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ABSTRACT

Master’s degree in 38.04.02 Management

Master’s Program Master’s Degree Program “International Business and
Project Management”

Course title: Marketing Management (Mapkemunzogeoe ynpaenenue)

Variable part of Block, 3 credits

Instructor: Associate Professor, Cand. of Economic science Napalkova A.A.

At the beginning of the course a student should be able to:

- ability to use the basics of economic knowledge in various fields of
activity;

- ability to design organizational structures to participate in the development
of strategies for the management of human resources organizations to plan and
implement activities, allocate and delegate powers subject to personal liability for
the activities to be performed;

- the ability to assess the economic and social conditions for doing business,
identify new market opportunities and form new business models.

Learning outcomes:

Professional competence

- ability to analyze and shape the entrepreneurial orientation of the
organization (PC-4);

- ability to use quantitative and qualitative methods for applied research
and business process management, to prepare analytical materials on the results of
their application (PC-8);

- master of economic methods and strategic analysis of the economic
agents behavior and markets in the global environment (PC-9);

Course description: The content covers the following issues: introduction
to marketing management, marketing plan, strategic marketing, environmental

influences and environmental analysis, SWOT-analysis, customer relationship



marketing, creating and capturing customer value, segmentation strategies, target
markets, marketing metrics, identifies the 4-7 Ps of marketing-mix, digital
marketing, etc.

Particular attention is paid to the adoption of marketing decisions at the
corporate level, incl. study portfolio strategies, intensive growth strategies,
integrative strategies, diversification strategies, competitive strategies.

A key element of the course is an understanding of the principles of
marketing management. Students will perform both individual and group tasks
based on practical situations, which are developed on the specifics of the activities
of regional companies and companies in the Asia-Pacific Region.

"Marketing Management" course 1s read in English.

Main course literature: (cnucox ocnosHot numepamypot)

1. Spotts Harlan E. Creating and Delivering Value in Marketing [Electronic
resource] / Harlan E. Spotts. - Springer International Publishing, 2015 — Access:
http://lib.dvfu.ru:8080/lib/item?id=chamo:859390&theme=FEFU

2. Rackley Jerry Marketing Analytics Roadmap [Electronic resource] / Jerry
Rackley. - Apress, 2015. 2015 — Access: http://lib.dvfu.ru:8080/lib/item?
id=chamo:861385&theme=FEFU

3. Kleinaltenkamp, M., Plinke W., Geiger 1. Business Relationship

Management and Marketing: Mastering Business Markets. - Publisher Springer
-Verlag Berlin Heidelberg, 2015. — 338p. — Access:
http://lib.dvfu.ru:8080/lib/item?id=chamo:850405 &theme=FEFU,

4. Minazzi Roberta. Social Media Marketing in Tourism and Hospitality
[Electronic resource] / Springer International Publishing, 2015. - Access:

http://lib.dvfu.ru:8080/lib/item?id=chamo:854864&theme=FEFU

5. Hintze Stephanie .Value Chain Marketing [Electronic resource] / Springer
International Publishing, 2015 - Access: http:/lib.dvfu.ru:8080/lib/item?
id=chamo:858479&theme=FEFU

Form of final knowledge control: exam
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AHHOTaIMs K padoyeii mporpaMme JUCHHUILJIMHBI

“Marketing Management (MapkeTHHroBoe ynpasJenne)”

Yuebnniii kypc «Marketing Management (MapkeTHHTOBOE YIIPABIICHHE))
MpEeIHA3HAYEH 71 CTYAEHTOB HampaBiaeHus noarotoBku 38.04.02 MeHemKMEHT,
Marucrepckas mporpamMmma «MexayHapoaHbIM OU3HEC W yIpaBJieHUE MPOEKTaMU
(International Business and Project Management) (Ha aHTJTUHCKOM SI3BIKE)».

Hucuumnuaa «Marketing Management (MapKeTHHTOBOE yIpaBJICHUE)»
BKJIFOYE€HA B COCTAB BapUAaTUBHOW YacCTH OJI0Ka «J{MCIIMIUTUHBI (MOTYJIN ).

OOmmast TpyJI0eMKOCTh JTUCIUILIMHBI COCTaBiIsIeT 3 3adeTHble eauHUIbl, 108
YacoB. YYEOHBIM IUJIAHOM MPETyCMOTPEHBI JIEKIIMOHHbIE 3aHsATUS (12 yacoB),
npakTuueckue 3auarus (24 gyaca, B ToM uucie MAO 12 yacoB), camocTosiTeIbHas
pabota ctyaeHToB (72 yaca, B ToM 4ucie 36 4acoB Ha MOATOTOBKY K AK3aMEHY).
JlucumnivHa pean3yercs Ha 2 Kypce B 3 CEMECTPE.

HMucnumnaa «Marketing Management (MapKkeTHHTOBOE YIIPaBIICHUE)»
OCHOBBIBAETCS HAa 3HAHUSIX, YMEHMSIX WU HaBBIKAX, MOJYYEHHBIX B pe3yJIbTaTe
M3YUYCHHS] JUCHMIUIMH «MeToabl HUCCIeAOBaHUMD», «YTPABICHUE MPOEKTaMU»,
«JKOHOMETPHUKA», «YTNPABICHUYECKAs] 3KOHOMHUKA» M MO3BOJISET IMOATOTOBUTH
CTyIGHTOB K  HAY4YHO-UCCJIEJOBATEIbCKOM  paboTe U MPOXOKICHUIO
NPEIAUTIIOMHON MPAKTUKHU.

ConepxaHue JTUCHUIUIMHBI OXBaThIBACT CJICAYIOMIMK KPYTr BOMPOCOB:
BBEJICHUE B YINPABJICHUE MApPKETUHIOM, MapKETUHTOBBIN IUIaH, CTPATErHYECKUIA
mapkeTuHr, SWOT-aHanu3, B3aMMOOTHOLIEHUS C KIHWEHTAMH, CO3/IaHHE
NOTPEOUTENILCKON 1IEHHOCTH, POJIb MAPKETUHIOBBIX MCCJICOBAaHUN B YIIPaBICHUU
MapKEeTUHIOM, TIOTPEOUTENhCKAE PHIHKM U TMOTPEOUTENHCKOE TIOBEACHHE
NOKYyIaTeNsl, CErMEHTUPOBAHUE PBIHKA, CTPATETHMH CETMEHTHPOBAHMS, LICJIEBBIC
PBIHKH, ayIUT MAPKETUHTOBBIX MOKAa3aTeNel, onpeiesieHne FIEMEHTOB KOMILIEKCa
MapKeTHUHTa, MU(PPOBONA MAPKETUHT | T. 1.

Ocoboe BHUMaHHE YACISIETCS BOMPOCAM MPUHATHS MapKETUHTOBBIX

pELIeHUI Ha KOPIIOPAaTUBHOM YpPOBHE, B T.4. U3y4arOTCsl MOPT(EIbHbIE CTPATETUH,
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CTpaTeTUW WHTEHCUBHOTO POCTA, WHTETPATUBHBIC CTPATETHH, CTPATETHH
nuBepcuUKaIg, KOHKYPEHTHbBIE CTPATEeTHH.

KiroueBbIM  37€MEHTOM Kypca SIBIISCTCS TMOHUMaHWE IPUHITUIIOB
MapKEeTUHTOBOTO yIpaBjieHus: npeanpusitueM. CTyaeHTbl OyIyT BBITIOJIHATH, KaK
WHIUBUyaJIbHBIE, TaK W TPYIIIOBBIC 3a/JaHMsI, OCHOBAHHBIX Ha TMPAKTHYCCKUX
CUTyalMsiX, KOTOpBbIC pa3pabOoTaHbl C Y4YETOM CHENU(DHUKUA JeATeIbHOCTH
pPETHOHALHBIX KOMIIAHUH U KOMITAaHUH A3UaTCKO-THXOOKEAHCKOTO PEerHoHa.

Ileab - MOATOTOBKA CTYJIEHTOB II0 BOIPOCAM KOHIIEIHIIUW YIIPaBICHUS
MapKEeTUHIOM, CTPAaTeTUYECKOTO MAapKETHUHTa, NPUMEHEHUS HWHCTPYMEHTOB
TaKTHYECKOTO MapKeTHMHra W (OpMUpOBaHHE Y CTYJACHTOB MAapKETHHTOBOTO
MHPOBO33pPEHHUS, KOTOPOE  HAMpaBICHO HA  YNPaBICHUE  IIEHHOCTHBIM
MPEIOKCHHEM KOMITAHMM Ha OCHOBE TOHMMAHHUS HEOOXOIMMOCTH Pa3BUTHS
MapTHEPCKUX OTHOIICHUH CO CTEUKXOJJAEpaMH, YTO IMPUBOAWT K IOBBIMICHUIO
KamuTaIn3anuy On3Heca KOMIIaHUH.

3amauu:

- TOATOTOBHUTH CTYJCHTOB K CaMOCTOSTEIBHOMY TIPUHSTHIO PEIICHUH,
pa3pabOTKe TMPOJAYyKTa B COOTBETCTBMM C  3alpocaMu  MHOTpeOUTeNeH,
chopMHpOBaTh HABBIKK YIIPaBICHUS MOpTdeneM OpPeHIOB M MPOBOIUTH OpeH/I-
ayJInT;

- W3YYUTh W OIEHUTh MAPKCTHMHTOBBIC TEOPUM W KOHIEMIIUA B KOHTEKCTE
YIpaBJICHUS U OW3HEC-OTepalnii;

- TMPOAHAIM3UPOBATH  OTHOILIECHUS MEXIYy MOTpeOuTensiMmu, OusHec-
MIPaKTUKaMHU ¥ MEHEDKEepaMH 10 yCayraM / IPOyKTaM;

- OIICHUTh BIIUSHHUE COIHMAIBHBIX, JKOHOMHYECKHX, TOJUTHYCCKUX,
KYJIBTYPHBIX U JPYTUX (DAKTOPOB HA ACSATEIHHOCTh KOMITAHHH,

- BBUSIBIISAITH ~ MApPKETUHTOBBIE  MpoOsieMbl  OW3HEca W MPUMEHSTH
MapKETUHTOBBIC 3HAHUS ¥ HABBIKHU JJIS PEIICHUS TIPOOIIeM;

- OpraHW30BBIBATh W aHAIM3UPOBATH CBSI3aHHBIC YHCIIOBBIC U TpaduuecKue

JTAHHBIE ¥ TIEPEBOIUTh UX B OM3HEC-MH(OPMAIIHIO;



- TpUMEHATh dY(PPEKTUBHBIN aHATN3, BRIPA0ATHIBATh CTPATETUN U MIPUMEHSITh

KJTFOUEBBIC KOHIICTIIIUN TSI CO3/IaHUSI IIPOYHBIX OTHOIICHUH C KIIMCHTAMU,

- TpUOOpETEHUE HABBIKOB IO pa3padOTKe MapPKETHHTOBOIO IIJIaHa.

Jlns  ycmemmHoro w3yueHus auciuiuimabl  «Marketing Management
(MapkeTHHroBOE YIpaBJCHUE)» y OO0YYaIOMUXCS JIOJDKHBI OBITh COPMUPOBAHBI
CJIETYIONTHE TIPEIBAPUTEIBHBIC KOMIICTCHITHH:

- CIMOCOOHOCTH WCTOJB30BaTh OCHOBBI IKOHOMHYECKMX 3HAHWA B Pa3THMUHBIX
chepax AesTeIbHOCTH;

- CIMOCOOHOCTBHIO TTPOCKTUPOBATH OPTAaHU3AINMOHHBIE CTPYKTYPHI, Y4aCTBOBATh B
pa3pabOTKe CTpaTeruii yIpaBiICHHUS YSIIOBEUYSCKUMH PECypcaMu OpraHU3aIlvi,
IJIAHUPOBATh M OCYIIECTBIISITH MEPONPHUATHS, PACIIPEACIATh W JEIErHpOBaTh
MOJTHOMOYHSI C YYETOM JIMYHOM OTBETCTBEHHOCTH 32 OCYIIECTBISIEMBIC
MEpPOTIPHUSATHS,

- CIOCOOHOCTHIO  OLIGHUBATh JIKOHOMHYECKHE U  COIMAIbHBIC  YCJIOBHS
OCYIICCTBJIICHUS TPEANPUHUMATEIILCKOW JICSITCIIbHOCTH, BBISABIIATH HOBBIC
PBIHOYHBIE BO3MOKHOCTH ¥ (POPMUPOBATH HOBBIE OM3HEC-MO/IEIH.

B pesynbrare wu3yueHus JaHHOW JUCIHUIUIMHBL Yy  OOyYaromIuxcs

dbopmupyrotrcs  crneayromme NnpodecCUOHANbHbIE KOMMETEHIUU  (PJIEMEHTHI

KOMIIETCHITUH).
Koa u ¢popmyauposka ATanbl (OPMUPOBAHUS KOMIIETEHIIUU
KOMIIeTeHIIUH
[1K-4 - cnocoOHOCThIO - Konuenmuu ynpasiieHHs] MApKETUHIOM
aHAJIN3UPOBATh U - Crparernyeckoe IiaHUpOBaHUE OU3HEC-ETUHHIIBI
dbopmupoBath 3HaeT - MapkeTUHroBbIE CTpaTerMu Ha KOPIOPAaTUBHOM U
IPEIIPUHUMATEIBCKY IO (YHKIIMOHATIHLHOM YPOBHE
OpPUEHTALIUIO - CyIIHOCTB U cojiepKaHUEe MapKETUHIOBOIO IJIaHA
OpraHu3aluu - Pa3paboraTe MapKeTHHIOBBIN IJ1aH
(bopmupyetcs yacTuyHO) | YmeeT | - OOBACHUTH 3Talbl Mpoliecca TUIAHUPOBAHUS OM3HEC-

CTpaTEeruH.
- Mertogamu  BBISIBIEHHS  KJIFOYEBBIX  DJIEMEHTOB
MAapKEeTHHIOBOM CTpaTerny, OpPHEHTHPOBAHHOM Ha
KJIMEeHTa, U OOCYXXJEHUS HampaBieHUN yHpaBICHUS
MapKETHUHIOM, ONpEAEISIONMX  MapKETHUHIOBYIO
CTPAaTETHUIO.

- [Mogxomamu k pa3pabOTKe MapKETUHTOBOTO IJIaHa U
pa3paboTKu MapKEeTUHIOBOM cTpaTeruu

Bnanee




[TK-8 - ctocoGHOCTRIO - TexHonoruu TpeHIBOTYMHTA;
UCIIOJIb30BaTh 3uaer - MapkeruHroBble  MokazaTeld U KIIOYEBBIE
KOJIMYECTBEHHBIE U nokazarenu d¢ppextuBHocT (KPI).
KayeCTBEHHbBIE METOIbI _
JUTS IPOBE/ICHNS! - BeiienuTh TeHJCHINH PHIHKA HA OCHOBE TE€XHOJIOTHIA
NPUKITAHBIX TPCHIBOTYMHTAa W TPUMEHATH  JaHHBIE  JUIA
HCCIIeIOBAHMIL 1 TUTAHUPOBAHMSI CTPATETUU TPEIIPUSATHUS;
yIIpaBJIeHus Gu3Hec- Vaeer | [IpoBoaWTh aHaNMM3 BIUSHUSA TJIOOAIBHBIX CHJI M
MpoLeCccaMi, FOTOBHT Makpo(aKTOPOB HA JEATEILHOCTh KOMITAHUU;
AHATATHYECKIE - Ompenmensitb  crmocoObl  pearmpoBaHUsl  Ha
MaTepHAITHI TI0 MapKeTHHTOBYI) CpeAy W  HaXOJUTh  CHOCOOBI
pe3yITBTATAM HX MOBBIIIICHHSI KOHKYPEHTOCTTOCOOHOCTH TPEIPUSTHS
NPUMEHeHUs - Homioz[aMH K W3yYCHUIO BIUAHUA (PaKTOPOB
(bOpMHUpyETCS YaCTHYHO) BHEIIHEW cpeabl Ha JeATENIbHOCTh MNPEANpUsiTUS U
Bnangee | TeHaeHINU,
T - HuHcTpymMeHTaMM aHaiM3a TEHIACHUMM pa3BUTHS
PBIHKA, ONIPEICIICHHS TIEPCIIEKTUB PAa3BUTHUSI PhIHKA JJISI
MPUHSTHS YIPABJIEHUYECKUX pelIeHui
[IK-9 - Bnagenuem - MeToapl cTpaTernyecKoro aHajinsa;
MeTOJIaMuU - [logxon k co3nanuio NOTPEOUTENHCKON IEHHOCTH;
HKOHOMHYECKOTO U - [Ipotecc o1eHKM MapKETUHTOBBIX CErMEHTOB;
CTpaTernyeckoro aHaausa | 3Haer - Konuenmusi no3unuoHupoBanus U (HopMupoBaHHE
MIOBEICHUS KOHKYPEHTHBIX TIPEUMYIIECTB.
SKOHOMHUYECKUX areHTOB - MapkeTHHroBbI€ CTPATErMl Ha WHCTPYMEHTAIBLHOM
Y PBIHKOB B TJI00QTBHOM YPOBHE
cpene (popmupyercs - M3yunTh OCHOBHBIE XapaKTEPUCTUKH, BIMSIOMINE Ha
YaCTUYHO) MOBEJICHUE TTOTPEOUTEIICH;
- I[IpoBOANTH CerMEHTHPOBAHHUE PHIHKA U OMPEIEIUTDH
YMeeT | CerMEHTHI U IEJIEBbIC PhIHKH.
- IIpumMeHSITh MHCTPYMEHTHI MapKETHHTa OTHOIICHH,
HalleJICHHBIE  Ha  (OpPMHpOBAHHE  JIOSUTBHOCTH
oTpeOuTenei
- MeTolaMu CETMEHTUPOBAHUS PHIHKA IS BHISBICHUS
I[EJIEBBIX CETMEHTOB MOTPEOUTETHCKUX PHIHKOB
Bnanee | - HaBblkaMu TpUMEHSTH METOJBI CTPATETHYECKOTO
T aHanm3a
- CrocoOHOCTBIO paspaboTarth OCHOBHBIE
MapKETHHTOBBIC PEILICHUS

Jliist hopMHUpOBaHUS BBINIEYKA3aHHBIX KOMIIETEHIIUNA B paMKaxX JUCIMILIAHBI
«Marketing Management (MapkeTHHTOBOE  yINpaBleHUE)»  MPUMEHSIIOTCS
CICAYIOIIME METOJbl aKTHUBHOTO/ HMHTEPAKTUBHOTO OOYUYCHMs: JeJoBas Wrpa,

MO3TOBOM HITYPM, aHAJIN3 KOHKPETHBIX YUYEOHBIX CUTYalNi (METO KEHCOB).
1. CTPYKTYPA U COJEPKAHUE TEOPETHYECKOM YACTHU KYPCA

Tema 1. BBenenue B ynpaBJjieHMe MapKeTHHIOM (4 yaca)
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BBenenne B ymnpasieHue ~ MapkeTMHroM. KoHuenuuu  ynpaBieHHs
MapKeTHUHIOM. AHajiIu3 (PaKTOPOB MaKpO-CPe/Ibl U KOHKYPEHTHBIN aHanu3. Mojenb
matu  cunn M.Iloprepa. SWOT-anamn3. VYmnpaBneHue MapKEeTHHIOM — Ha
KOPIIOPaTUBHOM YpOBHE: 0a30Bble CTpaTerMd pPa3BUTHUS, CTPATETHH pOCTa,
KOHKYpEHTHBIE  cTpareruu. [lnaHupoBaHMe  MAapKETMHIOBOM  CTPAaTETHM:
MapKEeTUHIOBbIM TUIaH. Pa3paboTka MapKETUHTOBOM CTpaTeruu: MOCTPOEHUE
OTHOUIEHMH C  KiIuMeHTaMu. MapkeTuHr  B3aumooTHomeHui. Co3gaHue
NOTPEOUTENBCKOM 1IEHHOCTH W YIpaBJIEHUE TMOTPEOUTENHCKOW II€HHOCTHIO.
Co3nanue  JONTOCPOYHBIX ~ OTHOUIEHHMM W (OPMUPOBAHHE  JIOSUIBHOCTH.
[Torpeburenbckue pPHIHKM W TIOBEJIEHUE NOTpPEOUTENEl, MOBEIECHUE MAENOBBIX

MOKynaTeae. Y CTOMYMBBIM MAPKETUHT: COLIMAIbHASI OTBETCTBEHHOCTh U 3THKA.

Tema 2. CTparernyecKkuii MApKeTHHI: CeTMEHTHPOBaHME, LieJIeBble
PBIHKHM U MO3MLIMOHUPOBaHue (4 yaca)

VYropaBieHue MapKeTUHIOM Ha (YHKIIMOHAIBLHOM YpOBHE. YIpaBieHUE
MapKETUHIOBOW HMHpOpManuend sl NOHUMaHUS MOTPEOUTENbCKUX HWHCANTOB.
Ju3aiiH uccnenoBanus. KauecTBEeHHOE M KOJIMYECTBEHHOE UCCIIEIOBAHUE: METOIbI
u a”aims. Pa3paboTka MapKeTHMHTOBBIX CTpaTeruii st Ou3Heca Ha
(yHKUIHOHATBHOM YPOBHE. CerMeHTHpOBaHUE PBIHKA. Crparerun
CErMEHTHpPOBaHMsA pbIHKA. LlemeBble pblHKH. MapkeTuHroBass —crparerus,
OpPUEHTUPOBaHHAs Ha KIHMEHTA: CO3JaHUE LEHHOCTH ISl LEJEBBIX KIHMEHTOB.
Crpareruss nNO3WLMOHMPOBAHUA. MApPKETHHIOBBIE IIOKA3aTEIW M KIIOYEBBIC

nokazatenu d3hdexruBHoctu (KPI).

Tema 3. OnepannoHHbIH MapKeTHHT (4 Yaca)
VYnpaBieHue MapkeTUHIOM Ha MHCTPYMEHTAJIBHOM ypOBHE. XapaKTepHUCTUKA
5 - 7 Ps mapkerunra-mukc. Pa3paboTka kKomiuiekca MapkeTuHra. lIpomyKTsl,
YCIIyTU W OpeH/Ibl: MOBBIIIEHUE TOTPEOUTENbCKON 1IeHHOCTH. Pa3paboTka HOBOTO
OpOAyKTa W YIpaBIeHHWE NPOAYKTOBOH CTpaTerneld B 3aBUCUMOCTH OT €ro

KU3HEHHOro mukia. lleHooOpazoBaHMe M MNOTpPEOUTENbCKAass  LIEHHOCTb.
10



MapkeTUHroBbIE  KaHaJbl: MPEAOCTaBICHHE MOTPEOMTENHCKONH  IEHHOCTH.
NupopmupoBanue o NOTpeOUTENbCKOW LEHHOCTU: MHTETPUPOBAHHASI CTPATErHs
MapKEeTUHIOBbIX ~KOMMyHUKauuil. LluppoBoii MapkeTHHr UM NOpPHUMEHEHHE

WHCTPYMEHTOB IU(PPOBOTO MAPKETUHTA B KOMMYHUKAIIMOHHON CTPAaTETHH.
I CTPYKTYPA U COJEP)KAHUE MPAKTUYECKOH YACTH KYPCA

IIpakTuyeckue 3ausaTus (24 yaca, B ToM yucjie 12 yac. ¢ HCNOJIb30BaAHUEM

METO/I0B AKTUBHOI0 00y4YeHUs1)

3ansarue 1. Pazpadorka MapkeTHHIoBoO# cTpaTeruu (4 yaca)

1. KomnaHus 1 MapKeTHUHIOBasi CTPATErus: NapTHEPCTBO, KAK OCHOBA MOCTPOEHUS
OTHOILIEHUH C KIMEHTAMM.

2. YCTOMYMBBIN MAapKETHHT: COLIMAJIbHAS OTBETCTBEHHOCTD U ITHKA.

3. MapkeTHHrOBbIN IUIaH

4. CtpaTern4eckuii MapKeTHHT

5. Onpexnenenue 1ened 1 MUCCUM KOMIIAaHUH

6. busznec-noprdens u cTpaTeruu pocra

7. MapkeTtuHroBas mporpamma

3ansTHe 2. AHAJIM3 MAKPOCPeAbl, CTPaTern4ecKuii AaHAJIN3 U KOHKYPEHTHbIEe
crpareruu (4 yaca)

Memoo akmueno2o / uHmepaKmueHozo 00yuenus — memoo ouckyccuu (4 uac.)
1. MapkeTtuHrosas cpeaa
2. AHanu3 OKpyXarolleu cpelibl KaK CTPATErM4eCKUii HHCTPYMEHT
3. PESTLE u STEP ananus
4. TenneHMM MAapKETUHTA HA CTOPOHE CIIPOCa U MPEIOKEHUS Ha
MEKTyHAPOIHBIX PbIHKAX.
5. AHanu3upoBaTh BIUSHUE TII00ATBHBIX CUIT U MAaKpO-(PaKTOPOB Ha JESATEIHHOCTD
KOMIaHUHU.

