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AHHOTanMs K padoueii mnporpaMMe TUCHUIINHBI
«/1es10BOM AHTJIMUCKUN M KOPPECIMOHACHIIUSA HA AHTJIMHCKOM S3BIKE)

JucunnivHaa «JleoBoM aHTIMUCKUKA U KOPPECIIOHJCHIMS HA AHTIIUMCKOM
A3bIKE» TMpeJHa3HaueHa g CTYACHTOB 3 W 4 Kypca IO HalpaBJIEHUIO
OakanaBpuata 45.03.02 JlunrBuctuka, mnpopuns «Teopus u  mpakTHKa
MEXKYJIBTYpHOU KOMMYHUKAIK B ATP (aHTTTHICKII U KHTACKHIA).

OO6miast TpyJ0EMKOCTh TUCIUIUIMHBI COCTaBIISIET 4 3adeTHbIe eAuHULbI, 144
yaca. YUeOHBIM IUIAHOM IPEyCMOTPEHBI JabopaTopHbie paboThl (64 Yaca, U3 HUX
32 vaca B WHTEpaKTUBHOM (opme) M camocTosdTenbHass padorta cryaeHta (80
4acoB, B TOM uyHcie 27 4YacOB Ha MOJATOTOBKY K 3K3aMmeHy). JlucrmroimHa
peanu3yeTcs Ha aHTJIMHCKOM SI3BIKE.

JucunmuinHa «/[enoBOM aHTIMICKUM W KOPPECIIOHJICHIMS Ha aHTJIMMCKOM
A3BIKE» ABJISIETCS JUCUMIUIMHOM 1O BBIOOpPY BapuaTUBHOM yactu broka
«AUCTUTIIMHBI (MOJTYJIN )».

CopnepkaHrue JHUCHMIUIMHBI OXBAaTBIBAET KPYr BOINPOCOB, CBS3aHHBIX C
(GopMUpPOBaHHEM YMEHMH U pa3BUTHEM HAaBBIKOB JIEJIOBOIO OOILIEHUS Ha
AHTJINHACKOM SI3BIKE B €r0 MMCbMEHHON U YCTHOM Pa3HOBUIHOCTSIX.

JlaHHas JUCLMIUIMHA JIOTHYECKM M COAEPXKaTEIbHO CBSi3aHAa C TaKUMU
Kypcamu, Kak «lIpakTuueckuii KypcC aHTJIIMHUCKOTO sI3bIKay», «JIekcukoyiorusa wu
neoyorus (Lexicology and Neology)», «Ctunuctrka anriauiickoro sizbika (English
Stylistics)», «llparmarudeckue  acmeKThl HM3Y4YCHHS  SI3bIKAa W PEUMy,
«MexXKynbTypHasi KOMMYHUKALIUS», U OMIUPAETCS] HA UX COJIEPIKAHHUE.

Henb: NOMYyYNTh HABBIKA COCTABJICHHS JEJIOBOM KOPPECHOHACHIMM Ha
AHTJIMHACKOM SI3BIKE.

3agaum:

® OCBOMTbH OCOOEHHOCTH COCTaBJIEHUS JOKYMEHTOB JIJIsl IpUeMa Ha padoTy,

® OBJAJETh CTAHJAPTAMHU JICJIOBOU MEPENUCKH,

® OBJIAJICTh HABbIKAMU COCTABJICHUSI OCHOBHBIX JOKYMEHTOB B cdepe
MEXIYHAPOJAHOM TOProBiau (OAHKOBCKHE JOKYMEHTHI, WHBOMC, KOHOCaMEHT,
pEKJIaMHbIE MaTEPUAIbI).

[Inanupyemble pe3ysiabTaThl OOY4YEHHsS IO [aHHOW JUCUUILIMHE (3HAHUS,
yYMEHUS, BIAJCHUS), COOTHECEHHbIE C IUIAHUPYEMBIMU pE3yJIbTaTaMH OCBOEHUS
oOpa30oBaTeNbHOM  MPOTPaMMbI,  XapaKTepU3yrT  dTambl  (HOpMUPOBAHUS
cienyrommx — KommneTeHuid  (oOmenpodeccruonansubie/  mpodeccruoHambHbIe
KOMITETEHIIMHU (2JIEMEHThI KOMIIETECHITUI)):

Koa u ¢popmynupoBka Jranbl (OPMUPOBAHUS KOMIIETEHIIUU
KOMIIETeHIH U
OIIK-2 cnocoOHOCTH 3Haer MPUHIUIBI MEXIUCIUIUTMHAPHON CBA3U MEXKITY
BUJIETH MEXKYJIbTYPHOH U JCJIIOBOM KOMMYHUKALIMEH




MCKIUCHUITIIMHAPHBIC
CBA3H U3y4aCMbIX
JUCHUIIIINH, IOHUMACT

VYmMeet

MCIOJIb30BaTh IPUHIIUIIBI
MEXIUCIUTITMHAPHOU CBSI3U MEKITY
MEXKYJIbTYPHOU U JI€JI0OBOM KOMMYHHUKAIIUEH

UX SHAYCHHUC LA Brnaneer | HaBBIKOM
Oymymeit BBIJICJICHUS MEXKTUCIUIUTHHAPHBIX CBS3€i
MpoQeccHoHaNbHOk MEX Iy MEXKKYJILTYPHOM U JeI0BOM
JEATENHLHOCTH KOMMYyHHUKaIHeli
OIIK-5 Bnagenue 3Haer OCHOBHBIE TUCKYPCUBHBIE CIIOCOOBI
OCHOBHBIMHU peanu3aiyui KOMMYHUKATHBHBIX LEJIeH B
JIUCKYPCUBHBIMH JIEJIOBOM KOPPECIIOHICHIIMI Ha aHTTIHHCKOM
criocobaMu peanuzanuu SI3BIKE
KOMMYHHUKATHBHBIX Vmeer UCII0JIb30BAaTh OCHOBHBIE JMCKYPCUBHbIE
LEJICH BBICKA3bIBAHNA CIIOCOOBI pean3alii KOMMYHHKATUBHBIX
HPUMEHHUTCIHHO K 1eJIed B I€JI0BOM KOPPECIIOHAEHIINHI Ha
OCOOCHHOCTSIM TEKYIIETO AHTIHIACKOM S3bIKE
KOMMYHHUKATHBHOI'O
Brajgeer | HaBbIKAMH IPUMEHEHHS OCHOBHBIX
KOHTEKCTa (BpeMs,
JIMCKYPCUBHBIX CIIOCOOOB peain3aiuu
MECTO, LIEJH ¥ YCIOBHS g .
9 KOMMYHHMKATHBHBIX 1I€JIEN B JIEI0BOM
B3aUMO/ICHCTBUS) z
KOPPECIOHICHIIUH Ha aHTTIMHCKOM SI3bIKE
OIIK-7 crioco6HOCTH 3Haer OCHOBHBIE I3bIKOBbBIE CPEJICTBA BbIIACICHUS
CBOOOJIHO BHIPAKATH peneBaHTHOM MHPOPMAIMU HA THCHME
CBOM MBICIIH, aICKBATHO | Yyeer YICIIOJIb30BATh OCHOBHBIE A3BIKOBBIE CPECTBA
HCHOJB3 Y BBIJIEJIEHNS PEJIEBAHTHON MH(POPMAIIUK IS
pa3HooGpasHbIe CBOOOIHOIO BBIPAKEHHS CBOUX MBICIIEH B
A3BIKOBBIE CPEJICTBA C MHCHMEHHO (opMe
LENBIO BIIEICHHS "
N Brajgeer | HaBbIKAMH BBHIIETIEHHS PEJIEBAHTHON
peNeBaHTHOM 5
nH(pOopMaluu B TUCbMEHHOU (opMme
uHpopmanuu
OIIK-10 cnocobHOCTH 3Haer OCHOBHBIE 3TUKETHBIE (POPMYIIBI B TUCBMEHHON
UCIIONIB30BATh JIENIOBOM KOMMYHHKAIIUK Ha aHTJIHHCKOM
STUKETHBIE POPMYIIBI B A3BIKE
YCTHOU U THCEMEHHOU Vmeer MCIIOJIb30BaTh OCHOBHBIE STUKETHBIE (POPMYIIBI
KOMMYyHHKAIHH B IUCHMEHHOM J€JI0BON KOMMYHHUKALUK Ha
AHTJIMIACKOM SI3bIKE
Brajgeer | HaBbIKAMH IPUMEHEHHS STHKETHBIX (GOPMYIT B
MUCHbMEHHOMW JIeT0BOM KOMMYHUKAIIMXA HA
AHTJIMIACKOM SI3bIKE
[TK-26 cnoco6HOCTh 3HaeT OCHOBHOU MOHATUHHBIN aIlapar IeJI0BOx
UCIIOJIb30BaTh KOMMYHHUKAIU
HOHATHUHBIN arlliapat Vmeer CaMOCTOATENILHO MUCITOJIE30BATh OCHOBHOM
dumnocodum, HOHSATUMHBIN anmapar JeJI0BOi KOMMYHHUKAIIMN
TEOPETUYECKOM U
N Brageer | HaBBIKAMH IPUMEHEHHS OCHOBHOTO
NPHUKIaTHOMN . N
HOHATHIHOIO anmapara JelI0BOI
JIMHTBUCTUKH,
KOMMYHHKAIMH JUIS PEIIEHHS
HEePEBOIOBEICHUS,

JTUHTBOJUIAKTHKY H
TEOPUH MEXKYIbTYPHOI
KOMMYHUKALUU TS
pelieHus
npodeccuoHaTBEHBIX

npohecCHOHANBHBIX 3a7a4




3a1a4

Jlig popMHUpOBaHUS BBIIIEYKA3aHHBIX KOMIIETEHIMN B paMKaxX JUCLUIUIMHBI
«/1emoBOM aHTTTMIUCKUN U KOPPECIIOHACHIMS HA AHTJIMKCKOM SI3BIKE» IMPUMEHSTCS
CIIEYIOIIME METOAbl AaKTUBHOTO/ MHTEPAKTUBHOTO OOyuYEHHUsS: JAUCKYCCHS,
pEIICHUE KENCOB.



|. CTPYKTYPA U COAEPXKAHUE TEOPETUYECKOM YACTH KYPCA

He npenycMoTpeHna yueOHbIM TIIIaHOM.

II. CTPYKTYPA U COJEP)KAHUE MPAKTUYECKOHN YACTH
KYPCA

6 cemecTp
Jla6opaTopHublie pa6oThl (36 yacos, U3 HUX 18 YacoB ¢ HCMOJIBL30BAHHEM

METOAOB AaKTUBHOI'O Oﬁy‘leHI/Iﬂ)

Tema 1. Company Structures (2 yaca ¢ HMCHOJb30BAHHEM METOHA0B
AKTHBHOTO 00yYeHUsI: TUCKYCCHS).

Study points: structure of management (Board of Director, Managing
Director/CEO, senior management, senior management), a typical company
departmental organization chart (Marketing, Sales, PR, HR, R&D, IT, Finance,
Production, QC), company profile (headquarters, business activities, main markets,
sales), communication within company.

Tema 2. Types of business (2 waca ¢ HCHOJbL30BAHHEM METOI0B
AKTHBHOTO 00yYeHUsI: TUCKYCCHS).

Study points: different kinds of business organization (public limited
company, sole trader/proprietor, partnership, private limited company (UK)
incorporated company (US)), collaboration formats (joint ventures, mergers,
acquisitions/takeovers), team building under new conditions.

Tema 3. Personal Professional Profile (2 waca ¢ wucmoab3oBanmem
METO/I0B AKTHBHOI'0 00YUYEHMS: IUCKYCCHSI).

Study points: career ladder, on the job trainings, fringe benefits (health
insurance, relocation allowance, bonuses), working hours (overtime, flexi-time,
shifts, long hours, part time, full time jobs), company culture.

Tema 4. Recruitment: Documents and Personalities (2 w4aca c
MCIOJIb30BAHUEM METOI0B AKTUBHOI'0 00YUY€eHHsI: THCKYCCHSI).

Study points: recruitment stages (composing resume and cover letter,
tailoring it for the job ad, interviewing), formatting and layout of business
documents, professional personal qualities (commitment, responsibility, reliability,
motivation, discipline, time management), interpersonal culture at work,
management styles.

