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AHHOTanMs K padoueii mnporpaMMe TUCHUIINHBI
«Business English and Correspondence (/lesioBoii aHrIHiicKuii 1

KOPPECHOHIeHINS HA AHTJINHCKOM SI3bIKE))

Jucnumuna «Business English and Correspondence (/leioBoii aHrauiickuii
¥ KOPPECHOHJCHITUSA Ha aHTJIMHCKOM SI3bIKE)» IpeJHa3HaueHa JUIs CTYJCHTOB 4
Kypca 1o HampaiieHuto OakanaBpuata 45.03.02 Jluarsuctuka, npoduins «Teopus
Y TPaKTHKA MEXKKYJIbTYpHOU KoMMyHHKauy B ATP (aHrnmiickuii M KUTalCKAN )».

OO6mast TpyJI0eMKOCTh JTUCIHUIUIMHBI COCTaBIIICT 4 3adeTHbIe eauHuIlbl, 144
yaca. YUeOHBIM IUIAaHOM MPEIYCMOTPEHBI MpakTHueckue 3aHstus (56 dacos, u3
HUX 28 4acoB - B MHTEpaKTUBHOU (hopme) u camocTosiTenbHas padota (88, B ToM
yuciae 27 4YacoB Ha TMOATOTOBKY K SK3aMeHy). JMCIMIUIMHA peanu3yercs Ha
AHTJIMHACKOM SI3BIKE.

Juciuminaa «Business English and Correspondence (JlemoBoi aHTIUHACKHIA
Y KOPPECIIOHICHIINS Ha aHTJIMHCKOM SI3BIKE)» SBJSCTCS TUCIUILUIMHOM MO BBEIOOPY
BapuaTuBHOM YacTu bioka «luciuinabl (MOIYIIH )».

CopnepkaHue NUCHMIUIMHBI OXBAaThIBAET KPYr BOMPOCOB, CBS3aHHBIX C
dbopMHpoOBaHUEM YMEHHUM ¥ pPa3BUTUEM HABBIKOB JICJIOBOIO OOIICHHS Ha
AHTJIMHACKOM SI3BIKE B €r0 MMCbMEHHON U YCTHOW Pa3HOBUIHOCTSIX.

JlaHHas IUCHWIUIMHA JIOTMYECKH U COACP)KATEIbHO CBS3aHA C TaKUMU
Kypcamu, Kak «lIpakTuueckuidi KypC aHIJIIMKUCKOIO s3bIKa», «JIekcukoyiorusa u
Heoyorus», «CTUIMCTHKA aHTIIMKACKOTO s3bIKa», «lIparmMaruueckue acreKThl
U3YUYCHUS S3bIKA U peumny, «SI3bIK, KyJIbTypa U MEXKYJIbTYpPHAsT KOMMYHUKALIUSY, U
OMMPACTCS HA UX COJIEPIKAHUE.

Lenab: mNonyuynTh HABBIKA COCTABJICHUS JEJIOBOM KOPPECHOHACHIIMM Ha
AHTJIMACKOM SI3BIKE.

3axayu:

® OCBOHMTH OCOOCHHOCTH COCTAaBJICHUS JOKYMEHTOB JIJIs IIprieMa Ha padoTy,

® OBJAJETh CTAHJAPTAMHU JICTIOBOM MEPEIHCKH,

® OBJQJCTh HABBIKAMH COCTAaBJICHHUS OCHOBHBIX JOKYMEHTOB B cdepe
MEXIYHApOJIHOH TOProBiau (OAHKOBCKHE JOKYMEHTHI, WHBOKHC, KOHOCaMEHT,
pEeKJIaMHbIE MaTEPUAIIbI).

[TnanupyemMbie pe3yiabTaThl OOYYCHHS 110 JaHHOW JWCHMIUIMHE (3HAHUSA,
yMEHUS, BIAJCHUS), COOTHECEHHBIC C TUIAHUPYEMBIMHU pE3yJIbTaTaMH OCBOCHUS
o0pa30oBaTeNbHOM  MPOrpaMMbI,  XapaKTepU3YIOT  dTambl  (HOPMHUPOBAHUS
cienyrommx — KommneTeHuid  (oOmenpodeccruonansubie/  mpodeccruoHambHbIe
KOMIETEHIIUU (3JIEMEHThI KOMIIETEHIINMN)):

Koa u ¢popmynupoBka Jranbl (OPMUPOBAHUS KOMIIETEHIIUU
KOMIIETeHIH U




OIIK-18 ciocobHOCTRIO | 3HaeT OCHOBHBIE MPaBUJIA JACIIOBOH KOMMYHUKAIIH
OPUEHTHPOBATLCS Ha (cocraBienue pe3roMe, IPOBEICHUE
PBIHKE TPpyJa U IIEPErOBOPOB C MOTEHIUAILHBIM
3aHSTOCTHU B YacTH, paboTojarenem)
Kacarolencs CBoCH Vmeer HCII0JIb30BAaTh MPaBHJIa JAETOBOM
MpoQeccHoHaNbHOk KOMMYHHKAIMH B CBOEH po(eCcCUOHATBHOM
NEeSITEIbHOCTH, NEATEIHHOCTH
BJIa/ICHEM HaBBbIKAMU " "
. Biazeer | HaBBLIKOM J€J0BOM KOMMYHHMKAI[MH B CBOEH
9K3UCTEHLUAIBHON .
po(ecCHOHANTLHOM IS TEIbHOCTH
KOMIIETCHIINH (U3yUeHUe
PBIHKA TPy/a,
COCTABJIEHHE PE3IOME,
NPOBEICHHE
cobecenoBaHNs U
[IEPErOBOPOB C
MOTEHIUAIbHBIM
paboToaaTeinem)
OIIK-19 BnaneHuem 3HaeT IPUHIUIILL PA0OTEI B KOMAH/IE IS PELICHHS
HaBBIKAMH OpTraHU3alnU po(eCcCHOHANIBHBIX 3aJ1a49 B cepe eI0BOI
IPYIIOBOI U KOMMYHHKAIHH
KOILICKTHBHOH VYmeer YCIIONIB30BATh IPUHIMIIEI PA0OTH B KOMAHJIE
ACATCIIBHOCTH V1A IS pelIeHys npoecCHOHANBHEIX 3a1a4 B
AOCTIKCHIA o0umx cepe nenoBoi KOMMYHHKAIIUK
1esei TpyI0BOro
Brajgeer | HaBBIKaMM IIPUMEHEHHS IPUHIUIIOB PabOTHI B
KOJIJIEKTHBA
KOMaH/I€ JUIsl PEIEHHs TPO(GECCUOHATBHBIX
3a/a4 B cepe AeI0BOM KOMMYHUKAITIU
[TK-18 Bnagennem 3HaeT HEOOXOAUMYI0  HMH(POPMAIMIO O  CTaAHsIX
HEOO0XOAUMBIMU STHOIIEHTPU3MA u STHOPEIATUBU3MA,
MHTEPAKIMOHATEHBIMU U TIO3BOJISIOLIYIO IPEOI0NIEBaTh BIIMSIHHE
KOHTEKCTHBIMHU CTEPEOTHUIIOB
SHaHHAMM, Vmeer UCIIOJIb30BaTh  MHMOPMAIMIO O  CTaaMAX
ITO3BOJIAIONTMMH STHOLEHTPH3MA U  DTHOPEIATHBH3MA IIPH
IIPCOAOJICBATE BIMAHUE KOHTAKTE C TPEACTABUTENSAMH  PA3IMYHBIX
CTEPEOTHUIIOB KYIBTYD
aJanTHPOBATHCS K
Brianeer | HaBBIKOM  ajanTalMd K  W3MEHSIOLIMMCS
M3MEHSIOMINAMCS
YCIIOBUSIM NIPY KOHTAKTE C MPENCTABUTENAMU
YCIIOBUSIM IIPH KOHTAKTE
Pa3IUYHBIX KyJIETYp
C IIPENCTaBUTENAMU
Pa3INYHBIX KyJIETYD
[1K-20 Brnagenue 3HaeT HOPMBI JICJIOBOTO ATHKETA
HOpMaMH 5THKETa, Vmeer MCIIOJIB30BATh HOPMBI JIEJIOBOTO STHKETA
HPHHATHIMH B
Brajgeer | HaBBHIKOM IPUMEHEHMS HOPM J€JI0BOTO STHKETA

Pa3IMYHBIX CUTYaIUSIX
MEXKKYJIBTYPHOTO
o01IeHUs
(compoBOXXIeHHE
TYPUCTHUYECKHUX TPYIIIL,
oOecIieueHne IET0BBIX
MIEPETrOBOPOB,
o0OecrieueHue
MIEPEroBOPOB




oduIuaIbLHBIX
JieJieraruii)

I1K-21 3HaeT OCHOBBI KOPIOPATUBHOW JTHUKU 3apyOeIKHBIX
BBICOKAsl CTEIICHb ctpan ATP

npOhECCHOHATbHOM VYmeer aJlalTHPOBATh KOPIOPAaTHBHYIO ITHKY

MOOUIIBHOCTH U 3apyOexxHbix crpan ATP Kk oTedecTBEHHOM
CIIOCOOHOCTBIO IpPAKTUKE

WHTETPUPOBATHCS B
JIEJIOBOE U
3KOHOMHUYECKOE
MPOCTPAHCTBO
A3sunarcko-
THUX00KEaHCKOTO0
pEeruoHa u TBOPUYECKHU
aJanTUPOBATh
JOCTHKEHUSI
3apyOeKHON Ae0BOM U
MPOU3BOJACTBEHHOMN
STUKHU K OT€UYECTBEHHOMU
MPaKTHUKE, UCXOS U3
HaIlMOHATbHBIX
WHTEPECOB U
npuoputeroB Poccuu u
e€ /laibHEeBOCTOYHOTO
peruoxna

Braneer | HaBblkamMHM ajanTaluy KOPIIOPAaTUBHOM STUKU
3apyOexxHbix crpan ATP Kk oTedecTBEHHOM
IIPaKTHUKE

st hbopMupoBaHUS BBINICYKAa3aHHBIX KOMIIETCHIIMN B paMKax JUCIUTIIMHBI
«Business  English and  Correspondence  ([emoBoit  aHrIMHCKUNA U
KOPPECIIOHACHIA Ha AHTJINHCKOM HSBIKG)» IMPUMCHACTCA MCTO/ aKTI/IBHOFO/
MHTEPAKTUBHOTO OOYUYEHUS: PEIICHHE KEHCOB.



|. CTPYKTYPA U COAEPX KAHUE TEOPETUYECKOM YACTH KYPCA

He npenycMoTpeHna yueOHbIM TIIIaHOM.

II. CTPYKTYPA U COJEP)KAHUE MPAKTUYECKOHN YACTH
KYPCA

IpakTuyeckue 3ansiTus (56 yacon)
Moayab 1 (28 yacoB)

Tema 1. Company Structures (2 gyaca).

Study points: structure of management (Board of Director, Managing
Director/CEO, senior management, senior management), a typical company
departmental organization chart (Marketing, Sales, PR, HR, R&D, IT, Finance,
Production, QC), company profile (headquarters, business activities, main markets,
sales), communication within company.

Tema 2. Types of business (2 uaca).

Study points: different kinds of business organization (public limited
company, sole trader/proprietor, partnership, private limited company (UK)
incorporated company (US)), collaboration formats (joint ventures, mergers,
acquisitions/takeovers), team building under new conditions.

Tema 3. Personal Professional Profile (2 yaca).

Study points: career ladder, on the job trainings, fringe benefits (health
insurance, relocation allowance, bonuses), working hours (overtime, flexi-time,
shifts, long hours, part time, full time jobs), company culture.

