘȖȞȍȕȚ ййй ȏȈȕȧȚȐȑ ȖȚ ȈțȌȐȚȖȘȕȣȝ
 ȓȍȒȞȐȖȕȕȣȝ 18.51%

 Ȋ ȐȕȚȍȘȈȒȚȐȊȕȖȑ ȜȖȘȔȍ 28.9%

ǶȉȢёȔ ȖȉȧȏȈȚȍȓȤȕȖȑ ȟȈșȚȐ ȖȚ ȖȉȡȍȋȖ ȖȉȢёȔȈ ȗȘȖȋȘȈȔȔȣ 39.2%

ǶȉȢёȔ ȒȖȕȚй ȘȈȉȖȚȣ ȖȚ ȖȉȡȍȋȖ ȖȉȢёȔȈ ȊȘȍȔȍȕȐ ȕȈ ȘȍȈȓȐȏȈȞȐȦ ȌȐșȞȐȗȓȐȕ гȔȖȌțȓȍȑд 35.5%

3  ǯǨǿǭǺЫ ǹ ǶǾǭǵǲǶǱ гǯȈǶд 5 2 3 6 3

  ǯǨǿǭǺЫ гǯȈд 5 4 1 1 1

1

ǶȉȧȏȈȚȍȓȤȕȣȍ ȜȖȘȔȣ ȒȖȕȚȘȖȓȧ

  ЭǲǯǨǴǭǵЫ гЭȒȏд 8 3 5 5 4

ǲȖȕȚȈȒȚȕȈȧ ȘȈȉȖȚȈ 20.7 - 20.5 21.6 - 20.2

Ȋ ȗȍȘȐȖȌ ȋȖșй ȥȒȏȈȔȍȕȖȊ - -

ǶǷз ȜȈȒțȓȤȚȈȚȐȊȣ гȊ ȗȍȘȐȖȌ ȥȒȏй șȍșșȐȑд 44.1 - 39 54 - 40.5

51.6 - 54

ǻȟȍȉȕȈȧ ȕȈȋȘțȏȒȈ гȈȒȈȌйȟȈșкȕȍȌд

ǶǷз ȜȈȒțȓȤȚȈȚȐȊȣ гȊ ȗȍȘȐȖȌ ǺǶд 52 - 50.3

ǩȈȏйа ǪȈȘйа
ǬǪгȖȚ 

ǪȈȘйда
ȏйȍй

ǲțȘș н

ǪșȍȋȖ ǹȍȔ о ǹȍȔ п

ǰȚȖȋȖ ǲțȘș м

ǪșȍȋȖ ǹȍȔ м ǹȍȔ н



972 27 ###

972 27 ###

50 52

39 54

21 22

21 22

972 348 44 304 507 117 27
ǺǶх мт฀
Эх о

936 360 81 27 252

1 ǩмйǶйлм Ɂɚ 108 36 36 72 3 Эɤɡ 108 36 36

2 ǩмйǶйлн Эɤɡ 108 48 14 34 15 45 3

3 ǩмйǶйло Ɂɚ 72 36 36 36 2 Эɤɡ 108 36 36

4 ǩмйǶйлр Эɤɡ 108 54 9 27 18

5 ǩмйǶйлс Ɂɚ 108 36 18 18

6 ǩмйǶйлт Эɤɡ 108 54 18 36

7 ǩмйǶйлу ɁɚɈ 144 48 8 40 96 4

8 ǩмйǶйлф Ɂɚ 108 36 4 32 72 3

9 ǩмйǶймл ɁɚɈ 72 36 36

10 ǩмйǪйлп Ɂɚ 108 36 18 18 72 3

11 ǩмйǪйлр Эɤɡ 108 36 18 18

Specialized Types of Tourism 

гǹȗȍȞȐȈȓȐȏȐȘȖȊȈȕȕȣȍ ȊȐȌȣ ȚțȘȐȏȔȈд
юritical Thinking гǲȘȐȚȐȟȍșȒȖȍ Ȑ ȗȘȖȍȒȚȕȖȍ 
ȔȣȠȓȍȕȐȍд
Global Scientific юommunication гǫȓȖȉȈȓȤȕȈȧ 
ȕȈțȟȕȈȧ ȒȖȔȔțȕȐȒȈȞȐȧд
Research Workshop (Project Workshop) 

гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȐȑ șȍȔȐȕȈȘ 
гȗȘȖȍȒȚȕȣȑ șȍȔȐȕȈȘдд
Guest Service Management гǻȗȘȈȊȓȍȕȐȍ 
ȋȖșȚȍȊȣȔ șȍȘȊȐșȖȔд฀

Security and Loss Prevention in Tourism 

гǩȍȏȖȗȈșȕȖșȚȤ Ȑ ȗȘȍȌȖȚȊȘȈȡȍȕȐȍ ȗȖȚȍȘȤ Ȋ 
ȚțȘȐȏȔȍд

ǬИǹǾИǷǳИǵЫ (ǴǶǬǻǳИд И ǸǨǹǹǸǭǬй ǷǸǨКǺИКИ

Skills for Study in Economics and 

Management гǨȒȈȌȍȔȐȟȍșȒȐȍ ȕȈȊȣȒȐ Ȋ 
ȖȉȓȈșȚȐ ȥȒȖȕȖȔȐȒȐ Ȑ ȔȍȕȍȌȎȔȍȕȚȈд
Hospitality and Turism Industry: the Theory 

and Practice гǰȕȌțșȚȘȐȧ ȋȖșȚȍȗȘȐȐȔșȚȊȈ Ȑ 
ȚțȘȐȏȔȈх ȚȍȖȘȐȧ Ȑ ȗȘȈȒȚȐȒȈд 
эusness юommunication гǬȍȓȖȊȈȧ 
ȒȖȔȔțȕȐȒȈȞȐȧд

Research Methods гǴȍȚȖȌȣ ȐșșȓȍȌȖȊȈȕȐȧд 

Tourism Market of Asian Pasific Countries 

гǺțȘȐșȚșȒȐȑ ȘȣȕȖȒ șȚȘȈȕ ǨȏȐȈȚșȒȖи
ǺȐȝȖȖȒȍȈȕșȒȖȋȖ ȘȍȋȐȖȕȈд

ǶǷз ȜȈȒțȓȤȚȈȚȐȊȣ гȊ ȗȍȘȐȖȌ ȥȒȏй șȍșйд
ǨțȌȐȚȖȘȕȈȧ ȕȈȋȘțȏȒȈ
ǲȖȕȚȈȒȚȕȈȧ ȘȈȉȖȚȈ

ǻǿǭǩǵǨȇ ǵǨǫǸǻǯǲǨз 
гȈȒȈȌйȟȈșкȕȍȌд

ǶǷз ȜȈȒțȓȤȚȈȚȐȊȣ гȊ ȗȍȘȐȖȌ ǺǶд
ǰǺǶǫǶ ȗȖ ǶǷ гȉȍȏ ȜȈȒțȓȤȚȈȚȐȊȖȊд
ǰǺǶǫǶ гș ȜȈȒțȓȤȚȈȚȐȊȈȔȐд

20

Ʌɟɤ Ʌɚɛ ɉɪВɫɟɝɨ Ʉɨɧ 
ɬɚɤɬ. Ʌɟɤ Ʌɚɛ ɉɪ ɄɋɊ ɋɊ

Ʉɨɧɬɪɨɥɶ

Аɤɚɞɟɦɢчɟɫɤɢɯ чɚɫɨɜ

ɡ.ɟ. ɇɟɞɟɥɶ Ʉɨɧɬɪɨɥɶ

Аɤɚɞɟɦɢчɟɫɤɢɯ чɚɫɨɜ

№ ɂɧɞɟɤɫ ɇɚɢɦɟɧɨɜɚɧɢɟ

ɋɟɦɟɫɬɪ 1 ɋɟɦɟɫɬɪ 2

Ʉɨɧɬ
ɪɨɥɶ Вɫɟɝɨ Ʉɨɧ 

ɬɚɤɬ.