Tema 5. Recruitment: Interviewing (2 yaca ¢ ucnoJib30BaHHEM METOI0B
AKTHBHOTO 00yYeHUs: TUCKYCCHS).

Study points: preparing for the interview (know what the company does,
your responsibilities, your place in the company hierarchy), types of interviews
(traditional, case, behavioral), interview stages, mistakes to be avoided (childish



behavior, non-professional dressing style and body language).

Tema 6. Banking (2 waca ¢ ucmojb30BaHHEM MeETOJAOB AKTHBHOIO
00yYeHHSsI: TUCKYCCHS).

Study points: main banking services (current and savings accounts,
mortgages, loans, online banking), customer services (handling complaints).

Tema 7. Business and the Environment (2 waca ¢ ucmoJb30BaHHEM
METOAOB AaKTUBHOI'O Oﬁy‘leHI/IH: IlI/ICKyCCI/IH).

Study points: environmental problems (urban pollution, ozone layer
depletion, chemical/nuclear waster accumulation, global warming, oil spills) and
solutions (eco-friendly domestic practices, waste disposal sites, socially
responsible business), applying for sponsorship for an environmental project.

Tema 8. Business Development and Preservation (2 uaca).

Study points: emerging economies/nations, exploiting natural resources,
GDP and GNP, environmentalists, endangered species, upstream supply,
downstream supply, construction projects (access roads, drilling sites, pipelines,
facilities construction).

Tema 9. Innovation (2 gyaca).

Study points: innovation decisions (launching products with new features,
improvements to existing services, introducing more effective business practices,
finding new markets and sources of supply), risk-taking, competition, presenting a
competitive business proposal.

Tema 10. International Trade (2 uaca).

Study points: export, import, tariffs (duties), quotas, protectionist measures,
sole agents, patents, licenses, invoice, bill of lading, business expansion.

Tema 11. Markets (4 yaca).

Study points: supply, demand, price setting, commodities market, consumer
goods/mass market, real estate/property market, stock market, labor market, online
market (e-commerce), auction sites, bids, outsourcing, tenders.

Tema 12. Outsourcing (4 uaca).

Study points: operating costs, cost savings, outside suppliers and service
providers, offshoring, back-office operations, overseas facilities, labor costs.

Tema 13. Marketing (4 uaca).

Study points: marketing mix (the Four P’s: product, price, place, promotion),
target audience, direct mail marketing, market research.

Tema 14. Branding (4 uaca).

Study points: brand characteristics (distinctive, easy to pronounce, fitting the
image of the product, having the emotional appeal), celebrity endorsement



7 cemectp (28 yacoB, u3 Hux 14 yaca ¢ UCIOJIb30BAHNEM METOI0B
AKTHBHOI'0 00y4YeHM)

Tema 15. Case study: Consulting on communication problems (2 gaca ¢
HUCITIOJIB30BAaHUECM METOA0B aKTUBHOI'O Oﬁy‘leHI/lﬂ: pemieHue KeﬁCOB).

Background information: HCPS is a private health care organization based
in Geneva. A year ago the HCPS group was formed, following a takeover of HCP
by Sanicorp, another health care organization. Following the takeover, a number of
serious communication problems have arisen.

Task: You are members of Desiree Roland Consultants. Work in small
groups. Make a list of all the communication problems in the company (e-mails
from several employees provided). Rank the problems in order of importance.
What actions do you suggest to solve the communication problems? Discuss your
ideas in groups, then meet as one group and work out an action plan. Which
actions should be taken:

a) immediately?

b) in the near future?

C) later, when convenient?
Which actions will require:

a) a lot of investment?

b) some investment?

C) very little investment?

Follow-up writing activity: write an e-mail from the consultants detailing
you recommendations.

Tema 16. Case study: Working out an action plan (2 4aca ¢
HCI0JIb30BAHMEM METOJ0B AKTUBHOTO 00Y4YeHUsI: pelleHue KeiicoB).

Background information: Business Equipment and Systems (BES), based in
Birmingham, sells fax machines, date projectors and slim plasma screens.
Following the company merger with a competitive company eighteen months ago,
its national Sales Manager moved to a senior management position. Her
replacement has been told to increase turnover by at least 1-% and to create a high-
performing sales team. However, since his appointment the team has not been
working effectively and morale is low. Last year’s sales were over 20% below
target. The sales team has a mix of nationalities because BES intends to enter other
European markets in the near future.

Task: You are directors of BES. Draw one of the four role cards provided and
work in groups of four. Director 1 leads the meeting.

1. Read your role card and prepare for a meeting to resolve your
company’s team building problems.



2. Identify all the problems which are affecting the performance of the
sales team.

3. Discus how to improve the performance of the sales team.
4, Work out an action plan for the next six months
5. If there more than one group of directors, compare our action plans.

Follow-up writing activity: write out a memorandum to inform all the
company staff of the new action plan.

Tema 17. Case study: Improving company culture (2 4aca c
HCI0JIb30BAHMEM METOJ0B AKTUBHOIO 00Y4YeHUsI: pelleHue KeiicoB).

Background information: The Managing Director at London-based
Crawford plc has noticed that the company culture has become too casual. Several
managers are involved in close relationships, which has a seriously affect on both
performance and morale of the staff. Furthermore, one of the individuals concerned
Is threatening the company with legal action. The Human Resources Department
needs to have a meeting and discuss how to proceed about this situation.

Task: You are members of Human Resources Department at Crawford pic.
Work in small groups, read the details of the situation provided and work out your
action plan. Decide which actions should be taken immediately and which should
be taken in the near future?

Follow-up writing activity: write a set of guidelines on relationships at work
for discussions at the next meeting.

Tema 18. Case study: Choosing the right manager (2 uwaca c¢
HCI0JIb30BAHMEM METOJ0B AKTUBHOTO 00Y4YeHUsI: pelleHue KeiicoB).

Background information: Zenova is a multinational group which makes
health and beauty products and is based in Hanover. Four months ago it assembled
a project team of 16 members drawn from subsidiaries in Europe, America, Asia
and the Middle East. The team was instructed to carry out a major survey of job
satisfaction in all the subsidiaries, Four months later, it became clear that the
project was being badly managed, The morale of team members was low and
progress on the project has been much too slow. The management of Zenova
decided to replace the current Project Manager.

Task: 1. You are directors of Zenova. Work in small groups, read the
professional profiles of four candidates to replace the current Project Manager.
Discuss each of the candidates’ management style. Analyze their strengths and
weaknesses.

2. Rank the management styles of the four candidates in terms of their
suitability for the position of project manager. Number 1 would be your first
choice, number 4 your least suitable candidate.

3. Working as one group, compare your decisions and choose one candidate



to be the Project Manager.

Follow-up writing activity: write a summary of the meeting you have just
attended. This summary will be sent to the Chief Executive of Zenova, who was
unable to attend. Your summary should contain the following:

e an analysis of each candidate’s management styles.

e your choice of candidate for Project manager, together with our reasons.

Tema 19. Case study: Interviewing job applicants (2 waca c
HCI0JIb30BAHMEM METOJ0B AKTUBHOIO O0Y4YeHUsI: pelleHue KeiicoB).

Background information: The Bellagio Hotel is going to employ a large
number of people and decided to run a series of behavioral interviews. The
interview will last a maximum of 30 minutes and will contain six questions
designed to evaluate the behavior of each candidate. The HR team have agreed that
the questions should focus on the following areas: conflict, authority, ambition,
networking, sociability, appearance, stress, resourcefulness.

Task: 1. You are members of the HR team. Work in small groups and
prepare the list of questions that you will give to the HR managers. Decide the
order in which the questions will be asked and prepare an evaluation grid for the
managers to enter their marks out of five.

2. Work in pairs. Test your questions by role-playing a test interview.

Follow-up writing activity: write an e-mail to send to the hiring managers
with your questions and expected responses.

Tema 20. Case study: Handling customers’ complaints (2 4aca ¢
HCI0JIb30BAHMEM METOJ0B AKTUBHOTO 00Y4YeHUsI: pelleHue KeiicoB).

Background information: You are members of the Customer Service
Department of a bank. You regularly receive correspondence, telephone calls and
voicemail messages from customers who are unhappy with the products or service
of your company. You have to deal diplomatically and effectively with the
dissatisfied customers and to come with solutions to their problems.

Task: 1. Work in pairs. One of your is the Customer Service Manager and the
other is the Assistant Customer Service Manager. Read the written correspondence
provided.

2. Discuss how you are going to deal with the complaints you have
prioritized.

3. As one group, discuss how you could improve the service you offer to your
customers.

Follow-up writing activity: write a short report for the Director of Customer
Services summarizing the problems that customers have experienced and make
recommendations for improving the service to customers.

Tema 21. Case study: Sponsoring an environmental project (2 4aca c



HCIOJIb30BAHMEM METO/I0B AKTUBHOI0 O0y4YeHHUsI: pellieHue KeilcoB).

Background information: You work for a company that wants to improve
its eco-friendly public image and sponsor an environmental project. You can
choose out of the following business activities for your company 1) health and
beauty products 2) computers 3) non-alcoholic beverages or think of your own.
The four projects to choose from are 1) fundraising activities for planting and
upkeep trees in the main square of your town center. The group plans to have ‘a
tree planting ceremony’ and put sponsors’ names on plaques mounted in front of
each tree. They also intend to invite the mayor and other important local persons
for the ceremony. 2) a TV documentary. A video company is commissioned to
make a program for national TV about the effects of pollution on marine life in the
Pacific, as part of wildlife series. They need a sponsor to finance their equipment
and crew members. 3) an international exhibition of children’s art “Let’s Protect
Our Planet” to held at a local art gallery. They need sponsors to finance programs,
catalogues, reproductions and a visit of a famous artist to the exhibition launch and
press conference. 4) an asylum for homeless animals. They need regular
contributions to fund their activity. Local journalists have agreed to write articles
aimed at raising awareness at the scheme. These articles could feature profiles of
the companies willing to make contributions.

Task: 1. Work in pairs and decide how your company can project a favorable
image through sponsoring one (or more) of these projects.

2. Make a list of questions that could help you make your decision.

Follow-up writing activity: write a response to the organization whose
project you plan to support.

Tema 22. Case study: Wild Earth Conference (2 yaca ¢ ucmnoJib30BaHuemM
METOJ0B AaKTUBHOI0 O0yUYeHHUs: PellleHre KeliCoB).

Background information: You will be taking part in a discussion forum on
the subject of a gas pipeline construction in Peru. The following people will be
present at the forum: joint US-Argentina Gas Consortium representatives, Peruvian
government officials, Amazon Watch environmental group.

Task: 1. Divide in three groups (A, B and C). Read your role cards.

2. Prepare the arguments that your group will use to present at the forum. List
the negative effects that the wrong course of action will have.

3. In turn, each group makes a brief presentation of its view on the project.

4. The class tries to agree if and how the project should continue.

Follow-up writing activity: write a short report outlining the key issues
concerning the project and recommending the best course of action.

Tema 23. Case study: Supporting innovative business proposals (2 gaca ¢
HCIOJIb30BAHMEM METO/I0B AKTUBHOI0 O0y4YeHHUs: pellieHue KeilcoB).



Background information: TechStart is a European business association that
promotes emerging technology and new business ventures. Originally founded to
help young university graduates to gain access to funds, TechStart today offers
future entrepreneurs a comprehensive one-year program of assistance, advice and
training in order to turn creative new ideas into fully operational business ventures.
Every year Techstart organizes a competition where graduates can submit
proposals for new business ventures. The winning project receives a cash prize of
50,000 euro and joins the one-year StartUp program. During this year the new
business is offered free office space, access to research facilities, business
management training and support from one of the universities participating in the
program. These four projects have reached the final. Each project team is to make
a short presentation to the competition jury (project details provided).

1. ZephGen: Wind-powered electricity scheme.

2. Rainbow systems: Heat-sensitive packing materials.
3. Open-tour: Mobile phone tourist guide service.
4, VoxData: Mood recognition software for customer services.