Tema 4. Recruitment: Documents and Personalities (2 uaca).

Study points: recruitment stages (composing resume and cover letter,
tailoring it for the job ad, interviewing), formatting and layout of business
documents, professional personal qualities (commitment, responsibility, reliability,
motivation, discipline, time management), interpersonal culture at work,
management styles.

Tema 5. Recruitment: Interviewing (2 uaca).

Study points: preparing for the interview (know what the company does,
your responsibilities, your place in the company hierarchy), types of interviews
(traditional, case, behavioral), interview stages, mistakes to be avoided (childish
behavior, non-professional dressing style and body language).

Tema 6. Banking (2 uaca).

Study points: main banking services (current and savings accounts,
mortgages, loans, online banking), customer services (handling complaints).

Tema 7. Business and the Environment (2 gaca).



Study points: environmental problems (urban pollution, ozone layer
depletion, chemical/nuclear waster accumulation, global warming, oil spills) and
solutions (eco-friendly domestic practices, waste disposal sites, socially
responsible business), applying for sponsorship for an environmental project.

Tema 8. Business Development and Preservation (2 uaca).

Study points: emerging economies/nations, exploiting natural resources,
GDP and GNP, environmentalists, endangered species, upstream supply,
downstream supply, construction projects (access roads, drilling sites, pipelines,
facilities construction).

Tema 9. Innovation (2 yaca).

Study points: innovation decisions (launching products with new features,
improvements to existing services, introducing more effective business practices,
finding new markets and sources of supply), risk-taking, competition, presenting a
competitive business proposal.

Tema 10. International Trade (2 uaca).

Study points: export, import, tariffs (duties), quotas, protectionist measures,
sole agents, patents, licenses, invoice, bill of lading, business expansion.

Tema 11. Markets (2 yaca).

Study points: supply, demand, price setting, commodities market, consumer
goods/mass market, real estate/property market, stock market, labor market, online
market (e-commerce), auction sites, bids, outsourcing, tenders.

Tema 12. Outsourcing (2 uaca).

Study points: operating costs, cost savings, outside suppliers and service
providers, offshoring, back-office operations, overseas facilities, labor costs.

Tema 13. Marketing (2 uaca).

Study points: marketing mix (the Four P’s: product, price, place, promotion),
target audience, direct mail marketing, market research.

Tema 14. Branding (2 uaca).

Study points: brand characteristics (distinctive, easy to pronounce, fitting the
image of the product, having the emotional appeal), celebrity endorsement

Moayasb 2 (28 yacoB, u3 Hux 28
C MCIO0JIb30BAHHEM METOI0B AKTHBHOIO 00yYeHHsI)

Tema 15. Case study: Consulting on communication problems (2 gaca ¢
HCII0JIb30BAHMEM METO/I0B AKTUBHOI0 O0Y4YeHHsI: pellleHHe KeiicoB).

Background information: HCPS is a private health care organization based
in Geneva. A year ago the HCPS group was formed, following a takeover of HCP
by Sanicorp, another health care organization. Following the takeover, a number of



serious communication problems have arisen.

Task: You are members of Desiree Roland Consultants. Work in small
groups. Make a list of all the communication problems in the company (e-mails
from several employees provided). Rank the problems in order of importance.
What actions do you suggest to solve the communication problems? Discuss your
ideas in groups, then meet as one group and work out an action plan. Which
actions should be taken:

a) immediately?

b) in the near future?

C) later, when convenient?
Which actions will require:

a) a lot of investment?

b) some investment?

C) very little investment?

Follow-up writing activity: write an e-mail from the consultants detailing
you recommendations.

Tema 16. Case study: Working out an action plan (2 4aca ¢
HCIOJIb30BAHMEM METOI0B AKTHBHOI0 00y4YeHHUs: pelieHue KeiicoB).

Background information: Business Equipment and Systems (BES), based in
Birmingham, sells fax machines, date projectors and slim plasma screens.
Following the company merger with a competitive company eighteen months ago,
its national Sales Manager moved to a senior management position. Her
replacement has been told to increase turnover by at least 1-% and to create a high-
performing sales team. However, since his appointment the team has not been
working effectively and morale is low. Last year’s sales were over 20% below
target. The sales team has a mix of nationalities because BES intends to enter other
European markets in the near future.

Task: You are directors of BES. Draw one of the four role cards provided and
work in groups of four. Director 1 leads the meeting.

1. Read your role card and prepare for a meeting to resolve your
company’s team building problems.

2. Identify all the problems which are affecting the performance of the
sales team.

3. Discus how to improve the performance of the sales team.

4, Work out an action plan for the next six months

5. If there more than one group of directors, compare our action plans.

Follow-up writing activity: write out a memorandum to inform all the
company staff of the new action plan.
Tema 17. Case study: Improving company culture (2 gaca c



HCIOJIb30BAHMEM METO/I0B AKTUBHOI0 O0y4YeHHUsI: pellieHue KeilcoB).

Background information: The Managing Director at London-based
Crawford plc has noticed that the company culture has become too casual. Several
managers are involved in close relationships, which has a seriously affect on both
performance and morale of the staff. Furthermore, one of the individuals concerned
Is threatening the company with legal action. The Human Resources Department
needs to have a meeting and discuss how to proceed about this situation.

Task: You are members of Human Resources Department at Crawford pic.
Work in small groups, read the details of the situation provided and work out your
action plan. Decide which actions should be taken immediately and which should
be taken in the near future?

Follow-up writing activity: write a set of guidelines on relationships at work
for discussions at the next meeting.

Tema 18. Case study: Choosing the right manager (2 uwaca c¢
HCIIOJIB30BAaHUEM METOA0OB aKTUBHOI'O Oﬁy‘leHI/IH: pemenue KeﬁCOB).

Background information: Zenova is a multinational group which makes
health and beauty products and is based in Hanover. Four months ago it assembled
a project team of 16 members drawn from subsidiaries in Europe, America, Asia
and the Middle East. The team was instructed to carry out a major survey of job
satisfaction in all the subsidiaries, Four months later, it became clear that the
project was being badly managed, The morale of team members was low and
progress on the project has been much too slow. The management of Zenova
decided to replace the current Project Manager.

Task: 1. You are directors of Zenova. Work in small groups, read the
professional profiles of four candidates to replace the current Project Manager.
Discuss each of the candidates’ management style. Analyze their strengths and
weaknesses.

2. Rank the management styles of the four candidates in terms of their
suitability for the position of project manager. Number 1 would be your first
choice, number 4 your least suitable candidate.

3. Working as one group, compare your decisions and choose one candidate
to be the Project Manager.

Follow-up writing activity: write a summary of the meeting you have just
attended. This summary will be sent to the Chief Executive of Zenova, who was
unable to attend. Your summary should contain the following:

e an analysis of each candidate’s management styles.

e your choice of candidate for Project manager, together with our reasons.

Tema 19. Case study: Interviewing job applicants (2 waca c
HCI0JIb30BAHMEM METOJ0B AKTUBHOIO O0Y4YeHUsI: pelleHue KeiicoB).



Background information: The Bellagio Hotel is going to employ a large
number of people and decided to run a series of behavioral interviews. The
interview will last a maximum of 30 minutes and will contain six questions
designed to evaluate the behavior of each candidate. The HR team have agreed that
the questions should focus on the following areas: conflict, authority, ambition,
networking, sociability, appearance, stress, resourcefulness.

Task: 1. You are members of the HR team. Work in small groups and
prepare the list of questions that you will give to the HR managers. Decide the
order in which the questions will be asked and prepare an evaluation grid for the
managers to enter their marks out of five.

2. Work in pairs. Test your questions by role-playing a test interview.

Follow-up writing activity: write an e-mail to send to the hiring managers
with your questions and expected responses.

Tema 20. Case study: Handling customers’ complaints (2 4aca ¢
HCIIOJIB30BAaHUECM METOA0B aKTUBHOI'O oﬁyqunﬂ: pemieHue KeﬁCOB).

Background information: You are members of the Customer Service
Department of a bank. You regularly receive correspondence, telephone calls and
voicemail messages from customers who are unhappy with the products or service
of your company. You have to deal diplomatically and effectively with the
dissatisfied customers and to come with solutions to their problems.

Task: 1. Work in pairs. One of your is the Customer Service Manager and the
other is the Assistant Customer Service Manager. Read the written correspondence
provided.

2. Discuss how you are going to deal with the complaints you have
prioritized.

3. As one group, discuss how you could improve the service you offer to your
customers.

Follow-up writing activity: write a short report for the Director of Customer
Services summarizing the problems that customers have experienced and make
recommendations for improving the service to customers.

Tema 21. Case study: Sponsoring an environmental project (2 gaca ¢
HCIOJIb30BAHMEM METO/I0B AKTUBHOI0 O0y4YeHHUsI: pellieHue KeilcoB).

Background information: You work for a company that wants to improve
its eco-friendly public image and sponsor an environmental project. You can
choose out of the following business activities for your company 1) health and
beauty products 2) computers 3) non-alcoholic beverages or think of your own.
The four projects to choose from are 1) fundraising activities for planting and
upkeep trees in the main square of your town center. The group plans to have ‘a
tree planting ceremony’ and put sponsors’ names on plaques mounted in front of



each tree. They also intend to invite the mayor and other important local persons
for the ceremony. 2) a TV documentary. A video company is commissioned to
make a program for national TV about the effects of pollution on marine life in the
Pacific, as part of wildlife series. They need a sponsor to finance their equipment
and crew members. 3) an international exhibition of children’s art “Let’s Protect
Our Planet” to held at a local art gallery. They need sponsors to finance programs,
catalogues, reproductions and a visit of a famous artist to the exhibition launch and
press conference. 4) an asylum for homeless animals. They need regular
contributions to fund their activity. Local journalists have agreed to write articles
aimed at raising awareness at the scheme. These articles could feature profiles of
the companies willing to make contributions.

Task: 1. Work in pairs and decide how your company can project a favorable
image through sponsoring one (or more) of these projects.

2. Make a list of questions that could help you make your decision.

Follow-up writing activity: write a response to the organization whose
project you plan to support.

Tema 22. Case study: Wild Earth Conference (2 yaca ¢ ucmoJib30BaHnemM
METOJA0B aKTUBHOI0 O0yUeHHUs: PellIeHNe KeliCoB).

Background information: You will be taking part in a discussion forum on
the subject of a gas pipeline construction in Peru. The following people will be
present at the forum: joint US-Argentina Gas Consortium representatives, Peruvian
government officials, Amazon Watch environmental group.

Task: 1. Divide in three groups (A, B and C). Read your role cards.

2. Prepare the arguments that your group will use to present at the forum. List
the negative effects that the wrong course of action will have.

3. In turn, each group makes a brief presentation of its view on the project.

4. The class tries to agree if and how the project should continue.

Follow-up writing activity: write a short report outlining the key issues
concerning the project and recommending the best course of action.

Tema 23. Case study: Supporting innovative business proposals (2 gaca ¢
HCIMOJIb30BAHMEM METO/I0B AKTUBHOI0 O0y4eHHUsI: pellieHue KeilcoB).

Background information: TechStart is a European business association that
promotes emerging technology and new business ventures. Originally founded to
help young university graduates to gain access to funds, TechStart today offers
future entrepreneurs a comprehensive one-year program of assistance, advice and
training in order to turn creative new ideas into fully operational business ventures.
Every year Techstart organizes a competition where graduates can submit
proposals for new business ventures. The winning project receives a cash prize of
50,000 euro and joins the one-year StartUp program. During this year the new



business is offered free office space, access to research facilities, business
management training and support from one of the universities participating in the
program. These four projects have reached the final. Each project team is to make
a short presentation to the competition jury (project details provided).