6. KonkypeHTHBIE CHIIbI 1 KOHKYPEHTHBIN aHAJIN3
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7. CpaBHUTEIIbHBIN aHAIIN3.
8. Moaens nsatu cun M. Iloprepa.
9. SWOT-ananus

10. KoHKypeHTHBIE CTpaTeruu

3ausatue 3. IloTpeduTeIbCKHUE PHIHKU M CO3AaHHE MOTPEOUTENbCKOM
neHHocTu (4 yaca)
Memoo akmuenozo / uHmepaKkmueHozo 00y4eHus — Mmemoo uHme1;1eKm-
kapmol (2 uac.)
1. [ToTpeOuTenbCcKre MHCAUTHI
2. Ilponiecc NpUHATHS pEUIEHUs O MOKYIIKE U KapTa IMyTEIIeCTBUS TOTPEOUTENS
3. JleTepMUHAHTHI BOCTIPUHUMAEMON OTPEOUTEISIMHU LICHHOCTH MPEATTI0KEHUS
4. Co3lanue ¥ yIpaBlIeHUE TOTPEOUTEIbCKOMN 1IEHHOCThIO
5. CoumanbHble MeJMa, HaNpaBJIEHHbIE HAa BOBJEYEHUE MOTpeOUTENel B
KOMMYHUKAIIUIO ¢ OpeHIaMu TOBApOB U yCIyT
6. CoznaHue JOJTOCPOYHBIX OTHOILICHUW, HAlENeHHBIX Ha (QopmMupoBaHue
JIOSUTBHOCTH TIOTPEOUTENEH.
7. JlesnoBble pbIHKUA U OBEICHUE JEI0BbIX OKYIIATEIEH.

8. XapaKTepuCTHKa CIIENIOK ¢ OM3HEC-KIUCHTaMHU.

3ansTue 4. CerMeHTUPOBaHNE PbIHKA, IeJIeBble CETMEHTHI U OLIEeHKA
cerMeHTOoB (4 yaca)
Memoo akmuenoz2o / UHmMEPAKMUBHO20 00YUEHUA — MEM OO
cumyayuonnvix 3aoay (2 uac.)
1. AHanu3 noTpeOUTETHCKUX PHIHKOB.
2. OnpenesieHUE CErMEHTOB PHIHKA U LIEJIEBBIX CETMEHTOB
3. I[lepeMeHHBbIe 17151 CETMEHTUPOBAHUS MOTPEOUTETBCKUX PHIHKOB
4. CtpaTeruu cerMeHTUPOBAHMUS
5. Ctparernu NO3MIHOHUPOBAHMS

6. MapKeTI/IHFOBaH CTpaTerys: CO3AaHnC NCHHOCTHU IAJIA LEJICBBIX CCTMCHTOB.
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3ansaTue 5. MapkeTHHroBas MPOrpaMMa U KOMILIEKC MapKeTHHra (4 4acos)
Memoo akmuenozo / UHmMEPAKMUBCHO20 00yUeHUA — MeNOO 0e108011
uzpwt (2 uac.)
1. Onpenenenne 5-7 37€MEHTOB KOMILUIEKCA MapKETUHTA
2. Pa3zpaboTka MapKETHHIOBOM IIPOrPAMMBI.
3. MapKeTUHTOBBIE METPUKH
4. KntoueBsie nokazatenu 3gpdexruBHoctu (KPI)
5. Metonpl co3aaHusi MapKETUHTOBOTO OFOIKETa

6. Opranu3aimoOHHOE MOCTPOCHUE CIY>KObI MAPKETHHTA HA TIPEANIPUSTUN

3anaTue 6. PazpaboTka MapKeTHHIOBBIX CTPATEruii HA
HHCTPYMEHTAJIbLHOM YpPOBHe (4 yaca)

1. ITponykTel, yciyru u OpeHabl: (OPMUPOBAHUE LEHHOCTH MPEMTIOKEHUS
JUTSI IOTPEOUTEIIS.
2. Pa3zpaboTka HOBOTO MPOJIyKTa U CTPATETUHU €r0 KU3ZHEHHOTO LIUKIIA.
3. llenooOpa3oBaHue: MOHUMAHNUE U yY€T MOTPEOUTETHCKON IIEHHOCTH.
4. Cucrema MapKeTUHTOBBIX KaHAJIOB U CETh LIEHHOCTEN
5. MHorokananbHbli 1 OMHUKaHAJIbHBIA MAPKETUHT
6. MapKeTHHTOBbIE KaHAJIbI: IPEJOCTABICHHE MOTPEOUTENHCKON IIEHHOCTH.
7. KoMMyHUKaTUBHAs LICHHOCTb JJI KJIMEHTA: MHTErPUPOBaHHAs CTpATErus
MapKETUHTOBBIX KOMMYHUKAIIUH.
8. Omnpenenenue NpoABMKEHUSA, B TOM YHCIIE€ MPOAAXK, PEKIIAMbI U CBA3EH C
OOIIECTBEHHOCTHIO U IPYTUX KOMMYHHUKAIITMOHHBIX CTPATETUH.
9. JInuHble KOMMYHHKALIMK: IPSIMON U UHTEPAKTUBHBIA MAPKETHUHT,

10. ILludbpoBoit MapKETHHT.

III. YYEBHO-METOAUYECKOE OBECINEYEHUE

CAMOCTOSATEJIbHOW PABOTbI OBYYAIOIIUXCS
13



Y4eOHo-MeToIuUeCKOe 00ECTICUeHNE CaMOCTOSTENHLHOM paboThl 00YUYAIOIUXCS TI0

IUCLUIUINHE

«Marketing

Management

npexacrasiieHo B [Ipunoxenuu 1 u Bkirovaer B ceOs:

(MapkeTHHroBoe

YIIPABJICHHE )»

- IaH-rpaduK BBIIOJHEHUS CAMOCTOSTEIBLHOW pabOThl MO IUCHIUILIMHE, B

TOM YHCJIC IIPUMCPHBIC HOPMBI BPpCMCHHU HA BBIITOJIHCHUC 110 KAXKIOMY 3da/IaHUIO,

- XapaKTCPHUCTHUKA Sa)IaHI/Iﬁ JIIA CaMOCTOSITCIIbHOU pa6OTBI O6y‘IaIOIIII/IXCH n

MCTOJUYCCKHNEC PCKOMCHIAINH 110 UX BBIIIOJIHCHHIO,

- TpeOoBaHUS

K

CaMOCTOSITEJIbHOM pa60TBI;

npcaCTaBJICHUIO "

0 OopMIICHUTO

- KPpUTCPHUH OLICHKH BBLINIOJIHCHUS CaMOCTOSITEIIbHOU pa6OTBI.

IV. KOHTPOJIb JOCTUKEHUH LIEJIEA KYPCA

pEe3yJIbTAaTOB

Ne | Kontpo
I | Jupyem
/m 13(]
pas3ens
/ TEMBI
JIACIIVII
JIMHBI

Kopap! 1 aTans! popMupoBaHus KOMIETEHIHN

OrieHOYHEIE
CpelcTBa

TEKyLIUI
KOHTPOJIb

[Tpomex
y-
TOYHAS
aTTecTa
s
(Px3ame

H)

1 Tema 1

[1K-4

3HACT

- Kounenmnuun
MapKETHHTOM

- Crpareruueckoe
OWM3HEC-CTUHUITBI

- MapkeTuHTrOBBIE  CTpaTerdd  Ha
KOPIIOPATUBHOM M (YHKIIHOHATHHOM
ypOBHE

- CymHocTh ¥®
MapKETHUHIOBOTO IJIaHa

yIpaBIeHUs

IIJIaHUPOBAHUEC

coziepKaHue

Komnnoks
uyM (YO-
2),
Joxnan,
co00111IeH
ue (YO-
3)

yMeeT

- Pa3paboTaTh MapKeTHHIOBBIH IJIaH
- OOBACHUTH dTambl  Ipolecca
IUTAHUPOBAHUS OM3HEC-CTPATETHH.

Ketic-
3a1a4u
(IIP-11)

BJIAJIE
eT

- MeTtonaMu BBISBIIEHHS KIIFOYEBBIX
3JIEMEHTOB MapKETUHIOBOM
CTpaTeTuy, OPUEHTUPOBAHHOW HA
KIIMEHTA, u 00CyX/1eHUs
HaIlpaBJICHUN yIIpaBJICHUS
MapKETHUHIOM, OIPEAEIAIOIIUX
MapKETUHTOBYIO CTPATETHIO.

- Ilomxomamum K  pa3paboTke

IIpoexr
(ITP-9)

Bomnpoc
BI K
3K3aMEH
y Ne 1-
15

14




MapKETHUHIOBOTO IUJIaHA U pa3paboTKu
MapKETHHTOBOH CTpaTerHu

Tema 2

[IK-8

3HACT

- TexHOMIOTHMYU TPEHABOTYMHTA;

- MapkeTuHroBble TMOKa3aTead |
KITIOYCBBIC MOKa3aTeln
s dexruBaoctu (KPI).

Komnoks
uyM (YO-
2)

yMeer

- Bpimenute TeHAEHIMHM pHIHKA Ha
OCHOBE TEXHOJIOTUH TPEHJABOTYMHTA U
PUMECHSTh JTAaHHBIC ISt
TUTAHUPOBAHHUS CTpaTeruu
TPEANIPUSATHS;

- IlpoBomauTh aHanM3  BIMSHUS
rI00ANBHBIX CHJI M Makpo(aKkTOpPOB
Ha JIEATeTbHOCTh KOMIIAHHH;

- Ornpenensrsb CIIOCOOBI
pearupoBaHusT Ha MapKETHHTOBYIO
cpeny W HaXOOUTh  CIOCOOBI
TIOBBIIIICHHSI
KOHKYPEHTOCIIOCOOHOCTH
NpEANPHUSITHS

Keiic-
3a1a4u
(TIP-11)

BJIaJIC
€T

- IlogxomamMu K W3Y4YECHUIO BIMSIHUS
(dakTOpOoB  BHEWIHEW cpenpl  Ha
JeATeILHOCTD HpeANpUATHS "
TEHJICHIINH;

- WucrpymenTamu aHanm3a
TEHJICHINN pa3BUTHA pBIHKA,
OIIpEICTICHUS] TEPCIEKTUB PA3BUTHS
pBIHKA ISt TIPUHSATHS
YIIPaBICHYECKUX PEHICHUH

[IpoekTt
(ITP-9)

Bomnpoc
bl K
JK3aMeH
y Ne
16-30

Tema
1,3

IK-9

3HACT

- MeTronbl cTpaTern4eckoro aHam3a;
- IMooxon K CO3IaHUIO
NOTPEOUTENHCKOU IEHHOCTH;

- Ilpomecc OIEHKH MapKETHHTOBBIX
CETMEHTOB;

- Konmenmusi mo3WIMOHUPOBAHUS W
(dhopmupoBanue KOHKYPEHTHBIX
IPEUMYIIECTB.

- MapkeTUHroBbIE CTpaTerHH Ha
MHCTPYMEHTAJIHHOM YPOBHE

Komnmnoks
uym (YO-
2)

yMmeeT

- N3yunth OCHOBHBIE
XapakTEePUCTUKH,  BIUAOIIME  HA
MOBEJICHUE TTOTPEOUTEIICH;

- IlpoBoguth  cerMeHTHpOBaHHE
pbIHKA U OMNpPENEITUTh CErMEHTHI M
LIEJIEBbIE PHIHKU.
- [IpumeHnATH
MapKeTHUHTa OTHOLIEHUH,
HalleJIeHHble  Ha  (OpMHUpOBaHUE
JO0sIbHOCTU OTpeOUTENeH

WHCTPYMEHTBI

Keiic-
3a1a4u
(TIP-11)

BIIAJIE
€T

- Metonamu CErMEHTUPOBAHUSA
pBIHKA ISl BBISBICHUS  II€NIEBBIX
CErMEHTOB NOTPEOUTEIILCKUX PHIHKOB

IIpoexr
(ITP-9)
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- Hasrpixkamu MNPUMCHATL MCETO/bI
CTPaTErn4ecKoro aHaIu3a

- CnocoOHOCThIO paspaboTatb
OCHOBHBIC MaPKETUHIOBBIE PEIICHHS

YO-2 — xomnokBuym, YO-3 — noknan, coobmienune, [1P-11 xeiic-3agaua, ITP — 3 acce, I1P-9 — mpoexrtsr (MaitHA
Kapra).

Tumosrle KOHTPOJIbHBIC 3adaHusd, METOANYCCKUC MaTcpualibl,
ONpeeAIoNUMe MPOLeAYPhl OLICHUBAHUS 3HAHWM, YMEHUIl U HABBIKOB U (WJIN)
OmbITa ACATCIBbHOCTH, a4 TaKXC KPHUTCPHUU U ITOKa3aTciin, HCO6XO)II/IMBIC JJIA
OLICHKM 3HAHWM, YMEHHMI, HaBBIKOB M XapaKTEPU3YIOIIHE 3Tarbl (HOPMUPOBAHUS

KOMIIETEHIIMN B TIPOIIECCE OCBOEHUSI 00pa30BaTEIbHON MPOTrpaMMBbl IIPEICTABIICHBI

B [Ipunoxxenuu 2.

V. CIIMCOK YYEBHOM JIUTEPATYPbI U UH®OPMAIIMOHHO -
METOANYECKOE OBECHHEYEHUE JUCHUIIJIMHBI

OcHoBHas JuTEpaTypa

1. Spotts Harlan E. Creating and Delivering Value in Marketing [Electronic
resource] / Harlan E. Spotts. - Springer International Publishing, 2015 — Access:

http://lib.dvfu.ru:8080/lib/item?id=chamo:859390&theme=FEFU

2. Rackley Jerry Marketing Analytics Roadmap [Electronic resource] / Jerry
Rackley. - Apress, 2015. 2015 — Access: http://lib.dvfu.ru:8080/lib/item?
1d=chamo:861385&theme=FEFU

3. Kleinaltenkamp, M., Plinke W., Geiger 1. Business Relationship
Management and Marketing: Mastering Business Markets. - Publisher Springer
-Verlag Berlin Heidelberg, 2015. — 338p. — Access:
http://lib.dvfu.ru:8080/lib/item?id=chamo:850405&theme=FEFU,

4. Minazzi Roberta. Social Media Marketing in Tourism and Hospitality
[Electronic resource] / Springer International Publishing, 2015. - Access:

http://lib.dvfu.ru:8080/lib/item?id=chamo:854864&theme=FEFU
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http://lib.dvfu.ru:8080/lib/item?id=chamo:854864&theme=FEFU
http://lib.dvfu.ru:8080/lib/item?id=chamo:850405&theme=FEFU
http://lib.dvfu.ru:8080/lib/item?id=chamo:861385&theme=FEFU
http://lib.dvfu.ru:8080/lib/item?id=chamo:861385&theme=FEFU
http://lib.dvfu.ru:8080/search/query?match_1=PHRASE&field_1=p&term_1=Springer+International+Publishing&theme=FEFU
http://lib.dvfu.ru:8080/search/query?match_1=PHRASE&field_1=p&term_1=Apress&theme=FEFU
http://lib.dvfu.ru:8080/lib/item?id=chamo:861385&theme=FEFU
http://lib.dvfu.ru:8080/lib/item?id=chamo:861385&theme=FEFU
http://lib.dvfu.ru:8080/search/query?match_1=PHRASE&field_1=a&term_1=Harlan+E.+Spotts++&theme=FEFU

5. Hintze Stephanie .Value Chain Marketing [Electronic resource] / Springer
International Publishing, 2015 - Access: http://lib.dvfu.ru:8080/lib/item?
1d=chamo:858479&theme=FEFU

JlonmoiHUTEIbHAA JIMTEpaTypa
(neuamuvle u 21eKMpOHHbLE UZOAHUSL)
6. AHaIUTUYECKUII MApKETHHI: YTO JOJDKEH 3HAaTh MApKETUHTOBBIA aHAJIUTHUK:

VYuebnoe mocobue / T.H. Pepkukora. - M.: HUIl UHOPA-M, 2014. - 288 c.
Pexxum nocryna - URL:  http://znanium.com/catalog.php?bookinfo=424027

7. Fred R. D. Strategic management: Concepts and cases / Fred R. David. - New
Jersey: Pearson Education, 2005. - 432 p. 10th ed. http://lib.dvfu.ru:8080/1ib/item?
id=chamo:234491&theme=FEFU

8. MexyHapoaHblii MapKeTHHT B Ou3Hec: ydeOHoe nmocobue / H. K. Mouceesa.
M.: Uudppa-M,  2015. -  27lc. Pexum  pmocryma - URL:
http://lib.dvfu.ru:8080/lib/item?id=chamo:794684&theme=FEFU

9. MapxkerunroBbiii ayaut: YueOnuk / [[.B. Tropun. - 2-e uszn., gom. - M.: HULL
NHOPA-M, 2014. - 285 C. Pexum JIOCTyTIa - URL:
http://znanium.com/catalog.php?bookinfo=429741

10.Kotler Ph. Principles of marketing / Philip Kotler, Gary Armstrong. — 13" ed -
New Jersey: Prentice Hall, 2010. — 613p. — Access:
http://lib.dvfu.ru:8080/lib/item?id=chamo:292758&theme=FEFU

11.MeHemKMEeHT, OpUEHTUPOBAHHBIA Ha PbIHOK : yueOHUK / XKan-)Xak Jlamben,
Py6en Yymnurac, M3abens ymunr ; [mep. ¢ anrn. M. U. Mankosa]. C-II6,
[Turep, 2013. — 718c. Pexum moctynma - URL: http:/lib.dvfu.ru:8080/lib/item?
1d=chamo:359058 &theme=FEFU

12.MapKeTHHTOBbI€ MCCIICIOBAHUS PHIHOYHBIX HHIII MHHOBAIIMOHHBIX IMPOIYKTOB /
B.E. Tokapes. - M.: Maructp: HULl UHOPA-M, 2013. - 272 ¢. Pexum nocryna -
URL: http://znanium.com/catalog.php?bookinfo=397362
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http://znanium.com/catalog.php?bookinfo=424027
http://znanium.com/catalog.php?bookinfo=397362
http://znanium.com/catalog.php?bookinfo=429741
http://lib.dvfu.ru:8080/lib/item?id=chamo:292758&theme=FEFU
http://lib.dvfu.ru:8080/lib/item?id=chamo:234491&theme=FEFU
http://lib.dvfu.ru:8080/lib/item?id=chamo:234491&theme=FEFU
http://lib.dvfu.ru:8080/lib/item?id=chamo:858479&theme=FEFU
http://lib.dvfu.ru:8080/lib/item?id=chamo:858479&theme=FEFU
http://lib.dvfu.ru:8080/search/query?match_1=PHRASE&field_1=a&term_1=David,+Fred+R.+&theme=FEFU
http://lib.dvfu.ru:8080/search/query?match_1=PHRASE&field_1=p&term_1=Springer+International+Publishing&theme=FEFU
http://lib.dvfu.ru:8080/search/query?match_1=PHRASE&field_1=p&term_1=Springer+International+Publishing&theme=FEFU

13.Michael R. Solomon Consumer Behavior: Buying, Having, and Being / 11th
ed. New York: Pearson, 2009. - 608 p. Access - URL:

https://www.researchgate.net/publication/280824090_Consumer_ Behavior Buyin

g Having and Being 8th ed20091Michael R _Solomon Consumer Behavior B

uying Having and Being 8th ed Upper_Saddle River NJ Pearson Education_
2009 ISBN -13 978-0-13-515336-9 -10 _0-13

14.Management. Marketing. Leadership. Best for 2015: Reference book - M .:
Alpina Publisher, 2017. - 212 p.: 60x90 1/16. - (Harvard Business Review top 10

articles) - Access mode: http://znanium.com/catalog/product/1002609
15.MexayHapoaHblii MapKeTHUHT: ydeOHoe mocobue it OakamaBpoB / H. A.
Haraneresnu, E. B. Hcaenko, O. H. PomanenkoBa wm np.; mox pen. H. A.
Haraneresnua. M.: @unancoBbiii yHuBepcuTeT npu IIpaBurenscree Poccuiickon
denepanuu., 2015 — 291c. Pexxum JOCTyTIa - URL:
http://lib.dvfu.ru:8080/lib/item?id=chamo:807445 &theme=FEFU

Ilepeyens pecypcoB HHGPOPMAUOHHO-TEJIEKOMMYHUKAIMOHHON CeTH
«AHTepHeT»
1. EBpomonutop - Odwunuaneueiii caiit. - Pexum pgoctyma: URL:

http://www.euromonitor.com/

2. Otuern xommanuu Nielsen: News and reports of The Nielsen Company.
OdunmanbHbIi CauT. - Pexum JNOCTyIIa: URL:

http://www.nielsen.com/eu/en.html

3. Bcemupnas  toproBas  opranmzamusi (World Trade  Organization).
OdurmanbubIil caltT. - Pexxum noctyna: URL: http://www.wto.org/

4. Bcemupnsiii 6ank (World Bank). URL: http://www.worldbank.org/

5. Bcemupnas  toproBas  opranmzamus  (World Trade  Organization).
Odurmanbuelil caifT. - Pexxum noctyna: URL: http://www.wto.org/

6. The UNESCO Institute for Statistics: The UNESCO Institute for Statistics.

Odunmaneuelil caT. - Pexxum noctyna: URL: _http://uis.unesco.org/
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http://www.wto.org/
http://www.wto.org/
http://www.euromonitor.com/
http://lib.dvfu.ru:8080/lib/item?id=chamo:807445&theme=FEFU
http://uis.unesco.org/
http://znanium.com/catalog/product/1002609
http://www.worldbank.org/
https://www.amazon.com/Michael-R.-Solomon/e/B001IGOM2M/ref=dp_byline_cont_book_1

7. busnec pecypcsl Business Resources: EBSCO Information Services: Business
Source Ultimate. Odunuaneupeiii  caidt. - Pexum pocryma: URL:

https://www.ebscohost.com/academic/business-source-ultimate

8. Marketing Research and Information Systems: Marketing Research and
Information Systems. Odunmnaneueii caidt. - Pexum pgocrynma: URL:

http:// www.fao.org/docrep/w3241e/w3241e00.htm#Contents

IIepeyeHb MHPOPMALUOHHBIX TEXHOJIOTI I
U MPOrPaMMHOI0 odecrevyeHus
[Tporpammuoe obGecrieuenne: Microsoft Word, Microsoft Excel, Microsoft

PowerPoint, IBM SPSS.

VI. METOAUYECKHUE YKA3AHUA 11O OCBOEHUIO IUCHUIIJIMHBI

Peanuzanms gucrumummasl - «Marketing  Management  (MapkeTHHTOBOE
yIpaBJ€HHUE)» NpeaycCMaTpUBaeT CIEAyIOLIME BHIbI Y4eOHOIl paboThl: JIEKLHUH,
MPAKTHYECKUE 3aHATHSA, CAMOCTOSTENIbHYIO PabOTy CTYEHTOB, TEKYIIUNA KOHTPOJIb
Y IPOMEKYTOUHYIO aTTECTALUIO.

OcBoenue kypca aucuuiuinHbel «Marketing Management (MapkeTuHroBoe
YIOPABJICHHE)» MPEANOIAraeT PEUTHHIOBYIO CUCTEMY OLICHKM 3HAHUM CTYJCHTOB U
pEeIyCMaTpUBaeT CO CTOPOHBI IIPENOJAaBareiss TEKyLIMH KOHTPOJIb 32
MOCEIIEHUEM CTYJAEHTaMu JIeKUUH, TOJTOTOBKOW M  BBIIIOJIHEHHUEM BCEX
NPAKTUUECKUX 3aHATHH C 00s3aTeNbHBIM MpPEJOCTaBIEHUEM OT4eTa O padoTe,
BBIIIOJITHEHUEM BCEX BUJIOB CAMOCTOSITENIbHOU pabOTHl.

[TpomexyTounoii arrecranmeit mo aucuuruimHe «Marketing Management
(MapkeTHHroBO€ ynpaBJIEHUE)» SIBISETCSA SK3aMEH, KOTOPBIA IPOBOJUTCS B BHUJIE
YCTHOTO OIIpoca.

B tedenue yueOHOro cemectpa oOy4aromumcs: He00X0UMO:

® OCBOUTH TeopeTHdeckuii maTepuai (20 6aioB);

® YCIELIHO BBINOJIHUTH ayIMTOPHBIE U KOHTPOJIbHBIE 3aAanus (50 OamioB);
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® CBOEBPEMEHHO M YCHEIIHO BBIIOJHATH BCE BHUABI CAMOCTOATEIBHON
pa6oTsl (30 GanoB).