Task: 1. Work in small groups. Choose one of the projects and make notes
about the following:

1 an outline of what your project is

2 the main features of your product

3 who will benefit from your product and how

4 how you will use the prize if you win it

2. Organize your ideas into a short presentation. Practice giving the
presentation and make any necessary changes to improve it.

3. Present your project to the class who work as the jury.

Follow-up writing activity: write a letter to a winning group giving them
feedback on their project and presentation.

Tema 24. Case study: Choosing takeover targets (2 wuyaca ¢
HCIO0JIb30BAHMEM METO0B AKTUBHOI0 00y4YCHUSs: pelieHue KeicoB).

Background information: Bon Appétit plc is a UK chain of restaurants
which decided to grow business by acquiring an already establish company in the
food industry, either in the UK or overseas. The main objectives of the acquisition
are:

e toincrease Bon Appetit’s profits

e toenhance its image

e to buy a company that will continue to grow and contribute to the group
success

e to buy a company that will not take up too much of the present
management’s time and energy.



The Corporate Strategy department was given the task of looking for suitable
acquisitions and they have come our with three possible takeover targets a) Coffee
Ground plc (UK), a chain of coffee shops b) Starlight plc, a chain of
nightclubs/restaurants (UK) c¢) Mario Ferrino, a chain of delicatessens (ltaly)

Task: 1. Form there groups A, B, and C. Analyze the information you have
gained from the charts, the magazine reports and the televisions program. Discuss
what the data tells you about the three companies. What conclusions can you
reach?

2. Each group makes notes on one of the companies and prepares a
presentation of the results of your research.

3. Listen to each others’ presentations and make a decision within our group.

4. Meet as one group. Decide which company, at this stage, seems to be the
most suitable as an acquisition.

Follow-up writing activity: write a report to the board of directors on the
possible takeover targets. Give you recommendations for acquisition.

Tema 25. Case study: Outsourcing a web agency (2 yaca c¢
HCIOJIb30BAHMEM METOI0B AKTUBHOI0 O0y4YeHHUS: pellieHue KeicoB).

Background information: Watermark plc is a specialist supplier of quality
stationery and writing accessories, which it distributes in European markets. At
present the sales of the company’s leading products are not growing. The company
newly appointed CEO is in a hurry to reorganize the company’s sales strategy and
to introduce a new online sales channel. Since Watermark does not have the in-
house expertise to develop suc a site itself, it has decided to outsource the work.
Several web agencies have been contacted to obtain tenders to develop and
maintain a new, eight-page site. Among the most interesting tenders that
Watermark has received is from a web agency called N-Vision. A meeting has
been arranged with N-Vision to agree on the final specifications and budget for the
new site.

Task:

1. Work as two groups. Group A are the N-Vision representatives. Group
B are the watermark sales team. Read your role cards and prepare a list of
objectives for the meeting. Prepare arguments to support your objectives.

2. Work with a partner from the other group to reach a satisfactory
agreement on the specifications in the tender. Present your arguments and try to
achieve the best results for your company.

Follow-up writing activity: write a formal letter to the other company with
minutes of the meeting and a summary of the agreement of your company.

Tema 26. Case study: Outsourcing a call center (2 w4aca ¢
HCIOJIb30BAHMEM METO/I0B AKTUBHOT0 O0y4YeHHUs: pellieHue KeilcoB).



Background information: Interstate, Inc. is a New York based company
specialized in providing domestics insurance for private individuals and small
corporations. Interstate is currently considering outsourcing as part of its 150-
person call center to an overseas location in order to reduce its operating costs. The
call center currently processes call from both insurance agents and enquires form
members of the public within the USA. Several groups of managers have been
asked to research different host countries in order to evaluate their potential to host
a pilot project which should be operational within the next six months. If
successful, the center would take over full responsibility for all call center
operations within twelve months. The management teams will be meeting later in
the day to present their recommendations. China, India, the Philippines and Canada
have been selected as potential hosts.

Task: 1. Work in groups. Read the fact file and compare the advantages and
disadvantages of each country as a call center location.

2. Prepare the recommendations that your group will make at the
meeting.
3. Present you findings to the group. Listen to their presentations made

by other groups. Discuss the recommendations together and reach a final decision
about where to host a pilot project.

Follow-up writing activity: write a formal report to the management board.
Compare your own country with your chosen offshore location and recommend
what action InterState should take.

Tema 27. Marketing (2 waca ¢ McHoJIb30BaHHEM METOJ0B AKTHBHOIO
00y4eHHUs: pelieHue KeiicoB).

Study points: marketing mix (the Four P’s: product, price, place, promotion),
target audience, direct mail marketing, market research.

Case study: Consulting a marketing agency

Background information: Yedo is a successful Tokyo-based department
sore chain with six outlets in Japan and two more in London and New York. Lat
year, however, profits fell sharply and results of the first six months of this year
have been disappointing. Yedo’s management has asked an international marketing
agency, TWCB, for advice on how to maintain and increase profitability.

Task: Work as one group. You are members of the marketing agency TWCB.
An informal meeting has been arranged to discuss ways of maintaining and
increasing Yedo’s profitability. Yedo’s CEO has prepared some discussion
questions for you to consider. Hold the meeting and note down your best ideas,
which will be incorporated into a report.

Follow-up writing activity: as head of TWCB, write a report for the CEO of
Yedo, on your agency’s ideas.



Tema 28. Branding (2 waca ¢ ucmoJb30BAaHHEM METOJ0B AKTHBHOIO
00y4eHHUs: pelieHue KeiicoB).

Study points: brand characteristics (distinctive, easy to pronounce, fitting the
image of the product, having the emotional appeal), celebrity endorsement.

Case study: Developing a brand strategy

Background information: Bellissima is an Italian perfume and cosmetics
business. The company has a highly successful range of products in the luxury
cosmetics market. It is planning to launch a new fragrance and extensive market
research has produced detailed profiles of two potential target markets as described
below. Bellissima now has to decide whether to expand tits current market share or
risk branching out and reaching a new client.

Profile A

High-income women aged 25-30, who spend a high proportion of income on
entertainment. They are loyal customers and can be interested in a new quality
product.

Profile B

Women aged 18-25, consider the brand old-fashioned. A lot of promotion is
needed to attract this new target audience.

Task: 1. Work as groups. Discuss the advantages of each profile and decide
what option has the most potential for Bellissima.

2. Create a brand name and plan your brand strategy. Consider the four Ps of
the marketing mix.

3. Present your concept and brand strategy to the class.

Follow-up writing activity: write an action plan for the Marketing Director
of Bellissima with a summary of your group strategy.

I1l. YVYEBHO-METOJIWYECKOE OBECIIEYEHHUE
CAMOCTOSTEJBHON PABOTHI OBYYAIOIIIUXCA
Y4ebHO-MeTOAMUECKOe oOecrieueHne CaMOCTOSITEIIbHOM paboThI

oOy4Jarommxcss 1o JAUCIHUILUIMHE «/[eoBOM aHTIMHCKHI UM KOPPECTIOHIICHIIUS Ha
aHTJIMHACKOM SI3BIKE» MpescTaBieHo B [Ipunoxxennn 1 u BKItodaeT B ceOsi:
e TIaH-TpadUK BBHITOJHEHHS CAMOCTOSITEIPHONU paOOThI IO AUCIUILIMHE,
B TOM 4YHCII€ MPUMEPHBIE HOPMBI BPEMEHU HA BBINOJHEHUE IO
KOKIOMY 3a/1aHUIO;
® XApAKTEpUCTHMKA  3aJaHUMN IS CaMOCTOSITEIIbHOU paboTHI
OOYYarOIINXCS U METOAUYECKUE PEKOMEH/IAINH 110 UX BBITOTHEHUIO;



e TpebOoBaHMS K TMPEACTABICHUIO W  OQPOPMIICHHIO PE3YIbTaTOB
CaMOCTOSITEIIbHOU PabOTHI;
® KPUTEPUU OLIEHKHU BBITOJHEHHUS CAMOCTOATEIBHOM paboTHI.

IV. KOHTPOJIb JOCTUKEHUS LEJEN KYPCA

Ne | KonTposupyemble Konas! u 3Tansi OueHoYHbIE cpeCcTBa
n/n TeMpl q)OpMHpOBamiﬂ Texymun IIpomexxyrounas
KOMIIeTeHI U
KOHTPOJIb aTTecranus
1. | Temsr 1-14 OIlK-2 3Haer I1P-13 3aueT, Bompockl 1-14
OIIK-5 I1P-7
OIIK-7 Ymeer
OIIK-10
TIK-26 Bnaneer
2. | Temsr 15-28 OIlK-2 3Haer I1P-13 9K3aMEH, BONPOCHI
OIIK-5 I1P-7 15-28
OIIK-7 YmMmeer
OIIK-10
TIK-26 Bnaneer

KoHTposibHBIE W METOAMYECKME MATEPUANIbI, a TAKXKE KPUTEPUU U
MoKa3aTeiid, HEOOXOIWMbIe [IJII OLEHKM 3HAaHWW, YMEHHM, HaBBIKOB U
XapaKTepu3ylue 3Tanbl (HOPMHUPOBAHUS KOMIIETCHIIMI B TIPOIIECCE OCBOCHUS
o0Opa3oBaTeIbHOM MPOTrpaMMbl TIpeicTaBiieHbl B [Ipunoxenun 2.

V. CIIMCOK YYEBHOM JJUTEPATYPHI 1 TH®OPMAIIMOHHO-
METOANYECKOE OBECIIEHEHHUE JUCIHUIIJINHBbI
OcHoBHas JuTEparypa

(2/1eKmpoHHbLE U newamHvle U30aHUs1)

1. ManueBckas, O. E. English for Cross-Cultural and Professional
Communication.  AHrmuiickuid ~ S3bIK ~ JUIE ~ MOKKYJIBTYPHOTO |
npodeccuoHanbHOTO 00IIeHNs [DJIeKTPOHHBIN pecypc] : y4uebd. mocobue /
O.E. JlanueBckas, A.B. Manés. — 2-¢ u3n., crep. — M. : ®JIMHTA : Hayka,
2013. — 192 c. Pexxum goctyna: http://znanium.com/catalog/product/454058

2. KamaeB, A. A. OcHOBBI JnenoBoro anriauickoro sseika. The ABC of
business English [Dnextponnsiit pecypc] : yueb. mocodue / A. A. Kamaes. -
2-¢ u3A., crep. - M. : ®@nunta : MIICH, 2012. - 176 c. Pexum goctymna:
http://znanium.com/catalog/product/455235

3. ManbkoBckas 3.B. 'paMmmaruka 1jisi 1eJI0BOTO OOIIEHUS] HA AHTIUHCKOM




A3bIKe (MOAYJIbHO-KOMIIETEHTHOCTHBINA Monx0[): YueOHoe mocobue / 3.B.
ManbkoBckas. - M.: HULL Uadpa-M, 2013. - 140 c.: 60x88 1/16. (Bricmiee
oOpa3oBaHHeE: bakanaBpuar). Pexum J0CTyTIA:
http://znanium.com/catalog/product/342084

JlonoJiHMTE IbHAA JTUTEpaTypa
(neuammnvle u snexmponmnvie uz0aHUs)

1. KXymuno, C. b. The Restaurant Business / XymumoB C.b. -
M. IOHUTU-AAHA, 2015. - 239 c.: [OnekTpoHHbIN pecypc| Pexum
nocryma: http://znanium.com/catalog/product/872348

2. Mapkymeckas  JLII., Yapckas T.K.,, Epmommna H.B,,
KpamennaaukoBa H.H., Kanmadbuna C.E. English for Masters: CII6:
CIIoI'y UTMO, 2010. — 206 c. [DaexrponHsiii pecypc] Pexum
nocryma: http://window.edu.ru/resource/985/71985/files/itmo478.pdf

3. The Dynamics of Managing Diversity. A Critical Approach. Ed. by:
Gill Kirton and Anne-marie Greene Taylor & Francis, 2011.
[DIIeKTPOHHBII pecypc] Pexum JNOCTYyIIa:
http://www.sciencedirect.com/science/book/9781856178129

Ilepeyens pecypcoB HHGPOPMALMOHHO-TEJIEKOMMYHUKAIIMOHHOM CeTH
«HHTEepHET»