1. ZephGen: Wind-powered electricity scheme.

2. Rainbow systems: Heat-sensitive packing materials.
3. Open-tour: Mobile phone tourist guide service.
4, VoxData: Mood recognition software for customer services.

Task: 1. Work in small groups. Choose one of the projects and make notes
about the following:

1 an outline of what your project is

2 the main features of your product

3 who will benefit from your product and how

4 how you will use the prize if you win it

2. Organize your ideas into a short presentation. Practice giving the
presentation and make any necessary changes to improve it.

3. Present your project to the class who work as the jury.

Follow-up writing activity: write a letter to a winning group giving them
feedback on their project and presentation.

Tema 24. Case study: Choosing takeover targets (2 wuyaca ¢
HCI0JIb30BAHMEM METO0B AKTHBHOI0 00y4YCHHUS: pelieHue KeicoB).

Background information: Bon Appétit plc is a UK chain of restaurants
which decided to grow business by acquiring an already establish company in the
food industry, either in the UK or overseas. The main objectives of the acquisition
are:

e toincrease Bon Appetit’s profits

e toenhance its image

e to buy a company that will continue to grow and contribute to the group
success

e to buy a company that will not take up too much of the present
management’s time and energy.

The Corporate Strategy department was given the task of looking for suitable
acquisitions and they have come our with three possible takeover targets a) Coffee
Ground plc (UK), a chain of coffee shops b) Starlight plc, a chain of
nightclubs/restaurants (UK) c¢) Mario Ferrino, a chain of delicatessens (ltaly)

Task: 1. Form there groups A, B, and C. Analyze the information you have
gained from the charts, the magazine reports and the televisions program. Discuss
what the data tells you about the three companies. What conclusions can you
reach?



2. Each group makes notes on one of the companies and prepares a
presentation of the results of your research.

3. Listen to each others’ presentations and make a decision within our group.

4. Meet as one group. Decide which company, at this stage, seems to be the
most suitable as an acquisition.

Follow-up writing activity: write a report to the board of directors on the
possible takeover targets. Give you recommendations for acquisition.

Tema 25. Case study: Outsourcing a web agency (4 wuyaca c¢
HCII0JIb30BAHHEM METO0B AKTHBHOTO 00YUYeHHsI: pellleHne KeiicoB).

Background information: Watermark plc is a specialist supplier of quality
stationery and writing accessories, which it distributes in European markets. At
present the sales of the company’s leading products are not growing. The company
newly appointed CEO is in a hurry to reorganize the company’s sales strategy and
to introduce a new online sales channel. Since Watermark does not have the in-
house expertise to develop suc a site itself, it has decided to outsource the work.
Several web agencies have been contacted to obtain tenders to develop and
maintain a new, eight-page site. Among the most interesting tenders that
Watermark has received is from a web agency called N-Vision. A meeting has
been arranged with N-Vision to agree on the final specifications and budget for the
new site.

Task:

1. Work as two groups. Group A are the N-Vision representatives. Group
B are the watermark sales team. Read your role cards and prepare a list of
objectives for the meeting. Prepare arguments to support your objectives.

2. Work with a partner from the other group to reach a satisfactory
agreement on the specifications in the tender. Present your arguments and try to
achieve the best results for your company.

Follow-up writing activity: write a formal letter to the other company with
minutes of the meeting and a summary of the agreement of your company.

Tema 26. Case study: Outsourcing a call center (4 w4aca c
HCIOJIb30BAHMEM METO/I0B AKTUBHOI0 O0y4YeHHUsI: pellieHue KeilcoB).

Background information: Interstate, Inc. is a New York based company
specialized in providing domestics insurance for private individuals and small
corporations. Interstate is currently considering outsourcing as part of its 150-
person call center to an overseas location in order to reduce its operating costs. The
call center currently processes call from both insurance agents and enquires form
members of the public within the USA. Several groups of managers have been
asked to research different host countries in order to evaluate their potential to host
a pilot project which should be operational within the next six months. If



successful, the center would take over full responsibility for all call center
operations within twelve months. The management teams will be meeting later in
the day to present their recommendations. China, India, the Philippines and Canada
have been selected as potential hosts.

Task: 1. Work in groups. Read the fact file and compare the advantages and
disadvantages of each country as a call center location.

2. Prepare the recommendations that your group will make at the
meeting.
3. Present you findings to the group. Listen to their presentations made

by other groups. Discuss the recommendations together and reach a final decision
about where to host a pilot project.

Follow-up writing activity: write a formal report to the management board.
Compare your own country with your chosen offshore location and recommend
what action InterState should take.

Tema 27. Marketing (4 4aca ¢ HCHOJIb30BaAaHHMEM METOJ0B AKTHBHOIO
00y4eHHUs: pelieHue KeiicoB).

Study points: marketing mix (the Four P’s: product, price, place, promotion),
target audience, direct mail marketing, market research.

Case study: Consulting a marketing agency

Background information: Yedo is a successful Tokyo-based department
sore chain with six outlets in Japan and two more in London and New York. Lat
year, however, profits fell sharply and results of the first six months of this year
have been disappointing. Yedo’s management has asked an international marketing
agency, TWCB, for advice on how to maintain and increase profitability.

Task: Work as one group. You are members of the marketing agency TWCB.
An informal meeting has been arranged to discuss ways of maintaining and
increasing Yedo’s profitability. Yedo’s CEO has prepared some discussion
questions for you to consider. Hold the meeting and note down your best ideas,
which will be incorporated into a report.

Follow-up writing activity: as head of TWCB, write a report for the CEO of
Yedo, on your agency’s ideas.

Tema 28. Branding (4 waca ¢ HCHOJBL30BaHHMEM METOA0B AKTHBHOIO
o0yueHMsI: pelleHne KelCoB).

Study points: brand characteristics (distinctive, easy to pronounce, fitting the
image of the product, having the emotional appeal), celebrity endorsement.

Case study: Developing a brand strategy

Background information: Bellissima is an Italian perfume and cosmetics
business. The company has a highly successful range of products in the luxury
cosmetics market. It is planning to launch a new fragrance and extensive market



research has produced detailed profiles of two potential target markets as described
below. Bellissima now has to decide whether to expand tits current market share or
risk branching out and reaching a new client.

Profile A

High-income women aged 25-30, who spend a high proportion of income on
entertainment. They are loyal customers and can be interested in a new quality
product.

Profile B

Women aged 18-25, consider the brand old-fashioned. A lot of promotion is
needed to attract this new target audience.

Task: 1. Work as groups. Discuss the advantages of each profile and decide
what option has the most potential for Bellissima.

2. Create a brand name and plan your brand strategy. Consider the four Ps of
the marketing mix.

3. Present your concept and brand strategy to the class.

Follow-up writing activity: write an action plan for the Marketing Director
of Bellissima with a summary of your group strategy.

I11. YYEBHO-METOAUYECKOE OBECIHEYEHHUE
CAMOCTOSTEJBHON PABOThI OBYYAIOIIUXCSI
VY4eOHO-MEeTOINYECKOe oOecrieueHue CaMOCTOSTEJIbHON paboThI

obyuyaromuxcs o aucuuruinie «Business English and Correspondence (/lenosoii
AHTIMACKANA M KOPPECTIOH/ICHIIUS Ha aHIJIMICKOM SI3BIKE)» MPEACTaBICHO B
[Tpunoxenuu 1 u BKiIIO4YaeT B ceOs:
e 1IaH-TpadUK BHITOJHEHHS CAMOCTOSITEIbHONU pabOThI MO JAUCIHUILIMHE,
B TOM YHCIIE€ TPUMEPHBIE HOPMBI BPEMEHM HaA BBIIOJHEHUE TIO0
KOKIOMY 3a/1aHUIO;
® XApAKTEpUCTHMKA  3aJaHUMN IS CaMOCTOSITEIIbHOU paboTHhI
OOYYarOIINXCS U METOAMYECKUE PEKOMEH/IAINH 110 UX BBIMOTHEHUIO;
e TpeOOBaHMS K TMPEACTaBICHUIDO W  OQOPMIICHHUIO PE3YJIbTATOB
CaMOCTOATENbHON paboTHI;

® KPUTEPHUU OIICHKHU BBITIOJHEHUS CAMOCTOSITEIIbHON PabOTHI.



IV. KOHTPOJIb JOCTUKEHUS LEJEN KYPCA

Ne | KonTposupyemble Konas! u 3Tansi OueHouHBbIE CpeCcTBA
n/n TEMET qmpan()Bam.l,ﬂ Texymun IIpomexxyrounas
KOMIIeTeHIH
KOHTPOJIb aTTecTanus
1. | Temsr 1-14 OIlK-18 3Haer I1P-13 9K3aME€H, BONPOCHI
OIlK-19 I1P-7 1-28
I1K-18 YmMmeer
[1K-20
TIK-21 Bnangeer
2. | Temsr 15-28 OIIK-18 3Haer I1P-13 9K3aM€H, BOIIPOCHI
OIIK-19 I1P-7 15-28
I1K-18 YwMmeer
[1K-20
K-21 Bnaneer

KoHTponibHBIE W METOAMYECKHE MaTepHalibl, a TaKXKe KpUTEepUU U
MoKaszaTelid, HeoOXOJAuMble JUIsi OLEHKHM 3HAaHWW, YMEHUH, HaBBIKOB U
XapaKTepu3ymolue 3tanbl (OPMHUPOBAHUS KOMIETEHIIMM B TPOIECCE OCBOCHUS
o0Opa3oBaTeIbHOM MPOrpaMMbl TIpeicTaBiieHbl B [Ipuioxenuu 2.

V. CIHHUCOK YYEBHOM JUTEPATYPBI U UH®OPMAIIMOHHO-
METOANYECKOE OBECIIEHEHHUE JUCIHUIIJINHBbI
OcHoBHas JuTEparypa

(an1eKmpoHHble U nedamHbvle U30aHUs)

1. Manuerckass, O. E. English for Cross-Cultural and Professional
Communication.  AHIIMHCKHIA  SI3BIK ~ JUISI ~ MEKKYJBTYPHOIO U
npodeCCHOHAIBHOTO OOIIeHHus [DIeKTpOHHBIA pecypc] : yuebd. mocobue /
O.E. JlanueBckas, A.B. Manés. — 2-¢ u3n., crep. — M. : ®JIMHTA : Hayka,
2013. — 192 c. Pexxum noctyna: http://znanium.com/catalog/product/454058

2. KamaeB, A. A. OcHOBBI JnenoBoro anriauiickoro sseika. The ABC of
business English [Onexkrponnsrii pecypc] : yue6. mocobue / A. A. Kamaes. -
2-e u3m., crep. - M. : @aunata : MIICH, 2013. - 176 c. Pexxum gocryna:
http://znanium.com/catalog/product/455235

3. ManbkoBckas 3.B. 'paMmmaruka 1jisi 1eJIOBOro OOINEHUST HA AHTIUHCKOM
S3bIKE (MOJIYJIbHO-KOMIIETEHTHOCTHBIM 10aX0/): YueOHoe mocooue / 3.B.
MamnbkoBckas. - M.: HULL Uudpa-M, 2013. - 140 c.: 60x88 1/16. (Bricmee
oOpaszoBaHue: bakanaBpuar). Pexum JOCTyma:
http://znanium.com/catalog/product/342084




JlonoJtHMTE IbHAA JTUTEpPaTypa
(neuamnole u snexmponmnvie uzOanUs)

1. XKymumo, C. B. The Restaurant Business / XymumgoB C.b. -
M. IOHUTU-AAHA, 2015. - 239 c.: [OnekTpoHHbIi pecypc] Pexum
nocryma: http://znanium.com/catalog/product/872348