CryneHT cuWTaerca arrecToBaHHbIM 1o  jgucuuiuinHe  «Marketing
Management (MapKkeTHMHIOBO€ YIpaBJIEHHE)» IMPU YCIOBUU BBIIIOJHEHUS BCEX
BUJIOB TEKYLIEr0 KOHTPOJS M CaMOCTOATENbHON paldOThl, MPELyCMOTPEHHBIX
y4eOHON MPOrpaMMoil.

Kpurepun  ouenkun no  gucuuiuindHe — «Marketing ~ Management
(MapkeTuHroBO€ ynpaBiieHUE)» 75l aTTECTAllMU Ha 3K3aMeHe ciieaytomnue: 86-100
0aioB — «OTIMYHO», 76-85 OamioB — «xopomoy», 61-75 OamwioB —
«yAOBJIETBOPUTEIIbHO», 60 1 MEHEE OAJITIOB — «HEYIOBIETBOPUTEIBHOY.

[lepecuer 06amioB MO TEKyIIEMY KOHTPOJIO U CaMOCTOSITEIBHON padoTte

MIPOU3BOJIUTCS TI0 (hopMyJIe:

P(n) =2,

“1 0, k
X
max
i=1| 0O,

roe: W= Z kY s TeKyIIero peiTHHra;

i=1

m
W= k! 1 HTOrOBOTO pEUTHHTA;

i=1
P(n) — pedTHHT CTylIEHTA;
m — o0111ee KOJIMYECTBO KOHTPOIBHBIX MEPOTPUSATUI;
1 — KOJIMYECTBO MPOBEACHHBIX KOHTPOIBHBIX MEPOIPUATHUI;
O; — GaiJ, MOTy4YEHHbIN CTYAEHTOM Ha i-OM KOHTPOJbHOM MEPOIIPUSITHH;

O — MaKCHUMaJIbHO BO3MOKHBII Oajl CTyJeHTa MO i-My KOHTPOJIbBHOMY

MEpPOMNPUSTHIO;
k; — BecoBoi KOA((HULIUEHT i-T0O KOHTPOIBLHOTO MEPOTIPHSTHS,

k! — BecoBOM KO3(P(QULUHUEHT i-r0 KOHTPOJIBHOTO MEPONPUATHS, €CIH OHO

1

ABJIACTC OCHOBHBIM, NN 0, CCJIN OHO ABJIICTCA JOIMOJIHUTCIBbHBIM.

20



Pexomenganum mo INIAHUPOBAHHUIO U OPraHM3allu BPEMEHH,

OTBCACHHOI'O HA U3YYCHUE NUCIHUILJIMHBI

OnTtuMalnbHBIM BapUAHTOM IUIAHUPOBAHUS M OPraHU3alldd CTYJICHTOM
BPEMEHHU, HEOOXOIUMOTO Il M3Yy4YCHUs AUCIUILUIMHBI, SBJISIETCS PaBHOMEPHOE
pacnpeneneHue y4dyeOHOW Harpy3Ku, T.€. CHCTEMAaTHYEeCKOE€ O3HAKOMIIEHHE C
TEOPETUYECKUM MaTepuajJoM Ha JIEKIUOHHBIX 3aHIATHSIX W  3aKpeIvieHue
MOJIYYEHHBIX 3HAHUM TMPU MOJATOTOBKE M BBIMOJHEHUM MPAKTUYCCKUX 3aJIaHUN U
3aJIaHu, TPETYCMOTPEHHBIX NI CAMOCTOSTEILHON pabOThI CTYICHTOB.

[ToAroTOBKY K BBITIOJIHEHUIO MPAKTUUYECKUX 3aJaHUl HEOOXO0IMMO TTPOBOIUTh
3apaHee, 4ToObl ObLJIa BO3MOXHOCTh IPOKOHCYJIBTHPOBATHCA C MPENOAaBaTEIeM
M0 BO3HUKAIOIIUM BompocaM. B ciydae mpomycka 3aHSATHS, HEOOXOIUMO
MPE0CTaBUTh MUCbMEHHYIO Pa3padO0TKy MPOIYIIEHHOTO 3aHATHS.

CamocTosTeNbHYyI0 paboTy ClEAYyeT BBINOJIHATH COMIACHO Tpaduky Hu

TpC6OBaHHHM, MMPpCAJIOKCHHBIM ITPCIIOAABATCIICM.

AJITOPUTM M3YUYeHUs TUCHUTTIHHBI
Ha nepBom 3ansatumn «Marketing Management (MapkeTHHTOBOE YIIPABJICHHE)»
CTyZICHTaM HEOOXOIUMO COOOIIUTH CIETYIONIYI0 HH(POPMAIIHIO:

1) BbIIaTh PEUTHHT-TUTAH OCBOCHHMS YYEOHOTO Kypca H  OOBSCHHUTH
0COOEHHOCTH BEJICHUSI PEUTHHTOBOM CHCTEMBI OLIEHKA OCBOCHHS 3HAHUM
JCHUTUIVHBI,

2) BBIAATH CIIUCOK OCHOBHOM M JIOMOJHUTEIBHOM Y4UeOHOW JIMTEpaTyphl,
NepeyYeHb pecypcoB ceTu «THTepHeTY;

3) BbIaTh TUIAH-TpPAUK BBIMOJHEHUS CaMOCTOSITEIIBHOM paboOThl  TIO
JMCITUTITIHE;

4) Bpemsi KOHCYJbTAIIMU 110 TUCIUILIAHE.

N3ydyeHne IUCHMIUIMHBI TPEANOJaracT MpPOBEICHUE JICKIUNA, 3aKperuieHUe
MaTepyajia Ha TMPAKTUUYECKUX 3aHATUSAX B (PopmMax KOJUIOKBUyMa, JOKJIAJOB,

COOOIIEHUM, KOHTPOJIbHBIX pabOT, 3CCE, BBIMOJHEHUM MPOEKTOB M COCTABJICHUU
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MHTEJUIEKT-KapT (MaiHa-kapT). [locTpoeHume MalHA-KapT pEeKOMEHIyeTcs st
NoBbIICHUS  APPEKTUBHOCTH  OOyueHHS W CUCTeMaTW3alusi 3HAHUK 110
MapKETUHIOBBIM HCCIIEJIOBAHUSIM, JJIsi OTPAOOTKH HABBIKOB PabOTHI C POCCUNUCKUMU U
3apyOCKHBIMH Ty OJTUKAITUSIMH.

CryneHTy peKOMEHIyeTCs CIEAyIoIas cXeMa IMOATOTOBKH K CEMUHAPCKOMY
3aHSATHIO!

1. IlpopaboTaTh KOHCHEKT JICKITHIA,

2. IlpounTaTh OCHOBHYIO W JOIOJHUTEIBHYIO JIUTEPATYPY, PEKOMEHOBAHHYIO
0 U3y4aeMOMY pa3/Iely;

3. OTBETUTH HA BOMPOCHI [JJaHA CEMHUHAPCKOTO 3aHATHS;

4. BBIIIOJIHUATH JOMAIITHES 3aaHHE;

5. IlpopaGoTarh TECTOBBIC 3aJaHUS U 3a]Ia49H;

6. [Ipu 3aTpynHeHusIX chopMyIupoBaTh BOMPOCHI K MPENoIaBaTelIio.

CeMuHapckue 3aHSTHSI MOTYT TMPOBOAUTHCS B (opme Oeceapl €O BCEMH
CTYACHTaMU TIpyHNbl WIM C OTHENbHBIMU CTYJEHTaMU. OJTOT BHUJ CEMHHapa
Ha3bIBaCTCS KOJUIOKBUYMOM (coOecenmoBanue). KomokBUYyMBl TPOBOISATCS 10O
KOHKPETHBIM BOIIPOCaM JUCHMIUTMHBL. OT ceMuHapa KOJUIOKBHUYM OTJIMYAaeTcs, B
NEPBYIO Ouepelb TeM, YTO BO BpPEMSI STOrO 3aHATHS MOTYT OBITh OIPOIIEHBI BCE
CTYJCHTBI WM 3HAYUTENIbHAS YaCTh CTYICHTOB IPYTIIHI.

B Xxone KoJIOKBHyMa BBISCHSIETCSI CTENEHb YCBOCHHUSI CTYICHTAMHU IOHSATHI U
TEPMHUHOB [0 BXHEHIIMM TeMaM, YMEHHE CTYJCHTOB IPUMEHSTh IOyYEeHHbIC
3HaHUS JJIs1 PEILICHUs] KOHKPETHBIX MPAaKTUYECKUX 3ajau. Kak npaBuiio, KOJUIOKBUYMBbI
IPOBOJISATCS 110 TEMaM, 110 KOTOPBIM HE 3aIJITAHUPOBAHBI CEMUHAPCKUE 3aHSTHSL.

[IpaBuibHast ~ opraHu3aiyisi  CaMOCTOSITETIBHBIX ~ YYEOHBIX  3aHATUH, HUX
CHCTEMAaTUYHOCTh, 1IEIeCO00pa3HOe IUIAHUPOBAHKWE pPabOYero BPEMEHU MO3BOJISET
CTYJACHTaM pa3BUBATh YMEHUS M HABbIKK B YCBOGHUM U CHCTEMaTH3alMH
MPUOOpPETAEMBIX 3HAHUM, 00ECIIEUNBATh BHICOKUN YPOBEHb YCIEBAEMOCTHU B MEPHOT
00y4eHus1, TOTYYUTh HABBIKH MOBBIIICHUS TPOPECCHOHATEHOTO YPOBHSI.

3amaun TperoiaBaTelisi Mo TUTAHWPOBAHUIO U OpPraHU3alli CaMOCTOSITEIbHOMN

paboThI CTyIEHTA:
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1. CocraBneHue miaHa caMOCTOSATEILHON pabOThI CTY/IEHTA MO TUCIUTLINHE.

2. Pa3paboTka u Bblja4a 3aaHUI 17151 CAMOCTOSITENIbHON PaOOTHI.

3. O0yueHue CTyJEHTOB METOJIaM CaMOCTOSITEIbHON paOOThI.

4. Opranuzanys KOHCYJbTAalUMWA [0 BBIIOJHEHUIO 3aaHuil  (YCTHBIN
MHCTPYKTaX, MUCbMEHHAS] HUHCTPYKIIUS).

5. KoHTponp Hajg XOAOM BBINOJHEHUS WM PE3YyJIbTATOM CaAMOCTOSITEIbHOU
paboThI CTyICHTA.

CamocTtosiTenbHass paboTa, BBIMOJHIEMAas CTyJACHTAaMU IO OpraHW3alud U
MIPOBEICHUIO MAPKETUHTOBBIX HCCIIEIOBAHUMN, MO3BOJSET YIIIyOUTh W 3aKPETHThH
3HaHUS, TIOJIyYEHHBIE B MPOLIECCE U3YUYEHHS HE TOJBKO CIEHHAIBHBIX AUCIUILINH,
HO Y TUCUHUILIMH IIUKJIa o0uenpodeccuoHaabHOM MOArOTOBKH.

BrlimotHeHEE caMOCTOSATENHHOM PaOOTHI PETyCMaTPUBAET:

- CHUCTEMAaTHU3alIMIO, 3aKPEIUICHHEe, PACIIMPEHUE 3HAHUM MO CNEeHHUATBHOCTH U
AKTHUBHOE UX MPUMEHEHUE MPU PEIICHUHU KOHKPETHBIX MAPKETUHIOBBIX 3a]1a4;

- Pa3BUTHE HABBIKOB CaMOCTOSITEJILHOIO TBOPYECTBA CTYJEHTOB, OBJIAJCHUE
METOAUKOW  HWCCIEIOBAHUSI M OKCIEPUMEHTUPOBAHUS  TPU  PEIICHUH
pa3pabaThIBa€MbIX B CAMOCTOATEILHON paboTe MpoOiieM U BOIIPOCOB.

[Ipeanaraemasi TemMaTUKa CaMOCTOATENBHONM pabOThl OXBAaTHIBAET BECHh
KOMILJIEKC BOMPOCOB, PACKPBIBAIOIIUX COJAEpPKAHUE IMpollecca OpraHU3alMH U
MIPOBEJICHUS] MAPKETUHIOBBIX UCCIIE0BaHUM.

CamocrosTenbHas padoTa CTYJEHTOB 3aKJII0YAETCA B CIEAYIOIIEM:
1. TlonroToBka K MpakTUUYECKUM 3aHSATUSIM - TIOBTOPEHUE JIEKIIMOHHOTO MaTepuaia,
YTEHUH YYEOHMKOB W CHEUUAILHOW PEKOMEHJIOBAHHOW JIMTEPaTypbl IO IUIaHYy
MPAKTUYECKUX 3aHSATHA.
2. IToaroToBKa 3cce U rioccapusi Mo OJHOM U3 MPEIOKEHHBIX TEM.
3. Pabota c poccuiickumu U 3apyOeXHbIMH 0a3zaMu JaHHBIX JUIsi cOopa
HE00X0AMMOW HH(pOpMaLUH.
4. CO0p BTOPUYHBIX JAHHBIX ISl paOOTHI MO MPOEKTaM U TOJATOTOBKH K JICTIOBBIM
urpam.

5. IToaroroBka K DK3aMeHaM.
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Jlrobass  ¢opma camocrosTenbHOW — pabOThl  CTyAeHTa (TOATOTOBKA K
CEMHHAPCKOMY 3aHSATHIO, HAIMCAHHWE 3CCe, JOKJIaaa M T.I.) HAYMHACTCS C M3YUYCHHS
COOTBETCTBYIOIICH JIMTEpaTyphl Kak B OMOIMOTEKE, TaK W UCIIONBL3Ys DJICKTPOHHBIC
0a3pl jaHHBIX OubOIHoTekn. K Kakmoil Teme y4deOHOW JHMCIUIUTMHBI TOJ00paHa
OCHOBHA$ U JIOTIOJTHUTEIIbHAS JINTepaTypa.

CamocrosiTenibHasE paboTa MOXKET OCYIICCTBIISATHCS ~WHAWBUAYATHLHO — WIH
IpyIIaMH CTYJCHTOB B 3aBUCHMOCTH OT IIEJIM, O00beMa, KOHKPETHOH TEMAaTHKH

CaMOCTOSITEIIbHOM pabOThl, YPOBHS CIIOKHOCTH, YPOBHSI YMEHUI 00yUYarOIIMXCSL.

PexoMeHnganuu mo noaAroToBKe K IK3aAMCHY

[loaroroBka K 3K3aMeHy M €ro pe3yJIbTaTUBHOCTb Takke TPeOyeT y CTYIEHTOB
YMEHHUSl OINTHMalIbHO OpPraHM30BBIBATH CBOE Bpems. IMpeanbHo, eciau CTyJEeHT
O3HAKOMWJICSI ¢ OCHOBHBIMH IIOJIOKEHUSIMU, ONPENEICHUSAMH U MOHITUAMHU Kypca B
IPOLIECCE AYAUTOPHOTO W3Y4YCHHs IUCLHMIUIMHBL, TOIZA IOJArOTOBKA K JK3aMEHY
MO3BOJIUT CUCTEMATU3UPOBATh N3yUYEHHBII MaTepual U TiTy0xke ero YyCBOUTb.

[ToaroToBKy K 3K3aMeHy JIydIll€ HAauWHATh C PACIPENEICHUS IPEII0KEHHBIX
KOHTPOJIBHBIX BOIPOCOB M0 pas3zienaM M TeMaM Kypca. 3aTeéM HEOOXOJMMO BBISICHUTh
HAJIMYME TEOPETHUYECKHX HCTOYHMKOB (KOHCIIEKTAa JIEKIMH, yYEOHMKOB, y4eOHBIX
nocoouit).

[Ipy wu3ydyeHunm MaTepuaiga CIEAyeT BbIACIATh OCHOBHBIE —TIIOJIOKEHMS,
ONPENENICHU W MOHATUS, MOXHO HX KOHCHEKTHPOBaThb. BBIAEICHHE OMOPHBIX
NIOJIOKEHUM 1aCT BO3MOYKHOCTh CUCTEMAaTH3UPOBATh MPEICTABICHUS 10 JUCLIUILUINHE
Y, COOTBETCTBEHHO, PE3YJIbTaTUBHEE ITOATOTOBUTHCS K 3K3aMEHY.

KoHTponb ycneBaeMOCTH OCYILECTBISIETCS B COOTBETCTBUM C PEUTUHIOBOM
CHCTEMOM OLICHKM 3HAaHUU CTyAEHTOB. [IpOMEXyTOUHBIA KOHTpPOJb (3K3aMEH)

MPOBOIUTCS B (hopMe coOECeIOBaHYIS.

VIL. MATEPUAJILHO-TEXHUYECKOE OBECIIEYEHUE
T CHUTIIAHBI
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Jns obecnieuenusi oOpa3oBaTeIbLHOTO Mpolecca o auctuiuinHe «Marketing
Management (MapKeTHHIOBOE yNpaBJIEHUE)» HEOOXOIUMBI:

- yueOHas ayTuTOpHUs C MYJIbTUMEIUHHBIM ITPOCKTOPOM M IKPAHOM;

- IOCTYII B ceTb IHTEpHET;

- Ui TIPOBEJEHUS TPAKTHUECKUX 3aHATHH HEOOXOIUMBI  KIIACCHI,

O60py,I[OBaHHI>Ie KOMIIBIOTCpaMHU C IIPpOTrpaMMHBIM 00eCIIeYCHHEM.
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Ilnan-rpaduk BbINOJIHEHHS CAMOCTOATEIbHOI PA0OTHI N0 JUCHHUILIHHE

Ne Jarta/cpoxu Bua camocrosiTe/bHOM IIpumepHbIe DopmMa KOHTPOJIS
n/n BBINIOJTHEHUS padoTsl HOPMBI
3 Kypc BpeMeHH Ha
(18 Henmenn) BBITIOJIHEHHE
1 1, 2, 3,4 nenenu [ToaroroBka K TNPaKTUYECKUM 8 - TloxgroroBka mpoekTa B
3aHATHUSIM. (hopMe TIpe3eHTAITNH IS
CTYZLGHTaM NpeaOCTaBIIACTCA 3aIIMThI HA TPAKTHYECKOM
NepeyeHb BONPOCOB TEMBI W/HIIH 3aHATHH
CaMOCTOSITENIbHbIE 33/1aHMSI. - Komnoxsuym YO-2
2 4,5,6,7,8 [ToaroTroBka K MpakTUYECKUM 8 - 3ammTa UHIUBUAYaTHHOTO
Helenu 3aHATHSM, PELICHHUE 3aJ]aHus Ha TPAKTUYECKOM
CaMOCTOSTENFHBIX 3a1aHIH 3aHATHH
CTyneHTHl OCYIIECTBIIOT TONUCK
u cOop Marepuana
COOTBETCTBYIOIIETO 3a/ITaHHOM
TEMaTHKe U3 HHYOPMAIIHOHHBIX
HCTOYHHKOB.
3 9,10,11, 12 Co6op MaTepuana ajs 3aHATHS 8 - IloagroroBka mpoekTa B
HelleNu 3ammuTa NpoeKTOB MO pa3padboTKe (dhopme npesenHTanuu s
MaiHI-KapT 3alIUThl Ha MPAKTUYECKOM
3ansituu [1P-9
- Komnoxsuym YO-2
4 13,14, 15, 16 [ToaroroBka K nMpakTUYECKUM 6 - Iloarororka
Henenu 3aHATHUSM, PElICHHE WH/IUBUYTEHOTO
CaMOCTOSITENIbHBIX 3aJIaHHU TBOPYECKOT'0 3aJJaHuUs
KoHkypeHTHBII aHamu3 pbIHKa (mpoekra) ITP-9
ITonroroBxka scce - Dcce
5 17, 18 Henenwn [ToaroTroBka K MpaKTUIECKUM 6 - 3amura npoekra [1P-9
3aHATUSIM, PELLICHUE - Konnoxsuym YO-2
CaMOCTOSTENFHBIX 3aIaHHH
6 Ox3ameHanoHHast | [ToAroToBka K sK3aMeHy 36 Ox3aMeH
ceccust
7 Hroro 72

XapakTepucTHKA 3aJaHUI JJI CAMOCTOATEIbHON Pad0Thl 00y4AKOIUXCHA U

METOAUYECKUE PEKOMEHAAIINHA 110 UX BBINNOJIHCHUIO

33,213HI/I$I JJIA CaMOCTOATCIIBHOT'O BBITIOJTHCHU A .

1) BeinonHeHue npoekTa B paMKax CUTYallMOHHBIX 3aJaHuil B popme

keiic-3agaun (MAO).

2) BrlnonHeHNe HHAUBUAYAJIBHBIX TBOPUYECKUX 3aTaHUM.

3) Pa3pabotka

MalH/1-KapThl

10

TEME,

MPEIOKEHHON

[MpCIoAaBaTciicM HJIN CaMOCTOATCIBHO BBIGpaHHOﬁ CTYACHTOM H

COIJIaCOBAaHHOM C MperogaBaTciicM.
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4) TloaroroBka 3cce.
5) IloaroToBka K TECTUPOBAHUIO IO TEMAM Kypca.

Texkymass camMocrTosiTeqibHasE padoTa CTYAEHTOB HAIpaBlcHA Ha
yriyOJieHne W 3aKpeIuieHrne 3HAHWUW CTYICHTa, Pa3BUTHE MPAKTUYCCKUX YMEHUH.
Ona 3akiroyaeTcss B paboTe C JICKIMOHHBIM MaTepUalioM, TMOUCKE M 0030pe
JUTEpPaTypbl U BJEKTPOHHBIX MCTOUYHMKOB MH(POPMAIMU MO 33aJ]aHHON mpolieme
Kypca, OMepeKarolleil caMOCTOSITeNIbHON padoTe, B M3YYEHUU TE€M, BHIHECEHHBIX
HAa CAMOCTOSITEIbHYIO MPOPA0OTKY, MOATOTOBKE K MPAKTUYECKUM 3aHATUSIM,
MOATOTOBKE K KOHTPOJIBHBIM pad0TaM, 3K3aMEHY .

MeToabl akTUBHOT0 00y4enusi (MAQ) coctaBisitoT 12 4acoB U BKIIIOYAIOT
BBITIOJTHEHHWE CUTYal[MOHHOTO 3ajaHus (mpoekta) B ¢dopme Kekc-cTay,
pa3pabOTKN HHTEIUICKTyanbHOW KapThl. Mertox «Keiic-ctagm» crmocoOCcTByeT
Pa3BUTHUIO Y CTYAEHTOB CAMOCTOSITEJIBHOTO MBIIIJIEHHS, YMEHUS BBICIYIIUBATH U
YUYUTHIBATh aJIbTEPHATUBHYIO TOUKY 3PEHHUS, ApPTYMEHTUPOBAHHO BBICKA3aTh CBOIO.
C nomompI 3TOr0 METOJa CTYAEHTbl HMMEIT BO3MOXHOCTh IPOSBUTh H
YCOBEPIICHCTBOBATh AHAJIUTUYECKUE U OIICHOYHBIC HABBIKU, HAYUYUTHCS padOTaTh
B KOMaHJie, HaxOJUTh HauOoJiee paAIMOHAIBHOE PEIICHHE TOCTaBICHHOMN
poOJIEMBI.

Pa3bupast keiic, cTyAeHTh (AKTUYECKU TMOJYy4arOT HAa PYKH TOTOBOE
pelIeHre, KOTOPOE€ MOXKHO TIPUMEHUTh B aHAJOTUYHBIX OOCTOATEIHCTBAX.
VYBenuueHne B «Oaraxe» CTyJeHTa MPOaHATU3UPOBAHHBIX KEWCOB, YBEIMYHUBAECT
BEPOSITHOCTHh MCIOJIb30BAHMSI TOTOBOW CXEMbl PpELIICHHM K CIIOKUBIIECUCS
cUTyaluu, popMupyer HaBBIKU PEIIeHHs 00sIee Cepbe3HBIX TPOOIEM.

Pemrenue keiica TOIKHO MIPOXOAUTH B 5 ATAIMOB:

- TlepBblit aTan — 3HAKOMCTBO C CUTYyalllel, €€ 0OCOOCHHOCTSIMH.
- Bropoil »sTam — BbIJEJICHHE OCHOBHOM MpoOsieMbl (OCHOBHBIX

npoOsiem), BbieiIeHUE (AKTOPOB U TMEPCOHANUN, KOTOPHIE MOTYT

PCAJIBHO BO3I[€I‘/’ICTBOB3TI).
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- Tperunii 3Tan — NPEIOKECHUE KOHLENUUN WIA TEM JJISI «MO3TOBOIO
HITYpMa».

- YeTBepThlid 3Tal — aHAINU3 IOCIEICTBUNA MPUHATHS TOTO WJIM UHOIO
peleHus.

- llaTtemi osTam — pemeHWe KekWca — IPEUIOKEHHE OJHOrO WIHU
HECKOJIBKUX BAapUAHTOB (IIOCIIEIOBATEIHLHOCTU JICUCTBHI), yKa3aHUE
Ha BO3MOXHOE€ BO3HUKHOBEHHE MpOOJIeM, MEXaHU3MBbl  HX
MPEIOTBPALLCHUS U PEIICHUS.