. Berea College Learning Center [OnexTpoHHbIi pecypc]. — Pexxum goctyma:

http://webapps.berea.edu/ctl/students/peer-consultation/services-and-resource

. Karlin N. J. Creating an Effective Conference Presentation [nekTpoHHbIi

pecypc] / Nancy J. Karlin — Pexxum mocrtyma: http://www.kon.org/karlin.html

. Online Writing Lab of Purdue University. [DnektponHslii pecypc]. — Pexum

nocryma: https://owl.english.purdue.edu/owl

. The Writing Center of The University of North Carolina at Chapel Hill

[DnexTpoHHbIi pecypce]. — Pexxum moctyma: http://writingcenter.unc.edu

. Time for Writing: Online Elementary, Middle and High School Writing

Courses. [9nexkTpoHHbIN pecypc]. — Pexum nocryna:

http://www.time4writing.com

. Tufte E. PowerPoint Is Evil [9nextponnsiit pecypc] / Edward Tufte — Pexxum

nocryna: http://www.wired.com/wired/archive/11.09/ppt2.html

Ilepeyens HHPOPMALMOHHBIX TEXHOJIOIHH
U MPOrPaMMHOI0 o0ecreYeHnst
Ilpu ocymectBieHur 00pa3oBaTENbHOrO Ipolecca CTyAEHTaMH U


http://window.edu.ru/resource/985/71985/files/itmo478.pdf
http://www.sciencedirect.com/science/book/9781856178129
http://webapps.berea.edu/ctl/students/peer-consultation/services-and-resource
https://owl.english.purdue.edu/owl
http://writingcenter.unc.edu/
http://www.time4writing.com/

po(heccopCKO-IPenoiaBaTeIbCKUM ~ COCTAaBOM  HCIIOJIB3YETCS  CIIeAyIolee
nporpammuoe obecneuenue: Microsoft Office (Excel, PowerPoint, Word u 1. 1),
porpaMMHOE 00ecIieueHHEe JIEKTPOHHOTO pecypcea caifta J[BOY.

V. METOANYECKHUE YKA3AHUA
IO OCBOEHUIO JUCHUMIIVINHBI

YcnemHoe OCBOCHME IUCHUIUIMHBI M JTOCTHKEHHE ITOCTABICHHOW ILIENH
BO3MOYKHO TOJIBKO IpU PETYJSIPHON M CHUCTEMaTHYECKOM paboTe B TeYEHUE
cemectpa. llocemenne Bcex ayIUTOPHBIX 3aHATUH SBISETCS 00S3aTEIbHBIM.
CamocTrosiTenbHass paboTa CTYJEHTOB, IPEAYCMOTpPEHHas Y4YEOHBIM IUIAHOM,
JOJDKHA BBIMOJIHATHCS €XKEHENEIbHO C LENbI0 JIYYIIEro YCBOEHHUS Y4YEOHOro
MaTrepuraa.

N3ydenne nucoMIUIMHBL «Jl€JTOBOM AHIVIMMCKUM W KOPPECHOHACHUMS Ha
aHTJIMACKOM SI3bIKE» TMpEAnojaraer clieayronme (opMbl JTOCTHXKEHUS LeNel
Kypca: oOpaTHasi CBsI3b CO CTyJeHTaMu (B (OopMe TUCKYCCUI) B IPOLIECCE YTCHHS
JEKIUN-TIPE3CHTAllui,  LEJbI0  KOTOPBIX  fABJIAETCA  pPa3sBUTHE  YMEHUU
CaMOCTOSITENILHO (POPMYIHPOBATH 3HAUEHNUE TEPMUHOB.

— TloOyxnaeHue CTyJEHTOB BbICKAa3bIBaTh aJbTEPHATUBHBIE TOUKU 3PECHUS
Ha IIPeIMET 00CYKIEHUS U U3YUYEHUS C LEIbI0 PA3BUTHS KPUTUUECKOTO
MBIIUICHUSL.

- B mpouecce mNpakTUYECKHX 3aHATHM OCYIIECTBISIETCS KOHTPOJIb
JOCTUKEHNUN CTYJEHTOB.

Tekylmuii KOHTpOJb IPEIyCMaTpUBACT AKTUBHOE Y4YacTHE CTYIAEHTOB Ha
CEeMHHapax, O0O0CyXJeHue mpakTHueckux TeM. OIeHUBAaeTCsl TaKke Xopollee
IIOCELIEHHUE.

WNTOroBelli KOHTPOJIbL NPEAIONAraeT CBOEBPEMEHHYKO MOAadyy 3aJaHuM,
IIPOEKTOB, OILICHUBAETCS TAaKXe aKTHBHas paboTa B TEUYEHUE CEMECTpa,
BBIIIOJIHEHWE  JOMAlIHMUX  3aJaHUM W TECTOB.  YUYUTBHIBAECTCS  TaKkKe
camocToATenbHas  pabora. Bce  3amaHuMs  pEeKOMEHIYeTCsl  BBINOJIHATH
CBOCBPEMEHHO, TIHCBbMEHHbIE pabOThl s MPEABAPUTEIBHON OLIGHKH |
KOHCYJIbTALlMM IPUCHUIATH IPETIOAABATENIO 110 JIEKTPOHHOU MOYTE.

VIl. MATEPUAJ/IBHO-TEXHUYECKOE OBECIIEYEHHE
JANCIUITJIMHBI
OcBoeHne JUCHUIUIMHBL IPEIIIONAracT  HCHOJIB30BAHUE  CIEAYIOIIETO
MaTepUaIbHO-TEXHUYECKOTO OOeCleUeHusl: MyJIbTUMEAUIHAS —ayJIUTOPUS C
TUINOBOM KOMIUICKTALIMEN: MYJIbTUMEIUNUHBIN IIPOEKTOP, ABTOMATU3UPOBAHHBIN
NPOEKLUMOHHBIA JKpaH, aKyCTH4YecKas CHCTeMa, UWHTEpaKTUBHAas TpuUOyHa



npenojasarenss.  MylbTUMENHHAS — ayJUTOpUsl JIOJDKHA OBITh  OCHAIlEHA

MU POKOITIOJIOCHBIM OOCTYIIOM B CCTh MHTCPHCT.

JlenoBoil aHTTTUMCKUN U
KOPPECIOHICHIIUS Ha
AHTJIMICKOM SI3BIKE

MynbTUMenuitHas Ay JUTOPUS:
[poexrop Mitsubishi EW330U ,
DkpaH npoeKnnoHHbIH Screenline
Trim White Ice, mpodeccuonanpHas
KK-nauens 47", 500 Kno/m2, Full HD
M4716CCBA LG, nmoacucrema
BUJICOUCTOYHUKOB JJOKYMEHT-Kamepa
CP355AF Avervision; nmojacucrema
BUJICOKOMMYTAIIMH; MTOACUCTEMA
ayJTMOKOMMYTAIUH ¥ 3BYKOYCHIICHUS;
MOJICUCTEMA UHTEPAKTUBHOTO
yIIpaBICHUS

690922, ITpumopckuii
Kpaii,
r. BraguBocToK,

0. Pycckuii, n. Asikc, 10,
Kopnyc 20 (D), ayn. D578




[Tpunoxenue 1

MUHUCTEPCTBO OBPA3OBAHUS M HAYKU POCCUMCKOM ®EJEPALIMNA

®DenepalibHOE TOCYIAPCTBEHHOE aBTOHOMHOE 00Pa30BaTENbHOE YUPEKIEHHE BBICIIIET0 00Pa30BaHHUs
«/1aJIbHEeBOCTOYHBIN (eepaibHbIN YHUBEPCUTET»
(ABDY)

BOCTOYHBIM HHCTUTYT — HIKOJIA PETUOHAJIbHBIX 1 MEKTYHAPOJIHbBIX
UCCJEJOBAHUI

YYEBHO-METOJUYECKOE OBECITEYEHUE CAMOCTOSTEJBbHOU
PABOTBI OBYUYAIOLINXCA
10 JUCUHUILINHE «/]eI0BOM AHTJIMINCKUHA U KOPPECIOHICHIIUS
HA AHTJIMICKOM SI3bIKE)»
Hanpasienue noarorosku 45.03.02 JIunrsucruka
npoduiib «Teopus U mpakTUKa MEXKYJIBTYPHOU KOMMYyHUKaIuu B ATP
(aHTTTUACKUI U KATAHCKHIA)»
dopMa NOATOTOBKH OYHAasA

BiaaaguBocTok
2016



IInan-rpa¢guk BHINOJTHEHHUSA CAMOCTOATEIbHONH PadOThI MO IMCHMILIMHE

Ne Hara/ Bua camocrosiTesibHOIM padoThI IMpumepubie | ®opma
n/m | CpoKu HOPMBI KOHTPOJIA
BBINOJIHEH BpeMeHH Ha
usi BBINOJIHEHHE
6 cemecTp
1 1-18 Henens | [lonaroroBka k 1a00paTOPHBIM 3aHATHSAM | 28 4 [1P-7
cemecTpa I1P-13
YO-1
2 |17-18 [ToaroToBka K 3auety 8u 3ayer
HeJIeIst
cemecTpa
Hroro 3a 6 cemecTp: 36 yacon
7 cemecTp
3 1-14 wenens | IlonroroBka Kk 1a00paTOPHBIM 3aHATHSAM | 17 4 [1P-7
cemecTpa I1P-13
YO-1
4 13-14 [ToaroToBka K 3K3aMeHy 27 4 9K3aMeH
HeJIest
cemecTpa

Hroro 3a 7 cemectp: 44 yaca

HUroro: 80 uacos

PexomeHaaluu 0 CaMOCTOATEIHLHOM padoTe CTYACHTOB

[lenapto caMOCTOATENIbHON pabOThl CTYJEHTA SIBJISETCS AalbHENIIee pa3BUTHE
U COBEpPLICHCTBOBAHME MPAKTUYECKUX HABBIKOB  COCTaBJICHHUS  JEJIOBOU
KOPPECHOHJEHIIMN Ha aHIJIMHCKOM s3blke. CamocTrosiTenibHas paboTa CTYAEHTOB
10 JUCIUIUIMHE TIPEIoIaraer:

- PEryIspHYI CaMONOJATOTOBKY K ayAHTOPHBIM 3aHATHSAM (YCBOCHHE
COJICp)KaHUs KOHCIICKTa JICKIIUH);

- BBITIOJTHEHUE MMUCbMEHHBIX 3aJJaHHH.

OcBoeHue MpaKkTUYECKOro Marepraia U CaMOCTOSITENIbHOE MPEeABAPUTEIILHOE
BBIMIOJIHEHUE 3aJaHUM A TMPaKTUYECKUX 3aHATHH U 71abopaTopHbBIX padoT
SBIISIETCS. HEOOXOAMMBIM YCIOBHEM Ui YCIEIIHOTO OCBOCHMS JUCIUILIMHBL
CamocrosiTenbHas padoTa ocymiecTBiIseTcss B (popme pabOThI ¢ TUTEpPATYPHBIMH
UCTOYHUKAMH, JIEKCUKOTpapHUueCKUMHU HCTOYHUKaMu, MHTepHeT-pecypcamu. B
Ipoliecce CaMOMOJArOTOBKM CTYAEHTHl OCBAMBAIOT M 3aKPEIUIAIOT 3HAHUS,
MOJTyYEHHBIC B XO/I€ ayAUTOPHBIX 3aHSATHI, PA3BUBAIOT CBOIO OTBETCTBEHHOCTH M
OpraHU30BaHHOCTh, OTPA0ATHIBAIOT HABBIKM CAMOCTOSITENIBHOU pabOThl C YUEOHBIM
MaTEepUaJIOM.

CamocTosiTenbHast paboTa CTYACHTOB MPEAINOaraeT yriiyOJIeHHOe U3y4YeHUe
HIDKECTIEAYIOUUX TEM, UCIOIb3YsI OCHOBHYIO U JAOMOJIHUTEIbHYIO JUTEPATYPY.