2. MapkymeBckass  JLII., Yapckas T.K., Epmommna H.B.,
KpamennaankoBa H.H., Kanabuna C.E. English for Masters: CII6:
CIIoI'yY UTMO, 2010. — 206 c. [DnexrponHsiii pecypc] Pexum
nocryma: http://window.edu.ru/resource/985/71985/files/itmo478.pdf

3. The Dynamics of Managing Diversity. A Critical Approach. Ed. by:
Gill Kirton and Anne-marie Greene Taylor & Francis, 2011.
[ DJIEKTPOHHBIM pecypc] Pexum JOCTyIIA:
http://www.sciencedirect.com/science/book/9781856178129

Ilepeyens pecypcoB HHGPOPMALMOHHO-TEJIEKOMMYHUKAIIUOHHOM CeTH
«AHTepHeT»

1. Berea College Learning Center [DnekTpoHHbIi pecypc]. — Pexxum mgoctyna:
http://webapps.berea.edu/ctl/students/peer-consultation/services-and-resource

2. Karlin N. J. Creating an Effective Conference Presentation [OnekrpoHHbIi
pecypc] / Nancy J. Karlin — Pexxum noctyma: http://www.kon.org/karlin.html

3. Online Writing Lab of Purdue University. [DnekrponnsIii pecypc]. — Pexum
nocryma: https://owl.english.purdue.edu/owl

4. The Writing Center of The University of North Carolina at Chapel Hill
[DnekTponnsiit pecypce]. — Pesxkum moctyma: http://writingcenter.unc.edu

5. Time for Writing: Online Elementary, Middle and High School Writing
Courses. [9neKTpoHHBIN pecypc]. — Pexum goctyna:
http://www.time4writing.com

6. Tufte E. PowerPoint Is Evil [Onextponnsiit pecype] / Edward Tufte — Pexxum
nocryna: http://www.wired.com/wired/archive/11.09/ppt2.html

Ilepeyenb nHGPOPMALUOHHBIX TEXHOJIOT U
U MPOrPaMMHOI0 o0ecreYeHnst
[Ipu ocyumiecTBiaeHMHM 00pa30BaTENBLHOTO  IMpoliecca  CTyACHTaMu U
podeccopcKo-NpenoJaBaTeIbCKUM ~ COCTAaBOM  HCIOJB3YeTCS  CleNylolee
nporpammuoe ooecrieuenue: Microsoft Office (Excel, PowerPoint, Word u T. n),
porpaMMHOe 0O0ECTIEUeHHE IIEKTPOHHOTO pecypcea caiita [[BDOY.

V. METOIANYECKHUE YKA3AHUA


http://window.edu.ru/resource/985/71985/files/itmo478.pdf
http://www.sciencedirect.com/science/book/9781856178129
http://webapps.berea.edu/ctl/students/peer-consultation/services-and-resource
https://owl.english.purdue.edu/owl
http://writingcenter.unc.edu/
http://www.time4writing.com/

1O OCBOEHUMIO JUCHUMIIVINHBI

VYcnemHoe OCBOEGHUE AHUCHUUIUIMHBI U JIOCTHDKEHHWE ITOCTABICHHOM LIEH
BO3MOXXHO TOJIBKO TpU PErYyJISIpHOM M CHUCTEMATHUYECKOM paboTe B TeueHUe
cemectpa. llocemeHne Bcex ayIUTOPHBIX 3aHATUH SBISETCS 00S3aTENbHBIM.
CamocTtosiTenbHast paboTa CTYJAEHTOB, MPEAYCMOTpPEHHas Y4YEOHBIM IUIAHOM,
JOJKHA BBIMOJHATHCS €XKEHENEIbHO C IENbI0 JYYIIer0 YCBOCHHUSA Y4YEOHOro
Marepuania.

Wzyuenne mucnmiuimabl «Business English and Correspondence (/lenoBoii
AHTJIMIACKUI W KOPPECTIOHJCHIIUS Ha AaHIJIMHCKOM SI3BIKE)» MpPEAIOoJiaraeT
cienyomue Gopmbl TOCTHKEHUS Lielel Kypca: oOpaTHas CBS3b CO CTyJEHTaMH (B
(dopMe JUCKyccHii) B POLIECCe MPAKTUUECKUX 3aHITHM, LEIbI0 KOTOPBIX SBISETCS
pa3BUTHE YMEHUN CaMOCTOSITENBHO (DOPMYIUPOBATh 3HAYEHUE TEPMHUHOB.

— IloOyxneHue CTyI€HTOB BbICKA3bIBaTh AJIbTEPHATUBHBIE TOUKU 3PEHUS
Ha IIpeIMET 0OCYKIEHUS U U3YUYEHUS C LEIbI0 PA3BUTHS KPUTUUECKOTO
MBIILJICHUS.

- B rmponecce NpakTUYECKUX 3aHATHM OCYILECTBISIETCS KOHTPOJIb
JOCTH>KEHHUM CTYZEHTOB.

Texkymuil KOHTpOJIb NPEIyCMaTPUBAET AKTUBHOE y4YacCTHE CTYIEHTOB Ha
ceMuHapax, OOCyXJeHue MpakTUYecKux TeM. OLIEHMBAETCS TaKXKe XOpollee
IIOCEIIEHHE.

WTOroBeli1 KOHTPOJH NPEANOJATa€T CBOECBPEMEHHYIO IOJAdy 3aJaHUM,
IPOEKTOB, OILICHUBAETCS TAaKXe aKTHUBHas paboTa B TEUYEHUE CEMECTpa,
BBIIIOJIHEHWE  JOMAIIHUX  3aJaHUd M TECTOB.  YUWTBHIBAETCA  TaKKe
camocrosiTenbHass ~ pabora. Bce  3amaHMs  peKOMEHIyeTCsl  BBIIOJHSATDH
CBOCBPEMEHHO, TMHCbMEHHbIE pabOThl /s [PEABAPUTEIBHON OLIGHKH U
KOHCYJIBTALIMY MPUCHUIATH MPENOAABATEINIO O 3JIEKTPOHHOM MOYTE.

VIl. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHE
JANCHUIIINHBI

OcBoeHME JUCHMIUIMHBI MPEANOJIaraeT MCHOJIb30BAHUE  CIIEIYIOILIETO
MaTepUATHHO-TEXHUYECKOTO OOeCIeUeHUs: MYJIbTUMEIUNHAS ~ayJAuTOpUS C
TUMOBOM KOMIUICKTAIMEN: MYJIBTUMEAUUHBIN MTPOEKTOP, ABTOMATU3UPOBAHHBIN
MPOCKIIMOHHBIA  DKpaH, AaKyCTHYeCKas CHCTeMa, WHTEpaKkTUBHAas TpUOYyHa
npenoAaBaresis. MynbTUMEAUNHAS — ayJIUTOpPUS JIOJDKHA OBITh  OCHAIIEHA
HIMPOKOIOJIOCHBIM IOCTYTIOM B CETh UHTEPHET.

Business English and MynbpTUMeuiiHAS AyAUTOPUS: 690922, [Tpumopckuit
Correspondence (/lenoBoii |IIpoextop Mitsubishi EW330U , Kpaif,

AHTIINHACKUN U DKkpaH NMpoeKnnoHHbIH Screenline r. BmaguBocToxk,
KOPPECTIOH ICHITUS Ha Trim White Ice, npodeccuonanbnas |o. Pycckuid, m. Asikc, 10,
AHTJIMICKOM SI3BIKE) XK-manens 47", 500 Kn/m2, Full HD |Kopmiye 20 (D), aya. D578




M4716CCBA LG, noacucrema
BUJICOUCTOYHUKOB JJOKYMEHT-Kamepa
CP355AF Avervision; noacucremMa
BUJICOKOMMYTAIINH; TOJACHCTEMA
ayIMOKOMMYTAIlIUH U 3BYKOYCHJICHHSI;
MOJICUCTEMA HHTEPAKTUBHOTO
YIPaBJICHUS

KommnbroTepHslii kitacc Ha 26 pabouux
MecT. Pabouee MecTo: MoHOOJIOK
AIOIRU 309 21.5"
HDPG2140/4Gb/500Gb/IHDG/DVDR
W/WiFi/Web/MCR/kb/m
Jlunradonusii Kacc Ha 16 mecr,
KOMITBIOTEPHI OCHAIICHBI

IMpOorpaMMHbIM KOMIIJICKCOM Sanako
study 1200

B oeisx oOecrneueHus CIICOHUAJIbHBIX YCJIOBI/Iﬁ O6y‘{eHI/IH HWHBAJINA0B U JIUII C
OT'PaHUYCHHBIMU BO3MOKHOCTAMH 3I0POBLI B I[BCDV BCC 3JaHUA 060pyI[OBaHI)I
INOOABbCMHHUKAMH, CIICOUAJIN3UPOBAHHBIMU  MCCTAMU,

naHjaycamu, JudTamu,

OCHAllICHHBIMH TyaJICTHBIMU KOMHaTaMH, TaOIMYKaMH

HaBHFaHHOHHOﬁ IMOAACPIKKH.

UH(OPMAITMOHHO-




[Tpunoxenue 1

MUHUCTEPCTBO OBPA3OBAHUS M HAYKU POCCUMCKOM ®EJEPALIMNA

®DenepalibHOE TOCYIAPCTBEHHOE aBTOHOMHOE 00Pa30BaTENbHOE YUPEKIEHHE BBICIIIET0 00Pa30BaHHUs
«/1aJIbHEeBOCTOYHBIN (eepaibHbIN YHUBEPCUTET»
(ABDY)

BOCTOYHBIN HHCTUTYT — HIKOJIA PETUOHAJIBHBIX 1 MEKTYHAPOJIHBIX
UCCJEJOBAHUI

YYEBHO-METOJUYECKOE OBECITEYEHUE CAMOCTOSTEJBbHOM
PABOTBI OBYUYAIOLINXCA
no gucuunuae «Business English and Correspondence (/eJioBoii
AHIVIMICKUI U KOPPEeCIOHACH U
HA AaHTJIMICKOM SI3BbIKE)»
Hanpagienue noarorosku 45.03.02 JIunrsucruka

npoduiib «Teopus U mpakTUKa MEXKYJIbTYPHOU KOMMYHUKaIUu B ATP
(aHMTMACKUIA W KUTAWCKH)»
dopMa NOATOTOBKH OYHAasA

BiaaaguBocTok
2017



IInan-rpa¢guk BHINOJTHEHHUSA CAMOCTOATEIbHONH PadOThI MO IMCHMILIMHE

Ne Hara/ Bua camocrosiTesibHOIM padoThI IMpumepubie | ®opma
n/m | CpoKu HOPMBI KOHTPOJIA
BBINOJIHEH BpeMeHH Ha
usi BBINOJIHEHHE
7 cemecTp
1 1-18 Henmens | IloaroroBka K MPakKTHYECKUM 3aHITHAIM 614 [1P-7
cemecTpa I1P-13
YO-1
2 |17-18 [TonroroBka K 3K3aMeHy 274 9K3aMeH
HeJIeIst
cemecTpa

Hroro 3a 7 cemectp: 90 yacon

HUroro: 90 yacos

PeKOMeHl[aHl/IH 110 CAMOCTOATEIbHOM paﬁoTe CTYACHTOB

[lenbro caMOCTOSITENBHON pabOThI CTYJEHTA SABJISIETCS JajdbHEHIIee pa3BUTHE
n COBCPHICHCTBOBAHHC IMPAKTUYCCKHUX HAaBBIKOB COCTAaBJICHUA I[@JIOBOI71
KOPPECTIOHJEHIIMM Ha aHIIMUCKOM si3blke. CaMocTosiTeNnbHasE padoTa CTYJIEHTOB
IO AUCHUILINHE ITPCAIIOJIaract:

- PCTYJEIPHYIO CaMOIIOATOTOBKY K aYAUTOPHBIM 3aHATHAM,

- BBIIIOJIHEHUEC ITMCHbMCHHBIX BaHaHHﬁ.