12 ǩмйǪйлс Эɤɡ 108 36 36 36 36 3

13 ǩмйǪйǬǪйлнйлм Эɤɡ 108 36 36 36 36 3

14 ǩмйǪйǬǪйлнйлн Эɤɡ 108 36 36 36 36 3

15 ǩнйǶйлм ɁɚɈ 144 36 36

16 ǩнйǶйлмйлн(ǻд ɁɚɈ 144 36 36

17 ǩнйǶйлн ɁɚɈ 108 36 36 72 3

18 ǩнйǶйлнйлм(Ƿд ɁɚɈ 108 36 36 72 3

19 ǼǺǬйлм Ɂɚ 36 18 9 9

20 ǼǺǬйлн Ɂɚ 36 18 9 9

гǷȓȈȕд 324 18

ǩнйǪйлмйлогǷд ɁɚɈ 324 18

гǷȓȈȕд

2КǨǵИКǻǳЫ

ǫǶǹǻǬǨǸǹǺǪǭǵǵǨȇ ИǺǶǫǶǪǨȇ ǨǺǺǭǹǺǨǾИȇ

ǷǸǨКǺИКИ
Project and Technological Practice гǷȘȖȍȒȚȕȖи
ȚȍȝȕȖȓȖȋȐȟȍșȒȈȧ ȗȘȈȒȚȐȒȈд 

ǼǶǸǴЫ КǶǵǺǸǶǳȇ ЭȒȏгод ǯȈгпд ǯȈǶгнд ЭȒȏгрд ǯȈгод ǯȈǶгнд

Research Project (ǵȈțчȕȖи
ȐșșȓȍȌȖȊȈȚȍȓȤșȒȈя ȘȈȉȖȚȈд 

ǰȕȌțșȚȘȐȧ ǹǷǨ Ȑ ȒțȘȖȘȚȖȊ

ǴȍȎȌțȕȈȘȖȌȕȣȑ ȖȗȣȚ țȗȘȈȊȓȍȕȐȧ ȖȚȍȓȧȔȐ

Innovations in Torism and Hospitality 

гǰȕȕȖȊȈȞȐȐ Ȋ ȚțȘȐȏȔȍ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȍд
Leadership and Ethics in Hospitality and 

Tourism гǳȐȌȍȘșȚȊȖ Ȑ ȥȚȐȒȈ Ȋ ȚțȘȐȏȔȍ Ȑ 
ȋȖșȚȍȗȘȐȐȔșȚȊȍд
Hotel Sales and Revenue Management 

гǻȗȘȈȊȓȍȕȐȍ ȗȘȖȌȈȎȈȔȐ Ȑ ȌȖȝȖȌȈȔȐ Ȋ 
ȋȖșȚȐȕȐȞȍд
ǻчȍȉȕȈя ȗȘȈȒȚȐȒȈ
Research Work (Obtaining Primary 

Research Skills) (Research Project 

Design д (ǵȈțчȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈя 
ȘȈȉȖȚȈ (ȗȖȓțчȍȕȐȍ ȗȍȘȊȐчȕȣх 
ȕȈȊȣȒȖȊ ȕȈțчȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȖȑ 
ȘȈȉȖȚȣд 
ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈя ȗȘȈȒȚȐȒȈ



ɡ.ɟ.

35 2232 62

33 2160 60

51

46,5

21,1

21,1

414 162 26
ǺǶх мр฀
Эх о

1908 708 125 27 556 921 279 53
ǺǶх он฀
Эх с

36 36 3 Эɤɡ Ɂɚ 216 72 72 108 36 6 155 12

Эɤɡ 108 48 14 34 15 45 3 3 1

45 27 3 Эɤɡ Ɂɚ 180 72 72 81 27 5 3 12

18 36 3 Эɤɡ 108 54 9 27 18 18 36 3 3 2

72 3 Ɂɚ 108 36 18 18 72 3 3 2

18 36 3 Эɤɡ 108 54 18 36 18 36 3 3 2

ɁɚɈ 144 48 8 40 96 4 155 1

Ɂɚ 108 36 4 32 72 3 13 1

36 2 ɁɚɈ 72 36 36 36 2 3 23

Ɂɚ 108 36 18 18 72 3 3 1

45 27 3 Эɤɡ 108 36 18 18 45 27 3 3 2

44

ɋɊ Ʉɨɧɬ
ɪɨɥɶ Вɫɟɝɨ

24

Вɫɟɝɨ Ʉɨɧ 
ɬɚɤɬ. Ʌɟɤ Ʌɚɛ ɉɪ ɄɋɊɄɋɊ ɋɊ Ʉɨɧɬ

ɪɨɥɶ
Ʉɨɧɬɪɨɥɶ

Аɤɚɞɟɦɢчɟɫɤɢɯ чɚɫɨɜ

ɇɟɞɟɥɶ

ɂɬɨɝɨ ɡɚ ɤɭɪɫ

Ʉɚɮ. ɋɟɦɟɫɬɪɵ

Аɤɚɞɟɦɢчɟɫɤɢɯ чɚɫɨɜ

ɡ.ɟ.