Tembl 012 ycmHo20 KOHMPOIA CAMOCHOAMENLHOU PAOOMbL CHYOEHM 08

1. Company Structures




Types of business
Personal Professional Profile
Recruitment
Documents and Personalities
Interviewing
Banking
Business and the Environment
Business Development and Preservation
. Innovation
. International Trade
. Markets
. Outsourcing
. Marketing
. Branding
16. Product and Corporate Adverting
Ha ocnoBe HN3YyUYCHHOI'O MaTcpuajia CTYACHTAM IIPCIAJIaracTCsa BbIIIOJIHHUTDH
KOHCIIEKTHhI BI/II[GOJIGKHI/Iﬁ (C COIIYTCTBYIOIIIMM aHAJIN30M HpO6HeMHBIX BOHpOCOB)
N IIHCBMCHHBIC 3aJlaHHA II0 MaATCpHalaM Kypca. BrinoiiHeHHe KOHCIEKTOB H
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3aJJaHA UMEET LIEIbI0 PA3BUTHE PELIENITUBHOM U MPOJYKTUBHOM JIEATEILHOCTH Ha
AQHTJIMHMCKOM SI3BIKE.

Jns ycnemHoi noAarotoBku koHcrnekta (I1P-7) HeoOXoauMo y4HMTHIBATH
(W (14% 011 (SIS

- CHayaja CTYJICHTY CJIeAyeT O3HAKOMUTBHCA C S3BIKOBBIM MaTEpUAIIOM,
IPEICTaBICHHBIM B COOTBETCTBYIOIICH BUACOIEKIMU Ha caiite WWw.ted.com;

- BCE BHICOJNEKIMHM Ha caiite Www.ted.cCOm cHa0XCEHBI HHTCPAKTHBHBIM
CKpPUIITOM, 4YTO TIO3BOJISIET CaMOCTOSTEILHO KOHTPOJMPOBATH MOHUMAHUE
MaTtepuana;

- 32 IPOCMOTPOM BHUACOJICKIIUHU CIEAyEeT HAaTMCAaHUE aHHOTAIIUU K HEl;

- JUIsl HAalTMCAaHUsI aHHOTAIMKU K JICKIIUU CJIEAYeT UCIOJb30BaTh CIJICIYIOIIHIMA
TIJIaH:

1. Tema nekiuu 1 nHGOPMAIHS O CITUKEPE

2. OcHOBHAaJ IIEJIb JISKITUH, CPEACTBA €€ JOCTHUIKEHHUS.

3. DbPEeKTHBHOCTD JCKIIUH.

Jns ycnemHoW noAroToBkM mnucbMeHHoW pabotel (I1P-13) Heobxommmo
YUYUTBIBATh CIETYIONIEE:

- I HaMmMCcaHus paboThl HEOOXOAUMO MOJIB30BATHCSI HHTEPHET-UCTOYHUKAMU
— cartamu http://www.questcareer.com, http://www.business.com/startup/sample-
business-proposal, http://www.learn-english-today.com/business-english/bus-
letter-writing.html, xoTopeie Takke comepkar oOpaslbl Pa3TUYHBIX BHIOB



http://www.ted.com/
http://www.questcareer.com/
http://www.business.com/startup/sample-business-proposal
http://www.business.com/startup/sample-business-proposal
http://www.learn-english-today.com/business-english/bus-letter-writing.html
http://www.learn-english-today.com/business-english/bus-letter-writing.html

JIEJI0BOM KOPPECIOHACHIIMY HA AHIJIMICKOM SI3bIKE (pE3IOME, FPAHTOBBIX 3aSBOK,
JIETIOBBIX MHCEM);

- BCE€ 3aJlaHhsl PEKOMEHIYETCS BBINNOJHATH CBOEBPEMEHHO, IUCHMEHHBIE
paboThl  JUIsI  TPEIBApUTENTBLHOM  OLIGHKM M KOHCYJbTAllMM  TPHUCHUIATH
IIPENOIABATEIIO 110 JIEKTPOHHOM MOYTE;

- CTYJIEHTBI JOJDKHBI IOJb30BAaThCAd KAK IEPEBOJHBIMH, TaK U TOJIKOBBIMH
CIIOBAPSMHM Ha AHTJIMMCKOM 3bIKE, KOTOPBIE MO3BOJIAT UM YBHUAETh HE TOJIBKO
3HAYEHHSA CJIOB, HO M TO, KaK OHHU HCIIOJb3YIOTCA B KOHTEKCTE, C KaKUMHU
MPEJIOraMH, a TAKXKE Y3HATh YCTOMYUBBIC BBIPAXKEHHUS C HUMU.

JI1s yCHEIIHOM MOITOTOBKH K 9K3aMEHAIIMOHHOMY cobecenoBanuio (YO-1):

- CTYACHTBI JOJDKHBI PETYJISIPHO TOTOBUTHCS K Ay IUTOPHBIM 3aHATHUAM;

- CTYACHTBl JOJDKHBI AKTHBHO YYacTBOBaTh B OOCYXIECHHUSX H3Y4aeMOro
MaTepuala Ha aHIVIMMCKOM S3bIKE BO BpEMs ayJUTOPHBIX 3aHATHMA, MPUBOMS
MOAXO/SIIINAE apPTYMEHTHI U IPUMEPHI.

TpedoBanus Kk npeAcTaBICHUIO U 0POPMJICHUIO Pe3yJIbTATOB
CaMOCTOAITEIbHOI PadOThI

Koncnexr (ITP-7):

- CTYIOEHT JOJDKEH NpPEICTaBUTh pabOTy B MEUaTHOM BHUJIE B PEIAKTOpE
Microsoft Word, mpudt Times New Roman 14, nonytopHsiit uatepan. @opmar
cTpaHulbl A4; TOJISI CTpAHULBL: BEPXHEE W HWXKHEE 1O 2 cM.; mpaBoe — 1,5 cm.;
JeBoe — 3 cM;

- 00beM KOHCIEKTa 3aBUCUT OT TEMbl W KOHCIEKTHPYEMOTO HCTOYHHUKA
(BUICONEKIINH ), B CPEAHEM TPEOyeMblii 00bEM COCTABISIET 2-3 CTPaHUIIbI;

- B KOHCHEKTe (aHHOTAIMW) JOJDKHBI OBITh OTPaXEHBI TeMa JIEKIMH U
uHboOpMalus O COHUKEpe, OCHOBHAs LeNb JIEKIUHU, CPEICTBA €€ JIOCTHKEHUS, JlaHa
orieHKa (P (HEKTUBHOCTH JICKITUU.

IMucbmennoe 3aganue (IMP-13):

- CTYIEHT JOJDKEH MpPEICTaBUTh pabOTy B TEYaTHOM BHJE B PEIAKTOPE
Microsoft Word, mipudt Times New Roman 14, nonyropusiit uaTepBan. @opmar
cTpaHullbl A4; TOJIsI CTpAaHULIBI: BEPXHEE U HUXKHEe Mo 2 cM.; mpaBoe — 1,5 cm.;
JIEBOC — 3 CM;

- Heo0X0IUMO cOOII0aTh cpeAHn TpeOyeMblii 00BeM JIeJI0BOTrO MUChMa —
1-2 crpanupi;

- THCHMEHHBIC 3aJaHus MO IUCHUIUIMHE BBIMOJHAIOTCS CTYIASCHTOM K
KaXXIOMY 3aHSITHIO;

- TMPUMEPBI JIeJIOBOM KOPPECHOHACHIIMM, TPEICTAaBICHHBIE CTYJACHTAaMU B
pamMKax  3aJaHus, JOJDKHBI ~ COOTBETCTBOBATH  OOpa3laM  JIOKYMEHTOB,
MPUBEJCHHBIM B YKa3aHHBIX HCTOYHUKAX.



CobecenoBanue (YO-1):

- 3apaHee MOJIOTOBJICHHBIN CTYICHTOM IUIaH OTBETOB Ha BOIPOCHI [0 TEMaM
co0eceoBaHus (PYKOIKCHBIN WM MEYATHBIN 10 KEJIAHUIO CTY/ICHTA);

- 3apaHee [MOATOTOBJIICHHBIM CTYJACHTOM pa3JAaTOYHBIA MaTepuan s
WJUTIOCTPAIUHA CBOMX MPUMEPOB (110 HEOOXOIMMOCTH, B IEYATHOM BUJIE);

- peyb CTyJeHTa JOKHAa MUMEThb CTPYKTYpPY, OBITH JIOTUYHOW, MOHSATHOU U
rpaMOTHOM. B cBO€W peun CTyAEHT JOJDKEH I0Ka3aTh, YTO OH OBJIAJEI JIEKCUKOU
KaK 110 TEME, TaK U [0 KypCy B LEJIOM;

- OTBEThl  JIOJDKHBI  OBITh  Pa3BEPHYTHIMH, C  HMCIOJIb30BAaHUEM
COOTBETCTBYIOIIUX JIEKCUYECKUX U TPAMMATUYECKUX CTPYKTYP, B TOM YUCJIIE U TEX,
KOTOpBIE OBLIIM U3YUYEHBI BO BPEMsI ayAUTOPHBIX 3aHITUH.

Kputepuu oieHKH BHINOJIHEHHS CAMOCTOSITEJIbHOI PpadoThI:

» CamocrosiTenbHas paboTa OICHUBACTCS Ha «OTIMYHOY», €CIU OOoJbIias
4acTh CaMOCTOSITEIbHOM  pabOThl  BBIMOJIHEHA, CTYACHT JAEMOHCTPUPYET
MIPEKpPacHOE BJIAJICHUE MATEPUATIOM JTUCHUIUIMHBI, OTpaOOTKa HEOOXOIUMBIX
yMeHUH U (popMHUpOBaHHE TPeOYyEMbIX HABBIKOB MPOBOAMIMCEH B MIOJHOM 00BEME,
BBINIOJIHEHBI BCE TPeOOBaHUS K MPEACTABICHUIO M OQOPMIICHHIO PE3YJIbTATOB
CaMOCTOATENIbHON pabOTHI.

« CamocrosiTenbHass  paboTa  OLIGHMBAETCS HA  «XOpOIIO»,  €CIU
3HaYUTeNlbHAs  YacTh  CaMOCTOSTEIbHOW  pabOThl  BBHIMOJHEHA,  CTYACHT
JEMOHCTPHPYET YBEpEHHOE 3HaHHE MaTepuana JAUCHUIUIMHBI, OoTpaboTka
HEOOXOIUMBIX YMEHUU U (popMupoBaHHE TPEOYEMBIX HABBIKOB IMPOBOJUINCH B
HEIOJIHOM 00BheME, HE BBIMOJHEHO Kakoe-IN0o TpeOOBaHME K MPENCTABICHUIO U
0(pOpMIIEHUIO PE3yNbTATOB CAMOCTOATEIbHONW pabOThl, Y CTYJIEHTAa BO3HUKAIOT
HE3HAUUTEIbHBIE TPYIHOCTH C  JIEKCHYECKHUM/TPaMMAaTHUYECKUM/CMBICIIOBBIM
o(OpMIICHUEM PE3YIHTATOB PAOOTHI.

» CamocrosiTenbHas paboTa OLIEHUBACTCS Ha «YAOBIETBOPUTEIBHOY, €CITU
CTYACHT BBIMOJIHWI 3HAYUTEIBHYIO YacTh CaMOCTOATEIBHOW pabOThI, OTHAKO
JIEMOHCTPUPYET HEYBEPEHHOE 3HAaHWE MaTepuana AMCLUUIUIMHBL, a OoTpaboTKa
HEOOXOMMMBIX YMEHUU U (popMupoBaHHE TPEOYEMBIX HABBIKOB IMPOBOJUINCH B
HEJI0OCTAaTOYHOM O0BhEMe, HE BHITIOJNHEHHI 2 1 60j1ee TpeOOBaHUM K TIPEICTABICHUIO
U 0(OPMIICHUIO PE3yIbTaTOB CAMOCTOSITENILHOM padOThl, Y CTy/I€HTa BO3HUKAIOT
3HAYUTENbHbIE  TPYIHOCTH C  JIEKCHYECKUM/TPaMMAaTHIECKUM/CMBICIOBBIM
o(OpMIICHHEM PE3YIHTATOB PAOOTHI.

» CamocrosiTenbHass paboTa OICHUBACTCS HAa «HEYAOBICTBOPUTEIILHOY,
€ClId CTYACHT HE BBHIMOJIHWI OOJIBIIYI0O YacThb CAMOCTOSITENbHOW pPadOTHI IO
OCBOGHHUIO Marepuaja AUCHMIUIUHBL, OTPabOTKa HEOOXOAWMBIX YMEHUH W
dbopmupoBanue TpeGyeMbIX HaBBIKOB HE MPOBOIUINCE.



