denepanbHOE rocy1apcTBEHHOE aBTOHOMHOE 00pa30BaTEIbHOE YUPEKACHNE BbICIIEr0 00pa30BaHus
«/lanbHEeBOCTOUHBIH (heepanbHbId YHUBEPCUTET

Cuopaska
0 pabOTHHKAX U3 YUCIIa PYKOBOAUTENCH 1 paOOTHIUKOB OpPTaHU3allui, IeITeITbHOCTh KOTOPBIX CBSI3aHa C HAIPaBJICHHOCTHIO

pean3yeMoil mporpaMMbl BBICIIIETO 00pa30BaHMsI — IPOTPaMMbl MarHCTPATyPhI
43.04.03 Typusm «International Tourism & Hospitality (MexxayHapoaHbIi TypU3M U TOCTEIIPUUMCTBOY

Ne ni/mm ®.1.0. HaumenoBanue Jo/xkHOCTH B Bpems paGorsl B Y4yeOHas HArpy3Ka B pamMKax
OpraHu3auuu OpraHu3auuu OpPraHu3auuu OOII 3a Bech mepuoj peajin3auuu
(1011 CTABKM)
1 Tormuuii Agacracust 000 KoncynbTanT no 01 mromnst 2016 o 0,1
BukTtopoBHa «BnancepBuctpanc paboTe ¢ HACTOSIIEE BPEeMS
WHOCTPAHHBIMU
KOHTpareHTaMu
2 ProxoBa Hartanes 0,15
IlerpoBHa
PykoBoaurens opranuzanuu,
OCYIIIECTRIISIONICH 00pa30BaTeIbHYIO ACATCIBHOCTD / /

ML.IL

Jara COCTaBJICHUA

OAIINCH

d.N.0O. DoIHOCTEIO