AHaM3 KEHCOB MOXET OBITh KaK CHEeHUAIN3UPOBAHHBIM, TaK U
BCeCTOPOHHUM. CrenHaln3upOBaHHbIA aHAJINU3 JIOJDKEH OBITh COCPENOTOYEH Ha
KOHKPETHOM Bompoce win mpobneme. Bcecroponnuit (moapoOHbIN) aHamu3
M0JIpa3yMeBAET IIyOOKOE MOrpyKEHUE B KIFOUEBbIE BOIPOCHI KeHca.

Iocneueposoti pazbop. IIpoBoauTCS O BOZMOKHOCTH JJIs1 KaXJI0TO UTPOKa,
a Takke oOmui pazdop IS BCEX W IO Tpynmnam B KoHile urpsl. Llenpio manHoro
pa30opa SBISETCA BBIBOJA KaXJIOr0 HMIPOKa Ha pe(IEKCHIO BKJIIOYEHUS WIH
HEBKJIIOUCHHSI B WUIPYy, HAJIMYMS M KAueCTBA CBOUX WIPOBBIX JEWUCTBUH, THUMA
CaMOONPEACIICHUS B UTPE.

Maiina-kapra

MaiiHa-kapra BbIIA€TCS NPENOAABATEIEM TBOPYECKOMY KOJUIEKTUBY
CTYJICHTOB W3 HECKOJIbKUX 4YeJOBEK WJIM WHIAWBUAYyalbHO. B opurunamre Mind
maps® (MeHTaJIbHbIE KapThl ) - pazpadboTka ToHnu bero3eHa - nucarens, JeKTOpa U
KOHCYJIbTaHTa IO BOINPOCAaM HWHTEJIEKTa, TICUXOJOTUU O0yudeHus W mpobsem
MBIIIJICHHUS.

Texnuka nocmpoenus maiHoO-Kapmul:

® TexHUKa CTPYKTYpPUPOBaHUS UHPOPMALIUU B BU3yalbHOU (popme.
® OtpaxkeHHe  cBsi3e  (CMBICIOBBIX,  ACCOLMATUBHBIX,  IPUYUHHO-

CIICACTBCHHBIX H I[p) MCXKAY HNOHATHUAMH, 4YaCTAMH 00BEKTa WJIH

CTPYKTYPHBIMM 3JIEMEHTaAMU TEKCTA.
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® Her crporux mnpaBui MOCTPOEHUS HWHTEIUIEKT-KapT, CIEJOBATEIbHO, HET

HEIPaBWIbHBIX KapT.
Ilocmpoenue unmennexkm-kapmaol

® BpieinTh IIaBHYK CMBICIOBYIO €IMHHIY B BUJAE KJIOYEBOTO CJIOBA WIH
CJI0OBOCOYETaHHUS (TeMa).

® BpieinuTh CBS3aHHBIE C KIIOYEBBIM CJIOBOM CMBICIOBBIE  E€IUHULBI
(xaTeropuu uH(pOPMAIIIH).

® KOHKpeTH3UpOBaTh KAaTETOPUU MHEHUSIMU U (paKTaMU, KOTOPBIE COJEPIKATCS

B OCBaMBaeMOM MH(OpMaLuu.
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Beegute

naeko

BAMWKTE CHOAA
Bowy rnaewyio

=T EEmEs

'

: ——
i [Temoapsyiire

! _ CHMBOJIBI 115
------------- /4 KOMMeHTHPOBAHIA

I'napHana naes ﬁ
Beeaute

T O E L & naero F e

Beenute BreauTe HIeH
oA TAR
naoer BeeanTe HIeH

BepennTe HIeH

IIIa0/10H mocTPOEHUS MAHI-KAPTHI
B kauectBe TeMbl BBICTYNaeT oOAHa U3 oO0JacTed MapKETHMHIOBBIX
uccinenoBaHuii. BrImonHeHue 3aaHusi OTHOCUTCS K CaMOCTOSATENIBHO padoTe
CTYJIeHTOB M oueHuBaercs 10 Oamiamu. B kadecTBe OOBEKTOB MaillHA-KapT
BBICTYNIAIOT YPOBHM U pas3Aeibl (IpeIMeTHble 00JacTH) 3asBICHHOM JUIs
MCCJIeIOBAHMS TEMbI, BBIOpaHHBIE JIJIsl IOMCKA B OTEUECTBEHHBIX W MHOCTPAHHBIX

0a3zax maHHbBIX HayuyHoro IutupoBanmsi: PUHIL (http://elibrary.ru),  Scopus
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(http://www.sciencedirect.com), Web of Knowledge. Maiina-kapta cocraBisiercs
Ha PYCCKOM M aHTJIMHCKOM SI3bIKaX.

Scopus HDOCTOIZ FAOUCK

Scopus h-index being updated, read more on the blog

DocumeQearch Authgarch A“iliat\;search Advanceﬁsearch Browse Sources Compare journals

(7]
Oarth for E.g., "heart attack” AND str r:] [AH Fields k ) ] “

& Add search field

Limit to

Date Range (inclusive) O Document Type

O@ Published | All years | to [Present | [ALL |

| ¢ Added to Scopus in the last days

[ 5 - LKno4eBoe CJ10BO
1 Life Sciences les.) T Physical Sciences |
M Health Sciences 0 titles. 100% Medline ¢ overage) & Social Sciences & H 2'06nacrb rnoncka

3TN OoKyMeHTa
Search history Combine querig 4|_OL1a

2 TITLE-ABS-KEY ( retail } AND DOCTYPE ( ar) AND PUBYEAR = 2042 AND ( LIMIT-TO { P! 5_|-|pe'£l|MeTHa$| 061'Ia(,‘|'b
2014 ) OR LIMIT-TO { PUBYEAR , 2013 ) ) AND { LIMIT-TO { SUBJAREA, "BUSI") OR LIM
TO ( SUBJ EA, "ECON" )} ) AND ( LIMIT-TO { EXACTKEYWO "Retailing™ ) } AND [ LJ
TO { LANGUAGE, "English” }) AND ( LIMIT-TO { SRCTYPE, "j" )} 6.MMNonck ro JOKyMEHTaM
1 TITLE-ABS-KEY { retail } AND DOCTYPE( ar} AND PUBYEAR = 2012 7 I-IOVICK I'IO aB-I-OpaM
8.Mownck o opraHM3auLmsM

9.PacLLmpeHHb I MoMCK

AJITOPUTM OCYIIIECTBJICHHSI MIOMCKA B 0a3e JaHHBIX Scopus

Pesynbrarel moncka ohOpMIISIOTCS B BHJE TAOIHUIBI, B KOTOPOH JTOKHBI
MPUCYTCTBOBAThH CIIEAYIONIHNE IAHHBIE TI0 MyOIUKAIIH:

- bubnuorpaduueckue nanHbie o MyOauKanuu (aBTOp, Ha3BaHUE, CTATbHU,
KypHaJ, roj, HOMep, CTPAaHULIbI)

- AHHOTaUus Ha aHIJIMICKOM SI3bIKE

- AHHOTalus Ha PyCCKOM SI3bIKE

- CHnHcok KIIIOYEBBIX CIIOB

- Ccbuika Ha TeKCT MyOIMKaUH

HToroBbie pe3ynabTaThl MMOMCKA, COEPIKAIIMECS B TaOIHIIEe, aHATU3UPYIOTCS
B pa3pe3e CTpaH M JIET C IOMOUIbIO JIONMOJHUTEIBHOTO CEpBHCA Scopus u

MPEACTABIIAIOTCS B (DOPME IBYX JOMOJIHHUTEIbHBIX TaOJIHI]

Author Title | Year | Source title | Volume Issue Page Page link Abstract
start end

1. KirroueBrle citoBa
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2. KirroueBrle citoBa

Odopmiienne Tabnuibl iepes] pa3padoTko MalH I-KapThl:

bnbanorpagpus
No HaszBanue OCHOBHas MBICJIb Kntouenie Ha3zBanue
CTaTbH, aBTOP CTaThbu CJIOBa HCTOYHHKA, I'O1,
CCBIJIKa
1 «A Dual-Step and Dual- The current article introduces a D¢ dexkTHBHOCTH
Process Model of dual-step (ad exposure vs. PpEKIIaMBl, Journal of Consumer
Advertising Effects: purchase/consumption) and dual- BIIMSIHUE, IETH, .
L . .. .. Policy

Implications for Reducing | process (implicit vs. explicit) model | Bocnpusitue,
the Negative Impact of of advertising effects on children. MO/ICITU BIIHSTHUS Volume 37, Issue 2, June
Advertising on Children's The mgdel is bgged on a review of PEKIIaMBl, 2014, Pages 161-182
Consumption implicit advertising effects and CaMOKOHTPOJIb.

Behaviour[Dual-Step u
Dual-Process monenu
3(hGeKTUBHOCTH
peKJIaMbl: IPUYACTHOCTh
K COKPAILICHUIO
HEraTUBHOTO BIIUSHHS
pEeKJIaMBI Ha IETCKOE
MOTPEOUTENBCKOE
nosesieHue |»- Bottner,
0.B., Florack, A., Serfas,
B.G.

implicit mechanisms of self-control.
It implies that consumer policies
intending to prevent undesired
advertising effects should support
interventions that strengthen
advertising and purchasing literacy
and, in addition, implicit self-
control mechanisms in children.

3aKOHBI, I10 KOTOPBIM CO3IAaI0TCA BCC MaﬁHl[-KaprI:

1. Haunnaewm c ueHtpa.

IlenTp — 310 Hama ryIaBHast MbICIb. L{enb KapThl MBICIIEN — pa3BUBATH ITY

MBICIIb, Pa3BUBaTh LICHTPAJIbHYIO UAEH0. /1 3TOro Kapra 1 co31aeTcsl.

2. UuTaeM KapTy 1O YaCOBOM CTPEJIKE, HAYMHAs C MPABOr0 BEPXHETO yIJIa.

D10 6a30BOE MPABUIIO IS BCEX MalHA-KapT. Mbl unTaeM HHPOPMAIIUIO IO

Kpyry, HauMHasi ¢ IpaBOro BEpPXHEro yria. Bo3pMure ero Ha BoopyxkeHue. Eciu
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110 KaKUM JIH0O IIPUYHUHAM Bbl XOTHUTC YUTATh KAPTY MHAYC — BBOJIUM HYMCPALUIO,

4TOOBI OBUIO BUIHO, OTKYJ[a HAUUHATH «UTEHUEY.
3. AKTMBHO HCIIOJIB3YEM Pa3HbIE IBETA.
4. DKkcnepuMeHTHpyuTe!

® MaliHAMAIIUHT — MPOLECC TBOPUYECKU. Bce Mbl YHUKAIBHBI, U KaXKIbIN
MMEET CBOM HEMOBTOPUMBIN X0 MbIIUIEHHUS. [103TOMY, OTpa)xanTe 3TOT X0/
B Kaptax. Haxoaure Takue crnocoObl npeicTaBieHus HHpopMaluu B KapTax,
KoTopeie  OynyT dS¢dekTuBHbl HMEHHO 11 Bac. He  OGoiitech
AKCIEPUMEHTHPOBaTh! Beap 3TO HE TONBKO YIy4YIIAeT MEPCOHAIBHYIO
KpEaTMBHOCTh, HO U CJelaeT oOmMil mpolecc MbluieHus Oosee

IIPOAYKTUBHBIM

N uTo0bl HE OTKIaABIBaTHL BCE B JOJITUMU SIIWK, MpeJjiarar0 MCIOIb30BaTh
MOJIyYCHHBIC  3HAHUS MAHWHJAMANNMHI B TPAKTUYECKOM  PENICHUW  Baliei

HACYIIIHOW TTPOOJIeMbl HEMEJICHHO.

o I[J'ISI 9TOI'O HaM HOHaI[O6I/ITBCHZ YHUCTBIC JIMCTHI GYMaFI/I.

WORE- L*
B s oo
S | o0

FENRLES:

Tape AT

life-crazy.ru
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Liera

Ahmetoglu, G., Furnham, A.,
Fagan, P., Dianoux, C., Herrmann,
J.-L, Zeitoun, H.

PexwamMa Bpexp,
Bottner, O.B., Florack, Huang, ZJ., Gai, LA., Albert, N.,
A., Serfas, BG Merunka, D., Bothra, N.
Kpoac-KyrisTypa
Moeepetive Gentina, T., Chandon, ] -L, Godey, B., Pederzoli,
NoTpeoUTENEN D, Aiello, G., Donvito, R., Wiedmann, K-P.,
Hennigs, N., Min, H., Min, H., O'Cass, A, Lee,
W,J., Sahtiri, V.
Boaymsme
Gottlieb, U., Brown, M., Ferrier, L, Pei,
Z,Paswan, A, Yan, R, Erasmus, A.C, B S
Donoghue, S., Dobbelstein, T., Meise, BUAMPORKTa
J.N., Rudolph, T., Kenning, P., Phillips, Aday, M.S,, Yener, U., Wang,
DM. EST.

Temvr  matimo-xapm  no  oucyunaune  «Marketing — Management

(Mapkemuneosoe ynpaenerue)y:

1. Tlpouecc cTparernyeckoro miaHupPOBaHUS
KonkypeHTHBIE CTpaTeruu

Monens koHkypeHnnuu M. [loprepa
Crpareruu pocra

ba3oBsie cTpareruu

MapkeTruHronas nporpamMmma
AccopTUMeHTHas OJUTUKA (PUPMBI
[lenoBbIe cTpaTeruu GupMbl

IIponsuxkeHne NpoayKra

= 2 © =N o kW

0. Ponb city»x0bl MapkeTHUHTa B yrpaBieHun GupMoi

IToaroroBka 3cce 1o NPEAJOKCHHbIM TEMaM

Bce scce BBINMONHAIOTCA HA OCHOBE M3YUYEHMS PA3JIMYHBIX JIMTEPATYPHBIX
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MCTOYHUKOB: CTaTeil M MoHorpaduii, odpunmanbHeix myonukanuid. B mporecce
U3JI0)KEHMSI MaTepualla CTYJIEHT [JOJDKEH JieJaTh CCBUIKM Ha JINTEepaTypHBIE
UCTOYHUKHU. CCBUIKM JTOJKHBI ObITh MOJcTpouHble. [Ipn HanucaHuu 3cce CTyAeHT
JOJDKEH HIMPOKO HCIIOJIB30BaTh Mepuoandeckre u3ganusa. CIOUCOK JUTEpaTypbl K
ACcCe JOJKEH BKJIIOYATh HE MeHee 6-8 ucTouHuKOoB. O0beM 10 7 cTpaHull, WpUPT
— Times New Roman - 12 pt, unrepBan oguHapsbslii. OdopmiieHne padOThI
JOJDKHO COOTBETCTBOBATH TPEOOBAaHUSM, IPEJACTABIECHHBIM B METOAMYECKHUX
yKa3aHUsIX 1O O(OPMIEHUIO KOHTPOJIbHBIX, KYPCOBBIX, AUIUIOMHBIX paldOT U
pedeparos.
B scce 10mkHO OBITH OTpaXKEHO ClIEAYIOIIEE:
- OrnpaBHas uaes, npodieMa BO BHYTPEHHEM MHPE aBTOpa, CBSI3aHHAS
C KOHKpETHOM Temou. Hamnncanue scce npeaycMaTpuBaeT MpoBEICHUE
KPUTHYECKOTO aHAJIN3a UMEIOIIECICS TUTEPATYPHI IO TEME.
- ApryMEeHTHpPOBAaHHOE U3JI0KEHHE OJHOTO - IBYX OCHOBHBIX TE3HUCOB.
- BrBos.
O0beM rcce He JOKEH MPEeBbIIaTh 7 CTpaHUI] IEYaTHOIO TeKCTa (HO He MeHee S).
Kputepun oueHku paboT: coaepkaHue, HehOpMalbHBbIA MOAXOH K TEME,
CaMOCTOATEIBHOCTh MBIIIIEHUS, KPyro3op, yOeIuTenbHOCTh apryMeHTalluH,
IPaMOTHOCTb, O(hOpMIIEHHE PAOOTHI.
PopMOM KOHTPOJISI CAMOCTOSITEIIBHOU IIOATOTOBKH SBJISIETCSA KOJUIOKBUYM. 1o

pe3yiibTaTaM KOJUDIOKBHUYMA CTYJACHTBI MOT'YT IIOJIYUYHUTHh CJIICAYIOITHUC OasIbI:

v 5 0ansIoB BBICTABIISIETCSl CTYJEHTY, €CJIM OTBET MOKA3bIBAET MPOYHBIC
3HaHUS OCHOBHBIX TMPOIECCOB M3y4aeMOW NpPEeJAMETHOM 00JacTH, OTJIMYAeTCS
IyOMHOM M TIOJIHOTOM PACKPBITHS TEMbI, BJIAJCHUE TEPMHUHOJIOTHYECKUM
anmapaTroM; yMeHUEe OObSICHATh CYIIHOCTh, SIBICHUH, TPOLIECCOB, COOBITUH, JeNaTh
BBIBOJBI M 0000IIEeHMs, JaBaTh AapryMEHTHUPOBAHHBIE OTBEThHI, MPUBOAUTH
MPUMEPBI; CBOOOTHOE BIIAJICHUE MOHOJOTHYECKOW PEYbl0, JIOTUYHOCTh W
MIOCJIEIOBATEBHOCTh OTBETA; YMEHHUE IPUBOAUTH MPUMEPHI COBPEMEHHBIX

npoOJieM u3ydaemoil o0JacTu.
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v 3-4 Ganna BBICTABISIETCS CTYJEHTY, €CJIIM OTBET, OOHAPYKUBAIOIINN
IPOYHBIE 3HAHHWA OCHOBHBIX IIPOLIECCOB M3y4yaeMOW NpPEeIMETHOM 00yacTy,
OTJMYaeTCs  MIYOMHOM W TIOJIHOTOM  PAacKpbITUS ~ TEMBbI;  BIAJICHUE
TEPMHHOJIOTMYECKUM  alIapaToM; YMEHHE OOBSCHATh CYIIHOCTb, SIBICHUH,
IIPOLIECCOB, COOBITUM, JIeNaTh BBIBOABI U 0000UIEHUS, JaBaTh apIryMEHTHUPOBAHHbIE
OTBETHI, MPUBOAUTH MPUMEPHI; CBOOOTHOE BJIAJEHUE MOHOJOTHYECKON peyblo,
JIOTUYHOCTh M TOCIIEI0BATENbHOCTh OTBeTa. OJHAKO JOMYCKaeTcs OJHA - JBE
HETOYHOCTH B OTBETE.

v 2 Oamna BBICTABIAETCS CTYJIEHTY, €CIM OLIEHUBAeTCs OTBET,
CBUJETEIBCTBYIOIIUN B OCHOBHOM O 3HAHUU IPOLIECCOB U3y4aeMOW IPEIMETHOM
00JacTH, OTJIMYAIONIMKACA HEAOCTATOYHOW TIyOWMHONW M TIOJIHOTOW pPaCKPBITUS
TEMbl, 3HAHUEM OCHOBHBIX BOIPOCOB TeOpUH; caab0 cHOpPMUPOBAHHBIMU
HaBBIKAMM aHaJM3a SIBJICHUI, IPOLIECCOB, HEIOCTATOYHBIM YMEHUEM J1aBaTh
apryMEHTHUPOBAHHbIE OTBETHI M MPUBOIUTH MPUMEPHI; HEJOCTATOYHO CBOOOIHBIM
BJIQZICHUEM MOHOJIOTUYECKONW pPEeYbl0, JOTHYHOCTBIO M TOCIEI0BATEIbHOCTHIO
orBeTa. Jlomyckaercsi HECKOJBbKO OIIMOOK B COJAEPKAHMM OTBETa; HEYMEHHE
IPUBECTU NPUMEP Pa3BUTHUs CUTYyallMH, IIPOBECTH CBA3b C APYTMMM aCIEKTAMMU
M3y4yaeMoil 00iacTu.

v 0-1 Oamn BBICTABISETCS CTYAEHTY, €CIM OTBET, OOHApPYKUBAIOIIUHA
HE3HAaHWE TPOLIECCOB HU3y4daeMoOW MpeAMETHOW OoO0JacTH, OTJIMYAIOIIUKACS
HErnyOOKMM pacKpbITUEM TEMbl, HE3HAHHEM OCHOBHBIX BOIIPOCOB TEOPUH,
HEC(POPMUPOBAHHBIMM HaBBbIKAMHM aHAJIM3a SIBJICHHUM, IPOLIECCOB; HEYMEHHUEM
JaBaTh ApPrYMEHTHPOBAHHBIE OTBETHI, CJIA0bIM BJIAJIEHUEM MOHOJOTHYECKOU
peubl0, OTCYTCTBUEM JIOTUMHOCTH M IOCJenoBareiabHOCTH. Jlomyckarorcs
cepbe3Hble  OMMOKM B  COJAEpPXKAHUM  OTBETA; HE3HAHHE COBPEMEHHOMU

poOJIeMaTUKH U3y4aeMoi 00IacTH.
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IIpuiaoxenne 2

MMHUCTEPCTBO HAYKHU U BBICIHIEI'O OBPA30OBAHNM S POCCUIMCKOMN ®EJIEPAIIUU
denepanbHOE roCcy1apcTBEHHOE aBTOHOMHOE 00pa30BaTeIbHOE YUPEXKICHHUE
BBICIIIET0 0Opa30BaHuUs
«/JanbHeBOCTOUHBIN (peqepanbHbI YHUBEPCHTET)

(IBDY)

MKOJIA SGKOHOMUKHN U MEHEI/KMEHTA

®OHJA ONEHOYHbBIX CPEIACTB
no aucuuiuinHe «Marketing Management (MapkeTHHIoBOe yIipaBJieHHUE)»

Hanpasisenne noarorosku 38.04.02 MeHeaxmMeHT

Marucrepckas nporpamma « MexayHapoaHbli OM3HEC U yIPABICHUE MPOEKTaMU
(International Business and Project Management)» (Ha aHTJIMIICKOM SI3BIKE)
DopMa NOATOTOBKHU OYHAA

BaaguBocTok
2018
MacnopTt oHaa OLIEHOYHBIX CPEACTB MO JUCHMUILIIMHE
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«Marketing Management (MapkeTHHIoBO€ yNIpaBJieHUeE))