[Tpunoxenue 2

MUHUCTEPCTBO OBPA3OBAHUS M HAYKU POCCUMCKOM ®EJEPALIMNA

®DenepalibHOE TOCYIAPCTBEHHOE aBTOHOMHOE 00pa30BaTeIbHOE YUpPEKIEHUE BBICIIETO 00pa30oBaHUA
«/1aJIbHEeBOCTOYHBIN (eepaibHbIN YHUBEPCUTET»
(ABDY)

BOCTOYHBIN HHCTUTYT — HIKOJIA PETUOHAJIBHBIX 1 MEKTYHAPOJIHBIX
UCCJEJOBAHUI

®OH/]l OIEHOYHBIX CPEJICTB
10 JUCUHMILINHE «/le;10BOM AHTJIMUCKUNA U KOPPECIIOHACHIIMS

HA AHTJIMICKOM SI3bIKE)»

Hanpagienue noarorosku 45.03.02 JIunrsucruka
npoduiib «Teopus U mpakTUKa MEXKYJIbTYPHOU KOMMYHUKaIUU B ATP
(aHMTMACKUIA W KUTAWCKHIH )
®opmMa MOATOTOBKH OYHAS
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2016



MMacnopt ®OC

Kon u popmyuposka

Jrtanbl GOPMUPOBAHUA KOMIETEHIMH

KOMIIETEHITHH
OIIK-2 cnocoOGHOCTH 3Haer MPUHIUIBI MEXIUCIUTUIMHAPHON CBS3U MEKIY
BUJIETh MEXKYJIbTYPHOH U JCJIIOBOM KOMMYHUKALIUEH
MEXTHCIUIITHHAPHEIC YmMmeer YCIOJIL30BATh PUHIIMIIEI

CBA3H U3Yy4aCMbIX
JUCHUIIIINH, IOHUMACT
X 3HAYCHUC ]I

MEXIUCLHUIIIIMHAPHON CBA3U MEXY
MEXKYJIbTYPHOH U JCIIOBOM KOMMYHUKALIUEH

Bnaneer | HaBBIKOM

Oymyiein .
. BBIJICJICHUS] MK IUCIUTUTMHAPHBIX CBS3CH
npodeccnoHaTbHOMI . .
MEXy MEKKYJIBTYPHOU U JICIIOBOM
JeSTeITbHOCTH .
KOMMYHHKAIHEH
OIIK-5 Bianenue 3HaeT OCHOBHBIE JIMCKYPCHUBHBIE CITOCOOBI

OCHOBHBIMH
JMCKYPCHUBHBIMU
criocobaMu peanu3anuu
KOMMYHHUKaTHBHBIX
LeJIEN BBICKA3bIBAHUS
IIPUMEHUTEIBHO K
0COOEHHOCTSIM TEKYILETro
KOMMYHHUKaTHBHOT'O
KOHTEKCTa (BpeMs,
MECTO, LIEJIU U YCIIOBUS
B3alMOJICHCTBHS)

pcajm3aiini KOMMYHHKATUBHBIX IIGJICI\/JI B
HCHOBOﬁ KOPpCCIIOHACHIIMU Ha aHTJIUHCKOM
SA3BIKEC

Ymeer UCIIOJIb30BaTh OCHOBHBIE JUCKYPCHUBHBIE
Croco0Bbl peanu3alui KOMMYHUKATHBHBIX
L[eJIeN B ACJIOBOM KOPPECIIOHICHIINN Ha
AHTJIMICKOM SI3bIKE

Bianeer | HaBbIKaMM IPUMEHEHUS OCHOBHBIX
JUCKYPCHUBHBIX CIIOCOOOB peaiu3anuu
KOMMYHUKAaTUBHBIX LI€JIEH B J€I0BOM
KOPPECIOHICHLIMY HA aHTJIMICKOM S3BIKE

OIIK-7 criocoGHOCTB
CcBOOO/IHO BhIpaXkarhb
CBOM MBICIIH, aJICKBATHO
HCIIOJIb3YsI
pa3HooOpa3HbIe
SA3BIKOBEIC CPCACTBA C
LIEJIBIO BBIJICIEHUS

3Haer OCHOBHBIE A3BIKOBBIE CPEJCTBA BBIICICHUS
pelieBaHTHOM MH(OpMaLMK Ha THCbME

Ymeer UCIIOJIb30BaTh OCHOBHBIE S3BIKOBBIC CPEICTBA
BBIJICJICHUS PEJIEBAHTHON HH(DOPMAIIUH JTsI
CBOOOJHOIO BBIPAKEHUSI CBOUX MBICIIEH B
MUCBbMEHHOI hopme

Bnaneer HaBbIKaM#W BbIACICHUA peHeBaHTHOﬁ

peneBaHTHON "

nH(pOopMaluy B TUCbMEHHOU (opMme
uHpopMauu
OIIK-10 cnocoGHOCTH 3Haer OCHOBHBIE 3TUKETHBIE (POPMYJIBI B TUCHMEHHOM
HUCII0JIb30BaTh JIETOBOM KOMMYHUKAIIMH HA aHTJIMMCKOM
STHKETHbIE (POPMYJIBI B A3BIKE
YCTHOM W TIMCBMEHHON | Y\eer WCIIOJIb30BaTh OCHOBHBIE STUKETHBIE (POPMYJIBI

KOMMYHHKAIIUA

B MMCbMEHHOM JI€JIOBOM KOMMYHHUKAIIMH Ha
AHTJIUUCKOM SI3BIKE

Brnaneer | HaBbIKaMu IPUMEHEHUS YTUKETHBIX (POPMYIT B
MMHUCbMEHHOM J1€JI0BOM KOMMYHUKAIlMH Ha
AHTIIUUCKOM SI3BIKE

ITIK-26 cnoco6HOCTH
HCII0JIb30BaTh
MOHSTUHHBIN anmapar
¢unocodpumu,
TEOPETUUYECKON 1
MPUKIATHON

3HaeT OCHOBHOMW MOHATHWHBIN anmnapar J1eJI0BOU
KOMMYHUKaIUU
Ymeer CaMOCTOSTENIBHO UCIIOJIB30BaTh OCHOBHOM

MOHATUIHBIN amnmapar JeJI0BONH KOMMYHUKAIIUU

Bnaneer | HaBbIKaMU IPUMEHEHUS OCHOBHOTO
MIOHATUIHOTO anmapara J1eJI10BOi1




JIMHTBUCTHKH,
IIEPEBOJOBEICHHUS,
JIMHTBOJUIAKTUKY U
TEOPHUH MEKKYJIbTYPHOU
KOMMYHHKAIUH U1

KOMMYHHKAIHHU JUTS PEIICHUSI
npodeCCHOHATBHBIX 3a1a4

pereHus
po¢eCcCUOHATIBHBIX
3aja4
KonTpoJb nocTuskenni nesei kypca
Ne | KoHTpoJupyemble Koabl 1 3Tansl OueHouHbIe cpecTBa
n/n TeMBbI (l)OpMI/IpOBaHI/‘IJH Texymuii TipomenyTounas
KOMIeTeH Ui
KOHTPOJIb arTecTauus
1. | Temsr 1-14 OIlK-2 3Haer I1P-13 3aueT, Bompockl 1-14
OIIK-5 I1pP-7
OIIK-7 Ymeer
OIIK-10
TIK-26 Bnaneer
2. | Tems 15-28 OIlK-2 3Haer I1P-13 9K3aM€H, BONPOCHI
OIIK-5 I1P-7 15-28
OIIK-7 YmMmeer
OIIK-10
TIK-26 Bnaneer

IIIkana oueHUBaAHUA YPOBHSA C()OPMHUPOBAHHOCTH KOMIIETEHIIUI

Kon u Oransl HopMUPOBaHUS KpUTEPUHU MOoKa3aTeNu
(GhOpMyJIUPOBKA | KOMIICTCHIIUU
KOMIIETEHIINU
OIlIK-2 TIPUHIINTIBI 3HaHHE OCHOBHBIX CIOCOOHOCTH OTMHUCATh
CIIOCOOHOCTH 3HAeT MEXAUCIUIUINHAPH | IPUHIIUIIOB OCHOBHBIC TTPUHITUIIBI
BUJIETh (moporop | OW  CBA3M MEXKY | MEXKIUCUHMIUIMHAPHO | MEKIUCIUIIIMHAPHON
MEXIUCIUIUIMHAY BIif MEXKYJIBTYPHOU H | ¥ CBSI3U MEXAY CBSI3U MEXIY
€ CBSI3U M3y4aeMb| ypOBEHb) JIETTOBOM MEXKYJIbTYPHOU U MEXKYJIbTYPHOU U
JACUUILINH, KOMMYHHKaluen JIeN0BOM JIeNI0BOM KOMMYHHKalAen
MMOHUMAET UX KOMMYHUKaIen
3HaYEHUE TS HCIIOJIE30BaTh yMeHHe CIIOCOOHOCTH
Oymymieit TIPUHITUTIBI WCIIOJIb30BaTh WCTIOJIb30BATh MPUHITHITHI
npodeccHoHaNbH( ymeeT MEXIUCIUIUIMHAPH | MPUHLUIIBI MEKIUCIUIUTMHAPHON
JIeATENBHOCTH (mpoxBuH | OH  CBA3M MEXKY | MEXIUCLUMIUIMHAPHO | CBA3HM MEKILY
YThIiT) MEXKYJIbTYPHOU M | U CBSI3U MEXAY MEXKKYJIbTYPHOU U
JIEJIOBOM MEXKYJIbTYpHOU U JIETIOBOM KOMMYHUKAaLUEH
KOMMYHUKAaIel JIeTIOBOM
KOMMYHUKaIuen
HaBBIKOM BJIa/ICHNE HABBIKOM HaBBIK
BJIa/IeET BBIICTICHUS BBIJICJICHUS BBIIETICHUS
(BBICOKHIT | MEXIMCUMUIUIMHAPH | MEXKIUCUMIUIMHAPHBI | MEKIUCIUIIMHAPHBIX

)