ɋɟɦɟɫɬɪ 2

ɇɟɞɟɥɶ



Эɤɡ 108 36 36 36 36 3 3 1

Эɤɡ 108 36 36 36 36 3 3 1

Эɤɡ 108 36 36 36 36 3 3 1

108 4 ɁɚɈ 144 36 36 108 4 23

108 4 ɁɚɈ 144 36 36 108 4 155 2

ɁɚɈ 108 36 36 72 3 1

ɁɚɈ 108 36 36 72 3 155 1

18 1 Ɂɚ 36 18 9 9 18 1 3 2

18 1 Ɂɚ 36 18 9 9 18 1 3 2

18 306 9 6 324 18 18 306 9 6

18 306 9 6 ɁɚɈ 324 18 18 306 9 6

5 7

ЭȒȏгрд ǯȈгод ǯȈǶгнд ЭȒȏгуд ǯȈгтд ǯȈǶгпд



1080 30 ###

1080 30 ###

54

40,5

20,2

20,2

1080 342 54 288 576 162 30
ǺǶх мт฀
Эх п

1 ǩмйǶйлп Эɤɡ 108 36 36 36 36 3

2 ǩмйǶймл ɁɚɈ 72 36 36 36 2

3 ǩмйǪйлм Эɤɡ 216 72 36 36 99 45 6

4 ǩмйǪйлн Эɤɡ 108 54 18 36 18 36 3

5 ǩмйǪйло Эɤɡ 216 36 36 135 45 6

6 ǩмйǪйǬǪйлмйлм Ɂɚ 144 36 36 108 4

7 ǩмйǪйǬǪйлмйлн Ɂɚ 144 36 36 108 4

8 ǩнйǶйлм ɁɚɈ 108 36 36 72 3

9 ǩнйǶйлмйлм(ǻд ɁɚɈ 108 36 36 72 3

10 ǩнйǪйлм ɁɚɈ 108 36 36 72 3 ɁɚɈ(3) 756 54

11 ǩнйǪйлмйлм(Ƿд ɁɚɈ 108 36 36 72 3

гǷȓȈȕд 756 54ǷǸǨКǺИКИ

ǼǶǸǴЫ КǶǵǺǸǶǳȇ ЭȒȏгпд ǯȈ ǯȈǶгод

ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈя ȗȘȈȒȚȐȒȈ

Research Project (ǵȈțчȕȖи
ȐșșȓȍȌȖȊȈȚȍȓȤșȒȈя ȘȈȉȖȚȈд 

Hospitality and Tourism Planning and 

Management гǷȓȈȕȐȘȖȊȈȕȐȍ Ȋ ȚțȘȐȏȔȍ Ȑ 
ȋȖșȚȍȗȘȐȐȔșȚȊȍд
Marketing Management in Tourism and 

Hospitality гǴȈȘȒȍȚȐȕȋȖȊȖȍ țȗȘȈȊȓȍȕȐȍ Ȋ 
ȐȕȌțșȚȘȐȐ ȚțȘȐȏȔȈ Ȑ ȋȖșȚȍȗȘȐȐȔșȚȊȈд
Tourism of Impressions гǺțȘȐȏȔ 
ȊȗȍȟȈȚȓȍȕȐȑд
Tourism and Travel Management гǺțȘȐȏȔ Ȑ 
ȖȘȋȈȕȐȏȈȞȐȧ ȗțȚȍȠȍșȚȊȐȑд
ǻчȍȉȕȈя ȗȘȈȒȚȐȒȈ

Introductory Practice 

(ǶȏȕȈȒȖȔȐȚȍȓȤȕȈя ȗȘȈȒȚȐȒȈд

яevelopment of tourist territories гǸȈȏȊȐȚȐȍ 
ȚțȘȐșȚșȒȐȝ ȚȍȘȘȐȚȖȘȐȑд
Research Workshop (Project Workshop) 

гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȐȑ șȍȔȐȕȈȘ 
гȗȘȖȍȒȚȕȣȑ șȍȔȐȕȈȘдд
Ecological Tourism гЭȒȖȓȖȋȐȟȍșȒȐȑ ȚțȘȐȏȔд 