Kon n popmyauposka
KOMIIeTeHIIUH

Jrtanbl GOPMUPOBAHUA KOMIIeTEHIMH

T1IK-4 - ciocoOHOCTBIO
aHAJIM3UPOBATh U

- KoHuenun yrnpaBieHuss MapKeTHHTOM
- CTparernyeckoe riaHUpOBaHUE OU3HEC-CTMHUIIBI

dbopmupoBath 3Haer - MapkeTUHIoBbIE CTpaTerMu Ha KOPIOPAaTUBHOM M
IpeIPUHUMATEIbCKY IO (GYHKIIMOHATIBLHOM YPOBHE
OpHUEHTALNIO - CymHocTh ¥ cofepKaHue MapKETUHIOBOT'O IUIaHa
OpraHu3aluu - Pa3paboTtaTs MapKeTHHIOBBIN IJ1aH
(dopmupyerca yactuuno) | Vmeer | - OOBSICHHTB JTalbl Mpolecca MIAHUPOBAHUS OU3HEC-
CTpaTeruu.
- Merogamu  BBISIBICHHS  KJIIOYEBBIX  3JIEMEHTOB
MAapKETUHIOBOM  CTpaTEruu, OPHEHTUPOBAHHOW Ha
Brazee KJIMEeHTa, M OOCYXXJEHUS HampaBJICHUN YHpaBICHUS
N MapKETHHIOM, ONPEACIAIOIUX  MapKETHHIOBYIO
CTpAaTeruIo.
- [logxomamu k pa3paboTKe MapKETMHIOBOIO IJIaHA U
pa3pabOTKK MapKEeTHHIOBOM CTpaTeruu
[1K-8 - cr1oco0HOCTEIO - TexHoJIOTMU TPEHBOTYMHIA;
UCIIOJIb30BaTh 3uaer - MapkeruHroBple  MoOKa3aTelId U KIIOYEBBIE
KOJIMYECTBCHHBIC U nokazatenu dpdexruBHoctu (KPI).
KayeCTBEHHbIE METO/IbI _
JUISl IPOBEICHHS - BeiaenuTs TEHIEHIMM PBIHKA HA OCHOBE TEXHOJIOTMH
NPUKTATHBIX TPEHIBOTYMHIA M  NPUMEHATh  JaHHbIE  JJIA
HICCIIeIOBAHMIT 1 IUTAHUPOBAHMS CTPATETUU NPEAIPUATHUS;
yIpaBIeHnst Gu3Hec- Vaeer - IlpoBoauTh aHanW3 BIMSHUA TJI00ATBHBIX CHI U
MpOLIeCcCaMH, TOTOBUT Makpo(aKTOPOB Ha JIEATEIbHOCTb KOMIIAHUH;
AHATUTHYECKHE - Ompenensatp  crmocoObl  pearMpoBaHusl  Ha
MaTepHabl 1o MapKeTUHIOBYIO  Cpedy M  HaXxOOuTh  CHOCOOBI
pe3yIbTaTaM Ux MOBBIIIEHHS] KOHKYPEHTOCIIOCOOHOCTH MPETPUSITHS
pUMEHEHHs - HOI[)SO,Z[&MI/I K M3Y4YEHHUIO BIMSIHUA (DAKTOPOB
((bOpMUpPyETCS 4aCTHYHO) BHEUIHEW cpeapl Ha JeATENIbHOCTh MPEANpUsATUS U
Brancer | TCHACHLHH; }
- HHcTpymMeHTaMu aHanu3a TEHACHLUMHA pa3BUTHS
PBIHKA, OIIPENIEICHNS IEPCIICKTUB Pa3BUTHS PBIHKA JJIS
IIPUHSTHS YIPABJIECHUYECKUX PEIICHUI
I1K-9 - B1anenuem - MeTozbl cTpaTern4ecKoro aHaiausa;
METOIAMU - [logxon k co3nanuio NOTPEOUTENBCKON LIEHHOCTH;
9KOHOMMYECKOTO U - [Ipouiecc OLIEHKM MApKETUHTOBBIX CErMEHTOB;
CTpaTernyeckoro aHaausa | 3HaeT - Konnenmus mosunmonupoBanus 1 (GOpMHpPOBAHUE
MOBEJICHUS KOHKYPEHTHBIX IIPEUMYILECTB.
HKOHOMUYECKUX areHTOB - MapkeTHHroBbl€ CTPATErMM Ha WHCTPYMEHTAIBLHOM
U PBIHKOB B IJ100aJIbHOM YpOBHE
cpene (popmupyercs - 3yunTh OCHOBHBIE XapaKTEPUCTUKH, BIMSIOIINE HA
YaCTUYHO) MOBEJICHUE OTPEOUTENEH;
- I[IpoBOANTH CErMEHTHPOBAHUE PBIHKA U ONPEIEIUTH
Ymeer CErMEHTHI U 1LIeIeBbIEe PHIHKU.
- IIpuMeHATP MHCTPYMEHTHl MAapKETHHIAa OTHOILLEHHUH,
HalleJIeHHble  Ha  (OPMHUpPOBaHHME  JIOSUIBHOCTHU
norpedureneu
Braneer | - MeroaMi CerMEHTHPOBAHUS PbIHKA JUIS BBISIBJICHHS
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IEJICBBIX CCTMEHTOB HOTpCGI/ITeJIBCKI/IX PBIHKOB

- HaBplkamMy TIPUMEHSTH METOIBI CTPATETUYECKOTO
aHanmm3a

- Croco6HOCTBIO paszpaboTarthb OCHOBHBIC
MapKETUHI'OBbIE PEIIEHHUS

KonTtp Konpr n sTansl popmupoBanusi KOMIETEHINI OneHovHble
OIHpy cpencTaa
€Mble tekymuii | ITpomex
paszen KOHTPOJIb y-
bl / TOYHAs
TEMbL aTTeCTa
JucCHunu oA
TITUHBI (ax3ame
H)
Tema 1 | I1IK-4 3HaeT | - KoHuenuuu ynpaBiieHHs] MapKETUHIOM Bompoc
- Crparernueckoe MmianupoBande Ousnec- | Komoks BI K
(910505070005 UyM (yo- DK3aMCH
- MapKeTHHIOBBIE CTpaTeruu Ha | 2), yNel-
KOPHOPAaTUBHOM U (DYHKIIMOHAJILHOM yYPOBHE Hoxnan, 15
- CymHOCTh U cofepX)aHUE€ MapKETHHIOBOTO coo0IeH
IUIaHa ue (YO-
3)
ymeer | - Pa3zpaboTaTh MapKeTUHTOBBIH M1aH Keiic-
- OOBACHUTPH ATaIlbl MpoIEcca TUIAHUPOBAHUSA | 3a/1a4u
Ou3HEC-CTpaTeTuu. (ITP-11)
BIaze | - Meronamu BBISIBJICHUSA Kiro4eBbix | [Ipoekr
eT 3JIEMEHTOB MapKETUHTOBOM ctpareruu, | (ITP-9)
OpPUEHTUPOBAHHON Ha KIMEHTa, U 00CYKICHUS
HaIlpaBJICHUN  YIpPaBJICHUS  MapPKETUHIOM,
ONPEIEIAIOINX MAPKETUHIOBYIO CTPATETUIO.
- Ilogxogamu K pa3paboTKe MapKETHUHIOBOIO
iaHa W pa3padOTKM  MapKETHHIOBOM
CTpaTeruu
Tema 2 | 11K-8 3HaeT | - TeXHONOTuU TPEHIBOTUMHTA; Komnoks | Bompoc
- MapkeTHHTOBBIE TIOKA3aTeNN M KItO4YeBbIE | uyM (YO- BI K
nokazarenu dpdexruBaoctr (KPI). 2) OK3aMCH
ymeer | - BpimenuTh TeHAEHLMH pbhIHKA Ha ocHoBe | Kelic- 1};};90
TEXHOJIOTMM TPEHABOTYMHIA M IPUMEHATH | 3a7a4U
MaHHbIe Ui olaHupoBaHus  crpareruu | (ITP-11)
MIPENIPUATHS;
- IlpoBoauTh aHanu3 BIHUSHUS TI00ATBHBIX
CWI U MakpohaKTOpOB Ha JeSATENbHOCTD
KOMIIaHUU;
- Omnpenenars crnoco0bl pearupoBaHUs Ha
MapKETHHTOBYIO CpeIy M HaXOJWUTh CIIOCOOBI
ITOBBILLIECHUS KOHKYPEHTOCIIOCOOHOCTH
MPEATPUATHS
Biane | - [logxomamu k u3yuenuto BiausiHus axktopos | IIpoekt
eT BHEIIIHEH cpenbl Ha nesteabHocTh | (ITP-9)
NPEANPUATHS U TEHICHIINH;
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- HWHcTpymMeHTamMHM  aHaiM3a  TEHACHUUM
pPa3BUTHS PBIHKA, ONpPENETICHUs MEPCHEKTUB
pa3BUTHS pBIHKA IS MPUHATHUS
YIPaBJICHUYECKUX PEIICHUN

3HACT

- MeTobl cTpaTern4eckoro aHajiusa; Komnoks
- Ilogxom k co3manuio mnoOTpeOUTENbCKOU | HyM (VO-
LIEHHOCTH, 2)

- IIponecc OLICHKHU MAapKETUHTOBBIX
CErMEHTOB;

- Konuenuus MO3ULIMOHUPOBAHUS 51
(dbopMUpOBaHNE KOHKYPEHTHBIX TIPEUMYIIECTB.
- MapkeTuHroBbIe CTpaTeruu Ha
WHCTPYMEHTAJIbHOM YPOBHE

Bomnpoc
bl K

yMeeT

Tema

13 [K-9

Ketic-
3a1a4u
(ITP-11)

- UM3yuuTh OCHOBHBICE  XapaKTEPUCTUKH,
BJIMSIONIKME HA TTOBEICHUE TIOTPEOUTEIICH;

- IIpoBoauTh CErMEHTHpPOBAHUE pBHIHKA H
OTIPEICITUTh CETMEHTBI U 1ICJIEBBIC PHIHKH.

- IlpumeHsTP WHCTPYMEHTHI MapKETHUHTA
OTHOIIICHWH, HAaIleJIeHHbIe Ha (DOpMHpOBaHHE
JIOSUTBHOCTH TTOTpeOUTEICH

y Ne 4-9

BJIAJIE
€T

- MeTtogaMu CETMEHTHUPOBAHHS PBIHKA IS
BBISIBIICHUS EJIEBBIX CEerMEHTOB
NOTPEOUTEIHCKUX PHIHKOB
- HaBpikamu IPUMEHSTh
CTPaTErn4ecKoro aHaIu3a
- CnocobHocThIO  pa3paboTarh
MapKETHHTOBBIE PEIICHUS

[IpoexT
(ITP-9)

METOBI

OCHOBHBIC

Marketing Management (MapkeTHHIoBOe ynipaBJieHue)

OueHouHble cpeACTBA I NPOBEPKU c)OPMHUPOBAHHOCTH KoMmeTeHuii (20

MHUHYT)
Kon u popmyampoBka 3aganue
KOMIIeTeHIHH
[IK-8 - cnocobHOCTH
UCIIOJIb30BaTh .
Pykosoocmeo ~ mopeosoco  npeonpuamusi  pO3HUUHOU — cemu

KOJINYECTBEHHBIC U
Ka4eCTBEHHBIC METO/IbI JIJIsI
IPOBE/ICHHS TIPHKJIIATHBIX
UCCIIEZIOBaHUH U
ynpasiieHus1 Ou3HeC-
npoleccamu, FTOTOBUTh
AHATTMTUYECKHUE MaTepUAITBI
0 pe3yJIbTaTaM HX
npuMeHeHus (popmupyercs
YaCTHUYHO)

«/[omomexnuxay (Hanpaenenue 0esmerbHOCMU — RPOOAICU ObIMOBOU U
Yu@posoli mexHuKu) 00eCnoKOeHO CHUdICeHUeM 00vema npooa’ic
Ma2asuna 3a nocieoHue mpu mMecaya.

CdhopmynupyiiTe meiIw UCCIIeTOBAHNS.

Kakue METOAbI KaYCCTBCHHOI'O M KOJIMYCCTBCHHOI'O MCCJICOOBAaHWA BBI
OBl NOPEKOMEHI0BAJIN UCIIOJIb30BATh B JAHHOM cnyqae?

[K-4 - cnocoGHOCTH
aHaJM3UPOBATH U
(hopmupoBaTh
HpeIIPHHIMATEIHCKYTO

Uzyunte 3asBienne kommanuu Jlepya MepieH Ha oduIHaI-HOM
caire:

«Ha cecoonswnuii denv cemv Jlepya Mepnen 6 Poccuu umeem
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OPHUEHTAIINIO OPTaHU3AIUN bonvbuioe  KOMUYECMBO — MA2a3uHo8,  001A0AIOWUX  8bI2OOHBIM
(bopmupyeTcs 4aCTUIHO) 9IKOHOMUKO-2€02paputeckum nON0NCEHUEM, KOmMopoe Cnocobcmeyem
NPUMOKY — 3HAYUMENbHO20  Koaudecmea  nocemumeneu. Mol
nocie008amenbHbl 8 paA38UMUY Haule20 OUsHeca U NPUHYUNUALLHO He
pabomaem no panuuse, 6ce20a CAMOCMOAMENLHO OMKPLIBAS HAUU
Mmazazunvl nod mapxoil Jlepya Mepren. B bonvuuncmee ciyuaes mol
npeonouyumaem ObIMb COOCMBEHHUKAMU MOP208bIX NaOWAel, 0OHAKO,
6 UCKIOYUMETbHBIX CUMYAYUAX, MONICEM apeHo08amv HOMEUeHUs.
DxenyamayuoHuvie napamempbl Kaico020 HAue20 MAa2a3una cmpozo
3a8ucsm om ¢axmopos, dopmupyrowux  cnpoc. Omo
MeCmopacnoioxcenue MazasuHd, OYeHKA CpPeoHe20 KOIUYecmed
nokynameinei, OemanvHoe usyuerue cnpoca u Op. Jlepya Mepnen
pabomaem 8 ouanazoHe mopeosvix niaowaoer om 8 000 oo 20 000
Ke.M. Mvl mwamenvno oOmHOCUMCS K GblOOPY HOMEHYUATbHBIX
napmuepos, o0bpawas NPUCTHATbHOE GHUMAHUE HA UX 0el0gyio
penymayuto, Onvlm, Memoosl U CMUlb pabomsl. »

Brienure OCHOBHBIE XapaKTEpHBIE YEPTHI, OTPAXKAOLIUE MHCCHUIO
koMnanuu B Poccun.

[1IK-9 — Bmanenne
METOJ]aMH SKOHOMUYECKOTO
U CTPATETUYECKOTO aHajmn3a
MOBEICHUS S9KOHOMHYECKUX
arcHTOB M PHIHKOB B
rIo0ansHOU cpefe
(bopMHpyeTCS YaCTHUIHO)

Onpenenure Kakylo 0a30BYI0 CTpaTeTMI0O M CTpPAaTErHio  pocra
ucnosbe3yet komnanus Jlepya Mepien aist pabots! Ha peiake Poccun.

SaquHO-3K3aMeHaHI/IOHHble MaTepUuaJibl

(o1eHOYHBIE CpPeICTBA MO MPOMEKYTOYHOM aTTeCTAIlUN U KPUTEPHUHU OLIEHKH)

Bonpocwt 0nsa noozomoeku K IK3ameny

1. CoBpeMeHHbIE KOHLIETIIMH YIIPABICHUS MAPKETUHIOM.

2. Ilponecc ynpapieHuss MApKETUHIOM, €r0 COJIEPKAHUE U TEXHOJIOTHS.

3. [Ipouiecc mNpUHATHA PEIICHHUS O TMOKYNKE I HWHAMBUAYAJIbHBIX U
KOPIIOPAaTUBHBIX MOTPEOUTENEH (CpaBHUTENbHAS XapaKTEPUCTHKA)

4. OCHOBHBIE MTOHATHSI CErMEHTUPOBAHMSI phIHKA

5. /IBa OCHOBHBIX 3Tala CErMEHTHUPOBAaHUS pPBIHKA, CYIIHOCTb Makpo- M
MUKpPOCEIMEHTUPOBAaHHUS PHIHKA.

6. CriocoObl CErMEHTUPOBAHUS TOTPEOUTENIBCKUX M JIETOBBIX PHIHKOB

7. CTpareruu CEerMeHTUPOBAaHUS PHIHKOB.

8. Crpareruu No3MIMOHUPOBAHUS TOBAPOB.

9. KapTel BoCIpUATHS WX MO3ULIUOHUPOBAHUS

41




10. CylIHOCTb U 3IEMEHTBI OTPACIIEBOTO aHAIU3a

11. CymHOCTb U 3IEMEHTBl KOHKYPEHTHOTO aHaju3a

12. CymHOCTb U 3JIEMEHTBI CUTYalHOHHOT'O aHAJIN3a

13. Meroauku SWOT-ananusa.

14. TloHsiTMe  KOHKYPEHTHOTO  MPEUMYIIECTBA,  JBWXKYIIME  CHJIbI
KOHKYPEHIMHU B OTpaciu U moaeib nsatu cui M. Ioprepa

15. Marpuna KOHKYPEHTHOTO IpPEeUMYyIIEeCTBa u CYIIIHOCTh
KOHKYPEHTOCIIOCOOHOCTH

16. MeToabl OIIEHKH KOHKYPEHTOCITOCOOHOCTH TPEPUSTHS

17. Tlpouecc cTpaTeru4eckoro miaHuPOBaAHUS

18. Anroputm pa3pabOTKH CTpATETMU MAapKETHUHTA.

19. Crparerun npennpuaTvsi Ha KOPIOPATUBHOM YPOBHE: CTpaTEruu
pOCTa, KOHKYPEHTHBIE CTPATErHH U MOPTQENbHbIE

20. Crparernueckuii ananu3 no Marpuniam BKG, GE, MacKinsey, Shell u
T.1.

21. ba3oBble KOHKYPEHTHBIE CTPATErHH

22. KoHKypeHTHbIE CTpaTeruu KOMIIAHUU

23. Crparerun upennpusitus Ha (YHKIIMOHAJILHOM YpPOBHE: CTpPaTEeTUU
CErMEHTHUPOBAHMS PbIHKA U CTPATErH MO3UIIMOHUPOBAHUS

24. Crpateruu NpeanpusiTUsi HA UHCTPYMEHTAJIbHOM YPOBHE

25. MapkeTuHroBass mnporpamma, €€ BHJbI, COAEpPKaHUE U POJb B
peanu3anuu CTpaTeruu MapKeTUHra.

26. AcCOpPTUMEHTHas MOJTUTUKA (PUPMBI

27. lleHoBbIe cTpaTeruu PUPMbI

28. IlpoaBuskeHHe NpOIYKTa: METOIBI U UHCTPYMEHTHI.

29. MecTo U poJib CIIY>KObI MAPKETHHTA B YIIPABICHUH (PUPMOM.

30. Xapakrtepucrtuka OpPraHN3alMOHHO-YIIPABIECHYECKUX CTPYKTYP

MapKeTHUHTa, KPUTEPUU BHIOOpA ONTHUMATBHON IS (PUPMBI.
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PyOexxHplli  KOHTpOJH  MPOBOJUTCA  TOCIHE  OKOHYAHUS  HM3yYCHUS

AUCHUINUIMHAPHOIO MOAYJII B CPOKH, OIIPCACIICHHBIC KaJICHIAPHBIM IIJIAHOM

(rpadukoM yueOHOro mponecca) mno aucuuiuimHe «Marketing Management

(MapketunroBoe ympasieHue)». Llenpio pyOEKHOTO KOHTPOJS — SBISETCS

YCTAHOBJICHUE TJYOMHBI U MOJHOTHI 3HAHWM, YMEHUN U HABBIKOB (KOMIICTECHITU)

CTYACHTOB IO OKOHYAaHWH MU3YUCHHA OAHOI'0 JUCHHUILIMHAPHOTO MOIYJIA. CDOpMBI

ITPOBCACHUA pY6e)I(HOFO KOHTPOJII M HUX KOJIUYCCTBO IIPCAYCMATPUBAIOTCA

y4eOHOI mporpaMMoi Kypca.

Kpurepuu oueHku (yCTHBIN OTBET)

Bbamasl
(pedTUHrOB
O OIICHKH)

TpebdoBanus K c)OPMHPOBAHHBIM KOMIICTCHIIUSIM

8-10

O1neHka «OTJIMYHO» BBICTABIISIETCS CTYAEHTY, €CJIU OH NIyOOKO U IIPOYHO YCBOMII
IIPOrpaMMHBIN MaTepHa, HCUEPIIBIBAIOLIE, T0CJIE0BATENbHO, YETKO U
JIOTHYECKH CTPOMHO €To MU3JIaraeT, yMEeeT TECHO yBSI3bIBaTh TEOPUIO C MIPAKTUKOM,
CBOOOJTHO CIPABIISIETCS C BONPOCAMU M JPYTUMH BHJIAMH IPUMEHEHHS 3HaHUH,
MIpUYEM He 3aTPYAHSETCS C OTBETOM MPU BUJOU3MEHEHUH BOIIPOCA, UCIIOJIb3YET
B OTBETE MaTepuall MOHOTpa(UUecKoil JIUTepaTypbl, MPaBHUILHO 000CHOBBIBACT
MPUHSITOE pPEeUICHHE

6-7

OrneHka «XopoI110» BBICTABIIAETCS CTYJEHTY, €CJIM OH TBEPAO 3HAET MaTepHuall,
IPaMOTHO U MO CYIIECTBY MU3JIaraeT €ro, He IOMyCKas CyIleCTBEHHBIX
HETOYHOCTEN B OTBETE Ha BOIIPOC, IPABUIILHO IPUMEHSIET TEOPETUUECKHE
MI0JIO’KEHUS IPU OTBETE HA MPAKTUYECKUE BOMPOCHI

OneHka «yZ0BJIETBOPUTEIILHO» BBICTABIISIETCS CTYJIEHTY, €CJIM OH UMEET 3HAHUS
TOJIBKO OCHOBHOTI'O MaTepHalla, HO HE YCBOWII €ro ACTaje, JOIyCKaeT
HETOYHOCTH, HEJIOCTATOYHO MPAaBUIIbHBIE (POPMYIUPOBKU, HAPYLICHHUS
JIOTUYECKOM IOCIIEN0BATENBHOCTH B U3JI0KEHUH IIPOTPAMMHOI0 MaTepUaa,
UCIIBITBIBACT 3aTPYAHEHUS IIPU OTBETE

OneHKa «HEeyOBJIETBOPUTEIBHO) BBICTABIISECTCA CTYACHTY, KOTOPBIN HE 3HAET
3HAYUTEIBHOM YaCTH MPOrPaMMHOIO MaTepuasa, JOMYyCKaeT CyIEeCTBEHHbIE
OIIMOKY, HEYBEPEHHO, C OOJBIIINMHU 3aTPyIHEHUSIMU OTBEUYAET Ha BONpockl. Kak
MPABUJIO, OLIEHKA HEYJAOBJIETBOPUTEIBHO» CTABUTCS CTYyAEHTaM, KOTOPBIE HE
MOTYT MPOJOJIKUTH 00yUYeHHEe 0€3 JOMOIHUTENbHBIX 3aHITHIA 10
COOTBETCTBYIOLIEH TUCIUIUIMHE.

CocraBurenp

A.A. Hammankosa

«13» urong 2018r.
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OuenouHble cpeacTBa 1A Tekyleil arrectauuu (tunosbie OC mo Tekyuiei
aTTeCTAlMM U KPUTEPUU OLIEHKH 0 KAXKAOMY BHAY aTTECTALMH 110

aucuumiubie «Marketing Management (MapKeTHHI0Boe yIIpaBJIeHHE)»

HenoBas (poJieBasi) urpa

1. PazpaboTrka MApPKeTHHIOBOI0 ILUIAHA UISi OTKPBITHA MAapkKa

pa3BJeYeHn

Copepxanue — B paMKax JIaHHOW TE€MBI CTYJIEHThI UCIIOJIb3YsI HH(GOPMAIIHIO,
BBITIOTHSIIOT CTPATErMYECKUM aHaliu3 PHIHOYHOW CHUTyallud W pa3padaThIBalOT
MApPKETHHTOBYIO CTPATETUI0 U MAPKETUHIOBYIO IIPOTPaMMy JJIsl OTKPBITHS MapKa-

pa3BJICYECHU M.

3aganme:

1. Omnpenenute peIHOK, HA KOTOPOM paboOTaeT Mapk.

2. Ompenenute Kakas HHpoOpMaIMs BaM HeoOXoaWMa JJii  IPOBEICHHS
KOHKYypeHTHoro ananu3a. [lo kakum KpuTepusiM Bbl OyJieTe CpaBHHUBATb
KOHKYpeHTOB? BripaOoTaiiTe KpuTEpHH.

3. Omnpenenure NOTEHLHUAIBHBIX U PEAJbHBIX KOHKYPEHTOB MNapka (MpsSMbBIX H
KOCBEHHbIX). CocTaBbTe TAOIUILY MO pe3yJibTaTaM KOHKYPEHTHOTO aHaJIHU3a.

4. Onpenenure KOHLENIUIO CO31aBaEMOro napka.

5. Onpenenure Kakue (aKTOpbl BIMAIOT HAa JEATEIBHOCTb M Pa3BUTHE
NEeSTENbHOCTH Mapka Ha pbiHKe. Kakue ¢akTopsl OKa3bIBalOT CHIIBHOE
BIIUSTHUE.

6. Omucarb MNOTEHIMAIbHBIM PBIHOK cObITa (B T.4. MOTPEOUTETHCKHE
MPEANOYTEHUS ), ONIPEAEITIUTh EMKOCTh PHIHKA.

7. BpiOpaTh MeCTOpAcCMONOKEHHE, YUUTHIBAs KIIIOUEBbIE MIOKA3aTENN PhIHKA.

8. Ompenenure U3MEPEHUs BHEIIHEW MapKETUHTOBOM CpeJibl, KOTOPBIE MPEACTAIOT

CTPATCTUYCCKN 3HAYMMbBIMHA JII MAPKCTUHTOBOI'O YCII€Xa KOMITAHHWH.
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9. Ompenenute CUIIbHBIE U CAa0ble CTOPOHBI KOMIIAHUU TIPHU OTKPBITHH ITapKa

10.Onpeaenute yrpo3sl M BO3MOXKHOCTH CO CTOPOHBI BHEIIHEW CpEJbI.
Hcnonb3yitiTe HHPOpMALIUIO O TPEHAAX.

11.Kakue TpeH/bl CBsI3aHbl C BO3MOXKHOCTAMM U YTPO3aMHU

12. ITIpoBeaute Swot- aHanus

13.YTOouHHTE KOHUEMIIMIO CO3aBAEMOT0 MapKa C YYETOM YyIPO3 M BO3MOKHOCTEN
BHEIIHEN CPEJIbI.

14.YcTaHoBUTh CWIBbHBIE M CJIa0ble CTOPOHBI TPEANPHUSATHS U YIPO3bl H
BO3MOKHOCTH BHEIITHEN CPEJIBL.

15.1TIpoBeanTE CErMEHTUPOBAHNE PhIHKA

16.Pa3paboTaiiTe cTpaTeruto NO3UIMOHUPOBAHMSL.