OcBoeHue IMPAaKTHYCCKOT0 MaTcpuaia 1 CaMOCTOATCIbHOC IMPCABAPUTCIBHOC
BBITIOJTHEHUE 3aJlaHUil I TPAKTUYECKUX 3aHATHUM U jJ1abopaTopHBIX pabdoT
ABJIACTCA H€06XOI[I/IMBIM YCIIOBUEM Ui YCIICIIHOT'O OCBOCHHA JHUCHUITIMHBIL.
CamocrosTenbHas paboTa ocymiecTBisieTcs: B (popme paboOThl ¢ JUTEpaTypHBIMU
MCTOYHUKAMH, JIEKCHMKOrpadHUIeCKUMHU HCTOYHHMKaMu, MHTepHeT-pecypcamu. B
nponeccce CaMOIIOATOTOBKHM CTYACHTBI OCBAaMBAIOT W 3adKPCIIAIOT 3HAHMA,
IIOJIYUYCHHBIC B XOAC ayJAUTOPHBIX BaHHTHﬁ, pa3BHUBarOT CBOXO OTBCTCTBCHHOCTH U
OpraHM30BaHHOCTh, OTPA0ATHIBAIOT HABBIKM CAMOCTOSITEIHLHOU pabOThl C yUEOHBIM
MaTepHUaIOM.

CamocrosiTenbHas padoTa CTYAEHTOB MpeANoaraeT yriyOoJeHHOe U3yYeHHUe
HIDKECIIEAYIOIUX TEM, UCITOJIB3Ysd OCHOBHYIO U JIOIIOJTHUTEIBHYIO JIUTEPATYPY.

Tembt 0151 ycmHO020 KOHMPONA CAMOCHOAMETbHOU PAOOMbL CHLYOECHM 08:
Company Structures
Types of business
Personal Professional Profile
Recruitment
Documents and Personalities
Interviewing
Banking

Business and the Environment

O N OEWDNE




9. Business Development and Preservation

10. Innovation

11. International Trade

12. Markets

13. Qutsourcing

14. Marketing

15. Branding

16. Product and Corporate Adverting

Ha ocHOBe u3y4ye€HHOro MarepHuaia CTYAEHTaM MPEIaracTcsi BBIIOJIHHUTh
KOHCIIEKTBI BUJICOJIEKIIUHN (C COMYyTCTBYIOUIUM aHAIM30M MPOOJIEMHBIX BOIIPOCOB)
Y NUCBMEHHBIC 3aJaHUs [0 MaTepuaiaM Kypca. BBINOIIHEHME KOHCIEKTOB U
3aIaHUM UMEET LIEJIbI0 PA3BUTHE PELENTUBHON U MPOIYKTUBHOMN JEATEIBHOCTH Ha
AHTJIMACKOM SI3BIKE.

Jns ycnemHoi noAarotoBku kKoHcrekra (I1P-7) HeoOXoauMMo y4HMTHIBATH
CIIEAYIOIIIEE:

- CHayaja CTYICHTY CJIEAYeT O3HAKOMUTBCA C S3BIKOBBIM MaTE€PUAIIOM,
NpEe/ICTaBJICHHBIM B COOTBETCTBYIOIICH BUICOJICKIIMY Ha caiiTe WwWw.ted.com;

- BCC BHJICOJICKIIMM Ha caiite Www.ted.COm cHaOXCHBI HMHTEPAKTHBHBIM
CKPUIITOM, 4YTO TIO3BOJISIET CAaMOCTOSTEIBHO KOHTPOJMPOBATH MOHUMAHUE
MaTepuana;

- 32 MPOCMOTPOM BHUJICOJICKIIUH CJIEAYET HAIMMCAHUE aHHOTAIINU K HEW;

- JUId HAMMCAaHWSl aHHOTALMU K JIEKIUU CIEIYET UCIOJb30BaTh CIECAYIOLINN
TJIaH:

1. Tewma nekuu u uH(GOPMAIIUS O CTUKEPE

2. OcHOBHag LIEeTb JICKIIUHU, CPEJICTBA €€ JOCTHKECHHUS.

3. D(beKTUBHOCTD JIEKIIHUH.

Jlns ycnemHoW noArotoBkd mnucbMeHHoW pabotel (I1P-13) Heobxoaumo
YUYUTHIBATH CIEIYIOIICE:

- I HaMmMCcaHus paboThl HEOOXOAUMO MOJIB30BATHCSI HHTEPHET-UCTOUYHUKAMU
— caiiramu  http://www.questcareer.com, http://www.business.com/startup/sample-
business-proposal, http://www.learn-english-today.com/business-english/bus-
letter-writing.html, xoTopeie Takke cogepkaT o00pasibl Pa3IUYHBIX BHIOB

JIEJI0BOM KOPPECIIOHACHIIMM Ha aHTJUHCKOM SI3bIKE (pe3loMe, TPaHTOBBIX 3asiBOK,
JIEJIOBBIX MHCEM);

- BCE 3a/IaHHUsl PEKOMEHIYETCS BBINOIHATH CBOEBPEMEHHO, MUCHMEHHBIE
paboThl Uil  TpEeIBApUTEIBbHOM  OLIEHKM M KOHCYJbTAallMM  TPHUCHUIATH
IIPENOIABATEIO 110 JIEKTPOHHOM MOYTE;

- CTYJEHTBHl JOJIKHBI IOJb30BAThCS KAK MEPEBOJHBIMH, TaK U TOJIKOBBIMU
CJIIOBApSIMH Ha AHIJIMMCKOM 3bIKE, KOTOPBIE MO3BOJIAT UM YBUAETh HE TOJIBKO


http://www.ted.com/
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http://www.learn-english-today.com/business-english/bus-letter-writing.html
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3HAYEHHs CJIOB, HO M TO, KaK OHHU HCIIOJb3YIOTCA B KOHTEKCTE, C KaKUMH
IIPEJIOTaMH, a TAK)KE Y3HATh YCTOWYUBBIE BBIPAYKEHUS C HUMU.

JI7st yCTIenHo#M MOJArOTOBKY K dK3aMeHAaIIMOHHOMY coOecenoBanmio (YO-1):

- CTYACHTBI JOJDKHBI PETYJIIPHO TOTOBUTHCS K Ay IUTOPHBIM 3aHATHUAM;

- CTYJEHTHl JOJDKHBI aKTHMBHO Y4YacTBOBAaThb B OOCYKIEHUSX H3Y4aeMOIO
MaTepuala Ha aHIVIMMCKOM S3bIKE BO BpEMsS ayJUTOPHBIX 3aHATHIA, MPUBOMS
NOAXO/SIINAE apPTYMEHTHI U IPUMEPHI.

TpeOoBanus Kk npeacTaBjaieHu0 1 0QPOPMIICHUIO Pe3yIbTATOB
CaAMOCTOAATEJILHOM PadOThI

Koncnexr (ITP-7):

- CTYJEHT JOJDKEH IMpPEJCTAaBUTh pabOTy B IMEYATHOM BHUJE B PEIAKTOPE
Microsoft Word, mpudt Times New Roman 14, nonyropHsiit uatepan. @opmar
cTpaHullbl A4; TOJISI CTPAaHULBL: BEPXHEE W HWKHEE 1O 2 cM.; mpaBoe — 1,5 cm.;
JeBoe — 3 CM;

- 00beM KOHCIEKTa 3aBHUCUT OT TEMbl UM KOHCIEKTHUPYEMOTO HCTOYHHUKA
(BUICONEKIINH ), B CPEAHEM TpeOyeMblii 00bEM COCTABISIET 2-3 CTPaHULIbI;

- B KOHCHEKTE (aHHOTAIMU) JOJDKHBI OBITh OTpPaKEHBI TeMa JEKUUU U
uH(popMaus 0 CIIUKepe, OCHOBHAS LI€JIb JEKLHUH, CPEICTBA €€ JOCTHKEHHUS, JaHa
orieHKa (P (HEKTUBHOCTH JICKITUU.

IMucbmennoe 3aganue (IMP-13):

- CTYJIGHT JOJDKEH MpPEeJCTaBUTh PabOTy B MEYaTHOM BHJIE€ B PEAAKTOpE
Microsoft Word, mipudgt Times New Roman 14, nonxyropusiii uaTepBan. @opmar
cTpaHullbl A4; TOJISI CTpAaHULBI: BEPXHEE U HUXKHEe Mo 2 cM.; mpaBoe — 1,5 cm.;
JIEBOC — 3 CM;

- HEOOXO0IMMO COOJII0/IaTh CPEeIHUM TpeOyeMbIii 00bEM JICIOBOTO MHChMa —
1-2 cTpanuls;

- TIMCbMEHHBIC 3aJaHUs 10 JUCHUIUIMHE BBIMOJHIIOTCS CTYAECHTOM K
KaKJIOMY 3aHSITHIO,

- OpUMEPHI JIEJIOBOM KOPPECIOHJEHIINH, TMPEICTABICHHBIE CTYJICHTaMU B
pamMKax  3aJaHus, JIOJDKHBI ~ COOTBETCTBOBaThH  oOpasilaM  JOKYMEHTOB,
MPUBEJCHHBIM B YKa3aHHBIX HCTOYHUKAX.

Cobecenoanue (YO-1):

- 3apaHee MOJIrOTOBJICHHBIN CTYJIEHTOM IUIaH OTBETOB Ha BOMPOCHI 110 TEMaM
cobeceoBaHus (PYKOMUCHBIN WU TIEYaTHBIN 1O JKEJIAaHUIO CTYACHTA);

- 3apaHee TMOATOTOBJIECHHBIM CTYJIEHTOM pa3JaTOYHbIA MaTrepuan JJist
WJUTFOCTPALIMKA CBOUX IPUMEPOB (110 HEOOXOJUMOCTH, B [IEYATHOM BUJIE);

- pedYb CTyJEeHTa JOJDKHA MMETh CTPYKTYPy, OBITh JIOTHUHOHM, MOHSTHOW M
rpaMOTHOW. B CcBOEl peun CTyJIEHT JOJDKEH MOKAa3aTh, YTO OH OBIAAEI JEKCUKOU



KaK 110 TEME, TaK U 10 KypCy B LIEJIOM;

- OTBETHl  JIOJDKHBI ~ OBITh  Pa3BEpHYTHIMH, C  HCIIOJIb30BAHUEM
COOTBETCTBYIOIIUX JIEKCUYECKUX U IPAMMAaTUYECKUX CTPYKTYP, B TOM YHUCJIE U TEX,
KOTOpBIE OBLIIM U3YUYEHBI BO BPEMsI ayIUTOPHBIX 3aHITHH.

KpuTtepun o11eHKH BBITIOJIHEHNUSI CAMOCTOSTEILHOI PadoThI:

» CamocrosiTenpHas paboTa OIEHUBACTCS HA «OTJIIMYHO», €CIU OObIIas
9acTh  CaMOCTOSATENbHON  paOOThI  BBIIOJHEHA, CTYACHT JEMOHCTPUPYET
NPEKpacHOE BIIAJICHUE MAaTEepPHAIOM TUCIUIUIMHBI, OTpa0OTKa HEO0OXOIUMBIX
yMeHHA U (HopMHUpOBaHHE TPEOYEMBIX HABBIKOB MTPOBOAMIMCEH B TIOTHOM 0OBEME,
BBITIOJIHEHBI BCE TpPeOOBaHUS K MPEACTABICHUIO W O(OPMIICHUIO PE3yJIbTaTOB
CaMOCTOATENIbHON pabOTHI.

