AHHOTauMs K pado4eil mporpaMMe TUCHUILINHBI

«Tourism of Impressions (Typu3m Bne4yatjeHui)»

Yuebnbii  kypc «Tourism of Impressions (Typusm BrHeuaTICHHI)»
npeaHa3HaueH Jis CTYJEHTOB HampamieHus noarotoBku 43.04.02 «Typuzmy,
nporpamma «International Tourism & Hospitality /Ha anruiickoM sI3bIKE»

Jucnumiuna « Tourism of Impressions (Typu3sm BrieuaTsieHHi)» BKIIIOUEHA B
COCTaB  BapMAaTUBHOM dacTH, (HOpMUPYEeMOH YyYaCTHHKaMU OOpa30BaTEIbHBIX
OTHOIIIEHUH 0JI0Ka « IMCITUTUTMHBI (MOTYIIH )».

OOmras TpyJ0EMKOCTh JTUCIMIUIMHBI COCTaBIsIET 4 3auyeTHble enuHuIbl, 144
4acoB. YUYeOHBbIM IJIAHOM MPEAYCMOTPEHbI MpakTHUYecKue 3aHATus (36 vacos, B
TOM YHCJIE C TPUMEHEHHWEM WHTEPAKTUBHBIX TeXHoJoruii 18 dyacos),
camocrosTenbHas padora cryneHToB (108 gacos). JuciuiummHa peanusyercs Ha 2
Kypce B 3 ceMecTpe.

Jucuummba — «Tourism  of  Impressions  (Typusm  BheyaticHHI)»
OCHOBBIBACTCS Ha 3HAHMSIX, YMECHHSIX W HaBBIKaX, IMMOJYYEHHBIX B PE3YJIbTATE
u3ydeHus: nuctuiuiiH «KpuTudeckoe M MpoeKTHOe MbIuieHuey, «umgycrpus
Typu3Ma U TOCTETIPUUMCTBA: TEOPUS U TMpakThkay, «[JobanpHas Hay4Has
KOMMYHUKals», «HHOBaIMM B TypuU3M€ U TOCTENPHMMCTBE» U  TIO3BOJISET
MOJITOTOBUTH CTYICHTOB K OCBOCHHUIO psijfia TAKUX TUCIUILTNH, Kak «[ImanupoBanue B
TypHU3Me€ U TOCTEIPUUMCTBEY, «MapKeTHHIOBOE YIPaBJICHNE B MHAYCTPUU Typy3Ma H
TOCTETIPUMMCTBAY.

CopeprkaHue TUCIUTUIMHBI COCTOMT OXBAThIBAET CIEAYIONINUNA KPYT BOIPOCOB:
TEOpHUSI U METOAOJOTHS PKOHOMUKH BIEYATICHUN: DKOHOMHKA BIEUYATIEHUH Kak
Hay4YHas JUCIHIUINHA U MPEINOCHIIKA €¢ CTAHOBIICHUS, OCOOCHHOCTHA YKOHOMUKH
BIICUATIICHUH, XapaKTEPHBIC YEPThI, BIICUATIICHHUS KaK MPEIMET dKOHOMHYECKOTO
aHalM3a; TYpU3M Kak HallpaBJICHUE pean3alliid YKOHOMUKHU BICUATICHUS: TYPHUCT
U €ro noTpeduTeNbCckoe MmoBeAeHue. BrieyaTnenue kak «noTpeOUTenbcKas Leiby.
HoBbie moTpeOuTENbCKHE IIEHHOCTH. TypHUCTCKOE TMPOCTPAHCTBO — OCHOBA

dbopMHUpOBaHUS TYPUCTCKOTO BII€UATICHUS. TpeHIbl B CHUCTEME TJI00aJbHOTO



Typusma. TypHCTCKoe BHeyaTieHHE Kak OCOOBIA TYpPUCTCKMH MPOAYKT.
Typuctcknii mHpOAYKT, Yycayra, BredarieHue. [loBemeHueckass KOMIIOHEHTa
Typuctckoro ombita. [Iporecc mpruoOpeTeHus: TypUCTCKOTO OmbITa. TypUCTCKUIL
ONMBIT KaK ycloBUE (OpMHpPOBAHHUE TYpPUCTCKOTO BIEUYaTICHHUA. MecTo
BIIeUaTIeHU B cucreMe norpeOHocTedl. CxeMa yaoBIETBOPEHUS MOTPEOHOCTH
py 3KOHOMHKE yciyr. M3ydeHue MexayHapoJHOro OmbITa Mo (GOpPMHPOBAHHUIO
BIEYATIICHUM.

Heap AUCHUILVIMHBI — YCBOEHUE CTYIACHTAMH TEOPETHUYECKUX 3HAHUM,
¢dbopMupoBaHre YMEHHMI M TPAKTUYECKHMX HABBIKOB B OONACTH  HMHHOBALMM U
OpraHM3alul TYPUCTCKUX YCIYI KOHUEMIMH HMHHOBAIMOHHOIO IPOEKTHPOBAHM,
paboTa ¢ IMOLMOHATIBHON c(epOi, BBISBICHUE SMOLIMOHAIBHBIX PHIHKOB B TYPHUCTKOM
UHTyCTpuH, (JOPMHUPOBAHHE 3HAHMN OO0 OCHOBHBIX BHUJAX U TUIAX YCIYT, KOTOpbIE
SIBJISIFOTCS. MHHOBALIMOHHBIMHU /17151 CPepbl Typu3Ma.