17.Pa3paboTaTh MapKETUHTOBYIO CTPATETHIO MIPEATPUSITHSI

18.Pa3paboTaiiTe MApKETUHIOBYIO IPOTPAMMY

19.11oAr0TOBUTH KPaTKYO AHAJIUTHYECKYIO 3AMUCKY MO UTOTaM PELICHUS.

VYuebHass rpynma pa3douBaercs Ha 2-3 KOMaHIbl (B 3aBUCUMOCTH OT
KOJIMYECTBA CTYAEHTOB), Ka)XKJas M3 KOTOPBIX HMHUTHPYET CIELHAINCTOB IO
MapkeTuHry (upmbl. Kaxaas m3 koMmaHz pa3pabaTbiBaeT CBOIO MAapKETHHTOBYIO
nporpammy. B kaxmoil KkoMaHJe BbIOMpAIOT TIVIABHOTO CHELHAINACTA 110
MapKETHUHTY, BBIMOJHSIONMIETO OOS3aHHOCTH HAadadbHUKA CIIYKObl MAapKETHHTA H
pacrpenensoT pojau Cpeard YYaCTHUKOB UIPhl B COOTBETCTBUU C JOJKHOCTHBIMU
00S3aHHOCTSIMH CIELUATMCTOB CIY>KObl MApPKETHHTA:

- CHEUUAJIMCTHI IO UCCIIEIOBAHUIO PhIHKA U YIIPABICHUIO aCCOPTUMEHTOM;

- CTICLIMAIIUCTHI MO YIPABJICHUIO COBITOM;

- CHELMAIUCTHI 10 MAPKETUHIOBOMY IUIIAHUPOBAHUIO.

Pacnpenenenne cienuaaucToB OCYIIECTBISAETCS 10 CIEAYIOIEH CTPYKType:

- CIIEIHMAJIMCTBI MO MCCIEAOBAHUIO PBIHKA U YIPABIECHUIO ACCOPTUMEHTOM —
30%;

- CHEIUATIUCTHI 10 yIpaBlieHUto cObIToM — 30 %;

- CIIELMAIUCTHI ITI0 MAPKETUHTOBOMY TIaHUpOoBaHuIO — 40 %.
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PazpaboTanHbpie KOMaHJAaMH MapPKETUHTOBBIC MPOTPAMMBI O0CYKIAOTCS
BHYTpU KOMaHJ M MNPE3EHTYIOT uX Bced rpynme. [Ipe3eHtauuss nporpamm
oOcyXmaercs Trpynnon, OLNEHUBAETCSA, PACCUUTHIBAETCS PEUTHHI pa3paOOTaHHBIX
nporpaMM H onpeaensiercss jaydmas. [IpernogaBarens JaenaeT 3akKIOYEHUE,
OoTMeuas JOCTOMHCTBA M HEJIOCTATKU pa3pabOTaHHBIX MAPKETHMHIOBBIX MPOTrpamM.
IIpenogaBaresnb BBITOIHSET POJIb KOHCYJIBTAHTA U KOHTAKTUPYET ¢ HAYAIIbHUKAMU

CIIy0 MapKeTHHTa (TJIABHBIMU CIIEIIUATTUCTaMHU ).

Oxkunaembii (e) pe3yabrar (bl)

Ha ocHOBe 1OJIy4YeHHBIX JaHHBIX CIEAYET IOJATOTOBUTH AHAIUTUYECKYIO
3alUCKYy, TJ€ OTpa3uTh CUJIbHBIE W CJa0ble CTOPOHBI BCEX MPEANPUSITHI.
OnpenenuTs NEPCHEKTUBBI KaXA0T0 U3 HUX. Ha OCHOBE MPOBEIEHHOTO aHAJIU3a U
BBISIBJICHHBIX KOHKYPEHTHBIX MPEUMYIIECTB JJIs KAXKIONM KOMIIAHUU ONMPEIECISIOT
MApKETHHTOBYIO CTpPATerur0 Npeanpuarus. llpm 3ToM HYXHO MNPEIJIOKUTH U
JIOTUYECKH 000CHOBATh CJICAYIOIIUE BUJIBI CTPATETHil:

— 0a3oBYyIO CTpaTEruio Pa3BUTHUS,
— CTpPATEruro pocCTa;
— KOHKYPEHTHYIO CTPaTEruio;

— CTpaTCruro MMOo3NHMOHUPOBAHNA.

JenoBast urpa - Me:xxayHapoaHble 1eJI0BbI¢ IePeroBopbl U 3aKJII0YeHue
JA0TOBOPA KYILUIU-TIPOAAKHA
[leperoBopsl sBISAIOTCA HamOOIEE 4YACTO HCHOJIb3YEMBIM CpPEJICTBOM
paspenieHus: KOHQIMKTOB Mex1y opraHuzanusiMu. OCOOEHHO B MEXIYHAPOIHOM
MapKeTHHIe, KOrJa pedyb HAET O «IOPOTHUX» U / WIH BBICOKOTEXHOJOTUYHBIX
npoaykrax. Mmutanust neperoBopoB Oblia pa3paboTaHa cleUMaIbHO IJs TOTO,
YTOOBl O0ECNEYUTh KOHTEKCT MJsl MPAKTUYECKOro OOY4YeHHs M MPaKTHYECKOro
OOCYXXJeHHsI ~ MEXIYHapOAHBIX  JEJOBBIX  meperoBopoB.  [locperncTBom

MOJCIUPOBAaHNA MW COOTBCTCTBYIOLICIO aHalIM3a YYACTHHUKH 3HAKOMITCA CO
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CJIOHBIMH TI€PETOBOPHBIMH BOIIPOCAMH, CTPATETUSAMH U JABICHUEM, TUITHIHBIMH
JUISL OTHOIIICHUI MEK/Ty MPOMBINIJICHHBIMH (PUPMaMHi HA MHPOBOM PBIHKE.
OnTumanbHO J1€J0Basi Urpa MPOBOJUTCA C TPYINIIAMH M3 IIECTH CTYIEHTOB.
B o0cyxaeHusx mMpuHAMAIOT y4acTHe IMIECTh mpencraButenedt Tpex ¢upm: (1)
TOPTOBBIN MPEICTaBUTEINb, PETMOHANIBHBINA MEHEIKEP MO MPOoJakaM U CIIELUATIUCT
nmo mnponaxam mnpoaykuuu u3 General Medical, Inc.; (2) PykoBoautens
PaAMOJIOTUYECKOTO OTJAeNa, TJIaBHBIM paauosior M (UHAHCOBBIA JUPEKTOP
[lekuHckux OosibHMIL. ['pynmam ©3 MIECTH CTYACHTOB (Takxke paboTaroT
HEOOJIBIITUE TPYIIbBI) MPETOCTABISIOTCS COOTBETCTBYIOIINE MAaTEpPHANbI, a TPH
npencrasurenss General Medical ortnpaBnsitoTcst B Apyroe  MecTto IS
IUIAHUPOBAHMSI CTPATETMU BEACHUS IMEPErOBOPOB. Y KaXKJIOrO YYacTHUKA €CTh
HECKOJIbKO pa3HbIX (2 B HEKOTOPBIX CIy4asX MPOTHBOPECYUBHIX) JMYHBIX W
npodeccuoHanbHbIX MOTHBOB cienku. [lepen Hauamom mneperoBopoB General
Medical npexncraBuna 1eHoBoe mpemyioxkenue g cucteMbl MRI, Bximrouas
HECKOJIbKO BApUAHTOB MPOAYKTAa U CTaHJAPTHBIE YCIOBHUS U mojoxkeHus General
Medical. ®unancossiii aupektop Pekin Hospitals ycranoBui onpeneneHHblie neinu
3aKyTOK, KOTOpbIe TOTpeOOBaIM Obl 3HAYUTENBHBIX YCTYNOK co cTopoHbl General
Medical. O6e cTOpOHBI MOMYYAIOT OJMHAKOBOE KOJWYECTBO HMH(POpMALUUA O
Pa3IUYHBIX OTPAaHUYECHHIX (HAIPUMED, PACIIMCAHUE, PHIHOYHBIE YCIOBUS U T. 1.).
Kpome Toro, kaxmoi cToOpoHEe OBLJIO MOPYUYEHO MPUNATH K COTJIAIIEHUIO BO BPEeMS
sToi BeTpeur. OKOHYATENbHOE CorjalieHre OyJIeT COCTOSITh M3 3aBEpUICHHOrO
JI0TOBOpA KYILUTU-IPOAAXXKH, MOAMUCAHHOTO NPEACTABUTEIIMU 00€UX KOMITaHUM.
Cumynsiius eperoBOpoB M aHAJIU3 MOTYT OBITh BBIIIOJIHEHBI B T€UEHUE YETHIPEX
yacoB. JIBa /1Byx4acoBbIX ceaHca ujcanbHbl. Ceccus NMEperoBOpoOB OrpaHUYEHA
ONHMUM 4YacoM. Eciaum TO3BOJAIOT CPEACTBA, YACTHbIE BHYTPUTPYIIIOBHIE
KoH(pepeHIuu pazpenieHsl. B moboM ciaydae, ctporo codmronaercss 60-MUHYTHBIN
CPOK JJI1 NEPEeroBOpoB. MoJenMpoBaHUE 3aBEpIIAECTCS, KOI/Aa OKOHYATEIbHBIE
YCIOBUSL ~ KOHTpPakTa OINpEIEJIE€Hbl W YTBEPKIEHbI  COOTBETCTBYIOUIUMU
npejacTaBuTeNIMM 0o0eux ¢upM (dopma BKIIOYEHA B MaTepuabl TOPTOBOTO

npeacrasutens General Medical). OObIYHO TOPTU 3aKIHOYAIOTCA OYEHBb OJM3KO K
47



KOHIy BPEMEHH, W OYEeHb YacTO COTJalleHHe He aocTuraerca. Cumysius
npeHa3HavYeHa JIJIsl CIIOKHBIX TIEPETOBOPOB.

Hucmpykyuu no nooseedenuio umozos. llonBeneHne UTOTOB MOAECIUPOBAHUS
MOXET OBITH BBHITIOJIHEHO MPUMEPHO 3a JBa Yaca M COCTOUT M3 Tpex uactei: (1)
MUChbMEHHAsl OIIEHKA NIEPErOBOPOB CTYICHTaMU; (2) AUCKYCCHsI TIOJ PYKOBOACTBOM
UHCTPYKTOpPA; U (3) 00CyXJeHue CTyJeHTaMH MEPEroBOpOB B Irpynmnax U3 IMIECTH
4eJioBeK. /{7151 OlleHKU IeperoBOpoOB CTYACHTAMHU JIOJKHBI OBITH TIOJITOTOBIICHBI JIBE
dbopmbl. OnHUM HU3 HUX sABJsIeTCs (opMma OIEHKHM IeperoBopiuka. Kaxmomy
YYaCTHHKY  TIOPYY€HO  OLIGHUTh  BBICTYIUICHME  OJHOTO M3  YJICHOB
IpOTUBOOOpCTBYIOIEH KOMaHAbl. Dopma COCTOUT U3 JABEHAANATH OIICHUBAEMBbIX
HaBBIKOB BEJCHUS MEPETOBOPOB U BKIIOYAET MECTO JIJIsi KPaTKUX KOMMEHTApHUEB.
JIBeHaaaTh MyHKTOB U3 MATH: (1) XOPOIIO MOATOTOBICHBI / HEMTOATOTOBIICHEL; (2)
BBICOKHE CTpEeMJICHHS / HU3Kue cTpemiieHus; (3) Xopouumi ciaymareib / TI0Xon
ciyiiarenb; (4) 3aj1laeT XOpOoIlKe BOMPOCH / HE 3a/1a€T XOPOIIIKe BOMPOCHL; (5) maeT
BECOMBIC apTryMEHTHI / IPUBOJUT clladble apryMeHThI; (6) OBICTpO pearupoBaTh /
MEIUICHHO pearupoBathb; (7) 4ecTHbIM / oOMaH4MBBINA; (8) SKCIUTyaTUpyrOUIUi /
mo0e3nbii; (9) TonmepanTHbIN / HeTepnenublid; (10) m3beraer ycTymok / Jierko
uaet Ha ycrynku; (11) kpeatus / He kpeaTus; u (12) 6pUT0 OBl HUHTEPECHO CHOBA
paboTaTh C 4eIOBEKOM / HE MHTEpecHO. Bo BTOpoM Kiacce CTYyAEHTOB MHPOCAT
MIPOKOMMEHTHPOBATH pabOTy 00EMX MEPEeroBOPHBIX KoMmaHj. dopma rpymnmnoBoi
OIICHKH TOpa3/l0 MEHEE CTPYKTypUpOBaHA M TpeOyeT OOIIMX KOMMEHTApHEB O
«CWIBbHBIX U clabbix ctopoHax». [[ns 3anonuenus: popm Tpedyercst okosno 10-15
MUHYT, U OHU JIOJKHBI OBITH 3aIIOJTHEHBI Cpa3y MOCIIE 3aBEPIIEHUS TEPErOBOPOB.
Bce marepuassl 151 HeperoBopoB MepPeaacT MpenoiaBaTelib.

All materials for negotiations passes teacher.

Keiic-3agaua
no nucturuinHe «Marketing Management (MapKeTHHIOBOE YIIPABICHHE )»
(HauMeHOBaHUE JUCIUTUIUHBI)

Keiic JCPenney
48



CognepkaHne — B paMKax JaHHOW TEMbI CTYJCHTHI BBINOJHSIOT 3a7aHUE,
KOTOpPO€  TO3BOJAT  cTyldeHTam  u3yuuTh keiic  JCPenney, mpoBecTu
IIpEABAPUTEIBHBIN U aHaN3 NaHHBIX. [[pakTnyeckoe 3ansaTue — 2 gaca.

Cumyayusi:

JCPenney nomepsina 1 muniuapo oonnapos ¢ 2012 200y (no cpasuenuio ¢
yovimkom 6cez2o 8 150 muniuonos donnapos 6 2011 200y), axyuu ynamu oo 18
00/1ap0o8 34 aKyur (MeHee NONOBUHbLI CMOUMOCMU Npedvloyuje2o 200a), a
Standard and Poor's pexnaccuguyuposaru oonre JCPenney oo CCC +, cmamyc
HedxcenamenvHou obaueayuu. Xomsa Ilennu 3unana, umo npooadxcu ynadym 6
nepevlil 200, «MA2a3uubl, OMKPbIMble KAK MUHUMYM 200, npooanu Ha 19%
MeHblUle, 4YeM 8 Nnepeom Keapmaine npeovloywe2o 200a». Meuma J[oconcona
DPYXHYIA, U cO8em OUpeKmopos8 npuHsl e2o omcmasky 6 anpene 2012 2o0a, ececo
yepes ceMHaoyamuv Mecsyes nocje e2o npuxood 8 KOMNAaHUIO.

Tax umo oce cayuunocv? [H#COHCOH OONYCMUNL MHONMCECMBO OUUOOK 8
JCPenney, nekomopbule U3 KOMOPbIX MOSYM NOKA3amvbcsi 00 O0aU OUeBUOHBIMU 8
pempocnekmuse, Ho 6ce OHU OblIU NPeONnPUHAMbL YMHIMU JH00bMU C YCNEeUHbIM
NOCAYHCHBIM CRUCKOM. dmo mbl mModcem uzeneus uz onvima?

Bo-nepsvix, xomanoa [pxconcona He mecmupogaia Maxkemvl HOBbIX
Ma2asuHo8 unu cmpame2uu YeHoobpa3oeaHus - Onpasoanue 3aKu04aemcs 6 mom,
umo «mvl He mecmuposanu 8 Appley. Ho JCPenney ne Apple. B mo epems kak
Apple nocmasnsem npopwvigHble uHHOBAYUU, OCHOBAHHbLIE HA MEXHOJIO2UYECKUX
omkpvimusx, Penney sensemcs po3HuunviM npooasyom Ha 3peiom pulHke. /[la, 6
PO3HUYHOU MOp208ie NPOUCXooum MHO20 UHHOo8ayull, Ho Penney He enocum
PAOUKATILHO OPY2UX U3MEHEHUU, NOIMOMY UX KIUEHMbl MO2IU Obl NPe00Cmasums
NONE3HYI0 0OPAMHYIO CEA3b.

Bo-emopuix, sxcnepumenm «6e3 KynoHog u 6e3 npooaxcy He cMo2 npuejieys
Kauenmosy. B mo epemsa xax JCPenney xomena npakmukoeams npo3pa4HOCHb
YeHooOpaA3068aHUs, OHU COENAU NPEeONOIONCEeHUe, YMO NPO3PAYHOCTb - IO MO,
ymo yeuam ux kiuenmsl. Ha camom Oene ece d6vino naobopom. Llenegvie knuenmol

Penney 0elicmeUumenbHoO HACAANCOATUCD «OCmMpobIMU OWYWEHUAMU ONl OXONibly,
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Ko20a 0eno 00oullo 00 3aKNOYEeHUs. 8bl20OHOU COenKU, U Oe3 o0bewanuil CKUOOK
nokynamenu 0oabute He ObLIU BLIHYIHCOCHBL COBEPUIAMb CHEYUATbHbIE NOE30KMU.
Ilosmomy He ObLIO UMNYTBCUBHBIX NOKYNOK, 4MOObl NOOHSAMb CPEOHION 00WYI0

cmoumocms 4eKka...

(https://s3.us-east-2.amazonaws.com/mktmgt/JC+Penney%E2%80%99s+Identity+Crisis+-
+Storyline+output/JCP-text.html)

CTyaeHTBl M3Yy4alOT CUTYyaIlui0 U OOBSCHSIOT, TOYEMYy 3TO OBLIHM CaMbIe
Oonpimue omuOku J[P>KOHCOHA, HCTIONB3YS MPUMEPHI U3 TEKCTA, a TAK)Ke U3 JCKIIUN
10 CETMEHTHUPOBAHUIO, TO3ULIMOHUPOBAHHUIO.

Keiic “Dollar Shave Club and Billie”

Cogxepkanne — B paMKax JaHHOM TEMbI CTYJCHTHI BBINOJHSIOT 3aJaHUE,
KOTOPO€ MO3BOJAT cTyleHTaMm u3yuuTh keiic “Dollar Shave Club and Billie”,
MIPOBECTH MPEIBAPUTENBHBINA U aHATN3 JaHHBIX. [IpakTHyeckoe 3anaTue — 2 yaca.

Cumyayus:

Muposoti pvinok opumes 6 2016 200y cocmasun 34 munnuapoa 0oanapos.
Moowcno nooymams, umo npodykmol, npucymcmsyiowue Ha pvinke oonee 100 nem
He 6y0ym noodeepeamvcsi 3HAYUMENbHbIM USMEHEHUAM U UHHOBAYUAM 8 HAuU OHU.
Beov 6pumea - smo npocmo ocmpoe nesgue. CKOIbKO USMEHEHUL 8 Ou3atiHe
nPOOYKmMa 8vl Modceme coeramv ¢ ocmpulm jezsuem? Tewm He MmeHee, pblHOK
nepesjcueaem 3HavumesbHvle cOOU 8 meyeHue NOC1eOHUX HEeCKOIbKUX Jiem.

Ha smom puvinke nosaeunocy MHo20 HO8bIX «paspyuwiumeneiy, 8 Mmom Yucie
Dollar Shave Club, Harry's Razors u Billie. Onu acpeccueno amaxosanu
«bonvwyro opumsy» (ums, Komopoe OHU Oalu MPAOUYUOHHBIM USPOKAM) U
3a60eanu  3HAYUMENbHYIO  O0O0NI0  PbIHKA....(https://www.youtube.com/watch?
v=2UG9qYTJMsl)

Nsyunte cratero: Michael Dubin: Shaving America

Lucy Handley, "Michael Dubin: Shaving America," CNBC, August 23, 2017.

Bormpocsr:

- Kax nPpoOU3oWIU M USMEHRERUA HA pblHKe?
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- Kax noswvie «paspywumenu», maxue xkax Dollar Shave Club u Billie,
€030a8anu YeHHOCMb OJisl COUX KIUCHMOB?!

CTyaeHThl U3y4aroT CUTYAIMI0 U OOBSCHAIOT, Kakoi Tun mneHHoctu Dollar
Shave Club co3maer s KIUEHTOB: (YHKIMOHAJIbHYIO, SMIHMPUYECKYIO WIH

CUMBOJIMYECKYIO?

Meton u3ydeHus W aHAJIU3UPOBAHUS KEHCOB CIIOCOOCTBYET Pa3BUTHIO Y
CTYJICHTOB CAMOCTOSITEJIbHOTO MBIIIJIEHUS, YMEHHUS BBICIYIIMBATh U YUYHUTHIBATH
AIbTEPHATUBHYIO TOYKY 3pEHHs, apryMEHTUPOBAHHO BbICKa3aTb CcBOwW. C
IOMOIIBIO 3TOT0 METOJA CTYJIEHTbl HMEIOT BO3MOXXHOCTb IIPOSIBUTH U
YCOBEPILIEHCTBOBATh AHAIIMTUYECKHE M OLICHOYHBIE HABBIKM, HAYYUThCS pabOTaTh
B KOMaHjae, HaxXOAWTh HamOojee palUOHaJIbHOE pEIIEHHUE IOCTaBICHHON
pOOJIEMBI.

Pa3bupas keiic, cTyaeHThl (aKTUYECKH IMOJY4YalOT Ha PYKH TOTOBOE
pellieHue, KOTOpPO€ MOYKHO IPUMEHUTh B AaHAJOTUYHBIX OOCTOSATENbCTBAX.
VBenuuenue B «Oaraxe» CTyACHTA MPOAHAIM3UPOBAHHBIX KEWCOB, yBEIMYMBACT
BEPOSITHOCTb MCIOJIb30BAHMS TOTOBOM CXEMBbl PELIEHWM K CIIOKUBIIECUCS
cUTyaluu, GopMupyeT HaBBIKU PEIICHHs 00JIee Cepbe3HBIX TPOOIIEM.

Pemenue keiica qOMKHO NPOXOJIUTH B 5 ATAIOB:

- TlepBblii 3Tan — 3HAKOMCTBO C CUTyallUEl, €€ OCOOEHHOCTSMHM.

- Bropoii sTam — BbIAENEHHE OCHOBHOW MpoOJEeMbl (OCHOBHBIX
npoOsiem), BbieiIeHHE (DaKTOPOB U TEPCOHAIUN, KOTOPHIE MOTYT
peanbHO BO3/ICICTBOBATD.

- Tperuit sTan — npemIokKEeHNE KOHLENIUNA WIM TEM I «MO3TOBOTO
HITYPMa».

- YerBepThIl ATAIll — aHAINA3 MOCJIEICTBUN NPHUHATUSA TOTO WM UHOTO
peleHus.

- llaTtemi osram — pemieHWe Kelica — TMPEUIOKEHHE OJHOrO WU

HCCKOJIbBKHUX BapHUaHTOB (HOCHG}IOB&TCJ’IBHOCTI/I JIGI\/'ICTBI/II\/'I), YKa3aHHC
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Ha BO3MOXHO€ BO3HHUKHOBEHHE TMpoOJeM, MEXaHHU3Mbl HX
IPEIOTBPALLICHUS] U PEILICHUSI.

AHann3 KeHCOB MOXKET OBITh KakK CHEeNHaTU3UPOBAHHBIM, TaK U
BceCTOpOHHUM. Crenuann3upoBaHHBIA aHANU3 JOKEH OBITh COCPEJOTOYEH Ha
KOHKPETHOM Bompoce win mnpobneme. Bcecroponnuil (moapoOHbIN) aHamu3
MoJIpa3yMeBaeT rIyOOKoe MOrpyKeHHE B KIIFOUEBBIE BOITPOCHI Keiica.

IHocaeurposoii pazoop.

[TpoBOoAMTCS 11O BO3MOXKHOCTH TSI K&KJIOTO HTPOKA, a TaKkKe 00Iuid pazoop
IJI BCEX M IO TpynnaM B KoHIle Urphl. Llenpio nanHoro pazoopa sBIseTcsl BHIBOA
Ka)/10r0 Urpoka Ha pedIeKCHIO BKIIOUEHHUS WM HEBKJIIOUEHUS B UTPY, HATUYMS U

Ka4eCTBa CBOUX UI'POBLIX I[CflCTBHﬁ, THUIIa CaMOOIIPCACIICHUA B UI'PC.