» CamocrosiTenpbHass  paboTa  OIEHWBACTCS HA  «XOPOIIO»,  ECIH
3HAUWTEIbHAS YacTh  CaMOCTOSITCIIBHOW  paOOThI  BBIMIOJIHEHA,  CTYJCHT
JEMOHCTPUPYET yBEPEHHOE 3HAHWE MaTepHalia JUCIHMIUIMHBI, OTpabOTKa
HEOOXOJUMBIX YMEHUU U (popMupoBaHUE TPEOYEMbIX HABBIKOB IMPOBOJUINCH B
HEIMOJIHOM 00BhEeME, HE BBIMOJHEHO Kakoe-IM0o TpeOOBaHME K MPE/ICTABICHUIO U
OQOpPMJICHUIO PE3yJbTATOB CAMOCTOSITEIBLHOM pabOThl, y CTYJIE€HTAa BO3HUKAIOT
HE3HAUNUTEIbHBIC TPYIHOCTH C  JIEKCHYECKHUM/TPaMMAaTHUYECKIM/CMBICIIOBBIM
o(OpMIICHUEM PE3YIHTATOB PAOOTHI.

» CamocrosiTenbHas paboTa OLIEHUBACTCS Ha «YAOBIETBOPUTEIBHOY», €CITU
CTYJEHT BBIMOJHUI 3HAYUTEIHLHYI0 YacTh CaMOCTOSATEIBbHON paboThI, OIHAKO
JIEMOHCTPUPYET HEYBEPEHHOE 3HAHUE MaTepuaja JUCIHIUIMHBIL, a OTpabOTKa
HEOOXOIMMBIX YMEHUU M (popMupoBaHHE TPeOYEMbIX HABBIKOB IMPOBOJUINCH B
HEJI0OCTAaTOYHOM O00BheMe, HE BHITIOJHEHHI 2 1 60s1ee TpeOOBaHUM K TIPEICTABICHUIO
1 0ohOpMIICHUIO PE3yJIbTATOB CAMOCTOATEIHHON pabOTHI, Y CTYJEHTAa BO3HUKAIOT
3HAUWUTEIbHBIC  TPYAHOCTH C  JIEKCHYECKHUM/TPaMMaTHUYEeCKHUM/CMBICIIOBBIM
o(OpMIICHUEM PE3YIHTATOB PAOOTHI.

» CamocrosiTenbHass paboTa OICHUBACTCS Ha «HEYAOBICTBOPUTEILHOY,
€CJIM CTYJICHT HE BBIMOJTHWI OOJBIIYI0 YacTh CAMOCTOSATEIBHOW pabOThI IO
OCBOCHHMIO MaTepuaja JAUCIHUIUIMHBI, OTPa0OTKAa HEOOXOAUMBIX YMEHUU W
dbopmupoBaHue TpeOyEeMbIX HABBIKOB HE TIPOBOIUIIUCH.
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MMacnopt ®OC

Kon u popmyuposka
KOMIIeTeHIIUH

Jrtanbl GOpMUPOBAHMS KOMIIETEHMH

OIIK-18 cnocoOHOCTRIO | 3HaeT OCHOBHBI€ MpaBuJIa JCJI0BOM KOMMYHUKAIIUHI
OPHUEHTUPOBATHCS HA (cocraBiieHne pe3roMe, IPOBEICHUE
PBIHKE TPpyJa U IIEPErOBOPOB C MOTEHIUATLHBIM
3aHSTOCTHU B YacTH, paboTojarenem)
Kacarolencs CBoCH Vmeer HCII0JIb30BAaTh MPaBHJIA JAETOBOM
MpoQeccHoHaNbHOk KOMMYHHKAIMU B CBOEH po(eCcCUOHATBHOM
ACATEIILHOCTH, e TEIIBHOCTH
BJIAJICHUEM HABBIKAMHU " -
. Brageer | HaBBHIKOM JIEI0BOM KOMMYHHUKALMU B CBOEH

9K3UCTEHLUATIBHON .

npo()ECCUOHANBLHOMN NeATENBHOCTH
KOMIIETEHIIUH (M3y9EHHUE
phIHKA TPy,
COCTaBIICHUE PE3IOME,
[POBEICHHE
cobecenoBaHNsA U
HIEPErOBOPOB C
MOTEHLUATbHBIM
pabotomarenem)
OI1K-19 BnaneHueM 3Haer IPUHIUIILL PAOOTEI B KOMAH/E JJIS PELICHHS
HaBBIKAMH OpTraHU3aLH1 poeCCHOHANIBHBIX 3a71a4 B cpepe eT0BOM
IPYIIOBO U KOMMYHHKAIHH
KOJUICKTUBHOH VYmMmeer UCIIOJIL30BATh IPUHIMIIEI PA0OTH B KOMaH/IE
ACATCIPHOCTH VI IUIS pelIeHts TPopeCCHOHANBHBIX 3a1a4 B
JIOCTIDKCHUS 00IIMX cepe nenoBON KOMMYHHKAIIUK
1eJIell TPYI0BOTO
COneK TR Brajgeer | HaBbIKaMM IIPUMEHEHHS IPUHIUIIOB PabOTHI B

KOMAaH/Ie JJIsl PEIEHMs POPECCHOHATBHBIX

3a71a4 B cepe AeN0BON KOMMYHUKALUH
IIK-18 Bragenue 3HaeT HEoOXoauMy0  MHGOpMAIMI0O O  CTaausX
HE0OXOAUMBIMU STHOIIEHTPU3MA u STHOPENIATHBU3MA,
UHTEPAKIMOHATBHBIMU U TIO3BOJIAIOLIYIO IPEoI0NIEBATh BIIMSIHUE
KOHTEKCTHBIMH CTEPEOTHIIOB
SHaHWAMM, Vmeer UCIONB30BaTh  MHPOPMAIMIO O  CTaausaX
IIO3BOJIAIOIHMU STHOLIEHTPU3MA M  OTHOPENATHBU3MA  IIPU
HPCOAOICBATE BIMAHUE KOHTaKTE C TPEICTABUTENAMH  Pa3JIMYHBIX
CTEPEOTHIIOB KYTBTYD
aJanTUPOBATHCS K

Braneer | HaBBIKOM  ajanTaldd K  W3MEHSIOMIMMCS

W3MEHSIOIMIIMCS

YCIIOBUSIM TNIPY KOHTAKTE € NPEICTABUTENAMU
YCIOBHSIM IIPU KOHTAKTE

Pa3IUYHBIX KyJIETYp
C IPEICTABUTENAMU
PasIUYHbBIX KYJIbTYD
[1K-20 Bnasenue 3Haer HOPMBI JIENIOBOTO ATUKETA
HOpMaMH 5THKETa, Vwmeer WCIIOJIb30BaTh HOPMBI JIETIOBOTO STUKETA
HPUHATHIMU B

Biazieer | HaBBIKOM ITPUMEHEHHUS HOPM JIEIOBOIO STHUKETA

PA3IUYHBIX CUTyalluAX
MEXKYIbTYPHOTO
oO01IeHNs
(compoBoOXIeHHE
TYPUCTHYECKHX TPYIII,




oOecIieueHne IET0BBIX
MIEPErOBOPOB,
obOecrieueHue
MIepPErOBOPOB
oduIHaTBHBIX
JieJieraruii)

[IK-21

BBICOKAS CTCIICHB
npodecCuOHAITBHON
MOOMJILHOCTH U
CITIOCOOHOCTBIO
WHTETPUPOBATHCS B
JIEJIOBOE U
SKOHOMHYECKOE
MPOCTPAHCTBO
A3mnarcko-
THuxookeaHCKOTO
pEeruoHa u TBOPUYECKHU
aJanTUPOBATh
JIOCTHOKCHHS
3apyOeKHON AeOBOM U
MPOU3BOJACTBEHHOMN
9THKU K OT€YECTBEHHOM
MPaKTHUKE, UCXOS U3
HallMOHAJTLHBIX
WHTEPECOB U
npuopureroB Poccuu n
e€ /lanbHEeBOCTOYHOTO
peruoHa

3Haer

OCHOBBI KOPIOPAaTHUBHOW H3THUKH 3apyOEKHBIX

ctpan ATP

VYMmeer

aJ[alITUPOBATDH

IMPAaKTHUKE

KOPIIOPaTHUBHYIO
3apyOexxHbix crpan ATP Kk oTedecTBEHHOM

STUKY

Bnaneer

HaBbIKAMM aJanTalMyd KOPIOPATUBHON STUKU
3apyOexxHblx crpan ATP Kk oTedecTBEHHOM

IIPAaKTHUKE

KonTpoJb nocTukenni nesei Kypca

Ne | KonTposaupyemsbie Koasbl u 3Tansl OueHoyHbIe cpeacTBa
n/n TeMel qmpMHpOBamf,ﬂ Texymmit [TpomexxyTouHas
KOMITeTEeH I
KOHTpPOJIb aTTecTanus
1. | Temsr 1-14 OIIK-18 3HaeT [1P-13 9K3aME€H, BOIPOCHI
OIIK-19 I1P-7 1-28
I1K-18 Ymeer
I1K-20
IIK-21 Bmaneer
2. | Temsr 15-28 OIIK-18 3Haer I1P-13 9K3aM€H, BOIIPOCHI
OIIK-19 [1P-7 15-28
I1K-18 VYmeer
I1K-20
TIK-21 Bnaneer