3apaum:

e PACKpBITh OCHOBHBIE HAPABJICHUS U TPEHAbI UHIYCTPUU TypU3Ma;

e JIaThb OCHOBOIIOJIAraloliNe MPUHLHUIIBI OM3HEC- MIIAHUPOBAHUS;

e copMupoBaTh YMEHHE OLIEHUBATh OM3HEC-UJIEH, pa3padaThIBaTh OM3HEC-
ILUIaHBI CO3JaHus HOBOT'O OM3HECA;

e CIOCOOCTBOBATH pPa3BUTHIO HABBIKOB OLIEHKH HOBBIX PBIHOYHBIX
BO3MOKHOCTEH;

e CIOCOOCTBOBATH PA3BUTHUIO HABBIKOB OLIEHKH M OCYIIECTBJICHUS TEXHHMKO-
HPKOHOMHYECKOE OOOCHOBAaHHS WHHOBALMOHHBIX MPOEKTOB B  TYPUCTCKOM
WHYCTPUU Ha Pa3HBIX YPOBHSX.

JInis ycrmenmHoro u3ydeHus Tuciuiinabl « Tourism of Impressions (Typusm
BIICUATIICHUI )» y OOydYarouuxcs JOJDKHBI OBITh C(OPMHUPOBAHBI CIEAYIOIIUE
IpEeIBaPUTEIBbHBIE KOMIIETEHIUU:

e CIOCOOHOCTbH aHAJIM3UPOBATH U YUUTHIBATh pa3HOOOpa3ue KyJabTyp B
MPOLIECCEe MEKKYIBTYPHOIO B3aUMOICHCTBUS;

e CMOCOOHOCTH OPTaHW30BBIBATH U PYKOBOAUTH PAOOTOI KOMaH/Ibl Ha BCEX

9Talriax €ro >KU3HCHHOI'O NUKJIa



e CIHOCOOHOCTb OCYIIECTBIISTh KPUTHUYECKUI aHATIM3 IPOOJIEMHBIX CUTYalnil Ha

OCHOBE CHCTEMHOTO TIOJIX0/1a, BBIPAOAThIBATh CTPATETUIO ICHCTBUM.

B pesynberare

HU3YUCHUA

JTaHHOM

JTUCHMIUIMHBL Y  0OydYarommxcs

dbopMmupytoTca cieayonie obmenpodeccuoHalbHble W MpodeccruoHaNbHbIE

KOMIIETEHIIUU (3JIEMEHTHI KOMITCTCHITUH):

Kox u ¢popmysimpoBka

Jrtanbl GOPMUPOBAHUA KOMIETEHIMHI

KOMIIeTEeHIHH
- TEOPETUYECKHE OCHOBBI pa3paboTKu
3uaer | PKOHOMHYECKOH CTPATETUM NPEIIPHATHS;
OIIK-5
-BHEJIPSTh SKOHOMUYECKYIO CTpaTeruo
CnocoOen obecrnieunBaTh
o0ocHOBaHUE, pa3pabOTKy U TIpCATPHATIA,
BHEJJPEHNE YIKOHOMUYECKOM -OlleHHBaTh  3(PPEKTUBHOCTD  yIPABICHUYECKUX
YmMmeer .
CTpaTeruu MpeAnpusITUs, perienii;
NPUOPUTETHBIX HAMIPABICHUN
-pa3pabaTbiBaTh ~ DKOHOMHUYECKYIO  CTPaTEruio
€ro JIeITENFHOCTH U YMETh
oreHuBaTh YQPEKTHBHOCTE PEIPUSTHIA;
YIIPABJICHYECKUX PEIICHUN =
-METOJMKAaMH  pa3pabOTKU  HKOHOMUYECKOM
CTpaTEeTuy NPEAIPHUITHH,
Bianeer
- METOOWKaMH  OLEHKH  yIpaBJIEHYECKUX
peLIeHui.
- TpeOOBaHUS TYPUCTCKON MHTyCTPHUH,
-IPUOPUTETHBIE HANpaBJIECHUS MPOCKTUPOBAHUS B
ITK-3 ciocoOHOCTh pa3BUBAThH
TYPUCTCKON UHIYCTPHH;
HOBBIE TYPUCTCKHUE MTPOCKTHI, 3naer yp AYCTPHH,
COOTBETCTBYIOIIHE
TpeOOBaHUSAM TYPUCTCKON
MHIYCTPHH, BBIABIATE - BBIBIATH  NPHOPUTETHBIC HANpPaBICHHUS B
IPUOPUTETHHIC HAIPABJICHUS B
POEKTHUPOBAHHUH,
IPOEKTHPOBAHNH, COCTABIISITH VMeer
-COCTaBJISATh ~ HEOOXOJUMYIO HOPMAaTHBHO  —
HE0OXOMMYI0 HOPMAaTHUBHO —
[PABOBYIO TOKYMEHTAITHIO MIPaBOBYIO JOKYMEHTAITUIO
- METOJIOJIOTHEH Pa3BUTHS TYPUCTCKHUX TPOCKTOB;
Bnaneer

Jlnst hopMHpOBaHUs BBIIEYKA3aHHBIX KOMIIETCHIIMA B PaMKax JAUCIUTUIMHBI




«Tourism of Impressions (Typusm BIEYATICHHI)» MPUMEHSIIOTCS CJICAYIOIIHIE
METO/IbI aKTUBHOTO/ WHTEPAKTHBHOTO OOYUYEHHS: METOJ CUTYAIlMOHHOTO aHaju3a
(cuTyallMOHHBIC 3a/1a4H), TECTHPOBAHUE, KEHWC-CTaaH, JICKIMA C TPUMEHCHUEM

MYJIbTUMEIUMHBIX MPE3eHTAaIUi, padoTa B 3JIEKTPOHHOW 00pa30BaTEIbHON Cpeie.