Kpurepuu BbiCTaBIeHHS OLIEHOK:

9-10 0aJy1710B BBICTABISAECTCS CTYACHTY, €CJIM OTBET MOKA3bIBAECT MPOYHBIE 3HAHUS
OCHOBHBIX MPOIECCOB U3y4aeMOM MpPEeIMETHON 001acTH, OTIMYaeTCs MTyOuHON U
MOJIHOTOW PACKPBITHS TEMBI; BlaJICHHE TEPMUHOJIOTMYECKUM aIllapaToM; YMEHHE
OOBSICHATH CYIIHOCTb, SIBICHUN, MPOLIECCOB, COOBITUH, [e1aTh BBIBOJABI H
000O01IeHNs, JaBaTh AapryMEHTUPOBAaHHBIE OTBETHl, NPUBOAUTH IPUMEPHI;
CBOOOJIHOE BJIJICHUE MOHOJIOTUYECKOMN peublo, JIOTUYHOCTD U
MOCJIEIOBATEIBHOCTh OTBETA; YMEHUE MPUBOJUTH IPUMEPHI COBPEMEHHBIX
npobJieM u3ydaemMoit o0JacTu.

7-8 GaJsia BBICTaBISIETCS CTYAEHTY, €CIM OTBET, OOHApYyKUBAIOUIUN IPOYHBIE
3HAHMS OCHOBHBIX ITPOLIECCOB H3Y4aeMOW MpeAMETHOM 00J1acTH, OTIUYAeTCs
[JIyOMHOW M TIOJHOTOW PpACKPBITHS TEMbI; BIAJCHUE TEPMHUHOJIOTUYECKUM
anmnapaToM; yMeHUe OOBSICHITH CYLUIHOCTD, SIBJICHHI, TPOLIECCOB, COOBITHI, 1e1aTh
BBIBOJBl M 0OOOLIEHMs, JaBaTb AapryMEHTHPOBAHHBIE OTBETHI, IPUBOJUTH
IPUMEPBI; CBOOOJHOE BIIAJICHUE MOHOJOTHYECKOW PEUYblo, JIOTUYHOCTh H
MOCJIEIOBATENBHOCTh OTBEeTAa. OJHAKO JOIyCKAaeTCs OJHA - JBE HETOYHOCTU B

OTBCTC.
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4-6 Oa/ia  BBICTaBISICTCS  CTYAEHTY, €CIIM  OLICHMBAaeTCcs  OTBET,
CBUJCTEIBCTBYIOIMIA B OCHOBHOM O 3HAHUM IPOLECCOB U3y4YAaEMOW IPEIMETHOU
00JacTH, OTJIMYAIOLIMKCA HEAOCTaTOYHOM TIJIyOMHOHM M MOJIHOTOM pPacKpBITHS
TEMbI; 3HAHWEM OCHOBHBIX BOIIPOCOB Teopuu; ciIabo chOpMHUPOBAHHBIMU
HaBbIKAMU aHajW3a SBJICHUH, MPOIECCOB, HEIOCTATOYHBIM YMEHHEM J1aBaTh
apryMEHTUPOBAHHBIE OTBETHI U MPUBOJAUTH MPUMEPHI; HEIOCTATOYHO CBOOOJIHBIM
BJIAQJICHUEM MOHOJIOTUYECKON pEUYbI0, JIOTUYHOCTBIO M IMOCIEAOBATEIbHOCTHIO
orBeTa. JlomycKaeTcs HECKOJIbKO OIIMOOK B COJEPKAaHUU OTBETA; HEYMEHHE
MIPUBECTU MPUMEP PA3BUTHUSL CUTYAIMHU, NMPOBECTH CBSI3b C JAPYTMMHU ACIEKTaMU
H3y4aeMon 00J1acTH.

1-3 O0anua BbICTaBISIETCS CTYJEHTY, €CIIM OTBET, OOHApY’KUBAIOUIMI HE3HAHUE
MPOIIECCOB M3Yy4YaeMOW TPEIMETHOW OOJacTH, OTIUYAIONINICS HErITyOOKHUM
PacKpbITHEM TEMBI; HE3HAHUEM OCHOBHBIX BOITPOCOB TEOpUH,
HeCc(POPMHUPOBAHHBIMU HAaBbIKAMHU aHaJIM3a SIBJICHUM, MPOIECCOB; HEYMEHHEM
JaBaTh ApPrYMEHTHUPOBAHHBIE OTBETHI, CJIA0bIM BIIAJICHUEM MOHOJIOTHYECKOM
peublo, OTCYTCTBHEM JIOTUYHOCTH U TMOcheaoBaTeabHoCcTH. JlomyckaroTcs
Cepbe3Hble  OMMOKM B  COJEPXKAHWUU  OTBETA; HE3HAHWE COBPEMEHHOM

npoOJIeMaTHKX N3y4aeMou 00JI1acTu.

CocraBureib A.A. HammankoBa

«10» mag 2018r.

Tembl rpyNnoBbIX W/ UM MHAUBUAYAJIbHBIX TBOPYECKUX 32 IaHUIH/TIPOEKTOB

no nucuuriauHe «Marketing Management (MapKeTHHIOBOE YIPABICHHE )

(HauMeHOBaHUE TUCITUTIIUHBI)

I'pynnoBrbie TBOpYeckue 3a1aHus (IPOEKTHI):

3ananue 1. Tema «Pa3padoTka KOHIENIIMHA HOBOT0 MPOAYKTA)» - MO3rOBOM

IITYPM
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Copepxanvue — CTYACHTHI TOJIYYArOT 3aJaHUE BBIPA0OTATH UJICI0, TTPOBECTH
MO3rOBOM IITYPM, U TPEIJOXKUTH  KOHIICHIIUIO HOBOTO SHEPreTUYECKOTO
npoAykTa. J{jas 9TOro OHM HM3Yy4arOT CUTYaldi0O U TMPOBOJAT aHAJIN3 JAHHBIX,
MOJIYYCHHBIX B PE3yJIbTaTe HAOIOACHNUS M KAOMHETHBIX UCCIICIOBAHUIA.

3amanue: ONPENETUTD 3 MOTECHIINAIBHBIX LIEJIEBBIX CErMEHTa,
CKOHIICHTPUPOBATHCS Ha ieMorpaduu U cerMeHTax o0pasa )KH3HH - BO3pacT, MO,
JI0XOJ1 TIOTEHIIMAJIbHBIX KIMEHTOB M O TOM, IJie U KOTJla OHM MOTYT MOTPeOIsATh
DHEPreTUYCCKUM HAMUTOK. Hampumep, OHM MOTYT pEIIUTh HAIEIUThCA Ha
paboTaromux KeHIIUH OoJiee cTapiiero Bo3pacrta (50-65 yer) u oaei ¢ HU3KUM
JI0XOJIOM M TIPEJIOKHUTH CBOM DPHEPreTUUECKUI HAMMMTOK TEM, KTO 3aXOTel Obl €ro
BBITIUTH BO BTOPOH TIOJIOBHMHE JHS, YTOOBI HE CIIaTh Ha padoTe.

3ateM CTyACHTHl pa3palaThIBAIOT MAPKETHHTOBBIA IUIAH IO 3aIyCKY
DHEPreTHYECKOTO HamuTKa. [IpeAmonokum, dYTO: KIMEHTH OOJbIlle BCETO
03a004eHbI 3P PEKTUBHOCTHIO U BKYCOM SHEPreTUYECKOro HanuTka «Bam HanuTok
6onee »hdekTUBEH U MMEEeT BKYC Jydllle, YeM CaMblil MpojaBaeMblii OpeH]l Ha
pPBIHKE. DTOT CaMblii TPOJAaBacMblii SHEPTCTHUYCCKUI HAIMMTOK IO3UIIMOHUPYET
cebs, kak «caMbiii 3G dekTuBHbINY. CTyIEeHTH BBIOMPAIOT OJWH W3 IEIEBBIX
CErMEHTOB, KOTOpbIE OHHU OIpPEACIUIN, U PEIIalT, KaK OHU MOIJIM Obl
MO3UIIMOHUPOBATH MPOIYKT ISl 3TOTO CETMEHTA.

IIpakTnueckoe 3aganme 2 HWMHAycTpuss TOCTENPUMMCTBA MpEAiaraet
MPOMYKTHl W YCIYTH, TpeIHAa3HAYCHHBIE IS PA3IUYHBIX IIEJCBBIX PBHIHKOB.
KieHThl 3TUX PBIHKOB HMEIOT Pa3HbIE OXHIAHHUS B CBOUX IOTPEOHOCTAX W
Kemanusx. Eciii MeHemKephl X0poIIo MOHUMAIOT MOTPEOHOCTH U KEIAHUSI CBOUX
KJIUEHTOB, TO MEHE/DKEPHl MOTYT HCIIOJIb30BaTh IPABUIbHBIC MapKCTHHIOBBIC
WHCTPYMEHTBI, 4YTOOBI TpemiaraTh WM TPOAYKTBI M YCIYTH, KOTOpHIE
COOTBETCTBYIOT UX OKHJIAHUSM.

Jist KayKJI0T0 1IETIEBOTO PhIHKA B TAOIUIE OMUIINTE YACTH MPOAYKTOB / yCIyT
rOCTEIIPUUMCTBA, YTOOBI yJIOBIETBOPUTH HX MOTpeOHOCTH. [Ipm momroroBke
3amaHusl  BbIOEpeTe OTeNb, OJHY YCIOyry, BbIOEpeTe IIeNEeBYI0 TPYIIY:

HHAUBUAYAJIbHBIC TYPHUCTBI WX ACJIOBLIC ITOC3JIKU.
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[Ipenmnourenus: cerMeHTa Xapaktepuctuku 1 XapaKTepUCTUKH 2
CEerMEeHTa CErMEHTa

IIpakTnueckoe 3apanue 3. Jlepya Mepnen umeer 325 MarasuHoB 110 BCEMY
mupy. Jlepya MeprieHn mnpejiaraeT CBOWM TOKYyIaTeIsiM OOJBIIONW BHIOOD
KaueCTBEHHON MPOJYKIUH, TOCTYMHbIE [IEHbl U BBICOKHI YPOBEHb OOCITYKUBaHUS
st OOJIBIIMHCTBA TMOKymnarteneil. Bce wMarasuHbel pacnosiararorT  IUPOKUM
ACCOPTUMEHTOM TOBApOB IO ISATU OCHOBHBIM HAIlPaBJICHUSIM: JIOM, HUHTEPBED,
CTpOUTENbHBIE MaTepHallbl, PEMOHT U call. Bripyuka (paHIly3cKOro puteisiepa
ctpoiimarepuanoB Leroy Merlin B Poccuu B 2016 rony yBenuuunacek Ha 24% - 10
220 mupa pyOnel, KOMIaHUs MOJy4Ynsia COMOCTaBUMBIE MOKA3aTeNHM B IMpejaesiax
3,1% Bo MHOrumx HOBBIX MarasuHax. Ha 2018 roxg kommaHus IUTaHUPYET
yBeIM4UTh 000poT B Poccuu 1o 280 mipa pyOieit.

[Ipoananu3upyiite pbhIHOUHBIE BO3MOXHOCTH nJigs  Leroy Merlin u

pa3zpaboTaiiTe MApKETUHTOBBIN TUIaH JJIsl TOCTUXKEHUS 3TOU 1ISIIH.

Kpurepuu BriCTaBIEHUS OLIEHOK:

9-10 0anJI0B BBICTABIACTCS CTYJEHTY, €CIIM OTBET MOKA3bIBAE€T MPOYHBIC 3HAHUS
OCHOBHBIX MPOIECCOB U3y4aeMOM MPEeIMETHON 001acTH, OTIMYaeTCs TTyOuHON U
MOJTHOTOM PACKPBITUSI TEMBI; BIIaJICHHE TEPMUHOJIOTHYECKUM alapaToM; YMEHUE
OOBSCHATH CYIIHOCTh, SIBJICHHM, MPOILIECCOB, COOBITHI, JdelaTh BBIBOABI H
0000I1IeH s, J1aBaTh apryMEHTHPOBAHHBIC OTBETHI, MPUBOJUTH MPUMEPHI;
CBOOOJIHOE BJIJICHUE MOHOJIOTUYECKOMN peublo, JIOTUYHOCTh u
MOCJIEIOBATEIbHOCTh  OTBETa; YMEHHE TMPUBOIAUTH MPUMEPbl COBPEMEHHBIX
npobJieM u3ydaemMoil o0JacTu.

7-8 6asia BBICTABISIETCS CTYACHTY, €CIM OTBET, OOHAPYKUBAIOUIUN IMPOYHBIC
3HaHMS OCHOBHBIX IIPOLIECCOB H3Yy4aeMOW MpeAMETHOM 00JIacTH, OTIUYAETCS
[IIyOMHOW W TIONHOTOW PACKPBITHS TEMBI; BIAJACHUE TEPMHUHOJIOTUYECKUM
anmapaToM; yMeHUE OOBSICHATh CYIIHOCTh, SIBICHUH, TTPOIIECCOB, COOBITUH, JeNIaTh

BBIBOABI H 0606H_ICHI/I$[, JaBaTb AapPryMmMCHTHPOBAHHBLIC OTBCTbI, IIPUBOJIUTH
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OpUMEphl; CBOOOAHOE BIAJEHUE MOHOJOTHYECKOW PpEYbIo, JIOTUYHOCTh H
[IOCJIEI0BATENIBHOCTh OTBeTa. OJHAKO JIOIYyCKAaeTCs OJHA - JBE HETOYHOCTU B
OTBETE.

4-6  Oajqula  BBICTaBISIETCA  CTYACHTY, €CIM  OLEHUBAETCA  OTBET,
CBUJCTEIBCTBYIOIIUN B OCHOBHOM O 3HAHUU IPOLIECCOB U3y4aeMOW IPEIMETHOMU
00JacTH, OTJIMYAIOLIMKCA HEAOCTaTOYHOM TIIyOMHOM M TOJIHOTOM pPacKpbITHS
TEMbl, 3HAHUEM OCHOBHBIX BOIPOCOB TeOpUH; c1ab0 cHOpPMUPOBAHHBIMU
HaBbIKAMM aHaM3a SIBJICHHUM, NPOLECCOB, HEIOCTATOYHBIM YMEHHUEM J1aBaTh
apryMEHTHPOBAHHbIE OTBETHI M MPUBOIUTH MPUMEPHI; HEJOCTATOUHO CBOOOIHBIM
BJIaJICHUEM MOHOJIOTUYECKOM PEYbI0, JIOTMYHOCTBIO M IOCIEA0BATEIBHOCTHIO
oTBera. Jlomyckaercss HECKOIbKO OIIMOOK B COJIEP)KAHWU OTBETa; HEYMEHHE
IIPUBECTU IPUMEP PA3BUTHS CUTYyallMd, IIPOBECTH CBSA3b C APYTMMH aCHEKTAMM
M3y4yaeMoil 00iacTu.

1-3 O0ana BbICTaBISIETCS CTYJIEHTY, €CIIM OTBET, OOHAPY’KMBAIOUIMI HE3HAHUE
IPOLECCOB H3y4aeMOM MPEeIMETHOM o00lacTH, OTIMYAOLIUIICS HErITyOOKUM
PacKpBITHEM TEMBI; HE3HAHHUEM OCHOBHBIX BOIIPOCOB TEOpHUH,
HeCc(OPMUPOBAHHBIMM HaBBIKAMHM aHAJIW3a SBJICHHM, IMPOLIECCOB; HEYMEHHEM
JaBaThb AapryMEHTUPOBAHHbBIE OTBETHI, CJIA0BIM BJIAJICHUEM MOHOJIOTHYECKOM
peublo, OTCYTCTBUEM JIOTUMHOCTH W TMoOcienoBareiabHocTH. Jlomyckatores
Cepbe3Hble  OMMOKM B  COJEpPNKAHUM  OTBETA; HE3HAHHE COBPEMEHHOMU

Ipo0JIEMaTUKH N3y4aeMoH 00IacTu.

CocTaBureib A.A. HanankoBa

«10» mag 2018r.

HepequL AUCKYCCHOHHBIX TEM JJISl KPYIJIOTO CTOJAa

no nucturuinHe «Marketing Management (MapkeTHHTOBOE YIIPABJICHHE )»
1. KakoBbl OCHOBHBIE MAPKETUHTOBBIE KOHIICIIINU ?

2. Kak u3MeHuI0Ch yNpaBIeHUE MAPKETUHIOM 32 ITOCIEAHUE TObI?
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3. Kak MapkeTUHT BIHUSET Ha MOTPEOUTENHCKYIO IIEHHOCTD?

4. YTo cocTaBisieT CUCTEMY MApPKETUHIOBOM pa3BeaKu?

5. Yto Takoe moTpeduTenbcKas LEHHOCTh, YIOBIETBOPEHHOCTh U JOSJIBHOCTh, U
KAaK KOMIIAHUU MOTYT UX 00€CIEUUTh?

6. KakoBa mno)u3HEHHas ILEHHOCTb KIHWEHTOB, M KakK MAapKeTOJOrd MOTYT
YBEJINYUTH €€?

7. Kak KOMIIaHMM MOTYT MpHUBIEKaTh W YAECPKUBATh HYXKHBIX KIUEHTOB M
pa3BUBaTh IPOYHBIE OTHOILIEHUS C KIIMEHTaMU?

8. KakoBbI IITIOCH 1 MUHYCHI MapKeTHUHTa 0a3 TaHHbBIX?

9. Kak co3naeTtcsi, u3MepsieTcsi U ynpaBiseTcs KanuTtan OpeHaa?

10. I[louemy BakeH AU3aiiH MPOAYKTA U Kakue (HaKTOPbI BAUSIOT HA 3P(EKTUBHBIN
nu3aiH?

11. Kak kKoMmaHus MOXKET C€O3/1aBaTh W YHOPABIATH CBOMM TOBapOM-MHKC H
JIMHEWKAaMHU MPOAYKTOB?

12. Kak KOMIaHuM MOTYT KOMOMHHUPOBATh NPOAYKTHI JJISi CO3/AaHUS CUJIbHBIX
OpeH10B?

13. Kak kOMIaHuM MOTYT HMCHOJIB30BaTh YIIAKOBKY, MAPKHPOBKY, U T'apAaHTUU B
KayeCTBE MapKETUHIOBBIX HHCTPYMEHTOB?

14. KakoBbl OCHOBHBIE IIAr'H B pa3BUTUHU 3(P(HEKTUBHBIX KOMMYHHKAIUI?

15. Yto Takoe KOMMYHHKAIMOHHBIA MUKC M KaK €r0 HACTPOUTH?

16. Yto Takoe MHTErpUpPOBAaHHAS TPOrpaMMa MAaPKETUHIOBBIX KOMMYHHKALIA?

Kpurtepum ouenkn:

* 9-10 0a/mIOB BBICTABIAETCA CTYIAEHTY, €CIIH OTBET IIOKAa3bIBAET
OpOYHbIE 3HAHMS OCHOBHBIX TPOIIECCOB HM3ydyaeMOl MpeaMeTHOW o0acT,
OoTIMYyaeTcss  [IyOMHOM W MOJHOTOM  pPAaCKpbITUS  TEMbl;  BJaJICHHE
TEPMUHOJIOTMYECKUM  allllapaToM; YMEHUE OOBSICHATh CYLIHOCTb, SIBJICHUH,
IPOLIECCOB, COOBITHM, J1e1aTh BHIBOABI U 0000IIEHUS, 1aBaTh ApIyMEHTUPOBAaHHBIE

OTBCTLI, IMPUBOAWUTL IIPHUMCPEI; CBO6OJIHO€ BJIaACHUC MOHOJIOTUYECKOM PEYbIO,
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JOTUYHOCTh U IIOCJIEAOBATEIBHOCT OTBETA; YMEHHE IIPUBOJUTH IMPUMEPHI
COBPEMEHHBIX MPOOJIeM U3ydaeMoi 00JIacTH.

e 7-8 Gayia BBICTaBISIETCA CTYJEHTY, €CIU OTBET, OOHAPY’KHUBAKOUIUI
NpOYHbIE 3HAHMS OCHOBHBIX TPOIIECCOB M3ydyaeMoll mpeaMeTHOW obnactu,
OoTIMYaeTcss  IIyOMHOM W TOJHOTOM  PACKPBITUS  TEMbl;,  BIAJCHHE
TEPMHHOJIOTMYECKUM ammapaToM; YyMEHHE OOBSCHATh CYIIHOCTb, SIBICHUH,
IPOLIECCOB, COOBITUH, JIENaTh BBIBOJIbI U 0000IIEHMS, 1aBaTh apryMEHTUPOBAHHbBIE
OTBETHI, NMPUBOIUTH IMPUMEPHI; CBOOOJHOE BIAJEHUE MOHOJIOTMYECKOW pPEublo,
JIOTUYHOCTh M IIOCJIEOBATENbHOCTh OTBeTa. OJHAKO JONYyCKaeTcs OJHA - JBE
HETOYHOCTH B OTBETE.

® 4-6 Oama BBICTABIIIETCS CTYJEHTY, €CJIM OLICHUBAETCS OTBET,
CBUJETENBCTBYIOIINI B OCHOBHOM O 3HAHHUHU MPOLECCOB M3y4aeMOM MPEIMETHOM
o01acTd, OTIMYAIOMIMICS HEJIOCTATOYHOW TIIYOMHOW M TOJHOTOM pPAaCKpBITHS
TEMbl; 3HAHHEM OCHOBHBIX BOIPOCOB TEOpHUM; Ci1ab0 CHOPMUPOBAHHBIMU
HaBbIKAMH AaHajgu3a SBJICHUM, MPOLECCOB, HEIOCTATOYHBIM YMEHHEM J1aBaTh
apryMEHTUPOBAHHBIE OTBETHI U MPUBOAMTH MPUMEPHI; HEJOCTATOYHO CBOOOIHBIM
BJIaJICHUEM MOHOJIOTUYECKOM PEYbI0, JIOTMYHOCTBIO M IOCIEAO0BATEIBHOCTHIO
orBeTa. JlomyckaeTrcsi HECKOJbKO OIIMOOK B COJAEPKAHMM OTBETa; HEYMEHHE
IIPUBECTU IIPUMEP Pa3BUTHs CUTYyallMd, IIPOBECTH CBSA3b C APYTMMH aCIEKTAMH
U3y4aeMoil 00J1acTH.

e 1-3 0anna BBICTAaBISETCA CTYICHTY, €CIM OTBET, OOHApPYKHBAIOIIHIA
HE3HAHWE TPOLIECCOB HU3y4aeMOW TMpeAMETHOW OOJacTH, OTJIMYAIOIIUNACS
HErNIyOOKHMM pAacKpbITUEM TEMbl; HE3HAHMEM OCHOBHBIX BOIPOCOB TEOPUH,
Hec(OPMUPOBAHHBIMH HaBBIKAMHM aHAJINW3a SBJICHHM, MPOLIECCOB; HEYMEHHEM
JaBaTh ApPryMEHTHPOBAHHBIE OTBETHI, CJIA0bIM BJIAJIEHUEM MOHOJOTHYECKOU
peuybl0, OTCYTCTBHEM JIOTUYHOCTH MW IOCIENOBAaTENbHOCTU. JlomyckaroTcs
Cepbe3Hble  OIMOKM B  COJAEP)KAaHUM OTBETa; HE3HAHUE COBPEMEHHOMU

npoOJeMaTHKU U3ydaeMoil 00J1acTH.

CocraBureinb A.A. HanankoBa
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«10» mag 2018r.
Bonpocs! 17151 KOJUIOKBUYMOB

no nucuurimHe «Marketing Management (MapKkeTUHIOBOE YIIPABJICHHUE )»

Paszpnea 1.

1. CoBpeMeHHbBIC KOHIIETIIUU YIIPABICHUSI MAPKETUHTOM.

2. Ilpouecc ynpapieHUs: MApKETUHTOM, €T0 COJICP>KaHUE U TEXHOJOTHS.

3. Ilpouecc MNpUHATHS PEUIEHUS O TMOKYNKE Uil WHAUBUIYAIbHBIX U
KOPHOPATUBHBIX MOTpeOuTesnel (CpaBHUTENbHAS XapaKTEPUCTHKA)

4. CyurHOCTb Y 3JIEMEHTBI OTPACI€BOr0 aHAIN3a

5. CyIHOCTb ¥ 3JIEMEHThl KOHKYPEHTHOI'O aHAJIN3a

6. CyIIHOCTb M AJIEMEHTBHl CUTYallMOHHOTO aHAJIN3a

7. Meronukun SWOT-ananusa.

8. [loHssiTHE =~ KOHKYPEHTHOT'O  TMPEUMYIIECTBa,  JBIXKYIIUE  CHJIBI
KOHKYPEHIIMHU B OTpacyv U Mozenb sty cuit M. Iloprepa

9. Marpuna KOHKYPEHTHOTO IPEUMYIIECTBA u CYIIHOCTb
KOHKYPEHTOCIIOCOOHOCTH

10.  MeToas! OIIEeHKH KOHKYPEHTOCITOCOOHOCTH TPEIITPUSTHS

11.ITponecc cTpaTeruyeckoro miaHupOBaHUS

12. Anroput™ pa3paboTKH CTpaTEruy MapKETHHTA.

13.Ctpareruu npeanpusiTis Ha KOPIIOPATUBHOM YPOBHE: CTPATEruu pocCTa,

KOHKYPEHTHBIC CTPATeTUU U MOPTHEIbHBIC
14.Crpaternyeckuii ananus no Mmarputiam BKG, GE, MacKinsey, u T.1.
15.ba30Bble KOHKYPEHTHBIE CTPATEruu

16.KOHKypEeHTHBIE CTpaTEruu KOMITAHUHU

Pa3znen 2
1. Crpateruun mnpeanpusiTds Ha (PYHKIHUOHAIBLHOM YPOBHE: CTpaTeruu
CErMEHTUPOBAHMS PbIHKA U CTPATEr MO3UIIMOHUPOBAHUS

2. OCHOBHBIC TTIOHATHUS CCIMCHTHUPOBAHHS PbIHKA
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. JIBa OCHOBHBIX 3Tama CErMEHTHUPOBAHUS PBIHKA, CYLIIHOCTb MakKpo- U
MHUKPOCETMEHTUPOBAHUS PhIHKA.