IIkana oueHUBaHUA YPOBHSA C(POPMHPOBAHHOCTH KOMIIETEHIUI

KO U sTans! GOPMUPOBAHUS KpUTEPUHU MOKa3aTen
(hopMyTUpOBKa | KOMIETEHIINU
KOMIICTCHIIUN
OIIK-18 OCHOBHBIC TIPaBWJIA | 3HAHUE OCHOBHBIX CITOCOOHOCTH OIHCATh
CIOCOOHOCTD JIeTI0BOI MPaBUII JETIOBOM OCHOBHBIC MTPaBUIIa
OpUEHTUPOBATHCS 3HaeT KOMMYHHKAIHH KOMMYHUKAIIUU JIEIIOBOY KOMMYHUKAIIUU
PBIHKE TPyZa M | (moporos | (cocraBienue (coctaBieHue (cocTaBneHue pe3oMme,
3aHSATOCTH bIit pestome, pesioMe, IpPOBeIeHNE | TPOBEICHNE TIEPETOBOPOB
B YaCTH, ypOBeHb) | TPOBENEHUE TIEPErOBOPOB C C MOTCHUUATBHBIM
KacaroIecs TIepErOBOPOB ¢ | TOTCHITMATBHBIM paboTtomareieM)
cBoei MTOTEHITHATHHBIM paboTtomareieM)
npodecCHOHANBH( pabotozaTenem)
JeSITETBHOCTH, HCTOJIB30BaTh yMEHHe CIOCOOHOCTD
BJIaJICHUEM MpaBWJIa JIEJIOBOH | MICIIOJIB30BAaTh WCTIONB30BaTh MPaBUIIA
HaBBIKAMU ymeer KOMMYHHKAIIWA B | MPaBWJIA JEIOBOU JIEIIOBOY KOMMYHHUKAITHN
3K3UCTECHIUAIBHO (p OU)IBHH CBOEM KOMMYHUKAIUU B B CBOEH
KOMIIETCHLIUU yTEIH) pod)eCCUOHANBHO | CBOEH npodeccroHaIbHO
(n3yueHmne peIHKA 1 IeATeNbHOCTH mpo(hecCHOHATBHON | JIEATEIBHOCTH
TpyJa, COCTaBJICH JIeSITeTbHOCTH
pE3OME, ITPOBCAC] HaBBIKOM JICJIOBOM | BJIaJICHUE HABBIKOM HaBbIK
cobecenoBaHus U BIIAQJICET KOMMYHUKALIMK B | I€JOBOU JIETIOBOM KOMMYHUKALIUH
IIEPETOBOPOB C (BbICOKHIT | CBOEH KOMMYHUKALIUH B B CBOCH
NOTCHUMATIEHBIM | ) npodeccuoHaNbHO | CBOEH npodeccroHaIbHOM
paboronarenem) i IesATeNbHOCTH npodeCCHOHATBHOM | JEATENBLHOCTH
JIeSTEIIEHOCTH
OIIK-19 MIPUHLIMIIEL PaOOThI | 3HAHWE MPUHIIUIIOB CIOCOOHOCTH OTMHUCATh
BJIAJCHUE B KOMaHjae Juisl | paOOThI B KOMaHIE MIPUHIIUIIBI PA0OTHI B
HaBBIKAMU 3HaeT penieHus JUTSI pETIeHUS KOMaH/1e JJIsI PEeIIeHHS
OpraHMU3aIuu (moporoB | mpodeccuoHaNBHBI | TPOGECCHOHANBHBIX | MPO(eCCHOHATBHBIX
IPYMIOBOH U bIit X 3amad B chepe | 3amau B chepe 3aj1a4 B chepe JIeII0BOM
KOJIJIEKTUBHOM YPOBEHB) | JIEIOBOM JIeJIOBOM KOMMYHUKAaIUU
JIeSITEIIbHOCTH KOMMYHHKAIHH KOMMYHUKAIAN
JUTS
JOCTHKEHHS 0011]
neneii Tpya0BOro HCIIONIE30BaTh yMeHUe CIOCOOHOCTH
KOJUICKTHRA MIPUHIIATIEI  PabOTHI | MCIIOIB30BaTh WCTIONIb30BATh MPUHITHITEI
B KOMaHjae /ISl | IPUHIMIEI paboThl B | pabOTHI B KOMaHE ISt
yMeer peleHus KOMaH/Ie JIs penieHus
(HpovHBHH mpo¢)eCCUOHANBHBI | PEIICHUS po(hecCUOHATBHBIX
YTEIH) X 3amad B cdepe | mpodeccHOHANbHBIX | 331a4 B cepe NenoBoi
JIEJIOBOM 3a1a4 B chepe KOMMYHHUKAIIAN
KOMMYHHKAIHH JIEJIOBOM
KOMMYHUKAIIUA
HaBBIKAMH BJIaICHUEC HABBIKOM HaBBbIK pa6OTI)I B KOMaH/IE
MIPUMEHEHUS paboThI B KOMaH e JUTS pEIICHUS
MIPUHIIATIOB PA0OTHI | JUJIS pEIICHUs npodecCHOHANBHBIX
BAAACCT | g komamme s | MpOQECCHOHANBHBIX | 3a1ad B cepe AeT0BOi
(BEICOKH1 peleHus 3aja4 B chepe KOMMYHUKAIIUU
) npo¢)eCCUOHANBHBI | JIEeTOBON
X 3ama4 B cdepe | KOMMyHUKAIH

JIEJIOBOM
KOMMYHUKAITUI




TIK-18 HEO0XOIUMYIO 3HAHUS CTaguH CIOCOOHOCTE OIMKCATh
BJIaJICHUEM nHpOpMaLUIO O | STHOLIEHTPU3MA U CTaJluM STHOLIEHTpU3Ma U
HEOOXOIUMBIMH | 3HaeT CTaMsIX STHOPENIATUBU3MA, STHOPENITUBU3MA,
MHTEPAKIUOHATIBY (IOporoB | STHOLEHTPHU3MAa M | HO3BOJIAIOLINE MO3BOJISAIOIIHE
U ¥ KOHTEKCTHBIM| Brif STHOPENATUBU3MA, | MPEOAOJIEBATH [IPE0I0JICBATh BIHSHUE
3HAaHUAMH, YPOBEHB) | TMO3BOJISIONIYIO BJIMSHUE CTEpPEOTHUIIOB
MO3BOJISIOLIMU MIPE0I0TIEBATh CTEPEOTHUIIOB
MIpeo0JIeBaTh BIIMSIHUE
BIIMSHUE CTEpPEOTHIIOB
CTEpPEOTHIIOB H HCIIONIE30BaTh yMeHHe CIOCOOHOCTB
a1ar THPOBATHCS K nHPOPMALIUIO 0 | UCIOJIB30BaTh WCTIONb30BaTh
M3MEHSIOLMCS CTamusAX WH(POPMAITHIO O MH(POPMALIUIO O CTAAUAX
YCIIOBUSIM IIPH ymeer STHOLEHTPU3MA U | CTaTUsIX ITHOLIEHTPU3MA U
KOHTAaKTe ¢ (HPOUHBHH STHOPENATUBU3MA | STHOLEHTPHU3MA U STHOPENATUBU3MA MIPU
IPEICTaBUTEISIMY YTEIH) OpU KOHTAKTE€ C | 3THOPEJSATHBU3MA KOHTaKTE C
Pa3INYHBIX KYJIbT MIPEICTABUTENSIMA | TIPU KOHTAKTE C NPEACTABUTEISIMU
Pa3IUYHBIX MPEACTABUTEISIMH Pa3IUYHBIX KYJIBTYP
KYJIBTYP Pa3NIUYHBIX KYIBTYP
HaBBIKOM BJIaJICHUE HaBbIKAMM | HABBIK afanTaluu K
ajanTanuu K | ajanTauuy K W3MEHSIOLIIMCS
BJIAIEET H3MEHSFOIUMCS W3MEHSFOIIIIMCS YCIIOBUSIM TIPH KOHTAKTE C
(BBICOKHIT | YCIIOBHAM MU | YCIOBUSM IIPH MPEACTABUTEISIMH
) KOHTaKTe C | KOHTaKTe C Pa3INYHBIX KYJIbTYP
MPEICTaBUTENSIMI | TIPEICTABUTEISIMHU
Pa3IUYHBIX Pa3IUYHBIX KYJIBTYP
KYJIBTYD
I1K-20 HOPMBI  JI€JIOBOTO | 3HAHHWE HOPMBI CIIOCOOHOCTH OTHCATh
BJIAZICHUE 3HaCT 3TUKETa JIEJIOBOTO 3TUKETA HOPMBI J€JIOBOTO ITHKETA
HOpMaMu STuKera (ITOPOroB
NPUHATHIMU B bIi
Pa3INYHbIX YPOBCHB)
CUTYyaIUsIX
MEKKYJIBTYPHOTO HCIOJIb30BaTh yMEHHE CHOCOOHOCTD
OOIIEHHS yMeer HOPMBI  JI€JIOBOTO | MCIIOJIb30BaTh WCTIOJIE30BaTh HOPMBI
(conpoBoxzenue | (mpoxpun | OTHKCTA HOPMBI JIEJIOBOTO JIEJIOBOTO STHKETa
TYPUCTHYECKUX | YTBIN) dTHKCTa
rpyni,
obecrnievyeHne
HaBBIKOM BJIaJICHUE HABBIKAMM | HABBIK IPUMEHEHUSI HOPM
JICTIOBRIX MPUMEHEHUS HOPM | MPUMEHEHHST HOPM JIEJIOBOTO STHKETa
T€peroBopos, BIafaceT JIEJIOBOTO DTHKETa | JICJOBOTO 3THKETA
o0ecrieyeHue (BBICOKHIA
TIEPETOBOPOB )
oduLMATBEHBIX
JIeJIeTalyii)
[K-21 OCHOBBI 3HaHHE OCHOB CIOCOOHOCTH OIHCATh
BBICOKOM cTerneHs| 3HACT KOpIIOPaTHBHOM KOpPIIOPaTUBHOM OCHOBBI KOPIIOPaTUBHOM
npodeccronansa( (ITOPOTOB | 3TyKK 3apyGEKHBIX | ITHKM 3apyOEKHBIX | 3THKM 3apyOeKHEIX CTpaH
MOGHIBHOCTH 1 | BIH ctpan ATP ctpan ATP ATP
CIIOCOGHOCTBIO | YPOBCHB)
MHTETPUPOBATHCS
B JIEJIOBOE 1 aJanTHPOBATh yMeHHe CIIoCcOOHOCTH
3 KOHOMUYECKOE KOPIIOPaTHBHYIO a1arTHPOBATh aIar THPOBATh
NPOCTPAHCTBO yMeeT 3THKY 3apyOEKHBIX | KOPIOPATHBHYIO KOPIIOPaTUBHYIO 3THUKY
A3HATCKO- (mponBun | crpan ATP k ITHUKY 3apyOeKHBIX 3apyOexxHbIX ctpaH ATP
Tuxookeanckoro | YTIH) OTEYECTBEHHON crpan ATP k } K OTE€YECTBCHHOM
permona MPaKTUKE OTEYECTBCHHOU MPaKTUKE

ITPAKTHUKC




" TBOPYCCKU HaBBIKaMH BJIaACHUC HABBIKAMHU CIIOCOOHOCTH MMPUMCHATH

aJanTHpPOBaTh aJanTanuu aZlanTanuu HABBIKH aJlaNTallin
JIOCTHKEHUS KOPIOPAaTUBHOM KOPIIOPATUBHOM KOPIIOPATUBHOM 3TUKU
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MeToanuyeckue peKoOMeHIalluu, ONpeaessiione nNpouexypbl
OLICHUBAHUSA Pe3yJIbTATOB OCBOCHHS JUCHHUILIUHBI

Texymasi arrectamusi CTyaeHTOB. Tekymias aTTecTalus CTYACHTOB IIO
JTUCITUTIIMHE TTPOBOJIUTCS B COOTBETCTBHUHM C JIOKAJIbHBIMH HOPMATHUBHBIMU aKTaMU
JIBOY u sBruseTcs 00s3aTeIbHOM.

Tekymas aTTecTaus 1Mo JUCIUIUIMHE MPOBOIUTCS B (OpME KOHTPOIBHBIX
MEpOTIPUATUN (KOHCIIEKT, A3CCE) MO OICHUBAaHUIO (AaKTHUECKUX PEe3yJTbTaTOB
OOy4YEHHMSI CTYJICHTOB M OCYIIECTBIISIETCS BEAYIIIUM IIPEIO/IaBaTEIIEM.

Koncnekr (I1P-7) - mpoayKT caMOCTOSTENbHOM pabOThl 00ydaromerocs,
OTpaKarOIINK OCHOBHBIC UJCH 3aCIIyIIaHHOM JIEKIIUN, COOOIEHUS U T.1.