BIX CBSI3EH MEXIY
MEXKYJIBTYPHOH U
JIeT0BOM

X CBSI3€U MEXIY
MEXKYJIbTYPHOU U
JIETIOBOM

CBSI3EU MEXKTY
MEXKYJIbTYPHOU U
JIETIOBOM KOMMYHUKAaLUEH




KOMMYHHKaluen

KOMMYHHUKaluen

OIIK-5 Bnagenue OCHOBHBIC 3HAHWUS OCHOBHBIX CHOCOOHOCTH OIMMCATh
OCHOBHEIMH JIUCKYPCUBHBIC JIACKYPCUBHBIX OCHOBHBIE TUCKYPCHUBHBIC
JUCKYPCUBHBIMHU CHOCO0BI croco0oB CHoCOOBI pean3aliu
crocodamu sHacT peanm3anuu peann3anun KOMMYHHKATHBHBIX TIeJIeH
peanu3anuu (oporos KOMnyHHKaTHBHm)E KOMl\/f’yHI/IKaTI/IB}\I'LIX B JIEJIOBOH
KOMnyHHKaTHBHB Lt meneii B JCJIOBOM | 1IEJICH B ICIIOBOM KOppGSHOHI[GHHIxII/I Ha
nenei yPOBCHD) KoppecrIOHz(e}“mI/m Koppecnoqu[eHum/I AHTJIMICKOM SI3bIKE
BBICKa3bIBaHHS Ha aHTJIMICKOM | Ha aHTJIUHCKOM
MIPUMEHUTEIBHO SI3BIKE SI3BIKE
K 0OCOOEHHOCTSIM
TEKYIIEro
KOMMYHHUKATHBHO
KOHTEKCTa HCIIO/IL30BaTh yMeHHe CIIOCOOHOCTE
(Bpemsi, MecTo, OCHOBHEIE HCII0JIL30BAaTh HCII0JIb30BATh OCHOBHBIE
LIeJH ¥ YCIOBHSI TUCKYpPCUBHBIC OCHOBHBIE JIUCKYPCUBHBIE CITOCOOBI
B3aUMOJICHCTBHS) yMeer CITOCOOBI JINCKYPCUBHBIC peanu3anuu
peanuzanuu CHOCOOBI KOMMYHHKATHBHBIX TIeJIeH
(HPOVHBHH KOMMYHHKATHBHBIX | pean3aiuu B JIEJI0OBOM
YTbIiH) Lenei B JIEOBOM | KOMMYHHUKATHBHBIX KOPPECTIOHICHITNHN Ha
KOPPECTIOHJICHIINM | 1IEJI€ B JEIOBOM AHTJIMHACKOM SI3BIKE
Ha AHTTTUICKOM | KOPPECTIOHACHIINN
SI3BIKE Ha aHTJIMHCKOM
SI3BIKE
HaBBIKAMH BJIaJIEHHE HABBIKOM HAaBBIK IPUMEHEHHS
MIPUMEHEHUS MIPUMEHEHUS OCHOBHBIX JIUCKYPCHBHBIX
OCHOBHBIX OCHOBHBIX CIOCO0OB peanu3aiu
JIUCKYPCUBHBIX JINCKYPCUBHBIX KOMMYHUKATUBHBIX IIeJICH
BlIaZieeT . | cmocoboB CII0CO00B B JIEJIOBOI
(BbICOKHI peanuzanuu peanuzanuu KOPPECTIOHCHIINN Ha
) KOMMYHHMKATUBHBIX | KOMMYHHKATHBHBIX AHTJIMICKOM SI3bIKE
nejgel B OEJOBOM | LEJIEU B IETOBOM
KOPPECTIOHJICHIINHA | KOPPECIIOHICHITUH
Ha AHTJIMHACKOM | HA aHTJIMMCKOM
SI3BIKE SI3BIKE
OIIK-7 OCHOBHEIE 3HAHMUS OCHOBHBIX CHOCOOHOCTB OIMMCATh
CIIOCOOHOCTD 3HACT SI3BIKOBBIE SI3BIKOBBIX CPEJICTB OCHOBHBIE SI3BIKOBLIE
cBOOOHO (HOpOroB cpencTBa BBIJICJICHUS CpEICTBA BBIJCICHUS
BBIPAXKaTh CBOM | . .. BBIJICJICHHS peeBaHTHOU peeBaHTHOU
MBICIIH, yVpOBEHN) peJeBaHTHOM nH(pOpMAIUH Ha nH(POPMAITUN HA TUCHME
aJIEeKBaTHO nHpopMaIun Ha | MMCbME
HCITONIB3YSI MMUCHbME
Eg::{%iifeamble HCIIO/IL30BaTh yMEHHe CHOCOOHOCTD
cpesicTBa OCHOBHEIE HCII0JIL30BATh HCII0JIb30BAaTh OCHOBHBIE
¢ TIEIIBIO SI3BIKOBBIC OCHOBHBIE SI3BIKOBBIE | SI3BIKOBBHIE CPEJICTBA §
BRIIEICHAS cpencTBa cpeacTBa BbluzxeneHHﬁ BBIJICJICHUSI pEIeBAHTHOU
peJeBAHTHOIH yMeeT BBIJICJICHUS § peIeBaHTHOM nHGOPMAIIUH HA TUCHME
HH(OPMATTHH (mpojBUH | PENEBAHTHOM nH(pOpMAIUH Ha IJ1sE CBOOOHOTO
YThIA) vH(pOpMaIUU IS | MIUCHME JJIs BBIPAXKEHHSI CBOUX
CBOOOJIHOTO CBOOOIHOTO MBICJICH B MHCHMEHHOM
BBIPOKCHHSI CBOUX | BBIPAKCHUS CBOMX dhopme
MEICIIEH B | MBICJICH B
MMUCHbMEHHOU MMICEMEHHON (hopme

hopme




HaBBIKaMH

BJIaACHUC HABBIKAMHU

HaBBIK BBIACIICHUA

BaJEET BBIJICJICHUS BBIJCIICHUS peneBaHTHOMN
(BBICOKMIi | PETIEBAHTHOU peneBaHTHOMN nH(pOpPMAIUH B
) nHpOpPMaLUH B | uHopManu B MUCBMEHHOH opme
MUCHbMEHHOU MMICEMEHHOU (hopme
hopme
OIIK-10 OCHOBHBIC 3HaHHE OCHOBHBIX CIIOCOOHOCTE OIUCATE
CIIOCOOHOCTH 3HAeT STUKETHHIC STUKETHBIX (popmy OCHOBHEIC THKETHBIC
HCITOJIB30BaTh (moporos | hopmyiisl B | B MUCHbMEHHOM (hopMyITBI B TUCBMEHHOM
STUKCETHBIC BIN MHUCHhMEHHOM JICIIOBOM JIETIOBOM KOMMYHUKALIMH
(hopMyJIBI yPOBEHB) | JIETIOBOH KOMMYHUKAaIU1 Ha Ha aHTJIMKUCKOM SI3BIKE
B YCTHOU U KOMMYHUKAIIUM HA | QHTJIUHACKOM S3BIKE
MMMCbMEHHOM AHTITUHACKOM SI3BIKE
KOMMYHUKAIIUU HCIIOJIb30BaTh YMEHUE CIIOCOOHOCTE
OCHOBHBIC HCIIOJIB30BaTh HCIIOJI30BaTh OCHOBHEBIC
yMeeT STHKETHEIC OCHOBHEIC STUKETHBIE POPMYITHI B
(npoxsun | GopMyIIbl B | OTUKETHBIE OPMYJIIBI | MUCEMEHHOU JeTOBON
YTBIN) MHUCBMEHHOM B MMCbMEHHOM KOMMYHHKAIUXA Ha
JIETTOBOM JICITOBOM AHTJITUHCKOM SI3BIKE
KOMMYHUKAIIUM Ha | KOMMYHHKalUu Ha
AHTJIMHCKOM SI3bIKE | aHTJIMHCKOM SI3BIKE
HaBBIKAMH BJIQJICHUC HABBIKAMU | HaBBIKW MIPUMECHECHUS
NPUMEHEHUSA MPUMEHEHUS STUKETHBIX (popMyI B
BIAJIeCT STUKETHBIX (POPMYJT | STUKETHBIX (POPMYIT MMMCHbMEHHOM JeJI0BOM
(BBICOKMIT | B NHUCbMEHHOH | B MUCHbMEHHOU KOMMYHHKAIUXA Ha
) JIeTTIOBOM JIeJIOBOM AHTJIMHACKOM SI3bIKE
KOMMYHUKAIIUM Ha | KOMMYHHKallUu Ha
AHTJIMHCKOM SI3bIKE | aHTJIMHCKOM SI3BIKE
[1K-26 sHACT OCHOBHOM
CIIOCOOHOCTE (11oporos MOHSITHUIHEII 3HaHWEe UOCHOBHOFO CHOCO6H(30TI> OHI/ICUaTI: §
HUCIIOJIB30BaATh _— arnmapar }ICHOBOﬁ IIOHATUHNHOI'O . OCHOBHOH HOHHTE/II/IHBII/I
MOHSTUHHBII ypOBEHE) KOMMYHHKAIIHH arnmapara J1eJIOBOr arnmnapar J1eJI0Bo1
anmapar KOMMYHUKAITH KOMMYHUKAITH
¢dunocodun,
TEOPETHYECKOH 1 CaMOCTOATEIHEHO HCTIOB30BATE
IPYKITa HOM yMeeT I/ICHOJ‘IL30vBaTL OCHOBHOG CIOCOOHOCTD §
JIMHTBUCTHUKH, (mponBuUH OCHOBH(U)I/I 3 TOHSTHIHELH I/ICHOJII)ZiOBa:l:I) OCHOBHOU
IePEBONOBEIEHNS YTHIiA) HOHATUHHBIN | anmapar J— HOHSITI/I?HI)II/I amnmapar
JTMHTBOMIAKTHKY anmapaTr  J1eJI0BOU KOMMYHUKALLHH JIETIOBOM KOMMYHUKALIUU
U Teopun KOMMYHUKAITAH
MEXKYJIbTYpPHOU HaBBIKAMH BJIaJICHHE HaBBIKAMM
KOMMYHHKAIIHH MIPUMEHEHUS MIPUMEHEHUS HaBBIK MIPUMEHEHUS
JUTIS pelIeHns R OCHOBH(3F0 OCHOBH(3F0 OCHOBHOTI'O HOHSITI/II/IHOF(B
PO eCCHOHAIIBH] (BEICOKII MHOHATHHHOIO } MMOHATHHHOT'O } anmapara JIEIIOBOM
3agaq ) arnrapara JIeJIOBOM | anmapaTta  JIeJIOBOM | KOMMYHUKAI[UU JUISE
KOMMYHUKAIUI KOMMYHUKALIMK JUISl | pELIEHUs
JTS pelIeHusl | perieHus po(heCCHOHATBHBIX
npodeccuoHa bHbl | MPOPECCUOHANBHBIX | 3ajau
X 3a7a4 3aaq




MeToanyeckue peKOMeHAal UM, ONpeae/siome Npoueaypbl
OLICHMBAHMS Pe3y/1bTATOB OCBOCHHUS TUCHHUILINHBI

Texymas arrecranmsi CTyIeHTOB. TeKymias arrecTauus CTYJIEHTOB IO
JTUCITUTIIMHE TTPOBOJUTCS B COOTBETCTBHUH C JIOKAJIbHBIMH HOPMATHUBHBIMU aKTaMU
JIBOY u sBisgercs o0sg3aTeIbHOM.

Texymias arrecTanusi MO TUCIUIUIMHE MPOBOAUTCA B (OpMe KOHTPOIBHBIX
MEPONpPHUIATHIA (KOHCIEKT, 3CCE) IO OICHUBAHUIO (PAKTUUECKUX PE3yIbTaTOB
OOy4YeHHMsI CTYJICHTOB U OCYIIECTBIISIETCS BEAYIIUM IMIPEINO/IaBaTEIIEM.

Koncnekr (ITP-7) - mpoayKT caMOCTOSATEIbHOH padOThl 00YyYaroIierocs,
OTpa)xaroluil OCHOBHBIC UJCH 3aCTYIIAHHOM JIEKITUH, COOOIEHUS U T. 1.

PasznoypoBHeBsie 3ananus (I1P-13) —

Paznuuaror 3amanus:

a) PENpOAYKTUBHOTO yPOBHS, TIO3BOJISIONINE OLIEHUBATh U JUATHOCTHPOBATH
3HaHuEe (QakThuuecKkoro marepuana (0a3oBble MOHSTHS, ANTOPUTMBI, (PAKThl) U
yMEHUE MPABWIBHO UCIOJIH30BATh CHEIUATbHBIE TEPMUHBI U TIOHATHS, Y3HABAHUE
O00BEKTOB U3yUYEHHUS B paMKaxX OMPEeEeICHHOTO pa3ieia JUCIUILIUHBI;

0)  PEKOHCTPYKTHMBHOTO  YpPOBHS,  MO3BOJISIONIME  OIICHUBaTh U
JUAarHOCTUPOBaTh  YMEHUS  CHUHTE3MpOBaTh,  AHAIM3UPOBATH,  0000IIATH
(baKkTHYeCKUl W TEOopeTHYECKHd MaTepual ¢ (popMyIupoBaHUEM KOHKPETHBIX
BBIBOJIOB, YCTAHOBJICHHEM IMPUYUHHO-CIICJICTBEHHBIX CBSI3CH;

B) TBOPYECKOTO YpPOBHS, MO3BOJIAIONIME OILIEHWBATh W JAHArHOCTHPOBATH
YMEHUS, WHTETPUPOBATH 3HAHMUS PA3TUYHBIX OOJIacTel, apryMEHTHPOBATH
COOCTBEHHYIO TOUKY 3PCHHUSI.

OObeKTaMu OIICHUBAHUS BBICTYIIAIOT:

- ydeOHas JuUCHUIUIMHA (AaKTUBHOCTh Ha 3aHSTHSIX, CBOEBPEMEHHOCTh
BBITIOJTHEHHSI PA3IMYHBIX BUJOB 33/IaHUM, TIOCEIIAeMOCTh BCEX BHUJIOB 3aHATHH TIO
aTTeCTYyeMOM JUCIUIUIMHE);

- YpOBEHb OBJAJCHHUS TEOPCTUYSCKUMH 3HAHUSAMH, MPAKTHUYCCKUMHU
YMEHUSIMU Y HaBBIKAMH 110 BCEM BHIaM YUeOHOU pabOTHI,

- pe3ynbTaThl CAMOCTOSITEIIBHON PabOTHI.