. Coco0bl cerMEHTUPOBAHUS TOTPEOUTENIBCKUX M JIETOBBIX PHIHKOB

. CTpareruu cerMeHTUPOBaHUS PHIHKOB.

. CTpaTernu no3uLMOHUPOBAHUS TOBAPOB.

N N n B

. KapTBI BOCIIPUATHUSA NI TO3UITUOHUPOBAHWA

Pazgea 3.
1. CrpaTteruu npeanpusTys Ha THCTPYMEHTAJIbHOM YPOBHE
2. MapkeTHHroBasi mporpaMma, €€ BUJIbl, COJIEP)KaHNUEe U POJIb B pean3aliu
CTpaTernu MapKeTHHTa.
. AccopTUMEHTHas IOJUTUKA (PUPMBI
. LlenoBsie cTpareruu GuUpMBI
. [IponBmxeHre NpoayKTa: METOIbI U UHCTPYMEHTHI.

. MecTo u poisb ciry>kObl MapKETUHTA B YIIpaBIECHUU HUPMOIL.

N N n kW

. XapakTepucTuKa OpraHu3aluOHHO-YIIPaBICHYECKUX CTPYKTYD

MapKeTUHTa, KPUTEPUU BHIOOpPA ONTUMAIIBHON 111 (PUPMBI.

Kpurepun ouenku

__5_0asioB BBICTABIIACTCS CTYJIEHTY, €CJIM OTBET MOKA3bIBACT MPOYHBIC 3HAHUS
OCHOBHBIX TPOIECCOB U3YYaeMOU MPEAMETHOW 00IACTH, OTIMYACTCS TIIyOMHOU W
MOJTHOTOM PACKPBITUSL TEMBI; BJIaJCHUE TEPMUHOJOTHYECKUM allapaToM; YMEHUE
OOBSICHATh CYIIHOCTh, SIBJICHUM, TMPOLECCOB, COOBITHH, J€aTh BBIBOJALI WU
0000111eHUs, TaBaTh apPTYMEHTUPOBAHHBIE OTBETHI, PUBOAUTH TPUMEPHI.

~3-4  Oana BBICTABIISIETCSI CTYJIEHTY, €CJIM OTBET, OOHAPYKUBAIOIIMIA MPOYHbIE
3HAHWS OCHOBHBIX ITPOIIECCOB HW3Yy4aeMOW MPEAMETHOW O0OJaCTH, OTINYACTCS
[IIyOMHOW ¥ TIONHOTOW PACKPBITHS TEMBI; BIAJCHUE TEPMHUHOJIOTUYECKUM
anmapaTtoM; yMEeHHUE OOBSICHATh CYIIHOCTb, SIBJICHUH, TPOIIECCOB, COOBITHIL, A€/IaTh
BBIBOABI M OOOOIICHWS, JaBaTh apryMEHTUPOBAHHBIC OTBETHI, IMPUBOIUTH

IMPUMCPHI. . OJIHaKO AOIIYCKacTCA OAHA - IBC HCTOYHOCTH B OTBCTC.
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_2  Oamnma  BBICTaBISETCS  CTYNEHTY, €CIM  OIIEHHWBAETCS  OTBET,
CBUJICTEIBCTBYIONINIT B OCHOBHOM O 3HAHUU MPOIECCOB M3y4yaeMOMW MPEIMETHOM
00JacTH, OTJIMYAIOLIMKCA HEAOCTaTOYHOM TIJIyOMHOHM M MOJIHOTOM pPacKpBITHS
TEMbI; 3HAHWEM OCHOBHBIX BOIIPOCOB Teopuu; ciIabo chOpMHUPOBAHHBIMU
HaBBIKAMM aHaJIM3a SIBJICHHWM, IPOIECCOB, HEIOCTATOYHBIM YMEHHUEM J1aBaTh
apryMEHTUPOBAHHBIC OTBETHI W MPUBOAUTH MPUMEPHI; HETOCTATOYHO CBOOOTHBIM
BJIAJICHUEM MOHOJIOTHYECKONW pEeYbl0, JIOTUYHOCTBIO M IOCJIEAOBATEIHLHOCTHIO
orBeTa. JlomyckaeTcsi HECKOJBbKO OIMMOOK B COJEPKAHMHM OTBETA; HEYMCHHE
MPUBECTU TPUMEP PA3BUTHS CUTYyalldH, MPOBECTH CBS3b C JAPYTMMH aCMEKTaMH
H3y4aeMon 00J1acTH.

1-2 - Gaymma BBICTaBISETCS CTYACHTY, €CIIM OTBET, OOHAPYKUBAIOITUN HE3HAHUE
MPOIIECCOB M3Yy4YaeMOW TPEIMETHOW OOJacTH, OTIUYAIONINICS HErITyOOKHUM
PaCKpBITHEM TEMBI, HE3HAHHEM OCHOBHBIX BOIIPOCOB TEOPHH,
Hec()OPMUPOBAHHBIMUA HABBIKAMU aHAJIM3a SIBJICHHUHA, TPOIECCOB; HEYMECHHEM
JaBaTh apryMEHTUPOBAHHBIE OTBETHI, CJIA0BIM BJIAJICHHEM MOHOJOTHYECKOMN
peYbl0, OTCYTCTBHEM JIOTUYHOCTH W TOCJeIoBaTeabHOCTH. JlomyckaroTcs

CCPBC3HEIC OITNOKHU B COACPIKaHNHU OTBCTA, HC3HAaHUC COBpeMeHHOfI

npoOJIeMaTHKX N3y4aeMou 00JI1acTu.

CocraBureib A.A. HammankoBa

«13» nromsg 2018r.
Tembl 3cce:
1) CrocoOCTBYIOT JIM MapKETHHTOBBIE MEPONPUATHS (HAMPUMEpP, COUYCTAHHE
MapKeTHHTa, MApKETHHT, JHUJAEPCTBO, MAPTHEPCTBO, MAPTHEPCTBO / YIMpaBJICHUE
KaHajlaMH, CTUMYJIbl WM OPUEHTHPOBAHHAS HA KJIMEHTA KYyJbTypa) YJIYy4IIECHHUIO
JKA3HM 00111eCcTBa?
2) Kak MOXHO TMNPUMEHUTh MAPKETUHIOBBIM TOAXOJ JJIS MOJy4YeHUSs
MOJIOKUTENbHOTO d(pdexra B 1enom u obdecnedeHuss 3PGEeKTHBHOCTH PabOTHI

pEeANpUATUA?
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3) Kak moryt ¢upmsbl, mpaBuTenbcTBa, HeKOMMepueckue opranuzanuu, HIIO u
Jpyrue 3auHTEPECOBAHHBIE CTOPOHBI B OOINECTBE CO3/1aBaTh OECIPOUTPHIIIHBIC
CUTyallud, KOTOpbI€ TMPUHOCAT TMOJb3Y KAaK KOMMEpPUECKMM, TaK H
HEKOMMEPYECKHUM 3aMHTEPECOBAHHBIM CTOPOHAM?

4) Kak opranuzanuu peaju3yioT U yIpaBlIaiOT IEHHOCTHBIMU MTPEAIOKEHUSIMU?
Kak opranuzanum wu3MepsAOT YCHEX CBOMX HWHUIIMATUB MO I[EHHOCTHBIM
NpEeII0KEHUSIM?

5) Kak opranuzanust moxetr ynpasisitb CVP nns co3naHusi HIEHHOCTH B OJHMX
CEerMEHTax W pa3pyliaTh HEHHOCTb B IPYTHUX?

6) KakoBsl mociennue u HanOoJiee WHHOBAIMOHHBIC MPAKTUKH MapKETHHTA JUIs
Ou3Heca B MHIYCTpUM criopTa’?

7) KakoBwl mocnennue u HanOoJiee WHHOBAIMOHHBIC MPAKTUKN MAapKETHHTA IS
BBICIIIET0 00Opa3oBaHUs?

8) KakoBbl nociieqnue U Hanbosree MHHOBALIMOHHBIE MPAKTUKU MAapKETUHIra JJis
Ou3Heca B MHIYCTPUU 00eCTIeueHUs 30POBbs?

9) KakoBsl nocienHue u HauOoJiee MHHOBALMOHHBIE MPAKTUKU MapKETHUHTA JUIs
Ou3Heca B MHIYCTPUU TOCTEIIPUUMCTBA?

10) KakoBsl mocieanue U Hanbosjaee NHHOBAIMOHHBIC MPAKTUKU MapKETUHTa JJIs
Ou3Heca B pO3HUYHON TOProBiie?

11) YopaBneHue 3e1€HbIM MapKETUHIOM

12) KakoBwl mociienHue U HauOojee WHHOBAIMOHHBIE METOIbl MapKETHHTA MJIs
Ou3Heca B UHyCTPUHU MOJIbI?

13) [IporpaMMHBII MapKETHHT

14) IlpumeHeHrEe KOHIENIMU COBMECTHOTO CO3/IaHMsI [IEHHOCTH

Kpurepuu oueHkn (MHCEMEHHOI0 3CCe, B T.4. BLINOJIHEHHBIX B (popme
Npe3eHTaALMH):
18-20 6aJy10B BBICTABISAETCS CTYAEHTY, €CJIM CTYAEHT BbIPa3ui CBOE MHEHHE IO
chOpMyIUPOBAHHONW MpOOIEMe, apryMEHTUpPOBal €ro, TOYHO OIPEIEIHUB €ro

coAepKaHHEe W cocTaBisitomve. I[IpuBeneHbl JaHHBIE OTEUYECTBEHHOM U
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3apyOeKHOM JIUTEepaTyphl, CTATUCTHUECKHE CBEACHUS, MHGOpMAIINS HOPMATHUBHO-
npaBoBoro xapaktepa. CTyAeHT 3HAeT W BJIAJEET HABBIKOM CaMOCTOSTEIbHOM
MCCIIEIOBATENLCKON paboThl MO TEME HCCIEOBAHMSA, METOJaMU U TpUEMaMU
aHaMM3a TEOPETUYECKHX W/WIM TPAKTHUYECKUX AaCIEeKTOB H3y4daeMoil 00acTu.
Ou3nyeckux OUIMOOK, CBA3aHHBIX C MOHUMAHHEM NPOOJIEMbI, HET; IpaduuecKu
pabota opopmiieHa MPaBUILHO.

16-17 — 6a10B — paboTa XapaKTepU3yeTCsl CMBICIOBOM LIETbHOCTBIO, CBSI3HOCTHIO
M TOCJIEIOBaTeIbHOCTh M3JIOKCHUS, JOMyIIeHo He Oosiee | ommOku mpH
OOBSICHEHHH CMBICTIAa WM coaepkaHusi mpobnembl. /[lns  aprymeHTanuu
IPUBOJATCS JTAaHHBIC OTE€UYECTBEHHBIX u 3apyOEKHBIX aBTOPOB.
[IponemMoHCTpHpOBaHBl HCCIEAOBATEIbCKUE YMEHHS W HaBbIKH. (DakTHueckux
OmMOOK, CBS3aHHBIX C TMOHWMAaHHWEM TpoOsieMbl, HeT. JlomMyIIieHbl OjHa-/IBeE
orOKH B 0hOpMIIEHUH PaOOTHI.

12-15 06ami0B — CTYJIEHT MNPOBOJUT JOCTATOYHO CAMOCTOSATEIIBHBIA aHAIU3
OCHOBHBIX 3TAlOB M CMBICJIOBBIX OCTaBISIOMIMX MPOOJIEMbI; TOHUMAET 0a30BbIC
OCHOBBI W TEOpPETHYECKOE OOOCHOBaHHWE BHIOpaHHOW TeMbl. [IpuBICUCHBI
OCHOBHBIE HCTOYHHKH IO paccMmaTpuBaemoint Teme. Jlomymeno He 6osee 2 ommbOOK
B CMBICJIE WUJTU COJIEP>KaHHUH MPOOIIeMbl, 0DOPMIICHHH paOOTHI.

6-11 6an10B — ecnu paboTa IpeACTaBIsIeT CO00M NepecKa3aHHbI WA MOTHOCTHIO
MEepPENUCAaHHBI WCXOJHBIM TEKCT 0e3 Kakux Obl TO HH OBUIO KOMMEHTApPHEB,
aHanmm3a. He packpbiTa CTpPyKTypa W TEOpeTHYecCKas COCTABISAIOIMIAs TEMBbI.
JlonymieHo Tpu wian Oojiee TpeX OMmHUOOK B CMBICJIOBOM COACPKAHUU

packpbiBaeMoil Ipo0sIeMbl, B 0hOpPMIICHUHU PAOOTHI.

CocraBureib A.A. Hanmankosa

«10» mag 2018r.

Coaep:xxanue MeTOANYECKHX PEKOMEHIALNH, ONpeeTIIUX MPouexyphbl
OlIeHUBAHMS Pe3yJbTATOB 0CBOeHUs JucHuILuInHbI «Marketing Management

(MapkeTHHIOBOE yIIpaBJIeHHE)»
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Texkymasi arrectalusi CTyJeHTOB. TeKyllas arTecTalus CTYJEHTOB IO
mucuuminae  «Marketing Management  (MapKeTHHTOBOE — YIIPaBIICHUE)»
MPOBOAUTCS B COOTBETCTBUHU C JOKAJIbHBIMM HOPMAaTUBHbIMU akTamu [[BOY wu
SIBJISIETCSL 00513aTEIIbHOM.

Texkymas arrecrauusa no  aucuumimHe  «Marketing  Management
(MapkeTUHroBO€  yIIpaBJICHHE)»  MPOBOAUTCI B (GopMe  KOHTPOJBHBIX
MeponpusaTUi (KOJJIOKBUYMBI, TOKJIAJIbI, COOOIIEHHUS, KPYTJIbI€ CTOJIbI, JUCKYCCHH,
acce, KOHTPOJIbHBIC PAOOTHI, MMPOEKTHI) IO OIICHUBAHUIO (DAKTUYECKUX PE3yTbTATOB
O0Oy4EHHsI CTYJICHTOB U OCYIIECTBIISIETCS] BEAYIIIUM ITPETO0/1aBATEIIEM.

OOBbekTamMu OIIEHUBAHUS BHICTYIIAOT:

- ydeOHas JUCHUIUIMHA (AaKTUBHOCTh HAa 3aHATUAX, CBOEBPEMEHHOCTH
BBITIOJTHEHHUS PA3JIMUHBIX BUJIOB 3aJlaHUM, MTOCEIIAEMOCTh BCEX BUOB 3aHSTHH IO
aTTECTyeMOM JUCIHUIUIUHE);

- CTETIEHb YCBOCHUSI TEOPETUUECKUX 3HAHHM;

- YpOBEHb OBJAJCHUSA MPAKTUYCCKUMH YMEHHUSMU WU HaBBIKAMU IO BCEM
BUJIaM y4eO0HOI paboTHI;

- pe3yJbTaThl CAMOCTOSITEIbHON PabOTHI.

[IponieqypamMu OlEHUBAHUS CTENEHH YCBOEHUSI TEOPETUUYECKUX 3HAHUI
ABJISIETCS ~ TEeKyllasi arTecTalus B  CIEAYIOIIUX OLEHOYHBIX  CPEACTBaX:
KOJIJIOKBUYMBbI, KOHTPOJIbHBIE paOOThI, TOKJIAJIbl, COOOIIEHUS.

[Tponiegypamu olieHHBAHUSI YPOBHS OBJIAJCHUS MPAKTUUECKUMHU YMEHUSIMU U
HaBBIKAMHU T10 BCEM BHUJaM Y4eOHON pabOThI SBIISIETCS TEKyIas aTTecTalus B
CICAYIOIIMX OLIEHOYHBIX CPEJICTBaX: 3CCE, 3alllUTa MPOEKTOB (B TOM YHCIIE
COCTaBJICHUE WHTEIJIEKT-KapT), MPOBEJCHUE KPYIJIBIX CTOJIOB W JUCKYCCHIA,
JIOKJIaJIbI, COOOIIIEHMUS.

[Tponeypamu onieHUBaHUS PE3YIHTATOB CAMOCTOSITEILHON paOOThI SABIISIETCS
TEKyIlas aTTecTaluus B CIEIYIOMHUX OIIEHOYHBIX CPEACTBAX: KOJUIOKBUYMBI,
KOHTPOJIbHBIE Pa0OTHI, JIOKJIAJbI, COOOIIEHHS, dCCE, 3allUTa MPOCKTOB (B TOM

YHCJIE COCTaBICHUE UHTEIJIEKT-KAPT), MPOBEAECHUE KPYTJIbIX CTOJOB U JIUCKYCCHIA.
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IIpomexyTouHasi aTrrecTauMsi CTyJeHTOB. [IpomexyTouHas arrectaius
cTtyneHtoB 1o gucuuiuinHe  «Marketing  Management  (MapkeTunronoe
YIPaBICHUE)» TNPOBOJUTCS B COOTBETCTBUU C JIOKAIbHBIMU HOPMATHUBHBIMU
aktamu JIBD®YV u siBisieTcs 00s13aTeIbHOM.

Buja npoMexyTouHoOil arTecTanMu — 3K3aMeH (3 ceMecTp), COCTOSIIIUNA U3
yCTHOro ompoca B ¢opme coOeceoBaHUS U HHAMBUAYAJBHOTO TBOPYECKOTO
3amanud. Ha sk3aMeHe CTyJeHT MOXKET MOIY4YUTh CileAyrolue Oamibl, KOTOphIE
BBICTABJISIFOTCS 110 ONPEACIICHHBIM KPUTEPHUSIM.

Kparkass xapakrtepucTHKa npoueaypbl NPHUMEHEHUS MCIOJIb3yeMOro
OIIEHOYHOI0 cpeacTBa. B pesynbpTaTe mOCENIEHUS JIEKIHUH, J1a0OpaTOPHBIX
3aHSTUNA, CEMUHAPOB U KPYIJIBIX CTOJIOB CTYJEHT IMOCIEJO0BATEILHO OCBAaUBAET
MaTtepualibl JUCIUIUIMHBI M M3y4aeT OTBEThl Ha BOIPOCHI K 3K3aMEHY,
npencTaBiaeHHble B CTpyKTypHOM 3eMenTte @OC IV.1. B xoae npoMexyTOuHOM
aTTeCTallu  CTYJACHT TOTOBUT  HWHJMBHUAYyaJlbHO€  TBOPUYECKOE  3a/laHUE
(MHIMBHUAYyaJIbHOE TBOPYECKOE 3a/JlaHME Pa3MEIICHO B CTPYKTYPHOM DIJIEMEHTE
dOC 1V.2). Kpurepuu OILIEHKH CTyA€HTA Ha DSK3aMEHE TPEJCTABICHBI B
ctpykrypHoMm sjemente @OC IV.3. Kpurepuu OLIEHKM TEKYILIEW aTTecTalluu —
KOHTpPOJIbHASI TTPOBEpKa 3HAHUH (3CCe, MOKIAAbl, TECTHI, 3allUTa IPOEKTOB (B TOM
YHUCIIE COCTaBJICHWE MHTEIJIEKT-KApT), TIPYIIIOBOE TBOPYECKOE  3aJaHUE)

MpeCTaBIEHbI B CTPyKTypHOM 3niemenTe POC V.

KpuTeplm BBLICTaBJIEHUsI 0AJ1710B CTYACHTY Ha 3K3aMCHEC 10 TUCHUIIJIUHE

«Marketing Management (MapKeTHHI0BO€ yIIpaBJIeHHE)»

Banapl | Onenka
(peiitu | IK3amMeHa

HIO- (cTranmapr TpeboBanus kK cChOPMUPOBAHHBIM KOMIIETEHUSIM
BOU Hasi)
OLIEHKHU
86-100 O1eHKa «OTIMYHO» BBICTABIISIETCS CTYACHTY, €CIIM OH IIIyOOKO M MPOYHO
«OMIUYHO | yCBOWJI NPOTPaMMHBIA MaTepuall, MCUYEpIBIBAIOLIE, IOCIEI0BATENIBHO,
» YEeTKO W JIOTMYECKH CTPOWHO €ro Mu3jaraer, yMeeT TECHO YBS3bIBATb

TEOPHIO C MPAKTHKON, CBOOOIHO CHpaBIISIETCS € 3a/7a4aMy, BOIIPOCAMHU U
APYTMMHU BHJIaMHM TNPUMEHEHMs 3HAHMM, NPUYEM HE 3aTPYIHSACTCA C
OTBETOM IPH BHJIOM3MEHEHHMH 3aJaHUM, UCIOJB3YET B OTBETE MaTepHall
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MOHOTpaUUYecKOl JIUTepaTyphbl, NMPaBHILHO OOOCHOBBIBAET IPHHATOE
peuieHue, BIaJeeT Pa3sHOCTOPOHHMMM  HaBBIKAMM U IPUEMaMH
BBIIIOJIHCHMSI IIPAKTUYECKUX 3a1a4

76-85
«XopouLon

OI_[CHKa «XOpOoHI0» BBICTABIIACTCA CTYACHTY, €CJIM OH TBCPAO 3HACT
mMarcepuall, Ir'paMOTHO HW 10 CYWICCTBY wH3jlaract ¢€ro, HC AOOIIyCKas
CYLICCTBECHHBIX HETOYHOCTEH B OTBETE Ha BOIIPOC, IIpaBUJIbHO ITPUMCHACT
TCOPCTUUCCKHUEC IIOJIOKCHUA TIPpHU PCIICHUN MNPAKTUYCCKHUX BOIPOCOB U
3aJa4, BJIaJCCT HGO6XO,I[I/IMLIMI/I HaBbIKaMHU U ITPUCMAMM WX BBITIOJIHCHUA

«yoosnem
61-75 | sopumens
HO»

OneHka «yA0BIETBOPUTEIILHO» BBICTABIISAECTCS CTYJEHTY, €CJIM OH UMEET
3HAaHUS TOJIBKO OCHOBHOIO MaTepuaya, HO HE YCBOWJI €ro JeTalew,
JIOITyCKaeT HETOYHOCTH, HEJIOCTaTOYHO NpaBWIbHBIE (HOPMYIHPOBKH,
HapyLIeHHs  JIOTMYECKOM  IIOCJIEOBATEIBHOCTH B M3JI0)KCHUU
IIPOrpaMMHOI0 MaTepHalla, UCHBITBIBACT 3aTPYIHEHHUS IPU BBIITOJHEHUH
IPAaKTUYECKUX paboT

«Heydoee
0-60 | meopumen
bHOY

OreHKa «HEYIOBJIETBOPUTEIHLHO» BBICTABJISIETCSl CTYACHTY, KOTOPBIM HE
3HA€T 3HAYMUTEIBHOM YacTW MPOrpaMMHOrO0 Marepuana, JdOIYCKAaeT
CYIIIECTBCHHBIE OIIMOKHM, HEYBEPEHHO, C OOJILIIUMH 3aTPyIHECHUSIMU
BBITIONIHSAET  TpakTuyeckue  pabotel. Kak  mpaBmio,  oleHka
«HEYJOBJIETBOPUTEIBHO» CTABUTCA CTYIAEHTaM, KOTOpPbIE HE MOTYT
OPOJOKUTE  OOydeHWe  0e3  JOMONHHUTENbHBIX  3aHATHH 1O
COOTBETCTBYIOIIEH TUCIUIUIMHE

IIo pe3yjibTaTaM BCACHHA peﬁTHHFOBOfI OLCHKHN OCBOCHHA AHCHHUIIIIMHBI

«Marketing Management (MapkeTUHIOBOE YIpaBJICHHUE)» CTYAEHTHI MOTYT

IIOJIYYHUTH CIACAYIOIHEC OLICHKHU B 3aBUCHUMOCTH OT KOJIMYCCTBA Ha6paHHI)IX 0aIoB:

banbl (pedTHHTOBOM OIIEHKH) OueHka mo JIMCHUILINHE (CTaHIapTHAS)
86-100 «OTJIIMYHOY
76-85 «XOPOIIIOY
61-75 «YJOBIIETBOPUTEIHHOY
0-60 «HEYJOBJIETBOPUTEIHHO»
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