ǬИǹǾИǷǳИǵЫ (ǴǶǬǻǳИд И ǸǨǹǹǸǭǬй ǷǸǨКǺИКИ

ǶǷз ȜȈȒțȓȤȚȈȚȐȊȣ гȊ ȗȍȘȐȖȌ ȥȒȏй șȍșйд
ǨțȌȐȚȖȘȕȈȧ ȕȈȋȘțȏȒȈ
ǲȖȕȚȈȒȚȕȈȧ ȘȈȉȖȚȈ

ǻǿǭǩǵǨȇ ǵǨǫǸǻǯǲǨз 
гȈȒȈȌйȟȈșкȕȍȌд

ǶǷз ȜȈȒțȓȤȚȈȚȐȊȣ гȊ ȗȍȘȐȖȌ ǺǶд
ǰǺǶǫǶ ȗȖ ǶǷ гȉȍȏ ȜȈȒțȓȤȚȈȚȐȊȖȊд
ǰǺǶǫǶ гș ȜȈȒțȓȤȚȈȚȐȊȈȔȐд

21

Ʌɟɤ Ʌɚɛ ɉɪВɫɟɝɨ Ʉɨɧ 
ɬɚɤɬ. Ʌɟɤ Ʌɚɛ ɉɪ ɄɋɊ ɋɊ

Ʉɨɧɬɪɨɥɶ

Аɤɚɞɟɦɢчɟɫɤɢɯ чɚɫɨɜ

ɡ.ɟ. ɇɟɞɟɥɶ Ʉɨɧɬɪɨɥɶ

Аɤɚɞɟɦɢчɟɫɤɢɯ чɚɫɨɜ

№ ɂɧɞɟɤɫ ɇɚɢɦɟɧɨɜɚɧɢɟ

ɋɟɦɟɫɬɪ 3 ɋɟɦɟɫɬɪ 4

Ʉɨɧɬ
ɪɨɥɶ Вɫɟɝɨ Ʉɨɧ 

ɬɚɤɬ.



ǩнйǪйлмйлнгǷд ɁɚɈ 432 18

ǩнйǪйлмйлпгǷд ɁɚɈ 108 18

ǩнйǪйлмйлргǷд ɁɚɈ 216 18

гǷȓȈȕд 324 18

ǩойлмгǬд Эɤɡ 324 18

2КǨǵИКǻǳЫ

ǫǶǹǻǬǨǸǹǺǪǭǵǵǨȇ ИǺǶǫǶǪǨȇ ǨǺǺǭǹǺǨǾИȇ
ǯȈȡȐȚȈ ȊȣȗțșȒȕȖȑ ȒȊȈȓȐȜȐȒȈȞȐȖȕȕȖȑ 
ȘȈȉȖȚȣз ȊȒȓȦȟȈȧ ȗȖȌȋȖȚȖȊȒț Ȓ ȗȘȖȞȍȌțȘȍ 
ȏȈȡȐȚȣ Ȑ ȗȘȖȞȍȌțȘț ȏȈȡȐȚȣ

 Research Project гǵȈțȟȕȖи
ȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈд 
Organizational  and Management Practice 

гǶȘȋȈȕȐȏȈȞȐȖȕȕȖиțȗȘȈȊȓȍȕȟȍșȒȈȧ 
ȗȘȈȒȚȐȒȈд 
Preиgraduation Internship гǷȘȍȌȌȐȗȓȖȔȕȈȧ 
ȗȘȈȒȚȐȒȈд



ɡ.ɟ.