IIpome:xkyTouHasi arrecTaumMsi CTyAeHTOB. [IpomexyTouHas arrecrarus
CTYJI€HTOB TI0 JUCIIUIUIMHE TPOBOAUTCS B COOTBETCTBUU C JIOKAJIHHBIMH
HOpMaTUBHBIMU akTamu JIBDVY u sBnsiercs 00s13aTeabHOM.

[To maHHOW JUCHUIUIMHE MPEAYCMOTPEH DK3aMEH B CEIbMOM CEMECTPE.
Dx3aMeH mnpoBoAuTcs B (popme cobecemoBanus. OOs3aTeNIbHBIM YCIOBUEM JIJIsI
JOMyCKa K TIPOMEKYTOYHOM AaTTeCTAIlMH SIBJISETCS BBHITIOJHEHHWE CTYICHTOM
TpeOOBaHMI TEKYIIEH aTTeCTaIlUH.
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OueHo4vHbIe CPpeACTBA IS POMEKYTOYHOM aTTeCTANMHU

Bonpocsl k 3auery:

. Company Structures.
. Types of business.
. Personal Professional Profile.
. Recruitment: Documents and Personalities.
. Recruitment: Interviewing.
. Banking services
. Business and the Environment
. Business Development and Preservation.
. Innovation

. International Trade.

. Markets.

. Outsourcing.

. Marketing.

. Branding.

Bomnpocsl k 3k3aMeny:
Consulting on communication problems.

Working out an action plan.
Improving company culture.
Choosing the right manager.
Interviewing job applicants.
Handling customers’ complaints.
Sponsoring an environmental project.
Wild Earth Conference.

Supporting innovative business proposals
Choosing takeover targets.
Outsourcing a web agency.
Outsourcing a call center.

Marketing mix.

Brand characteristics.



KpuTtepun BoICTaBIeHUSI OLEHKH CTY/ICHTY Ha 3aueme

10 JUCUMILINHE «/1eI0BOM AaHTJIMICKUHA U KOPPECIOHICHIIUA HA

AHTJIHHACKOM fI3BIKE):

banabl

Onenka TpebdoBanus Kk cpOpMHUPOBAHHBIM KOMIIETEHMAM
3a4eTa

100-61

«3aumenoy | OLIEHKa <«3auTE€HO» BBICTABJIAETCA CTYAEHTY, €CIM OH YCBOWII
MIPOrpaMMHBII MaTepual, JOCTaTOUYHO MOCIEeI0BATENbHO U CTPOMHHO €ro
U3JlaraeT, Ha OCHOBE W3YYEHHON TEOpUU YMEET NPOKOMMEHTHPOBATH
NPaKTUYECKYI0 cuTyanuto (Ou3Hec-keiic). Bo3aMoxHO, gomyckaer
HETOYHOCTH, HEJOCTATOYHO IPAaBUIIbHBIE (HOPMYIHPOBKHU, OTIIEIbHBIC
HapylIeHUs  JIOTUYECKOM  IOCIIeJOBATEIbHOCTH B M3JIOKECHUU
[IPOrpaMMHOT0 MaTepHaia.

HHXKC

60 u

«He OneHka «HE 3a4TE€HO» BBICTABISETCS CTYIEHTY, KOTOPBIH HE 3HaeT
3aumeno» | 3HAYUTEIIBHON 4YacTH IPOrpaMMHOr0 MaTepuaja M0 OCHOBAaM JEJ0BOU
KOMMYHUKAIMH, TOMYCKAET CYIIECTBEHHbIE OLIMOKH, HE CIPABIIACTCS C
KOMMEHTHPOBAHHUEM MMPAKTUYECKON cUTyalnu (Ou3Hec-Keiica).

KpnTeme BBICTABJICHHUA OLHCHKU CTYACHTY Ha IK3amene

1o AUCHUILINHE «/[eJ10BOM aHTIMHCKUH U KOPPECHOHICHI[MS HA

AHTJIMVCKOM AI3BIKE):

baJuibl Ounenka TpeGoBanns k ¢pOpMHUPOBAHHBIM KOMIICTEHMAM
IK3aMeHa
(cranmaptHas)

86-100 «omauynoy | OIIEHKA «OTIIMYHOY BBICTABIIACTCS CTYNEHTY, €CITH OH
IIPOYHO YCBOMJI IPOTPaMMHBIN MaTepuall, Mocie0BaTeIbHO,
YEeTKO M JIOTHYECKH CTPOHHO €ro M3JIaraeT, Ha OCHOBE
U3Yy4EHHOH TEOpUH yMeeT IPOKOMMEHTHPOBATh
MIPAKTUYECKYIO CUTYalHIO (OM3HEC-KEHC).

76-85 «xopouioy O11eHKa «XOPOIII0Y» BBICTABIISAETCA CTYJACHTY, €CIIM OH TBEPO
3HaeT MaTepHaj, TPaMOTHO U IO CYIIECTBY M3Jaraer ero, He
JIOITyCKasi CYyIIECTBEHHBIX HETOYHOCTEH B OTBETE Ha BOIPOC,
Ha OCHOBE H3YYEHHOW TEOpPHM yMEeT MPOKOMMEHTHPOBATb
MIPAKTHUYECKYIO CUTYalHIO (OM3HEC-KEHC).

61-75 «yoosnemseop | OLIEHKAa «yIOBJIETBOPUTEILHO» BBICTABISETCS CTYJIEHTY,

UMenbHO» KOTOPBI HE 3HACT 3HAYUTEIBHOW YacTH IPOTPAMMHOIO
MaTepuaia 1o OCHOBaM JIeIOBOM KOMMYHHKAIUH, TOTTYCKaeT
CYIICCTBCHHBIC OH_II/I6KI/I, HO CITPaBJIACTCA C
KOMMEHTHUPOBAaHUEM TPAKTHUECKON cuTyanuu (OusHec-
Keiica).




60-0 «Heyooenemeg | OIICHKA «HEYIOBJICTBOPUTEIHHO» BBICTABJISETCS CTYICHTY,
opumenbHOy | KOTOPBIA HE 3HAET 3HAYMUTEIBHOM YacTH IMPOrpaMMHOTO
MarepHala 1o OCHOBaM JIeJIOBOM KOMMYHHUKAIIUH, TOMTyCKAaeT

CYHICCTBCHHBIC OIJ_II/I6KI/I, HEC CITPaBJIACTCA C
KOMMEHTHUPOBAaHUEM TPAKTHYECKOH cuTyanuu (Ou3Hec-
Keiica).

OueHouHbIe CPEeACTBA I TEKYLIEH ATTeCTANNH
TeMbl KOHCIIEKTOB (BHI€COJICKIIUN):

Howard Rheingold: The new power of collaboration
Adam Grosser and his sustainable fridge

Johanna Blakely: Social media and the end of gender
Drew Curtis: How | beat a patent troll

Cesar Harada: A novel idea for cleaning up oil spills
Rory Sutherland: Life lessons from an ad man

ok whE

KpuTtepun o11eHKH KOHCTIEKTA MO TUCHHUILINHE
«/1eJI0BOY AHTJIMICKUI M KOPPECIIOHACHIUS HA AHTJIMHCKOM SA3BIKE):

e 100-86 GamioB BBICTABIAETCS CTYJEHTY, €CIIA CTYACHT CHOPMYITHPOBAT
npo0ieMy 3aJaHHOTO MaTepuaia, apryMEHTHPOBAJI €€, TOYHO OIpPENeNuB €€
coliep kaHue U cocTaBstonue. MaKTHUECKUX OMMOOK, CBSI3aHHBIX ¢ TOHUMAaHHEM
poOJIEMBI, HET.

e 85-76 - OayJIOB — KOHCITEKT XapaKTepU3YeTCs CMBICIOBOM IETHHOCTHIO,
CBS3HOCTBIO M TOCJIEAOBATEIIbHOCTHIO U3JIOKEHUS; JOIMYIIEHO He Oojiee OHOM
OIMOKA TP OOBSICHEHWH CMBICIIA WM COAEpKaHus MpodsieMbl. DaKTHYECKUX
OIIMOOK, CBS3aHHBIX C TOHUMAHUEM MPOOJIEMBbI, HET.

e /5-61 Gamn — CTYJIEHT MPOBOAUT JAOCTATOYHO CAMOCTOSITEIbHBIN aHau3
OCHOBHBIX JTallOB M CMBICIIOBBIX COCTABJISIONIAX MPOOJEMBbI; IMOHUMACT €¢
06a3oBbie OCHOBHI. JlomymieHo He Oojiee 2 OmMmMOOK B CMBICIIE WIJIM COJEPKAHHUH
POOJIEMBI.

e 60-50 GammoB - ecnu paboTa MpencTaBiseT coOOM MepecKa3aHHBbIN WK
MOJTHOCTBIO TICPEIMCAHHBIA HMCXOJHBIH TEKCT 0€3 KOMMECHTapHWeB, aHau3a.
HonymeHno Tpu wuiud 0Oojee Tpex OIMMOOK B CMBICIOBOM COJEpKaHUU
packpbIBaeMoOi TPoOJIEMBl.



IIpuMepbI MMCBMEHHBIX 3aJaHUH 10 JMCHUILIMHE
«/les10BOM AHTJIMUCKUN M KOPPECIIOHACHIIMS HA AHTJIMHCKOM S3bIKEe:

1. Write an e-mail from the consultants detailing you recommendations.

2. Write out a memorandum to inform all the company staff of the new
action plan.

3. Write a set of guidelines on relationships at work for discussions at the
next meeting.

4. Write a summary of the meeting you have just attended. This summary
will be sent to the Chief Executive of Zenova, who was unable to attend.

5. Write an e-mail to send to the hiring managers with your questions and
expected responses.

6. Write a short report for the Director of Customer Services summarizing
the problems that customers have experienced and make recommendations for
improving the service to customers.

7. Write a response to the organization whose project you plan to support.

8. Write a short report outlining the key issues concerning the project and
recommending the best course of action.

9. Write a letter to a winning group giving them feedback on their project
and presentation.

10. Write a report to the board of directors on the possible takeover targets.
Give you recommendations for acquisition.

11. Write a formal letter to the other company with minutes of the meeting
and a summary of the agreement of your company.

12. Write a formal report to the management board. Compare your own
country with your chosen offshore location and recommend what action InterState
should take.

KpuTtepun oieHKH NMUCbMEHHOTO0 3aJaHU5:

e 100-86 OannoB BBICTABISETCS CTYACHTY, €cCiM Tpaduyecku padoTa
oopMiIeHa TPABWIBHO, TMPUMEP JEIOBOM KOPPECTIOHIEHIINH, MPEICTABICHHBIH
CTYJIEHTOM, TIOJTHOCTHIO COOTBETCTBYET OOIIECTIPUHATOMY 00Pa3ILy.

e 85-76 - 6ayuioB - AOMYyIIEHBI OJIHA-/IBE OMUOKU B 0OpMIICHUHU pabOTHI,
IpUMEp JICJIOBOM KOPPECIIOHACHITNH, TPEACTABICHHBIN CTYJIEHTOM, B OCHOBHOM
COOTBETCTBYET OOLECITPUHATOMY 00pasILy.

e 7/5-61 Gamn — momymieHo He Oosiee 2 ommOOK B opopMIICHUH padOTHI,
npuUMEp JEIOBOM KOPPECTOHACHITNYU, MPEJACTaBICHHBIM CTYJACHTOM, YaCTUYHO
COOTBETCTBYET OOIICTIPUHATOMY 00pasiry.



e 60-50 6amnoB - rpaduuecku pabora odpopMieHa HEMPABUIBHO, IPUMED
JIeIOBOM  KOPPECHOH/ICHIINY, TPEICTaBICHHBI CTYJICHTOM, HE COOTBETCTBYET
oOIIeTIpUHITOMY 00pa3ily.