PasznoypoBHeBsie 3ananus (I1P-13) —

Paznuuaror 3amanus:

a) perpOIyKTUBHOTO YPOBHS, TIO3BOJISIIOIINE OIICHUBATh W JTUATHOCTUPOBATH
3HaHWe (¢akTUuecKoro martepuana (0a30BbIC TOHSITHS, AJITOPUTMBI, (AKThI) U
yMEHUE TPABWIHHO WCIOJIH30BATh CHEIUATBHBIC TEPMUHBI U TIOHATHS, Y3HABAHUE
00BEKTOB U3yUYEHUS B paMKax OMPEeICHHOTO pa3ielia JUCIUILUINHEI;

0)  PEKOHCTPYKTHBHOTO  YpPOBHS,  TO3BOJISIONIME  OICHWBATH U
JUAarHOCTUPOBaTh  YMEHUS  CHUHTE3MpOBaTh,  AHAIMU3UPOBATH,  0000IATH
(baKkTHYEeCKUl W TEOpeTHYECKHA MaTepual ¢ (popMyIMpoBaHMEM KOHKPETHBIX
BBIBOJIOB, YCTAaHOBJICHHEM IMPUYUHHO-CIICJICTBEHHBIX CBSI3CH;

B) TBOPYECKOTO YPOBHS, MO3BOJISIONIME OIICHUBATh W JUATHOCTHUPOBATH
YMEHUS, WHTETPUPOBATH 3HAHWS PA3IUYHBIX O00JIacTel, apryMEHTHPOBATH
COOCTBEHHYIO TOUKY 3PEHHUSI.

OOBeKkTamMu OIIEHUBAHUS BHICTYIIAOT:

- yyeOHas JUCUUIUIMHA (AaKTUBHOCTh HA 3aHSTHUSX, CBOEBPEMEHHOCTh



BBIIIOJIHEHHS PA3JIMYHBIX BUJOB 33JJaHUM, OCEIIAEMOCTh BCEX BUJOB 3aHIATHI 110
aTTeCTyeMOU JUCLUILINHE);

- YPOBEHb OBJIAJCHHUS TEOPETUYECKHUMM 3HAHUAMH, IPAKTHUYECKUMU
YMEHMSIMHU U HaBbIKaMU I10 BCEM BHUJaM Y4eOHOI paOoThI;

- pe3yJIbTaThl CAMOCTOSITEILHON pabOTHI.

IIpome:xkyTouHass arrectauMs CTyAeHTOB. [IpomexyTouHas arrecTauus
CTYJE€HTOB IO JUCIUIUIMHE MPOBOAUTCS B COOTBETCTBUM C JIOKAJIbHBIMH
HOpMAaTUBHBIMU akTamu JIBDVY u sBnsercs 00s13aTeabHOM.

[lo naHHOW AMCUMIUIMHE NPEIyCMOTPEH 3K3aMEH B CEIBMOM CEMECTPE.
Ok3ameH npoBoguTcs B (opme coOecenoBanus. OOsA3aTENbHBIM YCIOBUEM IS
JOIyCKa K IPOMEKYTOYHOM AaTTECTALlMM SIBJISIETCS BBIIOJHEHUE CTYIEHTOM
TpeOOBaHUM TEKYIICH aTTECTallUH.

OHeHOqHLIe cpeacrea nJjs HpOMe)KyTO‘IHOﬁ aTTreCralmuu
BOHpOCBI K 3K33MeHy:
Moayas 1
. Company Structures.
. Types of business.
. Personal Professional Profile.
. Recruitment: Documents and Personalities.
. Recruitment: Interviewing.
. Banking services
. Business and the Environment
. Business Development and Preservation.
. Innovation
. International Trade.
. Markets.
. Outsourcing.
. Marketing.
. Branding.
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Moayas 2
15. Consulting on communication problems.
16. Working out an action plan.
17. Improving company culture.
18. Choosing the right manager.
19. Interviewing job applicants.
20. Handling customers’ complaints.
21. Sponsoring an environmental project.



22. Wild Earth Conference.

23. Supporting innovative business proposals
24. Choosing takeover targets.

25. Outsourcing a web agency.

26. Outsourcing a call center.

27. Marketing mix.
28. Brand characteristics.

KpuTtepun BbicTaB/IeHUsI OLEHKH CTYI€HTY Ha IK3aMeHe
no gucuumniiune «Business English and Correspondence (/lesioBoii

AHTVIMACKMI ¥ KOPPECHOHIEHIINS HA AHTJIHHCKOM SI3bIKE)»:

Bbanabl Ouenka TpeGoBanus k c(popMUPOBAHHBIM KOMIIETEHUMAM
IK3aMeHa
(cranmaprtHas)
86-100 «omauuynoy» | OLEHKa «OTIIMYHOY BBICTABIISETCS CTYICHTY, €CJIU OH
MIPOYHO YCBOWJI TPOTPAMMHBIN MaTepHall, OCIeI0BaTEIbHO,
YETKO UM JIOTMUYECKH CTPOIHO ero u3jaraer, Ha OCHOBE
M3y4eHHOH TEOpUH yMeeT IPOKOMMEHTHPOBATh
MPAKTUYECKYIO CUTYalUI0 (OM3HEC-KEHC).
76-85 «xopouLoy Or1eHKa «XOpOII0» BBICTABIAETCS CTY/AEHTY, €CIIU OH TBEPIO
3HAeT MaTepual, TPAMOTHO U IO CYIIECTBY M3JIaraer ero, He
JIOTyCKasl CYIIECTBEHHBIX HETOUHOCTEH B OTBETE Ha BOIPOC,
Ha OCHOBE M3YYEHHOW TEOPHH YMEET MPOKOMMEHTHPOBAThH
NPaKTUYECKYIO CUTYyaluto (Ou3Hec-Keic).
61-75 «yoosnemsop | OLIEHKA «yJIOBJIETBOPUTEIILHO» BBICTABISETCA CTYIEHTY,
UMENbHOY KOTOPbIIi HE 3HAaeT 3HAYUTEIbHONW YacTH MPOTrPaMMHOIO
MarTepuala 1o OCHOBaM JIeJIOBOM KOMMYHHUKAIIUH, TOMTyCKAeT
CYIIECTBEHHbIE OLIMOKH, HO CIIpaBIISIETCS c
KOMMEHTHUPOBAaHUEM NPAaKTHUECKON cuTyanuu (OusHec-
Keiica).
60-0 «neyoosreme | OLEHKAa «HEYAOBJIETBOPUTEIIBHOY» BBICTABISIETCSA CTYJIEHTY,
opumenbHOy | KOTOPBIA HE 3HAET 3HAYMUTENHHOW YacTH MPOrPaMMHOTO

MaTepuaia o OCHOBaM JIeIOBOM KOMMYHHKAIUH, TOTTYCKaeT
CYIICCTBCHHBIC OHH/I6KI/I, HEC CITpaBJIACTCA C
KOMMEHTHUPOBAaHUEM TPAKTHUECKON cuTyanuu (OusHec-
Keiica).




OueHouHbIEe CPpeACTBA IS TEKYIIEH aTTeCTAlNU
TeMbl KOHCIIEKTOB (BH/I€0JIEKIINH):

Howard Rheingold: The new power of collaboration
Adam Grosser and his sustainable fridge

Johanna Blakely: Social media and the end of gender
Drew Curtis: How | beat a patent troll

Cesar Harada: A novel idea for cleaning up oil spills
Rory Sutherland: Life lessons from an ad man
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KpuTtepun o11eHKH KOHCIIEKTA MO JUCHHUIINHE
«Business English and Correspondence (/les1oBoii aHrmiicKuii u
KOPpPeCTOHAeHIMs HA AHTJIHHCKOM SI3bIKE)»:

e 100-86 6ami0B BBICTABIAECTCS CTYIAEHTY, €CIIA CTYACHT CHOPMYITHPOBAT
npoOieMy 3aJaHHOTO MaTepuala, apryMEHTHPOBal €€, TOYHO OIpPENIeiuB €€
coJiep>kaHue U cocTapistone. MakTHUeCKUX OMUOO0K, CBA3aHHBIX C MTOHUMAHUEM
pOOJIEMBI, HET.

e 85-76 - OayIOB — KOHCITEKT XapaKTepU3YeTCsS CMBICIOBOM IEIHHOCTHIO,
CBS3HOCTBIO M TOCJIEIOBATEIILHOCTHIO U3JIOKEHUS; JOIMYIIEHO HEe Oojiee OHOM
OIIMOKA TP OOBSICHEHWU CMBICIIA WM COJEpKaHus MpobsieMbl. DaKTHUYECKUX
OIIMOOK, CBS3aHHBIX C TOHUMAHUEM MPOOJIEMBbI, HET.

e 7/5-61 Gamit — CTYIEHT MPOBOJUT JOCTATOYHO CAMOCTOSATEIbHBIN aHAIN3
OCHOBHBIX JTallOB M CMBICJIIOBBIX COCTABJISIONIAX MPOOJEMBI; TMOHUMAET €¢
0a3oBble OCHOBBI. JlomymieHO He Oosee 2 OMMOOK B CMBICIE WM COJCPKAHUU
POOJIEMBI.

e 60-50 GamnoB - eciu paboTa mpencTaBiseT coOOM MepecKazaHHbIN WM
MOJIHOCTBIO TICPETMCAHHBIA MCXOJHBIH TEKCT 03 KOMMEHTapHeB, aHaIu3a.
HonymeHno Tpu wuium Oojee TpeX OIMMOOK B CMBICJIOBOM COJEpKaHUU
packpbIBaeMOi TPoOJIEMBI.

IIpumepsbl NUCHbMEHHBIX 3aIaHUH 110 IMCHUIIHHE
«Business English and Correspondence (/lesioBoii aHTIHiiCKUi 1
KOPPECHOHIEHIMS HA AHTJIHHCKOM SI3bIKE)»:

1. Write an e-mail from the consultants detailing you recommendations.
2. Write out a memorandum to inform all the company staff of the new
action plan.



3. Write a set of guidelines on relationships at work for discussions at the
next meeting.

4. Write a summary of the meeting you have just attended. This summary
will be sent to the Chief Executive of Zenova, who was unable to attend.

5. Write an e-mail to send to the hiring managers with your questions and
expected responses.

6. Write a short report for the Director of Customer Services summarizing
the problems that customers have experienced and make recommendations for
improving the service to customers.

7. Write a response to the organization whose project you plan to support.

8. Write a short report outlining the key issues concerning the project and
recommending the best course of action.

9. Write a letter to a winning group giving them feedback on their project
and presentation.

10. Write a report to the board of directors on the possible takeover targets.
Give you recommendations for acquisition.

11. Write a formal letter to the other company with minutes of the meeting
and a summary of the agreement of your company.

12. Write a formal report to the management board. Compare your own
country with your chosen offshore location and recommend what action InterState
should take.

KpuTtepuu oleHKH MMCbMEHHOT0 3a/IaHUS:

e 100-86 OamioB BBHICTABIAETCA CTYIEHTY, eciu Tpadudecku padorta
oopMiIeHa TIPaBUIIBHO, MPHUMEP JCIIOBOW KOPPECHOHICHIINHU, MPEICTaBICHHBIN
CTY/ICHTOM, TIOJTHOCTBIO COOTBETCTBYET OOLICTIPUHATOMY 00pas3iLy.

e 85-76 - GayoB - JOMYIIIEHBI OJHA-/IBE OMIMOKK B O(POPMIICHUHU pabOTHI,
IpUMEp JICJIOBOW KOPPECIIOHICHIINH, MPEICTABICHHBINH CTYJICHTOM, B OCHOBHOM
COOTBETCTBYET OOLLECTPUHATOMY 00pasILy.

e /5-61 Gamn — pmomymieHo He Oosiee 2 omMOOK B O(OpMIIEHUH padOTHI,
pUMep JIeJOBOM KOPPECIIOHACHIIUYN, NPEACTABICHHBIN CTYICHTOM, YaCTHYHO
COOTBETCTBYET OOIICTTPUHATOMY 00pasIry.

e 60-50 6amnoB - rpadguuecku padbora ohopmiIeHa HEMPABWIHHO, MPUMEP
JICIIOBO  KOPPECTIOH/ICHIINY, TPEACTABICHHBIA CTYIEHTOM, HE COOTBETCTBYET
oOIIeIPUHITOMY 00pa3ily.