30 2160 60

30 2160 60

27

20,3

10,1

10,1

ǺǶх ฀
Эх 

1080 342 54 288 576 162 30
ǺǶх мт฀
Эх п

Эɤɡ 108 36 36 36 36 3 3 3

ɁɚɈ 72 36 36 36 2 3 23

Эɤɡ 216 72 36 36 99 45 6 3 3

Эɤɡ 108 54 18 36 18 36 3 3 3

Эɤɡ 216 36 36 135 45 6 5 3

Ɂɚ 144 36 36 108 4 3 3

Ɂɚ 144 36 36 108 4 3 3

ɁɚɈ 108 36 36 72 3 23

ɁɚɈ 108 36 36 72 3 155 3

54 702 21 ɁɚɈ(4) 864 90 36 54 774 24 234

ɁɚɈ 108 36 36 72 3 3 3

54 702 21 14 756 54 54 702 21 14

ЭȒȏгпд ǯȈ ǯȈǶгод

41

ɋɊ Ʉɨɧɬ
ɪɨɥɶ Вɫɟɝɨ

20

Вɫɟɝɨ Ʉɨɧ 
ɬɚɤɬ. Ʌɟɤ Ʌɚɛ ɉɪ ɄɋɊɄɋɊ ɋɊ Ʉɨɧɬ

ɪɨɥɶ
Ʉɨɧɬɪɨɥɶ

Аɤɚɞɟɦɢчɟɫɤɢɯ чɚɫɨɜ

ɇɟɞɟɥɶ

ɂɬɨɝɨ ɡɚ ɤɭɪɫ

Ʉɚɮ. ɋɟɦɟɫɬɪɵ

Аɤɚɞɟɦɢчɟɫɤɢɯ чɚɫɨɜ

ɡ.ɟ.

ɋɟɦɟɫɬɪ 4

ɇɟɞɟɥɶ



18 414 12 8 ɁɚɈ 432 18 18 414 12 8

18 90 3 2 ɁɚɈ 108 18 18 90 3 2

18 198 6 4 ɁɚɈ 216 18 18 198 6 4

18 270 36 9 6 324 18 18 270 36 9 6

18 270 36 9 6 Эɤɡ 324 18 18 270 36 9 6

8 10



ȕȈ șȚțȌȍȕȚȈ
ȕȈ șȚțȌȍȕȚȈ Ȋ 

ȕȍȌȍȓȦ
ȕȈ ȗȖȌȋȘțȗȗț

ȕȈ ȗȖȌȋȘțȗȗț 
Ȋ ȕȍȌȍȓȦ

1 2 2 2/3

155 + 2 2/3 0 0 0 0 0

2 1 2

155 + 2 0 0 0 0 0

1 1 2

155 + 2 0 0 0 0 0

1 2 6

3 + 6 0 0 0 0 0

2 1 2

3 + 2 0 0 0 0 0

2 2 8

3 + 8 0 0 0 0 0

2 2 2

3 + 2 0 0 0 0 0

2 2 4

3 + 4 0 0 0 0 0

28 2/3

Preиgraduation Internship гǷȘȍȌȌȐȗȓȖȔȕȈȧ 
ȗȘȈȒȚȐȒȈд

ǰȚȖȋȖ ȗȖ ȜȈȒȚț

Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ 
ȘȈȉȖȚȈд 

 Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ 
ȘȈȉȖȚȈд 

Organizational  and Management Practice 

гǶȘȋȈȕȐȏȈȞȐȖȕȕȖиțȗȘȈȊȓȍȕȟȍșȒȈȧ ȗȘȈȒȚȐȒȈд 

ǪȐȌ ȗȘȈȒȚȐȒȐх ǷȘȖȐȏȊȖȌșȚȊȍȕȕȈȧ ȗȘȈȒȚȐȒȈ 

Research Project гǵȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ 
ȘȈȉȖȚȈд 

Project and Technological Practice гǷȘȖȍȒȚȕȖи
ȚȍȝȕȖȓȖȋȐȟȍșȒȈȧ ȗȘȈȒȚȐȒȈд 

Introductory Practice гǶȏȕȈȒȖȔȐȚȍȓȤȕȈȧ 
ȗȘȈȒȚȐȒȈд

ǵȈȏȊȈȕȐȍ ȗȘȈȒȚȐȒȐ ǲțȘș
ǹȍȔй 
ȒțȘșȈ

ǲȈȜȍȌȘȈ +
ǷȘȖȌȖȓȎȐȚȍȓȤȕȖș

ȚȤ гȕȍȌȍȓȤд
ǹȚțȌй

ǿȈșȖȊ

ǪȐȌ ȗȘȈȒȚȐȒȐх ǻȟȍȉȕȈȧ ȗȘȈȒȚȐȒȈ 

Research Work (Obtaining Primary Research Skills) 

гResearch Project яesign д гǵȈțȟȕȖи
ȐșșȓȍȌȖȊȈȚȍȓȤșȒȈȧ ȘȈȉȖȚȈ гȗȖȓțȟȍȕȐȍ 
ȗȍȘȊȐȟȕȣȝ ȕȈȊȣȒȖȊ ȕȈțȟȕȖиȐșșȓȍȌȖȊȈȚȍȓȤșȒȖȑ 
ȘȈȉȖȚȣд 



28 2/3ǰȚȖȋȖ ȗȖ ȗȓȈȕț


